
LenKiady 
Cannes is two weeks in the sun , movies , glamour, bombs 
(pl as tique) , and a lot of money not changing hands. It ' s 
being pushed and cheated without finesse and it' s an annual 
eve nt for tho usands of people. As well, so me two dozen 
films compete in an inte rnatio na l film festival and countless 
hundreds of mov ie s hope to make sales to foreign countries 
for hefty monetary return s. 

Cinema Canada. the o rganization represe nting the Cana­
dian presence at the fe stiv al. was one of the biggest. mo st 
highly visible, well-run operations. The chemistry of the 
event worked better th an ever for the CC group. There were 
the " pouchett e s" filled with mate ri a l on our product. the 
dail y sc reenings at the Vox Cinema and the periodic parties. 
An in credible amount of work was put in by the C ine ma 
Canada staff and they deserve the greatest kudos thi s year. 

The Marketplace 
For the unfa miliar , the marketplace is where it happe ns at 
the festival. Some thirty films represented Canada in this 
a rea. The re sults on a doll a rs a nd cents (francs, lire , 
deutschmarks , et a l) basis wo uld indicate tremendous 
strides into the international market s. However. at thi s 
po int. it' s too soo n to di stingui sh th e ta lk fro m the commit­
me nt s. A meet ing with the agents for th e Canadia n film s 
turned up th e fo llowing fact s and figure s. 

I) Anne Feinberg - representing The Apprenticeship of 
Duddy Kravitz, Black Christmas and Journey Into Fear. 

Black Christmas ap pears to get the nod for the Canadian 
sale s champ awa rd . The film appears to have bee n sold to 
99% of the world markets. [n the United States, it has been 
retitl ed Silent Night, Evil Night and will be re leased thi s 
summer by Warner Bros. 

Duddy Kravitz . which ha s a lready played the majo rit y of 
English-speaking markets, racked up sales to France , Den­
mark , Sweden and Italy . Ms. Feinberg credited the film 's 
past box-office performa nce for th e sale s. These engage­
ment s helped establish the film a s more than just a n art 
house film . 

Finally, Journey Into Fear, based on Eric Ambler ' s nove l 
whic h had been previo usly film ed in 1942 , the present film 
has been upd ated and in vo lve s intrigue a nd da nger in Tur­
key ce ntering o n o ur he ro's knowledge of o il and natural 
resou rce s. Sam Waterston , Vincent Price , Shelley Winters 
and Donald Pleasence are among the top fli ght cast totally 
wasted in these fore ign locale s. Suspense, humor a nd plot 
play littl e part in thi s productio n. Sale s o nly to the Far East 
and South and Latin America. 

2) C inepi x - representing Gina. The Parasite Murders. Pour 
Ie Meilleur et pour Ie Pire , La Pomme , la Queue et les Pepins, 
a nd Tout Feu. Tout Femme. 
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Fred Deoderlein. David Cronenberg . Kathy Graham 

Here , the be st new s was with The Parasite Murders, 
David Cronenberg ' s horro r tale of creatures who invade the 
body a nd turn their victims into sexual zombies. This was 
one of the handful of fine horror film s shown anywhere at 
the fe stival. The film gets full marks in all areas of its produc­
tion. Thi s can be attested to by the tremendous commercial 
and c ritic al re spon se the movie received. Sales and interest 
have co me from Germany, Latin America, Belgium, Hong 
Kong , France, South America, Great Britain , the Far East, 
Spain and Portugal and no le ss th an seven offers from the 
States. As well. s ix film festivals have already expressed 
intere st in screening the film. Before a single play date , the 
producti o n has not only brought back its cost but is making 
money! It is the fastest recouping movie in the history of 
Canadian cinema. 

The remaining title s of the Cinepix line racked up only 
modest sale s. The co medie s sold in a couple of markets and 
both new films by Denys Arcand and Claude Jutra regis­
tere d di sappointing sales. 

The Jutra film was a big disappointment. The story of the 
traumas of marriage is fa miliar and unexciting this time. 
Howeve r, Arcand's Gina was a powerful , complex study 
a nd has received many fe stival enquiries . The multi-leveled 
plot a nd its implications will be covered properly in an up­
coming review . (See Issue No. 19 as we /I .-Ed.) 

Ne ither of the latter film s secured a French sale . Andre 
Link o f Cinepix attributed this to the relatively unsuccessful 
run s of recent Quebec films in Paris. When a Quebec film 
doe s badly in Paris it becomes difficult to sell other films to 
tha t ma rket. 

3) David Perlmutter - repre senting Sunday in the Country, 
It Seemed Like a Good Idea at the Time, Sudden Fury and 
Monkeys in the Attic . 

Perlmutter first noted that the attitude toward our films 
has changed. It is no longer an embarrassment to represent a 
Canadian film and one is not required to apologize for them. 



He had high hopes for even further gains in the future. 
He was quite successful with two low-b udge t film s : 

Monkeys in the Attic was sold to both France a nd Germany 
and Sudden Fury did an incredible a mo unt of bus iness 
internationally. Sudden Fury pit s a n innoce nt trave ll er 
against a maniaca l ma n in the midst of hi s refu sal to seek a id 
for his mortally injured wife . The pace IS Initially very slow 
and after so me tedium the Southern Onta rio milie u finally 
begins to work . The film continues to a chilling c limax . Sale s 
were credited to the Far East. Mid East. South America, 
South Africa, Germany , Austria and Gre at Britain - a n 
incredible feat for a low-budget film which has resulted in 
Perlmutter' s company, Quadrant Films , to recently develop 
a proposed two picture low-budget de a l with the CFDC. 

Sunday in the Country, which so ld we ll las t year, made a 
few more sale s. Their newe st film, It Seemed Like a Good 
Idea at the Time , is a comedy sta rring Anthony Newley . 
Although no classic , the film was as good and better than 
many American comedies at the fe stiva l. As a re sult , it was 
reported so ld in most territo ries in the world. 

4) National Film Board - with Cold Journey and Why Rock 
the Boat? was reported a dead loss and Ma rtin Defalco' s 
long-awaited Cold Journey was only credited wit h a French 
sale. Cold Journey, the story of an Indian boy a lienated from 
both White and Red soc iety, is a marvellous document. 
Carefully observed , well executed a nd inte lligent - it is a n 
important film but not reall y viable in a commercia l se nse. 

Action , Robin Spry 's documentary o n th e Oc tobe r Crisi s, 
was not at Cannes. Howe ver. Les Ordres was in offic ial 
competition and it managed sales in France, Portugal, Spain 
and Holland. In addition , many festival s ha ve requested the 
film and the Festivals Office ha s reported th at th e two film s 
will playas a double-bill in severa l place s. 

5) ACPA V - Association cooperative de s productions 
audio-visuelles - is an independe nt co-operati ve of film ­
makers based in Montreal. 

For their repre se ntative, Cannes was primarily a le a rning 
experience , to explore alternative distribution methods for 
non-commercia l film s. They received nibbles a nd hope to 
secu re sales late r, but it was fe It that they understood the 
international market better that Cannes was a marvellous 
opportunity to tell other Canadians about ACPA V. 

6) Les Vautours - there see med to be quite a mi xu p w ith thi s 
film , which repre se nted Canada in the Direc tors' Fortnight. 
Their French agent had no pre ss materia l a nd was really 
ill-prepared to se ll thi s movie. 

7) Les Films Mutuelle - repre se nting Les Aventures d'une 
Jeune Veuve, Alien Thunder in French, Child Under a Leafin 
French and Les Ordres. 

The comedy Les Aventures d 'une Jeune Veuve didn ' t 
make any sales . Pierre David of Mutuelle wasn't very sur­
pri sed that thi s loc a lly marketed film didn ' t ha ve world ap­
peal. Hi s French-track versions of Child Under a Leaf and 
Alien Thunder both picked up French sale s . 

David is currently involved in a French-German-Italian­
Canadian co-production called Born For Hell . Coproduc­
tion s are high on David's priority li st. Ita lia ns, he po inted 
out, were anxious to work in Canada a nd the re was th e 
possibility of three coproductions within the year. 

The last film, Les Ordres , ha s sale s o r enquirie s from 
Australia , Belgium , Denmark , France , the Far East. Bri­
tain, Greece, Spain , Portugal , Germany, Sweden , the East­
ern Bloc k and the United States. In ad diti o n , over t wo 
dozen reque sts have been made for film festival s howi ngs 
around the world . 

8) Others. 
Me , John Palmer's film, had many difficultie s but 

nonetheless fully gave an insight into a Toronto sub-culture 
which was effective and devastating . Sales nibble s only. 

Pedestrians. a short in co mpetiti on . was plugge d into the 
marke t a nd gained Australia n , Briti sh and U .S . di stributio n. 
It s hould be unde rstood t ha t Cann es is no t no ted as a ma rket 
fo r se lling short s . but th e success w ith thi s o ne ce rta inl y 
ope ns the way fo r future wo rld di stributio n of sho rts. 

Les Ordres 
For th e first time ever. Ca nada wo n a major awa rd in the 
feature film category. Michel Bra ult 's sto ry of five people 
who find themse lves in ja il witho ut a ny right s during th e 
Oc to ber C ri sis of 1970 won him th e Best Director Award. 

O f particular no te is th e inte rn a ti onal reac tio n to th e film . 
It was rea ll y we ll rece ived . Most co untries related on a very 
perso nal leve l to the sudden loss of an individual 's free­
do m . Howeve r , many que stio ns we re ra ised which have put 
a n inc redible new perspec ti ve o n the film a nd on Canadi ans. 

The biggest obstac le to ove rcome is the mov ie' s un spec­
tac ul a r nature. There was no murde r , v io le nce . or re bellion . 
It ju st didn ' t happen that way. The rea l horro r was not ph ys­
ica ll y sca ring. Some foreign c ritic s we nt so far as to impl y 
th at th e re was no reason to co mpla in . Beca use the jails were 
pa laces (" You mean they g ive yo u soup?") and because it 
was ac tu a ll y poss ible to reach the Mini ster of Ju stice' s office 
- they felt that Canada was Mecc a. But what finally co n­
vinced them were two things : fir st. the y lea rned that the film 
was shot in an ac tual jail. The jail had 50 cells and only two 
pri so ne rs. People wo ndered what happened to crime in 
Canada? They co uldn ' t co mpre hend the pri so ns all owi ng a 
s la m again st the police to be do ne under offici a l supervision . 
All thi s a maze ment turned into inc redulou sness when it was 
revea led that th e Canadia n go vernment (CFDC) had put up 
50% o f th e film 's budget. 

Now . there a re no easy answe rs to the foreign querie s. 
Pe rhaps it' s merely a fluk e. Michel Bra ult 's opinion is th at 
the govern me nt did not understand th e subtleties of the film 
but [' m no t certa in this is th e a nswer e ithe r . Pe rhap s the rea l 
answe r is so mewhere in be twee n . 1970 seems a long time 
ago to many of us. There is the phys ica l di stance of th e 
eve nt. Seco ndl y. the film is stru c tured to effec t us o n a 
subco nsc ious leve l - ye t ano ther fo rm of di sta nc ing. As a 
result . I find myse lf relating no t to an hi sto rical eve nt but to a 
very pe rso na l morality. An eve nt occ urred whic h placed 
inn oce nt and guilt y in pri so n to ex pedite justice. Canadians 
a ll owed th e msel ves to believe th at law and speed were 
syno nymo us and we we re wrong. 

Epilogue 
Cannes is perhaps the be st opportunity to exa mine our in­
du stry , s ince all aspects o f our indus try receive attention. 
So me factions ta lk se ri o us ly abo ut the co mmercial aspects 
and o the r factions are mo re interes ted in the a rti stic con­
ce pt s a nd s till o thers have different criteri a of merit. 

Thi s year. it was Engli sh Canada whi ch brought ho me the 
do ll a rs a nd Fre nc h Canada which swept up the major it y of 
the acco llades. O n an a rti sti c le ve l. Q uebec c in e ma is recog­
ni zed internati o nall y for it s vibrancy . T here a re film s of 
signifi cance that ca n be expected a nnu a ll y. T he re are na me s 
w hi c h have a reputa tion for c re ati vit y. But much of the feel­
ing fro m Quebec is that th e boo m is ove r. The potential 
filmm a ke rs ju st a re n ' t gettin g new opportunitie s and th e o ld 
guard isn ' t perfo rming at the box-o ffi ces. 

In Engli sh Ca nada . the produce r's sent ime nt s appea r to 
be th at we ' re bringing mo ney ho me fro m these " pot boli­
e rs" to make more movies. The se ns ibilities of me n who 
ma ke "sc hloc k" mayor may no t be to ba la nc e their o utlet 
with film s of see mingly less co mmercia l via bi lity. If not. 
whe re wi ll filmm a ke rs who don ' t wa nt to ma ke thri ll ers get 
th e ir oppo rtunitie s? And as the fl a mes roar in Canne s. yo u 
ca n see the birth of a ne w Ca nadi an c in e ma. It appears to be 
a c hild wi th a tremendous po te nti a l. o r was th at anot h1J 
bo mb ? 
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A COMPLETE 
CREATIVE SERVICE 

IN ALL PHASES 
OF SPECIAL 

PHOTOGRAPHIC EFFECTS 

FILM OPTICALS OF 
J:: CANADA LTD 
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LENSES 

"THE WORLD'S FINEST" 

Write to us for details . 
DEALER INQUIRIES WELCOME. 

1055 Granville Street, Vancouver 2, Canada 

685·5331 

MAKO 
FILMS 
We don 't have to go underwater 
to give you a thoroughly pro· 
fessional job, we' re just as good 
on the surface as wel l. Shorts 
or documentaries of any size are 
our speci al ity and our quotes are 
highly competitive. 

Documentary Film 
Producers and 
specialists in 
underwater photography 

25 St. Mary Street, Suite 902, 
Toronto, Ontario, Canada, M4Y 
1R2 (416) 922-2457 



about the new Nagra IS-LT 

1 Two speeds '=' 
7'h i.p.s . and 
3:y. ip.s. Each .~ 

• speed has two 

2 
Pilotone head. 
Full neop ilot 
system 

• capabilities with 
built-in crystal pilot 
generator. (lS- DT model 

settings for bias and 
equalization to accommodate 
future tape types . 

"""':~!!!!'!!!!i:.J available without 
pilotone .) 

, f 

I 

3 ~~~-in microphone 
• pre-amps. f . •• 

Switchable for dynamii::-'-----"'---~··M • . "" ...... ""~:::::=~::~ , 4 
and condensor microphones. r 
Compatible with all \ J • 

Small and 
l ight 
Length and 
width are about 

the same as this magazine 
page . Li ght we ight-

condensor mikes. 

5 
Nagra assurance - the k ind you enjoy 
knowing 9 out of 10 profess ional 
sound men stake th eir reputat ion on 

• proven Nagra performance . Write for detai ls. 
Available through th e Braun Purchase Lease Credit Pl an. 

Distributed exclusive ly in Canada by 

Braun Electric Canada Ltd. 
3269 Amer ican Drive, 

Mississauga, Ontario L8V 1 B9 

bare ly 10 pounds, complete 
wit h tape and 8 
easy-to -replace "D" ce ll s . 


