
C I ME MAti 
• 
Bid for additional C Be funding 
TORONTO - Without m ore 
money from government, the 
Canadian Broadcasting Corp. 
(CBC) will not be able to meet 
its present commitments to 
increase Canadian content and 
independent production on 
the ne twork, nor will it be able 
to keep pace with the finances 
available to CBC through the 
Bl'oadcast Fund. 

That was the message CBC 
president Pierre Ju n eau deli
vered May 11 in Toron to, first 
to a lu ncheon gathering of the 
Canadian chapte r of the Inter
national Institute of Communi
cations, then later to an au
dience of independent produ
cers meeting with CBC execu
tives. 

Juneau told the IIC that CBC 
will need approximately $40 
million in 1984-85, $67 million 
in 1985-86, $95 million in 1986-
87, and $125 million in 1987-88 
to meet its commitments, and 
said CBC couldn't do it out of its 
existing budgets, though it 
plans to maintain $20 million 
for independent production in 
each year's budget. 

"We . can certainly slow 
down and reduce the speed 
with which we increase our 
Canadian programming," said 
Juneau, noting that eBC alrea
dy exceeds CRTC Canadian 
content requirements and that 
the federal government' s 
b roadcasting strategy paper 
acknow ledged that inCI-eases 
in prime time Canadian content 
program ming might take longer 
to achieve with out additiona l 
funds. 

"The problem , however, is 
that indep endent producers 
are expecting an annual in
crease and that the Telefilm 
Canada Fund by itself creates 
an expectation," he said. 

CBC English an d French TV 
ne tvvorks together produce 220 
h~urs of p rogramming each 
year, said Juneau. The English 
network curre ntly is involved , 
as p roducer or co- producer, 
with 15 fea tures, three m ini
series, nine regular series, and 
11 special. " If you compare 
CBC wit h an American produc
tion s tudio, CBC h as more pro
duction going," he told the ne. 

Titled "Broadcasting F uture 
and Presen t," Juneau's speech 
addressed the in ternational 
marke tp lace a nd national cul
tu ra l programming in re la tio n 
to the new broadcast technolo
gies. He cited audience surveys 
w hich showed tha t over the 
past 15 yea rs, TV viewing per 
person in Canada has remained 
steady at around 23.5 hours per 
w eek d espite the introduction 
of cable and extra-channel 
converter s . 

Another study of cable homes 
showed that when only 3-4 
channels were available, most 
viewers watched at least all 
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channels once a week; when 
many channels w ere available, 
only one-in-three channels 
were ever watched once a 
week. "Perhaps this means we 
have reached a consumer 
threshold in program choice," 
Juneau said. 

The CBC president said he 
did not believe narrowcasting 
would replace broadcasting, 
an d predicted large networks 
like CBC, CTV, CBS, or NBC 
w ould re tain the largest part of 
the audience in the future. He· 
fe lt the introduction of specialty 
services would not lead to the 
demise of broadly-based enter
tainment and information ser
vices. 

Cable, cable audio services, 
interactive cable, satellite dis
tribution, VCRs, and high defi
nition TV would continue to 
develop in the Canadian and 
world markets, predicted Ju
neau, but he admitted he was 
unsure about direct broadcast 
satellites in Canada, where 
more than three-quarters of 
homes are already served by 
cable. 

Juneau said most Western 
countries, including Canada, 
face the same problem - the 
smallness of their markets. 
This fo rces them to make im
portant concessions toward 
countries with larger markets, 
such as the United States. He 
cited as an example the Franco
Canadian co-production The 
Blood of Others , made by 
French director Claude Cha
brol but shot in English and ir 
the Un ited States. 

Producing qua lity TV pro
gramming is "a process of trial 
an d error" requ iring many 
att empts, sai d Jun ea u, and the 
Am ericans can dominate this 
sys tem because their market is 
big enough to absorb the costs. 
In countries with smalle r mar
ke ts, public broadcasters arE' 
called on to absorb the costs 01 
d eveloping quality TV p ro
grams. 

Cineplex to buyout 
Canadian Odeon 

TORONTO - Cineplex Corp .'s 
wid e ly rumored takeover of 
Canad ian Odeon Theatres Ltd., 
w h ich w ould make Cineplex 
Canada's largest exhibitor, had 
not ye t been confirmed at 
presstime. Phone calls to Odeon 
offices w ere not being an
swered. 

Trading in Cineplex shares 
halted May 28 on the Toronto 

Stock Exchange at the com
pany's reques t. 

A Cineplex takeover of 
Odeon's 296 screens would 
give it a total of 496 screens 
compared to Famous Players' 
457 screens . 

TRADE NEWS • 
Film Policy puts faith in private $ector, MaIO' 

OTTAWA - The Minister of 
Communications Francis Fox 
announced his National Film 
and Video Policy to ' a packed 
press gallery, intrigued by the 
May 29 Canadian Press report 
that some sort of quota would 
be applied to force Canadian 
films to be screened in Cana
dian theatres. Quick to point 
out the error, Fox outlined the 
var ious pIlrts of his policy. 

The "strategic objective" of 
the whole is "to make available 
to all Canadians, in the new 
environment of the 1980s and 
1990s, a solid core of attractive, 
high-quality Canadian film 
and video productions of all 
kinds." To accomplish this, 
there is a public sector thrust 
which involves a reorientation 
of the National Film Board, 
making it a crown corporation 
through a National Film Act ; 
and a private sector thrust in 
two parts. The first adds $7.5 
million to the Telefilm Canada 
budget to allow it to increase 
support to script development 
and bridge financing, and to 
open bonafide promotion and 
marketing divisions. The second 
involves the creation of a 
"more co-operative relationship 
[which) can be mutually bene
ficial w ith the American Ma
jors," through negotiations 
authorized by the Cabinet. Fox 
must report back to Cabinet 
within six months on the pro
gress of these negotiations. 

Refusing the recommenda
tions of the Applebaum-Hebert 
Report which suggested doing 
away with the National Film 
Board, Fox confirmed Franyois 
Macerola, acting head of the 
Board since James DomvilIe's 
withdrawal, as Film Commis
sioner for a five-year stint, 
and nilmed Patrick Watson to 
the Board of Directors. The 
Board' s new directives are to 
become a "world-class centre 
of excellence in film and video 
p roduction" and a "national 
tra in ing centre for advanced 
research, d evelopment an d 
tra in ing in the art and tech
n ology of film and video." 
Macerola has been asked - to 
prepare a five-year plan to ful
fill these directives, and to rid 
the Board of the extraneous 
departments (i.e ., not directly 
involved in production) it has 
accumulated over the years. 
Functions like the holding of 
archives and still photographs, 
running a commercial labora
tory, and manning distribution 
offices, will be turned over to 
other government departments 
or contracted out to the private 
sector. As well, the Board will 
contract out most filmmaking 
while retaining "full financial 
and ~reativ.e controJ," and will 

withdraw completely from the 
production of government
sponsored films. Most of these 
new orientations are already 
underway at the Board, and the 
policy conforms to the direc
tions anticipated by the indus-
try. . 

At the Canadian Film Dev
elopment Corporation, whose 
name is officially changed in 
the policy to Telefilm Canada, 
monies will be available on a 
matching basis to test-market 
Canadian films, to enhance the 
marketing of these films ' in 
foreign markets and to support 
the development of these mar
kets through the existing Pro
gram for Export Market Dev
elopment. Telefilm, which has 
now brought the Film Festivals 
Bureau under its wing, will in
crease its support to Canadian 
film and video festivals and to 
national service organizations. 
Telefilm will inherit some of 
the distribution personnel from 
the foreign offices ofthe N ation
al Film Board, and will take 
responsibility for the Film 
Canada Centre in Los Angeles, 
executive director Andre Lamy 
told Cinema Canada. 

In What Fox calls in the poli
cy, "access to screens - the last 
hurdle," he undertakes to cope 
with the very real problems of 
distribution and exhibition of 
Canadian films in Canada and 
abroad. This is the most con
troversial section of the policy 
and, to those who have been 
watching the on-going negotia~ 
tions between the departillent 
of Communications and the 
major American studios, not 
the most rewarding. Noting the 
unacceptable imbalance be
tween the strength of the Ma
jors, who earn 80% of the reve
nues genex:ated by the Canadian 
box-office, and the weakness of 
the Canadian producer, whose 
films generate 2% of these 
same revenues, Fox insists that 
a hea lthier climate can volun
tarily be established through 
negotiations with the Majors, 
and as h e underlined to Cinema 
Canada, prides himselfon being 
the first Minister ever mandated 
by the Cabinet to undertake 
such negotiations. The objec
tives of these negotiations are 
several : to . allow "greater 
access by Canadian produc
tions to Canadian audiences 
through their [the majors'] 
domestic distribution sys
tems" ; to allow II greater access 
by Canadian productions to 
the American market and other 
foreign markets through the 
worldwide distribution sys
tems of these firms' parent 
companies;" to insure "a 
gre'atest proportion ofthereve
nues from the Capadian thea-

''/ " 

trical market for Canadian
owned and controlled film pro
duction and distribution com
panies ;" and to insure" quicker 
access by Canadian franco
phones audiences to dubbed 
or sub-titled versions of newly 
released TV programs produced 
through the parent compa-
nies .. . " . . 

Taken at face value, the policy 
accepts that distribution by the ' 
majors is the quickest and best 
route to reach audiences, both 
Canadian and foreign. A high 
official with the department of 
Communications confirmed that 
the Majors could, in principle, 
also access the marketing and 
promotion monies available 
through Telefilm Canada to 
launch Canadian films. Almost 
totally absent from the policy is 
any mention of the Canadian 
independent distributor. 

Asked by the press what pos
sible carrot he held to bring the 
Majors into negotiations, Fox 
replied that the "unfettered 
access" they now hold to the 
Canadian market 'is not some
thing they mIl want to relin
quish, and that he still holds all 
the optioris used in other coun
tries (quotas, taxes, levies) to 
reduce their domination if 
negotiations do not bring about 
a voluntary understanding: 

Although the Minister was 
reluctant to detail the elements 
which made him confident 
that negotiations with the 
Majors would be fruitful, it is 
known that the U.S.govern
ment is anxious to talk with the 
Canadians about the cable and 
satellite transmission of U.S. 
television programs for which 
no license royalties are cur
rently being paid. It is sup
posed that these discussions 
might be coupled with those 
concerning theatre time for 
Canadian films in Canada, as 
the Majors are party to both 
situations. 

Those close to the negotia: 
tions with the Majors insist 
that Fox has a toughest stance 
with them than would seem 
evident in the policy, and 
that he supports Quebec 
Minister Clement Richard who 
is in the midst of negotiating a 
quid pro quo mth the Majors 
to get them to relinquish their 
hold on foreign films and classic 
division films, leaving some 
room for the Quebec distribu:o. 
tor. ' 

The success of discussions 
with the Majors is crucial to the 
ultimate impact on the Cana
dian industry of the new film 
policy j those discussions pre
sume that, in six months time, 
the Minister and the Liberal 
government will still be in 
power in Ottawa. 
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C RTC Cancon commitments firm 

"For example, let's say that a 
number of private broadcasters 
want to coproduce a major 
national program, would each 
station or network get a loca l 
program credit for the ir con tri
bution? How would this be 
quantified? We want to get 
beyond tokenism in Canadian 
con tent ; we want greater qua
lity and that's what we want to 
discuss with broadcasters." 

discussions w ith some 20 Ca
nadian producers, "brain
storming sessions". According 
to Mongeau the brainstorming 
approach worked so success
fully in providing a consensus 
in the case of the Canadian pro
gram definition, furt her dis
cussion can only be he lpful. 

As Mongeau sees it, the CRTC, 
in partnership with Telefilm 
Canada's Broadcast Fund, and 
Canadian broadcasters, all re
flect a newly felt responsibility 
to reorient Canadian film pro
duction towards television for 
th e next years to come. 

OTTAWA - Canadian Radio
television and Telecommuni
cations Commission (CRTC) 
chairman Andre Bureau's 
widely p'ublicized remarks on 
reductions in Canadian content 
television levels were taken 
out of context "by headline
seeking journalists," says the 
principal CRTC commissioner 
responsible for Canadian con
tent. 

In his first English-language 
press interview since becoming 
CRTC chairman late last year, 
Bureau was reported in a Ca
nadian Press story published 
May 5 "willing to reduce Can
dian content quotas ... if broad
casters agree to spend the 
same amount of money produ
cing higher-quality program
ming." 

According to CRTC commis
sioner Jean-Pierre Mongeau 
who steered the April 15 defini
tion of a Canadian television 
program through the Commis
sion and is tipped among ob
servers as chairman of the . 
CRTe's yet-to-be-announced 
working group on Canadian 
content, Bureau's remarks were 
taken out of context by journa
lists "unfamiliar with either 
the laws or objectives of the 
CRTC." 

"Andre Bureau has asked 
broadcasters to share their 
strategic thinking for the next 
five years with the Commis
sion," Mongeau told· Cinema 
Canada. "Instead of setting 

Borsos to direct for 
Orion with Hemingway 
TORONTO - Phillip Borsos, 
director of the 1983 Genie Award 
winning The Grey Fox, has been 
signed by Orion Pictures to 
make his American directing 
debut in The Mean Season, 
which began shooting May 21 
in Miami, Fla., starring Kurt 
Russell and Mariel Heming
way. 

Produced by David Foster 
and Lawrence Turman, the film 
is adapted from John Katzen
bach's novel In the Heat of the 
Summer, with screenplay by 
Christopher Crowe and Gary 
De Vore. Orion has scheduled a 
1985 release. 

Borsos and his Independent 
Pictures partner, Grey Fox pro
ducer Peter O'Brian, plan to 
shoot their own studio-backed 
feature Father Christmas this 
December, with North Ameri
can distribution guaranteed by 
Orion. The project was to have 
begun shooting in February 
1984 but had to be postponed 
when financing fell through. 

quantitative levels only at the 
time of broadcast license re
neweal hearings, the Commis
sion would like to consider the 
direction of development 
during the licensing period. 
We're asking broadcasters: 
what are your plans in terms of 
Canadian content? We're ready 
to hear proposals and we' re 
ready to be flexible . But always 
within the context of the CRTe's 
objectives as defined by the 
Broadcasting Act. 

Mongeau termed forth
coming meetings between the 
CRTC and English-language 
broadcasters a t the end of June, 
to be followed July 21-23 with 

"We want to hear the entire 
range of opinion. This reflects 
a discuss ion that is itself con
tinuous within the CRTe. We 
have the program definition : 
and there will be no major 
changes on that score either in 
th e short- term of the long
term." 

-:'. 

"Canada in the pas t has 
lagged far behind broadcasting 
structures, notably in Europe, 
and Canad ian broadcasters 
have a very important contri
bution to make here, for which 
we all feel a tremendous re
sponsibility. So it's basic that 
we establish a good collabora· 
tion." 

(I N EGARANTI EI NC. 
MORE MOVIES AND TV SHOWS CHOOSE A 

CANADIAN·OWNED COMPLETION GUARANTOR 

Dr 
DRAW 

Produced by Ronald Cohen 

COU1V'l'B.Y WIFE 
Produced and Directed 
by John Thomson 

THE SLIM DUSTY MOVIE 
Produced by Kent Chadwick 

THE SECRET DIARY 
OF SIGMUND FREUD 

Produced by Peer Oppenheimer 
and Wendy Hyland 

NOBODY 
M1KE5MECRY 

THE * TERRY 
FOX 
STORY 

~ 
Produced by Ale" Benne" 

E ... cuth'. produce' Jarn Winther 

TH~ 
GUARltljlN 

Produced by Robert Cooper 

HI! CHAMPION 
Produced by Yves Hebert 

THE NUTCRACKER 
- A FANTASY ON ICE 

ST. LOUIS SQUARE 
Producers : Robert Langevin 

and Richard SadJer 

THE IRISH R.M. 
Produced by Chris Neame 

SONA TIN E 

PHAR LAP 

THE BIG HOUSE 
Produced by Bruce Mallen and 
George Mendeluk 

LA SAGA DES GLORIEDX 
ENZO FERRARI 
Produced and Directed by 
Yves Hebert 

Annie's Coming Out 
Produced by DO'n Murray 

THE PAMPEL-MOUSE SHOW 

RIEN QU'UN JEU 
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Toronto film and TV news in brief 
TORONTO - Cinematographers 
Bob Crone, Dave Crone, Bob 
Ryan, and independent film
maker Pat Crawley were on 
hand <at Veterans Stadium in 
Philadelphia last month for the 
first public demonstration of 
Skycam, a new aerial camera 
system developed by Garrett 
Brown, the inventor of Steadi
cam< 

Skycam can travel 22 m .p.h. 
horizontally, 27 m. p.h. vertically, 
plus zigzag at those speeds 
without picture breakup, can 
perform a 360 degree pan, 180 
degree tilt, plus zoom and iris 
from a pilot-operated control 
panel, and has computer me
mory for difficult moves. 

Brown will introduce the 
camera, which he hopes will 
revolutionize TV sports cover
age, at the 1984 Olympic Games 
in Los Angeles. The Crones 
would like to include it for 
their coverage of Pope John 
Paul II's visit to Toronto this 
summer. 

M & M Film Productions and 
Avenue Television have com
pleted a half-hour music video 

Kid Vid starring children's per
former Bob Schneider which 
has been sold to CTV. M & M's 
John Muller directed and co
produced with Tom Reynolds 
of Avenue, which holds world 
distribution rights. Producers 
are looking to develop the show 
into a 17-part series ... 

CBC-TV will re-broadcast 
two award-winning produc
tions in June. Boys and Girls, 
the Atlantis Films production 
which won the 1984 Academy 
Award for best live action short, 
will be telecast June 3, and CBC 
Newfoundland's The Undaunt
ed- Sir Humphrey Gilbert will 
air June 28 ... 

Communications manager 
Margo Raport has left Super
channel Ontario. Now handling 
publicity at the regional ser
vice's Toronto headquarters 
are promotions co-ordinator 
Susan Gravelle and Joanne 
Rosenberg .. 

Former Royal Ontario Mu
seum program manager Ellen 
Davidson has been named pu
blic relations manager at First 
Choice ... 

OFF'NONUNE 
VIdeo Po6t Production 

Bob Cornell, manager of TV 
Finance at CBC since 1977, has 
become the English-language 
network's deputy head of TV 
Sports ... 

Toronto arts consultant Mary 
Jolliffe has been appointed 
director of communications 
for the Ontario Arts Council. 

The theme will be "Trans
gression in Film and Video" at 
the Film Studies Association of 
Canada's 1984 conference June 
6-9 in Toronto. All sessions will 
be held at York University, ex
cept for the Martin Walsh Me
morial lecture June 7 at Innis 
Town Hall on the University of 
Toronto campus. Walsh lec
turer Josef Skvorecky will dis
cuss "The Czech New Wave 
Cinema: Political Transgres
sions. 1I 

Superchannel has program
med the complete, uncut 15-
hour version of German direc
tor Rainer Werner Fassbindel~s 
Berlin Aie;l:anderpiatz on its 
June schedule ... 

Global TV's adaptation of the 
Statford Theatre production 
The Country Wife directed by 

Whether you're in commercials, industrials, sales, documentaries, TV 
series or even TV movies, we can save you time and money at OFF'N 
ONLINE VIDEO POST PRODUCTION. 

We' re selling editing expertise with the latest state-of-the-art equipment. 
The combination saves you big money both on your offline and at your 
online. . 

We now have two offline cutting rooms in operation. In our "A" suite is the 
very sophisticated touch-screen Lightfinger controller. It is linked to 1" 
8etacam and 3/4" machines and has a memory that can store 1500 edit~ 
and their changes. Naturally we can dissolve, wipe and key in any colour. 

In our "8" suite, which is also frame accurate, we can punch out an edit 
decision list for you on paper or punch tape and fade to and from black. 
The "8" suite will also work on 3/4" or VHS 1/2" machines and if you wish 
you can operate it yourself. 

Come and see us - it's time you had a break. 

OFF'N ONLINE VIDEO POST PRODUCTION 
Suite 301 , 26 Soho Street, Toronto, Ontario M5T 1 Z7 (416) 591-1143 
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John Thomson and starring 
Domini Blythe, aired May 22 ... 

Entry deadline is Sept. 10 for 
the Chicago International Film 
Festival, to be held Nov. 9-23 ... 

Among May videocassette 
releases from Vestron Video is 
the 1979 Canadian feature Cir
cle of Two, shot in Toronto 
starring Tatum O'Neal and Ri
chard Burton and currently the 
subject of a lawsuit between 
the film's investors and its pro
ducers. 

I nter-Tel camera 
MONTREAL - Production ser
vice group Inter-Tel Image of 
Montreal reports the acquisition 
of Quebec's first Ikegami EC 35 
e lectronic video camera. 

Per Inter-Tel treasurer Mar
vyn Zarr, the new camera has 
" th e cost saving fea tures of 
electronic video production 
but offers the values of 35mm 
film." 

The first shoot for the new 
nipper took place in Quebec 
City on May 22. The client was 
Loto-Quebec and the produc
tion company was Video Trente. 

Inter-Tel provided on-loca
tion production services at the 
World Figure Skating Cham
pionships this winter in Otta
wa for the Tokyo Broadcasting 
System . 

• 
Stats study started 
OTTAWA - The formation of a 
National Advisory Committee 
on Culture Statistics was an
nounced May 9 to be jointly 
administered by Statistics Ca
nada and the department of 
Communications. 

Chief Statistician oj Canada 
Martin WiIk and Robert Rabi
novitch, deputy minister of 
Communications, announced 
the establishment of the com
mittee, explaining its function 
"to provide advice on the de
velopment of statistical infor
mation on all aspects of arts 
and culture in Canada." 

Chaired by Andre Fortier, 
former president of the Social 
Sciences and Humanities Re
search Council, the other mem
bers of the committee are : Brian 
Anthony, national director of 
the Canadian Conference of 
the Arts; cultural industries 
consultant Paul Audley ; Peter 
Greene, director of The Banff 
Centre's School of Manage
ment; Andrew Harvey, chair
man of the economics depart
ment, St. Mary's University, Ha
lifax; and Jean-Paul Baillar
geon, research analyst at the 
Quebec Institute for Cultural 
Research. The six members 
have been appointed for an 
initial period of two years. 

I 
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Production heats up with summer in Toronto 
TORONTO - Activity has picked 
up on the Toronto production 
scene after a sluggish winter, 
so much so that some industry 
people are predict~ng the busi
est summer since the tax shelter 
boom of 1980. 

Five U.S. productions are 
confirmed to begin shooting 
here in June or July, with an
other 4-8 films currently in 
negotiation. 

Broadcast Fund-related Ca
nadian projects are also contri
buting to the increase, as well 
as a greater number of local 
independent low-budget films. 

Four Toronto-based produc
tions wrapped in May: the 
MGM feature Mrs. Soffel, com
pleting a three-month shoot 
May 15 then heading to Pitts
burgh for one week; Canadian 
1V feature Hockey Night, finish
ed May 16 - on time and on 
budget according to producer 
Martin Harbury ; the Primedia
BBC entertainment special on 
the National Ballet of Canada 
Bold Steps (May 17); and the 
Embassy 1V feature Heart
sounds, is scheduled to wrap 
May 30. 

Primedia is busy with two 
other projects: a TV feature 
Crisis, a co-production with 
L & B Productions which begin
ning May 24 which will shoot 
for 11 days in Toronto - the last 

leg of an Israel-Washington
North Carolina production 
haul; and Labour of Love, a 
Broadcast Fund TV feature 
licensed to CBC, which will 
begin a four-week shoot in 
New Brunswick June 16, di
rected by Rene Bonniere. 

Nelvana is schedule to begin 
a second 13-part season of The 
Edison Twins May 29, and on 
June 11 Sunrise Films will be
gin their Danger Bay series in 
Vancouver the same day the 
Lauron-Poundmaker TV fea
ture Isaac Littlefeathers and 
the Great Arabini goes before 
the cameras in Alberta. Cam
bium Film and Video's chil
dren's series The Elephant 
Show, featuring Sharon, Lois, 
and Bram, begins a six week 
shoot June 14 in Toronto. 

Evergreen, a six-part mini
series for NBC budgeted at $10 
million, will begin its Toronto 
shoot in July after one month 
in New York, with Mrs. Soffel 
producer Edgar Scherick ser
ving as executive producer. 
Follow That Bird, a theatrical 
feature based on the children's 
TV series Sesame Street, will 
begin an eight-week Toronto 
shoot in July, directed by Ken 
Kwapis. 

The Undergraduates, a co
medy starring Art Carney and 
Chris Makepeace ploduced 

That's what FILM CANADA CENTER 
tells Hollywood producers when providing: 

• LOCATION MANUALS 
• TRADE DIRECTORIES 
• GUILD ROSTERS 
• TALENT CATALOGUES 
• UNION RATES/AGREEMENTS 
• INDUSTRY CONTACTS 

Foreign productions shot in Canada give our crafts
people a chance to hone their skills, to diversify 
their experience and to odd to their professional 
credits. 
The Center acts as a liaison with the film promo
tion offices and the various groups who wont to 
raise the level of employment in the Canadian 
film milieu . 

ROlAND LADOUCEUR I, ExecutiYe Director- ~ 

LORRAINE 8. GOOD &: ... 
FlM CENTRE 
~FlM 
CENTER ~ 

liaiSOn Officer 144 South Beverly Drive. Suite 400 
ANNABEL WINSHIP BeI.erIy Hills. CA Q0212 (213) 859-0268 

AdminiStlalille Secretory TeleX: 673-688 FILM CAN 8VHL _ .. . 
ArI" ....... . ry."""' .. -"''' 

and directed by Steven Stern 
for the Disney Channel, begins 
a five-week shoot June 4 in 
Toronto. Youngb(ood, a coming 
of age story about a U.S. teen 
playing Junior A hockey in 
Canada written and directed 
by Peter Markle, begins a 10-
week schedule July 10. Cast 
includes Rob Lowe, Patrick 
Swayze, and Cindy Gibb, and 
distribution is by MGM. 

The CBS-TV feature Paper 
Castles will begin a four-week 
shoot June 2 in Toronto directed 
by Harvey Hart. 

, Producer Maurice Smith has 
reature comedy Screwballs 
Part Two and action pic Crazy 
Wheels in pre-production for a 
summer shoot. Producer-di
rector Charles Wiener is making 
the low budget TV feature The 
Eliminator in June with the 
assistance of the Ontario Film 
Production Group. 

Elsa Franklin will produce 
Heritage Theatre, 25 half-hour 
historical dramas narrated by 
Pierre Berton, at CHCH-TV's 
Hamilton studios in July. Direc
tor is Nigel Napier-Andrews. 

Recently completed low 
budget projects by Toronto 
independent filmmakers in
clude features Next of Kin by 
Atom Egoyan and Knock! 
Knock! by Bruce McDonald 
and one-hour performance 
video Not Dead Yet by Ed Mow
bray, Tom Taylor, Ruth Taylor, 
and Christopher Lowry. Lowry 
is developing a half-hour docu
mentary Ranch with Alberta 
filmmakers Wendy Wacko and 
Steven De Nure for production 
this summer in Calgary. 

Other projects reported in 
development for later this year 
are producer Stephen Payne's 
children's feature Life In A 
Bowl and Krash Video Produc
tions' TV feature Calculated 
Risk 

Cohen wows French 
TORONTO - I Am A Hotel, the 
Leonard Cohen half-hour music 
video produced by Barrie 
Wexler and directed by Allan 
Nichols, has won two awards 
at the Montreux International 
Festival in Switzerland - in
cluding its top prize, the Golden 
Rose. 

Aired May 7 on CBC-TV, the 
program also earned special 
mention in the critic's choice 
category. 

I Am A Hotel was Canada's 
official entry at Montreux, a 
top gathering of world TV 
variety and entertainment 
programming. 

I TORONTO - Laura Murray was 
. elected president at the Ontario 

I
.Film Association's annual ge
neral meeting Apr. 11 at Lake 
Couchiching, Ontario. 

Patty Gail 

At Teller's Cage in 
"Funny Girl" 

As Commentator/ 
Writer of "Miss 
Etobicoke '84" 

Linda Van Evera 

Evelyn Kaye 

In "The Smile 
Theatre" Production 
"Over There" 
At the Variety Club 

r~ 
(416) 923-0961 

In response to the many requests 
from our clients for information 
about life Insurance, we have 
formed a new Oepartment 

OUf life Department will offer 
a wide variety of products for both 
smokers and non~smokers. 

Renewable Term 
Term to 100 
New Money Products 
Group ... fnduding Dental 

For further information 
C~U ot write: 
SIMON JACKSON Qr 
ARTHUR WlNKlER 
31(11 Bathuut St.. Sutte 
Toronto, ant. M(>A lV1. 
(416) 787..())C4 
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'Television is everything,' says Broadcast Fund head Pearson 
Once, Peter Pearson was a 
brash, outspoken film direc
tor, head of the Council of 
Canadian Film Makers and 
president of the Directors' 
Guild ofCanada. In those days, 
he stormed Parliament Hill to 
lobby for an 'indigenous Cana
dian film industry and berated 
the Canadian Film Develop
ment Corporation for its fail
ure to create an atmosphere in 
which Canadian talent could 
flourish. He took prizes for his 
features and praise for the 
CBC docu-dramas of which 
The Man from Ingersoll and 
The Tar Sands were outstand
ing, If somewhat notorious, 
examples. He was not shy. 

Today, Pearson works for 
Telefilm Canada, and has just 
completed his first ten 
months, administering the 
Canadian Broadcast Program 
Development Fund. By the end 
of March, he had disbursed 
$23 million to projects whose 
total budgets top the $95 mil
lion mark. Feeling that itisstill 
premature to talk about whe
ther or not the Fund is a suc
cess, he has become reluctant 
to talk to the press. 

Pearson was interviewed by 
Cinema Canadafrom the Banff 
Television Festival where he 
was preparing to give a speech 
about the Fund, "a radical 
departure in Canadian cultural 
strategy." Just as the man is 
apparently changed, subdued 
by the responsibilities and 
opportunities of the job, so the 
production industry has 
changed. Gone is the hyperbole 
of the tax-shelter years with 
their mirages. On hand is the 
new e ra of steady production 
for television, backed up by 

-generous government invest-
ments, broadcasting support, 
and the entrance ' of new 
"major partners" from abroad 
to put Canadian programs on 
the world map. 

What follows are excerpts 
from a longer conversation. 
Pearson was circumspect 
about questions dealing with 
the recent CBC announcement 
concerning financing, and 
suggested that it was sti11 to 
early to judge whether or not 
the 150% drama credit avail
able from the CRTC would be 
attractive to producers. These 
questions, and severa; answers 
in which he listed recent 
Broadcast Fund projects have 
been omitted. 

Pearson was asked to eva
luate the performance of the 
Fund to date. 

Peter Pearson : The fund 
came into business at an odd 
time. Most broadcasters eva
luate their programming deci
sions in th e fa IL They look at 
every proposal that they've go t 
up until Chris tmas. After Chris t
mas, th ey go into the financial 
a nd other aspec ts of their work 
and it' s only a t the beginning of 
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the fiscal year in April, that they 
commit monies to program
ming and production. The 
Broadcast Fund arrived long 
after the production evaluation 
and commitment process had 
happened. We arrived eight 
months after the fact. We have 
just come through the first cycle 
now. In coming through the 
first cycle, I think that we have 
some reason for optimism. You 
have the figures in front of you. 

Cinema Canada: $95 million 
is a lot of production. 
Peter Pearson: Yes. We're 
just starting. The most impor
tant thing is that of the 77 
projects that we had at th e end 
of March, there are only a few 
which we anticipate won' t get 
their financing together. Which 
means that our presence is 

causing a lot of things to hap
pen. 

There was some real doubt 
in the beginning as to whether 
one third [of the reqiIired bud
get) would make a significant 
diffe rence. I think it's not only 
the third, but the third with the 
e nthusiastic participation of 
Canadian broadcasters, and 
the moral suasion of the Cana
dian broadcasters and our
se lves being able to persuade 
other major partners to come 
in. We have a lot of foreign 
partners, and they have been ' 
really the major surprise . 

Pearson mentioned a long list 
of projects and their foreign 
partners. Among those now 
doing business with Canadians 
are 20th Century-FOX, Orion, 
Disney and New World in Los 

Angeles, all three French chan
nels, Yorkshire Television, and 
the BBe, among others. Yet, 
despite the foreign participa
tion, all but a couple of the 
accepted projects were initiat
ed in Canada. 

Peter Pearson: The Canadian 
producers had projects of such 
quality that they were oapable . 
of going outside of the boun
daries and picking up major 
partners for major investments. 

Cinema Canada: When you 
stand back from the particu
lars of the individual deals, 
what do you see developing as 
a production pattern? 
Peter Pearson: First of all, 
television is not movies. The 
real pattern is for Canadian 
independents to become abso-

Ne Plus Ultra 

lutely aware ofthe needs ofthe 
Canadian broadcasters. Clear
ly the most dramatic change is 
the dialogue that's now going 
on between independent 
production and the Canadian 
broadcasters. For the first 
time ever in Canadian produc
tion history, we've got pro
duction heading to a distri
bution system. And, as distri
butors, the broadcasters are 
taking their responsibilities 
very seriously. They're not 
interested in fiddles, they're 
not interested in diddles, they're 
not interested in tax loop-holes. 
They're interested in quality 
prime-time programming. 

Cinema Canada: How does 
that orient the options that the 
filmmakers - or the video
makers - have? -

Since its introduction only one year ago, the Arriflex 35BL-III with new positive-Iockin§ (PL) 
lens mount has become the most sought-after camera for serious commercial Cinematography. 

Why? 
Simply ?ecause the. best producers and D.O.P.'s will not gamble their investment 

and reputation on anything but the best equipment. They now have a camera system that 
works month-atter-month reliably without fail. 

Its technical innovations have .suddenly opened up a completely new vista of creativity 
only dreamed about betore. !he IOtegrate.d materials and internal construction now produce 
sound levels so low that no blimps .are reqUired - even in extreme close-shooting environments. 
The PL len~ m~unt allo~s t~e qUickest lens changes in the business, with certain accuracy. 

~xtraordlnanly, the Viewfinder .may a~pear even brighter than the scene being filmed. 
Zeiss complements t.he system wlt~ optiCS of unsurpassed quality in their new series of high

speed lenses. ThiS, together With today's faster film stocks, combine to dramatically 
reduce lighting requirements. 

. The whole sy~tem u~leas~es your creative potential, for fresh options may be 
qUickly evaluated With no ~Isruptlon to your production schedule. Cali us for sales, technical 

details, or the location of available rental units. 

INC. 

6467 NORTHAM 'DRIVE, MISSISSAUGA, ONTARIO. CANADA L4V 1J2 TELEPHONE: (4fe) 817-4033 'NLEX 06-983694 
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Pearson 
(cant. from p. 26) 

Peter Pearson: It m eans, first 
of all,.that its no longer home
movie time. Certainly, it's caus
ing a lot of strain on a lot of 
filmmakers and produc tioh 
people because, in olden days, 
when we were all young and 
gracious, we got the CFDC 
money, and went off and made 
whatever we wanted, more or 
less. This time around, the 
broadcasters are there in terms 
of every question, from casting, 
through to budgets, comple
tion guarantees, through to 
recoupment schedules. They 
want to know what the looks of 
those international deals are, 
because they're going to have 
to broadcast the foreign pro
jects which are coming into 
Canada. It is no longer the 
cottage industry that most of us 
grew up with. 

Cinema Canada: Did this 
surprise yorP? 

C IN E MAt; 
Peter Pearson : Yes, enor
mously. 

Cinema Canada: Has it b een 
difficult to adjust to it ? 
Peter Pearson: Quite. I now 
have five suits. I ne ve r e ve n 
owned a tie before I did this 
job. 

Cinema Canada : But aside 
from what you put on your 
back, how about what goes on 
in your head? 
Peter Pearson : Well, what 
you put on your back sometimes 
influences what goes on in 
your head. I am functioning as 
a banker. I'm in high level 
meetings with the most impor
tant broadcaste rs in the world 
on a regular basis. We are 
expected to playa serious, im
portant role and I guess I hadn' t 
realized the real possibility of 
the scope of the thing. Within 
the next year, there' s every like
lihood that production in this 
country is going to double 
again, to a quarter of a billion 

dollars, which m eans tha t it's 
no longer 'pat·a-cake-pa t-a· 
cake' a nd cart your movie 
down to the Film Canada Centre 
to get it sold . 

Cinema Canada: But there's 
a strange mood. On the one 
hand, the figures and th e titles 
show there's a lot of produc
tion, w ide-spread across the 
country, but y ou don 't really 
feel it going on. This is very 
differentfrom the mood of the • 
film boom which generated 
twice this amount of produc
tion. 
Peter Pearson: In terms of 
the production, the top year of 
the boom was maybe $200 mil
lion ; but once you strip out the 
lawyers, accountants and stock 
brokers' fees, it was about the 
same as we've got now. 

Within one month, there's 
not going to be a rr.ajcr produc
tion manager, a cameraman, 
art director, or soundman avail
able for hire anywhet e in this 
country. As all the projects 

close, th ere's go ing to be e no l" 
mous excitment because every
one's going to be going off and 
making projects that a re really 
indigenous. And I think that, 
until that happens, until that 
moment kind of clicks in w here 
everybody rea lly sees that it's a 
re ality - and , not' o n ly that. but 
we're not going to have to shoot 
our film with parkas on - then 
it's going to be ha rd to commu
nicate that. 

Cinema Canada: What steps 
can be taken to bring back the 
private investors into this 
scheme ? 
Peter Pearson: I'm not sure 
yet that it is worthwhile to 
make any move toward the 
private investor. Television, 
again, is different from fiim. 

The quintessential element 
of television is that every finan
cial participant takes his or her 
market in return for participat
ing in the project. On Joshua 
Then and Now, for example, 
20th Century-Fox goes in fo r its 

NO COMPARISON 

Toronto EFP introduces the latest in Remote Production Vehicles -
Pro Mo 1, a full state of the art Field Production Mobile, and Post 
Production System aesigned to travel anywhere! 
Pro Mb 1 complements Toronto EFP's Single camera 1", %", and 
Betacam field production units, se(ving as a complete control centre 
for the most demanding Single camera shoot, or multi-camera 
(Hitachi SK-91) mobile requirements. 
Toronto EFP;s commitment to economical production and superior 
technical quality is reflected in Pro Mo 1's ability to condense 
program material into complete segments, allowing clientele to 
expedite costly on-line tim~ when complex digital effects, and 
master mixdowns are of primary concern. 
Pro Mo 1 houses 1fz" to %" Betacam component and 3,4" editing 
with slo-motion, and full on-board transfer capability to and from 1". 

Land based in Toronto, Pro Mo 1's contents are fully modular and 
tt(us, easily shipped to the highest of buildings, or around the world. 
Pro Mo 1 - advanced Field Production for discriminating Field 
Producers. Excellence in video - from Toronto EFP. 

36 Lisburn Crescent, Toronto, Ontario, Canada 
For an appointment to discover the difference 
or facilities reservations, call: 

Toronto EFP (416) 494·1695 
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di stribution services, CBC 
comes in for it s, a nd a ll the 
other partic ipa nts are in it for a 
pe rce ived benefit , except for 
ourselves. Now , we s ta nd a t 
risk on that p roject to the extent 
that if it doesn 't make any 
money, we' re the o nes tha t are 
go ing to get burned . But we're 
only going to get burned to the 
exte nt tha t we don' t get a ny 
re turn on our monev. E\'e ry 
other partner is going to come 
back and make anoth er Joshua , 
because they know that Ted 
Kotch eff and Robe rt La ntos 
and Stephen Roth a re going to 
make a good film . So I'm not 
sure that there's a major financ
ing role ' for the private inves
tor, give n the nature of televi
sion. 

Cinema Canada: What is the 
future of the theatrical fea
ture? Are they going to be 
molded into made-for-TV
movies and mini-series or is 
there something still out there 
called agenuine theatricalfea
ture? 
Peter Pearson: Absolutely, 
there are genuine theatricar 
feature. And they are the cutting 
edge of the aesthe tic. They are 
the best that a ny society can 
produce in terms of talent, writ
ing' and quality. Clearly, the 
CBC has assumed a major res
ponsibility - almost all the 
broadcast licenses for features 
have come out ofCBe. Not only 
that, but the combination of 
the Ca nadian broadcasting 
license plus our participation 
has created a real possibility of 
the Canadian producer going 
into Los Angeles, or into Paris, 
and picking up what is in fact 
the short fall. So the Canadian 
producer goes outside of 
Canada with absolutely firm, 
bankable commitments and 
absolutely firm conditions on 
the money that the star, the 
writer, and the director be 
Canadian. 

Cinema Canada: When you 
talk about the other major 
partners, it is usually some
body outside the borders. What 
luck are the producers having 
finding all the money in Cana
da? 
Peter Pearson: Some are 
doing it. The National Film 
Board has been a major parti
cipant on several projects, seven 
or eight so far. We just couldn't 
have gotten the projects done 
without the Film Board, and 
they have been good and 
honorable to their w ord in 
terms of developing the private 
sector. In Quebec, the Institut 
que becois is in for over $3 mil
lion. One is jus t not aware tha t 
they are prepared to partiCip ate 
to that exte nt. We expect that 
as soon as the p ay- te levision 
situatio n settles d own, we w ill 
have m a jor p articip a tion from 
'pay.' Harold Greenberg is on 
record w ith several p ro jects 
and announcements . As well, 
\\'e're going to get rea l support 
for chi ldren 's programming 
from educat ional broad casters. 
So within Canada, there are -
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loon's Necklace, 1948 

NATIONAL FILM, TELEVISION AND SOUND ARCHIVES 
PUBLIC ARCHIVES - CANADA 

Celebrates the acquisition of THE CRAWLEY COLLECTION 

2500 motion pictures produced by Crawley Films between 
1939 and 1977 documenting every aspect of life in Canada 

from coast to coast. 
For further information on the Crawley collection or on how the Archives can work with 
you to safeguard the films in your collection please contact : 

Sam Kula, Director . 
National Film, Television and Sound Archives 
395 Wellington Street 
Ottawa, Ontario K1 A ON3 
Telephone (613) 995-1311 

Pearson 
(cant. from p. 27) 

other major financing sources 
which are really contributing 
to make major projects happen. 

Cinema Canada: Could we 
talk about the industry? 
Several years ago there was 
some hope that the boom would 
allow an infrastructure to be 
built. And when the boom fe ll 
in of its own weigh t, everyone 
came to the realization that 
we hadn' t gone very far in 
L.-eating that infrastructure. 
What kind of an industry is 
necessary to television pro
duc tion, and what do you see 
happening there so far? 
Peter Pearson: Well, first 
and foremost is scripts. The 
real bui lding of an infrastruc
ture is going back to day one 
and saying, 'If you don't have it 
on paper, you're not going to 

get it on stage: And so, we're 
spending a lot of time devoted 
to that. The second, I guess, are 
the directors. If you don't have 
the directors, you aren't going 
to get any production of any 
stature. And then we go from 
there. We have to establish that 
our bedrock is quality and a 
kind of style and standard and 
all of that, and then we work 
out When Stephen Roth goes 
down to Los Angeles, for exam
ple, he gets 20th Century-Fox 
on the basis of Mordecai Rich
ler's terrific script and [direc
tor) Ted Kotcheff. Those people 
are coming in on the basis of 
the quality of the project. We 
know that, and we've always 
known that. 

In terms of the producers, 
these deals are very tough. 
They're complex, they're com
plicated, the negotiations are 

MEl (HMI TYPE) COOLSEAL 
COMPACT SOURCE DISCHARGE 

LAMPS FROM 200 TO 4000 WAITS 
IN 5600° KELVIN 

THEATRE, 
STUDIO 

NEW PATENTED ETCHING TECHNIQUE 
REDUCES LAMP STEM, SEAL, AND 

CONTACT TEMPERATURES BY 
UP TO 100°C 

MEl COOLSEAL IS ALSO AVAILABLE 
WITH FLYING LEADS TO REDUCE 

MECHANICAL STRESS ON THE LAMP 
AND ISOLATE ELECTRICAL CONTACT 
IN A COOL AREA OF THE LUMINAIRE. 

• 
QUARTZ and HARDGLASS 

HALOGEN LAMPS 
UP TO 10,000 WAITS 3200° KELVIN 

• 
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• 
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fru strating, they're long and 
passionate. The first genera
tion of fi lmmakers after the 
CFDC was created were only 
artists. The second generation 
were only businessmen. New 
we're into a third generation of 
people who recognize the need 
for each other. The art and 
commerce are interconnected. 

The real dealings now don't 
involve seeing brokers and 
lawyers and individual inves
tors, but involve seeing Pierre 
Juneau and Jean Lallier, who 
is president ofTF 1, and Jimmv 
Jimirro, who is president of Dis
ney. Our partners are of a dif
ferent quality and kind. It gives 
a lot more stature to the Cana
dian producer themselves; if 
they're getting access to the 
Peter Myers of the world, then 
they are a lso getting access to 
Signifi cantly greater ftnancing 
than thro,llgh some stock broker 
in Shawinigan . 

Cinema Canada: In general, 
how are people responding to 
the making of series and mini
series as opposed to the one
shot, one-hours, and specials. 
Do you see any pattern there? 
Peter Pearson: Not particu
larly. Those that are making 
series, like Nelvana, are very 
happy with that experience. 
They see themselves becoming 
a major industrial force . The 
directors and writers who are 
working for that are now able 
to plan their whole summer 
and fall working through the 
episodes. We have now a bed
rock of family television series 
and, for the first time, major 
creative people can get a kind 
of footing on that. 

In terms ofthe one-offs, these 
are always going to be a sort of 
top-of-the-scale, lu~ury item. 
We're going to do maybe eight 
or ten features a year in English, 
maybe five or six in French. It's 
no longer going to be in the 
cards that one graduates from 
film school and expects to 
make 'his feature .' It may be a 
privilege, based on a long 
career, or an exceptional pnr 
ject or whatever. 

Cinema ' Canada: The way 
that the Fund is being . dis
bursed, it seems that just about 
everyone who is produc(ng 

. has requested help. At the 
outset of the CFDC there was 
some thought that it should 
help get people established 
and that, once established, they 
would then move on and leave 
room for others to come up 
behind them. Is the Fund going 
to , be one of the staples of 
every package? . 
Peter Pearson: We're going 
to be even more than that. 
We're going to be the center ilt 
least for the next five years. 
Nobody ever is going to be able 
to find more money, more easily 
than through us. It's going to be 
very difficu lt to find anywhere 
from $200,000 to $2 million in" 
one-shot shopping anywhere 
else in Canada. So as a con
sequence, we're trying to be , .... ' 
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(cont. from p. 28) 

very careful in terms of ,our 
policy role. That's why we are 
seeding great areas of respon
sibility for programming choice 
to the broadcasters. But people 
are going to have a hard time 
knocking us out the centre of 
the game because we just have 
so much money with which we 
come to the table. 

Cinema Canada: When the 
CFDC became Telefilm Canada 
and the Fund became very 
active, there was a feeling 
among many people that, in 
fact, the CFDC had abandoned 
a first direction which was the 
creation of a film industry i 
that it was going to fall back 
and now be satisfied with 
creating television programs. 
That somehow there was a 
qualitative difference. Com
ments? 
Peter Pearson: It's always 
been my argument, going back 
to the '60s, that the CFDC was a 
foundling because it did not 
address itself to the question of 
distribution. Production with
out distribution is like a child 
without a mother. You have no 
place to go home to. And one 
expires in the elements with
out a home. 

I think that the Broadcast 
Fund, by being integrated into 

Canadian off-air broadcasters, 
has dramatically changed the 
nature and the substance of 
production. There is an abso
lute expectation that every
thing we are doing will go out 
to the Canadian public, in the 
first instance, and the world 
beyond that. We are providing 
production which is heading 
into a distribution system which 
is then going out to an audience . 

Cinema Canada: My question 
is, to what extent is that dis
tribution system now dictating 
the kinds of things that we're 
producing? Some producers 
refer to television production 
as "sponsored films." 
Peter Pearson: My answer is 
the following. If one does not 
want to produce for the televi
sion, one has absolutely every 
right not to. But to not produce 
for television is to not produce, 
because television is now every
thing. Television is Michael 
Jackson and the Werewolves. 
Television is Smurfs, is stuffed 
dolls, television is information 
and there is no place to go 
except television. If, in fact, one 
wants to go back to Hyde Park 
corners and make small docu
mentaries for small audiences 
and small attentions, there are 
still those corners. If one still 
wants to make $20 million fea

. tures, there are still those 
corners. But if one wants to 
reach, through distribution 

Film Arts 
FiB s 

16/35 post-production 
Television and feature 

production 

461 Church Street 

Toronto - Canada 

M4Y 2C5 

Telephone: 416-962-018"1 

and exploitation system, the 
Canadian audience, one can 
only do it through television. 

Cinema Canada: There was 
also the anticipation that 
when Peter Pearson took that 
job, something radical was 
going to happen. Since then a 
lot of us have been very sur
prised at how quiet you've 
been. 
Peter Pearson: One of the 

photo: David Crone 

concerns that I've had is to do 
this job well. I've really wanted 
to subsume the role of the 
Broadcast Fund to the role of 
the producer. I think that most 
of the noise and the credit for 
the success of this operation 
must go to the producers. They 
are the ones who are out there, 
making the thing work. 

The Broadcast Fund is a 
radical departure in Canadian 
cultural strategy. We are not 

creating a stabilizing insti
tution, not creating a Film 
Board or a CBC this pass 
around. We are only part of a 
strategy to make upright, quality 
Canadian production. As a con
sequence, the more invisible 
the Broadcast Fund is, th e 
more we feel we have achieved 
our aims. I'm not sure that, at 
this point in time, it's appro
priate that m y profile be much 
higher than the grass. 
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Skycam'sCanadian Representative Robert (Bob) Crone esc: 
with Directorof Photography Robert Ryan esc and produce.' 
Patrick Crawley at the unveiling of SKYCAM, Veterans 
Stadium, Philadelphia, April 10, 1984. 

NOW ADD 

SKYCAM 
TO 

STEADICAM 
FROM THE SPECIALISTS WHO MAKE 

YOUR MOVIES MOVE 

BOB and DAVE CRONE 
(416) 924-9044 

Call to see latest demonstration reels 

June 1984 - Cinema Canada/29 



• elM E MAt; • 
WESTERN VISTAS 

ting investments and pre-sales, 
conventionally the domain of 
the executive producer. 

80% during production." 
It wasn't till later that 1 under

stood the problem as an "exe
cutive producer gap." If pro
mising Vancouver producers 
had been drawn out of the city, 
why would any e;cecutive pro
ducers be left hanging around? 
Why should local new and 
would-be feature producers 
resist the involvement of the 
old hands in the East? Because 
of two fears: 1) capitulation of 
creative control; 2) being fired 
from their own films . These 
are legitimate worries, but 
what large sum of money ever 
came without strings attached? 

Telefilm Canada as seen from the West 
"If somebody comes who 

has never made a feature be
fore," she said, "and proposes 
to make a first feature for $3 
million, and basically has a 
very fine story, good script, then 
we'll say, okay, let' s see where 
the pieces are falling. How are 
you putting this together? You 
want us to invest a million 
dollars; have you got the broad
caster? What's the broadcaster 
in for? We're not about to turn 
our backs on something that 
makes good sense," 

VANCOUVER - The 15th floor 
of a new beige office tower at 
the corner of Bute Street. To 
the right, beside the large 
brazen numerals "1500," was 
the entrance to the reception 
area. Burgundy velveteen chairs, 
reproductions of historical 
world maps on twilled fabric 
walls, one wall a mirror. The 
receptionist, shared by several 
offices in the suite, was confi
dently answering the phone 
"Telefilm," and not, as I had 
half-expected, "Canadian Film 
Development Corporation." She 
said that Donna Wong-Juliani 
was on the telephone, and 
would I please have a seat. 

I waited, scanned the table 
for a copy of Cinema Canada, 
found only Maclean's and Equi
ty. I was quiet, a little exultant 
at having penetrated the inner 
sanctum of Telefilm. 

After she got off the phone, 
Ms. Wong-Juliani, friendly and 
appealing, appeared personally 
to lead me to her office. 

I sat on a small sofa, she in a 
chair opposite a low glass-top
ped table. On the inner walls 
were brass-framed posters for 
Why Shoot the Teacher, the 
Vancouver Children's Film 
Festival, and Latitude 55, the 
1982 feature produced by Donna 
and co-written and directed by 
her husband, John Juliani. By 
way of preliminary I asked her 
what she thought her function 
was as a Telefilm officer (the 
only one west of Toronto). 

"I regard it as trying in any 
way possible to help local pro
ducers ." 

But does she have power to 
decide whether Telefilm will 
back a project, or is her func
tion to help a producer prepare 

his applicat ion for considera
tion in the East? 

"In the scheme of things it 
finally has to be approved by 
Toronto. But if it's a script de
velopment application it's much 
better if it's done here because 
my access to the producers, -to 
get information, is much easier. 
Basically it's a recommendation 
situation." 

Does Telefilm examine a 
project primarily in the light of 
recovering its investment? 

"Absolutely, in the sense that 
the endeavor that we're invol
ved with is a business endeavor .. 
But preceding that, especially 
in its early stages, that [the 
project] is a good story, that it 
has broad interest, especially if 
we're talking about projects 
that intend to be financed 
through the Broadcast Fund, so 
that it can reach into a televi
sion market. If it's not, if it's 
more for theatrical, of which 
we' re seeing very little right 
now because of the difficulties 
of financing, then we'll look at 
other criteria, or at least look to 
its marketability in that situa
tion," 

"Is there a 'feature' industry 
anymore?" I asked. "Or does 
the Broadcast Fund reflect an 
international tendency to pro
duce 'programs' that mayor 
may not have theatrical win
dows before hitting other dis
tribution media ?" 

"One can question whether 
or not there was really a strong 
feature industry anyway," she 
said. " I think it's just more 
difficult at the present time for 
the producer to put together 
the theatrical film with the kind 
of distribution guarantees up 
front that make sense propor-
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tionate to the budget." 
Donna Wong-Juliani's phone 

buzzed, loudly. She answered 
it, and I stood to look down at 
Georgia Street, 15 stories below. 
The traffic, light at 10:20, moved 
slowly and silently along the 
shady street. I was wondering 
how to get a satisfactory ans
wer, one I could convey to film
makers, to the question of why 
the West was having such a 
hard time, compared to the 
East, in tapping the Fund. (Ac
cording to calculations made 
by would-be tapper Laurence 
Keane five days later, only a 
little over 1 % of the Fund's first 
year allocation found its way 
into B.C. productions.) When 
Ms. Wong-Juliani hung up the 
phone I presented her with the 
charge that the powers of the 
East hold western producers, 
espeCially Vancouver produ
cers, in contempt. 

" I can understand where 
that perception exists," she 
said, carefully. "Maybe it even 
has some basis given a specific 
person's experience, but I think 
it's dangerous to generalize it. 
What in fact I think we're going 
to see is that it very much 
depends on the abilities of the 
individual producers, whether 
they can put something toge
ther. That will depend, to some 
extent, on what they've done in 
the past, whom they know, 
how they can make those kinds 
of contacts to put a large [pro
ject] together. Nobody's ques
tioning abilities in the sense of, 
do they know what they're talk
ing about or doing." 

The questioning, then, is of 
the producers' business skills, 
or more particularly, how well 
'networked' they are for elici-

"But isn't there a danger," I 
said, "of demanding too much 
other support before Telefilm 
involvement? Shouldn't the 
government agency be the' easy 
sell,' so an applicant can use 
Telefilm's interest as a lever on 
other investors 7" I was think
ing of the difficulty some pro
ducers have in banking their 
broadcast letters. The CBC, for 
example, in a typical deal, with
holds 50% of its commitment 
till completion of the film. Fully 
80% of the CBC pledged money 
is disbursed only after the rough 
cut, which amount must be 
financed in the meantime - no 
simple feat, given the caginess, 
to independent investors exa
mining the deal, of the CBC 
contract. 

"I think there's a tangible 
way you can do that, which is 
to get us involved early, into 
the development of [a project]. 
That is real support of it, not 
just a piece of paper saying it's 
interesting." _ Vis-a-vis CBC's 
payment schedule she said, 
"Ours doesn't run that line; we 
understand the difficulties, and 
so we negotiate a schedule with 
the producer. We don't have 
some kind of rigid structure of 
10%, 10% ... What we do is with
hold about 20% till completion. 
We're talking, in a sense, oppo
site: we're ready to disburse 

Vancouver natives are start
ing to become most restless; 
but further examination of their 
concerns will have to wait till 
next month. 

Paul Vitols • 

Cineplex gets corny 
TORONTO - Cineplex Corp. 
has bought Kernels Gourmet 
Popcorn Ltd., a Toronto-based 
manufacturer and retailer of 
candy-glazed and savoury-fla
voured popcorn, from Kernels 
founders ScotLStaiman and 
Richard Sadowski. 

Purchase price was 175,000 
Cineplex treasury shares 
(valued at $2.75 each) and 
$315,000, $110,000 cash and 
$205,000 to be paid over 12 
months. 

Staiman and Sadowski, who 
announced the deal with Cine
plex president Garth Drabins
ky May 1 in Toronto, will re
main to manage the operation. 

Kernels now operates three 
outlets in Metro Toronto, and 
immediate plans are to open 
outlets in Bramalea, London, 
and Kitchener, as well as ' a 
second location at Toronto's 
Eaton Centre. 

FESTIVAL DES FESTIVALS DE TORONTO 
du 6 au 15 septembre 1984 

PRE-SELECTION SCREENINGS FOR CANADIAN FILMS 
Pre-selection screenings of Canadian films for the 1984 Festival of Festivals will 
be held in Toronto June 25-29, 1984. Please call or write to the Festival office for 
entry forms if you would like to enter your film in the 1984 Festival or if you re
quire further information . 

VISIONNEMENTS DE PRE-SELECTION DE FILMS CANADIENS 
Les visionnements de pre-selection de films canadiens pdur Ie Festival des Festival! 
auront lieu a Toronto du 25 au 29 juin 1984. Veuillez ecrire au bureau du Festiva 
ou communiquer ~vec lui si vous desirez obtenir des formulaires d'inscription POUI 
soumettre votre film au Festlval de 1984 ou avoir de plus amples renseignements 

ELIGIBILITY: 
1. Any Canadian film (except sponsored or industrial film) is eligible -

feature , short, documentary, animated and experimental. 
2. Films must be certified Canadian productions or co-productions . 
3. Films must have been completed after October 1, 1983. 
4. Preference will be given to Canadian premieres . 
5. F ilms for preview screenings may be submitted in 16mm , 35mm, 

3/4" or 112" video. 
6 . Films will be presented in the Festival in 16mm and 35mm ~ 

(optical sound) and in their original language with English subtitles. 
7 . Deadline for receipt of entry forms is Monday, June 18, 1984. 
8 . Deadline for receiving prints or tapes for preview is Friday, June 

22,1984. 

FESTIVAL 
OF FESTIVALS 

Suite 205, 69 Yorkville Avenue 
Toronto, Ontario M5R 1B8 
(416) 967-7371 Telex: 06-219724 
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ADMISSIBILITE: 
1. Tout film canadien (sauf les films industriels au commandites) est 

admissible, qu'il s'agisse d'un long metrage, d'un court merrage, 
d'un documentaire, d'un film d'animation ou experimental. 

2. Les films doivent etre certifies com me etant des productions ou des 
co-productions canadiennes. 

3. Les films doivent avoir ete termines apres Ie 1 er octobre 1983 . 
4. La preference sera donnee aux premieres canadiennes. 
5. Les films, pour les visionnements prealables, peuvent etre soumis 

en 16. ou 3S mm, o~ en bande video de 3/4 ou de 112 po . . 
6. Les films seront presentes, pendant Ie Festival, en 16 et 35 mm 

seulement (son optique), dans leur version originale avec sous-titres 
anglais. 

7. La date limite pour la reception des formulaires d'inscription est Ie 
lundi 18 juin 1984. 

8. ~adate limite po~r la reception des copies ou des ban des pour les 
VISlOnnements prealables , est Ie vendredi 22 juin 1984. 

FESllVAL Suite 205, 69 Yorkville Avenue 
Toronto, Ontario M5 R 1 B8 

DES FESllVALS (416) 967-7371 Telex: 06-219724 
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Vancouver company turns minerals to movies 
VANCOUVER - An unusual 
approach to feature film finan
cing and production is being 
taken by Vancouver producers 
Elvira Lount and Laurence 
Keane with the conversion of 
the mineral concern Moon
shine Resources to Moonshine 
productions, Ltd. The change 
of name of the Vancouver Stock 
Exchange-listed company coin
cides with its acquisition of the 
rights of the motion pic.ture 
property Samuel Lount, WrItten 
by Laurence Keane and Phil 
Savath to star Nick Mancuso 
and Li~da Griffiths, and owned 
jointly by Keane and Elvira 
Lounfs company Melkim Pro
ductions. Keane is the president 
of Moonshine and both he and 
Lount are directors of the com
pany that, subject to regulatory 
approval by June 30, will now 
own a mining property in the 
Kootenays and a movie property 
in Vancouver. 

Samuel Lount, hanged for 
treason after the Canadian up
rising of 1837, was an ancestor 
of producer Elvira, whose film 
credits include the shorts 

Quiet Beach and Baby Clock. 
"We started a year ago, just at 
the time the Broadcast Fund 
was announced, and at that 
time I had several ideas in 
development. I was putting 
together a package for invest
ors to raise development 
money. One of these [ideas, 
Samuel Lount,] was really at 
the back of my mind, but when 
they announced the Broadcast 
Fund I thought it would be 
ideal. It would normally be the 
kind of film it would be hard to 
get investment money for." 

Lount has already secured a 
letter of intent from the CBC for 
a broadcast pre-sale of $500,000, 
and is trying to raise the re
maining $1 million of the bud
get, half of which she antiCipa
tes from,Telefilm Canada, and 
half from a private placement 
by Moonshine and deferments. 
"The problem in all of this is 
that three separate interests 
are at work," she says. "The 
CBC wants a particular kind of 
program, and that's not neces
sarily one that can be sold out 
of the country. The CFDC 

wants a particular kind of pro
gram that's .not necessari ly 
what the CBC wants. (It's hard 
sometimes to figure out what 
they want.) And then there's 
the private investor, who is 
going, obviously, to want some
thing that will make money. 
Sometimes it's hard to reconcile 
those three." 

At present the investor to be 
persuaded is Telefilm Canada. 
Asked how negotiations are 
going, Lount changes the word 
"negotiations" to "battle. It's 
part of this whole centralist 
Canadian attitude that anybody 
from the West Coast is incapa
ble of doing anything, and they 
need to be babysat. Everything 
has to be $2 million in order for 
it to be a real film; nobody can 
quite understand how you can 
make low-budget films." 
Samuel Lount director and co
writer Laurence Keane calls it 
"the ghettoization of the West. 
It's a kind of feeling that, 'it's 
okay for them to make films out 
there, but anything above X 
amount of budget, well , if they 

were really serious they'd be 
living in Toronto.'" 

Keane, who most recently 
produced the low-budget fea
ture Big Meat Eater, now in dis
tribution in England and cer" 
tain of the United States on the 
"bizarre film" circuit, has been 
the fulcrum of Moonshine's 
swing between corporate con
cerns because of his unique 
position as a filmmaker who 
also, due to family investment 
interests, heads a small resour
ce company. He and Lount 
have thus succeeded in doing 
what other Vancouver pro
ducers can only dream about: 
putting a film production com
pany on the Vancouver Stock 
Exchange. The details of the 
switch were these: Lount sold 
part of her company, Melkim, 
to a group of investors to raise 
development money for 
Samuel Lount. The investors 
became Melkim shareholders 
and not equity investors in the 
film. When the property was 
sold to Moonshine the Melkim 
investors were paid in Moon
shine stock, tradeable on the 
exchange and much more 
liquid than equity in a feature 
film. "The tax shelter as a way 
of raising money for films is 
dead," Keane is quoted as say
ing in a Moonshine press re
lease. "Today' s investor is 
wiser, looking for producers 
with a long term stake in the 
business and the liquid asset a 
public company provides. 

Today's investor is interested 
in making money, not sheltering 

it." Paul Vitols • 

Colberts team up 
TORONTO - Looking to move 
into motion picture and televi
sion packaging, former CBC-TV 
head of light entertainment 
Stanley Colbert and his w ife, 
literary agent Nancy Colbert, 
have formed The Colbert 
Agency in Toronto. 

The new firm's operations 
will branch out from Mrs. Col
bert's successful literary agen
cy, Nancy Colbert &- Associates, 
founded in 1977. It already has 
10 properties iri development, 
including Vengeance, the 
counter-terrorist account by 
Toronto writer George Jonas, 
published this May in 20 coun
tries. 

Besides represen ting writers 
and their properties, directors, 
production companies, and "a 
selected few performers" , the 
Colberts will offer specialized 
subsidiary rights representa
tion to a limited number of 
book publishers. Their agency 
currently represents 30 books 
set for publication with a 
dozen publishers. 

Nancy Colbert remains com
pany president, with Stanley 
reporting to her as managing 
director. Associates Denise 
Schon and David Colbert and 
office manager Jody Read con
tinue with the firm. 

LA3S 
.•.•.....................••...• 
a division of PRODUCTION FILM MAKERS ASSOCIATES LTD. 
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SHOOT ALBERTA geted at $1 million, and is 

based on the Robert Kroetsch 
novel, is budgeted at $7 mil
Douglas of Douglas Com
munications Ltd. and execu
tive producer Richard Nielsen 
will shoot the 16mm version of 
the award-winning stage play 
by Sherman Snukal in B.C. and 
Alberta. 

Unseelie, a horror fantasy 
adventure,is budgeted at $2.5 
million . Producer is Eda Lish
man of Pen worth Film Produc
tions Inc. and executive pro
ducers are Hector Ross and 
Frank Kettner. 

becomes a cub reporter in a 
small town. 

Brothel, a pilot for a comedy • by Linda Kupecek • . television series, will be pro
duced by Altor Media Corpora
tion (of Toronto) and Grace Gil
roy of Edmonton. Budgeted at 
$2.5 million, the contemporary 
slapstick adventure will shoot 
in Alberta (set guess-where!. 

The Alberta Motion Picture 
Development Corporation 
reports that since its establish
ment in 1982, 28 loans totalling 
$1.051,264 have been approved. 
The initial $3 million Loan Fund 
plus interest now totals slightly 
over $4 million. (In addition, 90 
other loans are in negotiation, 
have been refused, or have 
been withdrawn.) The average 
loan is about $50,000, with the 
smallest at $6,000 and the jack
pot to date $200,000. 

Alberta producers received 
22 of 28 loans. Of the others. 
three are Alberta co-producers 
and two are non-Alberta pro
ducers iwho agreed to the 
"Alberta form ula" for signifi
cant benefit to the province !. 
Almost all of the projects are 
aiming for a 1984 or 1985 shoot. 

Dream Grinder, a teen ad
venture fantasy feature, is bud
geted at $4 million and will 
shoot on location in Alberta, 
Czechoslovakia. France and 
West Germany. Producer is 
Dagmar Sulmanis ; executive 
producer is Lubomir J. Novot
ny; co-executive producer is 
Steven North ; and associate 
producer is Douglas Berquist . 
Production company is Semi- I 

Arid Productions Ltd. in Cal
gal)'. 

Encore, a romantic adventure 
drama, will roll in Alberta and 
British Columbia for producer 
Eda Lishman of Francalberta 
Films Ltd. Director-screen
writer is Pierre Zimmer. 

Graduation, a comic feature 
about teenage sexual mores, 
would le ns in Alberta for Mus
tang Film Productions Ltd. 
James E. Gubersky is producer . 

Horizon, a feature based on 
the classic Sinclair Ross novel 
"As For Me and My House", is 
budgeted at $3 million. Pro
ducer is Margret Kopala of 
Maggie's Movies and executive 
producer is Peter Snell (Don 't 
Look Now. Bear Island. JHother
lode ). Anne Whee ler is s la ted 
to direct. Screenwriters are 
Kopala, Graeme Gibson, and 
James De Felice. 

John Ware, a western adven
ture television feature based 
on the life of the famed black 
cowboy-rancher. is budgeted 
at $4 million. Producer is 
Maxine Samuels (The P}?C, 
Forest Rangers, Seaway and 
The Underground Railway) of 
Four Nine Productions Ltd. 
Associate producer is Les Kim
ber (we ll-known as a produc
tion manager). Executive pro
ducer is Hector Ross, and 
scree~writer is Rob Forsyth 
(winner of five ACTRA Awards!. 
Director is Ralph Thomas. 

The Long Take, a comedy 
drama about movie-making, is 
budgeted at $650,000. Producer 
is James Makichuk (Ghost
keeper!. 

The Saint Game, a slight 
supernatural drama, is based 
on the Cicely Louise Evans 
book about two little girls in 
W.W. I Edmonton. Co-producer 
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Simon Peers has budge ted the 
feature at $1.5 million. 

The Studhorse Man, a 
comedy adventure drama 
based on the Roberet Kroe tsch 
noveL is budgeted at $7 mil
lion. Co-producers are Per 
Asplund and Michelle Stirling 
of Moonstone Enterprises. 

Talking Dirty, a comedy 
feature for television, is bud-

Tickets, a satirical feature 
about the lotteI)', is budgeted 
at $1 million, and will be pro
duced by Reevan Dolgoy of 
Ticket Film Productions Ltd. 

The Young Reporters, a pilot 
for a romantic adventure tele
vision series for teenage au
diences, will be produced by 
Michael Douglas of Douglas 
Communications. The series, 
budgeted at $260,000, involves 
a sixteen-year old punker who 

Chez Burritto, a pilot for an 
adult late night comedy series, 
set in a raunchy strip joint, is 

(cont. on p. 33) 

Focus on this scenic Canadian 
province of sunny skies, low costs, 
and tax-saving advantages. 
For your next important shoot, how about Alberta? The 
scenery is fabulous, the climate superb and the priCe is 
right! Things like accommodation, food, gas, retail and 
travel expenses are all free of provincial tax - and Alberta 
is the only province in Canada that doesn't collect sales 
tax. 

Another big plus? Clear Alberta skies and extra hours of 
daily sunlight can shorten your shooting schedule 
considerably. 

The Alberta Advantage shows up big on the bottom line 
for production costs. 

We'll help you find the perfect location in the incredibly 
vari.ed an.d scenic terrain of Alberta . It's all yours for the 
asking With a call to the Alberta Film Industry 
Development Office at (403) 427-2005. 

Bill Marsden, Director 
Film Industry Development 
Alberta Economic Development 
9th Floor, Pacific Plaza 

10909 Jasper Avenue AltrI~a Edmonton, Alberta 
T5J 3M8 

CANADA ••• 
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Shoot Alberta (cont) ta shoot with Eric Till · as 

director and Levon Helm as 
star. 

of Wacko Productions, and 
Alan Simmonds will direct. 

White as screenwriter. 
Grizzlies of the Great Divide, 

a wildlife documentary, w as 
produced by Albert Karvonen 
of Karvonen Films. This 30-
minute pilot w as budgeted at 
$93 ,000 and completed in 1983 . 

budgeted at $180,000. Co-pro
ducers Arvi Liimatainen and 
Peter Campbell of the Burles
que Picture Company will 
shoot the pilot in '84, and the 
series in '85. 

Good Times at the Rainbow 
Bar and Grill, a rockabilly 
musical television feature, is 
budgetea at $1.5 million. Co
producers Michael Lebowitz 
and Grace Gilroy plan an Alber-

The Little Vampire, an ima
ginative children's television 
drama budgeted at $2 million, 
is a production of Primedia 
Productions Ltd. in association 
with Allarco Broadcasting 
Limited. Producers are Richard 
Nielsen and Paterson Ferns. 

Sun Rise Sun Set, a mini
series, would shoot in Canada, 
Hong Kong and England in 
1984-85 . Producer is James E. 
Gubersky. 

The Temptations of Big Bea r, 
a historical adventure mini
series based on the Rudy 
Wiebe novel, is budgeted at $5 
million. Producers are David 
Patterson and Pieter Kroonen
burg, and executive produce r 
is Michael Soencer, with Peter 

River of Bones, an historical 
docudrama, is budgeted at 
$200,000 . Co-producers and 
Nick Bakyta of Tinse l Media 
and the NFB. Gayle He lfrick is 
screenwriter of the paleonto
logical adventure set in the 
Drumheller badlands. 

Striker.'s Mountain, an 
adventure feature for televi
sion, is budgeted at $1.5 mil
lion. Producer is Wendy Wacko 

National 
Film Board 
of Canada 

Office 
national du film 
duCanada 

------INIWS--
NFB WELCOMES 
NEW FILM POLICY 
The National Film Board welcomes 
the content, spirit and thrust of the 
new National Film and Video Policy, 
and looks forward to playing an 
increasingly vital role in Canada's 
cultural and social life, Fran~ois 
Macerola, the newly appointed 
Government Film Commissioner, 
stated after the announcement of 
the new Policy by Communications 
Minister Francis Fox. 

"It is a forward looking document; 
one that underlines the role of the 
public sector and reaffirms the tra
ditional role of the N FB as a pro
ducer and distributor of culturally 
and socially relevant film and video 
productions," Mr. Macerola said 
May 29th. 

Mr. Macerola, a 12-year veteran of 
the N FB whose appointment as 
Commissioner was also announced 
by Mr. Francis Fox, said that "we at 
the Film Board take pride that the 
Policy recognizes our work and 
'excellence' over the past 45 years 
and the contributions the N FB has 
made to Canada and to. the evolu
tion of the film industry. 

"We fully subscribe to the Minister's 
call for the refocussing of our efforts 
so that the N FB will become a 
'world class centre of excellence in 
film and video production, and a 
national training centre for advan
ced research, development and 
training in the art and technology of 
film and video.'" 

As requested by the Minister, the 
N FB will prepare a five-year opera-

NFB Offices in Canada: 

tional plan to implement the new 
Policy. This plan will outline changes 
in the NFB's production and distri
bution activities and deal with the 
re-allocation of internal resources. 

"Many of the changes called for in 
the Policy complement steps which 
the Board has already taken to 
streamline its operations and to 
make it more responsive to the 
needs of all Canadians," said Mr. 
Macerola, whose NFB experience 
includes stints in distribution and 
posts as director of French produc
tion and Deputy Film Commissioner. 

"The reorientation is left firmly in 
the Board's hands and will permit 
us to produce more and even better 
film and video documents ; to have 
greater access to new, creative film-

Headquarters - Montreal (514) 333·3452 
Pacifi c region - Vancouver (604) 666-1716 
Prairie region· Winnipeg (204) 949-4129 
OntariO region -Toronto (416) 369-4094 

making talent across the country; 
and to establish more dynamic 
communication with the public." 

Mr. Macerola emphasized that "no 
employees will be laid off as a 
result of the implementation of the 
new Film and Video Policy. Certain 
services and programs will be trans
ferred to other government depart
ments - for example, the Sponsored 
Program Division, the Stills Photo 
Division and the Canadian Govern
ment Photo Centre. Any reductions 
in staff will come from normal attri
tion and through early retirement 
programs. 

"All mon ies saved as a result of the 
reorientation," Mr. Macerola stated, 
"will remain with the Film Board 
and will be reinjected into produc
tion." 

He also explained that, while there 
will be changes in distribution acti
vities, "the NFB will continue to 
actively distribute its productions 
across Canada utilizing new elec
tronic delivery systems and work
ing closely with the end users of our 
films through Canadian audiovisual 
centres. We will also make sure 
that our work is seen as wide ly as 
possible around the world." 

In concluding, Mr. Macerola stated 
that th e redes igning of the Film 
Board will be carri ed out in co llabo
ration with all employees. 

" We will build on our past excel
lence to create a dynamic and ex
citing new National Film Board that 
will become an even greater force 
in the cu ltural and social life of 
Canada." 

National Ca pi tal -Ottawa (613) 996-4259 
Quebec region - Montreal (514) 283-4823 
Atlantic regi on - Halifax (902) 426-6000 
plus offices in most major c ities 

• 
And, finally, Draw I, a western 

feature starring Kirk Douglas 
and James Coburn, was shot 
completely in Alberta in 1983 
for $4 .2 million. Producer 
Ronald Cohen and executive 
producer Harold Greenberg of 
Holster Productions Inc. utilized 
Alberta crew s and talent, ful 
filling the "Alberta formula" 

• 
Isaac Littlefeathers, a $1.5 mil
lion feature for Lauron Produc
tions about a young Indian boy 
raised as a Jew by his adopted 
family, will shoot in and around 
Edmonton on June 11 for 29 
days. Les Rose will direct the 
script written by Rose and 
Barry Peason from a story by 
Rose and John Katz. Producers 
are Bill Johnston and Barry 
Pearson. 

• 
Wayne Skene, formerly with 
ACCESS, has been appointed 
head of television at CBRT 
(CBC Calgary) .. . and Lawrie 
Seligman has been appointed 
television drama producer, a 
first foray in the fray of tele
vision drama by the station ... 
Garry Toth is now Calgary Vice
President of AMPIA ... For the 
Price of One, a low-budget 
feature shot in Edmonton, has 
been retitled Sentimental 
Reasons... Sequence, a fif
teen-minute short by David 
Winning has been picked up by 
Cannon International (the 
Cannon Group) for distribu
tion in the u.K. In the mean
time; Storm, a low-budget fea
ture produced by Winning and 
Michael Kevis, is in post
production with editor BiJI 
Campbell of Campbell Post 
Production. 

Cineplex in the black 
as financial info public 
TORONTO - Cineplex Corp . 

, .' announced its finan cial re sults 
" for t he year e nding De c. 2~ , 

1983 and the fil's t quarter 
ended Mar. 29, 1984, in a sta te
m e nt re leased May 16 in T o
ronto. 

For the 52 weeks e nded Dec. 
29, 1983, Cine plex reported ne t 
income of $760,963 , inclu ding 
a n extrao rdi nary ga in of 
$1,635,844, compa re d to a net 
loss of $15.497,217 fo r the 48-
week period ended Dec. 30, 
1982. 

Tota l revenu es for fiscal 1983 
w e re $29 ,520,177 compared to 
$20.374 ,165 for fisca l 1982. The 
re porte d n e t income reflects a 
ne t profi t of 10 cents per sh a re 
in 1983 compared to a net loss 
in 1982 of $3 .09 per share. 

In 1983 . Cine plex reduced its 
interest costs on lo ng-term 
d e bt and bank indebtedness to 
$1,577 .415 fro m S2.704 ,891 in 
th e pI'ior ll -m onth p e riod. It 
reduced its lon g- te rm d e bt 
during 1983 by S4,034.470 . 
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C B C out of production cash, into 
exports of independent product 
TORONTO - The Canadian 
Broadcasting Corp. has already 
spent the $ZO million allocation 
from its 1984-85 budget for 
independently-produced pro
gramming, CBC executives told 
a meeting of independent pro
ducers May 11 in Toronto. 

"They called us in to break 
the bad news to us," said one 
producer of the gathering, at
tended by eBC president Pierre 
Juneau, English network vice
president Denis Harvey, English 
network program director 
Roman Melnyk, CBC Enterpri
ses chief Guy Mazzeo, and over 
a dozen independent producers. 

CBC president Pierre Juneau 
repeated a message he deliver
ed earlier that day to the Cana
dian chapter 'of the Interna
tional Institute of Communica
tions, that unless CBC gets more 
government money, it will be 
unable to meet its commit
ments to increasing indepen
dent programming and Cana
dian content on the network 
according to the present time
table, nor will it be able to keep 
pace with the matching funds 
available through the Broad
cast Fund. 

Also on the agenda was a 
clarification of the CBC Enter
prises position concerning the 
distribution of independent 
productions licensed to CBC -
which had been sought by both 
independent producers and 
distributors. 

Guy Mazzeo told the meeting 
that CBC Enterprises is seeking 
to handle Canadian indepen
dent productions- but only if a 
Canadian independent distri
butor is not involved. If no deal 
with a Canadian independent 
distributor is signed, and a 
foreign distributor is bidd.ing 
for the program, then CBC En
terprises reserves the right of 
first option to distribute (a 
clause allowing this is included 
in all CBC licenSing agreements 
with independent producers). 

MONTREAL - The Cogeco 
Group is the first off the mark 
among private Quebec entre
preneurs to file an application 
with the Canadian Radio-tele
vision and Telecommunica
tions Commission ICRTC) for a 
license to operate a second 
private French-language tele
vision network in Quebec. 

Last month th e idea of a 
second French-track private 
net received the backing of 
Communications minister 
Francis Fox (see Cinema Cana
da No . 107 1. On May 16 Cogeco 
chairman Henri Audet an
nounced that this group, which 
operates CBC-affilia ted tele
vision stations in Sherbrooke 
and Trois-Rivieres as well as a 
cable firm, had serious finan
cial backing for the second pri
vate n e twork proposal. 
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And to maintain this first 
option, CBC Enterprises is will
ing to match distribution ad
vances made by foreign distri
butors for rights to Canadian 
programs. 

CBC Enterprises also agreed 
not to use the same sub-agents 
in foreign territories as Cana
dian independents use whe n 
handling Canadian programs. 
In effect, only CBC Enterprises 
staff will handle Canadian 
independe nt programs. 

Another issue discussed was 
completion guarantees, which 
Telefilm Canada has insisted 
on for all Broadcast Fund pro
jects but traditionally have not 
been used in the industry.for 
TV productions, only for feature 
films . 

Broadcast Fund administra
tor Peter Pearson explained 
Telefilm Canada's position: 
'\>\Ie are a small investment 
house run fairly lean. We have 
five people administering pro
jects on the English side, five 
on the French side, and myse lf. 
We have no capacity to super
vise and manage our invest
ment, so we insis t on a comple
tion guarantee so that public 
money is supervised and well 
protected." 

Sam J ephcott. executive di
rector of the Canadian Film 
and Television Association, 
argues for flexibility on this 
issue. " It's like car insurance: 
you need it to a certain level 
and in certain circumstances. 
If you're driving around in a 
field, you don't need it. But if 
you're driving on a highway, 
you better have it to protect the 
other fellow," 

Denis Harvey said CBC was 
looking into whether it would 
provide some form of comple
tion guarantee, rather than the 
produce~, but admitted CBC 
wasn't keen to be " left holding 
the bag for the whole price" if a 
project fell through. 

Also discussed were ways to 
get greater involvement from 
advertisers on independently
produced programs. such as 
tail credits for contra-deals or a 
proposal by the eFTA to give 
advertisers on Canadian pro
grams a 150 percent tax credit. 

Jephcott reported that CBC 
was looking to set up a seminar 
between the Association of 
Canadian Advertisers and in
dependent producers. 

Also disclosed were CBC 
plans to launch a second ser
vice. CBeZ, within 1Z months. 
It would operate as a weekend 
service only and use the signal 
now in place for the parlia
mentary channe l. CBC-Z would 
rerun Canadian programming, 
allol-ving the CRC to use up its 
high inventory of Canadian 
acquisitions, as well as program 
a limited number of new pro
grams. 

Jephcott described the meet-

ing as "positive" despite CBC's 
frank assertion it doesn't have 
any money. " It was an attempt 
to get down to business," he 
said. "There are very serious 
problems with the Broadcast 
Fund (in relation to CBC) and 
the meeting tried to find ways 
to correct these prob lems." 

"The eBC has been the only 
broadcaster to significantly 
raise its licensing fees in re
sponse to the Broadcast Fund," 
said independent distributor 
and CFTA president Stephen 
Ellis. "Right now, we're all part
ners - the CBC, the Fund, and 
the independents, so we have 

• 
to work it out together." 

But said one person Who 
attended the meeting: "Every
one's assuming eBC will get 
more money, but the reality-is 
they will not. Until the next 
(Federal) election, no one is 
going to give any money to a 
Cro.wn Corporation." 



C IRE MACi • 
White Paper for modern copyright 
OTTAWA - In what the Com
munications minister termed 
"the ' foundation and frame
work of Canada's cultural policy' 
in the l!;:lBOs and beyond," Fran-' 
cis Fox an.d Consumer and Cor
porate -Affairs minister Judy 
Erola on May 2 unveiled the 
government of Canada's long
awaited-proposals for revision 
of -the Copyright Act. 

In a ,:U9-page White Paper 
entitled From Qutenberg To 
Telidon, accompanied by a 36-
page bilingual guide to the 
White Paper as well as a 20-
page-brochure titled Copyright 
and the Cultural Community 
that highlights the White Pa
per's cultural implications, Fox 
and Erola presented the 
g<iiyernment's suggested revi
sions to the 1924 Act and urged 
eXfleditious adoption of a 
revised lcopyright law "respon
sive to contemporary techno
logical realities!' 

Noting that copyright indus- _ 
tries (publishers, electronic 
media, entertainment indus
tries) depend on the talents 
and labours of writers, artists, 
composers aI1d performers, 
Fox placed copyright revision 
on the same footing as other 
recent · initiatives in cultural 
policy notably the broadcasting 
strategy and the forthcoming . 
film and video policy. 

Technological changes " un
imagined when the present 
law came into force," Fox said, 
had simultaneously increased 
the importance of economic 
activities dependent on copy
right materials just as they had 
weakened the economic and 
moral rights to copyright. "The 
revised copyright law will pro
vide new rights that will enable 
crea'tors to exploit their works 
through tITe modern media: ' 
said Fox. 

Among the new rights are : 
• the right to control the public 
rental of sound recordings arid 
films; 
• the right to control original' 
transmission of a work by cable 
or satellite; 
• strengthened moral rights 
(the abilities of creators to claim 
authorship or to restrain others 
from mutilating or distorting a 
work) ; -
• explicit protection for hither
to unprotected works such as 
recording, films, or computer 
programs; 
• existing compulsory li~en
ses will be abolished ; 
• the formation of copyright 
societies (organization which 
acquire and enforce rights on 
behalf of their members) will 
be encouraged. 

Other proposals in the White 

TONY LEUNG 
photographer 

portfolios for reasonable rates 

call: (416) 465-9944 
152 Lamb Ave. , Toronto, Ontario M4J 4M6 

Paper, such as droit de suite (in 
which a creator shares in a 
work's resale.), copyright 
ownership by employees ih the 
course of employment, tough
ened criminal sanctions for 
copyright infringement, or 
issues of satellite an(l cable 
retransmission have been 

referred to the House Standing 
Committee on Communica
tions and Culture. The House 
Committee, Fox said, "w ill pro
vide a forum forthose affected 
by copyright revision to make 
their views known." 

Fox noted that "without a'n 
effective copyright law, there 

TORONTO 

can be no sure foundation for 
national cultural expression." 

Some 350,000 Canadians are 
directly employed in major 
commercial industries that 
depend on copyright law to 
protect the works that are the 
basis of their commercial exis
tence. 

INTERNATIONAL STUDIOS 

WELCOMES 

the production of "FOLLOW THAT BIRD" 

. to the studios 

AND CONGRA TULA TES 

M.G.M./U.A's production of 

"Mrs. Soffel' , on it's recent 

completion of principal photography 

at the studios 

For further booking 
Information of Toronto International Studios 

please contact: 
Cyril Drabinsky 

Head of Studio Operations 
(416) 596-2200 

Thronto International Studios, 

U030 Highway 27, P.O. Box 430, Kleinburg, Ontario, Canada LO] lCO (416) 857-3090 
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Video catches handicapped struggle mit that any large-scale plan

ning discussions for the inte
gration would actually get 
underway. While thanks to the 
efforts of some 3 000 handi
capped 'agitators', 240 specific 
recommendations in a global 
policy for integration would 
result from that summit, a fur
ther summit is planned for De
cember '84 to study these re
commendations and establish 
priorities. 

As Lazure, himself a doctor 
and former minister of Social 
Affairs put it, "Since I've known 
the milieu of the handicapped 
professionally for the past 25 
years, I can see that tremendous 
progress has been made. But 
there's so much further to go 
and a great deal of work still to 
be done in terms , of people's 
attitudes. And if the media 
aren't behind us in this, we 
won' t get very far." 

La Grande Sortie, which is 
one of some 20 audioevistllil · 
documents produced by the 
OPHQ and distributed throu8lJ 
the Quebec government's Offi~e 
des communications, is avail- . 
able both in French and En
glish, in subtitles for the hearing 
impaired, and in 3-minute or 
17-minute clips. . 

MONTREAL- For some 300,000 
Quebecers with handicaps, the 
Quiet Revolution is still on
going as the struggle for reco
gnition of their human and 
social rights continues. 

The story of the Quebec han
dicapped's 15-year campaign 
for social integration is the sub
ject of a 53-minute video .pro
duced by Montreal filmmakers 
Michel Moreau and Franvois 
Labonte. for the Quebec Office 
of Handicapped Pers~ms (OPHQI. 
At its premiere May 18 La Gran
de Sortie/ Breaking Out was 
presented jointly by Citize n 
Relations minister Denis Lazure, 
OPHQ president Laurette 
Champigny-RobilIard and 
Montreal executive committee 
chairman Yvon Lamarre to 150 
respresentatives of public, 
para-public and private asso
ciations working on behalf of 
the handicapped persons of 
Quebec. 

The $170,000 lJ-matic 3/4" 
video which required two 
months of research, seven days' 
shooting interviews and three 
months' editing is a first video 
for Moreau whose filmmaking 
has focussed predominantly 
on educational films about the 
problems of the handicapped, 
and the second time Moreau 
and Labonte have collaborated 
on a sponsored film for the 
OPHQ. With Moreau handling 
the video' s interview segments 
and Labonte asse mbling the 
tape's rare stock footage and 
overseeing the complex editing 
process, the filmmakers put 
together a highly informative 
visual document of striking 
special effects that, as one asso
ciation representative put it, 
"is neither overly positive nor 
too negative." 

Telling the story of the han
dicapped' s emergence from 
over-protected ghettos removed 
from 'normal' society to the 
arduous process of integration 
into· society was, says Labonte, 
no easy task. 

"The world of the handicap
ped is a special one." he says, 
"and their problems are often 
very difficult to grasp properly." 
What struck Labonte the most 
was the complexity of the social 

. planning required for the ade
quate integration of the handi
capped into society. 

And that planning challenge 
is not only one of the video's 
central themes, it also reflects 
the experience of the handi
capped persons themselves in 
their battle for recognition: 
breaking out was only a begin
ning. 

Yashinsky to C B C 
TORONTO - CBC-TV has bought 
the half-hour documentary 
Dan Yashinsky: A Storyteller's 
Story, by independent film
maker Paul Caulfield, and will 
broadcast in this summer on 
the Canadian Reflections series. 
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If the election of the Parti 
Quebecois in 1976 led to the 
province's first white paper (in 
1977) on the integration of han
rlicapped persons into Quebec 
society, followed by the crea
tion of the OPHQ and a law on 
the rights of the handicapped 
in 1978, it would not be before 
the 1981 socio-economic sum-

Further information can be 
obtained from the OPHQ (514) 
873-3905. 

Balance v#ith 
Cinegelon 
location and 
you v#on't 
have to do a 
balancing act 
at the dailies. 

Cinegel eliminates one embarrassing scene from the dailies. The one 
where you have to explain unbalanced color to the producer. 

Instead of "fixing it in the lab", this Academy Award winning family of 
tools corrects daylight, arc-light, tungsten, fluorescent and HMI sources 
right on the set. 

The Cinegelline, which includes color-correcting gels and 17 different 
diffusion materials, was developed over many years by 
Cinematographers, lighting directors and Rosco's speCialists. It, has pro
ven itself totally effective - on location and in the studio - during 
thousands of motion picture and television productions. 

For a free swatchbook and technical ,handbook, contact your rental 
house, Rosco dealer or Rosco. 

Cinegel: 
The Great Equalizer 

rosco 
1271 Denison Street #66 Markham, Ontario, Canada L3R 485 • 416/475-1400 
Also In New York, Hollywood, London, Madrid, and Tokyo. 
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Chum rate mounts
'disconnects' trouble pay-TV 
MONTREAL"':' Despite long-tenn 
statistical ·optimism about the 
future growth of pay-TV in Ca
nada, rec~nt data reveals for 
the first time that the total 
number of disconnects has sur
passed new subscribers, lead
ing some analysts to conclude 
that Canadicfn pay may have 
reached a saturation point al-

· ready discerned in the 'u. S. pa y
cable .industry. 

According to the March '84 
Mediastats ' Report on the 
growth of Canadian pay-TV, 
new subscribers across Canada 
up to Mar. 31 totaled 34,349 
while the total number of dis
connects reached 39,421 for a 
net monthly growth of -5072. 
The negative growth confirms 

-.a pattern of steadily rising dis-
conneCts since August '83, while 
subscribers growth has re
mained in the 30,000-range 
since November. 

"I think the figures say more 
about the First Choice/ Super
channel merger talk than any
thing else," one federal govern-

· ment broadcasting analyst told 
Cinema Canada. "Churn is the 
real story." 

In recent weeks, both in the 
U.S. and Canada, a growing 
number of experts have spoken 

'of "consumer saturation" and 
"consumer thresho)!is in pro
gramming." For the first quarter 
of '84, U.S. cable subscribe r 
growth has barely reached a 
third of the expected rate pre
dicted. 

Speaking in Toronto May 11 
at a conference on Canadian 
broadcasting in the 21st cen
tury, CBC president Pierre Ju
neau speculated that "we have 
reached a consumer threshold 
in progri\m choice." 

"In our major cities," Juneau 
said, " the typical cable sub
scriber has about all the choice 
in conventional TV program
ming that he or she wants ... In 
thid environment, new narrow
casting services... will likely 
have a very difficult time com
peting for the viewer's atten
tion." . 

Basing himself on an analysis 
of both American and Cana
dian broadcasting environ

I ments, Juneau stated that "large 
networks like the CBC, CTV, 
CBS or NBC will retain the 

ACT I, SCENE I 
props-by 

I , 

DOMINION FURNITURE 
RENTAL 

!62~126S 
In need of furniture for your stage or home? 
Dominion Furniture Rental can fill the needs 
Of your stage, film or home from our large 
and tasteful selection of contemporary fur
nishings and accessories. one call can save 
you and your company time, money and in
convenience. There are no surprises like hid
den charges so you'll be on budget. We offer 
a 48 hour delivery service. The next time 
you need stage props or want tasteful 
home furnishings call Dominion Furniture 
Rental. 
Member BBB • since 1962 • All major cards -

FURNITURE RENTAL 
675 KING STREET WEST, TORONTO, CANADA M5V 1M9 (416) 362-1265 

largest part of the audience. 
After an intial loss .. . to cable · 
channels, the U.S. networks 
have maintained the lion's 
share of the viewing audience. 

• 
CBC's share of the English TV 
audience is about that of the 
U.S. networks, 23-24 per cent in 
prime time, and has been stable 
in the past three or four years." 

Meanwhile discussions con
tinue between Canadian pay
TV's remaining licensees as to 
a future that, statistically at 
least, looks bleak. 

YOU SHOULD PUT 
US I N YOUR 

NEXT PICTURE 
You have highly specialized insurance needs and we 
have the know-how to put it all together. 

From negative mm and videotape, to animal and 
livestock insurance. 

From props, sets and wardrobe to boats and helicopters. 

For 25 years, Thomas 1. Hull Insurance Limited has 
been part of the Film and Broadcasting Industry, 
providing creative solutions for creative problems. 

We'll produce realistic estimates for your budget and 
work to get you the best rates available. 

A 'phone call to Jack Thompson or John Head is all it 
takes to get us rolling. 

HULL 
INSURANCE 
GROUP 

Royal Bank PlaZ8,South Tower, 
28th, Floor,P.O. Box 126, 
Toronto,Ontario. M5J 2J3 

(416) 865-0131 
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Distribution echoes from Toronto 
TORONTO - Wayne Case has 
resigned as vice-president 01 
Twentieth Century-Fox Cana
da to take a position with MGM/ 
UA Entertainment Corp. in Los 
Angeles. 

Promoted to vice-president 
last July at Fox, where he began 
as Canadian general manager 
in March, 1980, after spending 
14 years with Columbia Pictures 
in Toronto, San Francisco, and 
Seattle, Case will leave at the 
end of June. 

During his tenure at Fox, the 
company distributed more 
Canadian-produced features 
than any other U.S. Major, 
among them Melanie, Quest 
For Fire, Visiting Hours, The 
Terry FOlC Story, and the im
mensely successful Porky'S, 
which has made more money 
at the box office than any other 
Canadian feature. 

Astral Films will release Que
bec director Robert Menard's 
1981 feature Une journee en 
talCi June 1 in Toronto. Starring 

Gilles Renaud and Jean Yanne, 
the film premiered in English 
Canada at the 1982 Festival of 
Festivals. 

New Astral Video national 
sales manager Shane Kinnear 
has established branch offices 
for Western Canada and the 
QuebeC/ Maritimes region. Sales 
rep Judith Shaver heads the 
Vancouver office, while Leo 
Levy is in charge in Montreal. 

... 
Seking to expand its base of 
operations in California, Cine
plex has signed a deal with 
Kirstin Theaters of Los Angeles 
to program the Kirstin-owned 
Fairfax III and Gordon theatres. 
Neil Blatt, who programs the 
14-screen Beverly Center Cine
plex, \yill also handle the Fair
fax and Gordon presentations. 
To date, the theatres have pri
marily been move-over houses. 

Doug Brooker, director of 
home entertainment at Pan 
Canadian, Cineplex's distribu
tion wing, has left the company. 

22 Front Street W. 

Spectrafilm will release Dutch 
director Paul Verhoeven's The 
Fourth Mfl!l June 15 in New 
York and later that month in 
Toronto. The film has been 
favourably received at festivals 
in Toronto, Montreal, Chicago, 
Seattle, and San Francisco, 
where it was screened Apr. 12. 

Finders Keepers, shot in Cal
gary last summer by director 
Richard Lester and based on 
the novel The NelCt To Last 
Train Ride by Toronto writer 
Charles Dennis, was released 
across Canada May 18 through 
Warner Brothers. 

Twentieth Century-Fox will 
open the Dolly parton-Sylvester 
Stallone comedy Rhinestone, 
shot earlier this year by Cana
dian director Bob Clark, across 
Canada June 22. 

Le Crabe Tambour, by French 
director Pierre Schoendoerffer, 
opened at the Fine Arts St. Clair 
in Toronto May 22, with Cine
phile sub-distributing for Inte
rama of New York. Cinephile 
has an option to pick up rights 

Toronto, Ontario MSJ 1 C4 
(416) 364-4321 

SOUND FACILITIES: 
3 Mixing Theatres 
Foley and A.D.R. 
Optical and MagnetiC Transfers 
Screening Composite/Continuous 
Tape Lock from 3/4" Video Cassette 
Edit Rooms 
Video Post Production for Sound 

NEW 
Video Tape Lock to MC1 
24 and 8 Track and Hi 
Speed Dubbers. 

MIXERS 
Mike Hoogenboom, Tonyvan den Akker, 
Elius Caruso, Jack Heeren. 

For further information, contact: 
Stan Ford or Linda Roberts 

LABORATORY SERVICES, 16mm and 3Smm. 
Contact Paul Norris or Bill Townsend 
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for the rest of Canada if the 
Toronto run is successful. 

Cinephile has acquired Ca
nadian rights to U.S. indepen
dent feature Varjety, directed 
by Bette Gordon. 

... 

wers), which recently wrapped 
in Melbourne, Australia; and 
Thieves (working title), direct
ed by Russian filmmaker Otar 
Iosseliani for French producer 
Philippe Dussart, now being 
edited in Paris. 

With the deal, Spectrafilm, 
founded by Linda Beath and 

U.S. distributor Almi has picked Bahman Farmanara, presently 
up the low budget comedy . lists 30 titles in its art, foreign 
Odd Balls, made last summer and specialty film line-up. 
by Canadian producer Maurice Newer titles include Cox's Man 
Smith, and is test-marketing it of Flowers and recent pick-up 
in the American south. Separate Rooms, directed by 

Bertrand Blier aQd starring 

S t f·' d Alain Delon and Nathalie Baye, pee ra I m pro uees this year's official French entry 
at the Cannes Film Festival. 

TORONTO - Canadian-owned 
independent distributor Spec
trafilm celebrated its first anni
versary in May by moving in a 
new direction, signing pre
production deals with four 
international features . 

Among the four is Canadian 
director Ron Mann's first dra
matic feature Fingers In The 
Sun (working title) , now in post
production in Toronto. Mann 
already has two documentary 
features to his credit (Imagine 
The Sound, Poetry In Motion .). 

Others are 1919, now shoot
ing in London starring Paul 
Scofield and Maria Schell, pro
duced by the British Film Ins
titute and directed by Hugh 
Brodie; My First Wife, starring 
Wendy Hughes (Lonely Hearts) 
and directed by Paul Cox 
(Lonely Hearts, Man of Flo-

TORONTO - Italian producer 
Dina De Laurentiis has signed 
David Cronenberg to direct the 
feature Total Recall this sum
mer in Rome at De Laurentiis's 
studio, Dino Citta, which the 
producer has re-opened after 
12 years. 

Cronenberg will work with 
cinematographer Peppino Ro
tuno and producer Ron Shusett, 
who co-wrote the script with 
Dan 0' Bannon. It is the Toronto 
director's second feature for 
executive producer De Lauren
tiis, having made The Dead 
Zone last year in Toronto. 

Cronenberg's been busy, 
having made his acting debut 
in Los Angeles opposite Jeff 
Goldblum and Dan Aykroyd 
with a cameo role in director 
John Landis's Into The Night. 

'" ' ., 

Consolid-.ted lQ~utJtnce Biok9rs:llct 

\ 

Creativefy adapting insurance 
protection for the' medla,' 
communications and 
entertainment industries. 

Our facilities intludt.\ marketS' fQf ~ 

Feature fi"lms. Television e Theatrical 
Productions. Broadcasters. aaok.' . 
Magazine, Newspaper rubU$.ners • 
Writerse Record, Tape, Mush:: 
Publishers. Concerts. Festivals e 
Special Events. 

For further information 
. call or write: 
ARTHUR WINKLER, CLU 
3101 BathursfSt., Suite ~01, 
,Toronto, Ont.. M6A 2Yl, 
(416) 787-0304 




