TRADE NEWS

Conservatives take hite out of culture

OTTAWA - Barely three months
after pre-election promises
offering a better deal to the arts
(see Cinema Canada No. 111),
the impact of Conservative
spending cuts on cultural pro-
grams appears to be more than
double the level of cutbacks in
non-cultural programs.

As announced by Finance
minister Michael Wilson in his
economic statement Nov. 8, the
most visible and single, largest
cut affects the Canadian Broad-
casting Corp., slashed by $85
mln. ($75 million from its 1985-
86 budget plus $10 million
earmarked for the purchase of
new technology).

However, background papers
to the Wilson statement reveal
overall cuts to the culture and
communications sector of the
federal budget totalling $121.5
million. In terms of specific
agencies, the National Film
Board of Canada is cut by $1.5
mln., the Canadian Radio-Tele-
vision and Tele-communica-
tions Commission (CRTC) also
by $1.5 mln, the National Arts
Center by $1 mlIn., the Canada
Council by $3.5 min,, the depart-
ment of the Secretary of State
by $9.8 mln., and the depart-
ment of Communications by §7

mln. In percentage terms of an-
nual budget, this represents for
the CBC a 9.5% cut, the Canada
Council 5%, the NFB 2.4%, the
NAC 27% and the CRTC 5.9%.
With cuts extending as far as
Parks Canada’s historic sites
program, the only agency ap-
parently unscathed so far is
Telefilm Canada and this year's
$60 million-dollar Broadcast
Fund.

Ottawa sources report that
in some specific instances,
notably the Canada Council,
the government has directed
the agencies to effect the cuts
from administrative and over-
head cuts as opposed to reduc-
ing funding programs. But, as
one source pul it, noting that
this too contradicts election
promises, “That's a pious hope
now."”

In the affected agencies, the
mood is being described in
words such as “shock” and
"distress,” Official reaction on
the part of the agencies con-
cerned is virtually non-existent
as in most cases it is not known
how the cuts are to be imple-
mented. The NFB, in a terse
official statement Nov. 9,
acknowledged “the need for
better budget control” adding,

Music, sports

TORONTO - Canadian specialty
services, The Sports Network
and MuchMusic, are reaching
more than 300,000 subscribers
each following their first month
of operation, according to the
latest figures released by Me-
diastats of Toronto.

First Choice = Superchannel
with 472,302 subscribers has a
10% market penetration of
Canadian cable-served homes,
while TSN and MuchMusic
have 324,315 and 334,058 sub-
scribers respectively. Subscrip-
tions to the American specialty
services are running at about a
third of the Canadian ones,
with The Nashville Network
leading with 125,635 subscri-
bers closely followed by Arts
Entertainment with 124,827,

There were 355 cable com-
panies operaling across Canada

Canadian services

First Choice * Superchannel
Super Ecran

The Sports Network
MuchMusic

WorldView

U.S. specialty services
The Nashville Network
Arts & Entertainment
Cable News Network
Financial News Network
The Learning Channel
Country Music Channel

revive Pay-TV

as of Sept. 30 servicing 4,959,051
subscribers.

Pay-TV is offered in a be-
wildering array of stand-alone
and combination packages.
The most popular package, the
Can Pack which includes First
Chaoice * Superchannel, Much-
Music and TSN, has 183,143
buvers. The next most popular
buy is the nine-pack with 82,123
buyers taking the Can Pack and
six American specialty chan-
nels.

Well over one half of pay-TV
subscribers live in Ontario and
about half of those in Toronto.
After Toronto, Vancouver has
the highest number of pay-TV
subscribers followed in des-
cending order by Montreal,
Calgary, Edmonton, Ottawa-
Hull, and London.

Sales as ol Sept. 30/84
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however, that no details on the
implementation of the cutbacks
would be available until the
end of the month.

The difficulty of assessing
the extent of the cuts and the
manner of their implementa-
tion is compounded by the
government's tight control over
information. “The discipline
the government is exerting is
incredible,” Brian Anthony,
national director of the Cana-
dian Conference of the Arts,
told Cinema Canada.

As for policy guidelines on
the direction of the new govern-
ment's cultural orientations,
Patricia Finlay, cultural policy
advisor to the ministor of Com-
munications, would only com-
ment that "Everything is under
review,” indicating that the
review process could continue
until February.

According to Finlay, the
federal-provincial ministers’
conference on national cultural
issues, originally scheduled for
December, had been moved
back to February when the cul-
tural review process will have
been completed.

“I'm still trying to find the
elusive logic that would ex-
plain the cuts,” the CCA’s Brian
Anthony told Cinema Canada.
“I don't understand why the
cultural sector got hit the way
it did, with cultural programs
taking average cuts of 54% as
opposed (o for non-
cultural programs.

2.5%

“It doesn’t seem to be an
economic exercise. You don't
gel that much money out of the
cultural sector and what money
there is is already well-estab-
lished in terms of its economic
benefits. So [ don’t know what
to make of it,"

According to Anthony, "Our
major concern is that there
may be more cuts in the forth-
coming Spring budget.”

For the Canadian Conference
of the Arts, which lobbies cul-
tural policy-makers on behalf
of its over 400 national arts
organization-members, a first
I'[‘.H]}UI]S(.' to the ["-U“]ill.‘ks an-
nounced so far “must be 1o
muster all the arguments float-
ing around that justify expen-
ditures in the cultural sector.
This is an authentic education-
al need, if only to head off
further cuts.

“If the government seems to
be determined to have its way,
we, for our part, have 1o
demonstrate that our concerns
are valid”

But, Anthony added, “a lot of
people must be distressed at
having to continually play
catch-up ball. We've played
this game so many times in the
last decade "

Producers’ associations jockey
for position with minister Masse

TORONTO - In the wake of
federal budget cutbacks an-
nounced Nov. 8, rival production
groups have been busily vyving
for input at the department of
Communications. While, the
Canadian Film and Television
Association (CFTA] with the
Canadian Association of Motion
Picture Producers (CAMPP) —
the two organizations are to
merge Jan. 1 — were holding
discussions with key officials
of the film policy unit of the
department, the Association of
Canadian Film and Television
Producers (ACFTP) and L'Asso-
ciation des producteurs de
films du Quebec (APFQ) went
to the top, meeting with minis-
ter Marcel Masse in Ottawa on
Nov. 14.

CFTA/CAMPP held a Nov. 13
meelting with John Watt, Robin
Jackson and Sandra MacDonald
of the DOC, which included 50
representatives from all sectors
of the film industry.

Stephen Eilis, CFTA presi-
dent, said that "it was a three-
hour, no holds barred, animated
and lively discussion. It went
off very well” He thought that
“itwas quite clear that the DOC
mandate is to keep their finger
on the pulse of the industry.
The new minister wants a
hands-on role. John Watt kept
stressing that there was a new
mandate - and the minister is
making the decisions. In fact,
as far as film policy goes, Masse
has decided to go ahead with
unfinished business, including
negotiations with the majors
for more Canadian screen-
time.”

Ellis noted that industry re-
presenlalives were tryving to
send a number of messages to
Masse. These included :

e “great reservations about
the bidding system which is
making things very difficult for
independent exhibitors and is
having a constricting effect on
screen time for producers ;

e “the pivotal role of Telefilm
Canada - the great fear is that
with the CBC cuts, the Broad-
cast Fund might have trouble
disposing of its allocation ;

¢ "the need for some stability,
a sense of an orderly market
evolving;

e “anotherlook at the tax rules
- some alternatives that might
improve the lot of producers
looking for private investors.”

Pat Ferns, ACFTP president,
said that his association had
presented a brief to the minister
which Masse did not want
publicly released until he had
a chance to study it. Ferns indi-
cated that distribution policy
constituted a major section of
the brief. He was not willing to
elaborate further. "We hope to
make it public within the next
months,” he said.

Asked if there was a danger
of the industry being disregard-
ed because of conflicting advice
from the production commu-
nity, Ferns replied that “the
ACFTP/APFQ represent $111
million of the $134 million
budget of Broadcast Fund pro-
jects. The Quebec sector and
our group are talking with one
voice. I know which voice will
be heard.”

Ellis was not so sanguine.
“The industry is suffering
greatly because it is divided.
We don't always say the same
thing. The government has
no idea what to do. It can dis-
miss us as not universally ac-

cont.onp. 52

Base GanCon on performance

TORONTO - The Ontario gov-
ernment has called for a "“major
overhaul of the current quota-
based approach to Canadian
content regulation for private
television broadcasters” The
Ontario Minister of Transpor-
tation and Communications,
James Snow, advocated the
change on releasing a study
commissioned on Canadian
content regulation by Nordi-
city Group.

The study, “Implementing a
Performance-Based Approach
to Canadian Content”, recom-
mends the elimination of quo-
las for davtime Canadian pro-
gramming on the grounds that
it is economically inefficient
and has low audience appeal.
Private broadcasters would
have the flexibility of reducing
davtime Canadian program-

ming and making up any au-
dience loss during prime-time.
Nordicity estimates a change
would result in industry-wide
savings of between $16 to §30
million, with a single station
benefitting anvwhere from
$783,000 to $1.1 million.

The report argues that, while
the volume of Canadian pro-
gramming may be less, the dol-
lars spent on Canadian shows
will actually increase to deliver
a product that will attract
larger audiences. Theyv envi-
sion the regulator's role shift-
ing from imposing penalties
!'or‘ non-compliance to offering
incentives for better perfor-
mance,

The ministry has twice pre-
Viously intervened with the
CRTC for changes to Canadian
content regulations.
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CBC cuts make indy producers anxious

TORONTO — A mood of uncer-
tainty grips the production in-
dustry in the face of $75 million
cuts at the CBC and continued
silence from Marcel Masse,
minister of communications,
about Conservative film and
culture policy.

with access to the Broadcast
Fund heavily dependent on the
CBC- in the Fund's first vear of
operation, CBC/Radio-Canada
projects accounted for over
70% of the Fund's budget -
cutbacks in programming can
severely affect producers' ac-
cess to the Fund. Claude Dai-
gneault, director of communi-
cations at Telefilm Canada
which administers the Fund,
was unable to say what the
effects of CBC cutbacks will be.
He noted, however, that the
minister has assured Telefilm
its budget will be maintained.

For Michael MacMillan, pre-
sident of Atlantis Films and
vice-president (production) of
the Canadian Film and Televi-
sion Association (CFTAJ, the
prospects are “frightening”
“The worry clearly is,” he said,
“that if they’re making $75 mil-
lion in cuts one can only hope
none of it comes from funds
earmarked for production. It
would be destructive for the
progress made in past years."

Producer Peter O'Brian, pre-
sident of the Canadian Associa-
tion of Motion Picture Produ-
cers (CAMPP), said that "we are
worried and concerned that if
there are budget cuts they will
adversely affect the entire film
industry cycle. It will mess up
the film industry financing cycle
which is just straightening out.”
O'Brian suggested that the un-
certainty may be causing de-
lays in getting projects under
way. He added that under pre-
sent arrangements CBC is “un-
able to respond to the industry’s
demand for development funds
and licenses."”

Pat Ferns, president of the
Association of Canadian Film
and Television Producers, said
that he was “looking for assur-
ances that the independent pro-
ductions sector as a key policy
sector would not be affected by
this." He indicated that the cuts
were “clearly motivated by the
auditor general's report.”” The
auditor general's report, re-
leased earlier in the year, sug-
gested that there was severe
waste and inefficiencies in
CBC management.

In a subsequent interview
with Ferns, after he had met
Nov. 14 with Masse and CBC pre-
sident Pierre Juneau, he said
that he was satisfied that the
"independents are not going to
be sacrificial lambs. The priority
of the government is to go at
administration rather than
programming. The CBC is
making every effort to involve
the independents.”

Stephen Ellis, president of
CFTA, said that “it was a little
early to react in areas that con-

cern us. We don't know if it will
affect programming. 1 am
somewhat relieved that the
government has appointed an
independent task force to over-
see the cuts. What we fear is
that CBC will make cuts in a
very political way to demon-
strate a huge loss to the view-
ing public, which would affect
us.”

Rudy Buttignol, chairman of
the Canadian Independent Film
Caucus, which has been labby-
ing for more CBC outlets for the
works of independent docu-
mentary makers, was “encou-
raged by announcements that
the minister wants to take the
cuts out of administration.” He
hoped that the cuts would be
an "impetus for effecting chan-
ges - to bring things out to the
private sector.”

The mood within CBC is ra-
ther more sombre and uncer-
tain. “We don't know very
much, if anything" said Ray
Hazzan, president of the Asso-
ciation of Television Producers
and Directors |Toronto), which
represents CBC producers,
“"We've been told what every-
body else knows — cuts will be
visible but programming will
be preserved as much as pos-
sible.”

Hazzan is more worried that
the CBC's mandate is being
fundamentally altered without

a public airing of all the issues.
“l hope that the public in gene-
ralis aware of what is at stake,”
warned Hazzan, "It's the future
of public broadcasting in this
country. What's happening

strikes right at the heart of

public broadcasting. The CBC
cuts will have a ripple effect
which will affect all other cul-
tural things CBC does. There
will be no outlets for local cul-
tural expressions. It CBC doesn't
do the job, no one else will.
ACTRA figures say that CBC
spent $1.3 million on writers,
Global spent $450. The consul-
tants are looking at the role of
CBC, its future mandate. That
means a totally new role for
CBC, presumably a reduced
one. If the CBC is going to have
a minor role, who is going lo
take up what CBC has done
reflecting Canada 1o Cana-
dians 7"

Asked if the association will
cooperate with management,
Hazzan answered that "we've
replied saying we're ready to
meet. We hope to have some
kind of input” No firm arran-
gements for a meeting with
management had been made.

CBC technicians are equally
in the dark about what the cuts
mean. Bryon Lowe, NABET's
CBC organizer, said "We are
waiting to find out exactly
what they intend to do. Because
of the size of it, it will cut some

AGFA-GEVAERT <
GEVACOLOR NEGATIVE

FILM 682

For professional 16mm & 35mm
film makers

For more information on these films
please call:

PHOTO IMPORTING AGENCIES LTD.

Tel: Toronto (416) 667-0700
Tel:

Montreal (514) 685-1012

programming which is de-
plorable. The administrative
side could well do with prun-
ing because of the abundance
ol bureaucracy.” Lowe is not
clear how they can reduce.
technical personnel.

“In regards to our own bar-
gaining unit we are running to
standstill. There is not enough
personnel to do all the technic-
al functions.” Would NABET
countenance lay-offs? "Our
collective agreement is there,”
said Lowe. “There is a clear
provision with regard to num-
bers which cannot be affected
during the life of the agree-
ment. There can be no lay-offs
while acquiring programs from
outside.” The current NABET
agreement expires in June of
next vear.

CBC officials are keeping
quiet about how the cuts will
be effected. Richard Chambers,
acting head of corporate com-
munications, said “At the mo-
ment we have no sense of how
it will affect independent pro-
duction ; no sense of the role of
the consultants ; we are unable
to say what happens to prime
time Canadianization.”

Paul Audley, one of the three
consultants appointed by the
minister to oversee CBC culs,
said that all he could tell Cine-
ma Canada was that he had "a
brief to work with CBC as a
representative of the minister.
We will be reporting directly to
the minister.” The other con-
sultants are former newsman

Tom Gould and Montreal con-

sultant Jean Paquin,

INSIBIY

PRODUCTION COMPANY LTD.

ANNOUNCES COMPLETION OF PRINCIPAL
PHOTOGRAPHY ON:

“WORKING FOR PEANUTS”
“TUCKER & THE HORSE THIEF”
“DARK, BUT FULL OF DIAMONDS”

INSIGHT WISHES TO THANK THE
D.G.C,, CAM.ERA, ACFC,
ACTRA, TELEFILM CANADA,
GLOBAL TELEVISION NETWORK,
SCOLASTIC PRODUCTIONS & H.B.O.

WE TIP OUR HATS OFF TO
DIRECTORS MARTIN LAVUT, ALLAN KING
& CLAUDE JUTRA

W

NIREO=PO

487 Adelaide St. West Toronto, Ontario. M5V 1T4 (416) 366-8001

Transfers from 35mm and 16mm film to video tape on Bosch F.D.L. 60.B.2

with System 60.B. computerised scene to scene color corrections

Video and sound compression and expansion also available.
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N FB management plan

provokes employee response

MONTREAL - The $1.5 million
budget-cuts announced by the
federal minister of Finance
Nov.8 may have been the spark
required to reverse the chron-
ically low morale at the Nation-
al Film Board of Canada as a
new combativeness is now
evident among employees al-
ready angered by a manage-
ment plan to implement the
National Film and Video Policy.

The 38-page document, ob-
tained by Cinema Canada, is
translated from French and en-
titled “Five-Year Operational
Plan: Discussion document,”
dated October 1984. It was pre-
sented by Government Film
Commissioner Francois Mace-
rola to the NFB's board of trus-
tees’ recent meeting in Monc-
ton, N.B., where it got an un-
enthusiastic response, accord-
ing to union sources at the
meeting.

The plan, which proposes to
implement the national film
and video policy’s two objec-
tives (turning the NFB into a
world-class center of film and
video excellence, and a national
training center for advanced

research, development and
training in film and video art
and technology), recommends :
e a decentralized production
program that over five years
will balance productions done
in Montreal with production
from the other parts of Canada ;

e reductions in creative staff
to a permanent core of 30 Eng-
lish and French filmmakers,
with 70% of NFB films produced
by freelancers by 1989-90 ;

e integration of production
and marketing through the
addition of 30 coordinators of
marketing and audience re-
search, marketing officers, in-
formation and promotion offi-
cers, writers, distribution
agents, and r & d officers to
develop and identify audience
requirements and new market
trends ;

e the creation of 12 audiovisual
centers, one per province, with
two for Ontario and Quebec, to
be involved in production, pro-
motion and distribution ;

e formalization through fed-
eral directive of relations be-
tween the NFB and CBC/Radio-

Telefilmopens Halifax office

HALIFAX—In a move to encom-
pass the regions in its opera-
tions, Telefilm Canada has an-
nounced the.opening of a Hali-
fax office which should be
operational by the end of No-
vember,

Modelled on the Vancouver
office, the Halifax one will be a
point of contact between Atlan-
tic filmmakers and Telefilm.

Appointed to direct the Mari-
time office is Bill Niven, an
experienced administrator
making the move from Correc-
tional Services of Canada. Niven
admits that it is an unusual
move for him. He says, how-
ever, that he is bringing with
him “a fair amount of adminis-
trative experience and expe-
rience in dealing with the pri-
vale sector.”

Niven says his first priority
will be to get to know the

people in the industry. “I aim
to learn a lot about the film
business. I want to meet all the
filmmakers and find out what
their concerns are.”

He sees the role of the Hali-
fax office as an information
transmitter. “We will be a con-
duit of information between
Maritime filmmakers and Tele-

film." Decisions on approving

projects for Telefilm funding
will be made in Montreal by
Andre Picard. There will be no
quotas, either high or low, on
productions to emanate from
the Maritimes. “We are going
to go strictly on the strength of
the project. My job is to help
them access the fund,” says
Niven.

Niven is not sure how possi-
ble regional cutbacks by CBC
would affect production in the
Maritimes.

Video Atlantic for broadcasting

CHARLOTTETOWN - Charles
Duerden, director of public re-
lations, announced the forma-
tion of Video Atlantic to provide
a full broadcast quality facility
in the Maritime region. Video
Atlantic became operative in
September as they took on
coverage of the Pope's visit to
St. John's, Newfoundland. The
company has just completed a
half-hour drama, The Job, for
CBC Halifax. Duerden noted

that Video Atlantic is a comple-
tely mobile unit. Presently
looking to CBC regional broad-
casting for co-productions,
they are concerned about CBC
cutbacks which may effect re-
gional programming.

Meanwhile, on Oct. 22, Tele-
film Canada announced the
opening of its Halifax office to
stimulate production in the
Maritime region.

Canada for access to the nation-
al public television network,
and greater use by the NFB of
conventional, pay- orcable TV ;
e transfer to Telefilm Canada
of $1.45 million, including the
NFB's four international offices
and 17 employees on Oct. 1 ;

e elimination of "a significant

number of positions” in the
engineering sector through
long-term sub-contracting ;

e opening the NFB laboratory
to private production by Dec.
30, 1984, through tenders to
Canadian laboratory owners
for business proposals that
would allow the lab to function

as a separate entity, jointly ad-
ministered by the NFB and the
private sector ;

e tenders by Dec. 30, 1984 on
the privatization of the NFB
shooting stage in co-manage-
ment between the Board and
the private sector;

Personnel:

President: Doug McKenzie
Post Production Direction: Bob Predovich
Location Recording and Mixing: Paul Massey
Editing Supervision: Bruce Nyznik
Foley Recording/Music Scoring: Frank Morrone
Recording/Editing: Jim Frank
Technical Direction: Dave Armstrong
Office Management: Colleen Briggs

Featured on productions such as:

Music: Police Synchronicity Concerts/Supertramp Live/
Chris DeBurgh/Yes/[many more)

Features: Pygmalion (Peter O'Toole), Case of Libel (Ed Asner),
Skyward (Imax Film)

Series: Littlest Hobo |CFTO)/Profiles of Nature (Keg)/Rocket Boy
(Nelvana)/Trilogy Series (City)/Hitchhiker (HBO)

Specials: Toller Cranston—Magic Planet (ABC)/Lighthouse Reunion
(CBC)/Balconville (CBC)

*Guest Panelists at “Convergence” SE #6
(“New Horizons in Sound Reproduction”)

Sound producers/packagers for
television and film featuring
sophisticated computer technology
through all facets of Foley recording,
ADR, FX editing, music creation/
scoring, and mixing. Developers of the
new BTX “ShadowMaster” IBM controller
system (available January ‘85).

THE MASTER'S WORKSHOP CORPORATION

306 Rexdale Blvd. Units 5, 6 & 7
Rexdale, Ontario, Canada M9W 1R6
(416) 741-1312
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e allocation of more resources
and effort towards research of
audience viewing habits, new
technologies, and audience
reaction methodologies ;
e clarification of the NFB's
mandate concentrating on
socially and culturally relevant
films ;
e anew administrative frame-
work headed by a president,
five vice-presidents and a
management committee.

In assessing costs of the

operational plan, the document
estimated slight savings in Lhe
$300,000-500,000 range, noting
“We do foresee that there will
be slightly fewer employees..
than at present.”” However, the
document states also that "all
of the duties that now exist will
continue to exist under the
new structure.” While transi-
tional costs of the implemen-
tation plan were not known, it
was estimated the plan would
not add to expenditures “but

could reduce staff costs sig-
nificantly.”

The Board's official position
is that it is only a discussion
document and that before im-
plementation of such a plan,
there would be consultation
with NFB employees.

However what has angered
NFB technicians, filmmakers
and their union, is precisely
that there was no consultation
before the document was cir-
culated.

“The document reflects
aboutl five or six management
inputs,” commented one em-
plovee. "There was no con-
sultation with the directors of
English or French production,
nor with executive producers ;
and no consultation with the
staff at any level”

“It is little wonder the NFB is
facing the difficulties it is," the
same employvee added, “when
vou have a document wrilten
by people who have no interest

National
Film Board
of Canada

Office
national du film
du Canada

ATLANTIS AND NFB SIGN
CO-PRODUCTION
AGREEMENT

Atlantis Films Ltd. and the National
Film Board of Canada have signed
an agreement to co-produce 17
half-hour dramas for initial broad-
cast on the Global Television Net-
work. The Global Playhouse series
is an anthology of dramas adapted
from Canadian short stories. Prin-
cipal photography for the first
episode, based on Margaret Lau-
rence’s To Set Her House in Order,
began in Edmonton in November,
and is being directed by Anne
Wheeler. Other titles in the series
include Uncle T by Brian Moore,
The Concert Stages of Europe by
Jack Hodgins and The Rebellion of
Young David by Ernest Buckler. The

ll first eight episodes, produced by
ll Atlantis in collaboration with the

NFB, is presently being aired on
Global TV,

IN COLUMBUS...

Don Brittain’s Something to Cele-
brate, an hour documentary show-
ing how some senior citizens prove
that life doesn’t necessarily slow
down after sixty, earned the
President's Chris Award for the
Best of Festival production at the
32nd International Film Festival,
Columbus, Ohio, on November 3.
.Something to Celebrate is an NFB/
CBC co-production.

IN CHICAGO...

At the 20th International Film Fes-
tival in Chicago, November 9-23,
Real Inside, directed and produced
by John Weldon and David Verrall,
earned a Silver Hugo in the
animated film category ; Japanese

Don Brittain on location for Something to Celebrate,
the President's Chris Award at the Chicago Festival.

Woman, directed by Kalle Lasn,
won a Silver Plaque; and A Good
Tree, a half-hour drama directed by
Giles Walker, also earned a Silver
Hugo. A Good Tree, one of the
eight Global Playhouse series, was
produced by Atlantis in collabora-
tion with the NFB, and will be tele-
cast on Global TV, Thursday,
December 20, at 9:30 p.m.

IN YORKTON...

Six NFB productions earned awards
atthe Yorkton Short Film and Video
Festival, October 3 to November4.
Colden Sheaf awards went to The
Boy and the Snow Goose, Gayle
Thomas director; Flamenco at 5:75,
Cynthia Scott director; Narcissus,
by Norman Mclaren ; to Douglas J.
Dodd for best musical score for the
film, Hoppy : A Portrait of Elisabeth
Hopkins. Co Hoedeman's Mas-
carade received the Golden Sheaf
Award given by the Queen City
Junior Film Society for best produc-
tion for children; and Steams,
Schemes and National Dreams
received the Antoinette (Nettie)
Kryski Canadian Heritage Award.

This film was made by the Credo
Group, produced by the NFB for
Parks Canada.

NEW CATALOGUES

The National Film Board of Canada
has just released Our Bodies, Our
Minds, acomprehensive catalogue
of Film Video and Multi-Media
Resources for Health Education,
providing information on over 250
productions produced and/or dis-
tributed by the NFB,

Subjectsinclude : Addic-

tion, Aging, Child Abuse, Death
and Dying, The Disabled, Films for
Kids, Fitness and Nutrition, Mental
Health, Occupational Health and
Safety, and Parenting.
The National Film Board has also
released its 1984/85 French and
English Film and Video Catalogues.
QOver 2500 English titles and 1800
French films are in distribution.
NFB films are distributed in 16 mm,
some in 35mm, and all are avail-
able on 1/2" V.H.S., 1/2" Betamax
and 3/4" U-matic videocassettes.
To obtain copies of NFB catalogues
contact the nearest NFB regional
office.

NFB Offices in Canada:

Headquarters - Montreal (514) 323-3452
Pacific region - Vancouver (604) 666-1716
Prairie region - Winnipeg (204) 949-4129
Ontario region - Toronto (416) 369-4094

National Capital -Ottawa (613) 996-4259
Quebec region -
Atlantic region - Halifax (902) 426-6000
plus offices in most major cities

Montreal (514) 283-4823

orknowledge of the place. None
of the upper managementhave
experience in film: they are
largely technocrats. And they
are using the Board as a public
institution for the private in-
teresl. The document certainly
reflects a lack of understand-
ing of what this institution is
about.”

“Our reaction to the docu-
ment is very negative,” says
Anne-Claire  Poirier, newly
elected president of the Syndi-
cal general du cinema et de la
television - section ONF, which
represents 380 filmmakers and
technicians, and is the largest
of five unions at the NFB.

At a union meeting Nov. 9, it
was unanimously resolved to
reject outright the five-year
implementation plan because,
as Poirier told Cinema Canada,
“it goes agains! the nature of
the institution and what it
does.”

"On the other hand,” Poirier
added, “we're not demanding
the status quo either, but we're
not for change simply for the
sake of it. And they imanage-
ment) might as well know it."

While the union's specific
strategy to prevent the plan's
implementation is still in the
process of being elaborated,
Poirier did feel that both the
announced cutbacks and the
implementation-plan document
had been beneficial in clarifving
the basic issues.

“In recent policy statements
- vou can see it a little in the
national film and video policy,
and vou can see it quite clearly
in the implementation plan -
what is being attacked is the
specificity of the Board, the
integrated character of the ins-
titution, It is the fact that it
consists of specialized tech-
nicians, of a lab, of a distribu-
tion sector, that give the place
its specific character. If the
institution keeps self-destruct-
ing, by getting rid of its distribu-
tion sector, then its lab, then its
sound service, where are we
going to end up 7"

“Since Guy Roberge left some
20 years ago,” Poirier conti-
nued. “each successive Film
Commissioner has left the place
in worse shape than he found
it in, each commissioner has
taken with him a piece of the
Board. Well, either they have
each agreed to play the role of
grave-diggerorthey are people
in the wrong job. \We want to
clear this up. We're going to
have to do the work that a good
Film Commissioner should do.

"Because, we're all in the
same boal Radio-Canada,
Telefilm or the Board. it's all
part of the same world. This
business of  public-sector
private-sector has been grossly
confused : there is no private
industry, since all the moneyvin
the end comes from public
funds. \We re just as affected by
cuts at the CBC as they are by
cuts at the Board, And we have
to fight together with them
because what's at stake is the
quality of the work we do.”
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Unions join to denounce GBC cuts

TORONTO Ih a rare move,
eight broadcasting unions and
guilds representing 15,700 CBC
employees joined forces to de-
nounce the CBC budget cuts.
Al a press conference here
Nov. 22, representatives of the
Alliance of Canadian Cinema,
Television and Radio Artists,
the American Federation of
Musicians (Canadal, the Asso-
ciation of Television Producers
and Directors (Toronto), the
Broadcasting Council, the
Canadian Union of Public Em-
plovees, the Canadian Televi-
sion Producers and Directors
Association, the Canadian Wire
Service Guild, the National
Association of Broadcast Em-
ployvees and Technicians, and
the National Radio Producers
Association, told reporters that
“the massive budget cuts im-
posed on the CBC, and the way
in which the government is
overseeing the implementation
of these cuts jeopardizes the
integrity of the CBC, and threat-
ens both the CBC's future and

the future of public broad-
casting in Canada”

Ray Hazzan, president of
ATPD (Toronto), who was
chairing the news conference,
said that what concerned him
most was the fundamental
alteration of the CBC mandate
implied in the budget cuts and
which were not subjet to any
public discussion. He blasted
the government for retreating
on an arm’s length policy for
the CBC. "The appointment of
the three consultants is blatant
interference,” he said. He ac-
cused CBC management of
"astonishing passivity in the
face of the cuts.” He defended
the unions’ belated response Lo
the budget cuts - decisions
about by the cuts have to be
made by the end of November -
saying that the unions have
been making representations
to CBC management for some
time. He added that on Nov. 14
the unions sent a telegram to
CBC president Pierre Juneau
asking for an immediate meet-

— 1985

THE GUIDE TO FILM, TELEVISION, AND
COMMUNICATIONS STUDIES IN CANADA

“We are surrogates for

ing before final decisions on
the cuts are made. He said “we
have had no reply. It is outra-
geous that we have been ex-
cluded from the entire decision-
making process.”

Hazzan suggested it was still
not too late to engage in consul-
tations. "The cuts won't be im-
plemented until April 1.” The
unions . have not formalized
any further strategy to fight the
cuts.

Colleagues in Quebec repre-
senting 4000 CBC and contract
employees held a similar meet-
ing in Montreal.

"Obviously  the  unions
haven't read the mandate,”
Paul Audley, one of the three
consultants  appointed by
minister of Communications
Marcel Masse to oversee the
CBC cuts, told Cinema Canada.
the
minister so that he can under-
stand the kinds of choices the
Corporation is making — and
has to make”

At CBC, Richard Chambers,

THE GUIDE

to Film, Television, and
Communication Studies in Canada

acting head of communica-
tions, said the unions have nol
been locked out of the consul-
tative process. “"No decisions
whatsoever have been made,”
he said.

TORONTO — Universal Films
announced a new release date
for The River which stars Mel
Gibson, Sissy Spacek and Scott
Glenn. It is now scheduled for
release Jan. 25. The film has
been repositioned to avoid a
clash with two other similar
films in current release.

Global/Atlantis
shine in Chicago fest

TORONTO - Global Television
Network and Atlantis Films
have announced jointly that
two episodes of Global Play-
house won silver awards at the
20th annual Chicago Interna-
tional Film Festival.

A Good Tree, directed by

Giles Walker from a screenplay
by Gloria Demers, won a silver
Hugo in the short subject cate-
gory.
" The Painted Door, directed
by Bruce Pittman from a Joe
Wiesenfeld screenplay, won a
silver plaque in the short sub-
ject category.

The Global Plavhouse series
consists of 24 half-hour dramas
produced by Atlantis Films, in
collaboration with the NFB and

with participation by Telefilm
Canada.

Global News captured two of
the top three honours for ex-
cellence in television news
broadcasting at the annuel
conference of the Radio and
Television News Directors
Association. Global took the
Charlie Edwards award for
spot news coverage and the
Sam Ross award for excellence
in commentary, editorials and
news analysis.

The Charlie Edwards award
was for a report on the funeral
of underworld figure Paul
Volpe. Doug Small, Global's
Ottawa bureau chief, took the
Sam Ross award for his com-
mentary concerning the abuse
of English by bureaucrats.

Fraggle Rock
gets Emmy nod
for second year

TORONTO - CBC announced
that an episode of Fraggle
Rock, its co-production with
Henson Associates, has been
nominated for an international
Emmy for the second yearina
row. All Work and All Play is
the episode entered in the chil-
dren’s programming category.
Fraggle Rock took the Emmy in
that category last yvear.
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ROM series free

TORONTO - The Royal Ontario
Museum has announced the
launching of three film series.

From Nov. 3 to Dec. 22, ROM
will present a free series of
family matinees accompanied
by NFB shorts. During the
Christmas holidays ROM will

present a children’s film fes-
tival. Eleven films will be
screened from Dec. 26 to Jan. 6
including old favourites like
Peter Pan, Dumbo, National
Velvet and The Wizard of Oz.
In conjunction with the Ontario
Film Theatre, ROM is running a
tribute to Billy Wilder from
Nov. 4 to Dec. 23. Gerald Pratley,
OFT director, will introduce
the Wilder series.

PRODUCERS

WE DISTRIBUTE FEATURE FILMS
TO THESE ANCILLARY MARKETS AND
WILL PAY UP FRONT CASH ADVANCES
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* U.S. GOVERNMENT
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* U.S. 16mm NONTHEATRICAL
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AMERICAN CINEMA MARKETING
3575 Cahuenga Blvd. W., 2nd Floor
Los Angeles — California

- FilmArts
Film Arts

16/35 post-production
Television and feature
production

461 Church Street
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CFTA hdnurs Atlantis best over-all

TORONTO - The Canadian Film
and Television Association
honoured the best of indepen-
dent Canadian production at
its 12th annual film and tele-
vision awards here Nov. 22.

The CFTA received a record
number of 197 entries in 13
categories. Hosting the evening
was comic group The Frantics,
made up of Paul Chato, Rick
Green, Dan Redican and Peter
Wildman.

In addition to awards for the
best production in each cate-
gory, a special trophy was pre-
sented for the outstanding
overall production, going to
Atlantis Films' half-hour drama,
An Ounce Of Cure. Atlantis
Films also won the Chetwynd
award for entrepreneurial
achievement in the indepen-
dent production industry. The
$1000 First Choice Canadian
Award for the most promising
effort by a first-time producer
was taken by Montrealer Jon
Minnis’' animated short Chara-
de. New this year was a special
jury award, going to Barrie

Wexler's music video I Am A
Hotel Jury chairman was Ma-
rilyn Belec of Moebuis Produc-
tions, Toronto.

Category awards were : [ani
mation) Charade, Jon Minnis,
Montreal ; (multi-image port-
able) Ontario March of Dimes,
Steve Shaw Prods., Toronto ;
(multi-image  non-portable)
Leading Citizen, Adventures
Sight & Sound, Toronto ; (com-
mercials) Face It, Shulz Prods.,
Toronto ; (doc. under 30) All Of
Our Lives, Skyworks, Toronto ;
(doc. over 30) Alex Colville:
The Splendour of Order, Film
Arts, Toronto; (instructional/
educational) Stress & Emo-
tions, Telescene Prods., Mon-
treal (sales promotion/pr) Is-
lands In Ice, Kelly Duncan
Prods., Vancouver; (music vi-
deo) Where’'s Bula ?, Corvideo-
com Ltd., Ottawa ; (TV drama
under 30) An Ounce Of Cure,
Atlantis Films, Toronto; (TV
drama over 30) Hockey Night,
Martin Paul Productions, To-
ronto; (TV variety under 30)
Vid Kids, M&M Film Prods.,

Toronto ; and T\ variety over
30) The Nutcracker : A Fantasy
On Ice, Eskimo Productions,
Toronto.

Ellis’ Keg awarded

TORONTO - Ralph C. Ellis, pre-
sident of Keg Productions, re-
ports that Keg's new 26, half-
hour Canadian wildlife series,
Profiles of Nature, has won a
silver medal in competition at
the 27th annual International
Film & TV Festival in New York
and a Golden Sheaf Award at
the annual Yorkton Festival. It
was also the only Canadian
entry to reach finalist status at
the biannual Wildscreen com-
petition in Bristol, England.
Profiles of Nature is airing in
selected cities across Canada
through private stations. The
series has also been sold to PBS
stations in all major American
markets as well as in Australia,
the United Kingdom, Germany,
Hong Kong the Middle East
and Far Eastern countries.

Broadcast

Features

Commercials
Documentaries
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Canada’s many festivals search for a clear policy from Telefilm

MONTREAL - With 16 film fes-
tivals each year, Canada now
claims the curious distinction
of holding on its territory
roughly one-tenth of all the
film festivals in the world,
according to Jean Lefebvre of
Telefilm Canada’s Festival
Bureau. For four recent Cana-
dian film festivals, however,
this year’'s cinematic festivities
have been more like wakes,
each one facing serious pro-
blems for the future.

For a variety of often verv
different reasons - ranging from
the personalities of the festival
directors, to acts of God like the
weather, to acts of men
transit strikes, to chronic organ-
izational, financial, concep-
tual problems - the 5th Cana-
dian International Animation
Festival, held in Toronto for the
first time this year (Aug. 13-18,
see Patricia Thompson's report
in this issue on p. 171, the 13th
Montreal International Festi-
val of New Cinema and Video
10ct. 18-281, the Fourth Atlantic
Film Festival in Halifax |0cl. 25
— Nov. 1) and the 20th Yorkton
Short Film and Video Festival
in Yorkton, Sask. 10ct. 31 - Nov
4), all occasioned profound
difficulties,

Conversely, and within ap-
proximately the same lime-
frame, four other film festivals

including Canada’s two lar-
gest, the World Film Festival in
Montreal and the Festival of
Festivals in Toranto, the ever
more popular Third Abitibi-
Temiscamingue Festival of In-
ternational Cinema (Nov. 1-71,
and the most recent newcomer
to the crowded fest circuit, the
First International Guelph Film

like:

Festival - had problem-free, if
not highly successful, runs
(The sparsely attended and
thinly covered festival of For-
bidden Films in Toronto Oct
18-28 must be considered a dil-
ferent kind of cinematic event,
and outside present para-
meters.)

The 13th International Festi-
val of New Cinema and Video,
spatially over-extended and
conceptually over-ambitious,
was, before it even got under-
way, hit by so many problems
that it almost didn't happen
Only the last-minute decision
by the testival's 20-person statt
to see the event through, work-
ing for no pay, allowed it to
take place. Caught by the
change of government in Ot-
tawa, as well as by the change
of film-funding regimes in
Quebec from the [nstitut que-
becois du cinema to the Societe
generale du cinema, which de-
laved the granting of funds,
and hampered by a $60,000
deficit from 1983, which meant
that suppliers, printers and
services this vear all required
up-front pavment, fest co-direc-
tors Claude Chamberlan and
Dimitri Eipides found them-
selves heading a festival with-
oul cashflow.

Initially budgetted at $420,000
this year Chamberlan and
Eipides point comparatively to
the Rotterdam or Berlin fests
with budgets in the $900.000-
range— the 1984 budget was re-
vised downwards five times to
1983 levels of $240,000 which,
Chamberlan notes, "left us
with absolutely no breathing
space.” With a total of 150,000

Is your company
part of the film
or video industry ?

If so,
your company
should be listed in the
Mediatexte Databook
of the Film & Video
Industry in Canada

Send

name, address, telephone, telex,
and a brief description
of your company’s activities

to

MEDIATEXTE
834 Bloomfield Avenue
Outremont, QC
H2V 388
(514) 272-9848

coming from provincial and
federal agencies and minis-
tries, Telefilm's Festivals Bu-
reau, and the Canada Council,
plus an as-vet undetermined
amount from corporate spon-
sors, the event was clearly
headed for trouble. Add addi-
tional overhead, like a $20,000
phone bill, 16mm equipment
and projectionist for one of the
festival's six locations, unex-
pected out-of-pocket shipping
costs, and the result, for the
second vear in a row, was
another $60,000 short-fall

Even then, say Chamberlan
and Eipides, the gate might
have made a dent here, project-
ing an increase over lasl vear's
30,000-plus entries. Then, on
the day of the festival's open-
ing, Montreal bus-drivers went
on a month-long strike. While
final attendance figures had
not yet been compiled, Eipides
estimates the strike could have
affected the festival with a 207
drop in attendance.

I'he problems would just go
on and on : 13 films never turned
up ; the festival had no money
to fly in guests, though some,
like Wim Wenders, came on
their own and others, like
Chantal Ackerman, said they
would come to show supporl
then didn't; films were stuck
at the brokers, and others
shipped to the wrong address
The sudden deaths in Paris of
Francois Truffaut and 24-vear-
old actress Pascale Ogierwithin
the first three davs of the festi-
val only added 1o the spirit of
gloom, And then, within two
davs of the festival's ending,
Serge Losique, director of the
Montreal World Film Festival,
would, in the letters column of
the newspaper La Presse,
launch a blistering public at-
tack.

In spite of it all, the quality of
the 75 features screened this
vear was incomparable with
films like Jim Jarmusch's
Stranger Than Paradise, Alex-

ander Rockwell's Hero, or
Ulrike Ottinger's Image of

Dorian Grev in the Yellow
Press. And surely the absolu-
tely outstanding film of this
problem-plagued 13th festival
had to have been German
director Edgar Reilz's 16-hour
epic Heimat which one aficio-
nado described as “Without a
doubt the greatest film ever
made, anvwhere, anviime.” Yel
even such extraordinary works
could not compensate for the
organizational, conceptual and
other difficulties that prevail
and are compounded in a cli-
mate of cultural cutbacks and
restrained state-spending,
Scattered this vear in six dif-
ferent venues, the festival,
which included a video section
of some 170 tapes, was almost
impossible to cover for the
working press, let alone the
public.
. ldeally,”

says journalist

Martin Delisle who covered
the fest for Radio-Canada,
“there should be only one great
big festival annually in Mont-
real, encompassing the World
Film Festival and the Inter-
national Festival of New Cine-
ma, the same way that Cannes
or Berlin have an official and a
parallel selection. Unfortuna-
tely, this will remain utopian
until Losique and Chamberlan
stop trying to outdo each to
prove that their festival is the
hest

“"Having said this, one must
stress the importance of the
New Cinema festival. It allows
us to discover new films, new
currents, and often innovative
wavs to look at film. Such a
festival must continue Lo exist,
and should never be allowed to
disappear: it is like a whiff of
fresh air for the adventurous
filmgoer.”

“Is there room in town for
two film festivals 2" asks jour-
nalist David Winch who covered
the event for the Toronto Globe
& Mail 1 don't think so if
thev're competing. Mavbe they
should all calm down, stop try-
ing to outdo each other, sor!
out their problems, and maybe
thev would then find that there
is. indeed, room here for the
range of alternative cinema,

“The inner-city yuppy crowd
has the size and the strength to
support an alternative festival.
They have the identification
with the films, and the late fall
season is a good time for a festi-
val like this.

‘As a filmgoer, the great at”
traction of this festival is that it
shows films vou just couldn't
see anywhere else. So I hope
they can pull it together and
get stable. This could become
what Rotterdam is to Europe.”

“This festival that an-
nounces a lot more than it can
actually deliver,” comments La
Presse film critic Luc Perrault.
“There's a difference between
what they say thev're going to
do and what they do do, and
that's the source of a certain
deception

“IF this wanted to
come back to its original terms
ul reference, it will have to rea-
lize that it will always be the
number-two festival in this city,
They should change their ap-
proach, get rid of the video
festival and stop being a ram-
shackle grab-bag. It's high time
this festival took its context
into account-and held all its
screenings in one place. Other-
wise it's ridiculous.

"One possible approach
would be to move this festival
squarely into the summer and
have it parallel the World Film
Festival. Since the WFF has
reached a ceiling in terms of
public capacity in its present
location, there must be room
for an alternative festival.

“But this would take some-
one with guts and daring to

is a

festival

bring it off — and really offer a
festival of new cinema, Per-
haps, in the end, this could
only be done with backing at
the political level.”

If Chamberlan and Eipides
are vocal in their denunciation
of the inequities of federal film
festival funding policy, which
Eipides terms"a scandal,” they
have a sympathetic ear from
Festivals Bureau head Lefebvre.

“We're acutely conscious of
the problems festivals have,”
he told Cinema Canada, "and
we do whatever we can, but
we have no money. We under-
stand that festivals have finan-
cial problems, though we're
not responsible either for their
deficits or their profits. Festi-
vals do not exist because we
ask them to. In fact, in the
beginning, the intention - to
the extent that there was one -
was to have at most one or two
international festivals in the
entire country, and look where
we are today.”

Lefebvre, an 18-year-veteran
of the Festivals Bureau, is sadly
conscious of the lack of a festi-
vals policy - "We simply admi-
nister a program that grants
subsidies to festivals” - the
inequities of the program
whose granling structure, he
savs, was developed on “a first-
come, first-served” or prece-
dential basis— the fact that “the
program hasn't evolved in the
last 10 wvears” without the
funding to keep up with the
level of inflation — and that the
situation is going to get worse.

“Perhaps the moment has
time to signify clearly that, in a
time of economic crisis, there
is no money for festivals. The
only thing that's quite clear is
that we don’t have the money
to develop anyvthing.”

The Festivals Bureau now
has an annual budget of
$950,000 - an original $350,000
plus $600,000 allocated as a
result of the National Film and
Video Policy which will, as of
January 1985, fund one federal
grant per festival. After that
date, if a festival receives fund-
ing from another federal source,
for example, External Affairs,
the Festivals Bureau grant will
be cut by the equivalent amount.

As a result, the Festivals
Bureau is virtually helpless in
the event of a festival's appeal
for emergency funds.

Which was the situation faced
by the Atlantic Film Festival
when it tottered following the
11th-hour resignation of festi-
val director for the last four
vears, Michael Riggio. Plagued
by severe funding and organ-
izational problems, rent by dis-
sention within the Atlantic film
community, the festival was
cancelled for two days before
actually lurching ahead. Despite
the Festival Bureau's turning
down an emergency request

cont.onp. 43
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for $10,000, replacement direc-
tor Ramona McDonald, with
the help of volunteer labor and
funds from the National Film
Board's Atlantic Region studio,
carried on with an unofficial
budget of $30,000.

The week-long disorganized
evenl — no figures were avail-
able on the numbers of films
and videos screened — drew an
estimated 500 people, though
some observers put the figure
as low as 100, while one mem-
ber of the fest organization
claimed “thousands” attended.

Twenty international films
from small, lesser-known coun-
tries were screened, including
an East German western The
Scout, Israeli thriller The Arrest,
the Danish feature Ladies On
the Rock, The Silent Pacific
from Holland, and Kamilla from
Norway. Taking the Air Canada
$1500 award for best feature,
best director and best perfor-
mance was Swiss director Kurt
Gloor for Man Without Memory
and lead, Michael Konig.

Toronto filmmaker Philip
Jackson’s low-budget, meta-
physical sci-fi film Music of the
Spheres, starring Anne Dan-
sereau, received a jury award
for most promising first feature.
Among regional films screened
were the NFB documentary
Herbicide Trials by Neal
Livingstone ; Dan Hutchison's
documentary Alex Colville:
The Splendour of Order, which
won the $1000 Atlantic Televi-
sion Network award for best
overall Atlantic entry, while
Chris Majka was awarded best
performance in an Atlantic
film for his role in the local
video The Indifferent City by
Doug Fairfield.

Despite this year's festival
fiasco, however, local film-
makers feel optimistic thal
there is a future for an Atlantic
film fest.

“There are enough talented
people here to pull off some-
thing like a festival, and there's
areal warmth and desire within
the film community for that,”
says Halifax independent cine-
ma owner Gordon Parsons.

"As a result of this year’s fias-
co, the festival will change”
says Atlantic Filmmakers' Coop
chairperson Lulu Keating. In
the interim, the Atlantic Film
Festival Association, the cor-
porate entity behind the four
Atlantic Film fests, has been
disbanded.

According to Keating, inde-
pendent filmmakers “will meet
sometime after we've all calmed
down ; we'll get a new board, a
new director and then we'll get
on with business. Probably
next year there'll be two events
—a film festival in the fall and a
seminar in the spring.”

Though none of the four
Atlantic  provincial govern-
ments were involved in funding
this year's festival, the Nova
Scotia department of Culture,

Fitness and Recreation did
contribute funds in past years.
Noris the future bleak for fund-
ing support for a reorganized
festival.

“We have a strong commil-
ment to funding festivals,” savs
the department's cultural
director Allison Bishop, “but
any organizalion needs a sound
business plan and an indication
that the community is being
serviced and supporting it. It's
public money and has to have
accountability”

Hammered by snowstorms
since September in the worst
weather in 77 years, the 20th
anniversary of the Yorkton
Short Film and Video Festival
was a chilly one. With high
winds and nighttime tempera-
tures hitting 40 below, the an-
nual showcase of Canadian
short film production, and the
longest-running film festival in
North America, was a far cry
from the mellow, end-of-
harvest-time, Indian summer
event of less extraordinary
vears.

With scattered local turnout,
a half-dozen filmmakers, two
Regina film producers, one
television buyer from Toronto,
feuding pre-selection and
awarding juries, and to judge
from a selection of the 162 sub-
mitted shorts (out of Canada’s
annual production of 2000] a
thoroughly uninspiring vear
for filmmaking, the kindly York-
ton fest organizers, headed by
the unflappably energetic
Sheila Harris, put the bravest
face on probably the worst of
circumstances,

cont. on p. 49

Pour tous vos besoins de tournage
Location a court terme
Equipement professionnel NEUF

Sony Betacam Systémes complets

Sony BVU-800, BVU-820 (Ralenti)

- TBC ou Frame Store

Géneérateurs de Caractéres Chyron, VP-2
Time Code - Micros sans Fil, Trépieds
Cameéras - VIR - Moniteurs...

Contacter Serge Shanks

Les Locations Uni Vidéo Inc.
35672, Wellington
Verdun, Québec
H4G 1T6

TEL. : (514) 761-4525

Only one thing should come between
you and your broadcast markets.

Filmoption International knows that one of a producer’s most crucial
concerns is the area of distribution. As a direct link between Canadian
product and the international broadcast market, we've virtually
eliminated the sub-agent middleman, and this translates into better
returns for the investor. From drama to documentary programming,
from variety to children’s fare, we're Canada’s link with the global
broadcast industry. ’

So why let anything else come between us ?

For more information, contact: Maryse Rouillard

Filmoption Internationale Inc.
4060 Ste. Catherine St. West, Suite 315
Montreal, Québec H3Z 273

tel. : (514) 931-6180
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Telefilmtakes stock of French-track market, distribution, FIRA

MONTREAL - On Nov , the
Montreal office of 1(;‘|I_‘.!I[Ill
Canada invited some 300 mem-
bers of the industry to gather
for an open-ended discussion
of Telefilm's performance, and
to meet with the new minister
of Communications, Marcel
Masse. The result was a re-
newed commitment on the
part of the agency and the
minister to act vigorously to
bolster the program produc-
tion sector.

Three distinct issues arose
from the discussions, headed
by Telefilm executive director
Andre Lamy : the particularities
of the French-language market
and the need to modify Telefilm
policies to better respond to
these particularities: the im-
portance of the Canadian dis-
tribution sector and the need
to put distribution back on the
agenda; and the risk of the
implantation of foreign pro-
duction and distribution com-
panies, following the decision
by the Foreign Investment Re-
view Agency (FIRAJ to allow
both Lorimar and Orion to do
business in Canada

“We are not really building a
television production industry
wilh what we did last vear”
stated Lamy, addressing him-

self only to the the concerns of

the French market. "All the
agencies involved and the pro-
ducers are going to have lo
scale down their projects if we
are to have any chance of creat-
ing an orderly market for pro-
ductions in French.”

Lamy opened the session by
stating that the market for En-
glish-language productions is
25 times greater than the
French-language market. Pro-
ducers are further hampered
by the modest prices paid by
Radio-Canada for their produc-
tions. While the going price at
the CBC can climb as high as
$600,000 for a feature, the
French-language network pays
between $80,000 and $125,000
for an equivalent production.
The feeling among producers
is that there is nowhere else to
go, and that Radio-Canada
must be convinced to pay bet-
ter.

Lamy and director of French
production Andre Picard ex-
plained that Telefilm has begun
a series of talks with the other
provincial and federal agencies
which routinely pool their re-
sources to assure production
in Quebec : the National Film
Board, Radio-Canada, Radio-
Quebec, and the Sociele gene-
rale du cinema. Lamy estimales
that, together. there is aboul
$60 million for production, and
that it is important that pro-
ductions be adjusted to suit the
markel,

Admitting that the formula
of big features/ mini-series has
not worked, Lamy referred to
the modestly budgetted La
Guerre des tuques as the film
which, most likely, will prove

the most profitable [ilm in Tele-
film's first vear, and is of the
sort which Quebec’s producers
should emulate. While produ-
cer Denis Heroux cautioned
that scaling down budgets for
productions might result in
the loss of foreign producing
partners, Lamy reminded those
present of the extreme fragility
of the domestic market. "If any
one of the interested agencies
turns down a given project, it is
finished. This is why Telefilm
is consulting the others, show-
ing them our figures concern-
ing investments in the first
vear, and trying to come to
some consensus about the size
and sort of projects which
should be fostered.” He added
that while most producers
seemed to agree with the basic
need to get French-language
projects into line with market
realities, most of the applica-
tions received at Telefilm have
not vet begun to reflect this

realization

Both Heroux and producer
Claude Fournier emphasized
that private producers should
be able to produce the ‘telero-
mans’ which Lamy
qualified as Quebec's "single
most important cultural form.”
For the moment, all teleromans
are in-house productions of
Radio-Canada and Telemetro-
pole, and Heroux insisted that
the industry back the Apple-
baum-Hebert report recom-
mendation that CBC/Radio-
Canada remove itself from the
production of fiction.
The discussion around dis-
tribution was lively, and Lamy
said categorically that, in his
opinion, "All the transactions
concerning distribution must
be made through Canadian
companies.” He mentioned that
the new minister had asked for
his opinion, freeing him lo
comment on the film policy
written during the Liberal ad-

isoaps)

ministration.

Although foreign partners
routinely threaten to terminate
deals if a Canadian distributor
is imposed on them, distribu-
tor Rene Malo commented that
Quebec only constitutes 2% of
the world market, and doubted
any serious deal would be can-
celled because a Quebecois dis-
tributor was involved: Claude
Fournier, now heading up the
policy-oriented Institut quebe-
cois du cinema, said that pro-
ducers should risk having the
deal called off a few times,
until foreigners come to the
realization that Canadians are
serious about distribution.

Heroux, commenting that
every French Telefilm produc-
tion this year had been distri-
buted by a Quebecois distri-
butor, found this discussion a
waste of time, underlining the
fact that distribution in English
Canada was the real problem
for the Quebecois, and that

Largest
Production

they would be thankful, should
a Major distributor offer to
handle a French-language pro-
duction across Canada,

A general discussion followed
concerning the role and relative
weakness of distributors, and
several producers commented
that the very nature of the
Broadcast Fund undermines
the distributor. "By the time
the producer has negotiated
fora letter from a broadcaster,”
said Heroux, "he feels that he's
already done the job of the dis-
tributor.” Andre Link, distribu-
tor and producer, and Malo
suggested that Telefilm accept
a letter from a distributor in
lieu of a letter from a broad-
caster, and that the distributor
then negotiate the rights for
theatrical, pay-TV, network
and syndication and finally
cassette distribution. Link com-
mented that the proper role of
the distributor is to invest in

cont. on p. 45

FILM/VIDEO SOUND STAGES
16/35 LAB. SERVICES ~ WET GATE PRINTING
RECORDING STUDIOS: ADR; FOLEY; MUSIC. MIXING — DOLBY STEREO
COMPLETE LANGUAGE DUBBING SERVICES
FILM/TAPE TRANSFERS; ALL FORMATS DUPLICATION

all underoneroof

44/Cinema Canada - December 1984




aves

Mavis Theatrical Supplies Inc

697 GLASGOW ROAD
KITCHENER ONTARIO N2M 2N7

Eastern Canada Distributor For

RESEARCH COUNCIL OF MAKEUP ARTISTS
(R.C.M.A))
A superb line of makeup and special effects for film,
television, stage and photography
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¢ “JOSHUA THEN AND NOW"” ¢ “LE MATOU”
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For more information call (519) 745-3331
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BALANCE VIDEO INC.
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Film/Video budget form ready

MONTREAL - A standardized
budget form has been produced
by Telefilm Canada and is avail-
able to all producers upon
request. Though this informa-
tion may seem mundane, the
budget represents a break-
through for the industry, and
should allow the creation of
reliable production statistics.
At the instigation of Gwen
Iveson, financial analyst at the
Toronto Telefilm office, a group
of five consultants from the
private sector met to create the
budget form, which runs 64
pages. "Not since the Directors
Guild budget was created about
10-15 years ago has there been
any standard form producers
could use. The new form is the
only one I know of which has
been conceived for film and

Telefilm meeting

cont. from p. 44

production, but that the sector
has been so enfeebled that dis-
tributors are not able to con-
tribute as they had 10 years
ago.

While several of the produ-

cers seem to be asking Telefilm
to impose the condition of
distribution-by-Canadians on
Telefilm productions, Lamy
chose to call the producers’
bluff, refusing to play the heavy.
“The sweetest thing to my ears
would be to hear from the
various producers groups that
they insist Telefilm follow this
policy.” Telefilm, however, will
not take the initiative, and it is
generally thought that the con-
flicting attitudes of producers
toward the American majors
will keep any consensus from
being created.
Lamy warned the group that
recent FIRA decisions will
probably open the door to an
onslaught of foreign compa-
nies doing business in Canada.
Although it took over two vears
for Orion Distribution to get
the green light, FIRA recently
approved its application (see
Cinema Canada No. 112). Lamy
believes that this case and the
one in which FIRA approved
the installation of Lorimar as a
producing entity, will be used
as precedents by many other
foreign companies that find
the Canadian situation attract-
ive. "I have told the minister
that we must emphasize Lhe
cultural content of the produc-
tions we back,” summed up
Lamy.

Lamy commented at the end
of the-discussion that there is
no problem of cultural content
in French-Canada, though there
still remains a large cultural
difficulty in English-Canada,

Following the discussion,
Telefilm president Ed Prevosi
welcolmed the minister of
Communications Marcel Masse
who made a brief address and
then met various producers in-
formally over wine and cheese.

video alike,” Iveson told Cinema
Canada.

Andre Picard, head of French
production at Telefilm, elabor-
ated. “Some producers are
already highly organized and
use compulers, others are mak-
ing out budgets for the first
time. With the new form, they
can be certain that they haven't
left out any important informa-
tion which might cause us to
return their application to
them.”

The form has been conceived
with computers in mind, and
Telefilm hopes that, increas-
ingly, producers will abandon
their current, particular bud-
get systems to adopt the Tele-
film budget form. “Using the
form,” Picard  suggested,
“should allow Telefilm to pro-
duce detailed production sta-
tistics for those productions in
which we have participated.
These figures will be made
public annually, and will give
the industry a clear idea of the
amounts being spent” How-
ever, use of the form will not be
mandatory.

Consultants on the projects
were Marilyn Stonehouse, pro-
duction manager; Michael
MacMillan, producer; Lacia
Kornylo, production account-
ant ; Claude Bonin, producer ;
and Daniel Louis, production
manager.

Lucky Films
shoots Dan McGrew

MONTREAL — Lucky Films of
London principals, Neil Hol-
lander and Simon Bryne, are
travelling across Canada loca-
tion scouting for their first fea-
ture-length film, The Shooting
of Dangerous Dan McCrew.
Inspired by the verses of the
English-born Canadian poet,
Robert Service, the film is setin
the Yukon territories in the
winter of 1898.

Bryne feels the world-wide
popularity of the Service poem
and the large amount of avail-
able historical documentation
“will assist Lucky Films in
developing a major motion pic-
ture.”

Hollander's interest in gold's
power to shape and destroy
lives, began when he went to
the eastern Amazon to shoot
the recent CBC-aired documen-
tary Gold Lust. Among other
credits, Hollander directed the
Adventure Film production
The Last Sailors, a television
documentary shot in 14 coun-
tries.

Bryne, trained as a solicitor,
got the film bug as an investor.

Hollander and Bryne, who
will act as producers for the
film, formed Lucky Films earlier
this year to produce action-
adventure motion pictures.

1310 Lariviere

(514) 527-2131

A brief note to business-
oriented free-lance writers
and producer/directors

We are a Montreal based
producer of award-winning
corporate films and videos.

And things are growing
quite nicely. In fact, a bit
more quickly than we can
handle with the our own staff
and regular free-lancers,

If you have proven experience,
or demo reels of corporate
productions, perhaps we
should talk ?

Michael Taylor, President
Productions Stonehaven Inc.

Montréal, Québec H2L 1M8
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Tokyo takes Quebec °sleeper

MONTREAL - Distributor Cine-
ma Libre's recent release
Jacques ‘et Novembre, a first
feature by Montreal filmmakers
Francois Bouvier and Jean
Beaudry, has been selected as
one of 15 features by upcoming
directors from around the world
for the Young Cinema '85 pro-
gram of the Tokyo International
Film Festival next May 31 -
June 9.

Young Cinema '85, accord-
ing to festival director Shiro
Sazaki, aims to encourage the
development of world-class art
cinema by offering young
directors an opportunily to ex-
change ideas and compete. A
second aim to provide finan-
cial assistance, and so a sum of

up to US. §1.5 mln. will be
offered at Fest's end to the
most promising voung director

in the section towards his/her

next film.

The announcement of Jac-
ques et Novembre's selection
for Tokyo was made on the
film's opening night here Nov.
Z

Produced for $15,000 in costs
and deferred salaries, Jacques
et Novembre is a film and video
diary about a 31-year-old's last
month, brilliantly plaved by
Jean Beaudry. Jacques et
Novembre was produced by
Les Producions du lundi matin,
with financial assistance from
Telefilm Canada, the Canada
Council, and the National Film
Board of Canada.

Distribution Centre launches season

TORONTO - The Canadian
Filmmakers Distribution Cen-
tre launched its fall season of
film on Nov. 2. Five CFMDC
sponsored events are taking
place in November and Decem-
ber in Toronto, and include a
programme of four indepen-
dent dramas; a three-parl
series of premieres of Cana-
dian experimental film: an

evening of women's films from
the CFMDC collection as part
of the International Women's
Film Festival, Through Her
Eves, at Harbourfront ; and in
association with The Funnel
nine evenings of British and

Canadian avant-garde film.
CFMDC is the showcase for
Canadian independent and

avant-garde films.

e FILM

contact:

Grants to professional artists, residing
in Ontario, working in:

*SCREENWRITING

to assist with the development of
feature-length dramatic screenplays.
Deadline: February 1.

towards the production costs of
documentary, dramatic, animated or
experimental films.

Deadlines: April 1, November 1.

Please note: All applications must be
supported by examples of recent work.

For further information and application forms,

(416) 961-1660

Film, Photography & Video Office
~ONTARIO ARTS COUNCIL

151 Bloor Street West, Suite 500

Toronto, Ontario M5S 1T6

MIFED slow, important show at Berlin

MONTREAL- A large Canadian
and Quebecois feature film
presence at the Berlin Film
Market next Feb. 16-26 was one
of the indirect results of the
participation of some 10 Cana-
dian sales agents, producers
and distributors at the recent
Mifed film and TV market in
Milan, Italy, which ended Nov.
4.

Quebecers at Mifed included
Maryse Rouillard of Filmoption
Internationale, Richard Gou-
dreau of Cinema Plus, Pierre
Rene of France Films, Rock
Demers of Les Productions La
Fete, Jan Rofekampf of Films
Transit, and Victor Loewy of
Vivafilms, Torontonians includ-
ed Cineplex president Garth
Drabinsky, Linda Beath of Spec-
trafilm and producer Bahman
Farmanara.

Mifed this vear, according to
Montreal producer/distribu-
tor Rene Malo, "was not very
good. World production for
this vear is simply nol very
good - a lot of B series films. 1

just didn’t find it very interest-
ing.”

In an agreement concluded
between Aina Bellis of the Berlin
Film Market organization and
Jan Rofekampf of Montreal-
based international sales agent
Films Transit, a selection of
recent Canadian and Quebecois
features wil receive horizon-
tal market programming at the
Berlin market. This means that
the Canadian features will all
be shown during the market at
the same theatre and at the
same time each day, a practice
which in past years has suc-
cessfully allowed highlighting
of other national cinemas.

Films Transit, which, for the
past five vears, has been the
only private Canadian company
representing producers with a
stand at the Berlin market, will
be presenting the following
films : Venice Silver Lion win-
ner, Micheline Lanctot's Sona-
tine ; Mannheim Golden Ducat
winner, Atom Egoyan’s Next of

mecllow ;
magical
nificent

Filmmakers use these adjectives and many others to
describe Montreéal, the Europe next door.

They are equally impressed with Montreal's
no-nonsense cooperation with filmmakers.

Through a special city agency, CIDEM-Cinéma,
Montréal provides a one-stop-shop for filmmakers,
thereby eliminating red tape.

CIDEM-Cinéma does everything from scouting
irresistible locations to arranging for the closing of
public streets. It will find skilled crews for you and
even brief you about tax shelter provisions.

And that's the way it should be in the city that hosts
the Montreal World Film Festival - the only
competitive film festival in America recognized by the
International Federation of Film Producers

Associations.

For information about
Montréal’s services to
filmmakers, write or
telephone: Maurice Saint-Pierre

Film Commissioner
CIDEM-Cinéma

155, rue Notre-Dame est
Montréal, Québec
Canada H2Y 1B5S

Telephone (514) 872-4756

Kin ; Jean-Claude Labrecque's
Cannes '84, Semaine de la cri-
tique entry, Les années de
réeve ; Andre Melancon’'s 1984
Abitibi Fest prize-winner, La
Guerre des tuques ; Lea Pool's
Toronto and Montreal fests
prize-winning La Femme de
I'hotel, also selected for the
Berlin 1985 Forum of Young
Cinema; and, in European
premiere, Tom Shandel's British
Columbia feature, Walls, and
Francois Bouvier and Jean
Beaudry's Montreal-set Jacques
et Novembre.

“This is the largest Cana-
dian feature presentation in at
least the last six vears,” Jan
Rofekampf told Cinema Cana-
da, “so it is quite unique. We've
got to get Canadian cinema on
the world-map again, and this
is one of the ways to do it. Ber-
lin is a place where the more
difficult films get a chance to
be seen, unlike Cannes where
they get snowed under com-
pletely.’
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Briefs for postponed CBC hearings

TORONTO - In briefs to the
Canadian Radio-television and
Telecommunications Commis-
sion (CRTC), the private proauc-
tion sector is calling for in-
creased privatization of the
CBC. The CRTC was to have
hearings have been postponed
to give CBC time to adjust to
budget cuts. No new hearing
date has been set.

Before postponement of the
hearings the following produ-
cer groups submitted interven-
tions to the CRTC : Association
of Canadian Film and Television
Producers with L'Association
des producteurs de films du
Québec; Canadian Film and
Television Association with
Canadian Association of Mo-
tion Picture Producers ; Cana-
dian Independent Film Caucus;
and the Association of Televi-
sion Producers and Directors
(Toronto).

The ACFTP/APFQ, support
the role of the CBC as “our
national publisher” but suggest

much of the programming
could be divested to the private
sector. “CBC does not have to
be the national producer.”

The brief recommends that
CBC:
e privatize entertainment pro-
gramming - up to 50% of total
by 1988
e privatize technical facilities.
“CBC has always found it diffi-
cult to keep pace with technical
change and the more flexible
private sector strategy would
be less demanding on the re-
sources of the Canadian tax-
payer and would be more likely
to assure quality in Canadian
technical standards.”
e privatize CBC Enterprises,
the marketing and merchan-
dising arm of CBC. “The cost of
this sector as against its perfor-
mance in the marketplace
leaves something to be desired.”
e increase licensing fees which
at present levels are“a scandal.”
One cannot expect to cause
Canadian programs to happen
without providing the greater

part of the financing In all
other mature television na-
tions, the percentage of a pro-
duction budget paid by license
fees on commissioned material
is in excess of 75%.” (CBC pays
in the 15-30% range.)
e increase advertising reve-
nues for Canadian programs.
“"We charge advertisers less
per message than almost any
advanced television nation.
What has been lacking is a
belief in Canadian Content
programming and its ability Lo
deliver audience.”
e recognize realities of co-pro-
duction through reciprocity
arrangements, “CBC should
give Canadian audiences some
of the best that the world has to
offer.”
e target specific expenditures
for the private sector: $50 mil-
lion for English language ser-
vices and $25 million for French.
The CFTA, in its brief,
echoes the above but also sug-
gests that advertising sales
could be privatized. The CIFC
wants information program-
ming to be included in the
privatization process. It asks
that “CBC recognize indepen-
dent documentaries as a dis-
tinct and important form of

7
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PRODUCTION
PAYROLL
SYSTEMS

for

QUALITY COMPUTERIZED
FILM ACCOUNTING

PRODUCTION PAYROLL SYSTEMS
offers a complete range of computer services including:

® Cost Reports

® Budgets

e Petty Cash Control
e All ledgers

e Payroll Services

As Employer of Record, we can assume responsibility for all your payroll
requirements, including remittance to Unions and Government agencies,
enabling you to work and wrap as quickly and efficiently as possible.

For practical, flexible service
backed by years of Canadian Film and Television experience, contact:

MARK E. PRIOR
(416) 362-1157

SBUULOCHSYSTEMS company

125 King Street East, Toronto, Ontario, Canada M5C 1G6

1

expression and central to the
development of Canadian cul-
ture.”

The CBC producers’ associa-
tion, ATPD (Torontol, had se-
rious reservations about broad-
casting policy as it has develop-
ed with regards to the Broad-
cast Fund and the independent
sector. Its concern lies with
CBC's mandate to act as "an
instrument of national cultural
development” The ATPD
argues that privatization would
lead to an erosion of CBC's cen-
tral mandate.

It notes that “all the growth
for 15 yvears has been concen-
trated in private-sector broad-
casting and the CBC has been
left to try to use scarce air-time
on its single service and scarce
resources to achieve the goals
set for the national system. And
yet, private broadcasters and
cable television licensees under
existing laws are not asked to
do any of the following: to be
predominantly Canadian in
content and character; to serve
the special needs of the re-
gions ; to contribute actively to
the flow and exchange of cul-
tural and regional information
and entertainment ; to provide
for a continuing expression of
Canadian identity. Only the CBC
is now expected to further any
of these important national
objectives.”

A further grievance was the
lack of funding to achieve those
cultural goals. “The CBC has no

more real money to spend now
than it had 16 years ago. Bet-
ween 1977 and 1982 CBC's par-
liamentary appropriation de-
clined by 4.3% in real dollars.”

In the view of the Associa-
tion, the Broadcast Fund has
introduced distortions into the
system by giving "CBC a special
role to play in developing Ca-
nada's independent program
production industry,” CBC
should only do so to the “extent
that it helps the Corporation
meet its programming objecti-
ves.” Unfortunately, given the
nature of the funding, the re-
quirement to seek outside in-
vestment leads to “programs
which will be tailored to suit
foreign, and primarily Ameri-
can, audiences.” The result is a
“tug-of-war between the CBC,
with its public broadcasting
mandate but limited funds,
and the private producer.. It
would have been preferable if
the CBC's share of the Fund
had been given directly to the
Corporation earmarked for
financing of independent pro-
duction.”

The ATPD brief concludes
that “the current pressures
toward the commercialization
and Americanization of CBC
programming pose a funda-
mental threat to the existence
of the kind of distinctive Cana-
dian programming that the
new CBC policy, and the CBC's
own strategy, ask the Corpora-
tion to provide.”

Special thanks to

THE STUNT TEAM

MARCO BIANCO, DAVE RIGBY,
TED HANLAN, T.J. SCOTT

For the safe performance
and on budget completion of
the stunts in our film:

THE PARK IS MINE

Congratulations Marco Bianco
on his successful record setting
100 foot high fall.

Roger Héroux
Ramble Films
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Yorkton fest topped by Melancon, Prisma  Sony unveils HDVS at Convergence -

YORKTON - The Quebec inde-
pendent production for chil
dren La Route des étoiles and
five National Film Board of
Canada shorts ran away with
this year's Golden Sheaf Awards
presented Nov. 3, copping a
total of 12 prizes in the cate-
gory, craft, jury and best pro-
duction awards.

Top-winner La Route des
etoiles, one half-hour in the
six-part Kids' series Zig Zags
written and directed by Andre
Melancon, took four Golden
Sheaves for best production of
the festival, best drama under
30 minutes, best direction, and
best screenplay, which includ-
ed the Superchannel Best Script
Award and a cheque for $1000.

For its part, the NFB was
awarded best animation for
Gayle Thomas' The Boy And
The Snowgoose; best docu-
mentary under 30 minutes for
Cvnthia Scott's Oscar-winner
Flamenco at 5:15, and best
experimental for Norman Mec-
Laren's Narcissus. The Board
also won in the fine arts cate-
gory for its Pacific region pro-

duction Hoppy : A Portrait of
Elisabeth Hopkins, and in the
production for children cate-
gory for Co Hoedeman's anim-
ated short, Mascarade. In the
craft awards, Jav Dodd also
won best original music score
for Hoppy, which also won a
special jury award.

Other Golden Sheaf category
award winners were : Alex Col-
ville : The Splendour of Order
(best documentary over 30
minutes) ; Wayvne Ngan: Re-

flections of Earth {instruction-

al/educational) ; I Am A Hotel
imusic video), and The Beaver
(nature & environment). No
awards were made in the drama
over 30 minutes or sports and
recreation categories.

Films winning craft awards
were : CBC Toronto's documen-
tary Who Killed JFK ? for best
picture editing ; Don Hutchison
got best cinematography for
Toronto independent produc-
tions, the documentary Alex Col-
ville : The Splendour of Order;
sound editing on the Vancou-
ver-made documentary Wall
To Wall ; and best performance

went to actor Peter Blackwood
for the Montreal-made docu-
drama Stress & Emotions.

Independently produced films
winning special jury awards
and certificates of merit went
to documentaries Bee Farming
In Saskatchewan, The Circle
Moving, the nature film Cricket,
Tiglet and Friends. the experi-
mental Transistor, and a strik-
ing film in the fine arts cate-
gorv, Kangeiko, by voung Cal-
garv filmmakers, Walter Shep-
herd and Mark David Stewart.

The festival jury members
were Vancouver wriler-pro-
ducer Keith Cutler, Edmonton
crealive consultant Diana Turk,
Moncton columnist and tele-
vision wriler John Porteous,
Telefilm Canada's Vancouver
regional coordinator Donna
Wong-Juliani and Edmonton
media columnist Dave Billing-
ton.

According to Turk, univer-
salitv of theme and mass-
market appeal were the key
criteria in the jury’'s awarding

decisions.
—
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TORONTO - Sony of Canada is
premiering its high definition
video system IHDVS! in Canada
at the Convergence conference
in Montreal on Nov. 28. Pal
Whittingham, national man-
ager of broadcast sales for Sony
of Canada, said in a phone
interview that Convergence is
the first opportunity that the
equipment was available.
HDVS, presently in pre-
production, uses 1125 scanning
lines versus the current North
American broadcast standard
of 525 lines. The Sony system,
the first available, was pion-
eered with NHK, the national
Japanese broadcast system. Al-
though NHK has successfully
demonstrated direct home
broadcasting with HDVS, its
initial use will be in the pro-
duction of movies using video.
Whittingham claimed that
HDVS produces 35mm quality
imaging, and would be used
where simultaneous broadcast

and theatrical release is re-
quired. An HDVS master lape
can be downconverted to
broadcast standard or, using
an electron beam recorder,
converted to 35mm. He envi-
sions a second-phase develop-
ment with the setting up of
HDVS mini-theatres which
could either invest a high-
definition playback equipment
or, more likely, receive direct
broadcasts. It would also be
possible to send signals via
cable but it would use up more
than one channel.

At the moment Sony is mar-
keting the system, which car-
ries a price tag of well over §1
million, to research organiza-
tions and pioneers experiment-
ing with state-of-the-art equip-
ment. Whittingham said that
“the approach to the market is
cautious while we wait for
decisions on a world standard.”
Some sales have already been
made in the United States.

This yvear's 165 entries were
screened by a pre-selection
jury made up of CBC Saskatoon
public relations rep Mildred
Josefchak, syndicated radio
film critic Tom Crighton of Ed-
monton, Toronto freelance

writer James Quant and visit-
ing professor of film at the Uni-
versity of Regina, Tomasz
Pobog-Malinowski.

The pre-selection jury nom-
inated 62 films.

LORENZO

Collette Handy,

Professional Canadian Actor/Writer
Available to work hard. 5’8", 150 Ibs., 25 yrs. old.
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Bus.: (416) 596-6770
Res.: (416) 292-6252

Script available on request,

My Only Love: A Romantic Tragedy
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Women's Fest opens at Harbourfront

TORONTO - Harbourfront plans
to host a major international
festival of women's films from
Nov. 22 to Dec. 2, Titled Through
Her Eyes, the festival features
over 50 films from 16 countries
made by women with distinc-
tive voices, a sense of humour
and history, and an eve for
mystery. Many are North Ame-
rican, Canadian and Toronto
premieres. Women filmmakers
from France, Britain, Ireland,
Norway, Germany, the People's
Republic of China, the United
States and across Canada will
be attending the festival.
Hannah Fisher, festival co-
ordinator, noted that the time
was right for the creation of a
major women's film festival. "It
coincides with the tenth anni-
versary of Studio D (the wo-
men's filmmaking unit at the
NFB)," she said. “It's also been
ten years since we've had a
major festival of films by women
in Toronto." Fisher hopes the
program will “cregte a forum
where filmmakers from around
the world could get together
with women working in Cana-

dian film to share ideas, encou-
age and support one another.
Itis timely and I am thrilled by
the response. Women today
are finding the courage to
shoot, as well as direct, act and
produce.”

In a special tribute Through
Her Eyves will honour French
actress/director Jeanne Mo-
reau. The tribute Nov. 25 will

be followed by a week of

screenings of her work.

The 11-day festival features
two important series, Women
Choose Movies and Interna-
tional Cinema. For the 3-day
series Women Choose Movies,
four women working in film
were asked to select two of
their favourite films directed
by women. The selectors are
Canadian actress Andree Pelle-
tier ; Suzanne McCormick, exe-
cutive director of the LA. Fil-
mex ; German filmmaker and
lecturer Jutta Bruckner, and
Los Angeles Times film critic
Sheila Benson. The series will
be followed by an open panel
moderated by Adrienne Clark-
son, agent general of Ontario

House in Paris, discussing the
role of women in film,

The International Cinema
series will sereen the best in
women's films from Australia,
Belgium, Britain, Canada, Fran-
ce, Germany, Holland, Israel
the Netherlands, Norway, the
People's Republic of China and
the Philippines.

The series will also feature a
10th anniversary retrospective
salute to the NFB's Studio D.

Through Her Eyes is spon-
sored by Air Canada, Ford of
Canada, Red Rose Tea, the Cul-
tural Affairs Division of Meltro
Toronto, CHFI-FM and the To-
ronto Sheraton Centre, the fes-
tival's host hotel. Telefilm Ca-
nada and the Goethe Institute
Toronto have also provided
assistance.

In Vancouver, Women In
Focus is hosting a multicultural
event of films and video by
women from Nov. 16 - 18. The
event will include workshops
on Quebec women filmmakers,
black women filmmakers, and
media and native culture.

—
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British film
tops Banff
Mountain Festival

BANFF - British film Eiger
copped top prize at the ninth
annual Banff Festival of Moun-
tain Films. Other winners were
the French film Opera Vertical
in the Best film on mountain-
eering category; Apocalypse
Snow, another French effort in
the mountain sports other than
mountaineering category ;
Sherpa, an American film in
the environmental issues cate-
gory ; the Canadian Whistler in
the best promotional film cate-
gory ; the best historical moun-
tain film prize was taken by
Lake Louise. Rescues for River
Runners was the best film on
mountain  safety.  Special
awards were given to To the
Ends of the Earth and Return
to Everest. There were about
60 entries in the fest.

CTV takes Bronze

TORONTO - CTV walked awa)
with four awards at the 27th
International Film & TV Fes-
tival in New York on Nov 2. The
Littlest Hobo, in its sixth sea-
son, took the Bronze medal for
network action/adventure se-
ries. Live It Up received the
gold medal for network news
magazine series. The Last
Giants, a special on whales,
took a bronze for network wild-
life/nature special. Just Kidding
was awarded a silver for net-
work children’s entertainment.
Hard on the heels of the New
York awards, CTV received
three Chris Bronze Plaque
awards at the 32nd annual Co-
lumbus International Film Fes-
tival. The programmes honour-
ed were The Magic Planet |art
and culture : performing arts) ;
Mythical Monsters of the Deep
leducation : wildlife/nature] ;
The Last Giants leducation :
wildlife/nature!.

Festivals

cont. from p. 43

Magnified under extreme
conditions, the question of
‘Who does this festival address 7'
appeared particularly acute.
According to school librarian
Gloria Lipinski, president of
the festival organization’s board
of directors, the festival's rela-
tions both with the local popu-
lation and the city of Yorkton is,
at best, ambivalent. "On the
one hand, they take it for grant-
ed ; and on the other it's pretty
much the same pool of around
200 people who come vear
after vear. It's very difficult to
break out of that”

Same problem with the fes-
tival films, added Lipinski."We
are getting good films, but it's
hard to get distribution.”

CITY-TV programmer Jay
switzer, the lone lelevision
buyer, was "shocked that pro-
gram directors from Saskatche-
wan or the other Western pro-
vinces aren't here. And I don't
acceplt the weather as a reason.
i1 could come allthe way from
Toronto, it's no big deal for
someone from Regina to have
driven the two hours.”

Regina producer Terry Mar-
ner felt that the switch five
vears ago from an international
format at the urging of former
Communications minister Fran-
cis Fox to all-Canadian films
had been a serious error, and
that as a result the numbers of
festival entries had steadily
gone down. (Actually this vear's
162 entries were almost 50
more than last vear)

For his part, producer Ste-
phen Onda felt that if the festi-
val didn't harm the prospects
for regional production, he
didn't “feel it helps much
either”

A similar ambivalence to-
ward the festival was reflected

by  self-described “cultural
pessimist” Denise Ball, cultural
alfairs reporter for The Regina
Leader-Post, and Saskatche-
wan Culture and Recreation.
Arts and Multi-Cultural Divi-
sion, senior arts consultant
Denis Nokony, an optimist in
terms of the potential for
regional media development.
According to Nokony, however,
the saskatchewan government
“just doesn't know what to do
with the festival.” The festival's
major provincial source of
support as a designated cul-
tural  organization comes
through the Sask. Trust for
Sport, Culture-and Recreation
funded by the provincial lot-
tery. To put some of these com-
ments in perspective, “the only
culture in Saskatchewan is
agriculture” is the often-heard,
almost provincial motto in
cultural matters.

Still, the question of adressing
a market that doesn't exist was
uppermost on the minds of the
awarding jury, made up of
Vancouver producer Keith
Cutler, Edmonton script con-
sultant Diana Turk, Telefilm
Vancouver rep Donna Wong-
Juliani, Moncton radio & TV
writer John Porteous, and Ed-
monton entertainment colum-
nist Dave Billington. In making
their awards (see box!, the jury
attempted as much as possible
to reward films with the broad-
est accessibility to television
markets.

The fact that, as far as the in-
dustry was concerned, nobody's
buving only added to the ghost-
liness of this vear's festival
Somehow, the January cold
even though it was only Novem-
ber, seemed to confirm the
bleakness of the Canadian fes-
tival climate as a whole.

(With a file from Halifax by
Deborah Jones-Kennedy.)
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Convergence for working professionals

TORONTO - Al a press confe-
rence here Larry Lynn and Bar-
bara Samuels, president and
vicepresident respectively ot
IVFMT Le Forum Video de
Montreal, announced plans for
a conference on new film and
video technology to take place
in Montreal Nov. 2 to Dec, 2.

The conference will bring
together a roster of interna-
tional experts to help the Cana-
dian film and video commu-
nity grapple with technological
change. Samuels said that the
conference was a result of an
urgent need for technological
training and information ex-
change within the industry,
“There are a lol of scared film
people,” she noted. "Theyv are
wondering what is going to
happen to their jobs.”

In Samuels' view, film and
video are two different imaging
systems which are converging,
hence the conference title,
Convergence. She decried a
growing attitude of dismissing
film as obsolete. "The ease
with which film is being dis-

missed is a grave error. Video
does not render the skills of a
film d.o.p. obsolete. The com-
munity has to speak to each
other.”

Samuels emphasized that
Convergence was aimed al
craftspeople “who have to use
the technology 1o create effects,
Itis nota high-tech conference.
It is not a theoretical confe-
rence. 1t will deal with issues
in a practical way."

She underlined the difference
between Convergence and
Video Culture’s New Media
Festwhich wrapped in Toronto
Nov. 4 and had many topics in
common with Convergence.
"Video Culture's fest is an effort
to bring video art to the public
at large,” said Samuels, "we're
aimed at the professional com-
munity." Sally Hennessy, exe-
cutive director of Video Cul-
ture, agrees. In an interview
she said Video Culture's long-
range plans was to capture the
general public.

In Montreal, the five-day
Convergence conference will

be jam-packed with displays,
screenings, seminars and work-
shops. It will feature two spe-
cialized seminars : a three-day
intensive course on production
techniques in electronic cine-
matography with d.o.p. Harry
Mathias ; and a one-day work-
shop on studio lighting tech-
niques in video production led
by lighting director John Rook.
There will also be seminars on
compuler editing, electronic
imaging, sound reproduction,
computer-generated imagery,
interactive video and distribu-
tion and exhibition. Symposium
topics will cover music video,
cost-effectiveness in - produc-
tion, documentary, advertis-
ing. The final-day symposium
will draw the threads together
in an overview of the new
moving-picture technology with
a look into the future,

One special exhibit will be
the Canadian premiere of
Sony’'s High Definition Video
Systems [(HDVS) which has
unveiled last May at the NAB
conference in Las Vegas. In an

T
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interview, Pat Whittingham,
national manager of broadcast
sales, Sony of Canada, said that
Convergence is the first oppor-
tunity that the equipment was
available. Sony was also very
interested in the Convergence
concept, “It is one of the first
shows in Canada bringing
together film and video people
working in the theatrical sec-
tor.”

Other exhibits at Conver-
gence will include the Lucasfilm
LEditroid, a montage picture
processor, Skvecam and inter-

active video and computer
animation displays.
Convergence will also be

presenting eight hours of daily
screenings, featuring the Cana-
dian premiere of Antonioni's Il
Mistero d’Oberwald, a feature-
length drama shot entirely on
video, the 1984 Clio award-
winning commercials, the best
of music videos, and a two-
night program showcasing the
work of filmmakers working
with the new moving picture
technology (Coppola, Wenders,
Godard, etc.).

Convergence is organized by
VFM, a non-profit organization
established in 1983 to promote
co-operation between the film
and video communities. Its
eight-member board of direc-
tors is drawn from the private
production sector, while the
five honourary members come
from the private and public
sector,

Convergence, budgeted at
$630,000, was developed in col-
laboration with the Depart-
ment of Communication, the
NFB, Telefilm Canada, CBC,
and La Societe generale du
cinema. It has been endorsed
by all major professional organ-
izations and associalions across
Canada, including the guilds
and unions.

For Samuels and Lynn, Con-
vergence is a "high-energy
example of a community taking
care ol its own.” The organizers
are largetting for an attendance
of 700-800. They hope that an
important offshoot of the con-
ference will be action on tech-
nical retraining and the estab-
lishment of a continuing infor-
mation network.

Cox’s First Wifein’85

TORONTO - Spectrafilm an-
nounced that it is releasing
award-winning Australian film
My First Wife in the spring of
1985. The film has recently
won three of the top Australian
Film Institute's awards includ-
ing best director for Paul Cox,
best actor for John Hargreaves
and best screenplay for Paul
Cox and Bob Ellis.

A complete computerized script breakdown,
production scheduling, budgeting and
accounting service for film and video
producers.

FilmSTAR, 180 Bloor St. West, Toronto M5S2Vé
(416) 960-0679
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Computers aid producers to streamline operations, cut costs

TORONTO - Screenwriter and
director Peter Shatalow, (Heart
of Gold, Caroline, Black Ice,
Challenge of Canadian Rockies)
announced Nov. 14 the forma-
tion of FilmStar, a new com-
pany to provide computer soft-
ware and services to the Cana-
dian production industry. For-
mation of FilmStar's produc-
tion dedicated system is indi-
cative of a trend as Canadian
producers are bl?(‘.l.'}['llil'lg dware
of the impact of computeriza-
tion on the production process.

For Rick Butler of Tapestry
Productions, currently working
on a mini-series, The Black
Donnelly’s, the complexities of
script-breakdown, budgeting
and accounting for a series are
“enough to give even a Bay
Street accountant a headache.”
Butler was instantly captivated
by computerization and bought
FilmStar because "it gives the
producer much more effective
control over the planning pro-
cess. The bigger the project is
the more useful it is. You get
converted very quickly when
you see the advantages — the
capabilities of manipulation of
variables. It makes for more
creative producing because of
the ‘what if capability.”

Paul Saltzman of Sunrise
Films also saw the possibilities
for the CBC/Disney sponsored

series, Danger Bay. He asked
production Mr. Fix-it, Mark
Achbar, to investigate systems.
With nothing Canadian on the
market, Achbar looked at what
was coming out of the US.
What caught his eye was Re-
markable with a hefty pricetag
of $25-30,000, but still cheaper
than other systems and with all

their production sophistica-
tion.
Ironically, Saltzman was

unable to use Remarkable to its
full extent. “"We are not using
the storyboarding facilities on
the first 13 shows, Danger Bay
got off the ground so quickit\-'
that the computer came in only
a month before production.
You need at least a few months
before production to become
acquainted with a system.”

Even for budgeting and ac-
counting purposes. Remarkable
has proved its worth. “The rea-
son we decided to go with it,”
said Saltzman, “is that there is
ahellofalotofaccountingallo-
cation in a series as well as a lot
of audits because of the invol-
vement with Telefilm. It saves
us time and makes the producer
more effective.”

Saltzman cautioned would-
be purchasers to be sure of
their back-up support. “We
had terrific back-up, John Pal-
mer, who wrote the Remarkable

BUS PARCEL EXPRESS

GETTING IT THERE WITH CARE...

TO WHEREVER BUSES GO.

program, came up to Danger
Bay for five weeks and modified
the system for our needs,” Saltz
man also had the benefit of the
advice of brother Earl, a com-
puter consultant with many
vears experience in the field.

Earl 5altzman went further
than Paul in his warnings to
prospective purchasers. “The
machine should have a proven
track record,” he told Cinema
Canada, "for what you want it
to do. It only takes a very small
error anywhere along the line
to screw everything up. If some-
thing is even slightly wrong it
can lead to disaster. People are
flexible ; computers are not.”

He advises that, if vou are
going to get into computers,
“draw up a statement of your
requirements in considerable
detail. Go to a system that has a
proven track record. Compare
in detail your statement of
needs with the manual. Test it,
Make sure the machine does
what it says it does. If there's
any doubt leave it.”

At Montreal's ICC, computers
have been heavily used in all
aspects of production for seve-
ral years, according to producer
John Kemeny. Instead of buying
a system, they created one spe-
cifically geared to their needs.
“We were the ones that started
first,” said Kemeny, “and it's

still the best”

So what does a production
dedicated system do that an
off-the-shelf spreadsheet pro-
gram can’'t? For a start it will
do a script breakdown to any
degree of sophistication, de-
pending on the system. Shala-
low's FilmStar allows the user
to input data directly from the
script. It will accept up o 50
principal characters. It has files
for wardrobe, props, location,
scene, shooting days. It can
arrange the information in any
number of ways. The producer
can sort the data by interior
shots, exterior shots, day or
night, location. The producer
can access a call sheet for each
principal actor. The system
will give you wardrobe lists,
prop lists. A print-out gives the
producer the traditional hard-
copy script-breakdown. The
data in the script-breakdown
forms the basis for the budget-
ing program which has built in
union/guild formulas for cal-
culating wage-rates, benefits,
etc. The beauty of computeri-
zation is ils versatility. At any
point, a new piece of data can
be introduced or an old one
changed without having labo-
riously to change calculations.
The computer does it for you.
Shatalow estimates that, work-
ing with Butler, they did the

«ECONOMICAL
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work of five people in under a
week.

Shatalow came to the com-
puter because of frustrations
with the cumbersome produc-
tion process. He had cut his
computer teeth w ord-process-
ing on an Osborne and very
rapidly became "a compuler
freak.” FilmStar is the result of
one-and-a-half vears of develop-
ment

Until recently, Shatalow’s
only Canadian rival was Alec
Hall's Pathfinder, a compute-
rized budgeting service. Hall
took one look at Shatalow's
program and decided he was
no longer in the game. Within a
week Hall and Shatalow be-
came partners with Shatalow
developing and selling the soft-
ware and Hall handling the
service side for producers who
wanl lo use computer systems
without the capital investment.

TORONTO- What's New ?, CBC
Television's news and current
affairs series for young people,
is holding a national video con-
test for high-school students
under 18 years of age. Entries,
no longer than five minutes,
will be accepted in VHS, Beta
or 3/4" format and must be
received before Jan. 15, 1985.
The winning video will be tele-
cast on What's New 2.
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Producers jockey

cont. fromp. 36

cepted. A prime case was the
CRTC hearings last July on the
Superchannel-First Choice
merger. We, along with CAMPP,
ACTRA, and the Director's
Guild, went to the CRTC and

said ‘reject the proposal'. At the
same time Pat Ferns' group
wholly endorsed it. How do
you compare a 175-member
group which says no to a new
association with 24 members
which says yes. The Commis-
sion simply ignored both sides.”

The ACFTP split from the
CFTA last spring.

Astral Bellevue profit down after Porky’s high

MONTREAL - Astral Bellevue
Pathe Inc. showed a decline in
profit for the six months ended
Aug. 25, 1984 compared to the
previous year.

At $788,000, profits were down

Specialists in animation-camera, optical effects

and
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from $1,148,000 a year earlier.
Share profit was 16 cents com-
pared with 30 cents. Revenue
at $44,848,000 was only slightly
up from the previous year's
$44,635,000.

Peter Ross, Astral financial
vice-president, said in a phone
interview that the figures were
not a concern. “Historically, the
first half is not strong,” he com-
mented. “The Porky film artifi-
cially inflated previous year
figures,” he said, adding, “there
is no fundamental deteriora-
tion."”

Astral is in the process of
upping its stake in the video
market. On Oct. 25 Harold
Greenberg, president and chief
executive officer of Astral, an-
nounced the establishment of
a new subsidiary, Bellevue
Home Entertainment, to distri-
bute pre-recorded video-
cassettes to retail outlets across
the country. The new company,
headed by Isar Klaiman, for-
merly vice-president of Astral
Video, will have branches in
full operation across the coun-
try by January 1985, making it
Canada's first national distri-
butor of pre-recorded video
casseltes.

Ross noted that video was
becoming a more significant
part of Astral business and that
the company was keen to ver-

tically integrate its operations,
He said that at the wholesale
level the market did about $150
million in business and was
growing rapidly. There are only
three other major companies
at the wholesale level, all of
them Canadian.

Bellevue will stock English
and French titles from all major
suppliers including Astral
Video, MCA Home Video, CBS/
Fox Video, Embassy Home En-
tertainment, MGM/UA Home
Video, Family Home Entertain-
ment, Media Home Entertain-
ment and Vestron Video.

Cohen’s Hotel
toMOMA and CBC

TORONTO - I Am a Hotel, the
Leonard Cohen music video
album which won the Golden
Rose of Montreux, has garnered
additional awards. It took the
silver medal in the music video
category at the 27th annual
New York International Film &
TV Festival and won first prize
for best music video produc-
tion at the Yorkton Festival. I
Am a Hotel will be screened at
New York's Museum of Modern
Art in mid-November. It will be
repeated on CBC Television
some time in the new year.

APPOINTMENT NOTICE

William T. Armstrong, Executive Vice-President of
the Canadian Broadcasting Corporation, announces
the appointment of Paul Cadieux as General
Manager of CBC Enterprises/Les Entreprises
Radio-Canada, effective immediately.

CBC Enterprises/Les Entreprises Radio-Canada,
with headquarters in Montreal, is the international
marketing arm of the Canadian Broadcasting
Corporation.

As General Manager of CBC Enterprises/Les
Entreprises Radio-Canada, Mr. Cadieux’s objectives
will be to increase the foreign sales of CBC radio and
television programming, and to take advantage of the
developing technology to open potential markets at
home and abroad in the areas of Pay-TV, video discs,
video cassettes, CBC books and records.

Mr. Cadieux, who held the positions of Assistant
General Manager since March of this yearand Acting
Gene(al Manager since July, has had a wide range of
experience in international co-production and sales
in both the Canadian public and private sectors.

@AW Canadian Société
11(0335 Broadcasting Radio
Y¥2" Corporation  Canada
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CRTC takes control over high-tech delivery in recent decisions

OTTAWA - Canadianizing the
airwaves may at limes seem
like a well-intentioned, empty
phrase, but as recent Canadian
Radio-television and Telecom-
munications Commission
(CRTC) decisions reveal, it's a
very real, on-going battle waged
every day throughout the Ca-
nadian broadcasting svstem.

Canadianization takes many
forms and at the high-tech end
of the scale, for example, in-
volves replacing direct recep-
tion of U.S. TV signals with
better American signals whose
delivery, however, is Canadian-
controlled. A recent (Oct. 23)
decision in favor of a consor-
tium of nine Saskatchewan
cable companies and licensees
serving 48 Saskatchewan com-
munities provides a case in
point.

Following a public hearing
in Regina last summer, the
Commission approved appli-
cations by Sascable Services to
replace U.S. signals presently
received by microwave from
North Dakota, with higher qua-
lity signals from Detroit and
Seattle delivered by satellite
via the Canadian Satellite Com-
munications Inc. (Cancom)]
network. Cancom is licensed
by the CRTC to deliver to cable
operators in certain markets

the four U.S. TV networks (three
commercial webs plus one
non-commercial net) together
with a matching number of
Canadian signals, via satellite
leased from Telesat.

Serious problems

In its 21-page decision, the
CRTC reviewed the largely
technical reasons for the poor
quality of the North Dakota ori-
ginating microwave signal.
Sascable outlined nine basic
factors to justify the change to
Cancom, including the great
distance from the N.D. trans-
mitters, the flat Saskatchewan
prairie, the frequency of elec-
trical and wind-storms, and the
800 km microwave transmission
chain for the ABC signal, among
others. These claims were
backed by technical studies, in-
cluding confirmation from the
federal Department of Com-
munications technical services,
as well as subscriber surveys
attesting to the poor quality of
the American signal.

Among the intervenors were
representatives from the North
Dakota stations who announ-
ced planning changes in signal
quality-as well as an American
satellite feed of the CBS signal
that would be available in
Saskatchewan.

Regional intervenors, includ-
ing the government of Saskat-
chewan, feared the new Can-
com signal would harm the
“community of interest” bet-
ween North Dakota and Saskat-
chewan, though the CRTC de-
cision cited one of the appli-
cant's comment that "On a re-
cent visit to North Dakota... |
was totally shocked 1o find out
that on their cable systems not
one Canadian TV station is
shown." The Canadian Asso-
ciation of Broadcasters feared
that Cancom carriage would
only turn the Detroit and Seat-
tle signals into superstations
with access to 2.5 Canadian
million homes. The applicant
countered that the Cancom si-
gnal would help local broad-
casters retrieve advertising
dollars currently being spent
in North Dakota,

Approving the application,
the CRTC agreed “there are
serious problems with the qua-
lity and reliability of the North
Dakota signals,” and noted that
the N.D. broadcasters’ proposal
for a transborder microwave
system was "beyond the licen-
sees’ control and the jurisdic-
tion of the CRTC and DOC.”
Given the small Saskatchewan
market, the CRTC did not con-
sider that would alter the al-

ready "very substantial audien-
ce size' of the Detroit and Seal-
tle super stations.

While the CRTC is still con-
sidering the potential creation
of Canadian superstations, it
presently only authorizes Can-
com’s 3 +1 U.S. signals in what
it terms "“core” markets, as two
other recent decisions illustrate
An Oct. 24 decision approved
Newfoundland's Trinity Com-
munications Ltd.'s application
to delete distribution of Van-
couver and Montreal signals
received via Cancom, a depar-
ture from the general policy
not to permit the deletion of
Canadian services for the car-
riage of U.S. signals. In ap-
proving Trinity's deletion of
two distant Canadian signals,
the CRTC noted that the Vancou-
ver signal was already locally
available off-air and that the
licensee had indicated that the
French-speaking population in
its service area was nol large
enough to warrant the Mont-
real signal. The Commission
was satisfied, furthermore, that
the licensee met the require-
ment of balancing U.S. with
Canadian services, and that the
number of authorized Canadian
services exceeded that of au-
thorized U.S. services.

An Oct. 26 decision with res-

pect to Super-VU TV Ltd. in Pine
Falls and Riverton, Manitoba,
denied a similar request to de-
lete Vancouver, Edmonton and
Hamilton signals, considering
the communities served by the
licensee "core market’ com-
munities. At the same time, the
Commission approved the li-
censee's request 1o add three
U.8. signals from Detroit and
Seattle, noting that "such ap-
proval was valid only as long as
the licensee continues to carry
the Cancom Canadian televi-
sion signals authorized by the
Commission.”

V.S. - Canada signal balance
The struggle to maintain a ba-
lance in the reception of Cana-
dian and U.S. signals, and
having changes in the balance
reflected in subscriber fees
was made apparent in two
brief decisions, Oct. 18. In the
case of Northern Cable Servi-
ces Ltd. of Thessalon, Ontario,
the CRTC approved a change
in its distribution pattern of
U.S. signals. The Commission,
however, made its approval
contingent on the licensee's
application for a decrease in its
subscriber fee to reflect the
deletion of the two U.S. signals
received via Cancom. On the

cont. on p. 54

Video Culturefest generates static

TORONTO - Organizers of Video
Culture's 1984 New Media Fes-
tival blamed poor attendance
on bad weather and the change
in venue to Ontario Place, the
provincial funpark on Toronto's
waterfront normally only open
during the summer months,
The Festival, which closed
Nov. 4, notched up a gate of
12,000, compared to 22,000 last
year at Harbourfront. Sally
Hennessy, executive director
of Video Culture, noted that “it
was a struggle to make the site
known. There were problems
of access. People didn’t think of
it as a place to go to as they did
Harbourfront” She said that

comparisons with last year’s
figures are misleading because
Harbourfront normally attracts
10,000 weekend visitors even
without special shows.

Again this year, visitors criti-
cized Video Culture for poor
organization. "1 didn't know
where I was, what I was sup-
posed to be doing, what I was
supposed to see,” said Marien
Lewis, writer and video and art
conference organizer."It's very
fragmented,” said participant
and videomaker Peter Winton-
nick. Hennessy conceded that
there were difficulties, “"We
were trying for two audiences
— the professional and the

KRASH VIDEO DUPLICATIONS INC.

WANTED

distribution.
Contact: BRIAN ASH

TV series, or specials

ndent features,
Independ assette duplication and

(old or new) for videoc:

Krash VidseovDUuﬁiziégﬁons Inc.
500 King St W. h
Toronto? Ontario M5V 1L9

y (416) 364-0020

THE LOWEST VIDEOCASSETTE DUPLICATION AATES IN TORONTO

general public. People attend-
ing specific events had no diffi-
culties. People coming to grasp
what the new media is about
were confused. But we're still
new and learning,” she said.

Corporate sponsor Roger
Cablesystems was satisfied with
the festival. Rogers vice-presi-
dent, Phil Lind, said in a phone
interview that “it's tough at
early stages. It's getting better."”
When asked if Rogers would
be back next year he replied, 1
would think we'd be there."

It was a different story for
Sony, the festival's largest spon-
sor and the provider of seed
money for Video Culture. In a
phone interview Fred Shida,
general manager of Sony Family
Video and Video Culture board
member, spoke of the frustra-
tions of working with Video
Culture. "When it's going wrong
from a businessman’s view-
point and they won't listen — it
creates frustration.” He said
that Sony was committed to
the concept "but we don't
know if we can continue under
the present management sys-
tem. The management in the
organization should be changed.”

Sony won'tdecide on renew-
ing support for Video Culture
until Video Culture submits its
final reportand it is assessed in
Tokyo sometime next January
Sony (Tokyol has provided
cash support for the Festival
while Sony of Canada, a joint

venture of Canadian company
General Distribution (51%) and
Sony (49%], has provided equip-
ment and facilities.

For their part Video Culture
would like to distance them-
selves from Sony. "Sony have
been very generous and very
supportive,” said Hennessy,
“but the way we want to develop
is not to have to lean heavily on
Sony. We would like to see
equal funding from govern-
ment and the private sector
and more self-generated fund-
ing”

Part of the confusion lay in
the wealth of material. With
187 participants talking in sym-
posia, screening videos or
exhibiting hardware, it was dif-
ficult to obtain a focus. The

You've Come a
Long Way : Chicago

MONTREAL - Roger Cardinal
accompanied his one-hour
documentary You've Come a
Long Way Ladies to the Chicago
festival where it was warmly
received in an oul-of-competi-
tion screening,

The film, produced by Joseph
Beaubien and Andre Racine,
profiles a number of Canadian
atheletes, all of whom are wo-
men and have gained various
degrees of public notice. In-
terestingly, it highlights both

Carling Bassett and Sylvie Ber-
nier whose careers, coinciden-
tally, took off after the film was
completed. Also featured are
Barbara Ann Scott, Nancy
Greene the Puntous twins and
others.

The film has been picked up
for world sales by New York-
based Bernice Coe and nego-
tiations are on-going with CTV
and Air Canada in Canada.

Telefilm returns
for first 14 months

MONTREAL - The Canadian
Broadcast Program Develop-
ment Fund has disbursed
$28.316,603 in its first 14 months
of operation, and recouped
$2,015442 over the same pe-
riod. The figures were made
available to Cinema Canada by
Telefilm Canada. ’

In all, contracts were signed
during the period from July 1,
1983, to Sept. 30, 1984 totalling
$38,876,342, of which $28,316,603
was actually disbursed.

The breakdown of revenues
during the same period is as
follow : §881,012 from repay-
ment of loans ; $830,979 in ser-
vice fees for contractual admi-
nistration done by Telefilm :
$197,531 in interest ; and $105,920
in returns on investments. Be-
cause of the “start-up” nature
of the Fund in its firsl vear,
revenues during this ‘\-'ea;‘ are
considerably lower than those
anticipated in the current pe-
riod.
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same date, the CRTC partially
approved the request by D & D
Television Rebroadcasting Ltd.
of Anchor Point, Newfoundland,
to add a Detroit, Mich., CBS
signal in scrambled form, while
denying the applicants’ per-
mission to delete a Canadian
signal from Edmaonton.

Meanwhile, proposed chan-
ges in the reporting period for
measuring television Canadian

- content, effective Oct. 1, 1984,
have been postponed for one
vear. In a public notice Oct. 10,
the Commission, at the request
of the Canadian Association of
Broadcasters and nine broad-
cast industry representatives,
retarded to Oct. 1, 1985, pro-
posed changes in measuring
Canadian content from an an-
nual to a semi-annual basis,
originally announced May 8.
No reason for the postpone-
ment was made public.

In an application announced
Oct. 12, Canadian Satellite Com-
munications Inc., which owns
Cancom, requested the Com-
mission approve amendments
lo its network broadcast-
ing license by restructuring
its authorized fee structure.
Currently Cancom is authorized
to charge monthly up to $4.00
for four Canadian signals as
part of a Canadian 4-pack and
$0.70 per individual signal up
to $2.80 for all four U.S. signals.

In its application, Cancom
proposes a new fee structure
“which would not differentiate
between fees applicable to in-
dividual Canadian and U.S. si-
gnals.” Further proposals in-
cluded a diminishing pricing
curve so that as more signals
are added, and more qualifying
non-Canadian signals become
available, the price per Can-
com signal would diminish. As
well, community size would
no longer be determining in
fees charged.

Cancom prices are relevant
to changing CRTC policy on the
carriage of distant Canadian
signals, an issue which the
Commission will hear at a pu-
blic hearing in Hull beginning
Nov. 26. In mid-January of this
vear, the Commission indicated
that a change in current restric-
tions on wider distribution of
Canadian signals was "one
way of ensuring that the broad-
casting system remain predo-
minantly Canadian.”

At present only underserved
“core markets” are authorized
to receive distant Canadian
television services via satellite
from Cancom. The extension of
signals from distant Canadian
stations into local markets is of
particular concern to associa-
tions such as the Canadian
Association of Broadcasters as
well as broadcasters who have
expressed concern with the
potential impact on program
acquisition costs, program syn-
dication practices, potential
impact on audience fragmen-
tation, and the advertising re-

venues of local television sta-
tions.

After examining 82 respon-
ses since ils January public
notice on distant Canadian
signal carriage, the Commis-
sion, unless persuaded other-
wise at the hearing, is prepa-
red to permit cable licenses to
carry distant Canadian signals
on a discretionary tier.

At the same public hearing,
on an application the CRTC
terms "unique and unparalleled
in Canadian broadcasting his-

tory”, the Commission will
hear the Canadian Interfaith
Network's proposal for a na-
tional broadcasting network to
distribute religious program-
ming by satellite

Even though some aspects of

the applicant's financing have
not been finalized and though
not all the representative Cana-
dian religious groups have
joined the applying corpora-
tion, the CRTC is proceeding
with the hearing anyway.

In keeping with the unique

characteristics of the Canadian
broadcasting system, the CRTC
on Oct. 1 issued a 19-page public
notice outlining proposals fora
Canadian policy on ethnic
broadcasting.

Since 1962 the broadcasting
regulator has licensed seven
radio stations to provide ethnic
broadcasting, and in 1979 li-
censed CFMT-TV in Toronto
and in 1982 regional pay net-
work World View in British
Columbia, following these last
May with discretionary satelli-

te-to-cable services, Chinavi-
sion and Latinovision.
Providing five definitions of
types of ethnic programs, the
public notice examines poten-
tial applications in the form of
ethnic television stations, con-
ventional television stations,
ethnic radio stations, conven-
tional radio stations, program-
ming blocks on conventional
radio and television, four types
of cable-carriage, ancilliary
services such as Vertical Blank-

—

THE FIRST NAME
IN FILM

Introducing video tape with all the
quality, consistency, dependability,
and back-up service you expect
from Kodak.

The virtues that have made Eastman
Kodak Company the first name in film
are now yours in new Eastman profes-
sional video tape.

The world leader in imaging tech-
nology for more than a century brings
you a brand of video tape so good that
we stake our reputation on it.

And so can you. Because Eastman
professional video tape offers you a
unique combination of benefits.

Quality. Compare our performance
specifications with those of the brand

you've been using. Next, try our tape
and experience its quality. You'll see
that Eastman professional video tape
has the same high quality as Eastman
motion picture film, the choice of dis-
criminating producers everywhere.

Dependability. Establishing a repu-
tation for reliability takes time and
commitment. Our record speaks for
itself. To assure your absolute satis-
faction, we promise to replace any of
our tape that you're not completely
satisfied with, immediately.

Consistency. As the world's leading
manufacturer of photographic film,
Kodak appreciates the critical
importance of batch-to-batch uni-

formity. We're determined to apply our
traditional consistency to video tape.

Technical service. You can count on
our field force of skilled service repre-
sentatives to help you get the most
from your video equipment and our
video tape.

Availability. You don't have to wait for
Kodak to set up shop. We already operate
a worldwide marketing network. And

a dealer organization will soon be ready
to supply you with Eastman video tape
when you need it.

You have the option of high-grade
Professional Quality and extra high-
grade Broadcast Quality Eastman
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ing Interval and Subsidiary
Communications  Multiplex
Operations, as well as networks
for ethnic specialty or pay-Tv
services.

in a series of decisions late in
Sept. involving on the one hand
unauthorized carriage of U.S
television signals by British
Columbia cable operators, and

The CRTC requests com-
ments on the proposals until
Dec. 30, 1984, and has tentatively
scheduled a public hearing on
this matter in the National Ca-
pital region for early 1985.

Deteriorating audiences
Finally, the grim end of Cana-
dianizing the airwaves emerged

on the other, a public notice
reviewing
polic at a public hearing in
Windsor “whose special charac-
teristics set Windsor apart from
all other Canadian markets."
Separated by
from downtown Detroit, Wind-
sor, with its 250,000 inhabitants,
faces Detroit's 4 millions. With

CRTC FM radio

1000 melters

competition from seven Detroit
TV stations, and 25 Detroil
radio outlets, “the only truly
Canadian perspective available
is on the CBC English and
French-language stations,” the
CRTC public statement noted

Reviewing the July hearing,
the Commission noted the con-
cerns of area broadcasters, as

well as the Ontario ministry of

Transportation and Communi-
calions, who blamed the dete-
riorating audience situation
for Windsor radio stations on

~
Commission regulations and
FM policy. The Ontario govern-

ment slated that the Windsor

situation.was only the leading
edge of a lrend by Canadians to
seek out LS. FM stations.

Stressing that "the Windsor
market has special features,
unparalleled anvwhere in Ca-
nada,” the Commission stated
that the situation called for"an
extraordinarily flexible regula-
tory approach.”

However, the Commission
added "that its objectives in

IS THE NEW NAME
IN VIDEO TAPE.

s —

professional video cassettes in Yz inch
(VHS and Beta) and ¥s inch U-Matic
[standard and mini) cassette sizes.
Broadcast-Quality 1-inch tape (helical
"“B" and "'C'" open reels) will be avail-
able in mid-1984. We offer an excellent
selection of video cassettes and video
tapes for use with NTSC as well as
PAL/SECAM TV systems.

The family of Eastman profes-
sional video tape products includes the
exact tape you need for virtually any
professional application.

Now is the time for you to discover
what the new name in professional
video tape can do for you. To learn
more, call or write:

Motion Picture and
Audiovisual Markets:

Kodak Canada Inc.
3500 Eglinton Ave. W.
Toronto, Ont. M6M 1V3
Tel: 416-766-8233

Kodak Canada Inc.

2, Place du Commerce
Ile des Soeurs

Montréal, Qué. H3E 1A1
Tel: 514-761-3481

Kodak Canada Inc.
100 Park Royal South

60

EASTMA

"

Professional Video Tapes

West Vancouver, B.C. V7T 1A2

Tel: 604-926-7411

Windsor will be achieved by
programming services that re-
flect a firm Canadian orienta-
tion,” noting that the compet-
itive situation in Windsor“may
be so difficult that regardless
of the regulatoryv environment,
Windsor FM  licensees may
well continue to experience
financial difficulties.”

In five sets of decisions Sept.
28, the Commission viewed

with grave concern” five B.C
cable licensees’ unauthorized
distribution of U.S. television
satellite signals.

As, in most cases, the unau-
thorized reception had ceased,
no action was taken by the
Commission. The one exception
was in the license renewal of
Hope Cable Television Ltd. ser-
ving Hope, Silver Creek and
Hawkawa Lake, B.C., whose
license was renewed for one
year only due "to failure by the
licensee to comply with its con-
ditions of license and the Cable
Television Regulations.”

Pay penetration to
double in next year

OTTAWA - Pay-TV penetration
will almost double by August
1985, according to the Cana-
dian Cable Television Associa-
tion’s Cable Attitudes and Pri-
cing Study.

As of July, 1984, 9.3% of Cana-
dians with cable had decoders.
That number is expected to
reach 17.6% by August of next
year,

On a regional basis, Saskat-
chewan now holds the highest
pay-penetration with 19.7% of
its cable-served homes having
decoders. By August 1985 this is
projected to climb to 25.5%,
remaining the highest in the
nation. The CAP study fore:
casts that penetration will
more than double in Ontario,
British Columbia and the Atlan-
tic region by August 1985.

The CAP study was commis-
sioned in April after CRTC
approval of the new specialty
services. The Creative Research
Group of Toronto undertook
lengthy in-home interviews in
1652 households across the
country. It is the most compre-
hensive research project ever
undertaken to probe the atti-
tudes of Canadian cable-tele-
vision subscribers about tele-
vision and specialty program-
ming services. The 10-volume
study was completed in June,

TORONTO - Canada’'s annual
Juno Awards - to be held Dec. 5
at Toronto's Exhibition Place —
will be hosted this year by Joe
Flaherty and Andrea Martin,
The two actors are best known
to television audiences for their
work with the SCTV comedy
series. As well as hosting the
show they will be writing it
with Mike Short, another SCTV
alumnus.
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Prisma marries
kids lit and video

MONTREAL - Open Book, a
new TV series of 4-8-min. shorts
for children based on Québe-
cois books, was officially
launched Nov. 1 by Montreal
production house, Les Produc-
tions Prisma.

“This marriage between
children’s literature and audio-
visual methods is a Canadian
first” says Prisma partner
Marcia Couélle. “In fact, it is
the first time that children’s
books are being transposed
onto the screen, with the object,
of course, of heightening the
child’s taste for reading and
adding to  4-10-year-olds’
awareness of books.”

The 13-part series, which for
broadcast comprises 26 short
films grouped in 15-minute
programs, was produced for
Prisma by producers Claude
Godbout and Reéal Tremblay,
and will be aired on Radio-
Canada as of March 17.

As of Nov. 15, however, the
series will be available to the
public on videocassette, distri-
buted through Multimedia
audiovisuel Inc. for schools
and libraries throughout Cana-
da.

With the first 26 films com-
pleted this year drawn from
Quebec children's books, Pris-
ma will, throughout 1985 and
1986, be adding an additional
30 new titles per year drawn
from Canada as well as Euro-
pean, books.

Selected with the help of
Communication jeunesse
which for the past decade has
promoted children's literature
published in Quebec, the waorks
in the Open Book series were
chosen for the quality of their
illustrations, text and story. For
each short, actors of the calibre
of Jean Besré and Edgar Frui-
tier narrate the stories, and the
original artworks were used
for the visuals. Each film as
well has an original sound-
track.

The series was produced
with the financial participa-
tion of Telefilm Canada and
Radio-Canada.

Astral and ICC
produce for HBO

TORONTO - The Park Is Mine,
a $4.5 miln. action-adventure
drama, on location here until
Nov. 23, is the first collabora-
tive venture between Montreal
production houses, Astral Film
Enterprises and International
Cinema Corp.

With Astral packaging and
financing the film, as well as
arranging Canadian and world-
wide distribution, ICC's Denis
Heroux and John Kemeny are
producing for a U.S. pay-TV
release on HBO and a Cana-
dian and world theatrical re-
lease.

Developed by producer
Claude Héroux, with script by
Larry Brothers from Stephen
Peters' novel, The Park is Mine
began shooting in New York
City for a week in October with
the remaining five weeks in
Toronto. Directed by Steven
Stern, who helmed Astral's Al-
berta co-venture Draw with Kirk
Douglas’ Bryna Co, the film
stars Canadian Helen Shaver,
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Tommy Lee Jones and Yaphet
Kotto.

This is the first time Astral
Bellevue Pathé Inc. president
Harold Greenberg, who an-
nounced the project early last
month, and producer Denis
Héroux have collaborated on a
production. Several similar
projects involving the two
companies are expected to
follow.

Twentieth-Century
completes new
Porky film with Astral

TORONTO - Twentieth Century
Fox has announced the com-
pletion of principal photogra-
phy in and around Miami, Flo-

Balance with

Cinegel on
location and

you won’t
have to do a
balancing act

at the dailies.

rida, of the latest Porky saga,
Porky’s Revenge. Porky’s Re-
venge is a Melvin Simon Pro-
ductions/Astral Bellevue Pathe
Inc. presentation for 20th Cen-
tury Fox release. Melvin Simon,
Milton Goldstein and Harold
Greenberg are executive pro-
ducers. Robert Rosen is pro-
ducer and James Komack is
director. Screenplay is by Ziggy
Steinberg and James Komack.

Cinegel eliminates one embarrassing scene from the dailies. The one
where you have to explain unbalanced color to the producer.
Instead of “fixing it in the lab”, this Academy Award winning family of
tools corrects daylight, arc light, tungsten, fluorescent and HMI sources
right on the set.

The Cinegel line, which includes color-correcting gels and 17 different
diffusion materials, was developed over many years by
cinematographers, lighting directors and Rosco’s specialists. It has pro-
ven itself totally effective — on location and in the studio — during
thousands of motion picture and television productions.

For a free swatchbook and technical handbook, contact your rental
house, Rosco dealer or Rosco.

Cinegel:

The Great Equalizer

rosco

1271 Denison Street #66 Markham, Ontario, Canada L3R 4BS * 416/475-1400
Also in New York, Hollywood, London, Madrid, and Tokyo.
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SHOOT ALBERTA

by Linda Kupecek

Bridge to Terabithia, a one-
hour drama for the PBS “Won-
derworks” series, was shot in
and around Edmonton from
Sept. 26 to Oct. 10.

Eric Till (If You Could See
What I Hear, Hot Millions)
directed the story of a voung
boy’s development and search
for identity. Nancy Sackett
adapted the screenplay from
the book by Catherine Paterson.

Bridge to Terabithia is a co-
production of Twenty Minute
Productions of Los Angeles
and Edmonton's Kicking Horse
Productions with the facilities
of Allarcom Limited. Executive
producers are Bill Novodor (In-
vasion of Privacy) and Nancy
Sackett (Glitter, Skyword) both
of Los Angeles. Producers are

Eddie Dodds (Hart to Hart, Co-
lombo) and Arvi Liimatainen
of Kicking Horse,

Allarcom Limited, as an
investor in the project (total
budget about $500,000) has the
Canadian pay television rights,
and is supplying equipment
and personnel (camera, light-
ing, art direction and carpentry)
through ITV Productions.

The cast includes American
Annette O'Toole, Canadians
Gloria Carlin (from Los Ange-
les), Julian Coutts, Julie Beau-
lieu, Peter Dvorsky, Tom Hea-
ton, and Albertans Jennifer
Matychuk and Aasa Fipke,

The trail that led to Edmon

The trail that led to Edmon-
ton from Los Angeles began

with a commitment to executive
producers Novodor and Sackett
from PBS. Searching for addi-
tional financial support and
quality production facilities,
they were directed to Allarcom
Limited and Kicking Horse Pro-
ductions.

The Komagata Maru Incident,
the acclaimed stage play by
Calgary playwright Sharon Pol-
lock (winner of the Governor
General's Award for “Blood Re-
lations”) has been adapted for
television. ACCESS Alberta
taped the 60-minute video ver-
sion Oct. 1-12 in its Edmonton
studio, in three-camera style.
Pollock adapted the script

for television. The work is al-
ready in the high school curri-
culum, and this version is in-
tended to be used in conjunc-
tion with the program and tea-
cher's guide.

Producer Gene Packwood
directed the all-Albertan cast
which included Elan Ross Gib-
son, Blair Haynes, Christopher
Moore, Brigitte Blunck-Devi-
que, Graham MacPherson and
Veena Sood.

The Komagata Maru Incident
will air Jan. 13, the opening
night of the ACCESS satellite
network.

The Banff Festival of Mountain
Films (Nov. 2-4) overcame un-
seasonably cold weather with
a bouquet of awards to winning
films : The Best of the Festival -
Eiger, Leo Dickinson of Great
Britain : Best Film on Moun-
taineering - Opera Verticle,
France ; Best Film on Mountain

Camera, Lighting and Grip
supplied by

WILLIAM F. WHITE LIMITED

Season’s Greetings

A CANADIAN COMPANY ESTABLISHED SINCE 1963

Sports Other than Mountaineer-
ing — Apocalypse Snow, France ;
Best Film on Environmental
Issues in Mountain Area -
Sherpa, United States; Best
Promotional Mountain Film -
Whistler, the Great Summer
Getaway, Petersen Productions,
Canada ; Best Historical Moun-
tain Film - Lake Louise -
Mountain Legend, Anthony
Perzel, Canmore, Canada ; Best
Film on Mountain Safety— Res-
cues for River Runners, Uni-
versity of Calgary, Canada;
Best Expedition Film — To the
Ends of the Earth, Arm and
Hammer, United States; Spe-
cial Jury Award - Return to
Everest, National Geographic
Society, United States.

The jury consisted of Sidney
Platt (National Geographic So-
ciety), John Amatt(climberand
founder of the Festivall, Bruno
Engler (mountaineer and ca-
meraman), Fil Fraser (film pro-
ducer and now program coor-
dinator at CKUA), Bruce Patter-
son (Calgary Herald) and Clair
Israelson (Parks Canada). Guest
speaker was Austrian climber
and instructor Peter Habeler.

@

The 11th Annual Film and
Television Awards will be held
Feb. 16, 1985, in Edmonton..
and the Banff Television Festi-
val is slated for June 2-8, 1985...
Canawest-Master Films Ltd. has
been awarded the contract to
film the progress of construc-
tion of the Olympic Winter
Games sites... Multi-skilled John
Scott was stunt coordinator,
transportation coordinator, and
handled wrangling for Boy in
Blue in Montreal, then moved
to stunt coordinator on April
Fool in Toronto... CBC Calgary
recently produced “Ballade”, a
Centredisc recording of Cana-
dian music by pianist Charles
Foreman... Calgary playwright
Paddy Campbell is now chair-
man of the Playwrights Union
of Canada.. Edmonton stills
photographer Doug Curran is
also in print. “ In Advance of
the Landing : Folk Concepts of
Outer Space”, will be published
by Abbeville Press in New York
City, with a forward by Tom
Wolfe. A combination of photo-
graphs and text, “In Advance of
the Landing’ documents the
modern mythology about aliens
.. The Southern Alberta Com-
posite Branch of ACTRA elected
a new Branch Council Oct. 29
in Calgary : president
Riske (performer! ;

dent - Grant Lowe (performer| ;
Brian Gromoff (performer;
Tom Keenan (writer ; Val Pear-
son (writer] ; and Don Truckey
(writer! with additional Coun-
cil members past-president
Maureen Thomas (performer!
and previously elected national
director Linda Kupecek (per-
former| ... Meanwhile, Birds of
Prey hopes for an early Novem-
ber shoot ; Snowballs is trying
to regain momentum; and

Douglas
vice-presi-

| Brothel may go in January.

December 1984 - Cinema Canada/57



CINE MAG

LEGAL EYE

® by Michael Bergman ®

Small Print and Invisible Ink

The editors of Cinema Canada
are pleased to welcome Cana-
dian entertainment lawver
Michael Bergman among the
magazine's columnists. Each
month Bergman will address
legal aspects of current pro-
blems of interest to the pro-
duction community and in-
dustry.

Notoriety is the common pur-
suit of film people and noto-
riously deficient legal instru-
ments, the frequent result.
Few film people, producers
sometimes excepted, appre-

ciate the value of the finely
drafted contract. Properly
worded agreements do not
merely protect the rights and
interests of the respective par-
ties, in a broader sense they
advance the interests of the
principals into indirect areas
such as taxation, prevention of
abuse, post-contractual dispu-
tes and many others.

While oral agreements are
legally possible, they suffer from
the mind's internal workings :
misunderstanding, difference
of interpretation and the fa-
mous lapse of memory. A writ-
ten contract serves as a memo-
rial the interpretation of which

SCREENPLAYS WANTED

Active Canadian producers looking
for original, quality scripts. All projects
will be studied and considered,
and returned promptly with responses.

Please reply to: Box 102, Cinema Canada,
834 Bloomfield, Qutremont, QC H2V 3S6

is subject to defined legal prin-
ciples. Furthermore, an agree-
ment reduced to writing con-
fines the parties to “the four
corners of the writing” The
document speaks for itself, no
amount of oral commentary
will change its interpretation
ormeaning no one can examine
the pre-contractual negotia-
tions on which it is based (un-
less the consent of the parties
is in dispute).

The written agreement will
not be buffeted by the hot wind
of personal, interpreted prefe-
rence, but at the same time, it
must not speak through an
equivocal haze. Contractual
clarity and precision defines
the rights of the parties. It iso-
lates specific legal rights which
should be the cornerstone of
the agreement. This is particu-
larly important for proprietary
and creative interests. A writer
may option a script granting
the copyright, a world-wide
license or a limited license, all
of which will have a direct
bearing on his control, fees and
the usefulness of hisremaining
proprietary rights. Yet how
many options are grab-bag
one-page affairs which require
further negotiations if exerci-
sed, assuming it is not already
too late ?

A prudent contract will sim-
plify the result of negotiations
into an agreement which is a
paradox. It states the under-
standing in good faith, it anti-
cipates litigation and it serves
extra contractual needs. A sim-
ple example illustrates this.
There is a difference between
contracting for a fee of $1,000
per week for 10 weeks of work
and a fee of $10,000 payable

$1,000 per week. The former
gives the impression that the
individual is hired by the week
and, if terminated, his seve-
rance should be determined in
terms of weeks. In the latter
case, the fees seem to be global
and not necessarily determined
by time. An individual termi-
nated without cause in this
case may be able toargue that
the whole amount is due on
severance, If the contract pro-
vides for weekly or other in-
voicing periods, the contractant
may argue that he is self-em-
ploved and should be exempted
from mandatory employer de-
ductions. Thus, appropriate
wording may enlarge fees on
severance, establish a plausi-
ble argument in the event of
subsequent court action and
provide relief from immediate
lax payments.

Even the weaker of the par-
ties is not altogether in a hope-
less position.” By competent
drafting the contract should
limit the more powerful reach
of the other party or at least
secure some pole for the weak-
er to hang on to. Whether the
retention of copyright, suitable
priority ranking of deferrals,
rights of first refusal, option
agreements, restructuring of
fees and per diems, there is
always something to work
with.

Film projects are formed of
numerous contracts, all of
which have a kind of subliminal
effect on each other. The well-
written contract will alwavs
have a greater effect on other
agreements which will in turn
buttress the former. This is not
necessarily a function of the
rights granted to the contrac-

In Canada it’s ACFC

for

Contact
Donato Baldassarra

at (416) 368-4672

The Finest in Crews

Features, Commercials, Documentaries

Feature Credits include:

Black Light, Dead Zone, Videodrome, Threshold, Deathbite,
Tournament (Sneakers), Atlantis Film Series, Heartaches, Melanie,
Curtains, Prom Night, Hangin’ Out with Cici, Clown White,

Scanners, The Last Chase, Nose Job, Kidnapping of the President,
Stone Cold Dead, Something’s Rotten, Blood and Guts, The Rats,
Cries in the Night, Fast Company, Titleshot, Virus, Double
Negative, Tanya’s Island, The Intruder, Deadline, Head on,
Improper Channels, Off Your Rocker, An American Christmas
Carol, Old Fishhawk, The Brood, Skullduggery, Baker County

U.S.A. (Chatwill’s Verdict).

(A.CF.C)
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The Association of Canadian
Film Craftspeople

43 Britain Street, 3rd Floor
Toronto, Ontario M5A 1R7

(416) 368-4672

tant but rather the result of the
inability of others to run rough-
shod over properly drafted,
even minimum, rights. One
only has to remember how dis-
tribution agreements can undo
everyvone else's fees and resi-
duals to understand the point.

Gaps in a contract do not
necessarily mean silence. It
probably signifies confusion.
Worse though, gaps like a
“black-hole” may suck in legal-
ly implied contractual terms or
recourse (o the notion of custom
and usage. The simplest con-
tract should be a tailor-made
suit ; implied terms can be an
ill-fitting straight-jacket. Per-
haps this is most evident when
film people fall back on union,
guild or other group agree-
ments. Individual contracts
which do not mesh with these
agreements may defeat the
good intent of the latter or deny
the contractant individually
negotiated better terms.

Contracts with gaps become
litigation nightmares and not
simply because there is more
to prove. In court tactics, gaps
are more of a 'negative’” which
are harder to fill than the "posi-
tive' of existing working. Most
parties begin with the thought
that lawsuits are for others, an
attitude that overlooks the real
possibility of differences arising
in good faith.

A better appreciation of con-
tract values will no doubt result
in better agreements. Some
common sense and an open-
eved approach will remedy
many difficulties even when
many are hesitant to have first
recourse to lawyers.

Otherwise, the small print
and invisible ink is relentlessly
at work even while the contract
rests in your top drawer.
Michael N. Bergman is a Cana-
dian entertainment lawyer.
He is a member of the Bars of
the Provinces of Quebec, On-
tario and Alberta, with offices
in Montreal and Toronto.

Cine Pioneers gather

TORONTO - Canadian Picture

Pioneers is hosting its annual

Pioneer of the Year Award

dinner Nov. 20. Top honour

goes to Don Watts, director of
advertising and promotion al

Famous Players (see People). '
CPP will also be honouring

[rving Stern, general manager
of Warner's; Genny Le Blanc,

manager of the Paramount

Twin in Moncton ; and Hilliard

Gunn, former manager of the
Capital Theatre in Winnipeg.

The late George Heiber, Orion's
general manager, will be ho
noured with a posthumous

award.

Canadian Picture Pioneers
was founded in 1940 to promote
the welfare of those in the
motion-picture industry in
Canada. With over 900 mem-
bers in six branches across the
country, it undertakes exten-
sive charitable activities. Mem-
bership requirements call for
20 years of service in the indus-
try.
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Sons and Daughters return

TORONTO - Sons and Daugh-
ters, last year's critically-acclai-
med family drama series, re-
turns to CBC television on Sun-
day, Dec. 2. The 13-part series
includes six new episodes as
well as such popularrepeats as
Boys & Girls which won an
Oscar as Best Short Film at this
year's Academy Awards.

The six new episodes are :
Cornet At Night (Dec. 2) starring
R.H. Thomson, Marilyn Light-
stone, Andrew Skelly and Wal-
ter Mills. Based on a short story
by Sinclair Ross, the film is
directed by Bruce Pittman from
a script by Joe Wiesenfeld. It
was shot on location in Ogema,
Saskatchewan,

Jo's Song (Dec.9) is based on
the book Miss P. and Me by Flo-
rence McNeil, Director is Sea-
ton McLean who wrote the
screenplay with Janice Platt.
The film stars Becky Fleming,
Lisa Ann Turina, Allan Royal
and Julie Wild.

White Lies (Dec. 30) is set in
Montreal and stars Stephanie
Morganstern, Julie Desjardins
and Virginia Thomas, directed
by Don McBrearty from an ori-
ginal screenplay by John Friz-
zell.

Caroline (Jan. 13) is based on
a short story by W.P. Kinsella,
Directed by Peter Shatalow, it
stars August Schellenberg and
Joanna Schellenberg,

An QOunce of Cure (Jan. 27,
like Oscar-winning Boys and
Girls, is based on a short story
by Alice Munro. Directed by
Don McBrearty from a John
Frizzell script, it stars Martha
Cronyn, Cathy Burns, and Greg
Spottiswood.

Home From Far (Feb. 10)
stars Fiona McGillivray, David
Main and Simon Craig in a
production based on the book
by Jean Little. It is directed by
Bruce Pittman from a script by
Joe Wiesenfeld.

GROUP

Golden Harvest
picks up
Paul Lynch’s Flying

TORONTO - Producer Anthony
Kramreither and Tom Gray of
Golden Harvest announced the
completion of a distribution
agreement for world-wide
rights (except Canadian televi-
sion) of Flying. Golden Harvest
head Raymond Chow was in
Toronto recently to meet the
creative team and finalize the
pact.

Flying is the story of a young
gymnast's (Olivia D'Abo] deter-
mination to overcome an injury
sustained in a car accident.
Noted Canadian gymnasts will
be featured in the movie's
training and competition se-
quences.

Flying is directed by Paul
Lynch (Prom Night, The Hard
Part Begins) from a script by
John Sheppard. The film is
currently in production in To-
ronto.

380 Adelaide Street West
Toronto, Ontario M5V 1R7

(416) 364-4321

TELECINE TRANSFERS
From: 35mm, 16mm, R8, S8
(with or without sound)
Optical or Magnetic Sound
To:  3/4" U-Matic
1/2" Beta I, Beta II
1/2" VHS SP

3/4" EDITING

VIDEO DUPLICATION

From: 3/4" U-Matic, 1/2" Beta L
Beta I1. VHS SP

To: 1/2" Beta Il
1/2" VHS SP

SPECIALIZING IN SHORT-RUN,
QUICK TURNAROUND

IDEAL FOR WORK-PRINT
TRANSFER

CALL US FOR OUR VERY
COMPETITIVE RATES

(7 video labs

MANTA ——/// Video Transter

— and Editing Facilities

311 Adelaide Street East,
Toronto, Ontario M5A 1N2
(416) 863-9316

Shedding new light
on an

old problem

CANADA’S FOREMOST
35mm/16mm OPERATION

LABORATORY FACILITIES:
Full Service 35smm/16mm Lab

Colour Effects Media

Colour Correction
Media

Resin Camera Filters

Polyester
Photographic Filters

Colour & Black/White Original Processing
Intermediates

16mm to 35mm Blow-ups

Reduction Printing (with fades & dissolves)
16mm Total Immersion Wet-Gate Printing
35mm/16mm Bulk Release Printing

NEW SERVICES: .
35mm Total Immersion Wet-Gate Printing

Open 24 hours, 7:00 a.m. Monday through to
12:00 Noon Saturday

FOR FURTHER INFORMATION CONTACT PAUL NORRIS,
CHRIS SEVERN, RON MORBY OR BILL TOWNSEND

SOUND SERVICES, FILM AND VIDEO MIXING ETC.
CONTACT STAN FORD OR LINDA ROBERTS

Lee Filters Canada Limited
431 Alden Road, Unit 11
Markham, Ontario, L3R 3L4

(416) 475-5869
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S MPTE time code aids to
standardize hi-tech innovations

NEW YORK CITY - Between
Oct. 28 and Nov. 2, the Big Apple
was host to the 126th Annual
SMPTE Technical Conference
and Exhibit which comprised
five days of technical sessions,
and exhibits consisting of
409 booths with more than 160
manufacturers participating.

Papers focused on advances
in motion-picture and televi-
sion technologies, and a conti-
nuing mergence of the two
fields.

The  greatest common
denominator in synchronizing
both areas appears to be the
use of the SMPTE Time Code,
which ean now synchronise
sound, video and film frames
within an accuracy of 1/100th
of a frame.

Although there is consensus
on the Time Code 1/4 inch
recording format (both Nagra
and Stellavox use a narrow
centre track as originally pion-
eered by Stellavox), two alter-

native approaches battle it out
for Time Code film encoding.
Aaton cameras record the
Time Code in form of 7 by 13
squares in between the perfor-
ations on 16mm and outside
the perforations on 35mm.
Coherent Communications Inc.,
which encodes the Arri 168,
records the code in form of 200
bars opposite the picture on
the sound track area.

Several film/video editing
systems were exhibited or des-
cribed, all contesting for accep-
tance and standardization.

Most advanced, and pointing
the way to the future, was the
Editroid system developed by
Lucastilm and available from

Convergence Corp.

Briefly, video or film camera
footage is transferred to several
laser videodiscs. The editor sits
in front of an editing console
consisting of a computer moni-
tor, two video monitors and a
small control box on which are
mounted several pushbuttons,
a shuttle knob and a tracball.
Elsewhere a rack houses four
video disc players, a video-tape
recorder, and the interfacing
electronics. The editor can
access any frame and accom-
panying sound in the trans-
ferred footage within 4 seconds
with the shuttle knob. Edits are
as simple as pushing a button,
and a half-hour (or longer} film

MOTION PICTURE )

AND

VIDEO LABORATORIES

a division of PRODUCTION FILM MAKERS ASSOCIATES LTD.

FILM TO TAPE TRANSFERS

RANK CINTEL MKIIC
TOTAL IMMERSION LIQUID GATE TRANSFERS
DIGISCAN Il

e X-Y ZOOM AND VARISPEED
e AMIGO SCENE TO SCENE COLOUR CORRECTION
e AMPEX VPR3 1-INCH RECORDERS

e AMPEX VR1200B 2-INCH RECORDERS
e SONY BVUS800 3/4-INCH RECORDER

LIQUID GATE TRANSFERS ONLY AT P.FA.

ELECTRONIC FILM CONFORMING

ALLOWS YOU TO SHOQOT, EDIT AND SOUNDMIX
ON FILM USING HIGH-SPEED COMPUTERS TO
CONFORM VIDEOTAPE TO CUTTING COPY.

E.F.C. IN AUGUST ’84

330 Adelaide St W.. Toronto, Ont M3V 1R4 (416) 593-0556 Telex 06-219540

)

segment can be assembled and
played without breaks and in
real time from the videodiscs,
or transferred to tape with all
edit codes.

At $147,000 it's not unrealistic
for a large production house.

Several new video cameras
were introduced, most notable
was the RCA CCD-1 Solid state
ENG camera which used 3-
charge couple-devices for pick-
up elements, and resolved 525
lines at 52 dB Signal-to-Noise
ratio at low or high light levels,
free from any lag, comet-tailing,
or microphonics,

Panavision introduced its
new "Elaine” super 16mm
studio camera, a quiet techno-
logical marvel, and a camera-
man's dream, whose footage
was shown to compare most
favorably to 35mm.

Complementing the new
cameras were new lenses from
Angenieux including the fastest
X14 zoom lens (8-126mm), f/1.6,
designed for 2/3 inch video
cameras. A new cine zoom, a
10-120mm, T2, with a non-rotat-
ing front element, is said to
maintain its aperature constant
throughout the zoom range and
its sharpness is said to be equal
to that of finest fixed focal
lenses.

Another 12 X 12.5 Super 16,
and a redesigned 10 X 25 35mm,
the “workhorse” of the indus-
try, were demonstrated.

Agfa, Fuji, and Kodak, all in-
troduced new and faster films ;
in general however most new
equipment was destined for
video,

Everyvwhere vou looked were
columns of colour monitors
displaying computer-generated
logos, computer animation,
and special effects. Even trusty
Steenbeck had a scanner with
a video monitor, and a video-
sound-editing table.

Sony once again demonstrat-
ed its high-definition video sys-
tem, still in search of a stan-
dard, but clearly offering a
sharper picture than 35mm
film.

Low-price computers from
Radio Shack, Atari, Apple,
Commodore, and IBM, were
vowing for attention and jobs
as cameraman’'s assistants,
budget organizers, script writ-
ers, prompter, and animators.

But, amidst all the new video
standards, the 1/4 inch, the
8mm, the several 1/2 inch, the
3/4, the 1 inch, the videodiscs,
the innumerable computer
operating standards, it still
feels good to handle... film.

Arthur Makosinski @

TORONTO - The Boy in Blue
completed eight weeks of prin-
cipal photography in Ontario
and Quebec, announced 20th
Century Fox Oct. 14. Filmed
from an original screenplay by
Douglas Bowie, The Boy In Blue
tells the story of the legendary
Canadian rower Ned Hanlan
who dominated international
rowing for a decade from 1874
lo 1884,
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Cineplex revenues top record

TORONTO - Cineplex Corpo-
ration announced record fi-
nancial results for the third
quarter ended Sept. 27, 1984.
Net income was up to $4,217,000
(30 cents per share) on revenues
of $39,878,000. Comparable fi-
gures last year were net income
of $448,000 (6 cents per share)
onrevenues of $6,258,000. How-
ever, this is the first quarterly
statement reflecting the ac-
quisition of Canadian Odeon
Theatres Limited which was
completed on June 28, 1984.

Net income for the nine
months ended Sept. 27, 1984
was $4,526,000 (33 cents per
share) on revenues of $54,505,000.
The comparable figures for
1983 were net income of
$742,000 (10 cents per share) on
revenues of $16,779,000.

Reliable industry sources
indicate that Cineplex’s sub-
stantial increase in earnings
was due to Ghostbusters. Lynda
Friendly, director of commun
cations at Cineplex, woul
neither confirm nor deny th
statement. “Everything w
want to say is in the release,
she said. "We won't say any
thing more about it. That's th
way we work.”

Cineplex Corporation als
announced that its Board ¢
Directors declared a dividen
on its outstanding 8.33% pre
ference shares payable on De:
15 to shareholders of record &
of Dec. 7.

In another release, Garl
Drabinsky, president and chi
executive officer of Cineple
announced the reacquisitio
of the Beverly Center Cinem
Complex. The 14-screen, 120
seat theatre complex at th
Beverly Centre in Los Angele
had been sold in 1983 to th
Taubman Corporation of De
troit for $3.5 million (U.S.) bu
with an option to repurchase
Cineplex continued to manag
the theatre complex after th
sale.

The $4-million U.S. purchas:
has been financed in part by .
recent equity issue. Cineple:
plans to invest a further $1.
million to expand capacity b
two theatres and 1,000 seats
The new theatres — construc
tion is planned for the spring o
1985 - will be equipped witt
70 mm Dolby stereo THX sounc
systemn.

Finger-lickin’ good

TORONTO - Cineplex-Odeo:
has announced that hencefort
all its theatres will serve pur
butter on popcorn purchase
at the theatres’ candy cow
ters. Garth Drabinsky, presider
of Cineplex, said that the switc
to butter was a result of i1
creaging demand from col
sumers for “the real thing
Famous Players, which uses
butter substitute, has no plar
to follow the Cineplex move.

Over the last 12 months,
more than 900,000 tickets were
sold. Revenue is up 40% in the
last quarter compared with the
corresponding period a year
before.

Drabinsky, Gottlieb
increase holdings

TORONTO - According to On-
tario Securities Commission
documents, Garth Drabinsky,
president of Cineplex Corp.,
and Myron Gottlieb, vice-chair-
man, have acquired between
them a total 0f969,999 Cineplex
common shares from the estate
of real-estate magnate Max
Tannenbaum.

The transactions were com-
pleted on Oct. 18 and 19 with
the shares being divided equally
between the two Cineplex offi-
cers. The Globe and Mail stock
exchange listings indicated
that the price of Cineplex stock
on the two days were $3.55 and
$3.60 respectively. In a phone
interview, Gottlieb said that
the shares were acquired
under a purchase agreement
drawn up a year ago. The OSC
documents show that Dra-
binsky and Gottlieb paid $2.20
for the 219,999 shares purcha-
sed on Oct. 18 and $2.53 for the
remaining stock on Oct. 19. “The
prices are immaterial,” Gottlieb
said, adding that Drabinsky
and he now each have 900,000
shares of Cineplex stock. There
are 14,200,000 Cineplex shares
outstanding; fully duluted
there are 20,400,000 shares. The
issue would be fully diluted if
holders of convertible prefe-
rence shares converted to com-
mon stock.

Vancouverplexadd 1300 seats

VANCOUVER - Cineplex Corp.
announced the opening of the
first cineplex in Vancouver at
the Royal Centre on Nov. 9. The
10-cinema complex has a total
seating capacity of 1300 with
individual theatre sizes ranging
from 120 to 200 seats.

The booking policy of the
theatre complex will include
film presentations of first-run
commercial, art, specialty, fo-
reign, children’'s film and se-
lected move-over runs.

The new cinema’s projection
system includes 35mm Dolby
Stereo sound in four theatres
and a synchronized projection
system which permits simulta-
neous presentation of one film
print on several screens at the
same time.

Decorating the main lobby is
a 40-foot-to-celling mural, Light-
force, by Canadian artist/

sculptor Gerald Gladstone who
was commissoned to design
and paint the work

Garth Drabinsky, president
and chief executive officer of
Cineplex Corp,, said that "the
Vancouver film-going commu-
nity has traditionally been very
strong and today it continues
to demonstrate an even greater
degree of enthusiasm and inte-
rest in motion pictures.” The
cost of the new complex was
between $2.5-3 million. Pay-
back period was unavaible.

Cineplex also owns the 650-
seat Bay Theatre in Vancouver
which it has operated as an art-
and-specialty theatre since
1980.

AIRSPEED

BROKERS (1962) LIMITED

(416) 977-3344

40 University Avenue
Toronto, Ontario M5W 1L.2
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Canadian Customs

and
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- Airspeed’s expertise in -
defining your customs
needs and eliminating
clearance dilemmas saves
time, money and headaches.
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yours is to call us — today.
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