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CRTC gives reasons for choosing FirstChoice forpay TV

The Commission approves the
application by First Choice
Canadian Communications
Corporation (First Choicel,
for a licence to carry on a
national pay-television network
operation, This general interest
licence will expire 1 March
1987 and is subject to the con-
ditions set out in Appendices B
and C to this decision, and in
the licence issued.

The Commission has decided
to award First Choice the only
national general interest pay-
television network licence after
carefully weighing all aspects
of its application in comparison
with those of competing na-
tional applicants. The Com-
mission was favourably im-
pressed by First Choice's over-
all English and French language
programming proposals, the
experience and abilities of
personnel associated with the
application, its ownership
structure, the absence of cross-
ownership with potentially
conflicting interests, its Cana-
dian  production  funding
proposals and its marketing
plans. Based on these factors
and the Commission’s favour-
able perception of the approach
and credibility of the represen-
tatives of First Choice at the
hearing, the Commission is
satisfied that its application
was the best of those for a
national general interest li-
cence.

The Commission is confident
that the licensee will provide
Canadians with a diversified
and attractive pay-television
service in both official lan-
guages which will maximize
opportunities for the produc-
tion and exhibition of distinc-
tive Canadian programs and
will provide new opportunities
for creative talent to participate
in the production of pay-tele-
vision programming,

In describing its application,
First Choice indicated it intend-
ed to provide two basic services,
24 hours a day, seven days a
week. It proposed to use three
transponders on the Anik D
satellite, two for the delivery of
an English-language service
and the other for a combined
French and English language
service. The two English-lan-
guage transponders would dis-
tribute an identical program
schedule but make allowances
for time differences between
eastern and western Canada.
This service would originate
from a studio in Toronto. First
Choice indicated that its bi-
lingual service would originate
from a studio in Montreal. All
services would be distributed
to local exhibitors in unscram-

-bld form. The applicant pro-
posed to charge a single whole-
sale rate to exhibitors of §7.50
per subscriber per month for
the services.

In addition to first-run, unin-

terrupted Canadian and foreign

feature films, the applicant in-
dicated that its programming
will focus on special presenta-
tions of high production value.
Approximately 90% of such
presentations would be Cana-
dian, of which close to 40%
would consist of drama and
live theatrical performances.

The applicant indicated it
would establish a fund of $1.5
million at the outset to stimulate
the early. production of Cana-
dian programming and would
invest, during the last three
years of its licence term, 5% of
its gross revenues in script,
concept and interim financing
arrangements.

The applicant further pro-
posed to provide opportunities
for regional production by
acquiring approximately 25%
of its Canadian material from
regional sources and by estab-
lishing regional offices across
Canada with experienced per-
sonnel “to assist in generating
program proposals and to res-
pond to regional needs.” In this
regard, the Commission notes
the applicant's willingness to
seek out creative talent from all
across Canada and expectsitto
co-operate with regional licen-
sees in concept development,
co-production and program
exchange arrangements and to
keep the Commission advised
of its progress in this regard.

In considering the proposed
ownership and management
of the licensee company, the
Commission notes that the
shareholders have no signifi-
cant present involvement in
broadcasting, program produc-
tion or cable television. How-
ever, the directors and the
shareholders, who are drawn
from across the country, have a
wide variety of talent and ex-
perience in the fields of broad-
casting, production and finan-
cial management.

The French-language pro-
gram service proposed by First
Choice will, like its English-
language service, provide a
mixture of Canadian and foreign
feature films and special high
production value presenta-
tions. The applicant noted that
eight out of 40 Canadian fea-
ture films proposed to be
shown in any representative
yvear would be originally pro-
duced in the French-language
and that approximately 20% of
the hours allocated to special
presentations would be origin-
ally produced in French. First
Choice said it expected to pro-
gram 35 hours of all French-
language programming and 35
hours of programming intended
for use in both English and
French in addition to its feature
films.

The Commission was im-
pressed with the overall com-
mitment and approach to the
development of French-lan-
guage programming proposed
by the applicant and by the

nature of the content proposed
for this programming. The
Commission has some con-
cerns, however, with the
scheduling format proposed
by First Choice for such pro-
gramming. The applicant has
proposed to schedule its
French-language programming
on one channel on a shared
basis with an equal amount of
English-language program-
ming of the same type as would
be shown on its two English-
language channels. First Choice
further proposed that it would
provide both its English-lan-
guage service and its shared or
bilingual service across the
country, except in Quebec
where only the bilingual ser-
vice would be available.

The Commission considers
that in proposing this schedul-
ing format, the applicant has
genuinely attempted to be res-
ponsive to the complexities of
offering, in the context of a
national pay-television opera-
tion, an attractive two-language
service which responds to the
linguistic, cultural and eco-
nomic realities of Quebec
However, the Commission has
reservations as to the desirabi-
lity of the licensee’s proposal to
schedule its French-language
programming in a “checker
board” bilingual format, par
ticularly in view of the absence,
at this time, of a regional pay-
television service in the French-
language. Such a proposal could
fall short of satisfying either
the French or English-speak-
ing population in Quebec, since
neither could be assured that
programming would be avail-
able in their own language at
their chosen viewing times.

With these considerations in
mind, the Commission was
faced with a choice of several
options. First, taking into ac-
count that the Commission
had decided that the licensing
of a national service, together
with the other services licensed
in this decision, was the best
means of achieving its objec-
tives for pay-television, the
Commission chose not to delay
the introduction of the national
service by engagingin a further
public process on the French-
language scheduling matter.
The Commission came to this
conclusion because it had
determined that the French-
language program content pro-
posed by First Choice was
compelling and that that aspect
of its application outweighed
in significance the scheduling
problem. The Commission also
decided not to award the na-
tional interest licence to one of
the applicants that was less
qualified overall, simply be-
cause it had proposed a better
scheduling format for its
French-language program-
ming.

Accordingly, while the Com-
mission has decided to issue a

licence to First Choice, the ap-
plicant will be required to re-
schedule its French-language
programming, It will be a con-
dition of licence that the ap-
plicant schedule its propos‘ed
French-language programming
during the initial two years of
operation, or such further time
as the Commission may deter-
mine, on a national, 24 hour-a-
day basis, distinct from its
English-language service.

The Commission notes that,
at the hearing the applicant
indicated it could provide such

tent with its English-language
scheduling format. Moreover,
at the hearing, the applican
emphasized the explatory na-
ture of this concept noting, the
“proposal is a flexible one and
we would be prepared to ac-
cept any Commission regula-
tion relating to the offering of a
French service, including chan-
nel and time allocation." Ac-
cordingly, the Commission has
determined that the applicant
should provide service in En-
glish on two satellite transpon-
ders, and in French on one.

a 24 houra-day French-lan- Both French and English lan-

guage without additional cost ~ §uage services should therefore
by repeating some of its pro- be available via satellite
grams. This approach is consis-  throughout the country.

Conditions of licence for
First Choice Canadian
Communications Corporation

1. The licensee shall, from the date of commencement of
service until 30 June 1983, and in each semester commencing1
July 1983, and until 31 December 1985, devote not less than 30%
of the total time (il during which programming is distributed
on its undertaking and (ii) during evening viewing hours in
each of the time zones as hereinafter defined to the distribution
of Canadian programs.

2. The licenseeshall, in each semester commencing1 January
1986 and during the remainder of the term of this licence,
devote not less than 50% of the total time (i) during which
programming is distributed on its undertaking and (ii) during
evening viewing hours in each of the time zones, as hereinafter
defined, to the distribution of Canadian programs.

3. Not less than 50% of the time allocated by condition of
licence to the distribution of Canadian programs shall be
devoted to the distribution of dramatic programs including
but not limited to, dramatic feature films.

4. The licensee shall, in each year during the term of this
licence commencing 1 July 1982, expend on the investment in,
or acquisition of, Canadian programs :

(i) not less than 45% of total revenues from its operations
under this licence ; and

(ii) not less than 60% of total expenditures made by it to invest
in or acquire programming.

5. Not less than 50% of the monies required by condition of
licence to be expended by the licensee on the investment in, or
acquisition of, Canadian programs shall be expended on
dramatic programs.

6. The licensee shall, for a period of two years from 1 April
1983, or for such longer period as the Commission may direct,
distribute its French-language program service on a national,
24 hour-a-day basis distinct from its English-language program
service,

7. In these conditions :

“evening viewing hours” means, in relation to any location
within

(a) the Pacific time zone, the hours between 6:00 P.M. and
10:00 P.M. ;

(b) the Mountain time zone, the hours between 7:00 P.M. and
11:00 P.M. ;

(c) the Central time zone, the hours between 8:00 P.M. and
Midnight ;
(d) the Eastern time zone, the hours between 6:00 P.M. and
10:00 P.M. ;

(e) the Atlantic time zone, the hours between 7:00 P.M. and
11:00 P.M.; and

() the Newfoundland time zone, the hours between 7:30 P.M.
and 11:30 P.M. ; and

"semester” means a period of six consecutive months ending
on the last day of June and December in each year.
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' PARADISE
PORKY’S
QUEST FOR FIRE
SCANNERS
THE AMATEUR
TICKET TO HEAVEN

Are all from
The Association of
Canadian Movie Production Companies

Astral Films Production, Cine-Capitale
Dal Productions Ltd., Inferational Cinema Corporation
Mutual Productions Utd., Robert Cooper Productions
Ronald |I. Cohen Productions, RSL Films Ltd.
Tiberius Productions, Victor Solnicki Productions

ACMPC

131 Bloor St. W,, Suite 418, Toronto, Canada M5S 1R7
(416) 961-0739

Martin Boc_:kner
Executive Director
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Minority reports sees blue-print for trouble, dislikes “universal”

To launch pay-television in a
country as large and as thinly-
populated as Canada, a country
with two official languages, is a
challenging task, particularly
when pay-television must be
integrated into the Canadian
broadcasting system so as to
complement rather than com-
pete with existing broadcasting
services. In attempting to meet
this challenge, the Commission
has chosen to create a pay-
television structure which is
innovative, an almost heroic
effort to reconcile competing
goals. It has its own internal
logic. Yet we find ourselves
convinced that specific, cru-
cial elements of the licensing
decision taken by the Commis-
sion will add dangerously to
the difficulties of the pay-
television enterprise which it
seeks to introduce at this time.

NATIONAL GENERAL
INTEREST SERVICE

It is our view that the decision
to license First Choice on the
basis of a substantially changed

French-language service than
that proposed in the application
is unfair to competing, unsuc-
cessful applicants, particularly
where the changes have been
made by the Commission itself.

The details of the bilingual,
“checkerboard” channel, pro-
posed in the application of First
Choice and discussed at great
length at the public hearing,
are set out elsewhere in this
decision. The bilingual channel
proposal was put forward by
First Choice in response to
what it, as an applicant, per-
ceived as the realities and limi-
tations in providing a French-
language pay-television service
on a national basis. No other
applicant proposing a national,
French-language pay-television
service responded in a manner
similar to First Choice.

The Commission has found
the solution proposed by First
Choice in the form of the
“checkerboard” bilingual chan-
nel to be unacceptable. We, of
course, share that view. Such a
proposal would have provided

a satisfactory service neither to
the French-speaking public in
all parts of Canada nor to the
significant  English-speaking
population within the province
of Quebec where only the
“checkerboard” service was to
be made available to exhibitors.
But having found the applica-
tion of First Choice to be un-
acceptable in this respect, it
does not, in our opinion, now
come within the competence
of the Commission to refashion
so vital an element of this ap-
plication in such a way as to
make acceptable and therefore,
licensable, what would other-
wise have been found unac-
ceptable and unlicensable.
We cannot agree with the
Commission's assumption that
its alteration of the “checker-
board” is merely an interim
measure pending the licensing
of a regional French-language
pay service for Quebec, On-
tario and Atlantic Canada and
that once licensed, such a
regional service would then be
the principal instrument

entitled :

THE CANADIAN ASSOCIATION OF
MOTION PICTURE PRODUCERS
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through which a high-quality,
French-language pay servif:e
coud be offered. The Commis-
sion would apparently become
free at that point to allow First
Choice to revert back to the
“checkerboard”, or some other
equivalent form of attenuated
French-language service, so as
not to compete with that re-
gional licensee.

We must reject such a sce-
nario. Even should an applica-
tion to serve francophones in
Quebec, Ontario and Atlantic
Canada be received, and there
is nothing to indicate that such
an application is actually pend-
ing the contemplated regional
service would be no substitute
for a strong, comprehensive
national network. French and
English-speaking Canada ex-
tends beyond the envisaged
territory. The concept of ter-
ritorial bilingualism has been
discredited and should not
now be reintroduced by a
regulatory decision. Further-
more, such a regional service,
even if it were to come into
existence, cannot be allowed
to supplant a national service,
particularly if the effect were
to weaken the quality of
French-language service of-
fered to French-speaking
viewers outside of Quebec,
Ontario and Atlantic Canada
who have the same right to
receive a separate and distinct
French-language service as do
English-speaking Quebecers to
a complete English national
service.

MAKING PAY MANDATORY
The matter of a universal and
mandatory pay-television ser-
vice was not the subject of the
licensing hearing from which
this Decision comes. Indeed, in
its call for licences, the Com-
mission explicitly expressed
its strong preference for a pay-
television service which in-
dividuals would be intirely
free to buy ornot to buy. Yet the
decision now holds out man-
datory pay-television as a
“desirable’ means of provid-
ing what it sees as “balance”
and calls for a hearing to discuss
ways and means in which such
a service might be imposed
upon every single cable sub-
scriber in Canada.

The very, concept of a man-
datory pay system raises sub-
stantial questions of policy and
law. Should Canadians be re-
quired to pay for programs for
which they may have no desire
merely because they want basic
cable services ? Does the Com-
mission have the authority to
impose what could well be
construed as a tax by another
name in forcing a payment for
made-in-Canada  pay-televi-
sion? Are the problems of
securing financial and program
accountability of such a system
50 severe as to be overwhelm-
Ing? Is a mandatory, universal

pay-television system, if that is
what the public wants, some-
thing that Parliament, not a
regulatory agency, should bring
into being?

We see a mandatory, univer
sal pay-television system as a
new CBC without commer
cials: an ill-timed, expensive
luxury in two languages for
which no public demand has
been demonstrated.

We further take the view that
a mandatory, universal pay-
television system would havea
deleterious, if not devastating,
effect upon the discretionary
systems licensed by this Deci-
sion. In being able to derive
revenues from every single
cable subscriber in Canada,
over 4,000,000 households at
this time, a universal pay-tele-
vision licensee will have
enormous financial resources
to draw upon to acquire “block-
buster” films for its exclusive
use. Such a licensee will be
able to outbid competing dis-
cretionary systems for such
programming which is going

to be one of the major attrac-
tions of discretionary pay sys
tems for years to come.

Even if the universal licensee
were to be limited in terms of
how much foreign content it
could exhibit, the siphoning
way of the top 10 to 20 foreign
films from discretionary pay
licensees will force those
licensees to exhibit less attrac-
tive programming which will
make their services less, if not
totally, unmarketable.

Were such the result of fair
competition between various
pay licensees, all vying for the
limited number of highly-prized
feature films available at any
given moment for pay-television
exhibition, we would remain
less concerned. In the situation
foreseen, however, the compe-
tition between discretionary
and universal pay licensees
will be unfair.

The discretionary licensees,
those who, unlike universal
licensee, will have to market
their service and make areturn
on their considerable invest
ment, will be left without the
best product as a result of the
superior, built-in, and protect-
ed financial resources which
will be handed to a universal
licensee through the indirect
method of taxing all cable sub-
scribers to this licensee's
benefit,

TOO MUCH PAY

As a result of the present Deci-

sion, we see Canada trans

formed within a short time

from a no-pay-television situa-

tion to a country with national

discretionary pay-television, a

full system of regional pay-
television, specialty pay-tele-
vision, multilingual pay-televi-
sion, not to mention universal
pay-television. It is system
overload. (cont. on page20)
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LAM B talks of combined price for viewers with2 or3 pay options

TORONTO- Talks between the
pay-television licensees and
the cable operators may result
in consumers in some provinces
being offered a package provid-
ing three pay-TV services at a
lower price than the monthly
aggregate cost of each individ-
ual service, according to Edgar
Cowan, president of Lively Arts
Market Builders, Inc. (LAMB), a
national special interest pay-
TV licensee.

Cowan made he remarks ata
LAMB press conference March
19 in Toronto, one day after the
Canadian Radio-Television and
Telecommunications Commis-
sion (CRTC) announced LAMB's
license to operate C-Channel, a
national special-interest pay-
TV licensee.

Cowan made the remarks at a
applicants’ next step was to
meet with the cable operators
to discuss how the new services
would be carried and how
much they would cost. Most
applicants estimated the cost
of their service at $12 per
month, but Cowan felt a pack-
age offering the three services
available in most major markets
- one regional, and two natio-
nal - could be offered “‘for well
under §25."

Depending how soon the
necessary equipment is in

place, C-Channel could be
available to viewers by early
1983 or sooner, said Cowan. C-
Channel will use the new Cana-
dian ANIK C satellite, which
will be launched in November
and should be ready to trans-
mit signals by January, 1983.
Cowan expects C-Channel
should attract 15-17% of the
current cable converter sub-
scription market, or 350,000
viewer homes, by 1987,
Cowan said LAMB expects to
spend $35 million on licensing
and financing Canadian pro-
ductions, plus spend an addi-
tional $30 million obtaining
other programming, during
the first five-year period of
their license. He said LAMB
would purchase programming
from Canadian independents,
but also intends to finance co-
productions with the National
Film Board, the Canadian
Broadcasting Corporation,
TVOntario, and Radio Quebec.
“We are absolutely committed
to the Canadian independent
producers,” said Cowan.¥But if
we can't get the kinds of pro-
gramming we want from there,
then we'll get together with the
more traditional producers.”
Asked how much financing
Canadian producers could
expect from LAMB, Cowan

replied that given a target figure
of 50% of production costs
covered by the domestic mar-
ket, producers could expect
LAMB to pay 15-20% of that 50%
(or 7.5-10% of the total cost of
production.) He envisioned
that for some Canadian produc-
tions, there would be three
television windows, two in pay
and one in conventional broad-
casting, rather than the single
market which exists now.

Cowan felt there was enough
quality Canadian material to
sustain a36% Canadian content
level during C-Channel's first
broadcast year, above the 30%
minimum level imposed by the
CRTC license requirements.
He admitted there might be
some overlap with the other
pay-TV licensees on certain
Canadian film properties, but
felt that C-Channel, First Choice
Communications (the national
popular entertainment licen-
seel, and the regional licensees
could exist “in a complemen-
tary situation,” each pursuing
their own markets but also able
“to find a way to make motion
picture packaging work.”

As well as purchase Canadian
productions for programming,
LAMB also intends to secure
worldwide distribution for its
programming by helping Cana-

CATC csomns

achieved, and the promises of
performance would not be
kept. Eckert felt that sufficient
money would not be generated
for production, and that the
CRTC would not have the mus-
cle to deal with the promises of
performance.

In Montreal, Robert Lantos
stated that he would be happy
with First Choice “provided
that they adhere to their com-
mitments and numbers,” but
Lantos like others had heard
Don McPherson, head of First
Choice, announce on the eve-
ning news that his company
would have to scale down its
estimates, due to the numbers
of licenses awarded. McPherson
reportedly said that instead of
paying $350,000/hour for Cana-
dian programs, estimates are
now at $125,000/hour.

Victor Solnicki and Vivienne
Leebosh both echoed the gene-
ral feeling that McPherson is a
“very experienced and capable
man,” but were reticent ela-
borate until they had studied
the CRTC decision in detail

In Montreal, many reacted to
First Choice's stand on French
language programming, It was
the only applicant which
wanted to beam a bi-lingual
channel into Quebec instead of
two channels ([one French, one
English). Finally, the CRTC
awarded First Choice the li-
cense upon the condition that
italterits plans and provide for
two separate channels in Que-
bec. Several filmmakers thought

this condition an the partofthe
CRTC ran contrary to the bid-
ding system in which the appli-
cants compete against each
other upon the merits of their
proposals. They were also
sceptical as to the enthusiasm
which which First Choice will
implement the two channels.

“The whole decision reads
like a recipe for disaster,” com-
mented Harry Gulkin. His atti-
tude was echoed, off the re-
cord, by many.

Of special concern was the
absence of any conditions con-
cerning the source of program-
ming or any protection of Ca-
nadian distributors. “This deci-
sion is the worst blow we could
receive,’ said Gilles Bériaul,

speaking for the Quebec dis-
tributors association. If the li-
censees are allowed to buy
programs from foreign sellers
{without going through a Cana-
dian distributor), then the dis-
tributors feel their last chance
at salvation is gone.

Once the initial impact of the
decision subsided, opinions
became more reasoned. “If
anybody is going to fight this
decision, they are going to doom
the industry. We haven't got
time,” suggested Bill Macadam
of Norfolk Communications.
Added Stephen Roth, “For the
moment, everyone's busy jock-
eying for position. Let's hope
we can all settle down to busi-
ness as soon as possible.”

Call for additional applicants

Pay-television were not re-
ceived from all regions of Cana-
da. In particular, the Commis
sion notes the lack of a region-
al French-language service for
Quebec, Ontario and Atlantic
Canada. Furthermore, it is not
prepared to license either of
the general interest service
applications proposed for Brit-
ish Columbia. The general in-
terest service application of
George E. Spracklin provided
insufficient evidence of
adequate Canadian program-
ming experience or financing,
The J.R. Peters’ proposal, while
supported by a substantial rep-
resentation from the British
Columbia arts community, was
predicated on an inadt_aqy;ate
Canadian content exhibition

level of only 14.3% of total hours,
a substantial portion of which
consisted of regional sports.

In light of the above, the
Commission will call for ap-
plications for two further re-
gional general interest pay-
television services: a French-
language service to serve Que-
bec, Ontario and Atlantic Cana-
da, and an English-language
service to serve British Colum-
bia and the Yukon Territory. It
will also consider means to
provide pay-television to other
parts of the country, including
the extension of the service
areas proposed in the applica-
tions of regional pay-television
services licensed by this deci-
sion.

dian independent producers
sell abroad. “We hope to be the
springboard for all these ini-
tiatives into the lively arts”
said Cowan. “We intend to use
our good offices to help produ-
cers sell their product, but there
will be no conditions on buy-
ing"

Cowan also announced a
committee of prominent fran-

cophones, headed by former
broadcaster Jean Loiselle, plans
to file an application with the
CRTC within the next few
months for a distinctive French
language lively arts service. To
be known as Canal C, the French
service would operate indepern-
dently of C-Channel, although
LAMB would have a minority
financial interest.

Conditions of licence for
Lively Arts Market Builders Inc.

1. The licensee shall, from the date of commencement of
service until 30 June 1983, and in each semester commencing
1 July 1983, and until 31 December 1985, devote not less than
30% of the total time (il during which programming is
distributed on its undertaking and (iil during evening viewing
hours in each of the time zones as hereinafter defined to the
distribution of Canadian programs.

2. Thelicenseeshall, in each semester commencing1 January
1986, and during the remainder of the term of this licence,
devote not less than 40% of the total time (i} during which
programming is distributed on its undertaking and (iil during
evening viewing hours in each of the time zones, as hereinafter
defined, to the distribution of Canadian programs.

3. The licensee shall, in any semester, devote not less than 30%
of the total programming time both in respect of all hours
during which programming is distributed and during evening
viewing hours in each of the time zones as hereinafter defined
to the distribution of programs either consisting of the
presentation of the performing arts or related to the performing
arts.

4. The licensee shall, in each year during the term of this
licence commencing 1 July 1982, expend on the investment in,
or acquisition of, Canadian programs :

(i) not less than 20% of total revenues from its operations
under this licence ; and

(ii) not less than 50% of total expenditures made by it to invest
in or acquire programming.

5. The licensee shall devote not more than 40% of total
programming time during which programming is distributed
to the distribution of feature films.

6. The licensee shall devote not more than 5% of the total
programming time during which programming is distributed
on its undertaking to the distribution of feature films which
were among the 30 films receiving the highes! gross theatrical
receipts in Canada during any of the three years immediately
preceding its distribution by the licensee. This provision does
not apply to feature films the subject-matter of which relates
directly to the performing arts.

7. Not more than 50% of non-Canadian feature films distributed
over the licensed undertaking shall have originated in any one
country. .

8. In these conditions :

“evening viewing hours” means, in relation to any location
within

{a) the Pacific time zone, the hours between 6 :00 P.M. and
10 :00 PM. ;

(b) the Mountain time zone, the hours between 7 :00 P.M. and
11:00 P.M.

(¢} the Central time zone, the hours between 8 :00 P.M
Midnight ;

(d) the Eastern time zone. the hours between 6 :00 P.M. and
10 :00 PM. ;

(e) the Atlantic time zone, the hours between 7 :00 P\
11:00 P.M. ; and

(D the Newfoundland time zone, the hours between7 30 P.M.
and 11:30 PM ; and

“semester’ means a period of six consecutive months ending
on the last day of June and December in each vear.

and

and
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Twospecialty networks getnod: nat'1 LAMB, B.C. World View

SPECIALTY
(PERFORMING ARTS)

Lively Arts Market Builders
Inc. Toronte, Ontario -
812191500

The Commission approves the
application by Lively Arts
Market Builders Inc. (LAMB)
for a licence to carry on a
national pay television net-
work operation. This specialty
(performing arts) licence will
expire 1 March 1987,

The Commission was favor-
ably impressed with the poten-
tial of this application to en-
hance the diversity in the pro-
gramming offered by the Cana-
dian broadcasting svstem and
to provide substantial new ex-
posure for Canadian perform-
ing artists. LAMB is committed
to encourage innovation, ex-
pansion and diversification

of the performing arts on tele-
vision and to contribute signifi-
cantly to the financial support
of Canada’s cultural industries.
The applicant indicated that
the service would offer viewers
some 42 hours a week of both
Canadian and foreign perform-
ing arts programming.

The service will originate in
facilities in Toronto and be
distributed to licensed local
exhibitors throughout Canada
in scrambled form via the East
and West spot beams of Anik C.
The applicant proposed to
charge a wholesale rate to ex-
hibitors of $8.00 per subscriber
per month during the first li-
cence period.

The Commission notes
LAMB's intention to distribute
complete opera, symphony,
dance and theatre performan-
ces and programming that will
“explore the full range of lively

arts”, including folk concerts,
jazz festivals, experimental
works, individual creative

comgpositions and performan-
ces, and popular entertainment
presentations.

In the area of children’s pro-
gramming LAMB indicated
that it would offer a two-hour
weekly young people’s theatre
presentation on Saturdays and
thirty minutes of children’s
magazine format program-
ming, Monday through Friday,
of which approximately 80%
would be Canadian material.
In addition, it will schedule
feature films, with particular
emphasis on international,
classic and youth-oriented fea-
ture films.

The Commission notes that
LAMB proposed that 20% of its
schedule will consist of re-
gional productions. In addition,
it will also use a variety of
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financial mechanisms to assist
writers, composers and choreo-
graphers throughout Canada

-to develop new and experi

mental programming.

LAMB proposed to create a
program advisory committee
which will review and select
programming proposals and
screen pilots and completed
projects for the specialty ser-
vice.

The Commission notes that
LAMB proposed to devote a
significant portion of its total
presentation time, at least 39%
or 16.5 hours of its weekly
schedule, to feature films. Of
these, some 12 hours (28%)
would be from the “Interna-
tional Award Cinema” cate-
gory. At the hearing LAMB
stated that the popular recent
film Kramer vs Kramer was an
example of what might be in-
cluded in this category. In the
Commission's view, a specialty
service such as LAMB should
add significantly to the diver-
sity of programming available
on pay television and therefore
should not only have a lower
level of feature films than gen-
eral services but should also
concentrate on films of a classic
or experimental nature and
those related to the performing
arts, or otherwise differentiated
from the film fare offered by
the general interest national
and regional services.

Accordingly, the conditions
of licence outlined in Appendix
G limit the proportion of the
programming schedule that
can be devoted to feature films
to 40%. In addition, they limit,
to not more than 5% of the li-
censee’s total programming
schedule, the showing of fea-
ture films which were included
in the top 30 grossing films in
the Canadian market during
the three years immediately
preceding the licensee’s dis-
tribution of such films on its
undertaking. Other conditions
of licence designed to ensure
that the programming provided
by the holder of the specialty
(performing arts) licence com-
plements rather than dupli
cates that of the holders of
general interest licences are
outlined in Appendix G to this
decision.

The Commission notes that
the directors of LAMB have
long experience in production,
broadcasting and financial
management and particularly
in the production of Canadian
performing arts works. In this

regard, the applicant indicated
its willingness to ensure that
the Commission's concerns
regarding vertical integration
of production and distribution
were met and stressed that
there was “no intention of going
into any production at all.” As
indicated in part 4 of this deci-
sion, the Commission’s pro-
posed pay television regula-
tions will generally preclude
the licensee from producing
pay television programming
for its own use or from ac
quiring such programming
from a person related to it.
MULTILINGUAL SERVICE
Bernard T.C. Liu
representing a company
to be incorporated under
the name of World View
Television Ltd. Vancouver,
British Columbia -
812210300

The Commission approves the
application by Bernard T.C. Liu
representing a company to be
incorporated under the name
of World View Television
Ltd. (World View), for a licence
to carry on a regional pay tele-
vision network operation. This
multilingual licence, which
will expire on 1 March 1987,
will be issued upon receipt of
documentation establishing
that World View has been in
corporated in accordance with
the application.

In approving this applica-
tion, the Commission has given
particular consideration to the
diversity of the multilingual
programming proposed, parti-
cularly in the evening viewing
hours. In this regard, it notes
that the applicant's proposed
multilingual service is designed
to meet the needs of various
linguistic communities in Van-
couver by providing a diverse
mix of programming in Chi-
nese, Japanese, [talian, Scan-
dinavian, and East Indian lan-
guages, among others. The
applicant indicated that it
would provide some 92 hoursa
week of programming origi-
nating from production facili-
ties in Vancouver for distribu-
tion to local exhibitors in British
Columbia, The service will
consist of feature films, chil
dren’s programming public
affairs, variety, performing arts,
sports, drama and educational
programs, and would be offered
to local distributors for a whole-
sale rate of $10.00 per sub
scriber per month in year one,
rising t0 $12.00 in years threeto
five.

Toronto Super Eight Festival

June 3-6, 1982 Entry

Deadline May 20

Competitive/open screenings,
trade show, workshop/seminars

with international filmmakers.

Information: Box 7109, Postal Station A, Toront
Ontario Canada M5W 1X8 (416) 367.0890 "
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Alberta, Ontario and Atlantic Canada get regional pay systems

ALBERTA

Allarco Broadcasting
Limited carrying on
business under the name
Alberta Independent

Pay Television

The Commission approves the
application by Allarco Broad-
casting Limited carrying on
business under the name of
Alberta Independent Pay
Television (Allarco) for a li-
cence to carry on a regional
pay television network opera-
tion. This general interest li-
cence will expire 1 March 1987.

The Commission considers
that Allarco's application was
the best of those for a regional
network licence to provide pay
television service in Alberta. In
the Commission's view, Allar
co's proposals for pay televi-
sion will provide Alberta
viewers with an attractive mix
of programs. The applicant
indicated that its pay television
service will provide some 50
hours a week of English-lan-
guage programming, both Ca-
nadian and foreign, 70% of
which would consist of a variety
of feature films. The balance of
the programs will offer a mix of
theatrical, musical variety,
comedy specials and sports.

The Commission was favour-
ably impressed by Allarco's
proposals for the production
and exhibition of Canada pro-
grams and for the development
of scripts and projects drawing
on the Canadian experience.
Further, it has noted the appli-
cant's plans for the develop-
ment of quality programs which
the Commission expects will,
for the most part, be reflective
of the region it proposes to
serve, using regional creative
talent and production facilities.
The Commission notes that the
applicant proposed to allocate
20% of its production budget to
regional projects for the de-
velopment of a variety of pro-
grams that reflect the various
cultural and linguistic groups
in Alberta.

_The programming will ori-
ginate from a production centre
in Edmonton and be carried
on the Anik C satellite, West
spot beam, for distribution to
local exhibitors throughout
Alberta inscrambled form. The
applicant indicated it would
charge a wholesale rate to
exhibitors of $875 per sub-
scriber per month during the
first year of operation, rising to
$10.35 in the fifth year.

ONTARIO

Steven Harris and Jon Slan
representing a company
to be incorporated under
the name of Ontario
Independent Pay Television

The Commission approves the
application by Stephen Harris
and Jon Slan representing a
company to be incorporated
under the name of Ontario
Independent Pay Television
for a licence to carry on a
regional pay television network
operation. This general inggrest
licence, which will expire on 1
March 1987, will be issued upon

receipt of documentation es-

tablishing that the company
(Ontaric Independent Pay
Television) has been incor-
porated in accordance with
the application.

The Commission considers
that the Ontario Independent
Pay Television application was
the best ofithose for a regional
network licence to provide pay
television service in Ontario. In
the Commission’s view, this pay
television service will provide
Ontario viewers with an attrac-
tive and diversified program-
ming mix,

It will offer some 50 hours a
week of both Canadian and
foreign English-language pro-
gramming, of which approxi-
mately 70% will consist of a
variety of feature films. The
balance will include a mix of
theatrical, musical, variety and
comedy specials and sports.
The applicant also proposed
innovative approaches to pro-
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gramming which include ex-
perimental films and video, live
and experimental theatre,
dance and combinations of
video and musical performan-
ces, many of which will reflect
Ontario life. Significant funds
will be allocated for the de-
velopment of these projects.

The programming will ori-
ginate from production facili-
ties in Toronto and be carried
on the Anik C satellite, east
central spot beam, for distribu-
tion in scrambled form to local
exhibitors throughout Ontario.
The applicant indicated that
the wholesale rate to exhibitors
would be $8.75 per subscriber
per maonth during the first year
of operation, rising to $10.35 in
the fifth year.

ATLANTIC REGION

Finlay M. MacDonald
representing a company
to be incorporated under
the name of Star Channel
Services Ltd.

The Commission approves the
application by Finlay M. Mac-
Donald representing a company
to be incorporated under the
name of Star Channel Servi-
ces Ltd. (Star Channell for a
licence to carry on a regional
pay television network opera-
tion. This general interest li-
cence, which will expire 1
March 1987, will be issued upon
receipt of documentation es-
tablishing that Star Channel
has been incorporated in ac-
cordance with the application.

In considering Star Channel's
proposals, the Commission was
favourably impressed by the
applicant's creative approach
to regional programming which
draws heavily on Atlantic Ca-
nada’s diverse and distinctive
experiences. It also notes the
applicant’s plans and financial
commitments for the develop-
ment of regional creative and
production resources, both
human and technical.

The applicant indicated that
the pay television service will

offer viewers some 47 hours a
week of programming both
Canadian and foreign con-
sisting of feature films, theatre
presentations, variety shows,
music specials, magazine-type
documentaries and sports.

The applicant proposed to
charge a wholesale rate to ex-
hibitors in its licensed area of
$12.00 per subscriber per month
during the first year of opera-
tion, gradually increasing by
$0.50 yearly during the term of
the licence.

The applicant proposed to
invest “$1 million in the pro-
duction industry prior to com-
mencement of operations,” and
50% of its programming budget
during the five-year licence
term on productions originating
in Atlantic Canada. It also un-
dertook to distribute on its
undertaking all programming
funded by this regional pro-
duction fund. i
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