
C I" E MAti 
• TRADE MEWS • 
I Feds put $22 M into Montreal Cine Cite I Mild yea rat Cannes for Canada 

CANNES - The 37th Festival definitely not a place for 
International du Film de Can- animated films. They seem to 
nes has come and gone. After be shown more as program 
the problems last year with the fillers than anything else. No 
move to the new Palais des one really pays close attention. 
Festivals, many "festivaliers" True, the quality this year was 
arrived in this beautiful resort poor. Our own Points was 
on the Cote d'Azur wondering booed and with some reason: 
what would happen ' this year.- it tells the story of a man walk
People were bracing them- ing with a hammer besides a 
selves for fights to get into series of nails, the little heads 
auditoriums or, worse, in the waiting to be hit. Suddenly, 
Palais itself, since last year the something drops from the top 
police had shut it down for of the screen and pushes them 
almost a whole day because of in one by one. The man stares. 
student demonstrations. But The end. The meaning of that 
this year, everything went one passed by all the spectators 
smoothly: no delayed or im- in the auditorium. Tiptop had 
paired projections, no fights , a one advantage; it was amusing 

MONTREAL - The federal gov
vernment is prepared to pump 
$2.2 million into the creation of 
a cinema studio center on the 
Montreal waterfront, announ
ceQ the minister of Communi-
cations Francis Fox before a 
packed house on June 11. The 
occasion was the annual meet
ing of the Association des Pro
ducteurs de Films, and joining 
the producers at luncheon at 
the Ritz Carlton Hotel was just 
about every person involved in 
film, television or publicity in 
Montreal. 

The idea of a Cite de Cinema 
dates back to 1979 when Serge 
Losique, president of the World 
Film Festival of Montreal, laun
ched the idea that Montreal 

In his address to the pro
ducers, Fox explained that the 
economic impact of the pro
gram production industry was 
greater than the aeronautic, 
textile and chemical industries 
combined, and that Montreal, 
" the beating heart at the center 
of French cultural life in Ame-
rica" was the nature site at 
which to develop such a pro
ject. Quebec has been targetted 
by the federal government for 
the development of cultural 
industries, and this project is 
an extension of that policy. 

In a press conference which 
followed the luncheon, Fox 
introduced deputy minister 
Alain Gourd who, with execu-

sector, Gourd explained that 
the primary function of the 
Cite du Cinema would be to 
promote Montreal as a produc
tion site, and that only when 
facilities already existing in the 
private sector were working to 
capacity would the Cite install 
additional equipment and 
facilities. 

In the first years, the em
phasis would be on acquiring 
the land and buildings neces
sary to seJ\le as the heart of the 
project, and to built a world
class studio unlike any which 
presently exists in Montreal. 
There has been considerable 
concern in Montreal over the few scrambles maybe, but all with its story of a man fed up of 
past years about the amount of in all a peaceful festival. Ob- seeing things normally and who 

tive assistant Yvon Desrochers, commercial production the viously, the organizing com- decides that from now on the 
was the ideal location for a first has been responsible for rela- city has lost to Toronto be- mittee paid attention to the ceiling will be the floor. Then 
class studio complex. The pro- tions with the producers and cause of the high-tech video complaints bOisterously uttered events begin to happen. Paul 
ject, as announced by Fox, calls potential investors in the Cite. post-production facilities there, by aU last year. Driessen had another short 
for the development of a $36 Desrochers is now in charge of and priority in the Cite project . Canada showed four films in film in competition. Spotting A 
million center which would be the project for the DOC. would be to equip post-pro- different categories : in com- Cow, a Dutch production. The 
run by a mixed SOCiety with Fox made it clear that if there duction facilities with com- petition, were two short films: Festival should drop the short 
private participatiori amounting was no interest from the private parable eqUipment. Points, directed by Dan Collins films in competition if it doesn't 
to $14 million. While the federal sector, the project would not Several elements encouraged and produced by International give that segment more impor
government would have a go forward, but that studies the government to move for- Rocketship Ltd. (Vancouver) tance and more prestige. One 
majority involvement in the done in February oy Cegir, and ward on the studio project. Fox and Tiptop, directed by Paul feels that the love and care put 
development phase, plans in April by Econotech indicate mentioned the need to pro- Driessen, the well-known Dutch in the creation of animation 
would aim at selling an im- that not only is a studio com- duced for pay-TV and the need animator and produced by the films deserves more than nun
portant part of the federal share plex feasible, but that produc- perceived by the government CBC. In the section "Un certain interested audiences, even 
in the project to the private tion requirements in Montreal for a second private French- regard", the selection officielle though there is a prize attach
sector once development was in the next five years would language television network. had chose.n Jean-Pierre Le- ed to the short category. 
completed and the exploita- out-pace existing facilities. Add to this the amounts of febvre's Le jour "s" and the Le Jour "S", Jean-Pierre Le-
tion of the facility was in full Countering questions about "Quinzaine des realisateurs" febvre' s latest work emerged 
swing. competition with the private (cont. on p. 32) had invited Jean-Claude La- out of the lab just in time for 
----------------------------------------- bre~~w~L9Ann~s~ ~~e&Wrin~inooll~o~ 

New approach for Harel at French pay service 
MONTREAL - A new trade
mark, a new logo, a new image, 
a new approach to program
ming - indeed, newness all
around - is how Hubert Harel, 
newly-appointed CEO of re
constituted French-language 
national pay-TV licensee Pre
mier-Choix: TVEC sees what 
he calls' "the second birth of 
pay-television in Canada" this 
fall. 

With the signing of the final 
accords May 28 between prin
cipal shareholders Harold 
Greenberg of First Choice, 
Henri Audet of TVEC Inc. and 
Pierre A. Deschenes of the 
Quebec government cultural 
industries' bank SODICC, 
having legalized the new com
pany's existence, Harel, CEO 
since May 1, shared with 
Cinema Canada his analysis of 
Canadian pay-TV' s difficu-lt be
ginning and his unbounded 
enthusiasm for its future . 

"Basical1y, we' re starting all 
over afresh," says the affable, 
bearded Hare], 40, who comes 
to Premier Choix: TVEC from 
the Banque nationale du 
Canada's vice-presidency of 
marketing. 

A former subscriber since 
soon after pay's launch in 
Canada in February '83, Harel 
says he disconnected within 

eight months because, be it 
Premier Choix or TVEC, "the 
programming was just a grey 
cloud in my mind." 

Sympathetic to his predeces
sors, Harel says "they didn't 
have an easy time of it. On the 
one hand they were trying to 
develop a programming em
bryo, and on the other they ran 
into financial difficulties right 
from the beginning. Yet to run 
this sort of business, you have 
to do market research, you 
have to allow for trial and error, 
all of which costs money, and 
money was what they didn't 
have." 

However, with First Choice 
and SODICC backing - and a 
long-term reimbursement 
plan for the two former com
panies' past debts - the new 
Premier Choix : TVEC is cur
rently undertaking exten
sive market research. "We exist 
thanks to the consumer," Harel 
says, "and if our programming 
is not up to his expectations, 
he'll bail out and it's as simple 
as that." 

While the results of an on
going market survey of 1500 
consumers (600 subscribers, 
300 disconnectees, and 600 
non-pay-TV cable subscribers) 
would not be known until July, 
Harel said they would include 

a new trade-mark for the prod
uct and a new logo, though the 
company would retain Pre
mier Choix : TYEC as a corpo
rate name. "Premier Choix: 
TVEC is not a tradename. What 
people buy is Tide, not Proctor 
& Gamble." 

As to the product itself, Harel 
said, "What we're goi~ to do is 
to define the cloud of pay-TV in 
your (the consumer's) mind, 
and according to your tastes 
and desires. 

"One of the first errors made 
with the arrival of pay-TV in 
Canada was the belief that it 
would topple conventional TV, 
video clubs and cinemas. It 
was seen as the product that 
would glue everyone to their 
sets and to our channel seven 
nights a week from six to mid
night. This was the premise 
under which pay-TV was dev
eloped. It's clear that's utopian, 
and a slightly demented utopia 
at that. 

"What we're going to do is 
offer a programming that will 
attract you two nights a week, 
even three with a little good 
fortune. We're certainly not 
going to attempt to glue you to 
your set as of eight p.m. be
cause it's not necessarily what's 

(cont. on p. 24) 

reve. 
Unfortunately, Cannes is 

(cant. on p. 41) 

Rights issue to complete Odeon deal 
TORONTO - Garth Drabinsky, 
president and CEO of Cineplex 
Corporation, announced May 
29 that Cineplex was preparing 
to take over Canadian Odeon 
Theatres Ltd. 

The proposed takeover will 
forge Cineplex into one of the 
two largest exhibitors in the 
country. The other is Famous 
Players Ltd. of Toronto. 

Canadian Odeon Theatres 
Ltd. is an Ontario corporation 
formed by the merger, in 1978, 
of the Zahorchak family theatre 
exhibition business and the 
former Rank Organization's 
interest. 

Neither Odeon nor Cineplex 
executives would comment on 
the proposed deal. But Lynda 
Friendly, Vice President of 
Communications for Cinepiex, 
said a statement would be made 
at the end of June. 

The transaction will give 
Cineplex 446 screens in 185 
theatres, more screens but 
fewer seats than the industry 
leader, Famous Players. Fa
mous Players currently has 35% 
of movie theatre seats in Canada. 

Ironically, Drabinsky won a 
ruling from the federal Govern-

ment to end restrictive distri
bution practices among the 
seven Ma jors almost a year ago, 
allowing Cineplex to get better 
access to movies. 

Cineplex's strengthened po
sition in the industry has given 
the corporation the edge ne
cessary to attract the financing 
for the Odeon take over, 

There was industry specula
tion last fall that Odeon would 
be put on the block. When the 
proposed deal goes through 
Cineplex will be Odeon's third 
owner in recent years. 

A Cineplex press release sta.. 
ted that the Fingold family of 
Toronto, which has been asso
ciated with Odeon in certain 
joint-venture interests for ov8f' 
30 years, had negotiated for the 
purchase of Odeon. Following 
the completion of the pup. 
chase, the Fingold family will 
transfer its joint-venture thea
tre interests with Odeon to 
Cineplex. Cineplex plans to 
raise the cash portion to finan
ce the deal by a stock issue. 
Major shareholders of Cine
plex include an associate -of 

(cont. on p. 31) 
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Consortium looks for$14 M to control Cite 
MONTREAL - Almost as soo 
as the announcement was 
made concerning the willing
ness of the federal govern
ment to pick-up a $22 million 
tab on the $36 million project of 
a Cite de Cinema, Serge Losi
que, Justine Heroux, and Denis 
Heroux announced the creation 
of a consortium whose goal 
would be to raise the needed 
funds from the private sector 
to move the project forward . 

"We are the co-founders of 
the Cite," Losique told Cinema 
Canada, ,/ and others who wish 
to join us may. Now we must 
define our concept." Other 
names associated with the con
sortium are Andre Collette, 
head of the Bellevue Pathe 
Labs ; Pierre Goyette, presi
dent of the Chamber of Com
merce and the City and District 
Savings Bank ; Michel Nadeau, 
vice-president of the Caisse de 
Depot et Placement du Que
bee ; Mel Hoppenheim, presi-

dent of Panavision; Michael 
Prupas, lawyer; and Jean-Guy 
Carrier, president of Gaucher 
Pringle Carrier. 

Claude-Armand Sheppard, 
lawyer forthe consortium, told 
Cinema Canada that it had 
incorporated the name Societe 
de la Cite Intemationale de 
Cinema "several months ago" 
but could not be more specific. 
Sheppart suggested that other 
proposals for direct participa
tion in the Cite project would 
probably be forthcoming from 
Tele-Metropole and the "Green
berg group." 

Losique and Heroux were 
part of a committee chosen in 
1982 to study the possibility of a 
studio project. The committee 
was headed by Luc Beauregard 
of AMARC (L' Association mont
realaise d' activites recreatives 
et culturelles) the para-muni
cipal organization responsible 
for the administration of the 
Man and His World site (Expo 

ACT I, SCENE I 
props-by 

DOMINION FURNITURE 
RENTAL 

362-1265 
In need Of furniture fOr your stage or hOme? 
Dominion Furniture Rental can fill the needs 
of your stage, film or home from our large 
and tasteful selection of contemporary fur
nIShings and accessories. One call can save 
you and your company time, money and In
convenience. There are no surprises like hid
den Charges so YOU'll be on budget. we Offer 
a 48 hour delivery service. The next time 
you need stage props or want tasteful 
home furnishings call Dominion Furniture 
Rental. 

Member BBB • since 1962 • All major cards 

FURNITURE RENTAL 
675 KING STREET WEST, TORONTO, CANADA M5V 1M9 (416) 362·1265 

Consider one man 
who can supplant or 

supervise a small 
army of audio 

technicians - one who 
can function as the 

producers "other ear" • 

'67) . Yvon Desrochers was the 
realaise d' activites recreatives 
et cultureIles) the para
municipal organization respon
sible for the administration of 
the Man and His World site 
(Expo '67). Yvon Desrochers 
was the federal representative 
on the committee. Eventually, 
the idea of using the Expo 
islands for the Cite was dis
carded in favor of developing 
the federal property along the 
waterfront, and the municipal 
involvement diminished. 

The committee was given 
$100,000 by the department of 

. Communications for a feasibility 
study, but the results of the stu
dies only became available to 
interested investors when a 

I I 

C.onsider the 
budgetary and other 

ram ifications. 

summary of the results, dated 
May 29, began to circulate in 
the community. 

Nevertheless, Yvon Desro
chers, who is responsible for 

. the project for the DOC, says 
that informal discussions have 
been on-going for the past six 
months concerning private 
participation in the Cite. "As 
far as I'm concerned, I'm in
terested in working with those 
who are already financially 
active in filmmaking. There are 
7 or 8 potential groups who 
have shown interest, but we 
have put aside the requests 
from real estate developers or 
shoe manufacturers who are 
simply looking for a financial 
placement. The Cite must in
volve the milieu." 

He sta tes that from his pre
liminary talks, it seems to be 
easier to work with people 

I I 
Consider a man who 

will fill with distinction 
the criteria and 

demands of any of the 
supportive sound 

engineering 
categories. 

, 

• 
from the film milieu than With 
those from television. " It has to 
do with traditional attitudes. 
Film producers are used to 
packaging ; those who work in 
television are not. I have to ex
plain, for example, that a com
pany like. Tele-Metropole could 
not be alone as a single in- .. 
vestor in the Cite. The federal : 
government could never be- I 
come the partner of one other 
company." 

Nevertheless, according to 
Desrochers, there must be one 
person or group from the pri
vate sector which has majority 
control of the private sector 
participation. "There has to be 
one boss. It's up to us to decide 
whether this majority partici
pation should be fixed at 75%, 
60% or 51%." Desrochers con-

(cant. on p. 33) 

---
Cons.ider and call 
Sandy McDonald. 

CALL 
SANDY McDONALD: 

(416) 368-0488 

J uly-AuguSI 1984 - Cinema Canadat23 



• 
New pay approach 
(cant. from p. 22) 

on at eight that you' ll be in
terested in. 

"But if you're a music lover, 
you' ll know that every first 
Wednesday of each month at 
eight we' ll be showing an 
opera, or that every third Thurs
day of the month at 10m there'll 
be a concert. 

"And if what you like are 
romantic films like Love Story, 
you'll find out eventually - be
cause this won' t happen all at 
once in September, but over 
four, six or eight months since 
it's repetition that anchors 
habits in the minds of con
sumers - but you'll know that 
Tuesday nights at 10, there's a 
real tearjerker on, and that Fri
days at midnight, if you're a 
lover of horror films, you can 
see a film that'll give you indi
gestion. And it's in this way 
that we're going to bring some 
definition to the grey cloud of 
pay-TV programming." 

Part of that definition, as 
stipulated by the Canadian 
Radio-television and Telecom
munications Commission, in
volves a substantial commit
ment to Canadian production-
55% Canadian programming by 
1990. Other than five concert 
films presently in production 
in Montreal to be aired be- -
tween July and December, 
Harel did not want to go into 
the details of Premier Choix : 
TVEC Canadian production 
plans. "I'm told," he says, "that 
to find quality local production 
that meets consumer expecta
tions as well as the CRTC's 30% 
programming levels by the end 
of 1985 is going to be difficult. 

"But it's there. Canadian 
cinema seems to have a bad 
generic image from the point 
of view of the quality of the 
product, and yet if you go 
beyond that image people do 
agree that Canadian cinema is 
good. Yet it does have an image 
problem - a bit like our own. 

"Our objective is to help 
ameliorate that image, among 
other objectives of course. But 
by investing in good local pro
duction, and by that I mean 
national production, 10 years 
from now people will agree 
that Canadian cinema is not so 
bad after all." 

Citing the need for "more 
Plouffes, more Kamouraskas, 
more good films," Harel said 
that "because we're in busi
ness to make a profit, does not 
mean we're not greatly con
scious of our cultural respon
sibility; in fact, no business in 
any industry would last very 
long without a cultural respon
sibility." 

With "the second birth of 
pay-TV in Canada" timed for 
the fall, Harel says that "success 
for u s would be to achieve an 
operational breakeven point -
that is, that our monthly expen
ses would be matched by our 
monthly income - within 15 
months. If that happens, I 
would consider that a success, 
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and anything in advance of 
those 15 months would bean 
even greater success." 

In the longer run, Harel said 
that reimbursing the company's 
past accumulated debts within 
three to five years would be "a 
very, very, very considerable 
success," adding that HBO only 
began turning a profit since 
1982 having been launched in 
1972 " and as far as I can tell, it's 
the only American pay net
work that is profitable." 

Harel, with an MBA from the 
University of Houston and a 
B.Comm. from the University 
of Montreal's Ecole des Hautes 
Etudes Commerciales, was 
manager of marketing re
search for the pharmaceutical 
firm Charles Pfizer Ltd. before 
joining the Banque Provinciale 
du Canada (which in 1979 be
came the Banque nationale) as 
associate director, marketing 
ressearch in 1969. 

"We're sitting on a gold 

mine," says Harel of Premier 
Choix : TVEC, "a gold mine 
which so far has been very 
badly exploited. Effectively the 
objective I've set myself is to 
exploit it properly." 

Rasky takes Merit 
Certificate in LA. 
TORONTO - CBC Television 
producer/director Harry Rasky's 
film Stratosphere will be given 
a Certificate of Special Merit by 
the Academy of Motion Picture 
Arts and Sciences in California. 

Academy President Gene 
Allen said, "The issuance of 
such a certificate is in accord 
with the desire of the Academy 
to help achieve greater public 
awareness of significan t con
tributions in the documentary 
field. 

Rasky has received more than 
a 100 international awards in
cluding an Oscar nomination 
for Homage to ChagalL 

The Professional Choice 

• Arriflex 16SR 
• Arriflex 35BL-1/I 
• Arriflex 35-1/1 
• Lenses by Zeiss, Cooke, 

Angenieux 
• Arri Image Stabilizer 
• Tripods & Heads by Sachtler, 

O'Connor 
• Titfen Filters 

• Arriflex HMI Lighting 
• Arriflex Tungsten Lighting 
• Lowel Lighting 
• Cine 60 Sun Gun 

6467 Northam Drive 
Mississauga, Ontario L4V 1J.2 
Telephone: (416) 677-4033 

YORK UNIVERSITY 
Faculty of Fine Arts 
VISITING LECTURER, 
Film/Video Production 
To be based at Jamia Millia University, New Delhi 
I ndia. Responsibilities include: technical coordinatio~ 
~nd assistance in film and video courses and produc
tlc;>ns, as well as some teaching. Successful applicant 
will be team member of project, funded by CIDA, to 
develop a school of Mass Communications. Candidates 
should have film production, and radio and TV broad
cast experience, ENG-EFP; familiarity with PAL 
technology ; and preferably teaching experience. 

This is a five-month contractual appointment for Au
gust 1 to December 3, 1984. Salary is Cdn. $19,960.00 
per annum (Lecturer, floor level, 1083/84). 

Apply with curriculum vitae and names of three refe
r~nce~ to : Ken Dancyger, Chairman, Department of 
Fllm/Vld.eo, Faculty of Fine Arts, York University, 
Down.svl~w (Toronto), Ontario, M3J 1 P3. Application 
~ea~hne.ls July 20, 1984. In accordance with Canadian 
Immigration reqUirements, this advertisement is direct
ed to Canadian citizens and permanent residents. 

. . . Your 
Reputation 
Can 
Rely On 

• Nagra Audio Tape Recorders 
• SON Miniature Mixers 
• Microphones: Neumann, 

SenRheiser, AKG, Beyer, etc. 
• Micron Wireless Microphone 

System 
• Rycote Microphone 

Windshields 
• Headphones: Beyer, 

Sennheiser, AKG 
• Zonal Audio Tape 

• Arriflex Editing Table 
• SMPTE Time-Coding Systems 
• Arri ProceSSing Machines 
• Arri Silver Recovery 

Plants 
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Quebec programming to French cable bank Melzack loses Gazette libel suit 
MONTREAL - Montreal a udio
visual distribution company 
TeVecom Inc. has concluded 
an agreement in principle with 
France's National Institute of 
Audiovisual Communication 
to provide 250 hours of French
language Canadian television 
programming as part of Fran
ce's 2000-hour programming 
bank for municipal cable net
works. 

The announcement was 
made June 6 by Quebec d e puty 
minister of Communications 
Yvon Tremblay during the 
recent summit between Quebec 
and French cultural industries 
June 4-8 held in Quebec City 
and Montreal. 

"There's never been anything 
near 10% of Quebecois pro
gramming on France's tradi
tional networks," TeVecom 
president Rejean Myre told 
Cinema Canada, "and so these 
250 hours represent a first step 
towards greater proportional 
reciprocity." 

Unlike traditional European 
TV networks whose program-

ming is s ubject to the cons
traints of ratings a nd m ass
m arke ts, Europe' s growing 
cable distribution system s offer 
"a complimentary range of 
quality product that is not only 
focussed on ente rtainment but 
can be approached thematical
ly," Myre explained. As TeVe
com distribut es both public 
and private, Canadian and 
Quebecois programming from 
the National Film Board, TV 
Ontario, Radio-Quebec and 
Tele-Metropole, European cable 
outlets " represent a market 
that' s far more interesting to, 
and interested in, what we 
have to offer." With its 2000 
hours of computerized pro
gramming, TeVecom has since 
last December encountered 
widespread interest through
out European in Canadian pro
ductions. 

" It' s not only the French who 
are interested," said Myre. 
"There's also Belgium, Switzer
land, Germany and Britain ." 
Meetings in Belgium in De
cember allow Myre to predict 

"we' ll be able to inject a num
ber of hours th ere." Myre re
cently re turned from a m a jor 
commerc ia l exposition in West 
Germany. 

"We' re building a basis for 
developme nt," Myre says, "and 
the only w ay w e' re going to 
achi eve a distinctive Canadian 
profile in these markets is for 
both Ca nadian and Quebec 
producers and distributors to 
form a common front together. 
By being united w e can esta b
lish common developme nt 
strategies in a rather special
ized marke t, building towards 
a more commercially based 
proportional reci proci ty." 

Myre sa id it was tremend
ously encouraging that in Eu
ropean cable markets "one no 
longer finds the same reticence 
towards our programming 
that exists in more traditional 
broadcasting." 

380 Adelaide Street West 
Toronto, Ontario MSV 1 R7 

(416) 364-4321 

CANADA'S FOREMOST 
35mm/16mm OPERATION 

LABORATORY FACILITIES: 
Full Service 35mm/16mm Lab 
Colour & Black/White Originar Processing 
Intermediates 
16mm to 35mm Blow-ups 
Reduction Printing (with fades & dissolves) 
16mm Total Immersion Wet-Gate Printing 
35mm/16mm Bulk Release Printing 

NEW SERVICES: 
35mm Total Immersion Wet-Gate Printing 

Open 24 hours, 7:00 a.m. Monday through to 
12:00 Noon Saturday, 

FOR FURTHER INFORMATION CONTACT PAUL NORRIS, 
CHRIS SEVERN, RON MORBY OR BILL TOWNSEND 

SOUND SERVICES, FILM AND VIDEO MIXING ETC. 
CONTACT STAN FORD OR LINDA ROBERTS 

MONTREAL - As the courts 
begin to clear away the d ebris 
le ft by the tax shelter years of 
production in Canada, Classic 
Film Industry Ltd. a nd Julian 
Melzack lost their s uit against 
Southam Press Limited in a 
decision rendered on May 8 by 
the Superior Court of Quebec 
in Montreal. 

Classic Film and Melzack, 
represented by Charles Smiley, 
had charged that an article 
printed in The Gazette on Oct. 
19, 1977 concerning the failure 

of the p roducers of Angela to 
request certification of the 
film, d espite rep resentatio ns 
to investors to the contrary, 
had caused damage and had 
sued for $220,000. 

The court determined that 
no libel was involved, tha t the 
public had a right to be in
formed, and that the informa
tion contained in the article 
was published in good faith 
and was exact. The court dis
missed the case. 

We are looking for films of a 
regional or non-commercial 
nature. 

Atlantic Film and Video Festival 
October 21-24, 1984 

For regulation and entry forms contact: 

Arlantic Film Festival Association 
P.O. Box 7046N 
Halifax, Nova Scotia 
B3K 5J4 ' .. 

Consolidated Insurance Brokers ltd. 

Creatively adapting insurance . 
protection for the med ia, 
communications and 
entertainment industries. 

O UF facil ities include markets for : 

Feature films . Television . Theat rical 
Productions . Broadcasters . Book, 
Magazi ne, Newspaper Publishers . 
Write rs . Record, Tape, Music 
Publishers . Concerts . Festivals . 
Special Events. 

For fu rther information 
ca ll or write : 
ART HUR WINK LER, CLU 
3101 Bathurst St., Suite 201, 
Toronto, Ont. M6A 2Yl , 
(416) 7B7 -0304 
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Canadians get tough as Telefilm Fund cash adds to credibility 
MONTREAL - The two men 
most immediately affected by 
the National Film and Video 
Policy are the heads ofTelefilm 
Canada and the National Film 
Board of Canada. Andre Lamy 
and Franyois Macerola, respec
tively, must implement its re
commendations, and cope with 
large staffs and sums of money 
in a reorganization which will 
profoundly affect · the private 
and public sectors, and the 
relationship between them. 

The film and video policy is 
the final element in the depart
ment of Communication's re
structuring of the agencies 
which dominate the broad
casting, film and video indus
tries Coming after the Apple
baum-Hebert recommenda
tions, the Broaqcast Policy and 
the Broadcast Fund, comple
mented by the co-production 
treaties already in place or 
being negotiated, the Film and 
Video Policy sorts out the re
sponsibilities ofthose agencies 
traditionally associated with 
film production in Canada. 

Telefilm Canada, enriched 
with sums of money undream
ed of five years ago, when a $4 
million interim fund seemed 
important, is squarely respon
sible for encouraging the pri
vate sector in production which 

will find world-wide distribu
tion through broadcasting, sales 
of video-cassettes, pay-TV and, 
in some cases, theatrical expo
sure. The Canadian Broadcast 
Program Development Fund, 
which held $35 million in its 
first year and will rise to $60 
million in its second, is expected 
to expend $254 million over the 
first five years of its implemen
tation. 

In addition, the new policy 
awarded $7 million to Telefilm 
Canada to bolster efforts in 
script development, marketing 
and distribution. The agency is 
under-going important admi
nistrative changes as it prepares 
to adapt itself to its new respon
sibilities. Among the latter are 
not only the new sums of 
money, but the inclusion of the 
Film Festivals Bureau, the 
foreign distribution offices of 
the National Film Board, and a 
new Distribution and Marketing 
Department, headed up by Ian 
McLaren, within Telefilm. 

At the National Film Board, 
Macerola is contemplating the 
reorganization he must effect 
to respond to the policy's dic
tate that all which is not basic 
to production at the Board 
should be reallocated to other 
government departments or 
given over to the private sector. 

Having criss-crossed the nation 
to meet with the personnel of 
the regional offices, Macerola 
has reassured staff that there 
will be no firings and that the 
Board will be scrupulous in 
dealing with those who work 
there. He has given himself 
until mid-September to present 
a draft to the Board of Direc
tors containing his proposals 
about the modifications need
ed. While it is clear that still 
photography and the govern
ment-sponsored film program 
will soon be the responsibility 
of other government depart
ments, Macerola must · re-tool 
the national distribution sys
tem to meet the requirements 
of electronic distribution sys
tems, and settle questions 
about the usage of the Board's 
sound stage and laboratories. 
Without question, he is pleased 
that the Board's responsibility 
is now clearly to produce, and 
looks forward to having the 
Board reclaim its stature as the 
primary agency engaged in the 
"cinema", using staff people 
and free-lancers who share his 
vision and the goals of the 
Board to work on the frontiers 
of excellence, making films of 
quality. 

In separate interviews with 
Cinema Canada, both Lamy 

NOW! 

and Macerola were enthusias
tic about the challenges facing 
their organizations. 

Life in the fast lane 
After an hour with Andre Lamy, 
it is clear that there has been a 
basic change of attitude among 
those who are now administer
ing federal funds targetted 'for 
the private sector. The amounts 
of money poured into Telefilm 
have been so fabulous, and the 
response from the interna
tional marketplace so imme
diate, that the discussion about 
the Canadian film industry has 
been displaced from the en
vironment so familiar in the 
'70s and launched into the 
international sphere. There is 
no turning back. 

"We have money with a lot of 
energy behind it," says Lamy, 
still moved by the inroads 
Canadian producers are now 
able to make in the interna
tional negotiations concerning 
their productions. "The pro
ducers have learned to nego
tiate. They can sit with th~ 
most important broadcasters 
in the world - deal with the 
French at Antenne II or talk 
with 20th Century-Fox in Los 
Angeles - and they have ' 
tremendous credibility. They 

are tough, they are brutal, and 
they are being listened to." 

For Lamy, the task confron
ting the Canadian industry is to 
free itself from the "nostalgia" 
of the past years - that vision of 
an industry in which directors 
could take three years to get a 
film together, and distributors 
were principally involved in 
theatrical releases. The reality 
is changed and the Canadian 
Film Development Corp. has 
given way to TelefilmCanada 
in order to meet those changes 
head-on. "People must adapt 
and adapt quickly. Those who 
cannot will no longer be among , 
the active, productive mem
bers of the industry." 

It is taken for granted at Tele
film that every program pro
duced through the Broadcast 
Fund will be of high quality, 
and it is because this is one of 
the givens of the new situation 
that Lamy does not dwell on 
the matter. Nevertheless; for 
the first time, Telefilm has suf
ficient development money to 
oblige scriptwriters to try it 
one more time, to hire addi
tional writers to work on a 
project, to oblige producers of 
less experience to work with 
producers of greater experien-

(cont- on p. 27) 

CANADA'S MOST COMPLETE CAMERA STORE 
ALSO OFFERS THE COMPLETE LINEUP OF 

SONY. Beta JVC" IV"SliI 
SONY PROFEEL (27" &: 20w monitors) 

• first in modular TV • high resolution 350 lines -
RGB - 450 lines • RGB input analogue or digital. 
automatic switching • audio outputs two channel 

(5+5w at 8 oluns) • 12' Profeel 525 lines horiz. 
res. • high tech styling with glare-free screen 

BETAffi-FI 
• Terrific video with superb sound • 20-20,000 HZ 

with 80 Db S-N • See and hear the realism of 
recorded events! • Functional as audio recorder only 

BETAMOVIE Camcorder 
(recorder and camera in one unit) 

• no more sidepack! • lightweight, approx. 5 112lbs 
.6:1/ 1.2 zoom lens AC or DC 

CCO-G5 100% Solid State Video Camera 
• no image lag or bum-in • weight 2 112 lbs. 

• superb colour fidelity, auto white balance 
HVC 2500 Full Featured Video Camera 

• TIL' auto focus • 300 lines + horiz. res., auto 
wahite balance • 3 colour manual correction 
• 6:1/ 1.4 zoom with auto/ manual diaphragm 

• detachable electronic viewfinder 

Queen Street announces the introduction of Sony 
and JVC to our video department in our newly 

expanded store. See the beSt of both formats! 

-.~""""iiIiiIIi" ~ 
~Exchange ~Limited 

Canada's Most Complete Camera Store 

ffiGHUGHTS FROM IVC: 
}VC NETWORK MONITORS' 26" 20" 
• 29 function remote control • I-Ii Res. 350 horiz. 
lines. 3 A V inputs • Built-in 134 channel tuner 
.2-channel audio (5w+5w at 8 ohms) 
VHS ffi-FI New for '84! 
• Stereo High Fidelity 20-20,000 HZ with W/80 . . 
Db SI N • ~eek styling with remote control • Front . 
load - audio and video dubbing . 
V1DEOMOVIE GR-Cl 
• Camcorder all in.one unit • Full record and 
play~ack c~pability • Electronic viewfinde~ 
• lightweIght, 4 112 lbs. • A V playback direct from 
Camcorder to TV or with optional RF modulator 
GX-N7 CAMERA 
.Lo Lux Camera (10 luX/IFC) • Newvicon tube 
• 6:1/1.2 zoom lens, can use most popular 35 mm 
camera lenses! (with optional adaptors) • TIL' 
autofocus • Auto white balance • Auto-Manual' 
diaphragm • Weight 2 112 lbs. • Option: direct 
access character generatot 
Plus we stock and feature processors, enhancers, 
cables, connectors and other video accessories. Visit 
our Complete Video Department. 

85 Queen Street East, Toronto, Ontario., M5C 151 .(416) 862-0300 

26/Cinema Canada - July-August 1984 



• elM E MA~ • 
New energies, new formulas forthe N F B as streamlining begins 

(cont. from p. 26) 

ceo "We get involved, and we 
work with producers of greater 
experience. "We get involved, 
and we work to get it right. 
Obviously, there are programs 
which are 100% Canadian but 
the process itself calls for a lot 
of compromises all down the 
line. There is a reality today, 
and that is that Canadians want 
American content. The market 
is changed. Whereas once the 
box office was the main source 
of revenues, now the ancillary 
markets are vastly more impor
tant, and those are the markets 
the Canadian producer must 
aim for. In today's market, you 
get the check from video or 
from pay-TV before you begin 
to shoot, and the receipts from 
the box-office represent the 
risk." 

The federal government, 
having moved to a free-market 
stance and an increasing re
liance on private enterprise in 
many other sectors, is follow
ing suit in the program produc
tion industry. As the Film and 
Video Policy underlined, the 
biggest players in the film in
dustry are the American 
Majors, and it is with these 
companies that Canadians 
must do business with their 

largest proje.cts. "The way to 
involve the Majors in the distri
bution of a product is to get them 
involved in the production of it. 
Then their money is in volved 
as well, and they w ill watch 
over it," says Lamy. Since the 
arrival of the Broadcast Pro
duction Fund, talk about dis
tribution has rarely been link
ed with Canadian distribution 
companies. Lamy feels that the 
policy's distribution position is 
the correct one, and feels that 
Canadians can and are dealing 
with oth ers in the international 
marketplace as equals. "Our 
marketplace includes Europe 
and Los Angeles. Our producers 
h ave become tough negotiators 
and can make their muscle 
felt. " 

Lamy.admits that this trans
formation in the position and 
the credibili ty of the Canadian 
producer is essentially a 
product of the money which is 
available to him. "When he 
goes in with $1.5 million and 
the CBC is around the table 
with another $1.5 million, and 
the deal includes a Major w ho 
is also addin g in $1.5 million, 
then the Canadians are being 
lis tened to." An d this experien
ce is repeating itself in offices 
in England, France and around 
Europe as w ell as in the U.S. 

The result of this new tough-

Fest of Fests looks to Canada 
TORONTO - "Northern Lights", 
Festival of Festivals' Canadian 

. film retrospective is a first for 
Canada, says festival coor
dinator Piers Handling. 

The flashback of Canadian 
movies and movie-making, 
will be seen at this year's fes
tival during its Sept. 6-15 run. 
Says Handling, it will be shown 
as a six-part series, and is a 
detailed Igok at Canadian movie 
history. 

The six parts are; "The Ten 
Best" which will feature the 
ten best Canadian films chosen 
by polling people from the film 
industry, journalists and 
educators ; "Eyes Write," is a 
novel and film program with 
movies adapted from novels to 
short stories - authors and 
filmmakers will be on hand ; 
"Bordercrossings" which will 
feature films by expatriate 
Canadians and new Canadians 
from south of the border, such 
as Donald Sutherland, Ted Kot
cheff and Carol Laure. "Burried 
Treasures" will show entirely 
Canadian films that have been 
lost or forgotten - Handling 
promises some gems ; "Expe
riments" will look at the photo
graphic image and an exami
nation of the realist tradition in 
Canadian film. The program 
will feature fiction, documen
tary and experimental films. 
And last but not least, "Late 
Nights, Great 'Nights" is" a wild 

and wacky look at Canadian 
movies from Quebecs skinflicks 
to the surrealistic fantasy to the 
bizarre" says Handling. 

Bill 1 09 to LA 
MONTREAL - Quebec cultural 
affairs minister Clement Ri
chard has mandated writer/ 
producer Guy Fournier and 
Societe generale du Cinema 
CEO Nicole M. Boisvert to tra
vel to Los Angeles for clarifica
tion of Quebec cinema law 109 
with the American Majors. 

Ri chard's policy . advisor 
Andre Steenhaut confirmed 
that Fournier, who drafted the 
report upon which law109 was 
based, and Boisvert who 
among Quebec producers lob
bied hardest for the passage of 
the law, had been mandated. 
But he told Cinema Canada 
that "nothing has been finalized 
at this point," adding that 
Richard was not expected to 
make the announcement offi
cially. 

Sources in the milieu, how
ever, stressed that the Fournier
Boisvert mission was being 
undertaken primarily to explain 
the main definitions under
lying the law. "A law once 
passed is not something you 
can renegotiate", one source 
said, "but it is something you 
can explain. And we have to get 

n ess, and of the adaptations 
being made in the Canadian 
industry, will be a "stabilization 
of the marketplace, and of th e 
people working in it." Accord
ing to Lamy, work will be 
steady, and wri ters and direc
tors w ho, in earlier times, were 
used to a feast or famine exis
te nce, can now look forward to 
regular work, decently paid . 

Telefilm Canada is now look
ing for results. Its job is to 
create a vital space in which 
the Canadian private sector 
can operate. If Canadian dis
tributors can rise to the chal
lenge, so be it. McLaren h as just 
begun to articulate his distri
bution strategies, after which 
l1e w ill hold cons ultations with 
distributors. As for the Film 
Festival Department, Telefilm, 
a long with others who have 
market interests (CBC Enter
prises, the provinces, etc.) , will 
try to work out representation 
according to the various requi
rements of the festivals and 
markets. Gone are the days, 
says Lamy, w hen each entity 
arrived on its own to defend its 
own turf abroad. "As for the 
charming members of the in
ternational festival community, 
our job is to use those festivals 
to serve the private sector, and 
not to please festival orga
nizers." 

our operational definitions 
across to the Americans." 

Just over one year after pas
sage of the controversial law, 
the articles dealing with dis
tribution quotas, which were 
the subject of widespread con
tention prior to the bill's passa
ge, have yet to be promulgated. 

Spectranews 
TORONTO - Distributing com
pany Spectrafilm is getting a 
jump on the competition by 
entering into pre-production 
agreements like the one just 
completed for the Canada
France co-production Paroles 
et Musique with Cath erine De
neuve, Nick Mancuso and 
Christophe Lambert. "It's the 
best way for a distributor to 
make sure that the press is 
aware of the film as it's being 
shot, to organize the promo
tional activi ties and be pre
pared for an adequate launch," 
says Spectrafilm's New York 
office head, Linda Beath. The 
film, whose Canadian shoot 
just finished under the watch
ful eyes of producers Murray 
Shostak and Bob Bayliss, is 
directed by Eli Chouraqui. 

In other Spectrafilm news, 
Toronto office chief Bahman 
Farmanara is reported to be 
leaving the company, turning 
hi s interests to production. The 
separation follows a trip by 
Farmanara to his native Iran, 
during which he had con
siderable difficulty obtaining 
an exit visa to return to Canada. 

The on-going challenge of 
Telefilm Canada, says Lamy in 
closing, is to continue to dev
e lop producers who have inte l
lectual credibility with direc
tors, and to nurture both until 
the ir work is su itable to the 
market w ith w hich th ey m us t 
deal. Identifying four or five 
major projects a year and 
working very carefully wi th 
th em is the surest approach 
toward this goal. 

Lamy admits that in the pas t, 
Canadians were weak interna
tionally,. and this weakness 
lead to a failure to get produc
tions into distribution . While 
not ready to say that the pro
ductions were not good, he 
fee ls deeply that money talks, 
and that Telefilm now has the 
m eans to make a mark. "In the 
past, we just didn't insist." 
From the tone of current dis
cussions, Canadians are now 
in a position to insist. 

Allergic to the 
status quo 
Fran90is Macerola is the first 
film commissioner since Syd
ney Newman who can walk 
into a crowded room and 
immediately make his pre
sence felt. He is also a lawyer 
by training who happens to 
love the National Film Board of 
Canada unabashedly, though 

not uncritically. He is ambi
tious, and in hiS 12 years at th e 
NFB, has worked in distribution 
and production, and appren
ticed for his current job by ser
ving as the deputy film com
missioner for the last five years. 
This is the experience, and 
these are the qualiti es which 
may have tipped the scale 
when the federal authorities 
weighed the Applebaum
Hebert recommendations to 
do away with the Board and 
discounted them. Since being 
named interim commissioner 
in January 'M , Macerola has 
had a mission. 

"What I want to see re-created 
at the Board is the effervescen
ce of the early '70s, when people 
came back and forth from th e 
private sector, and when great 
films were made. When there 
was energy and creativity." 
Within three months, Macerola 
w ill know just which services 
are needed to maintain it. The 
rest will go or be integrated 
into the private sector. 

The objectives before him, as 
set out in the Film and Video 
Policy, are clear, he says; to 
open the Board to free-lancers, 
to reduce the infrastructure to 
free up funds for production, 
and to create a dynamic rela-

(cont. on p. 28) 

PETER WATKINS N~~DS .YOUR HELP. He needs to raI se $400.000 worldWide. nOI a great deal of money 
for a fi lm o f such cntlcallfTlportance 

Few doubl Ihal our world now stands on THE PREOPICE OF THE MOST PERILOUS MOMENT IN 
HUMAN H ISTORY. Not only are there some 50,000 nuclea r w arheads already programmed 10 destroy 

~hne~~h~~:dIY ~~;~e \hhee,~d:.~~%,~~ , ~~~~' ~~err:~;~ t~~nn:c:S~~j~~ . H iroshlmas bUI the major powers 

CANADA. o ne of the world 's lOp len arms exporters, ',5 highly Implicated In the N UCLEAR A RMS RACE 
We mine and process uranium, manulaClure gUidance systems for cruise missiles, export landu 
nuclea r reac to rs to unstable regimes, and are developing new technologies fo r the milllJflZa llOn 
of space. 

W hat ca n we do to halt the spiraling descent into the nuclear abyss? 

~i~;;~a ~ Ai~~ N~ ~~e G~~E gl~e~t~:::~tTymSae~ekisn~i j~i-E~~~ ;~~~a~~S~ ~PORdT\f~~n~n~~~~e7itl~~ .0~~E 
NUCLEAR WAR FILM. Thi S film will demonstra te on universal and human level 'S the moral con:.e· 
quences of a NUCLEAR WAR - the effects tha t IndiVidual s and family groupings w ou ld e~penence 
before, during and after the THIRD WORLD 'WAR - and e,amples of action thaI people mu.;;! take 10 
avert such a ca tastrophe 

rHE PROCESS AN D METHOD OF PROOUCING TH E NUCLEAR WAR FILM ARE . IN THEMSELVES 1M· 
PORTANT. 

The Nuclear War' Film Will b~ a featur e length film to be sholln a dozen countries around the \\orld in 
eluding Canada. In the Fall ot 1984 The Nuclear War Film Will give VOice to o rdinary men . women and 
ch ildren. They will partICipa te at every level m the productIon of the film , (rom iund'ralslng th rough to 
its eventual use on a global leve l as a ca laly:, ! for dialogue, educat ion dnd action In the mO\ t>menl 
towards general, balanced disarmament 

In C.:tnadil , a SUPDort group has been Inrme-d 

;;;eAn~~~:tOf ~~~ NUClEAR WAR HlM 

o Yes! I support The Nuclear Wa r Film Here's my ConlrlbUlion (anything IS apprecia ted) 

0 $500 0 $250 0 $50 U $25 ':' $1 0 c.J Olher 

o I'd h~e more In formatIon 

NAME ADDRESS POSTAL CODE TEL N° 

Please don' t wall 
Send cheque made payable 10 C BurtlThE" FIlm' 
P 0 .80x l1 Y'; 5t,HlOn La Clll>. Mi l. Que H 2\V lP-l 
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• 
Agencies adjust to 
new policy objectives 
(cont. from p. 27) 

tionship with Canadian citizens 
and with young people wanting 
to learn about filmmaking. 

Obviously, his first move was 
to reassure the staff, which has 
been on tenderhooks since the 
first rumors ofthe Applebaum
Hebert recommendations be

gan to circulate several years 
ago. But realistically, attrition 
among permanent staff can 
probably save the Board $5 mil
lion in short order, he feels . 
Another $2 million will be 
saved by turning the Board's 
foreign offices to Telefilm 
Canada, and so the saving of 
$10 million suggested in the 
policy does not seem, of itself, 
to require savage modifica
tions in the Board's actual 
structure. 

But Macerola's perception of 
what the Board should become 
will probably be as important 
as the policy recommenda
tions in revamping the agency. 
"One word 1 want to do away 
with is 'regional' as in 'regional 
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offices.' We must decentralize 
the Board until it becomes a 
truly national institution, and 
we've begun that by opening 
two Canadian Audio-Visual 
Centres, one in Halifax and one 
in Winnipeg." These centres 
are reorganized regional offi
ces where the distribution and 
production sectors work in 
tandem to make NFB films 
available to- in fact make them 
an integral part of - the sur
rounding community. 

Looking at over 600 video 
copies of If You Love This 
Planet sold in six months, as 
against Phoebe, the NFB all
time best-seller (2,500 prints in 
15 years), Macerola is anxious 
to revamp domestic distribu
tion to take advantage of new 
approaches and outlets. The 30 
distribution offices now opera
ting across the country must be 
reconsidered, he says, and dis
tribution activities have to be 
brought into a new and dyna
mic relationship with produc
tion activities. "The use offree
lancers is not going to be limited 
to production, but we have to 
find ways to participate with 
the private sector in distribu
tion as well." Reaching the 

public with the films, whether 
through a cable channel, video
cassettes or a number of Audio
Visual Centres, is a primary 
goal of the Board's new stra
tegy. 

As for the laboratory services, 
where 84 people now work, 
and the studio at the Cote-de
Liesse headquarters of the 
Board, Macerola is contem
plating new administrative for
mulas which include joint
ventures with the private sec
tor. "We have one of the best 
lab facilities in the country; 
perhaps our goal should be to 
make it profitable, to run it 24 
hours a day. The same with the 
studio. When we're not using 
it, why shouldn't it be used by 
others? The installations at the 
Board are public property, 
paid for by citizens. While we 
will stop using our services 
when we co-produce with the 
private sector - when we're in 
competition with that sector -
perhaps a formula can be found 
to be to work together." The 
announcement made by 
minister of Communications 
Francis Fox concerning the use 
of the NFB studio and labs by 
the projected Cite de Cinema is 

one of the possible formulas. 
As for the role which the 

Board has been given to serve 
as a training center, Macerola 
sees little new. "We have always 
trained people by letting them 
work at filmmaking, and that 
will always be our approach. 
The Board will offer a hands
on experience, will broaden 
the reach of the workshops 
and drama sessions it has tra
ditionally run in-house, but it 
will not get geared up to be
come a class-oriented film 
school." Macerola's Board will 
be made up of a small group of 
permanent professional film
makers of high productivity, 
surrounded by free-lancers on 
contracts which may cover 
work on a single project or 
stints of up to three years. 

Macerola intends to run the 
Board by challenging those 
around him. "1 will exercise 
leadership, be as informed as 
possible about the things going 
on around me, and encourage 
those I work with to challenge 
me just as I will challenge 
them about the way things are 
going." His views of the qua
l!ties needed by a film com
missioner are clear : "You have 
to love the Board, you must be a 
man of culture, and you must 
be able to create a credible 
creative atmosphere." He also 
mentions that it helps to be 
allergic to the status quo. In his 
turquoise sweatshirt and san
dals, striding down the halls of 
the Board talking animatedly 
with fellow workers, Macerola 
seems to fit the bill. 

C RTC downplays fears over 
Montebello Caneon meeting 
OTT AW A - The Canadian Ra
dio-Television and Telecom
munications Commission 
(CRTC) is downplaying con
cern among francophone 
broadcasters that the CRTC's 
upcoming brainstorming ses
sion on Canadian content 
could result in the emergence 
of two definitions of Canadian 
content ~long lingUistic lines. 

Cinema Canada 

The July 20-22 meeting at 
Montebello between CRTC 
chairman Andre Bureau, the 
CRTC's eight commissioners, 
and leading private sector 
English-Canadian broadcasters 
(CTV, Globa}) as well as film 
and television producers (Ste
phen Roth, Michael Spencer), 

(cont. on p. 36) 
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Proposal for pay marriage includes family 
TORONTO - A plan to restruc
ture pay-TV in Canada and 
strenghten the faltering, fledg
ling industry was filed June 1 
with the Canadian Radio-tele
vision and Telecommunications 
Commission (CRTC). 

The plan, designed to provide 
more diversified programming 
and greater user satisfaction, 
was filed by the First Choice 
national network and three 
regional companies operating 
under the Superchannel name. 

It seeks CRTC approval of 
changes to existing licenses to 
create two regional networks. 
Superchannel would operate a 
24-hour English-language net
work in the western provinces 
and territories and First Choice 
would provide a similar service 
to eastern Canada. Both com
panies would be autonimous 
but - would operate under a 
common name, "First Choice
Superchannel" . 

The proposal also calls for 
the creation of two regional 
networks to be known as "The 
Family Channel" and operated 
as a joint venture. This new 

national network would op er
ate 19-hours a day and prqvide 
service similar to Disney Chan
nel. 

The application stated that 
the need for reorganizat ion " is 
acknowledged by the industry 
itse lf and confirme d by cable 
exhibitors, the production 
industry, the media and Cana
dian consumers." 

Under the proposed pla n, 
the pay-TV operations of Super
channel would merge into a 
single entity called Allarcom 

Ross joins Primedia 
TORONTO - Pat Ferns and Ri
chard Nielson, the principals of 
Primedia Productions announ
ced that John Ross will join the 
company as an executive pro
ducer and member of the Board 
of Directors. Ross has a long 
and distinguished record in 
the Canadian television indus
try. He was executive producer 
for ofthe CBC series Sidestreet 
and House of Pride, and is a 
past President of the CFT A. 

Pay Television Ltd. and provide 
service to the west. First Choice's 
nat ional licence would b e 
am ended so that it w ould be
com e the licence for a regiona l 
service in easte rn Can ad a. 

The application states that 
"by creating new cost efficie n
cies and maximizing service 
differe ntiation, the res tru c
turing should bring an ove ra ll 
increase in m arket pen etration 
for the industry and a sound 
financial base for its continued 
operation." 

TORONTO - Pape rtown, an 80-
min . musical drama, w ritten, 
directed an d produced by 23-
year-old Canadian Ben McNenly 
of Espanola, Ontar io, has won 
the Bronze Award in the low
budget theatrical feature film 
category at the Houston Inter
national Film Festival. 

Papertown, about four young 
musicians seeking a living in a 
tough papermill town, was 
shot on 3/ 4" video on a shoe
string budget of $8000. The pro
duction features nine original 
songs written by Kevin Breit. 

YOU SHOULD PUT 
US IN YOUR 

NEXT PIC'liURE 
You have highly speCialized insurance needs and we 
have the know-how to put it all together. 

From negative:tllm and videotap~, to animal and 
livestock insurance. 

From props, sets and wardrobe to boats and helicopters. 

For 25 years, Thomas I. Hull Insurance Limited has 
been part of the Film and Broadcasting Industry, 
providing creative solutions for creative problems. 

We'll produce realistic estimates for your budget and 
work to get you the best rates available. 

A 'phone call to Jack Thompson or John Head is all it 
takes to get us rolling. 

HULL 
INSURANCE 
GROUP 

Royal Bank Piaz8,South Tower, 
28th, Floor,P.O. Box 126, 
Toronto,Ontario. M5J 2J3 

(416) 865-0131 

Film Arts 
Film Arts 

16/35 post-production 
Television and feature 

production 

461 Church Street 

Toronto - Canada 

M4Y 2C5 

Telephone: 416-962-0181 

LR3S 
.•••...••...•....•....•..••••.. 
a division of PRODUCTION FILM MAKERS ASSOCIATES LTD. 

There is no 
Profitable 
Substitute 

for 
Quality 

The 16mm specialists 

330 Adelaide St. West 
Toronto, Ontario, M5V 1 R4 

(41 6) 593-0556 
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S G C launches production aid program 
MONTREAL- As promised earl} 
in April, the Societe generale 
du cinema (SGC) which admin
isters funds the Quebec govern
ment allocates for private
sector film production, has un
veiled the details of the $5.4 
million aid plan for film pro
duction and development in 
fiscal 1984-85. 

At a press conference May 
31, SGC CEO Nicole M. Boisvert. 
flanked by SGC vice-director 
Michel Houle, introduced the 
Societe's 18-person staff, ex
plained the dynamic sym
bolisation of the SGC's new 
logo, and detailed the various 
aid programs, including SGC 
investment participation levels, 
available to Quebec filmmakers 
as of June 1. 

As of June 1 - Mar. 31, 1985, 
under the two principal aspects 
of the aid plan ($4.2 million for 
production and $1.2 million for 
cinematographic development) 
any project of any genre and 
any length, on 16mm, 35mm or 
video, destined for any market. 
can be submitted at any time 
by a recognized Quebec pro-

duction house to one of the 
SGC's five directors of produc
tion and creation. Non-receiv
able projects are films already 
completed, industrial or spon
sored films, commercials, films 
by amateurs or projects pro
duced in the course of academic 
studies. 

Criteria for admissibility in 
the production aid program 
include an evaluation of the 
production house's ability to 
finance the project, to oversee 
script development, to control 
the production, as well as 
negotiate the marketing and 
distribution of the film. Appli
cants must identify the film's 
markets, as well as provide a 
domestic distribution plan and 
if required a foreign sales plan. 

The SGC will evaluate the 
production house's ability to 
realize the project as well as its 
economic and cultural via
bility. While SGC aid will pri
marily take the form of invest
ments, the SGC can offers in
terim loans or loan guarantees 
to a maximum of $100,000 per 
production house. As well the 

OFF'NONUNE 
VIdeo Post Production 

SGC can invest in coproduc
lions if the Quebec production 
house is the majority co
producer and if the director is 
Quebecois. 

In the case of a feature film, 
the director, producer and pro
duction manager must each 
have five years' professional 
experience and have already 
produced one feature film. The 
SGC's total investment from 
development' to production 
can be as much as 50% of total 
budget to a maximum of 
$450,000. At least 25% of a 
project in which the SGC in
vests must be privately finan
ced. 

For documentaries of all 
formats, both director and pro
ducer must have three years' 
professional experience. SGC 
investment can be up to 60% of 
the total budget up to $150,000. 

In made-far-television films, 
the SGC will match the broad-' 
caster's financial participation 
up to $125,000 in the case of a 
single film , while for a series 

(cont. on p. 31) 

Whether you're in commercials, industrials, sales, documentaries, TV
series or even TV movies, we can save you time and money at OFF'N 
ONLINE VIDEO POST PRODUCTION. 

We're selling editing expertise with the latest state-of-the-art equipment. 
The combination saves you big money both on your offline and at your 
online. 
We now have two offline cutting rooms in operation. In our "A" suite is the 
very sophisticated touch-screen Lightfinger controller. It is linked to 1", 
8etacam and 3/4" machines and has a memory that can store 1 500 edits 
and their changes. Naturally we can dissolve, wipe and key in any colour 
on our Cross Point Latch 6109 Switcher. 
In our "8" suite, which is also frame accurate, we can punch out an edit 
decision list for you on paper or punch tape and fade to and from black. 
The "8" suite will also work on 3/4" or VHS 1 /2'~ mach.ines and if you wish 
you can operate it yourself. 

Come and see us - it's time you had a break. 

OFF'N ONLINE VIDEO POST PRODUCTION 
Suite 301,26 Soho Street, Toronto, Ontario M5T 1 Z7(416) 591-1143 

3D/Cinema Canada -Ju'y-August~ 

JEFFREY J. EICHLER 
RENFREW INSURANCE BROKERS LTD. 

SPECIALIZING IN INSURANCE PROGRAMS 
FOR THE CANADIAN FILM AND 
ENTERTAlNMENT INDUSTRIES 

500-62812thAVE.,S.W .. 
CALGARY~ALBERTA 

T2:ROH6" . 

TEL: (403) 261-4700 
TELEX; OS..a2~53 
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• 
SGC program 
(cont. from p. 30) 

pilot, the SGC can invest up to 
50% of the total development 
and production budgets to a 
maximum of $125,000. 

Finally for a first feature or 
dramatic short film, the director 
must have either three years' 
experience or have already 
produced a filmed work of fic
tion. Here the SGC can invest 
up to 60% of the total budget to 
a maximum of $250,000. 

Proj"ects can be submitted to 
videomaker Louise Gendron, 
filmmaker Andre Theberge or 
producer Helime Verrier, the 
SGC's three direc tors of pro
duction and creation who, 
according to Nicole Boisvert, 
will have "enormous powers" 
in the support they bring to 
projects. 

Criteria for the cinemato
graphic works' development 
program are broader and in 
addition to the three clirectors 
of production already men
tioned include Claire Dion, for
merly of the Institut quebecois 
du cinema, and scriptwriter 
Ester Pelletier as directors of 
creation. 

As with the production pro
gram, aid to cinematographic 
development is available to all 
projects of any length or genre, 
except for commercials, spon
sored films amateur or aca
demically produced projects. 
However, projepts can be sub
mitted either by an author, a · 
profeSSional . ~creenwriter, an 
experienced producer or a 
recognized production house. 
In the development of projects 
the SGC hopes to encourage 
the formation of creation units 
(scriptwriter, director, pro
ducer). 

Aid to cinematographic dev
elopment can thus take five 
forms of investment by the SGC : 

a acquisition or optionning 
of the Cinematographic rights 
to a work (the SGC will favor 
projects where the applicants' 
financial participation is equal 
to or greater than 50% of the 
acqUisition of the rights; 

a completion of the financial 
assembly of a project before 
the production phase ; 

a pre-scenarization (turning 
an idea, event, situation or, 
character into a screenplay). In 
the case of television se'ries, 
development aid WQuid only . 
be available for the pilot. In the 
case of a television film, the 
SGC would favGrthose projects . 

m • ..,togo 
publiC Witfi stock afftr 
(cont. from p. 22) 

Cemp Investments which is 
owned by Charles Bronfman 
The Fingolds will buy any 
rights that other shareholders 
do not take up, said the Cine
plex statement. 

Last year Cemp Investments. 
bought a ten percent share of 
Cineplex. 

elM E MAC; 
backed by a 'ietter of interest 
from a broadcaster ; 

a the re-writing of a com
pleted screenplay. 

Finally, for screenwriters 
whose work was finalized in 
the form of an answer print be
tween April 1, 1983 and Mar. 31, 
1984, the SGC will provide an 
automatic aid to continuity, 
likewise in the form of an in
vestment. The screenwriter(s) 
will receive $2,500 for a short; 
$5,000 for a medium short; 
$10,000 for a feature film and 
$10,000 for a TV series of two 
hours or over. This program, 

however, is only for this year, 
and will take a different form 
next year. 

"Clearly, the motor we're 
counting on is the production 
aid program," Boisvert ex
plained. "There can be no 
national cinema without spe
cial attention to the feature 
film. What we know about Italy, 
France or England is from their 
cinemas, their feature films . 
And it's through the feature 
that I hope Quebec can find its 
place in the world." 

Since the SGC became a legal 
entity Feb. 20, Boisvert said, the 

first priority was to "establish a 
flexible system" that would 
give new life to Quebec film 
production. With the details of 
the aid plan now public, Bois
vert said that between June 
and September, the SGC would 
concentrate on other aspects of 
its mandate, notably develop
ment of a festivals strategy, as 
well as reviewing past policies 
in the distribution of Quebec 
films both commercially and 
through grant-supported dis
tribution houses specializing 
in indigenous film . 

Meetings with Telefilm 

• 
Canada to harmonize "our 
common approach to the pri
vate sector," as well as meetings 
with leading Canadian banks 
to recti fy negative impressions 
left by the tax-she lter years, 
find Boisvert predicting eight 
to 10 Quebec features in the 
can by this time next year. 
Since early April one feature 
has ben completed (La guerre 
des tuques/ The Dog Who 
Stopped The War) and40 other 
projects are in various stages of 
completion. 

"Filmmakers, the ball is now 
in your court," Boisvert says. 

MORE MOVIES AND TV SHOWS CHOOSE A 
CANADIAN·OWNED COMPLETION GUARANTOR 

LiF 
DRAW 

Produced by Ronald Cohan 

COU~TAY WIFE 
Produced and Directed 
by John Thomson 

THE SUM DUSTY MOVIE 
Produced Dy Kan' Chadwick 

THE SECRET DIARY 
OF SIGMUND FREUD 

Produced by Pea' Oppenhalmer 
and Wandy Hyland 

NOBODY 
MAKES ME CRY 

THE~ TERRY 
FOX 
STORY 

~ 
Produced by Alen aennett 

ex.cutlve producer Jor" Winther 

TaQ 
GUARQJjlN 

Produced by Robert Cooper 

HI! CHAMPION 

ST. LOUIS SQUARE 
Producers : Robert Langevin 

and Richard Sadler 

THE IRISH R.M. 
Produced by Chris Neeme 

Produced by Yves Hebert Produced by Renee P 

Line Produce eO
i09 

heOP 
HILLARY CLIMBIN OCe t S at 

JOSKE'S 60000'1 ""'\..\.. rd, 
Pro ad to .:::'JEft\.. o,e"a 

pleas . e""" t eo 9 
'lie are ffices 1~6 SOos~a 9006 . 
of oor ~30, 92 califoro~919. 
soite 0ge,es, 13,,858" __ --=-..;.;;....=-== 
\..05/4 f\e 2 
'{elephO SON A TIN E 
THE NUTCRACKER 
- A FANTASY ON ICE PHAR LAP 

THE BIG HOUSE 
Produced by Bruce Mallen and 
George ~endeluk 

lA SAGA DES GlOllfUI 
ENZO FERRARI 
Produced and Direcled by 
Yves Heber! 

Annie's C.",,,,, Out 
Produced by Don Murray 

THE PAMPEt-MOUSE SHOW 

RIEN QU'UN JEU 
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Purveyors of porn, beware in Ontario 
TORONTO - Concerned by " the 
rapidly expanding distribution 
of videotape cassettes," Ontario 
Consumer minister Robert Elgie 
May 28 announced major 
amendments to the Theatres 
Act including provisions for 
approval and classification of 
all commercially distributed 
videotapes along with the li
cenSing of video retailers and 
distributors. 

censed retailer from selling or 
renting it to anyone under the 
age of 18. 

Elgie stated that the new 
amendments would formalize 
the appeal process available to 
film and video distributors 
dissatisfied with a ruling by the 
Censor Board. The Board, now 
made up of 15 members, would 
be expanded to some 25 mem
bers to better represent Onta
rio's community and cultural 
groups. 

Elgie noted that government 
regulation of commercial video 
distribution had been intro
duced in Norway, Sweden and 
Great Britain, and that many 
other countries were consider
ing video regulation. 

"Let there be no doubt that 
the purveyors of porn would 
be delighted to see this pro
vince turn its back on the ques
tion of basic and decent com
munity standards," Elgie said. The amendments, introduced 

by Dr. Elgie in the Ontario legis
lature, provide for the approval 
and classification of commer
cially distributed videotapes in 
the same manner currently 
used for films. As well video
tape retailers and distributors 
will be . licensed in the same 
way as film distributors and 
theatres. 

New studio as production scene heats up 

Current film classification 
used by the Ontario Censor 
Board are Parental Guidance, 
Adult Accompaniement (under 
14) and Restricted (18 and 
opver) . According to Dr. Elgie, a 
Restricted sticker on a video 
cassette would prohibit a li-

TORONTO - The promise of 
booming production has 
prompted the opening of a 
new studio, heading into direct 
competition with Toronto 
International at Kleinberg and 
Magder in Scarborough. 

ShowIine, situated on Trinity 
St. near the downtown core, 
boasts two separate sound sta
ges. The larger is 80' x 104' and 
has a fixed 3,600 ·amp lighting 
grid with full cyclorama; 60' on 

one leg, 80' on the other. The 
smaller stage is 50' x 35' with a 
fixed 1,200 amp grip and full . 

Both stages have 25' ceilings 
and are lead-lined to cut-out 
RF interference. They can be 
used independently or com
bined for larger productions. 

Show line, which opened its 
doors on June 4, has 10,000' sq. 
of office space, kitchens, dress
ing rooms, and other production 
facilities . 

Take the 
US and THEM 

Out of Your Next Contract 

We are the only full service 
film & videotape freelance 

trade union in Canada. 

Whether it's a full crew or 
a technician on a daily, we'll 
accommodate your specific 
requirements. 

The hotline is your link to 
our production professionals 
24 hours a day. 

Call us at 416/536·4827 

NABET700 
Association of Film Craftsmen 
National Association of Broadcast Employees & Technicians 

1179A King Street West, Studio 102, Toronto, Ontario, Canada M6K 3C5 

Feds into Cine Cite 
(cont. from p. 22) 
money available through the 
Canadian roadcast Program 
Production Fund, the need to 
reallocate the studio and the 
laboratories of the National 
Film Board, and the increased 

partnership which the ~ederal 
film policy proposes WIth the 
American Majors, and those 
behind the project feel sure 
that a first-class facility in 
Montreal can attract the foreign 
production needed to sustain it 
profitably. 

The Film Industry 
is staying here 
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Mallen finishes 
Ooin' Time, digs in for 
Filmcorp Center 
in Culver City, C A 
MONTREAL - Producer Bruce 
Mallen and director George 
Mendeluk were both recently 
in Montreal, having finished 
principal photography on 
Doin' Time, the last of the Ladd 
Co. productions for Warner 
Bros. The film, described by 
Mallen as the flip side of Police 
Academy, focussing on a prisol!, 
population, was financei'i by 
Mallen and picked-up by Ladd 
after initial financing put in 
place by Mendeluk fell through. 

"It's a healthier financial 
climat now," Mallen told 
Cinema Canada, suggesting 
that the tax shelter period 
probably burned the private 
investor for at least ten years. 
"Now it's component financing, 
dealing with Telefilm Canada, 
a U.S. distributor, a television 
network. You're dealing with 
professionals, and producers 
are financing films as they 
should be ." 

Mallen has also announced 
recently that the ground has 
been broken on the $75 million 
Filmcorp Center being built in 
Culver City, California. On the 
drawing boards for several 
years, Mallen plans the com
plex as a one-stop production 
center, favoring independent 
producers and distributors. 
Working with Mallen on the 
project are Michael Gilbert, 
senior development consultant 
for Gilmcorp Group Inc., and 
Carol Mallen, vice-president of 
the group. 

Meanwhile, Mallen continues 
to be involved in legal pro
ceedings which are the after
math of the finances surround
ing The Man in 5A Filmcorp 
Inc. has brought a suit against 
the Mercantile Bank for its role 
in the situation, says Mallen 
(see Cinema Canada, No. 98, 
p . 8). 

MONTREAL - Montreal director 
Rafal Zielinski has sold his 
option to helm Fun Park, the 
Filmline-produced $1.5 million 
teen pic that began principal 
photography here June 22. 

A statement released June 
21, stated that Filmline Pro
ductions, distributor New World 
Pictures of Los Angeles, and 
Zielinski's company Rafal Films 
had sold all its rights and in
terests in the Fun Park screen
play, including Zielinski's 
option to direct, for an undis
colosed six-figure sum. 

At the same time Rafal Films 
'and Filmline announced a 
development arrangement be
tween Filmline and Rafal Films 
for "several new projects." No 
details on the new projects 
were released. 

Fun Park, shooting for the 
next five weeks, will now be 
directed by James Orr. 

C I ~M -£ M A-ti 
Consortium gets ready 
(cant. from p. 23) 
firmed that discussions have 
been on-going with Astral Bel
levue Pathe fo the last few 
months, and that he, personal
ly, is very sympathetic to Harold 
Greenberg. "There are not many 
people in Montreal who don't 
owe Harold money. He has par
ticipated financially in produc
tion in Quebec since the very 

earliest days, and has done 
more for the milieu than most." 
Nevertheless, all the options 
are open and Desrochers 
hopes to hear from everyone 
who wants to be involved in 
the project. 

What he hopes to avoid is a 
coalition of minority partners 
which might become unstable. 
He believes what once the 
federal government begins to 
reduce its active presence in 

the project, it will probably 
want to retain an interest of 
around $6 million to monitor 
the expenditure of public 
monies. 

Desrochers hopes to have 
the figures and participants in 
place by the end of July. "I need 
to talk to everyone who has 
money for the project, and we 
need to kllk together. This can 
only work if there are no battles 
within the community and if 

t~OM SCRIPT TO SCREEN 

• 
we find ways to work together." 
That's no small task and Des
rochers, who was the second 
executive director of the Insti
tut Quebecois de Cinema many 
years ago, knows it. 
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SHOOT ALBERTA 

the novel by Cicely Louise 
Evans, on location at Sylvan
croft, a 37-room mansion in 
Edmonton, Set in the polite 
society of post-WWI Edmonton, 
The Saint Game follows two 
young Protestant girls who 
discover saints, miracles and 
the darker side of their family, 

and Calgary in May". John Scott 
zig-zagging between Calgary 
and Vancouver, where he stunt
ed on the Tom Selleck pic Run
away". The Calgary Society of 
Independent Filmmakers 
screened a series of three films 
from the British Film Institute 
in June ... In the same month, 
ACCESS broadcast a new chil
dren's series, The Magic Ring ... 
but the big news is that ACCESS 
is expanding into satellite 
transmission to supply educa
tional services to the entire 
province ... Isaac Thomas of 

Thomas Ben Films mixed the 
90 min, low-budget feature 
Mahareeshi at Thunder Road 
Studios with editor Peter Svab, 
In the works is an action
oriented psychodrama ... ACTRA 
women in Edmopton sponsor
ed womanstrength : A Celebra
tion, an evening of prose and 
poetry readings ... Paul Hanes 
of Famous Players reports the 
opening of the five-plex Sun
ridge Cinemas in northeast 
Calgary. One theatre has Dolby 
sound and 70 mm while two 
screens are 3-D equipped. 

• by Linda Kupecek • 
With two features shooting on 
location in Edmonton, Banff 
and Calgary, the AMPDC rev
ing up nearly two dozen 
projects, and the Film Canada 
Centre reporting queries galore 
for Alberta, the famous sun has 
returned to the skies, and glim
mers of hope have reappeared 
in Alberta filmmakers' eyes. 

Drastic Measures (formerly 
Isaac Littlefeathers) started 
June 10 in and around Edmon
ton. Executive producers are 
Ron Lillie and Gerald Soloway. 
Producers are Barry Pearson 
and Bill Johnston, Les Rose 
directs the story of a young In
dian boy raised as a Jew in a 
small prairie town. Richard 
HudoIin is production design
er, Arvi Liimatainen is produc
tion manager, and Doug Mac
Leod is location manager, Cast
ing was handled by Ross Clydes
dale (Canadian Casting Asso
ciates) and Bette Chadwick 
(The Other Agency Casting 
Limitedl and Diane Rogers 
(The Other Agency South). 

The two-hour feature for 
television is a Lauron Produc
tion in association with CBC, 
Doug Hutton Corporation of 
Alberta, Telefilm Canada, 
Superchannel, the AMPDC and 
private industry sources, Cast 
includes Lou Jacobi, Scott Hy
lands, Eiko Waida, Lorraine 
Behaan and Robert Astle. 

Snowballs (reported in an 
earlier column) a low-budget 
Calgary-based feature, started 
May20 in Sunshine Ski Village 
in Banff and finished the five
week shoot in Calgary. Cast 
includes Jackson Davies, Fred 
Williamson, champion skier 
Peter Judge, and Gentle Ben 
the Bear, Executive producer is 
Lawrence Ryckman, Co-pro
d ucer is Mike Baker, Scrip t is 
by Neil Gordon, Alex Tadich 
and Larry Ryckman, 

Meanwhile, Cree ... The Last 
War Cry (a television mini
series based on the novel "The 
Temptations of Big Bear") will 
shoot in northern Alberta for 
13 weeks in September. Ralph 
Thomas will direct. The proj
ect, developed by Filmline 
Productions of Montreal in 
association with CBC, Tele
film Canada and the AMPDC, 
will be telecast on CBC in 1986. 

Brothel, a feature film pro
duced by Donald Ginsberg of 
Altor Media Corporation and 
Grace Gilroy of Kicking Horse, 
will shoot in southern Alberta 
in September, Gerry Thomas 
(the British Carry On movies) 
will direct. 

Also, Pri-Media Television 
Inc., a new company based in 
Edmonton, will move into pro
duction this fall with The Little 
Vampire, a $2.5 million Neilsen
Ferns and Allarcom produc
tion. The 13-part children's 
television series, a coproduc
tion with polyphon of Ham-

burg, West Germany, will be 
produced at CITV's Edmonton 
studios. 

• 
Praying for a 1985 shoot are the 
producers of The Saint Game, 
another AMPDC-assisted fea
ture. Simon and Jennifer Peers 
plan to shoot the film, based on 

• 
Frank Poole, the AMPDC's dis
tribUtion whiz in London, met 
with film people in Edmonton 

Focus on this scenic Canadian 
province of sunny skies, low costs, 
and tax-saving advantages. 
For your next important shoot, how about Alberta? The 
scenery is fabulous, the climate superb and the price is 
right! Things like accommodation, food, gas, retail and 
travel expenses are all free of provincial tax - and Alberta 
is the only province in Canada that doesn't collect sales 
tax. 

Another big plus? Clear Alberta skies and extra hours of 
daily sunlight can shorten your shooting schedule 
considerably. 

The Alberta Advantage shows up big on the bottom line 
for production costs. 

We'll help you find the perfect location in the incredibly 
varied and scenic terrain of Alberta. It's all yours for the 
asking with a call to the Alberta Film Industry 
Development Office at (403) 427-2005. 

Bill Marsden, Director 
Film Industry Development 
Alberta Economic Development 
9th Floor, Pacific Plaza 

10909 Jasper Avenue AlwFa Edmonton, Alberta 
T5J 3MB 
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Elliot wins awards 
TORONTO - A film by Toronto 
filmmaker Keith Elliot earned 
a major award at the 11th 
Athens International Film Fes
tival held April at the Athens 
Centre for Film and Video in 
Ohiq. 

The Fear of Cancer received 
first prize in the experimental 
images category. The film ex
hibit's surreal juxtapositions of 
printed texts and found footage 
alluding to the unsettling forces 
that "developed" societies try 

MAti • 
to repress and control through 
rules of order and ritual. 

The Fear of Cancer is distri
buted by the Canadian Film
makers Distribution Centre of 
Toronto. 

Australia guest at Wo~d Fest 
MONTREAL - In addition to 12 
recent features from Australia, 
major participation from Hun
garian cinema will provide the 
main focuses of the 8th World 
Film Festival to be held here 
Aug. 16-27. 

Buoyed by a $60,000 contrib
ution from La Brasserie O'Keefe 
Ltee which Festival president 
and director Serge Losique 
termed " indispensible in order 
to guarantee a solid future for 
this ever-growing event," add
ing his hope that othe r large 
companies would follow the 
example of Air Canada and 
O'Keefe in associating them
selves with the world-class 
fest , Losique announced that 
Canadian director Denys 
Arcand's Le Crime d 'Ovide 
Plouffe would have its world 
premiere on the festival's 
closing night. 

Based on the novel by Roger 
Lemelin, Le Crime d'Ovide 
Plouffe, produced by Justine 
Heroux, continues the saga of 
Quebec's best-known family in 
the post-war period of the '50s. 
Film stars Gabriel Arcand, 
Anne Letourneau, Jean Car
met, Veronique Jannot, along 
with Denise Filiatrault, Donald 
Pilon, Pierre Curzi, Dominique 
Michel and Danielle Ouimet. 

Losique confirmed that re
cent French films La femme 
pub/ique, Tchao Pan tin, the 
Italian feature Mi manda Picone 
and the Hungarian Te rongyos 
e/etlOh, Bloody Life had been 
selected for competition at the 
1984 fest . 

Terming Hungary "one of 
th e most interesting countries 
of Eastern Europe, if not of all 
Europe, in terms of cinema," 
Losique mentione d that in 
addition to Peter Bacs6's Te 
rongyos elet in official compe
tition, Marta Meszaros' Naplo/ 
The Diary and Janos Xantus' 
Eszkimo Asszony Fazik/ 
Eskimo Woman Feels Cold 
would also be presented in the 
Hors Concours and Cinema of 
Today and Tomorrow cate
gories respectively. 

In the Australian Cinema 
Today section, films include 
Howard Rubie's Settlement, 
Richard Lowenstein's Strike
bound, Carl Schultz's Goodbye 
Paradise, Paul Cox's Man of 
Flowers, Ken Cameron's East 
Talkin!JJ Michael Pattinson's 
Moving Out, Esben Storm's 
Stanley, Richard Mulcahy's 
Razorback, Sophia Turkie
wicz's Silver City, John Dui
gan's One Night Stand, as well 
as a selection of Australian 
short films. 

In response to the many requests 
from our clients for information 
about Life Insurance, we have 
formed a new Department. 

Our Life Department will offer 
a wide variety of products for both 
smokers and non-smokers. 

Renewable Term 
Term to 100 
New Money Products 
Group .. . including Dental 

For further informat ion 
call o r write : 
SIMON JACKSON or 
ARTHUR WINKLER 

3101 Bathurst St., Su ite 
Toron to, O .~t. M&A 2Y1 
(4 1&) 787-0304 
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CRTC 
(cont. from p. 28) 

has elicited concern among 
francophones that they are 
being ignored by the regulatory 
agency. 

"Absolutely not," CRTC com
missioner Jean-Pierre Mon
geau, who will be a participant 
at the Montebello meet, told 
Cinema Canada. " Not to men
tion that this is conceptually 
inconceivable for an agency 
that has a national mandate." 

According to Mongeau, "We 
simply want to discuss wjth 
broadcasters what can be 
achieved to facilitate the in
creased production of con
tent. The focus will be on the 
means, not the objectives of 
Canadian content. Those ob
jectives, as well as the defini
tion of Canadian content, are 
not in question. And we simply 
don't have the same problem 
of means with francophone 
broadcasters that we have 
with anglophone broadcasters. 

"So we want to take this 
occasion to allow anglophone 
broadcasters to express their 
ideas in a less formal context 
than a public hearing." 

The informal structure 
means that there will be neither 
translations nor transcrip
tionl? nor secretariat a t the 
three-day meet. The Commis
sion will not be putting forth 

• 
propositions, but expects to 
hear broadcasters' proposals 
on new forms of program pro
duction in the newly Cana
dianized program production 
environment. 

"I would be very surprised if 
there were any specific results 
to come from the meeting," 
Mongeau said. "After all, these 
people are in competition with 
one another and one can expect 
as a result that the kind of pro
posals they'll be putting forth 
will be of a very general order." 

"We won't be there having to 
defend the cause of the nation," 
Mongeau added, "only to listen 
and debate, and to gather 
information." 

Japanese Moonshine 
TOKYO - Au Clair de Ia Iune, 
Andre Forcier's 1983 feature 
starring Guy L'Ecuyer and Mi
chel Cote has been selected for' 
screening as part of Tokyo's Pia 
Festival. 

Subtitled in Japanese, Au 
Clair de la lune was selected by 
Quebec distribu tor/produ cer 
Yuri Yoshimura-Gagnon and 
Festival director Madame Hi
bius as part of the prestigious 
annual event June 5-24, now in 
its seventh year. 

Director Forcier and copro
ducer Louis Laverdiere accom
panied the film to th e Japanese 
capital. 

CONGRATULATIONS 
to 

the director 

ROGER CARDINAL 
D.G.C 

on 

"YOU'VE COME A LONG 
WAY, LADIES ••• '.' 

Selected by Los Angeles International Film Exposition 
Screening : Wednesday, July 11 th, 1984 (Filmex) 

360 Place Royale 
Montreal, Quebec H2Y 2V1 

(514) 288·1638 

LARGEST SOURCE OF 
MOllON PICTURE AND VIDEO TAPE 
CAMERAMEN AND TECHNICIANS 

IN CANADA 

Head Offices : 42 Parklaw n Road, Toronto, Ontario, Canada M8Y 3H8 

Here a re just some of the productions done by 
873 TECHNICIAN'S LOCAL 

Porky's 1 
Tribute 
The Terry Fox Story 
Stra nge Brew 
Nobody Makes Me Cry 
Wilmar "8" . 
A Christmas Tree Story 
'Stra nge Invaders 
If You Could See What I Hear 
Tic ket to Heaven 
Si lence of the North 
Class of '44 
Escape from Iran 
Wa rs 
Police Academy 
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Involved in Video Tape Production 
at the following: 

Massey Hall 
Ontario Place Forum 
C.N,E. Bandshell 

O'Keefe Centre 
Hamilton Place 
Vancouver 

including 

The Stray Cats 
Supertramp 
The Guess Who 

Chris De Burgh 
David Bowie 
Second City lV 

Ninety per cent of 01/ commercials shot 
in Canada 

both French and English are shot by: 
873 TECHNICIAN'S LOCAL 



• =c -I " E M A (; • oac Ontario Arts Council 
grants to . .. 

Two more pay services get C RTC approval Professional artists resident in Ontario, 
working in: OTfAWA - The Canadian 

Radio-television and Telecom
munications Commission 
(CRTC) has agreed to license 
two out of five original appli
cants to nationally distribute 
multilingual specialty pro
gramming via cable, either on a 
discretionary basis or tiered 
with the other specialty servi
ces announced Apr. 2. 

In three decisions May 24, 
prefaced by a four-page intro
ductory statement, the Com
mission approved the applica
tion by Emilio Mascia and Jack 
Price representing a company 
to be incorporated under the 
name Latinovision to distrib
ute predominantly Italian and 
Spanish-language program
ming, as well as approving 
Chinavision Canada Corpo's 
application for a national 
license to distribute predo
minantly Chinese-language 
programming. While ack
nowledging the quality of the 
other three applications (from 
World View Television Ltd.; 
Wah Shing Television Ltd. and 
MTV Broadcasting System Inc.) , 
the commission denied licenses 
to these applicants. 

Stating its concern "with the 
need to strengthen and develop 
further the availability across 
Canada of quality Canadian 
multilingual broadcasting," 

the Commission announced its 
intention to initiate public dis
cussion on the development of 
a comprehensive policy gov
erning multilingual radio and 
television broadcasting. Add
ing that a public notice would 
be issued "very shortly" to that 
effect, the CRTC gave notice 
that no further applications for 
new multilingual services 
would be accepted until com
pletion of the policy review. 

The CRTC based itself on the 
size of the Canadian market in 
agreeing to license Chinavi
sion and Latinovision only. 

Latinovision, expected to be
come operational this fall 
along with the other specialty 
services, will offer 90 hours of 
programming per week, ap
proximately 52% in Italian and 
46% in Spanish, the remainder 
of the schedule being in French 
and English equally. 

Chinavision, operating daily 
from 5 p .m.-1 a.m., will offer 56 
hours per week of Chinese
language programming in 
Mandarin and Cantonese, ex
cluding some English-language 
advertising. With 5-9% of its 
service to include news, 33% 
will include feature films, 25-
36% for dramas and serials, 6-
9% variety and entertainement 
and 11% children's and educa
tional programming. Some 

$800,000 or 37% of the program
ming budget will be expended 
on Canadian programming 
(features, shorts, documenta
ries, educational and chil
dren's) dubbed and subtitled 
into Chinese. Approximately 2-
1/2 hours per week will be 
devoted to such dubbed or sub
titled programming that will 
comprise one Canadian fea
ture and at least one documen
tary or educational program. 

Both multilingual licenses 
have been awarded until 1989. 

Bunitt Memorial 
TORONTO - The Canadian 
Federation of film Societies, 
trustee of the Dorothy and 
Oscar Burritt Memorial Award 
announced that the 1984 award 
and a $2000 grant had been 
given to the Toronto Arts Group 
for Human Rights. 

In 1981 the Group organized 
an international congress, The 
Writer and Human Rights, in 
aid of Amnesty International. 

This fall the Toronto Arts 
Group is organizing an interna
tional festival of films banned 
in their country of origin. The 
festival, titled Forbidden Films, 
will show a pproximately 50 
films as a six part series. 

- SCREENWRITING 
to assist with the development of 
feature-length dramatic screenplays. 
Deadline: February 1. 

-FILM 
towards the production costs of 
documentary, dramatic, animated or 
experimental films. 
Deadlines: Aprill, November 1. 

Please note: All applications must be 
supported by examples of recent work. 

For further information and application forms, 
contact: 

Film, Photography & Video Office 
ONTARIO ARTS COUNCIL 
151 Bloor Street West, Suite 500 
Toronto, Ontario M5S 1 T6 
(416) 961-1660 

Garanties d 'achevement et services de consultation 
Film and television completion guarantees 

LINPAR CINEMA COMPLETION CORPORATION 
A wholly owned Canadian company qualifying your guarantee fees 

for the 75% services category 

John T. Ross 
84 Richmond St. E. 
Toronto, Ontario 
M5C IPI 
4 ~ 6-362-0974 

Michael Spencer 
432, rue Saint-Pierre 
Montreal, Quebec 
H2Y 2M5 
514-288-5888 

Consultant-advisors to LINP AR 

Lindsley Parsons Sr., Los Angeles 
Richard Soames, London 

LINP AR also provides consultation services to 
governments, financial institutions, pay-TV companies and TV networks 
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Quebec summit deals with 
'cultural products' and public 
MONTREAL - "And what are 
you going to do about American 
cultural impe rialism ?" asked a 
membe r of the public at the 
concluding plenary session of 
the four-day "Rencontre Franco
Quebecoise sur la Cu ltu re" cul
tura l industries s ummit held in 
Quebec City and Montreal 
June 4-8. 

For a moment there was 
stunned s ile nce from the key 
summit organizers, Prof. Geor
ges Bala ndie r of the Sorbonne 
and Laval Prof. Fernand Du
mont . president of the Institut 
que beco is de recherche sur la 
culture. The n, by way of a 
response, s ummit coordinator 
Prof. Jacques Dufresne of the 
Universite du Quebec a Mont
real held up the report he had 
just read and waved it slowly 
back and forth. 

Dufresne's report had at
tempted to synthesize the 
main themes of four intense 
days of workshops on the future 
of cu ltural production in a 
rapidly changing technological 
environment. At workshops on 
the book; on records, cassettes 
and video; on cinema and tele
vision; on the press and infor
mation ; on cable program
ming ; and on the new condi
tions of creativity, some 90 rep
resentatives of the cultural 
industries of France and Que
bec traded views, made dia
gnoses and put forth a wide 
range of suggestions for com
mon cultural projects, from the 
copublishing of scientific and 
technical works to a multi
media electronic encyclopedia, 
to increased scope for tele
vision and film coproduction. 

The Quebecois side of the 
three-day cinema and television 
workshop was represented by 
director Denys Arcand ; Nicole 
Boisvert of the Societe generale 
du cinema; Fernand Dansereau 
of the Ins titut quebecois du 
cinema. and distributor Andre 
Link of Cinepix 

Discussion a t this workshop 
ranged from th e narrowness of 
national markets and theensu
ing principle of coproduction 
as a n alternative to developing 
a national Cinematography with 
the attendent risk, however, of 
falling into th e trap of pro
ducing a hybrid product. 

The Quebec participants 
traced a brief his tory of the tax
shelter, th e problems of raising 
film fin a n Ci ng, a nd explained 
Quebec's new cinema la w. 

Much discussion focussed 
on the role of television . Unlike 
French television whose show
ing of French films ge ts its 
highest r a tin gs, the Quebecois 
participants fe lt that Quebec 
te levis ion' s tifl ed Quebecois 
cin e m a. 

Quebec participan ts pointed 
ou t that coproduction wi th 
France had occurred at the 
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expen se of Quebec creators. A 
proposition was put forth to 
crea te a Francophone audio
vis ua l co mmon market. 

Pal' ti cipan ts agreed that it 
was not the national origin of a 
film that made for its success of 
failure, but a film 's subject and 
screenplay. It was noted that 
broadcasters finance projects 
often so le ly on the basis of 
the screenplay and participants 
stressed th e need for greater 
emphasis on the formation of 
screen wl'i ters. 

It was agreed that the feature 
fi lm is the foundation of a 
national Ci nematography and 
though th e danger of inter
ference from broadcasters was 
mentioned, it was felt television 

(cant. on p. 39) 
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AUDIO RECORDING AND 
POST PRODUCTION FACILIT·IES EST. 1972 

Canada's most co'mplete television audio facility and service! 

• Complete audio packaging and consultation • Location 
recording from Nagra to double 24 track • Computerized sound 
effects editing suite with complete SFX library • AD R systems 
• Automated music editing system • Complete Foley 
Soundstage • Full mix theatre - five machine interlock! 36 track 
automated mixer • Fully experienced technical and creative staff 

Fully experienced in such productions as; 

• The Littlest Hobo - 36, 1/2 HRS • A Case of Libel- Ed Asner 
• Pygmalion - Peter O'Toole/Margot Kidder. Shock Trauma

William Conrad • Funny Faces - Red Sk~lton Special • Magic 
Planet - Toler Cranston Special • Lighthouse Reunion. 
Specials for The Band, Police, Stray Cats, Supertramp, The Guess 
Who, Johnny Winter, David Bowie and many more. 

NEED WE SAY MOREl We'd be glad to 
CALL. 741 THIRTEEN TWELVE (416) 

= = 
The Master's Workshop Corporation , Audio Recording and Post Production Studios, 
306 Rexdale Blvd . Unit 5, 6 & 7. Rexdale, Ont M9W 1R6 Tel (416) 741-1312 
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Rim Production Insurance Francophones share perspectives 

Insurance Specialists for 

CANADIAN & INTERNATIONAL 
FILMS 

Since 1965 

Michael Devine & Assocs. Ltd. 

3901 , JEAN-TALON OUEST 
MONTREAL, QUEBEC H3R 2G4 
Give us a call- we speak your language! 
1-514-735-2579 1-514-739-3161 

Telex 05-27317 

(cont. from p. 38) 

should play a greater role in 
promoting films, as rock videos 
have done for records. 

Though mention was made 
of a greater need for films from 
young filmmakers and their 
difficulties in raising money, as 
well as the need to give greater 
importance to the independent 
producer, participants kept 
returning to the problem of 
the screenplay and the need 
for better stories since, as all 
agreed , films are made to be 
seen. 

While it fell to the respective 
ministers of culture, Jack Lang 
for France, and Clement Ri
chard for Quebec, to make the 
attempt to quantiry the sum
mit's results at a press confe
rence June 8, a difficult task 
given an absence of hard data 
that proved frustrating to jour
nalists, this left professors Ba-

NO COMPARISON 

Toronto EFP introduces the latest in Remote Production Vehicles -
Pro Mo 1, a full state of the art Field Production Mobile, and Post 
Production System designed to travel anywhere! 

Pro Mo 1 complements Toronto EFP's single camera 1", % ", and 
Betacam field production units, servLng as a complete control centre 
for the most demanding single camera shoot, or multi-camera 
(Hitachi SK-91) mobile requirements. 
Toronto EFP's commitment to economical production and superior 
technical quality is reflected in Pro Mo 1's ability to condense 
program material into complete segments, allowing clientele to 
expedite costly o'n-line time when complex digital effects , and 
master mixdowns are of primary concern. 
Pro Mo 1 houses 1f2" to 1f2" Betacam component and %" editing 
with slo-motion, and full on-board transfer capability to and from 1". 

Land based in Toronto, Pro Mo 1's contents are fully modular and 
thus, easily shipped to the highest of buildings, or around the world. 

Pro Mo 1 - advanced Field Production for discriminating Field 
Producers. Excellence in video - from Toronto EFP. 

----- -
36 Lisburn Crescent, Toronto, Ontario~ Canada 
For an appointment to discolJer the difference 
or facilities reservations, call: 

Toronto EFP (416) 494·1695 

landier and Dumont free to 
speculate around some of the 
broader significations derived 
from four days of high-level 
interchange on the theme of 
con temporary culture. 

For Sorbonne SOCiologist 
Balandier the signification of 
the conference was captured 
by the project of an electronic 
encyclopedia which he felt 
represented a break with the 
past similar to that of the Ency
clopedia of the 18th century. 
"Encyclopedias," he said, 
"always underline a change of 
regime, a passage to a new 
age." For Balandier, the sum
mit was a reminder that "we 
are as puzzled by the nature of 
our modernity as those eth
nologists of the past were upon 
discovering other cultures." 

Dumont, for his part, wished 
to raise questions " that do not 
have answers" and he focussed 
particularly on the difficult 
relations between cultural 
products and the publics for 
which they are destined . Du
mont wondered w hether the 
ra pid development of cultural 
products was not the cultu ral 
equ ivalen t of disposable razor
ades. Did not this vast plethora 
of cultural fast food itself, its 
publics and its deplete creators 
with equal rapidity? "Are we 
the culture of th e past was a 
sort of progressive construction 
in which a body of work slowly 
formed a public, is this s low 
creation st ill possible today ?" 
Would not the industrialization 
of culture have the effect of 
converting the culture as a 
whole" into a vast cafeteria ?" 

Yet if none of these ques tions 
have answers, there was never
th eless one result from the 
summit that its organizers were 
certain of. As Dumont put it : 
" In all this talk about products, 
there was one thin g that we 
did produce in these four days 
that 'was not a product : \\'e 
produced friendships ." 

Ontario locations 
TORONTO - According to the 
Ontario Ministry of Industr\' 
arid Trade, film and TV produc
tion could ge nerate more than 
$ 17 million in economic spin
offs for th e province this sum
m e r . 

Seven motion picture and T\ ' 
feature s are sch eduled for on
location shootin g across the 
province d u r ing the next three 
month s, the ministrr's Film 
and \ 'ideo Office an nounced. 

The office , \\'hich promotes 
Ontario a s a fi lm loca ti on a nd 
production centre, ca lcu lates 
that for e,ery film produc tion 
doll ar spen t in th e province, up 
to $3 in spin-off sales are put 
into the Ontario econo llw. 

The seven features in various 
stages of production are Ho ckey 
Sight. Paper Castles, The 
Undergrads, Evergreen, Follow 
That Bird, Young Blood, and 
The House of Dies Drear. 
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Watkins makes anti
nuke film with help 
from community 
MONTREAL - Peter Watkins, 
Academy-award winning 
director of the The War Game 
(1965), will be shooting the 
Canadian portion of his neWest 
film-in-process/ film-progress, 
The Nuclear War Film as of 
September. 

Watkins, an ex-patriate British 
filmmaker, has been makin~ 
original film statements for 
more than thirty years in Euro
pe and America, in such films 
as Culloden, Punishment Park, 
The Gladiators (The Peace 
Game), Priviledge and Edward 
Munch. 

The Nuclear War Film will 
be shot in twelve different 
countries including Sweden, 
Japan, Australia, Mexico, the 
U.S., and the Soviet Union, in 
eight different languages. The 
film is intended to give voice to 
ordinary human beings who 
are now being confronted by 
the horrific realities of living in 
this Nuclear age with all its 
attendant implications - psy
choses, dis-empowerment, 
feelings of helplessness, the in
creasing structuralization of 
SOCiety, the centralization of 
media, and so on. 

Watkins will be shooting the 
Canadian section of the film in 
and around Montreal at the 
end of September. Support 
groups have formed for the 
film in Toronto, Ottawa, Hali
fax and Vancouver as well as 
Montreal. These groups, also in 
existence in most of the other 
countries where the film will 
be shot, consist of concerned 
filmmakers, artists, activists, 
teachers and other ordinary 
folk who, in keeping with the 
de-centralist philosophy which 
guides the project, are organi
zing fund-raising, developing 
scenarios, doing research, 
creating film-crews and learn
ing about group process. 

In Canada retrospectives, 
lectures, performances by punk 
rock bands, benefit dinners, 
the selling of buttons, and 
direct mail appeals have raised 
a little of the money which is 
needed for the shoot and post
production. The search for 
sympathetic support from in
dividuals, cultural organiza
tions and foundations con
tinues. The Canadian section 
of the film is significant in that 
it will examine the the ways 
that Canada is involved nega
tively in the international 
sphere and ways in which we 
could contribute positively to 

TORONTO - Three York Uni
versity Film students received 
awards at a convocation cere
mony June 20. 

Cathleen MacDonald of Lu
nenburg, N.S. received the 
Famous Players Maple Leaf 
{\ward for excellence in film. 

C I·M E MAC:; • 
relieving the tension which 
surrounds us all. 

The film will be shot through
out the fall and the editing will 
begin in January 1985 for a 
world premiere in Hiroshima 
on Aug. 6 at the 40th anniver
sary commemoration of that 
city's nuclear destruction. 

The National Film Board of 

Canada has generously offered 
their assistance in the post
production of the film. This 
most-welcomed aid comes 
from both the English and 
French Production units in a 
move which, because of its 
unique outward-looking inter
nationalist approach, is reco
gnized around the world as a 

significant contribution to the 
film. 

Using the destruction of 
Hiroshima and Nagasaki as 
starting points The Nuclear 
War Film will examine the 
facts and artifacts of nuclear
ism, and of the Third World 
War which, it could be said, is 
already happenhlg. The film 

will examine the direct and in
direct effects of such pheno
mena as the militarization of 
the world economy on the indi
vidual and on our democratic 
institutions and will attempt to 
offer alternate ways of reach
ing the future . 

Peter Wintonick • 

~IDED~~©)[J 
487 Adelaide 81. West Toronto. Ontario. M5V 1 T 4 (416) 366-8001 

Transfers from 35mm and 16mm film to video tape on Bosch FD.L. 60.8.2. 

with System 60.B. computerised scene to scene color corrections. 

Video and sound compression and expansion also available. 

- ~ ~ R 

Airspeed's expertise in #:P" ,::;1(. 

defining your cus;toms' 
needs and eliminating 
clearance dilemmas saves . ' " "" tIme, money and headaches. 

Our job's to get it there; 
yours is to call us -. today. 
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INTRODUCING 
A COMPUTERIZED BUDGETING SERVICE 
FOR FILM AND TELEVISION PRODUCERS 

Pathfinder Communications offers a complete computerized 
budgeting service devoted to making that dreaded time-consuming 
process become a short-I ived event. 

Our service includes a consultation session with verification of your 
script break-down resulting in a fast, accurate and inexpensive 18 
page budget ready for presentation to investors, granting agencies 
and clients. 
We are experienced in budgeting for industrials, documentaries, 
series and feature presentations. We recently completed the budget 
for Huntingwood Films' forthcoming production of Anne of Green 
Gables. 

Our computerized system features: 
* A checklist of over 580 items which can be amortized 

separately over any number of shows 
* Auto computation of: 

- pension, welfare, and administration fees for any or all of 
the 9 major production unions 

- ACTRA and Directors Guild buy-out and step-ups 
- ACTRA 's complex fee structure for writers 

* Summary Sheet lists 18 major production categories with 
above and below-the-line costs and will compute the FST for 
film and video masters as well as PST 

* A fully printed 18 page revision within hours 
* Reasonable rates 

PA'HFINDER 
COMMUNICATIONS INC. 

94 Pricefield Road, Toronto, Ontario M4W 1Z9 (416) 960-0679 

t the · 
state 0 \arsh ' P 
art scho · 

The collected papers of the 1983 and 1984 Film 
Studies Association of Canada annual con
ferences are now available. Scholars, critics, fHm 

librarians, filmmakers and the 
public will find the'se two volumes 

_:.u, introduction to the growing Canadian 
!t)U'lIon to contemporarY, film discourse. 

THE BEST Of CANADIAN FILM STUDIES 

o Film and the Future: 11 papers that probe chang
ing contexts for the fLiture of film theory and practice, 
from Hill Street Blues to semiology's disci pl ining of 
cinematic codes. Magazine format, 8-1/2 · x 11, 
76 pages, photos, $5.00. 

o Words and Moving Images: 13 p.apers on the 
inter-relationships of HIm language and .imagery, 
from feminist language in re cent Q~ebec cl ne.ma to 
deconstructive strategies in the films of Michael 
Snow. Paperback, 5-3/4 x 8-3/4, 150 pages, $10.00 

Published by the Film Studies Associat ion of ~anada 
in conjunction with Cinema Canada magazine. 

To place your order, send your check or money order 
directly to Cinema Canada: , 
Box 398, Outremont Station, Montreal, QC H2V 4N3. 
Tel.: (5~4) 272-5354 or (416) 596-6829. 
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Cannes 

(cant. from p. 22) 

tion with Barbara Easto, this 
film introduces us to Jean· 
Baptiste (Pierre Curzi) , a man 
who is waiting for the return 
of Claire (Marie Tifol, his be
loved one ; she is out of town 
shooting a commercial Jean· 
Baptiste is getting close to 
his 40th birthday and, during 
the day, reminisces about his 
sentimental and sexual life up 
to then. Le Jour "5" has the 
usual ingredients one expects 
to find in Lefebvre's work such 
as humor and tenderness. 
Marcel Sabourin and Marthe 
Nadeau, two actors Lefebvre is 
very fond of, appear in cameo 
roles. But something is missing: 
this film (well received by the 
public in Cannes, although the 
reaction from the press was 
lukewarm ) doesn't manage to 
move us emotionally the way 
Les fleurs sauvages had (that 
film was given the Prix de la 
presse internationale in 1982 at 
Cannes ). Lefebvre's poetical 
touch is lacking, he is too 
analytical with Jean-Baptiste's 
introspection. A director who 
can convey a woman's point of 
view as well as Lefebvre has 
done in most of his films, does 
not succeed as well for once 
that he tries to study the mind 
of a man. It is not Pierre Curzi's 
fault: his Jean-Baptiste is en
dearing with his qualities and 
his flaws. As for Mari e Tifo, 
Lefebvre chose to have her 
play all the female characters 
that have wa lked in the life of 
Jean-Baptiste (former wife, 
passer-by, waitress, ticket sales
girl in a cinema, present lover, 
and so on), as if once a man has 
an image of the " ideal women", 
every \"ioman h e mee ts be
comes a look-a like of that 
image. But this technique is 
di sorie nting and distra cts th e 
spectator who spends more 
time recog ni z in g th e actress 
ra th e r th an paving att£'ntioll tu 
th e d ifferent characters she is 
portraying. T hf'r e is as \T t nu 
dat e for th e rel ease of Le Jour 
"5 " in Canada. 

tes .. Innees d e re'('s is a ne\\" 
chapte r ir. th e life of Louis 
Pe lle li e r to whom l ean-Claude 
Labrecque had intl'Oduced us 
in tes \ 'autours in 197 4. \VI' 
w e re the n in th e Dupless is e ra 
a nd Louis was a voung man 
\\ ·jlh grand ambitions fOI" hi s 
future . tes :lnnees de re\·e 
pi cks up in 1964. Louis (G ilbert 
Sicutte ) marries his ~ ,, ·pe t r f'a rt . 

Claudette (An ll l'-I\\arie Provell
rllf'r) and \\ 'f' folio\\" them until 
1970 . durin g th e October crisis 
,,·he n the couple separates . 
Labre l"fjUe is a lready working 
on the third and last e pisode 
wh ich is set in the 1980's. This 
director is an his torian and o ne 
man fee l hi s background in 
documentary films in th e care 
he takes to d escribe the socio
logica l and historical changes 
in Qu e bec be tween 1964 and 
1970. One a lso senses his ten-

(cant. on p. 45) 
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• 
For the record, the text of the National Aim and Video Policy 

OTTAWA - The following is the 
official summary that consti
tuted the center pages of the 
National Film and Video Policy, 
released by minister of Com
munications Francis Fox, 
May 29 : 

Strategic objective 
The Government of Canada's 
new National Film and Video 
Policy has one fundamental 
objective to make available to 
all Canadians, in the new envi
ronment of the 1980s and 1990s, 
a solid core of attractive, high
quality Canadian film and video 
productions of all kinds through: 
• a public sector thrust in
tended to assure a more fo
cussed and more effective cul
tural and social role for the 
public sector - and, in particu
lar the National Film Board - in 
the film and video area, and 
• a private sector thrust in
tended to assure the economic 
development of a strong private 
Canadian film and video in
dustry. 

Pllblic sector thrust 

The public sector in film and 
video will be expected to playa 
unique and central role, diffe
rent from and complementary 
to that of the private sector, in 
contribl:1ting to a vital Canadian 
cultural identity. In this en
deavour, the National Film 
Board of Canada (NFB) will 
have a critical role to play. 

Basically, this public sector 
thrust recognizes and builds 
on the very real strengths of an 
NFB which has been making a 
significant contribution to cul
turallife in Canada for 45 years 
and has become synonymous 
with filmmaking excellence 
around the world. 

1. The NFB - a more 
focussed and effective 
mandate 
The Government of Canada 
has approved a new, more fo
cussed and more effective role 
for the NFB 
• as a world-class centre of 
excellence in film and video 
production, a~d 
• a national training centre 
for advanced research, devel
opment and training in the art 
and technology of film and 
video. 

The basic business of the 
National Film Board is. quite 
simply, to strive for excellence 
in the production of quality 
films. The new role for the NFB 
is intended to ensure that it 
will be able to focus much 
more of its energy on that fun
damental job and thus be able 
to do it even better. 

2. Significant changes 
at the NFB 
As a lital step towards the full 
implementation of this new 
role for the NFB, 1 have ins-

tructed the NFB to prepare, 
and submit to me for approva~ 
a five -year operational plan, 
with clear targets for imple
mentation of this new role -
including audience and pro
gramming targets - and invol
ving: 

Changes in NFB production 
activities: The NFB will em-

\ Panasonic VHS Editing 
Systems are proving to 
users across Canada that 
finished video productions 
can look like a million 
without costing a fortune. 
And now, Panasonic 
brings you even more 
cost-effective VHS editing 
using our latest AG-6300 
source deck with our 
proven NV-8500 edit deck 
and NV-A500 edit control
ler. Compare our system 
feature-by-feature, use 
Panasonic super HG VHS 
Tape and compare the 
performance with 3f4-inch 
systems and you will find 
it will do the job precisely 
and accurately, and 
save you thousands 
of dollars along 
the way. 

Editing Magic 
Panasonic built 

magic into the 
NV-A500 Editing 
Controller- it over
sees the AG-6300 
source unit and 
the NV-8500 ed iting 
recorder, does it all 
with microprocessor 
accuracy of ±2 
frames, and makes 
editing magically easy. 

Fingertip Magic 
Bid irectional variable

speed search knobs allow 
you to quickly and eas ily 
locate video and/or audio 
edit entry and exit points, 
and push-button entry 
stores them. Then push 

phasize quality productions, 
most of which will be systema
tically packaged not only for 
film but also for use by the new 
distribution and exhibition 
modes, while: 
• contracting out most film
making work, but retaining full 
financial and creative control 
as producer ; 

PREVIEW to see 
a hands-off 
run-through re
hearsal of your 
insert or assemble 
edit; push EDIT to 
perform the edit; 
push REVIEW to 
view your com
pleted edit. 

A push 
of the 'RETURN' button 
runs both source and ed it 
deck back to the edit-entry 
points, so you can change 
your mind , or do it again ; 
and if you are satisfied , 
push GO-TO to park the 
ed it deck at the end of the 

• contracting out to the private 
sector all production sponsored 
by federal departments and 
agencies, with the ultimate 
intention of transferring away 
this function ; 
• contracting out technical 
services of a commercial or 
industrial character ; and 
• transferring elsewhere its 

responsibilities in the areas of 
still photography and archival 
activity. 

Changes in NFB distribution 
activities: The NFB will place 
systematic emphasis on haVing 
its productions delivered via 
the new distribution and exhi-

(cont. on p. 43) 

last-completed 
edit - ready for the 
next segment. 

Professional 
Magic 

For cross-format 
edits, Panasonic 

Editing VHS and 3/4-

inch VCR's are plug
compatible in any 

combination, and 
accept SMPTE TIme code 
signals for super-accurate 
edits . For more complex 
programmes, up to three 
source decks can feed a 
Single NV-8S00, using the 
NV-JSOO Aud io/Video 
source switcher, and auxil
iary NV-ASOS source-deck 
controllers. So cut your 3/4-

inch budget down to our 
VHS size and look like a 
million every time. 

Panasonic Editing Sys
tems are a part of a com
plete line of professional 

video products available 
from Authorized 
Panasonic Video 
Systems dealers 
coast-to-coast in 
Canada. 

5770 Ambler Drive, Mississauga, Ontario l4W 2T3 (416) 624-5010 
Consult your Yellow Pages for the dealer nearest you. 
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up, over five years, $10 million 
in constant 1983 dollars, for 
reallocation into its operational 
budget to support production, 
as well as research, develop
ment and training activities. 

introduce a new National Film 
Act which will: 

• provide for a more repre
sentative board of trustees. 

(cant. from p. 42) 
• bestow Crown corporation 
status on the NFB, Private sector thrusts

towards a stronger industry bition modes, thereby permit
ting it to continue the gradual 
consolidation of its library dis
tribution system into larger 
regional centres. 

• define new statutory objec
tives for the NFB, 

3. A new National Film Act 
In order to ensure that the 
NFB's legislative mandate re
flects the NFB's new role and 
is fully adapted to the new 
technological environment, the 
Government of Canada will 

• redefine "JHm" to include 
video, A financially confident and 

economically viable Canadian 
film and video industry, with 
reasonable access to markets 
and revenues, will be in a much 
better position to seize on the 
potential commercial benefits 
of distinctively Canadian pro-

Internal reallocation of re
sources; Through this res
tructuring of its activities, the 
federal government expects 
the National Film Board to free 

• end NFB role as govern
ment's producer, 

; . 

• replace Government Film 
Commissioner with a board 
chairman and president, and 

. Canadian FUm Institute 
fnstitut canadien du film 

" , , 

Over the last year, the Canadian Film Institute has rece ived many inquiries about its 
current activities and its plans for the future. We have decided that the most efficient and 
economical method of responding to this interest is to publish a series of Communiques 
in Cinema Canada. 

CfJ fILM LIBRARY REUASES NEW 
"GUIDE TO THE COl.LECTION" 

NEW RfLEAS£S fROM THE 
CFI'SPUBLlCAT10NS DIVISION 

COMMUNIQUE 

.. 
o · 
'0 
.I:. 

The Canadian Film Institute is pleased 
to announc'e the 'release of its new 
Guide to the collection, a compreh.en
sive listing of the over 6{)00 film and 
video titles in its Film Ubrary. The 
library serves educational film use rs 
from coast to coast .<lnd provides a 
spe(::ial focus on the sciences, c'inema 
studies, aM the visual and performing 
arts. 

An agreement has been reached with 
the Quebec publishing firm Le Pream
bule to release a French-language ver
sion of Peter Harcourt's highly acclaim
ed monograph, tean-Pierre lefebvre, 
originally published by the CFI in 1981 . 
The new edition will b'e avallable later 
th is year and can be obtained by writing 
le Preambule, 169 ruelabOllte, lon
gueui/, Quebec, J4H 2P6. Copies of the 
original English-language edition are 
available from the CFl's Ottawaoffkes. 

~----------------------------~~ 
Since the appearance of the last Guide 
in 1976, the Canadian Film Institute 
Him library has been substantiaUy- re
furbiShed. The collection is now housed 

. in a modern, efficient facifity in Missis" 
sauga. Ontario. I n response to the con
.cauis of users, damaged print!> have 
been repaired and those which were 
irreparable have been withdrawn or 
replaced. Medical and scientific:: titles 
whkh have hecome obsolete have 
been withdrawn from the collection. 
Some mOl materials have been trans
ferred to videotape. 

There ani also many new t itles. With 
the assistance of th.e Canada Institute 

. for Sciendfic and . Technical Informa
tion '(ClSfn, we have been adding a 
number of new ,ciencefifms each year. 
Another 300 mOls have been deposited 
by the Sc/el'1titk Coundl otthe Embassy 
of France in Canada Through. the 
cooperation oitha National Film, Tele-

. vision and Sound ArchiveS/Public Ar
chives Canada, projection prints of 
several rare, Canadian, film study 
classics are also now available. 

The Canadian Film Institute fi.lrn Libra" 
ry's goal is to provide, for the film-user 
community, a source of film and video 
materials that would otherwise be 
unavailable in Canada. The publication 
of the new Guide to the Collection will 
greatly facilitate access to these 
materials. 

The (;uide is now available at a pur
chase price of $15.00, prepaid, plus 
$3.00 for shipping and handling 
(please, allow 4 weeks for delivery). To 
obtain you(copy, please contact the 
eFt Film Library at our address in Mis
sissauga, given below. 

BUSINESS OFFICES; 
75 ALBERT ST. 
SUITES-20 
OTTAWA, ON 
.J(.1P 5E7 

232-6727 

.1935 

Find that film! Christine J, Boulby's 
Distribution Guide for Non-Theatrical 
16mm Films In Canada is now available 
from the CFI ($8.00 plus $1 .50 shipping 
and handling). This publication lists 
approximately 2000 educational film 
producers and distributors (both foreign 
and domestic), together with their 
Canadian distribution sources. 

The British film 'nstHute Guide tIJ 
International Film Festivals - 1984 
{$10.00) is now being eXclusively dis
tributed in Canada by the Canadian 
film Institute. This publi-cation, con
taining detailed information on all film 
fe,?tivals around the world, is a valuable 
resource fOf Canadian producers and 
distributors seeking to promote their 
films abroad. For further ·information 
on this pl.Jhlication, please write to the 
Institute at our Ottawa address. 

Research continues .on the Guide to 
film, Te/evi~ion and Communications 
Courses in Canada, 1985-86, scheduled 
for publication in Autumn 1984. Over 
250 universities, colleges and CEGEPs 
across Canada have bee n contacted in 
order to obtain de tailed information on 
the variety and scope of courses offe r
ed. Sponsors of the Gu ide include 
Telefilm Canada, the National Film, 
Television and Sou nd Archives, the 
Canadian Broadcast in g Co rporation 
and The Samuel and Saidye Bronfman 
Family Foundat ion. Furthe r informa
tion on the Guide will be carried in 
future CFt Communiques. 

FIFllETH ANNIVERSARY 
CINQlJANTI~ME ANNIVERSAIRE 

ANDRE FORCIER AT NFJ 

The NFT's Jufy programme will feature 
the work of Quebec filmmaker Andre 
Forcier. Assembled with the assistance 
of the Cinematheque quebecoise and 
the Film Festivals Division of Telefilm 
Canada, the programme indudes lE 
RETOUR DE l'IMMACULEE CONCEP
TION, CHRONIQUES lABRADO
RJENNES, BAR SALON, L'EAU fREnE 
and his most recent film, AU CLAIR DE 
LA LUNE, Also induded in the NFl's 
summer Hne-up are the films of Toronto 
independent producer Bill House, Br'i
tish Film Institute experimental pro
ductions, new films from Mexico, 
Yugoslavia and Germany, and 'PER
SISTENCf OF MICKEY - a 56-year look 
at the evolution of Mickey, Donald and 
friends. Many NFT programmes are 
available to exibitors across Canada, 
Please contact Harry Suthe rland, 
Director, National Fi lm Theatre of 
Canada, for details. 

With a n eye to its 50th Anniversary in 
198 5, the Canadia n Film In stitu te will 
cont inu e th e wo rk if is mandated to 
do: encourage and'promote the study, 
appreciation and use of film and tele 
vision as edu cational and cultural fac
to rs in Canada and abro ad . It will con
tinue to serve its con stitu e nts from 
coast to coast. And it will continu e to 
plan it s growth -wit h th e next fift y years 
in mind. 
We invite your comments and su gges
tions o n o ur serv ices and p rogramm es. 
Pl ease wr ite to us at our Ottawa offi ces. 

1985 

CFI FILM LIBRARY: 
211 WATLINE AVE. 

SUITE 204 
MISSISSAUGA, ON 

L4Z 1P3 
(416) 272-3840 

• 
ductions, as has been learned 
by the British, Australian and 
French industries. In short, the 
economic development of Ca
nada's private film and video 
industry will also serve a larger 
cultural concern. 

Within this broader cultural 
context, the policy's private 
sector trust is intended to assure 
the financial viability and eco
nomic development of Cana
da's private film and video 
industry. 

Canada's film and video 
industry is a key growth sector 
in the context of the informa
tion revolution. It must be in a 
position to seize the opportu
nities of the new environment. 
Already significant measures 
have been taken. The federal 
government's Broadcasting Stra
tegy - and especially its export 
thrust - are already being im
plemented. 

This National Film and Video 
Policy will significantly magnify 
those opportunities with mea
sures to: 

1. Strengthen Canadian 
production 

Through the Canadian 
Broadcast Program Develop
ment Fund and the Capital 
Cost Allowance for certified 
Canadian productions, the 
Government of Canada has 
laid the fou 'ndations for a si
gnificantly stronger Canadian 
film and video production 
industry. Certain strategically 
important aspects of produc
tion still require attention, 
however. This National Film 
and Video Policy addresses 
these key areas and calls for 
increased resources to the 
Canadian Film Development 
Corporation (CFDC) to support: 
• script and project develop
ment, and 
• bridge-financing to permit 
production before financing 
is finalized. 

2. Increase support lor 
promotion and marketing 
01 Canadian productions 
The Government of Canada 
will provide support to in
crease the I,jsibility of Cana
dian productions at home and 
abroad through: 
• a ne\1' CFDC program to 
support the test-marketing oj 
Canadian productions by the 
private sector, 
• a new CFDC program to 
support the promotion of Ca
nadian productions in Canada, 
• the prol'ision through thp 
CFDC o[ more effective and 
focussed support to Canadian 
film and I'ideo festil'als, 
• enhanced s upport through 
the CFDCfor the promotion 0./ 
Canadian productions in fo
reign markets, and 
• nell' support to help reduce 
the financial risks of del 'e l
opingforeign markets, through 
the Program for Export Market 
Development. 

3. Reaffirm a lead role 
for Telefilm Canada 
In light of the CFDC's lead role 

(cant. on p. 44) 

.11l1v-AIJ IJS - inemaCanada/43 ~ 



• 
National policy 
(cont. from p. 43) 

in carrying out the priva te sec
tor thrust of this Na tional Film 
and Vide o Policy, the Govern
ment of Canada will; 
• rename the CFDC "Telefilm 
Canada" because of its respon
sibilities for both video and 
film, 
• provide an additional $7. 75 
million a yea r for Corporation 
programs to serve the private 
sector. 

4. Bu ild lo n g - term 
com pet itive capab ilities 
In order to improve the long
term compe titive capabilities 
- and, in particular, the busi
ness management, financial 
planning, technical and m ar
keting s kills- of the Canadian 
owned film and video indus
try, the Gove rnm ent of Canada 
will : 
• target the indus try for ass is
tance unde r th e Interfirm 
Comparison Program, 
• establish skills upgrading 
support for the industry, and 
• provide additional resour
ces for national service orga
niza tions serving the industry. 

5. Access to scr eens -
the last hurdle 
The private sector th rust of this 
National Film and Vid e o Policy 
will stre ngthen the production 
capabilit ie s of the Ca nadian 
industry. It will ensure that the 
industry is much bett er abl e to 
marke t and promote its pro
ductions at both home and 
abroad. It will build up the 
long-term competitive strengths 
of the industry, making it more 
capable of meeting the chal
lenges of the new environ m ent. 
But on e fundam e ntal proble m 
still remains - making sure that 
Canadian productions can be 
seen by Ca nadian and a lso 
foreign a udiences. 

Simply put, it is a question of 
access - access to Canadian 
and foreign movie screens an d 
access to the revenues from 
such screenings. 

In Canada, well over 80 per 
cent of t heatrical distribution 
revenues in 1981 went to foreign
owned distributors, most of 
them w h olly owned subsidia
ries of U.S. leisure industry 
conglomerates with major pro
duction studios in Hollywood. 
Of the revenu es earned in 1981 
in Canada by these companies 
- all of w h ich are memb ers of 
the Canadian Motion Picture 
Distributors Association 
(CMPDA) - less than one per 
cen t came from distribution of 
Canadian features . 

On average, Canadian-made 
feature s with only two per cent 
of the screen time in Canadian 
cinemas, with the remaining 
time devoted to foreign - main
ly U. S. - productions. Mean
while, Canadian francophones 
are turning increasingly to En
glish-language television and 
cinemas because of long delays 
in gaining access to dubbed or 

elM E M A~ • 
s ub-titl ed versions of newly 
re leased fo re ign produc tions. 

Canad a is not a lon e in fa Ci ng 
th e effects of d omina tion by 
U.S. -ow ned dis tribution co m
p a nies of its domestic theatrical 
m arke t, though th e e xperi e nce 
has been m o re inte n se in Cana
da. The U.S. industry is domi
n ant throughout the world and 
many countries have instituted 
restric tive a nd stimulative 
policies, u sually in combina
tion, to assure the h ealth of a 
domestic film and video indus
tlY. 

All of th ese options and 
others a re, and will remain, 
available to the Government of 
Canada. 

more co-ope rative relationship 
can be mut ually b e neficial. 

In most w estern countries, 
th e film a nd video production 
industry s us tains itself with 
reve nues from th e domestic 
marke t a nd, if th e country is 
small, from foreign markets. 
Ca nadian features o n a verage 
account for only two p e r cent 
o f the box office receipts from 
the Canadian theatrical m arket, 
and are rarely distributed out
side this country. 

T h e U. S. industry now has 
unfettere d access to Canada, 
th e largest s ingle fore ign 
market for its product. Th e 
Canadian industry, which has 
a growi ng and increasingly 
sophisticated production capa
b ility, needs greater access to 
its own market and both Ame
rican and world markets. A 

On behalfofthe Government 
of Ca nada, I have been autho
rized by Cabin et to nego tiate 
w ith fo reig n -owned dis tribu
to rs operating in Ca nada - the 
m em ber companies of the 
Canad ian Motio n Picture Dis
tributors Association (CMPDA) 
- with a view to assuring; 
• g rea te r access by Canadian 

Balance Vlith 
Cinegelon 
location and 
you Vlon't 
have to do a 
balancing act 
at the dailies. 

Cinegel eliminates one embarrassing scene from the dailies . The one 
where you h~~e . to ~x'plain unb~lan?ed color to the producer. 

Instead of fiXing It In the lab , thiS Academy Award winning family of 
t<;>ols corrects daylight, arc light, tungsten , fluorescent and HMI sources 
fight on the set. 

. Th~ Cinegel !ine, which includes color-correcting gels and 17 different 
d~ffuslon matenals, ~as. dev~loped over many years by 
clne~atographers , hg~tlng directors and Rosco's specialists. It has pro
ven Itself totally e!fectl.ve - on location and in the studio - during 
thousands of motion picture and television productions. 

For a free swatchbook and technical handbook, contact your rental 
house, Rosco dealer or Rosco. 

Cinegel: 
The Great Equalizer 

rosco 
1271 Denison Street #66 Markham, Ontario, Canada l3R 485.416/475·1400 
Also In New York, Hollywood, london, Madrid, and Tokyo. 

(cont. on p. 45) 
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theatrical marketforCanadian
owned and controlled film 
production and distribution, 
companies, and 

We are hopeful that a mutua lly 
satisfactory resolution can be 
reached. If not, the alternative 
approaches adopted in other 
jurisdictions will represent the 
only way out of the present 
unacceptable s ituation. 

their characters. One has 
the impression of being re
united with old friends that 
one has not seen for a while 
and, because of that, one is 
curious to learn what has hap
pened to them since the last 
encounter. The only fla w comes 
at the end when Louis is driving 
his cab, taking their child to the 
hospital : there is a dreamlike 
scene where people run be
side the car repeating things 
th ey have told him at different 
moments in the film. It just 

(cont. from p. 44) 

productions to Canadian au
diences through their domestic 
distribution systems, 

Cannes 
(cont. from p. 41) 

• greater access by Canadian 
productions to the American 
market and other foreign 
markets through the world
wide distribution systems of 
these firms' parent companies, 
• a greater proportion of the 

• quicker access by Canadian 
francophone audiences to 
dubbed or sub-titled versions 
ofnewly released TV programs 
produced through the parent 
companies of CMPDA mem
bers. 

I shall be reporting back to 
Cabinet in six months on the 
progress of these negotiations. 

demess for Louis and Clau
dette . This film could not have 
been made without the original 
actors once again portraying 

National 
Film Board 
of Canada 

Office 
national du film 
du Canada 

--NIWSI-------
NFB RELEASES FILM 
CANADIANA CATALOGUE 
Film Canadiana (1980-82), Cana
da's national filmography contain
ing information on over 2700 film 
productions, is now available from 
the National Film Board. 

This new edition was produced by 
the computerized catalogue pro
duction facility of FORMAT, the 
NFB's national information system 
for audiovisual materials. Film titles 
are indexed by series, producer, 
director and subject. There is also a 
directory of producers and dis
tributors of Canadian film. The 
publication of Film Canadiana was 
sponsored by the National Library 
of Canada, the National Film, Tele
vision and Sound Archives, and the 
Canadian Film Institute. Copies 
may be purchased from Customer 
Services (0-1 0), National Film Board 
of Canada, P.O. Box 6100, Station 
A, Montreal, Quebec H3C 3H5. A 
check for $20.00 should be made 
payable to the Receiver General of 
Canada. 

RECENT WINNERS 
Three N FB productions received 
awards at the 26th American Film 
Festival in New York May 28 - June 
2. Mike Rubbo's Daisy: The Story 
of a Faceliff, a portrait of one 
woman's approach to aging an~ the 
force of gravity, won a Blue Ribbon; 
Norman Mclaren's dance film, 
Narcissus, received an Honorable 
Mention' and Paul Bochner's intri
guing vignette Faces won a Red 
Ribbon. 

NFB Offices in Canada: 

Kathleen Shannon, Executive Producer of the 
NFB's Women's Studio, received honorary 
degree. 

- Pierre Veilleu x's animated short 
film, Champignons/Mushrooms, 
won a first prize at the 6th World 
Festival of Animated Film in Zagreb, 
Yugoslavia, June 11 to '5 . 

- As well an N FB sound filmstrip 
directed ~nd drawn by Don Arioli 
has earned two awards: a Silver 
Screen award from the U.S. Indus
trial Film Festival in Illinois, May 18; 
and an Award of Merit from the 
annual AMTEC (Association for 

Headquarters · Montreal (514) 333·3452 
Pacifi c region ' Vancouver (604) 666·1716 
Prairie region · Winnipeg (204) 949·4129 
Ontario region· Toronto (416) 369·4094 

Media and Technology in Educa
tion in Canada) media festival in 
London, Ontario. Designed for use 
in classrooms, Not So Different 
tells the story of a make-believe 
country where everyone had to be 
the same, and what happens when 
visitors who are very different arrive. 
The filmstrip was produced by the 
NFB for the Department of Multi
culturalism. 

KATHLEEN SHANNON 
AWARDED 
HONORARY DOCTORATE 
On June 2, Kathleen Shannon, Exe
cutive Producer of the N FB's 
Women's Studio, was presented by 
the Senate of Queen's University 
Kingston, Ontario with an Honorary 
Doctor of Laws in recognition of 
her distinguished work in film
making. This year marks the' OOth 
anniversary of women graduating 
from Queen's. 

In his cifation, Dr. R.L. Watts, Prin
cipal and Vice-Chancellor of the 
University, said of Dr. Shannon, "A 
gifted and inspiring leader, she.has, 
as Executive Producer of StudiO D 
for the past ten years, fostered the 
work of women filmmakers in 
Canada and encouraged the pro
duction of films which speak to 
people allover the worl~ against 
sexism, violence and racism. Her 
Studio has won the attention of the 
White House as well as an Oscar for 
the film If You Love This Planet, and 
the reward of the public attention 
duly paid to the controversia l 
documentary Not a Love Story." 

Nat ional Ca pit a l ·Ottawa (6 13) 996·4259 
Quebec regi on · Montreal (514) 283-4823 
Atlant ic regi on · Halifax (902) 426·6000 
plus offices in most major ci ties 
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does not work because of the 
linear structure and the straight
forward way Labrecque has 
told the story up to that mo
ment. It really appears out of 
context. 

Labrecque was a bit worried 
before the first screening of 
Les Annees de reve in Cannes, 
not knowing w hat to expect 
from the public and the press, 
because there is, in the film , a 
major segment about an im
portant French figure , General 
de Gaulle, whom we see during 
his famous visit to th e Montreal 
City Hall (the footage comes 
from Labrecque's own La Visite 
du General de Gaulle which he 
had shot at the time ). But all 
went well and the film received 
quite a warm reception. Les 
Annees de reve will open in 
Quebec in early September. 

Canada was for a long time a 
country in which the Festival 
took a big interest and it was a 
privileged guest (there is in 
Cannes a "Rue du Canada")' 
This is no longer true. Today 
the reception both from the 
organisers and the press is 
polite, still curious, but no one 
will bend over backwards any
more. The problem stems from 
the sad fact that we have not 
been very consistent in the 
quality of our presence at this 

, festival through the years. 
Finally, there is a last amusing 

game to obsel\ e in Cannes: 
it is called "who gets what for 
his film festival." Serge Losique 
(Festival des Films du Monde), 
Claude Chamberlan (Festival 
International du Nouveau Ci
ne ma) and Wayne Clarkson 
(Fest ival of Festivals ) all s trived 
behind the scenes to get (and 
be the first!) what seemed to 
them the best choice for their 
own cinematographical even t. 
Some idea was partially given 
of the contents of the Festival 
des Films du Monde: invited 
country this year is Australia 
w hich wi ll show a dozen fea
ture films and a few shorts and 
have two films in competition. 
As for the Festival of Festivals, it 
announced a major retrospec
tive of Canadian cine ma in 
which over 200 films will be 
shown. The only comme nt 
Chamberlan was willing to 
make was that his festival would 
offe r a good number of ni ce 
surprises. He was \ '(' 1'\ ' pleased 
that \\ 'im \\ 'enders w o n th e 
Pa l m e d'Or with Paris, Te,>o:a s 
a nd that Jim Jamlush's Stra nger 
Than Paradise w on th e Pri:-. d e 
Presse inte rn a ti o na le . 

Ca nnes is a d efinit e mu st on 
th e agenda of Ca nadian distri~ 
ut ors , it see m s, by th e number 
of th e m e ncounten'd ru shin g 
o n the Croise tte fro m o ne film 
to anothe r or to a bus iness 
m eeting. All thi s is quit e thrill
ing : but one hopes th a t it will 
no longer ta ke t\\·o \ 'ea rs be fo re 
a film seen in Ca nnes reaches a 
Can adi a n screen , as w as the 
s itua tion no t lo ng ago . 

Martin Delisle • 
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