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TRADE NEWS

CRTC"corrects error” - industry cries betrayal and protests

OTTAWA - Admitting to an
“error in decision,” the Cana-
dian Radio-television and Tele-
communications Commission
(CRTC) has changed the rules
for Canadian programming by
pay-television licensees; the
Canadian program production
industry is unanimous in seeing
the move as a betrayal of the
promises of pay-TV.

In a July 28 “Correction,” the
CRTC has deleted the words
“in every year” and “commen-
cing 1 July 1982" from the sti-
pulations concerning the obli-
gation of licensees to set Cana-
dian programming expenditure
levels, as stated in the March 18
CRTC decision (82-240). Conse-
quently, instead of obliging the
licensees to schedule a given
amount of Canadian program-
ming each year, and to expend
set amounts on such program-
ming in each year, the licensees
may now use the five-year

period of their licenses over
which to “apply their manage-
ment judgement in setting
Canadian programming ex-
penditure levels.”

"Given the new ‘correction’,
any licensee who would se-
riously go after Canadian pro-
grams in the first vear would
be foolish. 1 fully expect some
to renege on program decisions
already made,” commented one
producer.

Given the testimonies already
heard by the CRTC which in-
sisted that the public wanted
American programming and
the difficulties faced by the
licensees by the short start-up
time of the system, the popular
assumption is that they will
now front-load their schedules

with American programming. |

Many fear a repetition of the
Global TV and CTYV situations
in which, after a failure to meet
license requirements with Ca-

DOC broadcast policy leaked

TORONTO — A draft of the new
national broadcasting policy
being prepared for Commu-
nications Minister Francis Fox
has been leaked through a
Canadian Press report August
4. The report disclosed propos-
als to subject cable services to
an 8% tax, and plans to offer
viewers more programs and
cable operators new advertising
revenues.

A Communications Dept.
spokesman, commenting on
the CP report, said it “seemed
to reflect accurately” the broad-
cast policy draft. The federal
department has been working
on a new broadcasting policy
for the past year.

The policy draft would per-
mit cable systems to carry all
U.S. satellite television signals
other than pay-TV channels,
and to carry advertising on
their local programming chan-
nels.

The 8% tax equals the whole-
sale level of the new federal

sales tax, announced in the
November ‘81 budget, and the
proposed policy would use
some of the money raised to
finance a second Canadian
Broadcasting Corp. television
network. Last year, the Cana-
dian Radio-television and Tele-
communications Commission
(CRTC) denied a bid for a CBC-2
service on grounds of inade
quate financing.

The draft also suggested
some of the tax money be used
to stimulate Canadian tele-
vision producion.

For years, cable companies
have lobbied for the rights to
carry paid advertising on local
programming channels, which
the draft proposals would
grant. Other draft proposals
encourage broadcasters to
develop services such as all-
news networks and informa-
tion banks capable of being
used jointly by television broad-
casters and home computer
services.

nadian programs, the networks
returned to the CRTC arguing
that to ‘'program Canadian’
would bring about the demise
of the company. The CRTC's
track record in policing its
license requirements is weak
indeed.

The Canadian Conference of
the Arts protested the move
and, in an Aug 10 telegram to
the Prime Minister and to the
Minister of Communications,
stated that “This further erodes
a decision which... we already
appealed to Cabinet” It goes
on to state that "had all appli-
cants and interested parties
understood the Decision as it

now stands, more would have
appealed and our appeal would
have been  appropriately
strengthened.” The Directors
Guild of Canada seconded with
a telegram to the CRTC which
stated that the correction
"abandons any pretense re-
maining that the CRTC pay-TV
decision.. was designed to
benefit Canadian production,
and dispenses with the notion
that vou intend to discharge
the regulatory responsibilities
required of you by your own
decision. Words like 'betrayal
are insufficient...”

The Producers Council of
Canada is studying the deci-

sion, and may well use the
courts to block it.

As for the licensees, Don
McPherson of First Choice told
Cinema Canada that the cor
rection "will give us more
flexibility in the launch vear
and the next vear. Obviously,
we can't backload [Canadian
programmingl into the last
vears because, then, we would
have to be spending 80% a year
on Canadian programming." He
went onto say that any flexibil-
ity is welcome in a situation
with as many unknowns as the
introduction of pay-TV in Ca-
nada.

CFDC goes to court toassure returns

MONTREAL - "1 take the Cana-
dian film industry very serious-
ly, and I expect it to take the
Canadian Film Development
Corporation seriously. When
you sign a contract, you must
know what you're doing and if
you give a personal guarantee,
then you must understand the
repercussions of the gesture.”
S0 says Andre Lamy, comment-
ing on the several law suits the
CFDC is initiating against pro-
ducers and distributors.

Lamy also takes the Canadian
government very seriously,
reminding Cinema Canada that
in 1983 he must return the $4
million (with interest] which
was allocated to the CFDC for
interim financing earlier this
year.

In Toronto and Montreal,
Cinema Canada has found that
the CFDC is currently sueing
two producers and two distri-
butors for a total worth of
about $1 million. Still others
are receiving lawyers' letters,
threatening action.

“You must remember that
the CFDC has, at any one time,
about 300400 business trans-
actions in some stage. To be
going to court with 5 or6 cases

is not really much,” continues
Lamy, who explains that, in

every case, il is the Board of
Directors which decides
whether or not to use the
courts.

Consternation in the indus
try stems as much from the
situations of the companies
being sued as from the act of
the suit itself. In Toronto, the
CFDC is sueing Saguenay Films
which closed its doors earlier
this year. In Montreal, it is
going after Interimage which
no longer has any staff or
telephone service. Filmaccord,
Canada's only independent
world sales agent, is on the
list, as is Quadrant and David
and Renée Perlmutter.

“Before deciding to sue,
there are two considerations,”
said a lawyer, close to the
CFDC. "First, do you have a
legal case? Second, pragmatic-
ally, can you hope to recover
any money through a suit?” In
several of the above cases, the
defenders are perceived in
the industry as people who are
not actually able to pay the
CFDC the amounts owing;
some claim that bankruptcies
may follow.
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The CFDC is adamant in its
denial of the above analysis.

“In the cases involved, the
sums are not large enough to
provoke brakruptey,” com-

ments Lamy. “"And we do not
proceed until every possible
avenue is exhausted: until
conversations,  negotiations,
letters and the rest have failed
to bring satisfaction. Never
have either | nor David Silcox
{president of the CFDC) failed
to meet with those who asked
for a meeting to try to iron out
the problems.”

This last affirmation is
strongly contested. Perlmut-
ter told Cinema Canada that
he asked for a meeting with
Silcox and Lamy but was denied
it. Jean Lebel of Interimage
says he repeatedly asked Lamy
for a meeting only to receive a
lawyer's letter stating that
Lamy would only receive writ-
ten communications from
Lebel.

What seems to trouble in-
dustry people is whether or
not the use of the courts has
become an instrument of
policy at the CFDC. Although

(cont. on p. 19)
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Animating Mouse Hockey League  Minority co-prods

VANCOUVER - The Canamerica
Film Corporation (no relation
to Canamerica Filmcorp, Inc.,
of Montreal), a private corpora-
tion established here in Janu-
ary, has announced that it is
entering the production phase
of the animated feature, Tales
af the Mouse Hockey League.
With a starting budget of $1.5
million, and with several
hockey stars, including Bobby
Orr, Guy Lafleur, and Bobby
Carpenter signed to do charac-
ter voice-overs, Tales, upon its
anticipated release in early
1983, will be offered interna-
tionally for network and pay-
TV broadcast. Working on the
production are Malcolm Collett
of Marmalade Animation, along
with veteran animators Hugh
Foulds, Norm Drew, and Al
Sens. According to producer-
writer Ralph Martin, who is
also president of Canamerica,
Tales will be directed toward a
children's market - “kids from
the ages of five years old to
sixty-five years old’ - and will
emphasize the value of good
sportsmanship. Canamerica in-
tends to continue producing
for feature and broadcast mar-
kets, and has several other
projects under development.
The corporation will make a
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public stock offering in Sep-
tember, 1982,
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CFDC com'ttees

MONTREAL - The Canadian
Film Development Corpora-
tion has heid meetings in Mon-
treal and Toronto during Au-
gust with an eye to establishing
regular consultative commit-
tees in the two cities.

Representatives of all major
film organizations and unions
were invited to the meetings,
and steps were taken to orga-
nize six separate commiltees,
three to deal with English
language productions and three
with French language produc-
tions. The three committees
will deal with Finances, Poli-
cies, and Programs and their
Applications.

The organizations must now
submit names for potential
committee members.

The commmittees are expected
to become active immedigtely,
meeting from September to
March at which time there will
be a general meeting to survey
the work which the commitlees
have done over the vear.

2 Place du Commerce,
Ile des Soeurs

Tel: (514) 761-3481
Hours: Mon. to Fri.,
8:30 a.m. to 4:15 p.m.

Montreal:

Consumer Centre,
3500 Eglinton Ave. W.
at Weston Road,

Tel: (416) 766-8233
Hours: Mon. to Fri.,
8:30 a.m. to0 5:00 p.m.

Toronto:

Don Mills Office,
1400 Don Mills Rd.
Tel: (416) 445-9241
Hours: Mon. to Fri.,
8:30 a.m. to 4:15 p.m.

Processing Laboratory,
1225 East Keith Road,
North Vancouver

Tel: (604) 987-8191
Hours: Mon. to Fri.,
8:00a.m. ro4:15 p.m.

Vancouver:

Bringing imagination and
™ technology into focus.

shoot for Montreal
producers

MONTREAL - Two major films,
both minority Canadian co-
productions with France, began
shooting on August 9.

Pierre David, with his first
production under the banner
of Mutual Productions, is shoot-
ing For Those I Loved in Hun-
gary. Two feature films (French
and English) are slated, as is a
six-part TV series, all on a $10
million budget. Michael York,
and Brigitte Fossey star, while
Robert Enrico directs. Shooting
will continue in France, Canada
and the U.S. French produceris
André Djaoui for Producteurs
Associes.

René Malo has brought Le
Ruffian to Canada’'s West ; both
B.C. and Alberta will be used as
locations for stars Lino Ventura,
and Claudia Cardinale. Jose
Giovanni directs with a budget
of $5 million. Parma Films
{Paris) and Corporation Image
M & M Ltee (Montreal) are the
co-producers.

Montreal's festival opens with
competition, hommages, Spain

MONTREAL - From Aug. 19-29,
Montreal will host the Festival
des Films du Monde/ The World
Film Festival, directed by Serge
Losique.

A competitive section will
screen recent films, not before
seen by festival audiences,
while a 'hors concours’ selec-
tion will include works by
Satyajit Ray, Jean-Luc Godard,
Liliana Cavani, the Taviani bro-
thers, Margarethe von Trotta,
Ettore Scola and Hans Jurgen
Syberberg.

The jury for the competitive
films will include writer-direc-
tor Colin Higgins(The Best Little
Whorehouse in Texas), actress
Marie-Jose Nat, filmmaker Mi-
reille Dansereau (L'arrache-
coeur), critic Kevin Thomas
|Los Angeles Timesi, Mme.
Kashiko Kawakita-(president,
Japan Library Film Council),
Svdney festival director David
Stratton and British filmmaker
James Quinn.

They will award prizes to

films in the competitive cate-
gory:
Happiness by Kon Ichikawa
(Japan : Boratalco by Carlo
verdone (Italy) : Dulces Horas
Sweet Yesterdayvs by Carlos
Saura (Spaini: The Marathon
Family by Slobodan Sijan
{Yugoslavial ; Les Fantomes du
Chapelier by Claude Chabrol.
starring Michel Serrault, Char
les Aznavour (Francel : Batch
81 by Mike de Leon (Philip-
pinesl ; The Day Before Yester-
day by Peter Bacso (Hungary! ;
Intimate Friends by Xie Tieli,
Chen Huaiai, Ba Hong (Chinal ;
Hablamos Esta Moche by Pilar
Miro (Spainl.

still other films will be
screened in the “Cinema d'Hier
et d'Aujourd hui” selection, in-
cluding many Canadian shorts
and features. Spain will be fea- -
tured in a special section, and
hommages will be rendered to
Werner Fassbinger, Norman
McLaren and Romy 5chneider.

IMPETUS

Aftracting foreign film and television productions
to Canada will increase the level of employment in our
industry and inject new revenue into the Canadian

film economy.

FILM CANADA CENTER is providing added impetus in
promoting Canada’s scenic diversity, excellent studios,
laboratories, craftspeople and all the creative
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Hollywood producers with direct access to
Canadian professional advice, location manuals,
trade directories, guild membership listings, talent
catalogues, union agreements, rates, contacts, etc.

The Center acts as a liaison with the provincial and
municipal film promotion offices,and the professional
associations who want to increase the volume of
production activities in Canada.

The Center is sponsored by the National Film Board as
part of its mandate o support the Canadian film
environment. Kindly write or phone for a copy of our

prospectus.
Roland Ladouceur =" FHLM ENTRE
oo % CANADA (LM
Loraine B Good NTE NADA
Ligison Officer :‘;u CE . CA
th Beverly Drve. Suite 400
Annabel Winship  Bevery Hills, CA 20212 u_?L1I3I 859-0268

Administrative Secretary

Telex 673-688 FILM CAN ByHL
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ATLANTIC ECHOES

by Mike Riggio

NIFCO (the Newfoundland In-
dependent Filmmakers Co-
operative) goes back to 1975. At
the time, there were several
filmmakers working on their
own, borrowing equipment and
cameras, taking advantage of
where they worked to get at
stuff. But they wanted to set up
a facility that they could call

their own, so they wouldn't
have to be begging for every-
thing they needed, from re-
winds to synchronisers.
Obviously, the thing to do
was to do it co-operatively.
Eventually, with the help of the
Canada Council, the National
Film Board, and Memorial
University's Extension Ser-

vice, the Film Co-op was set up.

When the group started, there
were people who had made
films, others who wanted to,
and some who thought they
could participate in the film-
making process. Those who
had made films were the guides
for the others.

Mike Jones had been working

on film on his own for a couple
of years and he also had worked
for the Film Board. David Pope
had been making super-8 films
with a group called the Soul
Brothers and was anxious to
move into 16mm.

John Doyle, who had gone to
Ryerson, had been involved in
super-8 and 16mm with his
brother Bill. Derek Norman
had been editing films for
Memorial University. Paul Mac-
Leod from the Media Section of
the University Extension Ser

Universal Productions Canada Inc.
MCA TV (Canada)

MCA Records (Canada)

MCA Music Canada

MCA VideoCassette (Canada)
MCA DiscoVision (Canada)
MCA Distributing (Canada)

2450 Victoria Park Avenue
Willowdale, Ontario M2J) 4A?2

Tel: (416) 491-3000 Telex: 06-966876
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vice had been helpfy) i,

i ; Provig
Ing equipment

Unit, 3 from the Film

From the beginning to,
were younger people like
Duarte and Pau| Pape Whohyg
done some videg work in hei
high school Ay clubs - Ihﬁr
didn't know much aboy ;.
making but were anxig
learn and to help oy

Initially NIFCO haq asingle
system Auricon sound camery
on loan from Memorial yy;
versity - it was a bit of 5 tagk,
but you had to get by.

Today the Co-op has moved
to a fairly solid memhem,ip,}f
people who have made af Jegg
one 16mm film and in some
cases are working in film gr,
film-related business.

The NIFCO catalogue hy
about 40 films. Some of they,
are first films, or student filps
— films which are primarily of
historical value. But there g
also a number of mature films,
people’s second and thid
films, which can stand on their
own without any adjective ap
plied to them.

Over the years various groups
have assisted the development
of the Co-op in one form or
another. The CBC has provided
short ends from their WWF
stock, as well free processing
CBC (as well as NTV and ETV)
has turned over, at a nominal
cost, its discarded film stocks.

The Film Unit of Memorial
University has provided free
sound transfers and mixes, as
well as special loan of equip
ment for a variety of projects
Memorial has excellent mixing
facilities, and most budgets
don't include a trip to Toronlo
or Montreal for a mix.

Yet the chances of earninga
living at filmmaking in New-
foundland are not great. Mos!
Co-op members who consider
themselves filmmakers realize
that they have to work at some:
thing else while they continue
to make films.

“If they are lucky, they mighl
find work with CBC as a came-
raman or soundman, or 3 3
writer for radio, or an agent for
a camera company,” says John
Doyle, outgoing President _nl
NIFCO. "Otherwise it's the rigs
and the UIC."

Why then don't people gooff
to Toronto? “Why should they?
Filmmaking doesn't need tobe
centralized. You don't need 2
factory or a large workforce
There's no reason why films
can’t be-made all over Canada’

Doyle stresses that idea a
energy are not problem.“When
I look at the films that have
been made here, I think,if this
is what they can do fornothing
what would they doif theyhad
a few dollars? "

And that's the question evﬂf)’i
body is asking Where lﬂg
that little bit of money. Th
Newfoundland ~Government
has made its commitment 10

us 1y
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the culture through the Arts
Council - a budget of $200,000 —
a sizeable commitment for a
have-not province. But that has
to cover administrative ex-
penses, which leaves about
$120,000 (the equivalent of four
teachers' salaries) for actual
grants.

"One possibility,” says Doyle,
“is to examine whether there
are economically viable films
to make. That in itself might be
a contradiction in terms, Whe-
ther it's possible to make films
and get your money back.. If
you look at any area of the
country, who is making cost-
recovery films ?"

Industrially sponsored films ?
“That's a very small market
here. If everybody who is in-
volved in alternate filmmaking
started chasing after the tele-
vision commercials and the in-
dustrial films, you'd soon learn
that there isn't enough money
to pay for the shirt and tie, let
alone a living for everybody.”

But Doyle feels that New-
foundland has potential to
develop if one looks at enter-
tainment films. "My dream is
that it might be possible here
in Newfoundland 1o start mak-
ing films in a very small way
that would be special and ex-
citing. Different films because
they come from a perspective
that is unlike the rest of Canada.
And maybe even in a broader
market people would be in-
terested and willing to pay to
see them.”

It seems like a far-flu
dream, but Newfoundland has
axported entertainment before
- Codco, the Mummers, Rising
lide, the Wonderful Grand
Band. "It may be our richest
ratural resource, and it's
‘enewable.” But this would
‘equire some major changes in
ittitude.

CBC, for example, produces
Jp At Ours, a local sit-com
frama series. The show em-
sloys local script writers and
ocal actors, but allows no
oom for local film people,
wen in an observer capacity.
ays Doyle, “"The production
1as eaten up a lot of money. It
s a shame that it all has got to
»e done in-house at the CBC,
hat some of it isn't getting out
o the independents - and not
ust because it would create
vork. I think they'd get another
ind of program.”

On a national level, CBC last
ear allocated $22 million for
cquisition of independent
roduction. How does Doyle
a¢l about this? "If that were
listributed on a per capita

VMONTREAL-The Claude Le-
ouch film Les uns et les autres
will have been in release for one
sear as of Sept. |, in Montreal.
Jistributor is L. N. Films.

basis, there could be close to
half amillion dollars in New-
foundland. Imagine what that
would do for production and
for development 1"

"But” continues Doyle, “I can
see what they are saying at
headquarters : 'Half a million
bucks for production in New-
foundland! What? Throw
good money into the incinera-
tor? They'd probably use it to
keep the Steenbeck warm
when they can't pay the heat

bills." "

Then he adds: "The films
that have been made here de-
monstrate that the ideas, the
talents, the organizational
capabilities are not missing
The money is the problem.
Why not take that leap of
faith 2"

But then he has a warning:
“They wouldn't get the same
kinds of films as would come
out of Etobicoke (no offence). If

of film, then Newfoundland
would be the wrong place to
come with their money.”

John Dovle, outgoing Presi-
dent of NIFCO INewfoundland
Independent Filmmakers Co
operative) is working as a writer
fora CBC radio soap opera, and
spent part of his summer in
Toronto. hosting Stereo Mor-
ning. In his spare time he is
developing a feature film script
which he hopes to eventually
put into production.

Pearson to teach
film at Queens

KINGSTON - Director Peter
Pearson has accepted a full-
time position as professor of
film at Queen's University. His
responsibilities will include
several production courses. a
look at the director as writer,
and a study of the impact of
agencies on the sorts of films
produced.

they're really stuck on that kind

National
Film Board
of Canada

Office
national du film
du Canada

“The idea for The Sound Collector came from my early {and
still lingering) fascination with how sounds work ; how working
on a film's sound track one finds that sometimes the most
unlikely sound will work better than the real sound.” Lynn
Smith.

NFB FESTIVAL ENTRIES

Two NFB films, The Sound Collector
and Friends of the Family, will have
their world premiere at the inter-
national animation festival in Otta-
wa, August 13-18. The Sound Col-
lector is the work of Lynn Smith
who used cut-outs to animate a
young boy's urge to transform
household noises into fantasy.
Smith is an independent filmmaker
from the U.S. She has worked for
the Educational Development Cen-
tre in Boston ; forthe TV series, Mr.
Rogers Neighborhood; and has
made numerous films for the Board
including the award-winning This is

Your Museum Speaking.

Friends of the Family, directed by
Yossi Abolafia, is an NFB/UNICEF
co-production illustrating how
UNICEF helps needy children
develop self-reliance. Abolafia is
an Israeli filmmaker. He has worked
for CBC-TV and is the author of
several children’s books. Other
films in competition in Ottawa are
Top Priority by lIshu Patel, Une
Histoire comme une autre by Paul
Driessen, Anne Macleod's Death
in Spring Systeme métrique, Le
Guide by Jean-Jacques Leduc and
Andre Leduc,The Tender Tale of
Cinderalla Penguin by )Janet Perl-
man, £ by Bretislav Pojar, George

Geersten’'s Klondike Gold, Pierre
Veilleux's Une Ame a voile and Pig
Bird by Richard Condie.

The NFB is also well represented at
the Montreal World Film Festival
on August 19-29. Viviane Elnécave’s
animated fantasy Luna Luna Luna,
and Bill Maylone’s 64,000,000 Years
Ago, a recreation of the dinosaur
age using model animation, are
both in competition. The festival
will be the premiere, for Gilles
Carle’s Jouer sa vie, a feature docu-
mentary about the myth and magic
of chess. Carle’s film will be shown,
along with nine other NFB films, in
the “Cinéma d’aujourd'hui” pro-
gram. Other titles include: The
Tender Tale of Cinderella Penguin
by Janet Perlman; Top Priority by
Ishu Patel, E by Bretislav Pojar, Pierre
Veilleux's Une Ame a voile, Steady
as She Goes by Robert Fresco, Terri
Nash's If You Love This Planet, Dis-
tant Islands by Bettina Maylone,
Joyce Borenstein's Five Billion
Years and Countdown Vignette by
Veronika Soul,

The Banff Television Festival,
August 15-21, has selected five
NFB films to compete this year,
Two of the films were produced by
the Ontario Production Studio:
After the Axe, directed by Sturla
Cunnarsson, and Steady as She
Coes, by Robert Fresco. Other
titles : Le Canot & Renald & Thomas,
directed by Bernard Gosselin; Le
confort et I'indifférence, by Denys
Arcand; and Lle Grand Héron,
directed by Jean-Louis Frund, are
all produced by French Production
in Montreal,

The Film Board will also be partici-

pating in the Toronto Festival of
Festivals. Details to follow,

NFB Offices in Canada:

Headquarters - Montreal (514) 333.3452
Pacific region - Vancouver (604) 666.1716
Prairie region - Winnipeg (204) 949.4129
Ontario region - Toronto (416) 369-4094

National Capital Ottawa (613) 996-4259
Quebec region - Montreal (514) 283.4823
Allantic region - Halifax (902) 426-6000
plus offices in most major cities
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Everything but sitein place for Toronto’s

TORONTO- American director
Martin Scorsese will be given a
Gala Tribute as the first reci-
piént of the Toronto Festival of
Festival's Tribute Award at this
city’s 7th annual international
film festival, September 9-18,
festival director Wayne Clark-
son has announced.

In selecting Scorsese for the
award, Clarkson said the festi-
val wanted to extend its first
award to a contemporary talent.
He described Scorsese as a con-
temporary artist who has “con-
tributed immensely to world
cinema and especially to Amer-
ican cinema.”

Scorsese’'s directing credits
include such influential recent
films as Taxi Driver, Mean
Streets, Alice Doesn’t Live
Here Anymore, New York, New
York, Raging Bull, and his most
recent work The King of
Comedy, starring Jerry Lewis
and Robert DeNiro.

The Scorsese tribute joins
another planned tribute to two
other great American film-
makers announced earlier, a

retrospective of the films of
John Cassavettes and Gena
Rowlands, Thirty films featur-
ing the pair, including seven
collaborative efforts by the
husband and wife team, and
all ten films directed by Cas-
savettes, will be screened.

There also will be the Cana-
dian premiere of their most
recent film, The Tempest, di-
rected by Paul Mazursky, as
part of the festival's Gala series,
Cassavettes, Rowlands, and
Mazursky are scheduled to at-
tend.

Earlier, Clarkson had an-
nounced three other Galas -
Wim Wender's Hammet, Jerzy
Skolimowski’s Maoonlighting,
and Pierre Granier-Deferre's
L’Etoile du nord. Other Galas
will include the North American
premiere of the late Rainer
Werner Fassbinder's Veronika
Voss, Paul Bortel's Eating
Raoul, George Romera's Creep
Show (written by Stephen King),
Australian films Monkey Grip
and Star Struck, and the Braz-
ilian Heart and Guts.

Also scheduled are an 18-
film series on Brazilian national
cinema programmed by Piers
Handling and Zuzana Pick; a
critic’s choice series by Paris-
based critic David Overby; a
new director’s/new directions
series by Kay Armitage ; a buried
treasures series by New York
Daily News critic Kathleen Car-
roll; and a 50-film retrospec-
tive on the films of Twentieth
Century-Fox, which replaces
the planned 200-film retrospec-
tive of Canadian cinema now
scheduled for the 1983 festival.

A new program, Author As
Screenwriter, will take place
Sept. 11, 14, 16 and 18, pro-
grammed by Greg Gatenby.
Authors Margaret Atwood,
Carol Bolt, Timothy Findley,
Trevor Griffiths, P.D. James,
Brian Moore, and Josef Skvor-
ecky will read from their works
and discuss the process of
translating printed works to
the screen. Films made from
the writers’ screenplays will be
shown as part of the series.

Canadian films already con-

=REELS

ON

—WHEELS

Festival of Festivals

firmed for the festival include
Jean-Pierre Lefebvre’'s Les
fleurs sauvages, winner of the
prestigious FIPRESCI prize
this year at Cannes; concert
films Hank Williams: The
Show He Never Gave and

_Rumour of Glory : Bruce Cock-

burn Live ; Ron Mann's docu-
mentary Poetry in Motion ; Bri-
gitte Bermnan's documentary
Bix, on jazz musician Bix Bei-
derbeck; and Christopher
Chapman'’s artistic short Pyra-
mid of Roses. The festival hopes
to get two Canadian features,
Phillip Borsos's The Grey Fox
and Robin Phillips's The Wars,
but their availability will
depend on whether their dis-
tributors want to accommodate
a festival screening with the
scheduled fall release of both
films. .

The festival's 4th annual
Trade Forum will focus on
three major issues facing the
Canadian industry: distribu-
tion, pay-television, and the
electronic media. It has been
shortened to four days, Sep-
tember 13-16, and is being or-
ganized by the Academy of
Canadian Cinema.

The 1982 festival has revised
its pass structure from last year.
The Festival Pass has been
reduced from $100 to $75 ($90
after August 15), but will ex-

clude Galas, The
.Pass, good for all Ga!:\:c::ah
ings including Opening ;:;
closing nights, wil) cost
{850 after August 15), The Stud.
ent Pass, with the samg i
leges as the Festival Pass, hy
been reduced to $g5 fmml 875
At press time, the festival had
not found theatres to repla
those used last year angd ue':
available this year, the Elgy
and the Festival, nor had i
determined a site for the Galy;,
but Clarkson did not consider
this a problem. He sajg this
year's festival would be ¢,
centrated in the Yonge Bay.
Bloor area of downtown Tory
to, since the Yonge-Bay-Blog
Merchant's Association had
become a major Corporate
sponsor of the festival, He saig
repeat screenings of the "bey
of the Festival of Festivals’
would take place at.severs
suburban theatres in an effort
to “take the festival to the sub
urbs.”

Gliserman o Astra

TORONTO - Astral Films re
cently announced that Bryan
Gliserman has joined the com-
pany as theatrical booker
(35mm). Gliserman previously
worked with United Artistsasa
35mm booker.

Comfort Sound, Ontario’s
most experienced mobile
recording studio, is ready
to roll anywhere to give you
professional quality audio
at a modest price. We can provide up to 36 microphones
into 16, 8, 4 or 2 tracks while simultaneously feeding your
VTR or NAGRA. Comfort Sound can interface with
SMPTE time code or pilot-tone for post production syn-
chronization. You can mix down at our modern, spacious

Toronto studio.
Recent m Include... Wintario Global Television
Records: - Network
Goddo Lighve Attic Records Sesame Street CBC-TV
Colin Linden Live Ready Records
: Film:
Radio: ) Hank Williams
CHUM-FM # Q-107  Live Broadcasts The Show He Never  Film Consortium
Television: Gave of Canada
ACTRA Command  Schulz Productions Ronnie Hawkins Documentary
Performance for CBC-TV {Concert Sequences)
Todd Rundgrenand  CITY-TV/CHUM-FM  Heatwave Festival  Lauron Films
Burton Cummings  Stereo Simulcasts ~ Moving Mountains  Skyworks/NFB
——

Call (416) 654-7411 for information today.

COMFORT SOUND RECORDING STUDIO

& Doug McClement

o 7 2033 Dufferin Street

s TORONTO, Ontario M6E 3R3
(416) 654-7411

sound track.

equipment.

Head Office

Phone (416) 233-1101

Only one deck for 16 & 35mm.

Push bottom changeover of picture track,
speed, projection light & sound equalization.
30 Watt solid state amplifier with headphone
iack and selectable dynamic compressor.

Up to 99 frames Advance/Retard on each

.Crystal controlled for interlock to other

\:L!f Kingsway Film Equipment Ltd.

821 Kipling Avenue, Toronto, Ontario M8Z 5G8
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Cinema is undoubtedly the most popular
form of art. It is imperative, therefore, that it
reflects our own cultural identity.

In order to reach this objective and to counter
the invasion of foreign multi-national
companies which imperil our cultural

independence, L'Association québécoise
des distributeurs de films asks the federal
and provincial authorities to take the
immediate and necessary steps toward the
rapid and integral canadianisation

of every sector of the Canadian film industry.

We therefore ask:

a) that every firm doing business in the film
industry (production, distribution, exhibition,
laboratories and services) be under the
administration and control of Canadians,

b) that every television company
(conventional television, cable and pay-
television) acquire programs exclusively from
Canadian-owned and controlled
9ompanies.

These measures are simple to implement
and are the only ones which will finally insure
a truly Canadian film industry.

Le cinéma étant le véhicule culturel le plus
populaire, il est primordial qu'il reflete notre
spécificité culturelle,

Afin d'assurer cet objectif et devant
fomniprésence des multinationales
etrangeres, mettant en péril notre
indépendance culturelle, I'Association
québécoise des distributeurs de films réclame
donc des autorités fédérales et provinciales
gu'elles prennent immeédiatement les
mesures nécessaires pour la canadianisation
rapide et intégrale de tous les secteurs

de l'industrie cinématographique
canadienne.

Nous demandons:

a) Que toutes les compagnies faisant affaires
en matiére cinématographique
(productin, services et laboratoires,
distribution et exploitation) soient
détenues et administrées majoritairement
par des Canadiens.

b) Que tous les télédiffuseurs (télévision
conventionnelle, par cable, ou a péage)
s approvisionnent exclusivement aupres
de compagnies canadiennes.

Ces mesures, simples d' application, sont

les seules qui permettront d’'établir enfin une
véritable industrie cinématographique
canadienne.

ASSOCIATION QUEBECOISE DES
DISTRIBUTEURS DE FILMS (A.Q.D.F.)

The above proposal has received
the backing of the following associations :

Cette résolution de I'AQDF a regu
I'appui des organismes suivants :

ASSOCIATION DES REALISATEURS ET REALISATRICES DE FILM DU QUEBEC

ASSOCIATION OF CANADIAN MOVIE PRODUCTION COMPANIES

ASSOCIATION QUEBECOISE DES INDUSTRIES TECHNIQUES DE CINEMA ET DE TELEVISION

SYNDICAT NATIONAL DU CINEMA

ASSOCIATION DES PROFESSIONNELS DU CINEMA

THE PRODUCERS' COUNCIL OF CANADA

ASSOCIATION QUEBECOISE DES CRITIQUES DE CINEMA
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Thomas and Fryer train to prep

TORONTO - Eric Fryer, a 21
vear-old native of Scarborough,
Ontario, has been chosen to
play the leading role in The
Terry Fox Story, the first-ever
made-for-pay-television movie
being co-produced by Toronto
independent Robert Cooper,
the Canadian Television Net-
work, and Home Box Office in
New York.

The production is scheduled

Ontario Locations from
the scenic to the exotic M First
rate studios Il Sophisticated
post production B Experienced
directors, talent and technicians.
Ontario’s Film Industry
Development office will help
you get the best of everything
you need M Location scouting
service Ml Site photographs
M Introductions to unions and facilities
M Liaison with other government agencies
M Film industry directories.
It's all in Ontario.
Call us, at (416) 965-6392.

Movies
made easy.

Ministry of Industry and Trade

®Ontario

Gord Walker, Minister

to begin its six-week shooting
schedule August 26 on a $2.4
million budget, directed by
Ralph Thomas.

Frver, who admits he has
“never acted in my life before -
nol even as the snow man in
the Christmas play.” was chosen
from over 200 applicants. The
two-month search across Cana-
da and the United States to find
a suilable actor for the role of

-9

for Terry role in Cooper prod  Doug and Bop

Fox cost the production $25,000
according to producer Cooper.
Casting was handled by Stuart
Aikins of Canadian Casting As-
sociates with partners Maria
Armstrong and Ross Clydes
dale.

Like Terry Fox, Fryer has lost
his right leg to cancer. After
being examined by two doctors
for insurance purposes, he was
given a clean bill of health to

begin the production by Con-
solidated Insurance Brokers
Limited on behalf of the Chubb
Insurance Company of Canada.

In preparation for the role,
Frver is working closely with
director Thomas, running, and
learning to play wheelchair
basketball.

move to big seregy

TORONTO - Rick Moranis a5
Dave Thomas, television Comg
dians who have Popularizeg
Bob and Doug McKenzig, (e
“hosers” from the Great Whitg
North on SCTV, haye signed 5
two-picture deal with MG
according to their manage;
Louis Silverstein,

Silverstein will produce theip
first film, Strange Brey, ,
comedy about “internationy|
intrigue set in a remote Cang
dian brewery,” written
Thomas and Moranis, ang fea-
turing the McKenzie Brothers,
Shooting will start in October
for 10 weeks in Canada ata
budget of $4 million, and the
film will be released in the
summer of 1983, according to
Silverstein.

The comedy team's second
MGM picture has not been an
nounced, but Silverstein admi.
ted it would not involve the
McKenzie characters, “Ii will
be Rick and Dave, not Bob and
Doug" he said.

Moranis and Thomas sold
more than one million copies
of their McKenzie Brothers
album last year, the most in
North America for a comedy al
bum. Silverstein added thal
despite their movie commit
ments and plans for a second
album, the pair intend toremain
with SCTV next season

Reminiscence
undergoes changes

TORONTO — Reminiscence, a
psychological drama being pro-
duced, written, and directed
by Carey Conner, has changed
its title to Image in Reverst.
The $500,000 feature film is
shooting around  Toronlo
through August.

There have also been several
changes in the film's key per
sonnel. Gone are co-execulive
producer Thomas Marshall
(leaving Bob Marshall as s:ole
executive in chargel, associate
producer Jonathan Welsh, and
director of photography Joe
Sutherland (replaced by Robert
Frescol. Joining the produc:
tion are first assistant direclor
John Rainy, production mar
ager Michael Muir, and unit
manager Joel Green.

Emilio leaves Citade!
and distribution
to join Cdn-Odeon

TORONTO - Ron Emilio of the
distribution company Citade
will join Canadian-l)qwﬂ
Theatres on August 23 as Dire¢
tor of Buying His son, Andy
Emilio, will become president
of Citadel Film Distributors.
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Indian family makes telling drama for
CBC as independents brave weather

TORONTO - Independent film-
makers Paul Stephens and Eric
Jordan of The Film Works in
Toronto recently completed a
half-hour drama, A Time To Be
Brave, shot in 17 days in March
near Lake Nipigon in Northern
Ontario.

The film has been sold to the
Canadian Broadcasting Corp.
and is scheduled for broadcast
in September.

A Time To Be Brave deals
with an Ojibway family trying
to preserve their traditional
northern lifestyle in the midst
of an encroaching white society.
"What we really wanted to do
was tell a story about a native
family as a family,” said Jordan,
who produced and edited the
film while partner Stephens
wrote and directed. “We didn't
want to be missionaries or
social workers, we wanted to
be good story tellers and show
elements of their life which are
unique.” The film stars Cynthia
Debassige, Ron Cook, Eugene
Thompson, and Kate Assiniwe.

Until the CBC Children's
Drama department became in-
terested, producers shied away
from the project because of its
story and of the harsh weather
conditions it would involve,
said Jordan. The crew, which
included associate producer
Lena Nabigon, director of pho-
tography Kuri Kurita, sound-
man Bruce Carwadine, and
production manager Sally
Dundas, endured temperatures

Quest rings up more
awards for fantasyin LA

TORONTO - Canadian-French
co-production Quest For Fire
won two awards at the ninth
annual Academy of Science
Fiction, Fantasy and Horror
Films Awards July 27 in Los
Angeles.

The International Cinema
Corp. co-production earned a
“Saturn” for best international
film for its Canadian producers
John Kemeny and Denis He-
roux. It was presented a second
award as the year's outstand-
ing film in tribute to its unique
format, largely the creation of
its director, Jean-Jacques An-
naud.

The awards may be a distant
omen of things to come. The
top Science Fiction Awards
winner, Steven Spielbergs
Raiders of the Lost Ark with
seven, won five Oscars earlier
this year, and Quest For Fire
will be eligible for the 1983
Academy Awards. Last year,
Kemeny and Heroux's 1980 co-
production Atlantic City, direct-
ed by Louis Malle, was nomin-
ated for five Oscars bul came
away from the awards empty-
handed.

of —20° Celsius which froze the
camera equipment, the first
day, and were required to wear
snowshoes for exterior scenes
because of the deep snow.
Jordan spoke highly of the
residents of the Indian reserve
at Rocky Bay, Ont, for their
assistance and co-operation
during the production. The
film premiered at the Rocky
Bay reserve on August 2 to an
enthusiastic response. Jordan
praised two people, particularly

story consultant Shirley Chee-
choo, and the late James Buller,
who had helped the production
raise money, find locations,
and cast native actors. “He was
really helpful to us. Through
him we got the government
grant that got the project start-
ed, he pointed us in the right
direction,” said Jordan.
Buller, an actor and member
of the Association for Native
Development in the Performing
and Visual Arts, died of cancer

on July 11.

Canadian and American non-
theatrical distributor for A Time
To Be Brave is Magic Lantern
Films. Jordan said the Film
Works also are negotiating a

syndicated television sale for
the U.S. As well, the produc-
tion company is developing a
series of half-hour dramas based
on unique family situations
and ways of life.

Flaherty takes Not a Love Story

TORONTO - The National Film
Board of Canada's controversial
documentary on pornography:.
Not A Love Story, directed by
Bonnie Sherr Klein, will be
screened at the Robert Flaherty
Film Seminarin Topridge, N.Y.,
taking place August 14-21.
The film has run for over two
months at New York City's 57th

St. Playhouse, averaging over
$14,000 per week al the box
office, according to a board
spokesman. 1t will also open
August 13 at the Orson Welles
Theatre in Boston and later in
the month in Washington, D.C.,
through its American distribu-
tor, Quartet Films.
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SHOOT ALBERTA

[ ] by Linda Kupecek ®

CALGARY - Edmonton lawyer
Lorne McPherson has been
named the Executive Director
of the Alberta Motion Picture
Development Corporation. Of-
fices are being constructed in
Canmore (near Banff) where
the Corporation will be based.
September is the targeted date
for the beginning of operations,
with loans available for up to

60% of development costs of a
project.

The Banff International Tele-
vision Festival is gearing up for
the August 15-21 seminars and
festivities. The official opening
will be The Rocky Mountain
Tea Party, followed by the

screening of a (to be an-
nounced) world premiere. The
festival will close” with The
Rockies, a gala awards presen-
tation. Heading the seminars
are Pat Ferns (Primedia) ; Max
Engel (Media Lab Television
Inc); Jack Gray (federal dep-
artment of Communications) ;
Jerry Zaludek (VTR Produc
tions Ltd.) ; and Milton Frucht-
man (Banff Centre). Additional
subjects include a “3-D" semin-
ar with André Fournier. All
activities will be in the Max

Bell arena, and a lounge area
will be available to delegates.

Superman soars. Indian runs.
Chautauqua Girl advances. The
Ruffian camps in Invermere.
Road Gangs surveys, and Trop-
ics tests the waters. Now Van-
derberg takes over. CBC pro-
ducer Sam Levene reports that
last year's drama Takeover
will evolve into a mini-series
titted Vandenberg, which

Picture this. Low costs, high scenery,
lots of sun and lots of help for
your next great film.

The low-cost Canadian dollar saves you more than 20
cents on every production dollar you spend shooting on
location in Alberta. The price of a gallon of gas is the
lowest on the continent. Add to that tax-free
accommaodation, food, retail and travel expenses — this is
the only province in Canada that doesn’t collect a

provincial sales tax.

L]

And when you come north of the 49th parallel you can
shorten your shooting schedule with clear skies and extra

hours of sunlight each day.

The Alberta Advantage shows up big on that bottom line

for production costs.

We_'ll help you find the perfect location in the incredibly
varied and scenic terrain of Alberta. Call the Alberta Film
Industry Development Office for information and location

assistance. (403) 427-2005.

Aberia

CANADA B+l

——

hopes to shoot some segmen

. 2 i
m.Calgmy in the fall with stap
Michael Hogan and director
Peter Rowe,

—

Taormina awards
Grey Fox and Borsos

TORONTO - The Grey Foy, a
Canadian feature produced by
Peter (’Brian and directed by
Phillip Borsos, won two awards
at the Taormina Internationa)
Film Festival July 31 in Sicily,

Richard Farnsworth was
selected best actor for his role
as Bill Miner (the Grey Fox),
one of Canada's most notorigus
train robbers,

The film also won the Italian
Film Critics Award, which
Borsos accepted in front of
23,000 people at Taormina, The
jury citation praised the film
“for its original representation
of a classic motif in the Wes-
tern genre, in a narrative tex-
ture imbued with rich psycho
logical undertones and charac-
terized by a spectacular mise
enscéne.” The prize includeda
cash award of 15,000,000 lira
($15,000) to be used toward dis
tribution of the film in Italy.

The Grey Fox is scheduled
for a U.S. and Canadian release
in October and November, dis
tributed by United Artists Clas-
sics.

Last year, another Canadian
feature, Ticket To Heaven,
won acting and outstanding
film awards at Taormina.

Editors elect
new executive

TORONTO- The Canadian Film
Editors Guild has elected Brian
Ravok as president of its Na-
tional Executive for 1982-83.
The voting took place June 29
in Toronto. Other members
elected were Sally Patterson as
first vice-president, Ron 5an-
ders as second vice-president,
Jeff Warren as secretary, Mike
‘MacLaverty as lreasurer, and
John Fryd, David Nicholson,
Clinton Solomon, Hans Van
Velsen, and Carl Zittrer as
members-at-large. Elected as
associate representatives were
Bill Carter, Marcus Manton,
and Harvey Zlatirits, and as af
filiate representatives Elaine
Forman and Robin Russell

Earlier this year, the CFEG
affiliated with the Direcl_or;
Guild of Canada as a prelimi
nary step of merging the two
organizations. The CFEG bus*
ness representative is Mickie
Currie, who may be reachedat
the guild's national office In
Toronto.
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Banff Television Festival readies rewards, gears up for 1983

TORONTO - With entries in-
creased by 40% over last year,
and having survived the with-
drawal of a major corporate
sponsor, festival director Carrie
Hunter has pronounced the
third annual Banff Internation-
al Television Festival ready to
go for mid-August.

This year's festival will take
place August 15-21, shortened
to seven days from last year's
ten. Hunter confirmed the fes-
tival's budget has been cut
from $553,000 to $470,000, lar
gely due to the Bank of Mont-
real's withdrawal of the
$150,000 support it provided
for the 1981 festival.

A national wire service story
July 22 attributed to Hunter
statements that Bank of Mont-
real chairman William Mulhol-
land unilaterally made the
decision not to give the festival
$150,000 this year (the money
was given instead to the Mont-
real Symphony Orchestra).
Also, the report suggested Mul-
holland's decision was influ-
enced by complaints from
Montreal Film Festival director
Serge Losique that the bank
should not be funding a West-
ern festival. The report upset
Hunter, who says the festival
purposely decided last fall not
to publicize the bank's spon-
sorship withdrawal.

T really regret that it might

make the Bank of Montreal
look like some sort of villian
when the bank was largely sur-

when the bank was largely res-
ponsible for our survival,” said
Hunter. She added the festival's
1981 arrangement with the
bank was strictly for that year.

“They made absolutely clear
in the beginning that it was a
one year commitment and that
they would review it in the
fall,” said Hunter. “They were
very, very good to us (in 1981).
Their participation insured a
good festival”

The 1981 festival had a
$250,000 deficit, which was
retired on January 1, 1982, and
the festival showed a slight
surplus in April, according to
Hunter. “Despite the fact that
funding is tight, we're on sound
financial ground for the first
time,” she said.

Hunter specified the reduced
budget would not affect festival
events, but that cuts have been
made to administrative costs
and other auxillary expenses
such as travel for festival re-
search.

The Banff Festival receives
grants of $200,000 from the Al
berta government, about
$100,000 from the Alberta divi-
sion of the Western Canada
Lottery Foundation (5% of the
allotted total for Alberta cul-

Art Censorship Trust Fund

of expression

Gronau and David Poole.
Please send donations to:

of the above poster.

The Art Censorship Trust Fund was established to help off-
set public education and legal expenses in defense of freedom

Film and Video Against Censorship (FAVAC) is a group of
producers, exhibitors and distributors of independent non-
commercial videotape and film. which is dedicated to changing
the censorship laws in Ontario. The Ontario Film and Video
Appreciation Society (OFVAS) is currently challenging the
Ontario Censor Board under the new Canadian Constitution
Both FAVAC and OFVAS are supported-by the Art Censorship
Trust Fund. The Trustees of the Fund are: June Callwoad, Anna

Art Censorship Trust Fund
144 Front Street West, Suite 430
Toronto, Ontario, M5J 1G2

Each contributor of $10 or more will receive a 17" x 24" copy

ture), $50,000 from the federal
department of Communica-
tions, $25,000 from the Cana-
dian Film Development Corp.,
plus donations of services and
equipment from public and
private corporations, Hunter
maintained that while some
festivals can operate with a
deficit, the Alberta govern-
ment emphasizes fiscal res-
ponsibility. “If we hadn’t been
able to do that (balance the
budget), we' wouldn't have had
their support,” she said.

The Banff Festival rewards
television programming excel-
lence with prizes in eight cate-
gories, plus a grand prize which
includes $5000 and a bronze
sculpture by Alberta artist Ray
Leadbetter. Programs broad-
cast during 1981-82 are eligible
for competition,

Hunter proudly asserts that
Banff offers some of the finest
seminars available to industry
members. This year's seminars
deal with such topics as inter-
national co-production, the
world market, adapting print

material for television, home
video, and Canadian pay-tele-
vision. Also planned is a special
report on the problems of tele-
vising the Olympic Games (Cal-
gary will host the 1988 winter
games), and a demonstration
of 3-D films on television.

The festival will also have an
informal market, with six video
screening rooms available.
Festival headquarters will be
at the Banff Centre.

Hunter is working on shifting

the 1983 festival to June, but
said such a move would cost
more money. The Festival's
1982 dates conflict with the
end of the Ottawa Animation
Festival and the beginning of
the Montreal Film Festival. Al
ready raising money for next
vear, Hunter said financial
commitment for 1983 was
“looking good. Corporations
are seeing the possibility of
recovery.”

Goodridge to head Council's visual arts

TORONTO - Edythe Goodridge
has been appointed head of the
Canada Council's visual arts
section, Canada Council direc-
tor  Timothy Porteous an-
nounced July 20. Goodridge is
currently director/curator of
the Memorial University Art
Galleries in Newfoundland
and head of the visual and
performing arts section of the
Memorial University Extension

Service. Goodridge will assume
her new position in early Sep-
tember, succeeding Geoffrey
James, who is leaving the
Council after almost seven
vears as head of visual arts.

-

EVERY
THURSDAY

J/

August 1982 - Cinema Canada/13




CINE MAG

——
——

——

Jewison’s visit a highlight at Algonquin’s Summer Film Institute

OTTAWA - Norman Jewison's
guesl appearance in Ottawa
kicked off the second annual
Summer Institute of Film with
a flourish on June 21.

Algonquin College film en-
thusiast Tom Shoebridge sin-
gle-handedly organized the
five-day course for profession-
als from film and television. “1
wanted to give people a chance
to get together with profession-
als who have made it in the
Canadian film industry and
continue the belief that there
are Canadian stories totell,” he
said. "We have to tell them well
and in our own way. I'm in-
terested in building a network
of people in Canada who have
faith in the Canadian film in-
dustry and feel it will evolve
into something distinct.”

Classes were held at Algon-
quin College’s Colonel By
campus next to the lovely
Rideau Canal.

Seventy students registered
in six courses ranging from
“Introduction to Screenwrit-
ing' to “Producing Dramatic
Films.” Playwrights, camera
operaltors, film editors, and re-
searchers all studied together
during intensive fifteen-hour
work days.

Each day was jam-packed
with information and events.
In the evenings, contemporary
films were screened at the Na-
tional Museum of Man, across
the Rideau Canal. Canadian
productions such as The First
Winter, Gala, Alligator Shoes,
Les Plouffe and A War Story
were presented, always fol-

lowed by a party and lively dis-
cussion.

The course's highlight was a
special visit from Norman
Jewison, who flew in from Los
Angeles where his current
project Just Friends, starring
Goldie Hawn and Burt Reynolds,
is al the editing stage. Students
watched his classic 1967 Acad-
emy Award winner In the Heat
of the Night before hearing
from this expatriate director
and producer.

Jewison said he left Canada
partly because he was tired of
hearing the phrase ‘It can't be
done.’ He gave students useful
advice on scriptwriting by em-
phasizing transitions and
pointed oul that the best scripts
give the director a choice of
three or four possible transi-
tions from one scene to the
next.

He encouraged Canadians to
build a feature film industry
which is not simply a ‘Holly-
wood of the North' carbon copy
of the American industry.

The week-long study session
culminated with a pay-TV pro-
file presented by Martin Bock-
ner and Jon Slan.

Bockner, executive director
of the Association of Canadian
Movie Production Companies,
called for films which express
our national identity. He noted
many pay-TV companies will
be looking for films with a
Canadian flavour.

Slan, Chairman of Super
channel, outlined his compa-
ny's format and projected
schedule of operations.

Film Arts
Film Arts

16/35 post-production

Television and feature
production

46| Church Street
Toronto- Canada
MaY 2C5

Telephone 416-962-018]

superchannel is licensed to
provide 24 hours of uncensored
entertainment by February 1,
1983. Movies will comprise 70
percent of programming with
the remainder consisting of
sports, variety shows and music
specials.

As a resull of conservative
penetration projections, Slan
claims Superchannel will reach
20 percent of the pay-TV audi-
ence. At that rate, five years of
broadcasting will return 8§75
million to the film industry.

The Canadian Radio-televi-
sion and Telecommunications
Commission’s Canadian con-
tent requirement amounts to
30 percent during the first
three years of Superchannel's
broadcast life. By January, 1986
this quota will rise to 50 per-
cent.

According to Slan, these
figures set a difficult deadline
to meet. Forty-five Canadian
films will have to be in pro-
duction between June 1, 1983
and June 1, 1984 to meet this
requirement, he said.

His company is currently
looking at scripts and will con-
sider funding those which
appeal to an international
audience,

The students who attended
had various reactions to the
Institute,

Robert McMillan, a play-
wright and freelance writer
specializing in film, came to
Anna Sandor's Writing for
Television course looking for
“good technical training, tips
on selling scripts to television,
and advice on the most market-
able type of script.” McMillan
was encouraged by the contacts
he made and came away calling
Sandor, who writes for CBC in
Toronto, ‘a dynamo.

Judi Stevenson, a freelance
writer and researcher, regis-
tered in Producing Documen-
tary Films "to learn tricks from
teachers who have been doing
it for years.”

During the week, she had the
opportunity to pick the brains
of such well-known filmmakers
as Donald Brittain and Bill
Mason. Stevenson had a parti-
cular interest in teacher Gary
Nichol's fund-raising abilities
because “opportunities are
closing down around us.. if
you want to work, you have to
make your own opportunities.”

Stevenson is currently on
contract to TV Ontario for a 13
part series called North of 60.
“The insight I've gained on the
structure of film is quite over-
whelming" she concluded. "1
can't take it in anymore. Its

brilliant, more than 1 ima-
gined.”
There was a continuing

theme which initially surfaced
the first day of instruction. Don
Brittain told the Producing
Documentary Films class" film
is an emotional medium. A
successful film transmits its

emotional content clearly and
elicits a response from the
audience.”

John Zaritsky, a former jour-
nalist who produces investiga-
tive documentaries for CBC's
Fifth Estate program, agreed.

However, the same film-
makers differ widely in produc-
tion methods. Brittain deliber-
ately remains emotionally aloof
from the characters for the
sake of spontaneity. Zaritsky

becomes closely involved in
order to retain control of the
final result.

John N. Smith and Norman
Jewison, directors of powerful
dramatic films, both reiterateq
the importance of emotional
content. This affirmation wasg
valuable and rewarding part of
the Summer Institute of Film,

Peggy Kelly o

American fest awards
3 Canadian documentaries

TORONTO - Three Ontario-
based production companies
came away with awards from
the 24th annual American Film
Festival in June. An episode on
Canadian singer Maureen For-
rester from a series Masters of
the Performing Arts, produced
by Tony Robinow and directed
by Tony and Norman Campbell,
took first prize in the perform-
ing arts category. The program
was broadcast on CBC-TV last
February.

A Helping Hand, a short
documentary on prosthetic
devices for children, produced
by Paul Caulfield and directed
by Michael Todd for Film Arts
in Toronto, won a Red Ribbon
in its category. The film's Cana-
dian non-theatrical distributor
is Kinetic Film Enterprises Ltd.

Also winning a Red Ribbon

was All You Have To Do, a film
dying produced and

about

Second Atlantic Film & Video Festival

directed by Chris Wynot and
Brownen Wallace of Margin
Films in Kingston. Its non-
theatrical distributor is Mobius
International Films.

Please note the new telephone
number which Bell Canada has
given us. The address, 67A Port-
land St, M5V 2M9, remains the
same.

October 18-24, 1982
Halifax, Nova Scotia
A competitive showcase for

Atlantic Canada’s
film, video & television

For rules & regulations
entry forms please contact

Mike Riggio
Festival Director )
Atlantic Film Festival Association
clo National Film Board of Canada
1572 Barrington Street

Halifax, Nova Scotia B3J 1Z6
(902) 426-6011-6
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Complete Film Equipment Rental

16mm and 35mm Cameras
Sound and Lighting Equipment
Generators Sound Studios
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Distributors of Tiffen, Rosco, Lowell and Osram

Repairs
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Montreal:
Administration and equipment  (514) 487-5010
5252 De Maisonneuve West, H4A 1Y6

Studio and Lighting
2000 Northclifffe Avenue, H4A 3K5

Toronto:
739 Pharmacy Avenue, M1L 3K3  (416) 752-7670

Vancouver:
43 West, 6th Avenue, V5Y 1K2 (604) 873-3901
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Kingston Conference defines consensus for solid foundation

KINGSTON - In June, the Cana-
dian Conference of the Arts
hosted a conference of ten par-
ticipants and four observers to
reflect on the problems and
solutions confronting the Ca-
nadian production industry.
The objective wa ‘dentify
those points upon which a
broad consensus could be
established, and to outline
practical approaches lo tackle
the various issues,

Given the context of intense
federal examination of the same
problems - the CRTC and pay-
TV, the task force committees
at the Department of Commu-
nications and broadcasting and
film distribution, the Apple-
baum-Hebert Committee on
Cutural Policy - it was hoped
that a timely definition of
objectives, coming from the
private sector, might influence
federal policy. The document
which follows is the outcome
of the deliberations of the
“Kingston Conference.”

The participants were the
following: Allan King chair-
man; producer Ron Cohen;
government Film Commission-
er James de B. Domville ; pro-
ducer John Eckert ; writer Rob
Forsyth ; producer Don Haig;
national director of the CCA
John Hobday; André Lamy,
director of the Canadian Film
Development Corp.; and di-
rector Robin Spryv. The observ-
ers were Jack Gray (Broad-
casting task force, DOC), Peter
Herrndorf (v.p. and general
manager, CBC), lan McLaren
(director, Cultural Industries,
DOC) and producer Michael
Spencer.

The Kingston Conference

1) Objectives

We endorse the following
basic objectives, which are
sometimes termed cultural
policy objectives :
1) The creation and produc-
tion, by Canadians, of Cana-
dian materials primarily for
the use of the Canadian public.
2) The development of the in-
dividuals, institutions, corpo-
rations and the legislative and
economic framework that will
make possible the creation,
production, distribution and
preservation of Canadian
materials.
3) The long-term commitment
and organization of the public
and private resources neces
sary to permit the orderly. con-
tinuing creation, production,
distribution, use and preser-
vation of Canadian materials.

2) Relationships

Much discussion of strategies
for the program production in-
dustry gets bogged down in
arguments over the roles of the
broadcasting and film indus-
tries, and of the public and
private sectors,

The time has passed for dis-

cussions about "broadcasting”
and “film" in this context.
What we are really dealing
with is the proeduction of pro-
gram materials on the one
hand, and the distribution of
these products on the other.
In this industry the main
direct markets are now theat-
rical, free television, pay televi-
sion, and the sale and rental of
casseltes and discs. There are
also indirect markets (mer
chandising, for example).
With respect to the public
and private sectors, the Cana-
dian reality is, or should be,
one of co-operative, comple
mentary but strongly competi-
tive services. To a large degree
the private sector would find it
difficult or impossible to func-
tion without the base of activity
established and maintained by
the public sector. The converse
is, or should be, equally true.

3) The main problem

The recommendations we
have developed deal primarily
in terms of the production and
distribution of dramatic mate-
rials.

There are sound reasons for
this,

Dramatic materials are the
most popular of programs:
over fifty percent of all tele
vision viewing is of drama, a
figure that grows to sixty-eight
percent in prime time, when
most people are watching. In
the cinema almost all program-
ming is dramatic.

Yet it is drama that Canada
fails to produce. Our record in
news, public affairs, sports,
even variety is excellent. But
only four percent of the avail-
able television drama in Canada
is Canadian, and only about
three percent of screen time in
the Canadian cinemas is oc
cupied by Canadian films.

We believe strategies aimed
at improving the production
and distribution of Canadian
dramatic programming will
provide the keys to improving
the Canadian industry, and to
serving the most urgent needs
of the Canadian audience.

English and French
production

While overall both the English
and French production indus-
tries face similar problems,
there are differences of scale,
and many specifically different
categories of problem. We be-
lieve that different solutions
may be required when dealing
with the English and French
industries.

Targets

A useful first step in develop-
ing strategies for the program
production industry is to estab-
lish practical production tar-
gets.

The setting of specific targets
establishes a  framework
against which capacity can be

measured and resources devel-
oped, and avoids much unpro-
ductive theoretical discussion.

The following targets cover
dramatic materials only, but of
all kinds (theatrical films, films
for television, TV drama - in-
cluding series, serials, soaps.
and so onl. Two types of films
are distinguished : those “made
for television” averaging about
$2 million per film, and “theat-
rical” films made at higher bud-
gets,

While almost any pattern of

targets could be proposed, those
we present are built on:
al the known desire of Cana-
dian audiences for access to
dramadc materials ;
bl our assessment of the capa-
city of the Canadian industry to
produce and distribute drama-
tic programs ;
c) the proposition that a rea-
sonable proportion of the
drama available to Canadian
audiences be Canadian. The
reasonable proportion we are
using is directly related to the
viewing preferences of Cana-
dian audiences.

A number of assumptions
are made :
al that the CBC/Radio-Canada
will have a higher Canadian
requirement that private broad-
caslers ;
bl that private broadcasters
will  produce reasonable
amounts of Canadian dramatic

materials ;
¢/ that the new pay television
services will originate a number

of low budget or made-for-tele-
vision features, as well as
limited amounts of television
style dramatic programming,
dl that the ratio of English and
French production in film will
be 70/30 ;

el that the targets will be
phased in over a period of
years.

See Table 1.

Cost of achieving
the targets

We estimate the gross pro-
duction costs of achieving these
targets to be $600 million in the
fifth year. (Based on 1982 dol-
lars.)

We have developed our pro-
posals by assuming that, as far
as possible, the additional
funding required to achieve
the targets must be found out-
side present public funds. How-
ever, there are certain needs
that may initially require public
funding including the imme-
diate emergency money for the
CFDC as noted later.

We underline some hard
realities about our Canadian
situation.

Producers in all countries
rely on their domestic market
to return their basic produc-
tion costs. Where this is nol
supplied directly by the market,
other measures must be used
to pay for such production.
Typical instruments are: na-
tional broadcasting organiza-
tions which in effect fully sub-

sidize production costs, tax
measures that assist producers,
and so on.

Additionally, many countries
attempt to recoup part of thejp
production costs by exporting
material. This is a highly com.
petitive business, The United
States, which produces abouyt
$4 billion worth of entertain.
ment material a year, and sup-
plies a large part of the world
market, still exports only 10% of
this domestic production. The
10% figures for potential earn.
ings can be used as a rough
guide to the amount any coun-
try might hope to earn.

Too many Canadian plans
for improving the state of our
domestic industry have been
built on overly optimistic pro-
jections of opportunities for
export to the United States. The
reality of the potential of the
U.5. market has been graphic-
ally expressed by one com-
mentator who notes that while
the United States exports
enough material to program 22
networks, 365 days a year, it
imports only enough material
to program 3 networks for 2
days a year!

The fact is, that however our
Canadian situation is analyzed,
there is and will be a continuing
gap between the potential sour-
ces of investment in dramatic
programming and the revenues
available from the exploitation
of that product. Estimates of
potential returns overall from
television product range from

Program Production Targets
Present
Production Year1 Yearz2
English
TV Drama 83 177 271
(hours)
Films
1$1.5 - 2.5 m) 20 50 60
(number)
Films
(Theatrical) 5 15 18
(number)
French
TV Drama 190 200 210
thours)
Films
($1.5 - 2.5 m) 3 21 25
number)
Films
Theatrical) 6 8
inumber)
Totals
TV Drama 273 ki
thours) 481
Films
inumber} 26 7 93

Year3 VYeard4 Years

365 459 551
75 85 100
21 23 25

220 230 238
31 36 43
9 10 11
585 689 788
115 154

131
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Tax broadcasters, augment funds to CFDC, transform CBC

ten to fifty percent of costs. The
present overall return on fea-
ture film investment is between
twenty and fifty percent. Oc-
casional individual programs
and films will of course earn
back their costs and make a
profit.

In the critical area of drama-
tic production, there is and will
continue to be insufficient
revenue to cover the cost of
production for the volume of
dramatic material needed to
serve the end of Canadian
audiences, whatever targets
are set.

Two conclusions are evi-
dent:

a) Public activity (that is fully
paid production, however
achieved) has been and will
continue to be important in
Canada;

b) The Canadian distribution
system for film and television
materials must be restructured
to provide a greatly increased,
genuine home market for Cana-
dian product if the indepen-
dent film and television pro-
gram industry is to develop.

RECOMMENDATIONS

Priorities

There are a number of mea-
sures that must be taken, some
immediately, if we are to
achieve the objectives noted.

Measures that can and should

be taken immediately are, in
summary : .
1) An immediate grant to the
CFDC for the purpose of ensur-
ing that the Canadian produc-
tion industry weathers the
present slump, is financed to
begin to be in a position to sup-
ply materials to pay television,
and is strengthened to play its
part in achieving the objectives
of broadcasting and film poli-
cies when these are fully devel
oped.

2) The introduction, as part
of the “basic” service provided
by cable to all subscribers, of a
new channel of Canadian en-
tertainment for which a fee of
atleast$2.50 per subscriber per
month is paid.

3) Moves to integrate Canadian
cable into the Canadian broad-
casting system by :

a) restructuring the present
"basic” cable service into a
new “general” service that will
be all-Canadian, will be deli-
vered by satellite and so made
available to all Canadians, will
be supplied at the lowest prac-
tical fee (essentially equivalent
to the present fee for cable's
basic service), and which will
include the new subscriber
based channel noted in 2)
above ;

bl ataxonthe grossrevenues
of the cable industry; to be
used to assist in the financing
of the Canadian independent
production industry ;

¢l permitting cable opera-
tors, with the minimum neces-

sary regulation, to package ad-
ditional services in “tiers,” and
to charge for these tiered pack-
ages prices basically deter
mined by the market. We are,
however, specifically opposed
to an "open skies” policy.

4) A requirement that private
broadcasters spend a percen-
tage of their gross revenues on
the production of Canadian
drama.

5) The outlining and a start on
the implementation of a“trans-
formation” strategy in regard
to the CBC/Radio-Canada that
will enable it to continue its
major role in the Canadian in-
dustry, and to develop new
mechanisms to meet the chal-
lenges of the changing Cana-
dian broadcasting environ-
ment.

6) We believe the above steps
should be taken now, and
should not be delayed until
the Federal Cultural Policy
Review Committee has report-
ed

1) The Canadian Film
Development Corgoration

The CFDC should immedi-
ately be given funds to : enable
it to work with the independent
production industry to ensure
there is at least the minimum
volume of production required
to sustain the industry through
the present slump ; to begin to
provide quality programming
to the new pay television licen-
cees ; and to work on develop-
ing the industry to put it in a
position to serve the strength-
ened film and broadcasting in-
dustry that will result from
federal policies now in the
planning stage.

The minimum amount need-
ed is $25 million per year for

- the next five years (in constant

1982 dollars).

We recommend that the ad-
ditional funding be spent as
follows :

a) for development of scripts
and projects; ;

b) for aid to the distribution
of Canadian products in Canada
by Canadian distributors ;

c) for the production of
Canadian materials :

i in a discretionary manner
related to cultural and national
goals ;

il in a non-discretionary
manner related to program per-
formance in Canada.

2) A new subscriber
based “Universal’ service
A subscriber based channel
should be introduced and in-
cluded as part of the "basic”
cable service provided to all
subscribers for a single fee.
This would be a commercial
free, high Canadian content,
entertainment service, in which
all the programming would be
produced by the independent
production industry. Such a
service produces immediate
and substantial revenues that

go directly to the independent
program production industry
in a variety of ways, for script
development, regional pro-
grams, feature films, television
style drama, variety programs,
children’s programs, and so on.

The fees charged for such a
service must be sufficient to
properly program it. Previous
studies suggest that a fee of
approximately $2.50 per sub-
scriber per month, to be paid
by each cable operator on be-
half of its subscribers, with the
right to pass this cost through
to the subscriber subject torate
of return regulation, will be
acceptable to a substantial
number of subscribers, and
will provide sufficient funding
to effectively program the
channel.

The potential gross revenues
at $2.50 a month are:

See Table 2.

The potential program funds
that would result, assuming
the service is at least 80% Cana-
dian, spends about 80% of its
gross revenues through the in-
dependent program production
industry on Canadian program-
ming, and ensures that at least
30% of these funds go for origin-
al French language production
are:

See Table 3

There are three main options
for the introduction of this kind
of service :

al through a private, non-
profit corporation, established
and licenced for the purpose ;

b) through a Crown Corpo-
ration, specifically created and
licenced to run such a service ;

c) through an existing Crown
Corporation, for example, CBC.

Consideration might be given
to having this new program
service administered as an in-
dependent subsidiary of the
CBC, provided that it is totally
separate from other CBC man-
agement, that its revenues are
not used for other present or
future CBC services, and that it
is not used to introduce a
modified form of previous CBC
proposals for the CBC 2/Tele
2/Phoenix channels.

3) Cable

The following measures
should be taken to help inte-
grate cable into the Canadian
broadcasting system.

a) Restructuring the
“basic” service

Restructure the present
“basic” service on cable into a
new, “general’ service, which
would consist entirely of Cana-
dian channels. Any other chan-
nels provided by a cable com-
pany would go on the “tiers.”

There is no reason for the
new general service to be corn-
fined to the present limited
number of “basic’ channels,
since technology now makes it
practical to extend this.

The fee charged to indivi-
dual subscribers for this new
general service should be as
modest as possible, and as close
to present fees as practical

The general service would
include the new allCanadian
entertainment channel des
cribed in 2) above.

The general service package
would be delivered by satellite
(therefore fulfilling the Broad-
casting Act's objective of making
available broadcasting services
to all Canadians in both lan-
guages). It is assumed that
most, and particularly urban
Canadians, will elect toreceive
the service through a cable
company, but anyone could

put up a dish to get it This
might mean that the package
would have to be scrambled so
that a reasonable charge could
be made for those who did not
take it through a cable com-

pany.
The following channels
should be included in the

general service ;

- the CBC, French and En-
glish ;

— any new public services
that are introduced (e.g. a CBC
sports channel) ;

- a'universal” service (which
might be a subsidiary of the
CBC) ;

- the private networks, CTV,
Global, TVA, etc. ;

- provincial services : Radio-
Québec, TV Ontario, Access,
etc. ;

- the parliamentary feed ;

- possibly certain other in-
dividual Canadian stations or
services, for example a possible
new channel carrying National
Film Board materials.

b) Tax Cable Revenues
There have been numerous
proposals that cable revenues
be taxed, and the resulting
revenues put in a Canadian
Program Production Fund.
There are two main options :
1) Tax the gross revenues of
cable. This is the option we
prefer, and recommend.
2) Tax only the revenues from
services other than the “basic”
general service. -

¢} In return for the greater
role that cable will be playing
in the overall Canadian broad-
casting system, and the positive
contribution it will begin to
make to the development and
production of Canadian pro-
grams, permilt cable operators,
with the minimum necessary
regulation, to package pro-
grams for the tiers and charge

1983 1984 1985 1986 1987
Total cable
subscribers 4.8 5.0 54 5.65
(millions)
Gross
Revenues 1454 155.5 166.0 176.6 188.3
(8 millions)

Funds for Canadian program production ($ millions)

1983 1984 1985 1986 1987
English 814 853 929 99.0 1054
French 349 37.5 399 426 450
Total 1163 124 8 1328 1416 150.4
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for these packages at rates they
feel the market will bear. Itisto
be noted that we do not advo-
cate and are opposed to a so-
called “open-skies” policy
which would permit unrestrict-
ed Canadian distribution of
foreign signals.

4) Privaie Broadcasters

There is a general feeling
that the privale broadcasters
can, and should, be more ef-
fectively engaged in the pro-
duction of drama, the category
of programs Canadian audi-
ences most enjoy. To assist
them in becoming engaged in
the creation of Canadian pro-
grams, various measures have
been suggested,

The CRTC, for example,
placed a requirement on CTV
that it produce a number of
television dramas a year, a
move the network resisted in
the courts, but which has now
been confirmed by the Supreme
Court.

The recent pay licences
opened up a new way to en-
courage licencees to produce
programming, adding to the
requirement that a certain
amount of air time be devoted
to Canadian programming a
requirement that some of this
bedrama, and that a percentage
of revenues be spent on this
category.

We recommend that the pri-
vale broadcasters now be re-
quired to spend a percentage
of their gross revenues on Cana-
dian drama and make greater
use of the services of the in-
dependent program produc-
tion industry.

5) The Canadian
Broadcasting Corporation

For fifty years the CBC/Radio-
Canada has been the main
public instrument used to pro-
vide Canadian programming
to Canadian audiences, It has
been very successful in this,
But it now faces an evolving
new situation, and needs to be
transformed to enable it to
meet the challenges of the 80's
and 90's,

The CBC's principal task is to
provide programs of many
kinds to all Canadians in both
languages. Like other areas of
the Canadian broadcasting
system, the Corporation, par-
ticularly in its English language
services, is having difficulty
supplving adequate amounts
of Canadian dramatic materials
to serve our needs.

The changes needed to cor-
rect this particular problem
uncover many of the basic
problems the Corporation
faces: the fact that it has, to a
large degree, lost its “identity,”
being perceived as justanother
commercial network ; the fact
that because it carries advertis-
ing it is forced into using Ameri

can drama programs to sell
that advertising thus making it
difficult to find not only the

money but also the broadcast
time for Canadian drama ; and
SO on.

A policy which took the ads
off the CBC would inevitably
result in a de-Americanization
of its schedules, and could
have the positive effect of en-
couraging the Corporation to
make greater use of the inde-
pendent production sector to
replace these American drama

programs  with  Canadian
drama.

All of which will cost some-
thing,

Recognizing the complex
nature of the process of im-
plementing any transformation
policy for the CBC, and
acknowledging that the costs
will be greater than they are at
present (but not necessarily as
great as some thinkl, we believe
that the main measures to
move the new CBC should be :

al To provide multiple CBC
services, delivered by satellite
to all Canadians. These might
include, besides the present
general service, a new enter-
tainment channel that is fi-
nanced from subscriber reve-
nues, a sports channel, and so
on.

bl To drop advertising As
noted, this would lead to a de-
Americanization of the sche-
dules and would provide op-
portunities to the independent
production industry which
could be called on to provide
the new drama programming
that would be needed to fill the
gap. It will also be necessary to
find some additional funding
to permit this to happen. In this
regard, while there is a defin-
able cost to getting out of ad-
vertising, some of these reve-
nues will go to the private
broadcasters to improve their
Canadian production.

c) To have a high Canadian
content.

d) To put an emphasis on
national and regional program-
ming.

el To change the present
relationship the Corporation
has with its Affiliates, perhaps,
for -example, renting these
facilities for as long as they are
needed.

fi Toincrease its production
of Canadian programs, and
particularly television drama.

gl To strengthen the radio
services.

hl To reorganize its manage-
ment and structure as may be
necessary to achieve the above.

OTHER MEASURES

The following recommenda-
tions deal with other measures.

The National Film Board

The National Film Board has
been an active force in Canada
and for Canada for over forty
vears, and has created a unique
place for itself. In recent years,
there has been widespread
comment and concern about
the future role of the National
Film Board.

The NFB has noted a number
of roles it can play in develop-

ing the Canadian program pro-
duction industry, including:

— the establishment of a film
and television school at the
graduate level,

- research
ment,

- co-productions with the
private sector (including fea-
ture filmsl,

— increased farming out of
government sponsored films
to independent producers.

A major problem for the NFB
has been pointed out by the
Commissioner:

“Today the National Film
Board is the largest source of
Canadian programming, in both
official languages, which does
not have its own place on tele-
vision. The time has come to
change that fact. We believe
the NFB must be regularly avail
able on the home screen so as
much of the public as possible
can have access to as many of
our films as possible.”

Ways in which this might be
accomplished were discussed,
including specific provision
for NFB films on a new "uni-
versal' channel, and the pos-
sible provision of a separate
channel devoted to NFB mate-
rials.

and develop-

Incentives

al The Capital Cost Allow-
ance scheme should be im-
proved by providing three al-
ternate provisions.

1) a150% CCA in one year, as
is now done in Australia, to
films or programs that are en-
tirely Canadian in content.
This means programming that
earns 10 out of 10 points, and
where 75% of all other costs
must be paid to, orin respect of
services provided by Cana-
dians.

2) A 100% CCA in one year
applying under the current
regulations.

3) A50% CCA in one year for
a film or program where :

- the producer is Canadian
- the film satisfies any two of
the three following criteria :

i) the screenwriteris) or
director is Canadian

ii) one of the two highest
paid performers is Canadian

iii) the film earns six out of
ten points applicable under
the present CCA regulations.

- 75% of all other costs must be
paid to, or in respect of services
provided by Canadians.

bl The way in which the In-
come Tax Act currently oper-
ates is detrimental to the film
industry, bunching all pro-
duction in the last quarter of
the year. Consideration should
be given to applying to the CCA
the principle of RRSP's, but
extending the date from the
end of February to the end of
June.

cl Revenue guarantees

We recommend that Revenue
Canada's interpretation of the
Income Tax regulations be
amended so as to clearly pro-
vide that the Capital Cost Al
lowance is not diminished by

revenue guarantees provided
in the ordinary course of busi-
ness by parties operating at
arms length.

Script development

There is a need for greatly in-
creased support for script
development.

Commercials

The Canadian production in-
dustry would be greatly strength-
ened by a requirement that all
commercials shown on Cana-
dian television be fully Cana-
dian, as is the case in Australia,
New Zealand, the UK, and most
other countries,

Distribution
1) We recommend that all fea-
ture films of whatever nation-
ality distributed on any media
in Canada should be distribut-
ed by or through a Canadian
“controlled distributor, pro-
vided that the Canadian dis
tributor be required to assume
corresponding obligations vis-
a-vis the distribution of Cana-
dian product in Canada.
2) There is a dire and continu-
ing problem of getting fair
access in general for Canadian
distributors to  Canadian
screens for any product. These
factors seriously affect the per-
formance of Canadian films.
There are specific problems in
getting lock dates, and having
gotten dates, of being sum-
marily thrown out of threatres
without adequate notice.
Noting the difficulty Cana-
dian films have in getting to
Canadian screens in the first
place, and of achieving per-
formance when they do get
there, we recommend that
consideration be given to
breaking up the Canadian
chains so that reasonable

or even fair competition ‘ang
orderly bidding procedures
will result.

Quotas/Levies

The problem associated with
getting Canadian films into
Canadian theatres raises the
question of exhibition quotas,
Recognizing that this is basic.
ally a matter for the provinces,
we recommend that the Minis-
ter of Communications con-
vene a meeting of his provincial
colleagues to once again discuss
the possibilities of introduc
ing exhibition quotas for'Cana-
dian films.

A particular proposal such a
meeting might examine, is the
implementation of a quota for
Canadian theatrical shorts as
part of each theatre program,

Closely connected to quotas
but separate from them is the
question of levies on box office
grosses as a potential source of
additional funding for the
Canadian program production
industry. This is another matter
that could be discussed by
federal and provincial minis
ters.

Any scheme for levies would
require government controlled
box office accounting proce-
dures. This would be enthu-
siastically welcomed by the
production industry.

Canadian content
definition

We recommend that there
be a single, common definition
of “Canadian” in relation to
content or eligibility definitions
affecting the Canadian program
production industry, in order
to rationalize the present far
cical confusions,

The present Capital Cost Al
lowance definition might form
the most useful base for a single
definition.

Million dollar suit against distribs

MONTREAL - Serge Losique
and the World Film Festival of
Montreal have launched a mil-
lion dollar law suit against
Canada’'s independent distri-
butors.

Following the “Gaumont af-
fair,” in which Losique was
reported in the press to be
ready to accept a consulting
job with Gaumont following
this year's edition of his festi-
val, the distributors held a
press conference, charging
conflict of interest (see Cinema
Canada, no. 86).

Named in the suit are the As-
sociation québécoise des distri-
buteurs de films, the Associa-
tion of Independent and Cana-
dian-Owned Motion Picture
Distributors, and certain in-
dividuals and companies: Gil-
les Béeriault (Prima FilmJ, René
Malo (Les Films René Malo),
Bernard Dagenais and Robert

Meunier (Cimadis Inc), and Ron
Emilio.

The suit cites false accusa-
tions and insinuations, and
charges that the distributors
impuned the integrity of the
festival and its director, and
tried to harm the fes!ivallby
boycotting it and by urging
others to boycott it.

Following the distributors
action, the Institut québécois
du cinéma withdrew its sup-
port from the festival “in the
interest of the industry,” and
chose not to award the $75,000
which the Festival had anti
cipated.

Some distributors have also
withdrawn their films. Recent-
ly, Les Films Mutuels have withr
drawn the latest film from
Werner Herzog, Fitzcarraldo,
and the Australian film Harle:
quin, both entered in the pro-
gram as screening "hors-cor-
cours.”
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N F B tables annual report, plans to develop TV

OTTAWA - The Annual Report
of the National Film Board of
Canada was tabled in the House
of Commons by the Minister of
Communications Francis Fox,
on Wednesday, August 4.

For the 1981-82 fiscal year,
the NFB reports a total of 174
film productions which include
81 original works ; the balance
covering versions, adaptations
and film clips. In addition the
Board produced 56 multi-media
productions (film-strips, sound-
strips, versions and adapta-
tions) designed for schools ; and
supervised production of 92
films produced by the private
sector forthe NFB's “sponsored
program” of films made for
other government departments
and agencies. (These include
33 original productions plus
versions and adaptations and
film clips.)

B,429 telecasts were recorded
in Canada, and 3,045 theatrical
bookings were made nationally
over the past year. Internation-
ally, there were 1,258 telecasts
(excluding travel films which
account for an additional 14,591
telecasts outside Canada.)

Total film footage processed
in the NFB's laboratory in Mon-
treal was 22,489,000 ; and the
camera department shot 899
hours of film.

Revenues from print sales,
rentals and royalties and from
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production of films and other
visual material for the gow
ernment of Canada totalled
$18,300,000 in 1981-82, an in-
crease of over $2 million from
the previous year.

In the Commissionner's Re-
port for the year, James de B.
Domville, head of the National

Film Board draws attention to
the two Academy Award nomi-
nations earned by the Board
this year (First Winter and The
Tender Tale of Cinderella Pen-
guin); and he remarks with
pride that the Board “took on

fcont onp 20)

CFDC to the courts

Lamy is careful to state that it
is a measure only used when
all other efforts have proved
fruitless, others at the CFDC
explain that the use of the
courts is sometimes the only
way to become acquainted
with a producer's or distribu-
tor's real means, and, thereby,
to verify informations already
on hand. It also is clearly being
used to impress upon the milieu
that the CFDC means business,
and that their contracts are
tough.

Meanwhile, as the CFDC gets
tougher, filmmakers begin to
look elsewhere. Claude Cas-
travelli, who had turned to the
CFDC for a loan tq complete
some pick-up photography on
Blood Root, which already has
a Canadian distribution deal
through Astral and world-sales
through P.5.0., explains: "We
went to the CFDC with our
guarantee in place and a nearly
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(cont from p. 3)

« finished film to look at. We
couldn’t get the loan. We took
the same deal to the Royal
Bank with the same guaran-
tees, and walked out with our
money. With the CFDC loan-
ing at prime plus 2, who needs
them ?

For the moment, the industry
needs the CFDC and even those
who are the object of a suit are
not prepared to have a go at
the institution.

The amounts involved in the
above suits are as follows:
Quadrant and the Perlmutters
are being sued for $263,000
over Love; Saguenay is being
sued for about $24,000 over
the launching of Improper
Channels ; Interimage is being
sued for $372,499 over Les Fils
de la liberté ; and Filmaccord
is being sued for $197,820
over 4 loan to launch the com-
pany.
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Gabourie/Sedawie plot pay-TV pilots  NFB report

TORONTO Canadian film-
makers Richard Gabourie, Nor-
man Sedawie, and Gayle Seda-
wie plan to produce three
documentary-style pilots for
the pay-television markets by
the end of 1982, including Trea-
sures, a one-hour look at some
of the world's greatest trea-
sures, which began shooting
June 15.

A co-production between
Richard Gabourie Prod. Ltd
and the Sedawie's T.A.D. Prod.
Ltd., Treasures is scheduled
for 30 days of shooting at a
budget of $200,000. Norman
Sedawie is directing. Gabourie
says the production is a pilot
for a series, tentatively approved
by an American pay-TV firm,
but adds no Canadian deal has
been made.

Connected with Treasures
is another one-hour pilot, cur-
rently in pre-production, The
World's Greatest Museums,
which will be filmed at the
Topkapi Museum in Turkey,
the John Paul Getty Museum in
the United States, and Toronto's

Government to appeal
editor’s acquital

TORONTO - American film
editor Howard Kunin, credited
as the editor of the Canadian-
produced feature Class of ‘84,
was tried in abstentia and
acquitted on July 13 of charges
of working in Canada illegally.

Judge Carl Waisberg ruled
Kunin did not perform the
actual functions of a film editor
while in Canada. The defence
had argued Kunin was brought
into the country as a post
production supervisor, a posi-
tion that does not require a
work permit

Class of '84 (working title:
Battle Zone— Adams High) was
filmed in Toronto during the
fall of 1981 by G.H. Productions
and produced by Arthur Kent.

The government is currently
appealing the decision. Class
of '84 opened in New York at
the end of August

Langlois gets nod
in ABC talent search

TORONTO= Twenty-three year
old Toronto actress Lisa Lan-
glois was among a group of 12
young performers selected by
the American Broadcasting
Corporation for its talent
development program, the tele-
vision network recently an-
nounced

Langlois has appeared in
eight Canadian produced fea-
ture films in the last five years,
beginning with Blood Relatives
and Violette Noziéere, two Cana-
dian-French  co-productions
directed by Claude Chabrol
Her other films include It
Rained All Night The Day I Left,
Phobia, Happy Birthday to Me,
Hard Feelings, The Class of
‘84, and Rats.

Royal Ontario Museum. Ga-
bourie said officials at the Top-
kapiplan to pay the filmmaker's
travel expenses in apprecia-
tion of the exposures.

The group's other project,
now in pre-production, is

Showbiz Ballyhoo, a sequel to
Show Biz Goes to War, an in-
dependent
T.A.D.

production by

1500 PAPINEAU STREET, MONTREAL, QUEBEC. CANADA HZK 419

{(cont fromp 19)

touchy subjects and generated
debate” with such films as Not
a Love Story: A Film About
Pornography, If You Love This
Planet about nuclear disarma-
ment, and the documentary
about the Quebec referendum :
Le Confort et !'Indifference.
Domville reviews the major co-
productions started this year:

Empire Inc, the television
series currently in production
with the CBC, plus T|he Wars,
and The Tin Flute/Le bonheur
d’occasion, both co-produced
with private film companies,
as an indication of the Board's
committment to the promotion
of the film industry as a whole.

Domville also reiterates the
Board's interest in develop-
ments in the expanding televi-
sion market. “While the NFB
remains the largest source of

CANADAS
LARGEST
MOTION PICTURE
PRODUCTION
CENTRE

(514) 527-8671

Canadian Programming in both
official languages, it-does not
vet have assured br‘oadcasting
time on television. Time has
come to change this fact... we
believe the NFB's invaluable
inventory of films must be
widely available on home
screens,” he says, indicating
that the Board is exploring a
variety of options which will
make NFB films attractive to
Canadian and international
television services.

TELEX 05 561
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MORE FROM LES

by Les Wedman

VANCOUVER - “Vancouver is
my home but you can’t make
money or movies here” says
Alan Clapp, now dividing his
time between here and Los
Angeles.

He lives here but works in
L.A. because he says “it's nice
to deal with people who can
take an idea and run with it

The idea he had was for a
series of training films for
police; he sold it first in the
U.S. It was picked up in Los An-
geles and recognized for its
merit by the International Asso-
ciation of Police Chiefs in
Washington, D.C. It was after
that that conservative Canada
decided to give it a try. So
Clapp currently is producing a
series of training films for
various police departments in
B.C.

The idea - like all good ones
- issimple. He makes 10-minute
training films dealing with
new or altered regulations on
law enforcement, which can
be shown to each incoming
shift of police officers,

Clapp, who is working under
contract with the Justice Insti-
tute, first produced the films as
astaff producer with American

Linnell joins
CFDC in Toronto

MONTREAL- Although no offi-
cial confirmation is forth-
coming from the Canadian Film
Development Corporation, Bob
Linnell has been chosen to head
up the Toronto office of the
CFDC, according to staffers
there.

Linnell follows Ian McDou-
gall in the position. Linnell,
longtime production manager
on the West Coast, has worked
on films like Paperback Hero,
The Third Walker, Slipstream,
The Newcomers. Most recently,
he was production manager
for the Nielson-Ferns/National
Film Board co-production The
Wars.

educational TV in L.A.

“Its no big deal” says the
man who gave Vancouver Ha-
bitat and helped develop Gran-
ville Island — a new and lively
waterfront centre for west coast
living,

“1 simply show police depart-
ments how to use video tape
equipment they already have...
the format of the films is stan-
dardized. We use a few dra-
matic effects to capture view-
ers attention, and with flash-
backs and other gimmicks we
can demonstrate briefly and
graphically how the new regu-
lation or procedure is used.”

Vancouver-born Clapp, who
began his career as a gofer and
then became news cameraman
with CHAN-TV, has a long and
varied career in a media busi-
ness and says he is starving for
ideas.

He finds the people in Los
Angeles much more refreshing
than B.C's movers and shakers
who, he says, have two answers
for any new idea: “No” and
“Leave it with me.”

The latter, Clapp dgclares, is
generally the more devastating
because it means the idea left
behind is often misappropriat-
ed. The picking of brains by
bureaucrats in government
jobs is “driving Canadian talent
out of this country.”

He says, from his office on
Granville Island, “a lot of my
ideas have made other people
rich. Now I'm working on me.”

with financial support from
Hollywood, he is deep into ar-
rangements for a feature film, a
travel adventure on the lighter
side that he will produce in the
south.

Clapp is disenchanted with
film production in Canada. Too
much government, says he.

“The Canadian Film Develop-
ment Corporation, the National
Film Board, the CBC still are
trying to learn the secret that
has made Australian film pop-
ular. All they have to do is
watch one Down Under movie
and theyll find the Aussies
make more interesting films."

“I can only applaud...This book should be used in
the fight to abolish film censorship in Canada.

Indeed, it must be.”
John Harkness, NOW

The first complete history, from the censor’s

secret files!

$10.00 Postpaid
Phenomena Publications

Box 6299, Toronto M5W 1P7

Clapp says the CFDC has its
priorities backwards.

“When times are tough, like
now, that's the time to spend
money making Canadian films.
Entertainment is generally a
depression-proof industry. Wit-
ness Hollywood during the last
real depression. People could

O
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Winter Tale
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always find a dollar to go to the
movies. They could always
find money to see Ginger Rogers
and Fred Astaire sipping cham-
pagne.

“Today they go see Star Trek
or Raiders of the Lost Ark.
They're still trying to escape
reality only now it's unemploy-
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ment, coupled with inflation.”
Government, says Clapp,
shouldn’'t spend money in
good times, when there is plenty
of private capital looking for
tax write-offs. But now, when
film production in Canada is
suffering, “where's all the
government help ?”

Head On

IMPORTANT NOTE

Guarantor’s fees may be included in the 75% ‘'Services”
category for certification only if the guarantee is provided by
individual Canadians. A guarantee by Motion Picture
Guarantors Inc. so qualifies.
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