
COMING 
AND GOING 
d. David Cherniack, sc. asst. Kay Nagao, 
ph. Vic Sarin, ed. Arla Saare, sd. Gerry 
King, sd. ed. Paul Coombe, m. Patrick 
Godfrey, exec. p. Nancy Archibald, p. 
David Cherniack, p.c. Canadian Broad­
casting Company (1977), col. l6mm, 
running time 58 minutes, dist. Cana­
dian Broadcasting Company . 

One doesn't expect to find much in 
the way of moving, enlightening mm on 
television. The medium often lives down 
to one's expectation.s. David Cherniack's 
Coming and Going, which aired Febru­
ary 7 on CBC's The Nature of Things, is 
an 'exception. 

Coming and Going is a sensitive treat­
ment of a serious problem , one that we 
all will face; dying. Because we hide 
from the process of dying and limit our 
contact with death, when we are forced -'<: 

to confront it, we approach death with '§ I 
a mixture of fear and disgust almost as .., 6 though it were contagious. This attitude '0 

causes unnecessary grief and anguish to .~ 
those who are dying, as well as to those c::: 
around them. Cherniack attempts to ~ 
shed some light on the process, to show ~ 
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Coming and Going is a mm about 
people. The images are images of peo­
ple, occasionally alone, but most often 
in company. Images of hands, mouths, 
faces and eyes, revealing emotions. It is 
the faces of the dying that tell their 
stories. They change, they wither, they 
dry up . Even in a few days, Jack Pren­
dergast's face becomes dry and shrunk­
en. When he finally dies, his face is 
nothing more than a layer of translu­
cent parchment over bone. 

Some may be offended by this. We 
see Jack Prendergast die. He did not get 
up when the take was finished . He was 
not nameless. He was not alone. We 
watch Jack Prendergast die . When his 
wife leaned over, pressed her face to his 
and said "I love you so," I cried. 

To get inside this situation is quite 
an accomplishment for both Director 
Cherniack and Cameraman Sarin . In or­
der to minimize the intrusion of the 
camera crew, the mm was shot almost 
entirely in available light and radio mi­
crophones were used to record sound. 
Aria Saare's sensitive editing preserves 
this mood. 

that dying is a natural phenomenon, and A self-mobile patient in a terminal care ward 

But the quality of the mm cannot be 
attributed to mere technical innova­
tions. Coming and Going is an intimate 
mm. We are close to the people , their 
hands and their faces . It is a film of peo­
ple helping and crying for each other at 
a very difficult time of life. The images 
of hands holding hands, hands clasping 
shoulders, and the faces - pensive, cry­
ing, laughing - will live with me for a 
long time. 

that understanding can help people cope at St. Boniface Hospital , Winnipeg 

with this difficult time of life . 
This cinema verite was shot in a ter­

minal care ward in St. Boniface Hospi­
tal, Winnipeg. It is one of a handful of 
such wards in Canada, where every ef­
fort is made to ease the physical and 
mental pain of dying . The crew -
Cherniack, cameraman Vic Sarin and 
sound man Gerry King - spent a month 
on the ward, as participants in this pro­
cess. Only the last two weeks were spent 
shooting any footage. Their involvement 
in the lives of the people on the ward is 
obvious in the fmal mm treatment of 
the subject. They were more than ob­
servers . They were not grabbing a few 
shots. They were recording some part 
of the world in which they , and we, live. 

There is a sense of our common hu­
manity which comes from this mm. A 
sense that what is happening on the 
screen is part of all our lives , and that 

we will have to help each other get 
through it. The only disturbing note is 
that the helpers are almost all women, 
but in our soCiety, this comes as no sur­
prise. 

COMPLETION GUARANTEES 
BY A CANADIAN COMPANY 

Charles Lazer 

Motion Picture Guarantors Inc ' 
Executive Officers: Douglas Leiterman 

Philip S. Habel 

43 Britain Street, Toronto (416) 361-1664 
211 East 43rd Street, New York (212) 682-0730 

Cinema Canada/37 



J1-10RT FILm REYIEWf 

EXPLODING 
THE MYTH 
d .. Rick Maden, sc.Stan Shibinsky, Ste­
phen Dewar, Dennis Winchar, ph. Fritz 
Spiess, Les George, Paul Van Derlinden 
Harold Ortonburger, ed. Richard Unruh' 
sd. Richard Unruh, tech. advisor Henry 
Botchford, m. Corlynn and Miles Ram­
say composed theme song, "Give Me a 
Chance," exec. p. Stan Shibinsky, p. 
Harve Sherman, exec. prog. dir. Henry 
Botchford, p.c. Bob Schulz Productions 
Inc., col. 35mm, (year) 1978 running 
time 28 minutes, 50 seconds. ' 

There is a myth that anyone who is 
different, whose looks and behaviour 
deviate from ours, who belongs to any 
group that cannot clearly be labeled as 
us, immediately becomes them, and 
loses title to status as a human being. 

That myth is exploded with the force 
of a missile, in Exploding the Myth, a 
rme little fIlm produced by Harve Sher­
man and directed by Rick Maden, both 
of Bob Schulz Productions. Them in this 
case are the mentalIy retarded, and in 
making that statement, I myself have 
phrased another myth: that retardation 
is mental. It is not. Retardation is a 
learning handicap. The damage is done 
to the brain, a physical entity, not to 
the mind. Retardation is not mental ill­
ness. 

Eight such myths in alI are exploded 
as the fIlm exposes an issue society, for 
the most part, would prefer to avoid. 
The myths are that retarded people are 1) 
dangerous 2) should always be segregat­
ed 3) that institutions are the best place 
for them 4) that they should not mix 
with normal children 5) that they will 
always be dependent 6) that group 
homes bring property values down 7) 
that they are strictly limited in their 
scope and 8) that only normal people 
should have fulI rights. The beauty of 
the fIlm's crafting lies in its confronta­
tion of each myth, and its direct annihi­
lation of that myth. This is the myth -
not true -this is the fact. 

Perhaps the hardest thing for "nor­
mal" people to accept about retardation 
is its direct assault on the idea of man as 
intelIectual animal. Our brain is our 
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Todd Smith, age 7, appears in Exploding The Myth 

proudest possession and the one thing 
which holds us above alI other animals. 
Retarded people are an embarrassing re­
minder that this symbol of superiority is 
in fact at the mercy of nature's whims. 
Any number of tiny flaws before deliv­
ery of a child and - wham - intelIi­
gence is wiped out. 

The fIlm's uniqueness is that it brings 
retarded people actively into the pic­
ture. They are interviewed and offer 
opinions on themselves and their social 
conditions with astounding clarity and 
insight. They are not viewed as distant 
entities, and social workers and care­
takers don't stand around shrugging 
their shoulders and sighing, "What can 
we do with them?" They participate 
and offer suggestions, and they make 
perfectly good sense. They are treated 
as individuals with a handicap no differ­
ent than handicaps of any sort. They 
take longer to learn, and they don't 
learn as much - that's alI that's wrong 
with them. 

They have a lower IQ of course, but 
within that IQ is the same range of abil­
ities, talents, hopes, dreams as anyone 
with a higher IQ, and when they are en­
couraged for their abilities instead of 
put down for their weaknesses, their 
achievements are remarkable. For in-

stance, the Famous People Players, a 
Las Vegas professional puppet show, is 
manned by retarded people. Also there 
is the case of the Pocock Family of Tor­
onto and their daughter Teresa. The Po­
cocks were told that Teresa was so sev­
erely retarded she would never be able to 
speak. They decided to keep her, work 
with her, and now she is fluent in both 
English and French and can read and 
write legibly and articulately. 

Bob Schulz Productions is mostly a 
commercial advertising production 
house, and some might say that there is 
still much evidence of this in the mm. 
The final scene of teary-eyed, slow-mo­
tion running and jumping through 
parks, while a theme is belted out in the 
background, is a trite too cloying and 
sentimental. Also, in many ways, the 
film has a certain commercial flavour in 
that its message is hammered home and 
its points doubly underlined. But then 
explosions were never meant to be sub­
tle. And sometimes that is what is need­
ed to get through the caked-on layers of 
human prejudice. 

The film works. It awakens. Perhaps 
the selIing of awareness should be no 
different than the selling of any pro­
duct. 

Krystyna Hunt 
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NFB 
Offers You a Lot! 

National Film Board of Canada - 40 years of quality film 
service to Canadians. 

In Canada: 
• The NFB has produced more than 3,000 original films since 1939. 
• Over 450 different Canadian Producers and Directors have created our film collection. 
• The NFB operates 29 film libraries in Canada. NFB films are also available in some one 

hundred affiliated film libraries across the country. 
• Canadian audiences have access to 122,000 film prints in our cross-country Distribution 

system. 
• Our Distribution offices offer programming advice, information sheets for each film, and 

catalogues. 
• During our last fiscal year, a total of 492,000 film bookings have been fulfilled Canada. 
• Canadians have enjoyed 10,842 telecasts of NFB films and 13,958 screenings in theaters. 

Outside Canada: 

• NFB films can be acquired through our Distribution Offices in New York, London, 
Paris and Sydney (Australia). 

• NFB film collections are versioned in 44 different languages, and distributed through 
90 Canadian embassies and diplomatic missions in 80 foreign countries. 

• Internationally, the NFB maintains a collection of 84,000 film prints which are seen 
annually by 0ver 700 million viewers world-wide. 

Awards 
• In 1978179, the NFB entered 75 international film festivals with 43 films 

and won 93 awards. 
• Since 1939, NFB films have received more than 1,600 awards, including 40scars, 

20 Academy nominations, 3 Palmes d'or, and 5 Robert Flaherty awards. 

National 
Film Board 
of Canada 

Office 
national du film 
du Cana~a 
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Read 

cinema 
canada 
every month 

news, reviews, technical information, 
government policies, criticism, book 
reviews, capsule comments, historical 
notes ... 

KODAK MOTION PICTURE 
FILM STOCKS 

EMERGENCY SALES 
Cash or Visa. Telephone your order first to your nearest 
Kodak Canada Branch. 

MONTREAL: 16mm Rolls 
2 Place du 7247 100' ECN 449 db!. perf. 
Commerce, 7247 400' ECN 451 db!. perf. 
He des Soeurs, 7247 400' ECN 457 sg!. perf. 
Tel: 671-3481 7247 100' ECN 455 sg!. perf. 
Hours: Mon. to Fri. 35mm Rolls 
8:30 AM to 4: 15 PM 5247 400' ECN 718 

5247 100' ECN 718 
S-Smm 
7244 50' cartridges SMA 464 silent 

TORONTO: 16mm Rolls 
Consumer Centre, 7242 100' EFB 455 sg!. perf. 
3500 Eglinton Ave., 7242 400' EFB 451 db!. perf. 
W, at Weston Rd., 7247 100' ECN 449 db!. perf. 
Tel: 766-8233 7247 400' ECN 451 db!. perf. 
Hours: Mon. to Fri. 7252 100' ECO 449 db!. perf. 
8:30 AM to 5:00 PM 7252 400' ECO 451 db!. perf. 

7240 100' VNF 449 db!. perf. 
7240 400' VNF 451 db!. perf. 
35mm Rolls 
5247 400' ECN 718 
5247 1,000' ECN 718 

VANCOUVER: 16mm Rolls 
Processing 7240 400' VNF 597 mag./striped 
Laboratory, 7240 100' VNF 455 sg!. perf. 
1225 East Keith 7240 400' VNF 457 sg!. perf. 
Road, North 7240 400' VNF 451 db!. perf. 
Vancouver. 7247 100' ECN 449 db!. perf. 
Tel: 987-8191 7247 400' ECN 451 db!. perf. 
Hours: Mon. to Fri. 7252 100' ECO 449 db!. perf. 
8:00 AM to 4:30 PM 7252 400' ECO 451 db!. perf. 

35mm Rolls 
5247 400' ECN 718 
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Support 
Canadian 
cinema 

Subscribe 
today! 

ClFVflFIED 
For Sale: 

Steenbeck ST6000, 16/35mm 
6-plate. 
Completely overhauled . 
(403) 264-6242 
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