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Valenti threatens pull-out if law enacted Regie hearings crucial 

..:. MONTREAL - The Regie du Impose the law 10 theIr own 
MONTREAL - The application ducer in Quebec and issue dis- panies. One-hundred and 21 Cinema will be holding public way. 
of Quebec's Cinema Law tribution permits accordingly. films in the last 10 years have hearings on Law 109, the "There are some things that 
would "make it very very dif- Section 105 is the subject of been distributed in the United Quebec Cinema Law, on Sept. we, the smaller distributors, 
ficult, if not impossible" for the a public hearing to be held by States by American dis- 10 at 9 am at Montreal's can do that the Majors cannot," 
U.S. Majors to continue to do the Regie Sept. 10 to hear the tributors, and these are 121 Cinematheque Quebecoise. Monette continued. "We w ork 
business in Quebec, says Jack views of the Quebec film Canadian films ," Valenti told The hearings will be presided our own areas, for example, 
Valenti, president of the industry on the regulation of Cinema Canada. by Regie president Andre the European distribution mar
Motion Picture Association of this section of the law. The "Now the only thing that Guerin. keto The U.S. had agreed not to 
America and the Motion Pic- Majors in Canada, represented makes sense is that the film , in "The hearings will obviously buy the distribution rights for 
ture . Export Association of by the Canadian Motion Pic- the view of the distributo r who be very important," Guerin European films." 
America. ture Distributors' ASSOCiation, is going to spend .hundreds of told Cinema Canada. "There Not all of the province's dis-

Speaking with journalists fol- will at that time be offiCially thousands, maybe millions of will be a total of 22 interven- tributors, however, are in 
lowing a press-conference at presenting a brief objecting to dollars to promote that film, in ers, 19 of which have submit- agreement with Monette's anti
the World Film Festival Aug. section 105. The objections of his judgment, has to be worth ted briefs. Representatives government intervention 
28, Valenti, the chief lobbyist the Majors, which at bottom it. Not all films are worth it. from all the Majors will be pre- attitude concerning the role of 
for U. S. motion-picture indus- constitute a rejection of the "We can't put a numerical sent as well as representatives the Majors in Quebec's distri
try interests, said "We don't Quebec government's right to quota on anything w e do - we from all the associations and bution market. 
think this law is in the best intervene in the cinema distri- can't be a party to it. We can organizations in the province ." "I am 100 per cent in agree
interests of the ,citizens of bulion market, have been the say we'd like to distribu'te The hearings, according to ment with law 109," Victor 
Quebec." subject of on-gOing negotia- more Canadian films, but then Guerin, will only deal with Loewy, president of Vivatllm 

"It's a very restrictive law," tions between the Regie and you would have to have Cana- items in section 168 of the Ltee, told Cinema Canada. "I 
Valenti said, "it defines the the CMPDA, negotiations dian films of such quality that Quebec Cinema Law. Section am in full agreement for what 
rights of a non-Quebec pro- which, given the public hear- we can invest $1 million, $2 168 concerns the intervention the law stands for and I am pre
ducer or a distributor in such a ing, have not produced a com- million, 53 million to launch rights of the Regie in matters of pared to back it. " 
way that would make it impos- promise acceptable to either that film in America. If the film film exhibition and distribu- Others were somewhat 
sible for him to license his films side. isn 't good, we lose that S3 mil- tion. cautious in predicting what the 
in Quebec; it constructs Valenti stressed that the lion, and the Canadian govern- The Regie, said Guerin, will outcome of the public hearings 
unnatural arrangements be- Majors were not objecting th ment doesn't say, 'We'll issue a report to the provi would be, preferring to wait 
tween theatre-owners and dis- the Cinema Law's French-dub- replenish that money.' Of The Regie, said Guerin, will until after the hearings. 
tributors which makes both of bing provisions within 60 days course not, it's a business prop- issue a report to the provincial "The big debate is obvio usly 
them very unhappy; it has very of an English-language film's OSition. government based on the going to be the issue of the role 
restrictive convenants about Quebec release. "We can han- "What I'm saying to you is interventions submitted at the of the U.S. Majors in the 
home video and video- dIe that - no problem," Valenti that we can 't say we 're going to public hearing. Quebec distribution market," 
cassettes. It's a very difficult said. distribute 20 films next year. I Expected to be a key issue at Maryse Rouillard, head of the 
law and makes it very difficult Parallel negotiations be- don't even know what films the hearing is sub-section eight Association Quebecoise des 
for non-Quebec companies to tween the federal minister of we'll have available next year. of section 168 which refers to Distributeurs et Exportateurs 
literally do business in Communications and the "I can say we 'll take 20 cars the right of the Regie to define de Films de TV et de Video 
Quebec." CMPDA towards increased dis- made in Canada and bring the terms "Producer" and "Hoi- (AQDEFY) and president of 

Valenti was in Montreal for a tribution by the Majors of those to the United States der of world rights" as used in Filmoption Internationale Inc. , 
meeting that afternoon with Canadian mms in Canada are because I know exactly what section 105 of the law. told Cinema Canada. "The 
Quebec cultural affairs minis- "still going on," Valenti told they're going. to be. But with Section 105 states that a AQDEFY has presented a very 
ter Clement Richard and Cinema Canada. But at the fed- films, how can you make such a special distributor'S license can firm brief to the Regie for the 
Quebec government offiCials eral level too, Valenti funda- covenant?" only be issued, within the reg- public hearing. We want to see 
in order to make known the mentally objected to any kind Valenti's objection to what ulations of the Regie, to a film's who will be and who will not 
U.S. industry's objections to of intervention by the Cana- he termed the "monetary" or producer or to the holder of a be distributors in Quebec." 
Quebec's Cinema Law, and in dian government. "manufacturing" approach to mm's world-rights, and, as of 
particular section 105 which "Keep in mind that in the last film production by the Quebec December 17,1982, had 
authorizes the Regie du five years 53 mms have been and Canadian governments received a license issued in 
Cinema du Quebec to deter- financed wholly or in part in was only part of additional accordance with section 30 of 
mine who constitutes a pro- Canada by American com- conlon p. 55 the Quebec Licensing Law. 

Two-year report on Broadcast Fund positive 
MONTREAL - Year two of the 
Canadian Broadcast Program 
Development Fund has pro
duced results as positive as 
year one with the fund inject
ing over $43 million into 99 
projects totalling budgets of 
ne~ly 5142 million. 

These were some of the 
figures released by Telefilm 
Canada chairman Ed Prevost 
and executive director Peter 
Pearson on the occasion of the 
publication of After Two Years, 
a statistical report on the 
Broadcast Fund's second year. 
The press-conference was held 
in the context of the World 
Film Festival. 

"The past two years have 
confirmed our belief that the 

Broadcast Fund is an effective 
way of integrating private sec
tor production into the very 
fibre of Canadian culture," 
Prevost said. 

As in the fund's first year, the 
CBC was the major market for 
1984-85's 99 projects (65 in 
English and 34 in French). In 
84-85, 55% of Telefilm-baked 
projects were licensed to CBC 
and 69% to Radio-Canada. 
Since the fund was established 
in 19tH, CBC has invested 527 
million into fund-assisted pro
jects. 

The participation of Cana
dian private broadcasters dou
bled their 12% participation in 
83-84. In 84-85, private broad
casters invested some .$ 12 mil-

lion in 34 projects totalling 
budgets over $ 50 million. 

But "statistics don 't tell the 
whole story," said Pearson. 
"Productions are not only 
being created, they are also 
extremely well received at 
home and abroad." Pearson 
noted that audience ratings 
were "very positive", and that 
Canadian productions had won 
awards in Japan, Europe, the 
U.S., and at home. 

Since the fund's inception, 
more than 630 hours of new 
independently produced prog
ramming have been created. In 
84-85, 12% of Telefilm Canada 
investment went to regional 
based projects, as compared to 
3.8% in 83-84. 

The ruling reached on this 
issue as a result of the public 
hearing is expected to have an 
important impact on the distri
bution rights of the Majors in 
the province, as well as on all 
the smaller local distributors. 

Reactions of the distributors 
both to the regulation and the 
hearing have been mixed. 

"It is a lot more complicated 
than just the adoption of a 
technical term," Andre 
Monette, president of Action 
Film Ltee , told Cinema Canada. 
"The final decision will affect 
all the distributors. Personally I 
am in favour of the free enter
prise system and I don't really 
like it when the government 
tries to impose itself on the pri
vate sector. 

"The American film industry 
is a lot stronger than our own 
and if the Quebec government 
tries to go too far in their regu
lations, the U.S. Majors ,.will 

TORONTO - Cineplex-Odeon 
Corporation announced rec
ord financial results for both 
the second quarter and the 26-
week period ended June 27, 
1985. 

For the 26-week period the 
Corporation reported net 
income of 54. 195 million on 
revenues of 573.381 million. 
Net income excludes an 
extraordinary gain of S 1.532 
million. Net income for the 
comparable period the previ
ous year was $154,000 on 
revenues of S 14.69 million. 

Extraordinary gain in 1985 
and 1984 arose from the use of 
prior years' income ta;x losses. 

Net income fo r the current 
26 -week period before 
extraordinary items ,,,as 50.24 
per share compared to SO.O 1 
pe r share in the corresponding 
period in 1984 

Second quartier results, for 
the 13-week period ended 
June 27, 1985, showed net 
income of S2.722 million on 
revenues of £39.154 million. 
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For years CBC Television has worked hand in 
hand with North American producers to create some of 
Canada's most popular and successful films. 

In 1985 it gives us great 
pleasure to have helped bring 
Mordecai Richler's Joshua Then 
And Now to the screen, along 

with 20th Century Fox, Rogers Cable Systems, Telefilm 
Canada and producers RSL Films. 

And the fact that so many will enjoy the premiere 
of this major Canadian"film at the gala op'ening of the 
10th annual Festival of Festivals, is an honour in itself. 

We are equally 
pleased to re-present 
Joshua Then And Now 
sometime in 1986, 
as a four-hour special 

television series. Millions of Canadians will see this 
remarkable work, exclusively on CBC Television. 

Congratulations to everyone involved, then, 
now ... and in the future! 

••• 
f~ca;i~ eBe Television .'v" 
.~" 

Look again! 
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Q C reaction 'to initiatives 
MONTREAL - Reaction from 
Quebec-based distributors 
after meetings with Telefilm 
Canada's new men at the top in 
late July has been very positive, 
perhaps ushering in a new era 
of co-operation between dis
tributors and the federal film
funding agency. 

"The meetings with Telefilm 
went very well. We are pleased 
with the direction of their dis
tribution services in both 
Montreal and Toronto," Victor 
Loewy, president of Montreal's 
Vivafilm Limited, told Cinema 
Canada. "The new people in 
charge of the distribution 
department are very compe
tent and have a good under
standing of the film industry." 

Telefilm has decided to 
revise its policy towards assist
ance for 'distribution for Cana
dian films, as well as for film 
distribution in general, Loewy 
explained. 

"They have realized that we 
need the revision. What this 
means is that there will be less 
government interference and 
better services," Loewy said. 
"There was always a lot of 
bureaucratic problems with 
the accounting when dealing 
with Telefilm. They would ask 

for financial statements every 
month and we were getting 
peanuts in return, whereas 
producers were getting mil
lions and did nqt have to do 
anything. It will be a lot easier 
to take advantage of Telefilm's 
distribution services now." 

Maryse Rouillard, president 
of Filmoption Internationale 
Inc., and head of the Associa
tion Quebecoise des dis
tributeurs et Exportateurs de 
Films de TV at de Video (AQ
DEFY), was also very pleased 
with the new programs under
taken by Telefilm. 

"I was not at the meetings 
with Telefilm myself, but the 
feedback has been very posi
tive'" Rouillard told Cinema 
Canada. "Telefilm will be 
releasing some of the funds 
they have for distributors. 
They have also said that they 
will be assisting exporters, 
which affects me more 
directly. Their programs will 
provide assistance for dubbing 
from one language to another, 
for video-coding from one 
country's system to another as 
well as broadcasting promo
tion. We are indeed thrilled 
these new developments." 

FRENCH ? 
VERSIONS ANYONE · 

' TERR~f~ED 

BY FRENCH VERSIONS? 

GETTING YOUR PROPOSALS 

NMOO 03NHnl 

FOR LACK OF FRENCH EXPERTISE? 

UNABLE TO-DECIDE BETWEEN 

l SUB-TITLES, J 
OJ W.IIIIIIJGl 

OR PARALLEL 
SHOOTING 

TOURNAGE? 

ALL OF THE ABOVE? 

Then, you need to consult with a specialist 
of the trade: call Robert Verge now! 

r: 
(514)465-9557 

Publicine 
C.P. 272, Saint-Lambert, Qc J4P 3N8 

Video eats into adult theatre audience 
MONTREAL - Because of film 
censorship and evolving tastes 
in film-going, Andre Pepin, 
owner of Montreal adult-film 
theatre Le Beaver and presi
dent of the Vampix distributing 
company, also specializing in 
erotic films, has decided to 
change the direction of his 
exhibition and distribution 
facilities. 

Pepin is currently attempt
ing to sell most or all of his 
stock of erotic films to Cana
dian and/or foreign buyers. 

"As far as Vampix is con
cerned," Pepin told Cinema 

Valenti sets the tone 
for Regie hearings 
contlrom p. 53 

complaints that the U. S. indus
try via Valenti's visit wished to 
bring to the attention of Cana
dian political authorities. 

The other objections, after 
Quebec's Cinema Law, in
cluded the non-payment of 
royalties on copyrighted U.S. 
"intellectual property," that is, 
films and television program
ming pirated by Canadian 
cable companies or videocas
sette distributors. Since last 
March's summit between u.s. 
president Ronald Reagan and 
Canadian prime minister Brian 
Mulroney, the u.s. film and 
television industry has vocifer
ously made known their un 
happiness with Canada's 1924 
Copyright Act. 

Finally, Valenti said he was 
"puzzled and saddened" that 
Walt Disney Pictures of Bur
bank, California, which is con
sidering opening a Canadian 
production office, would have 
to be vetted by Investment 
Canada's provisions to protect 
Canadian cultural industries. 

"I can't see any reason why 
Walt Disney, one of the great 
names in family entertainment, 
can't come.into Canada. Disney 
is a good citizen; they do a lot 
of filming in Canada; they do a 
lot of investment in Canada. If 
you had to pick one company 
with the most spendid reputa
tion in all the world for family 
entertainment, that would be 
Disney. So I'm puzzled and I'm 
saddened that this great 
institution can get into a lot of 
trouble just doing business in 
Canada." 

Erratum - Cinema Canada 
apologizes for the typographi
cal error which appeared in 
the Zaza Sound Productions 
Limited . advertisement in the 
last issue. The text should have 
read "Some very good reasons 
why Zaza Sound and Post-Pro
duction Studio is clearly the 
winners' choice ... ". -Ed. 

Canada, "we will be almost 
completely terminating our 
business in that field . We might 
still do a little distribution but 
only through videos, and that 
will only consist of 10% of our 
total business. The narrow
mindedness of Canadian cen
sors makes it very difficult to 
operate in this country outside 
of Quebec and British Colum
bia. 

"This is especially true for 
the distribution' of 16mm and 
35mm films in Alberta theatres. 
Alberta is like a closed parrish ," 
Pepin adds jokingly. "The laws 
in that province make it impos
sible for a distributor from out
side Alberta to distribute his 
films in their theatres. Any
ways, it is becoming a lot more 
advantageous to n;take and dis
tribute these types of produc
tions on video. 

"It only costs 525,000 to 
produce erotic films on video 
as opposed to 5250,000 on 
film, and it seems people are 
more interested in watching 
them in the privacy of their 
own home." 

This new trend in the adult 
entertainment film industry 
has also -caused Pepin to decide 
to change the exhibition direc
tion of the exclusively erotic 

film theatre Le Beaver, one of 
Montreal's eight theatres 
devoted to adult movies. 

"I will be turning Le Beaver 
into a type of mini- Parisien," 
Pepin explains. "It will be 
showing a lot of French intel
lectual and artsy-type films. It 
is a good time to get out of the 
erotic film distribution and 
exhibition now because, as the 
cinemas which used to play 
adult films exclUSively become 
legitimate theatres, they will 
need distributors and suppliers 
for legitimate-type films. " 

If Pepin is correct in asses
sing a trend away from erotic 
'films, it will be a good sign for 
Montreal film-goers who have 
been longing for greater diver
sification and more interna
tional film-fare. 

Pepin has also sold the bank
rupt New Yorker repertory 
theatre on Montreal's St. Lau
rent boulevard, previously 
known as the Verdi, to three 
Montreal investors, including 
one-time owner of the Verdi 
Roland Smith, owner of the 
Outremont and I'Autre Cinema 
rep houses. 

The new theatre, to be 
called Le Milieu, will primarily 
feature live entertainment but 
will also hold film-screenings. 
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Telefilm revamps policies about domestic distribution and export 
TORONTO Telemm, in 
response to pressure from dis
tributors, has expanded its test 
marketing, promotion and 
advertising programs. These 
programs were previously 
restricted to Canadian feature 
films having a first commercial 
theatrical release in Canada. 
They have now been expanded 
to include television programs 
and videos as well as films hav
ing a first commercial release 
in any media. Distributors had 
complained about Telefilm 
sponsored productions being 
driven by broadcasting and not 
having distribution support 

- into those media. 
A redrafted program was cir

culated among distributors in 
mid-July with follow-up dis
cussions held at the beginning 
of August. Ian McLaren, Tele
film's director of distribution, 
told Cinema Canada that dis
tributors' response at meetings 
held in Montreal and Toronto 
was very positive. He said that 
Telefilm is trying to do every
thing possible to "assist and 
strengthen the independent 
distribution sector." 

Under the national distribu
tion program, Telefilm may 
advance funds covering up to 
50% of the costs of test market
ing andlor marketing and 
launching a Canadian film or 

video in the Canadian market. 
Telemm may also advance up 
to 100% of the costs of dub
bing or subtitling productions 
from one official language to 
the other for marketing pur
poses. Productions must be 
certified as Canadian to be elig
ible. 

Distributors were generally 
pleased with Telefilm's efforts. 
However, Morey Hamat of 
Frontier Amusements, said that 
the independents want Tele
film to reconsider its recoup
ment position. In the draft 
program, repayment of 
advances to Telefilm is cross
collateralized. In other words, 
an advance for a theatrical 
launch can be recouped from 
either theatrical, television or 
other ancillary revenues. The 
distributors would like to "un
cross" the recoupment so that 
theatrical revenues would pay 
for theatrical advances. 

Hamat also would like that 
advances for Canadian films for 
theatrical distribution be 
grants rather than repayable 
loans. He noted that most 
Canadian mm is not of theatri-
cal interest. Nevertheless, dis
tributors are pushed into 
launching it theatrically at a 
loss which has to be recovered 
through ancillary sales. 

Hamat noted that Telefilm 

Calling all producers, art directors, 

production managers, etc. We are 

here to save you money. If your 

production requires products 

for movies or T.V., call MMI. 

MMI will supply merchandise 

free of charge for your 

future productions. Example of 

merchandise supplied: 

computers, stereos, food products, 

motor cycles, footwear, beverages ... 

All merchandise is loaned free 

of charge. 

For more information, 

call Philip Hart (416) 667-1300. 

We service all of Canada. 

MMI Product Placement Division 

150 Norfinch Drive, Unit 2 

Downsview, Ontario 

;\;I3N lX9 

seemed to be very responsive 
to their recommendations. "I 
found them to be very helpful," 
he said. 

Mclaren said that while 
Telefilm is not set up to give 
grants - "it's not the way we 
operate" - it is looking at ways 
of responding positively to the 
distributors' requests. 

He said that Telefilm will be 
announcing further policy 
changes in the next few weeks 
to support the distribution sec
tor. He added that Telefilm is 
strongly encouraging the sec
tor to lobby the ministry of 
Communications and Invest
ment Canada for a film policy 
comparable to the one Marcel 
Masse, minister of Communi
cations, announced for the 
book industry. 

Masse, in statements over 
the last few months, spoke very 
strongly about maintaining and 
increasing Canadian control in 
publishing. He suggested all 
ownership changes in the pub-

Iishing industry would be 
intently scrutinized by Invest
ment Canada. 

To date, there is no indica
tion that the policy is being 
implemented. Observers are 
awaiting a decision on the Pre
ntice- Hall case now before 
Investment Canada. Prentice
Hall 's American parent has 
been taken over by Gulf & 
Western, who also own 
Famous Players. There has 
been intense pressure within 
the publishing industry to dis
allow the Canadian portion of 
the takeover. The industry 
would like to see Prentice- Hall 
Canada divested to Canadians. 
The result of this case is being 
seen as the litmus test of the 
federal government's intent 
concerning a Canadian cultural 
industry. 

For distributor Danny 
Weinzweig, head of Norstar, 
TelefJ.lm's efforts are laudable. 
He told Cinema that "Peter 
Pearson was supportive of 

Canadian distributors and 
would do anything in his 
power to back us up. " Unfortu
nately, added Weinzweig 
"there is not a damn thing Tele
fJ.lm can do to help theatrical 
distribution through the 
Broadcast Fund which sys
tematically rejects theatrically 
inclined projects." 

The situation is made worse, 
he said, by the fact that private 
investors now gratitate 
towards investment in televis
ion. He complained that the 
Broadcast Fund ignores theat
rical, pay-1V, home video and 
the export market. 

He said that independent 
distributors are making rep
resentations to goyernment 
about their sector. He would 
give no details. Morey Hamat 
also refused to say anything 
more except that a briefwill be 
submitted to government. 
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More features, fewer theatres 
MONTREAL - A study for the 
Societe Generale du Cinema 
du Quebec highlights two 
major new trends in the 
movie-viewing habits of the 
population of Quebec. 

First, Quebecers actually see 
more feature-length films 
today than in the past and, sec
ond, fewer and fewer of these 
films , especially in non-urban 
regions, are being seen in 
movie theatres. 

Michel Houle, author of the 
study entitled Ie Pare {{'etab
lisse11lents et {'exploitation 
cilU!matograpbique au Que
bec, 1974-85, drew these 
important conclusions after 
looking at the indicators that 
reflect the province's movie
viewing habits. These include 
attandence; hox-office re 
ceipts; size of the enterprises; 
the trend towards multi-thea
ter cinema; the capacity and 
the occupation rates of theat
ers; comparisons between 
large urban centers and the 
non-urban regions, and the lan
guage of programming. 

The SGC study, taking into 
account all forms of broadcast
ing available to Quebecers, 
indicates that more of the pro
vince's population are seeing 
more films. However, cinemas 

have suffered serious losses 
over the last five years. In fact , 
there has been a decrease of 
5. 7 million customers in the 
province's cinemas and drive 
in theaters from 1980 to 1984. 
In 1984 alone, there ,vas a 
decrease of 2.9 million spec
tators. Translated in percen
tages, this marks a drop of 29 
per cent. The smaller non
urban regions have registered 
an even more substantial loss 
in attendance. 

While Montreal had a 
marked decrease of 18 per 
cent, the Saguenay-Lac-St-Jean 
region suffered a drop of 66 
per cent, while the Temis
camingue area registered a 
drop of 77 per cent. 

The SGC study attributes 
these serious decreases in 
attendance to several factors, 
including a decrease of 17.5 
per cent of available screens to 
Quebecers, in which 104 
towns and villages have lost all 
accessible cinemas; a decrease 
of 20 per cent of cinematog
raphic presentations in Que
hec; the video-cassette market 
which saw an 80 per cent rise 
in video-clubs he tween 1982 
to 723 in 1984; wider and 
more up-to-date programming 
offered hy both regular and 

~fd;£1.~ 
has moved to 

110 Spadina Avenue 
SUite' 703 

Toronto, OntariO 
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pay-TV broadcasters; and the 
increase of homes with VCRs 
from 4.2 per cent in 1983 to 
9.4 per cent in 1984. This 
increase is expected to reach 
approximately 30 per cent by 
the end of 1985. 

The study also indicates that 
more theatre-owners who 
want to program first-run fea
tures are forced to rely on the 

AGENCY 

G 
original English-language ver
sions. The increase in English
language original version prog
ramming is 57 per cent in 
Montreal and 208 per cent in 
Quebec City, while in the reg
ions where such programming 
cannot he presented, there is a 
substantial decrease in atten
dance. 

Perhaps the only areas of 

Owen Eng 

• 
optimism for the province's 
producers and distributors is 
that the video-cassette and 
pay-TV industries are mainly 
interested in presenting fea
ture-length fiction films, creat
ing a larger audience for each 
particular production in this 
category. 

SPECIAL ANNOUNCEMENT 
We are now capable of booking up to 1000 extras in a two-hour notice through our Computer Casting. 

Belh Gosnell 

Available to Members Only 

Claudelle Guman JilIMa(\( lisa Mullan leigh Smilh 

Audition space available with Video Equipment 
Videos available on Qur Principle people. 

9 BLOOR STREET EAST, TORONTO M4W 1A9 - TELEPHONE (416)960-6088 
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producers object to C B C building 
TORONTO - The Canadi:m 
Film and Television Assoc~a
tion has expressed its deep diS
pleasure with CDC's plans for 
the Broadcast Centre Develop-
ment. 

In a letter to Janet Dey, 
director of planning and 
development at the CDC 
Broadcast Centre, Wilson 
Markle, CFfA president, 
expressed his deep "concern 
with the balance between 
broadcasting and production 
in the designs of your Broad
cast Centre. After perusal of 
your brochure it was deter
mined that more than 90% of 
the structure is dedicated to 
production rather than broad
casting. This makes your 
Broadcast Centre one of the 
largest production centres in 
North America. Our member
ship is mostly concerned that 
we are, by approving your 
plans, inviting direct competi
tion by the public sector with 
our membership." 

Markle emphasized that 
while the CFf A supported the 

11th Annual 

November 5-10 
Brockville. Ontario 

CDC and its contribution to 
Canadian culture and was 
unanimous in accepting that 
public broadcasting is a neces
sity, its members were also "of 
one voice when we insist that 
the public sector should not 
duplicate that which is already 
established in the private sec
tor." As a result the CFT A was 
unable to support the Broad
cast Centre. 

Markle attached a list of 
post-production companies 
the Broadcast Centre would be 
in direct competition with. 
The list included his own 
Mobile Image as well as AKO. 
Productions, P.F.A. Labs, 
Global, Huchm Productions, 
Omnibus Group, Motion Pic
ture Video, VTR Productions, 
Glenn-Warren Productions, 
Alndon Productions, Magnetic 
North Productions, M.P'!. Pro
ductions, Palette Productions, 
C.F.A. Productions, OffN'On
line Post Production and 
Editech. 

In an interview with Cinema 
Canada Markle said that the 
CFTA did not want "the largest 
production centre in North 
America run by the federal 
government." He was emphatic 
that production services 

The Seminar honours the memory of John Grierson, 
creator of the British documentary and shaper of the 
National Film Board of Canada. An intense week of far
ranging screenings and discussions gives participants 
the opportunity to assess current developments in 
Canadian non-fiction production and to encounter 
new works from abroad. Guests this year will include 
Safi Faye (Senegal) ; Maria Jose AlVarez (Nicaragua); 
Sophie Bissonette (Canada); Pamela Yates (U.S.A.); 
Jacquie Levitan (Canada); Helena S. Ladd (U.S.A.). 
For details contact: 
Christine Boulby, Ontario Film Association Inc., 

Box 366, Station 0, 
Toronto, Ontario M4T 2M5 
Telephone (416) 928-5188 

Ontario 
Film 
Association 

N E M A • 
should be farmed out. He 
noted that the trend at CDC has 
been to do it themselves and 
"they are drowning in their 
inefficiencies." He accepted 
that the CBC needed produc
tion facilities for news and cur
rent affairs "otherwise they 
should be using the private 

sector." He noted that the pri
vate sector is "desperate for 
the CBC's business." 

He is not sure what pressure 
the CFT A could bring to bear 
to have the CDC alter its 
development plans. He said the 
CFT A would look to the federal 
government which has been 

encouraging the growth of 
small business. He also said city 
aldermen were becoming 
aware of how the CDC's plans 
would affect other industries 
and "they are taking a second 
look." Janet Dey was away on 
holiday and unavailable for 
comment. 

Ever thought you might like to have someone else worry about the money? 

Whether you're in Kleinburg, Montreal, Vancouver, Los Angeles, 
Halifax, or just over on Mutual Street, we make sure the bills are paid on time, 

the records are kept straight, and, that the cheque you were expecting 
actually does come in. 

We provide business management services to both individuals and small 
producing companies who like to know just where they stand financially, from 

day to day, week to week, month to month ... 

We can provide you with the simplest monthly or yearly bookkeeping 
and tax preparation, to the full service ot actual business management, 

including maintaining payables, receivables, bank accounts, receipts and 
disbursements journals, ledgers, financial statements and 

tax returns. If you 're incorporated and you already have accountants, 
we can ease their work load (and thus the fees) by providing you with 

completed statements to present to them at the end of the year. 

When it comes to contracts, we can assist there too, even as far as 
the negotiation of the deal, if you so desire. 

So, it you'd like to know more, just give us a call at: 

KYLE MRNAGEMENT SERVICES 
Suite 1100,102 Bloor 5t. West, Toronto M5S 1M1 (416) 466-6549 

"McGlynn delivers the song with power and commitment" 
Crew, TORONTO 

.. ... it sent shivers down my back. That was lest night's great 
STAR 

performance ... Conologue, GLOBE & MAIL 

Bruce 6. Kyle Personal Management Inc. 416-466-6549 
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TO MAKE IT IN THE MOVIES YOU MUST BE VERSATILE 

DAZZLING SOPHISTICATED 

Montreal offers one of the greatest varieties of urban sites and sets in North America. Founded 343 years ago by 
the French, the city has kept various architectural elements from most periods of its history. The St-Laurent river, 
Mont-Royal, the 21 st-century downtown, are major components in its evolution. 
Film producers will find everything they need on the spot: equipment, skilled technicians and specialists of all 
kinds, studios, workshops, laboratories, editing and cutting rooms, just name it. And you will be seduced by the 
cosmopolitan atmosphere, scores of gastronomic restaurants, efficient hotels and, above all, friendly and 
hospitable people. 
The City's CIDEM-Cinema was created specifically to handle production problems. Don't hesitate! Give yourself 
the leading role! Choose Montreal! For Information:(514) 872-2883 
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Canada/U K sign treaty for enlarged co-operation and production 
LONDON - At a press confer
ence held at Canada House 
near Trafalgar Square, on July 
II, Canadian Communications 
Minister Marcel Masse, made 
public the key issues underly
ing his official visit to England. 

Masse was in London to 
meet with top British repre
sentatives of the mm, televis
ion and telecommunications 
industries from both the public 
and private sectors. 

One of the important events 
of Masse's visit was the signing 
of a document with the British 
minister in charge of trade and 
commerce, Norman Lamont, 
aimed at widening the film co
production agreement estab
lished between the two coun
tries in 1975. 

"Due to the evolution in 
communication technology, 
the audio-visual sector has 
been vastly transformed and 
the agreement reached be
tween the two countries in 
1975 is no longer reflective of 
the international market needs 

of cinema and video," said 
Masse. "This is why we had to 
modify the agreement in such a 
way as to include all thypes of 
mm, television, videodisc and 
(magnetoscopic) productions 
as well as their distribution." 

In the terms of the new 
agreement, either of the two 
parties can consider a co-pro
duction to be entirely Cana
dian or British and can, con
sequently, receive the eco
nomic and cultural benefits 
offered by each country. Cana
dian productions, for instance, 
can have access to the monies 
offered by Telefilm Canada's 
Development Fund for Cana
dian programs established in 
1983. 

With a budget of S254 mil
lion over five years, the Fund, 
which originally permitted 
Telemm to finance 33% of the 
Canadian participation, has 
recently been modified to 
finance up to 49 per cent of the 
total Canadian participation if 
the Canadian producers meet 

the agency's requirements. 
Co-productions can also 

benefit from several other 
advantages such as fiscal 
stimulants, deduction for 
amortization, dispositions con
cerning Canadian content in 
programming, Canadian par
ticipation reqUirements, as 
well as other programs aimed 
at assisting production and 
promotion. 

Masse explained that the 
expanded treaty marked the 
frrst bilateral agreement to be 
signed by both Conservative 
governments and that it rep
resented a new economic and 
cultural link between the two 
countries in matters of film, 
television and video produc
tion as well as distribution. 

The signing of the agree
ment was the result of three 
years of discussions and 
negotiations . between the 
Canadian government and the 
British ministry of Commerce 
and Industry. A similar type of 
agreement was reached be-

BANFF 
ELECTRONIC AND FILM MEDIA 

PROGRAM 

Opportunity for film makers to extend their work into the 
electronic media . 

September 16 - December 13,1985 
February 3 - March 28,1986 

Program Head 
Milton Fruchtman 

Each of these programs provides an opportunity for eight 
participants to work with broadcast standard electronic 
equipment in all phases of production and post production 
using single camera and multiple camera techniques . 
After rotating in all the craft positions, participants produce 
their own programs. While they are encouraged to 
experiment with new production techniques, partiCipants 
are also offered a firm creative and technical base. 

FOR MORE INFORMA TlON 
AND A PROGRAM BROCHURE CONTACT: 

~ The Banff Centre 

The Office of the Registrar 
The Banff Centre 

School of Fine Arts 
Box 1020 - Station 34 

Banff Alberta 
ToloCo 

(403) 762-6180 

tween Canada and France in 
19B4 and ~as already resulted 
in 23 co-productions between 
the two countries. 

"This agreement will favor 
the rise of the Canadian film 
and video industries, will open 
the doors for Canadian cultural 
expression in these fields, will 
stimulate the private film and 
video production sectors and 
will help promote Canadian 
culture internationally," said 
Masse. "We will undoubtedly 
profit from the competence 
and experience of the British 
in this field and they, in turn, 
will be able to take advantage 
of our understanding of the 
North-American market." 

While in London Masse also 
met with the leaders of the film 
and television producers and 
distributors to discuss the pos
sibility of establishing new pro
jects within the framework of 
the recent co-production 
agreement. Joining Masse in 
this discussion were John, 
Durie, director of Telefilm's. 
London office, Jeremy Isaacs, 
president of the British Chan
nel 4 television network, and 
Allan Sapper, president of the 
British Cinematographic Tech
nicians Association and Allied 
Trades. 

Masse and the British repre
sentatives also agreed that both 
Canada and the UX should 
collaborate in the establishing 
of international standards in 
matters of information tech
nologies and that collabora
tions and co-enterprise pro
jects between the two coun
tries should be favoured. 

In meetings with the British 
minister responsible for infor
mation technology, John 
Butcher, and other industry 
representatives, Masse stressed 
that the new Conservative gov
ernment would look favoura
bly on all foreign investments 
that would stimulate economic 
activity in Canada. 

"Canada is opening its doors 
to investors and we have estab
Iishe a new agency, Investment 
Canada, to encourage and 
facilitate investments," Masse 
told British industry represen
tatives. 

In other meetings with 
British industry representa
tives, Masse discussed the pos
sible sectors where Canada and 
the U.K could collaborate in 
matters of research and 
development in the fields of 
telecommunications and infor
mation industry, as well as in 
the establishment of new 
policies in these areas. 

~~--------------------~~--~ ----------

Norstar scouts English product 
TORONTO Danny 
Weinzweig, president of 
Norstar, an independent Cana
dian distribution company, has 
broken with precedent during 
a recent trip to England to buy 
fIlms directly from producers. 
Usually, Canadian rights to 
foreign fIlms are packaged with 
American rights and Canadian 
distributors usually subcon
tract from American com
panies. 

Weinzeig said that he had a 
very positive response from 
people in England. He said that 
producers did not realize that 
the Canadian marketplace is a 
lucrative one which does not 
automatically have to be 
thrown in with an American 
sale. Weinzweig noted that 
although he didn't acquire any
thing on the trip, it was an edu
cation for foreign producers 
and sellers. "It was an eye 
opener to them," he said. 
"Many of them did not realize 
that they were needlessly sei
ling Canadian rights." 

Weinzweig told Cinema 
Canada that access to indepen
dent films remained an over
riding problem for indepen
dent producers. He said that 
independent distributors will 
be asking Investment Canada 
to take a stand in support of the 
Canadian production and dis
tribution industries . 

Norstar recently lost a bid-

ding war for Kiss of the Spider 
Woman to distributor Pan
Canadian which is owned by 
the Cineplex-Odeon Corpora
tion. 

Weinzweig told Cinema 
Canada that that kind of integ
rated exhibition-distribution 
corporation may represent 
another threat to independent 
distribution in Canada. He was 
afraid that Pan Canadian could 
use its position to pressure 
films. He said that although he 
hopes Garth Drabinsky, presi
dent and chief executive 
officer of Cine pie x-Ode on, will 
"let independents earn a -liv
ing," there still should be a sep
aration between distributor 
and exhibitor as there is in the 
United States. 

Weinzweig puts the blame 
for the situation on the Com
bines Branch. He says "they 
completely fouled things up," 
and that competition in exhibi
tion and distribution has been 
lessened in this country. 

He said that other indepen
dents are suffering but "no
body wants to say anything." 

Morey Hamat of Frontier 
Amusements agreed that it was 
"conceivable that Pan Cana
dian could squeeze out the 
independents but why antici· 
pate?" He said that he has had 
no problems in accessing or 
showing his films. 
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refuse to approve it, and con- ' E sequently the securities in-

G • 
• by Michael Bergman • 

• tended to be sold through defi
cient prospectuses may not 
lawfully be transacteq. Where 
it is later discovered that a 

cancelled and obtain damages. 
It may be gathered, then, that 
the simple preparation of a 
prospectus is a time-consum
ing, well-thought-out task. 

national policy. The national 
policy is indicative of the need 
to tighten film financial pack
ages and offerings to the pub
lic. The policy provides for 
more stringent requirements 
than normal. It limits to some 
extent the means and method 
of producer remuneration and 
producer dealings with dis
tributors and sales agents, 
among others. 

Securities and insecurities company did not disclose a 
material fact , the company may 
be liable to criminal prosecu
tion. The investors who purch
ased without knowledge of the 
undisclosed information may 
be able to take important civil 
recourses to have the purchase 

The early uncertainties and 
instability of many production 
companies and the risks 
involved in film investment 
have led various securities 
commissions to issue a national 
policy statement on film pros
pectuses. The film industry is 
one of the few to be graced by 

T
he story of contemporary 
Canadian feature film is a 
tale of the quest for money. 

In the private market this quest 
has often led producers to seek 
out investors who, through 
public subscription, would 
purchase units in the film. At 
first glance it may seem that 
the hardest part of. the process 
is finding an investor who actu
ally will invest. It is probably 
not often realize<;i, though, that 
an equally difficult element of 
the process is the legal require
ments for simply starting the 
search for private funds, 

The public sale or, more 
properly, the offering to the 
general public of shares, units 
or eqUity in feature films 
involves complicated matters 
of securities legislation. Sec
urities legislation is designed 
to protect the general public in 
its dealings with stocks, bonds 
and other types of investments 
that many lay people would 
associate with the stock 
exchanges. Securities legisla
tion is much broader than sim
ply covering the stock market; 
it reaches into every transac
tion involving shares or equity 
where the sale of these sec
urities is offered to more than a 
small limited number of indi
viduals, generally no more than 
25 or 50 depending on special 
circumstances. 

One of the principal ways 
securities legislation protects 
the public is by compelling 
companies seeking funds to 
disclose all material or signifi
cant elements . of the cir
cumstances, facts and back
ground of a project and its 
sponsors. This disclosure is 
normally made through a 
document called a prospectus
a detailed booklet prepared in 
advance of offering securities 
to the public, and filed with a 
provincial securities commis
sion for its approval . The pros
pectus would normally contain 
detailed explanations of the 
object of the project, the 
sources of funding, the princi
pal personnel associated with 
it and their backgrounds, a 
description of the risks in
volved, the means of generat
ing revenue or income from 
the project and other impor
tant matters which may influ
ence an investor in his deci
sion. The importance of the 
prospectus is demonstrated by 
the stringent requirements for 
the kind of type and print used 
and the format of its publica
tion: firstly a written summary, 
then a detailed deSCription, 
and then the signed statements 
of auditors and directors of the 
company. 
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Failure to prepare the pros
pectus properly can entail 
important and serious conse
quences. The securities com-
mission receiving an impro
perly prepared prospectus wil 

Obtaining the approval of 

National 
Film Board 
of Canada 

Office 
national du film 
du Canada 

--NIWS~-
Festival of Festivals 

Six National Film Board productions, 
including the premiere of the NFB/CBC 
co-production Canada's Sweetheart: 
The Saga of Hal C. Banks, will be 
screened at this year's Festival of Fes
tivals in Toronto. 

Directed by Don Brittain, Canada's 
Sweetheart tells the story of Harold 
Chamberlain Banks, a convicted felon 
and union strongarm who was called in 
to oust the Communist-controlled 
Canadian Seamen 's Union in 1949. 
Combining dramatic re-enactments of 
the period and interviews with many of 
the principals, the film traces 13 years 
of terror on the waterfront when the 
careers of over 6,000 seamen were 
destroyed by the power of one man. 
Canada 's Sweetheart will be screened 
Sunday, September 8 at 5:00 p.m. and 
Monday, September 9 at 3:00 p.m. at 
the Cumberland Theatre. 

Maury Chaykin as Hal Banks with Andr6e in a scene from the ", .. <>-,-, ...... 
production Canada's Sweetheart: The Saga of Hal Banks. 

Other NFB productions selected for 
screenings are the feature films 90 
Days by Giles Walker scheduled Sun
day, September 8 and Monday, Sep
tember 9 at 10:00 p.m. at the Cumber
land Theatre ; and Roger Frappier and 
Jacques Leduc's Le Oernier Glacier, 
Saturday, September 7 at 5:00 p.m. 
and Sunday, September 8 at 3:00 p.m. 
at the Cumberland Theatre. 

Three short films, Albert Kish's The 
Age of Invention; Do the Crawl, 
directed by Derek May; and Phillip Bor
sos ' award-winning Nails, will also be 
screened. 

DramaLab Continues 

intensive four-month course on all 
aspects of production and marketing of 
dramatic films. The group will divide 
into seven writer I director I producer 
teams and produce 15 minute dramas 
on film . 

Phase I of DramaLAB '85 was held last 
spring at the University of Alberta, and 
saw seven teams create half-hour 
dramas on video while concurrently 
receiving intense instruction in all 
phases of the dramatic production pro
cess. 

DramaLAB '85 is being administered 
by Studio B under Executive Producer 
Andy Thompson. All inquiries should 
be directed to Program Co-ordinator 
Liz Hamilton at 283-9607. 

PBS Launches "War" 

On September 3 the NFB will welcome This fall American audiences will be 
19 filmmakers from across the country able to see the NFB's acclaimed series 
for Phase 11 of DramaLAB '85, an War on Public Television. 

N FB Offices in Canada: Headquarters - Montreal (514) 333-3452 
Pacific region - Vancouver (604)" 666-1716 
Prairie region - Winnipeg (204) 949-4129 
Ontario region -Toronto (416) 369-4094 

Billed as the centerpiece of the Fall 
schedule, War: A Commentary by 
Gwynne Dyer will begin Tuesday, 
October 1 at 9:00 p.m. This highly suc
cessful series, tracing world military 
history from the Napoleonic Wars to 
the Faulkland Islands, was aired in 
Canada in the fall of 1983 and was con
sistently in the top-20 programs during 
its seven-week run. 

In addition to the seven original hours 
produced by the NFB, the presenting 
station (KCTS/Seattle) has produced 
an eighth episode, ''The Knife Edge of 
Deterrence," which presents alternate 
points of view on- the most salient 
issues Dyer sets forth in the preceed
ing weeks of commentary. This epi
logue program will focus on the con
cept of deterrence from U.S. President 
Truman's post-World War II adminis
tration to President Reagan's StrategiC 
Defence Initiative (SDI) or "Star Wars" 
plan. Edwin Newman will serve as 
host. 

National Capital -Ottawa (613) 996-4259 
Quebec region - Montreal (514) 283-4823 
Atlantic region· Halifax (902) 426-6000 
plus offices in most major' cities 
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Securities and insecurities 
the securities commission for 
the prospectus is not the end of 
the securities surveillance 
regime. Public subscription to 
prospectuses creates an on
going obligation to report on a 
very regular basis to the sec
urities commission informa
tion about the revenue and 
dealings with the project once 

it is completed. It follows that 
reporting requirements neces
sitates the maintenance of 
some staff and the continuing 
participation of professionals 
even after the project is com
pleted. 

It is axiomatic that the use of 
prospectuses to obtain financ
ing is a very expensive propos-

Producers Peter O'Brian, Howard Rosen 
Director Sandra Wilson 

Producers Pieter Kroonenburg, David Patterson 
Director James Orr 

• Exec. Producers Andre Link,John Dunning 
Producer Don Carmody 

N E M A 
irion. Their preparation in
volves detailed and costly 
work by lawyers, accountants 
and other professionals. In the 
'70s especially, film financing 
was often effected through 
prospectuses using stockbrok
ers, all of which significantly 
added to the cost of making a 
feature film, so much so that it 
would not be incorrect to say 
that the budgets of many of the 
middle- and late- '70s feature 
films financed through this 

c: .;: 

G 
method were one-third de
voted to financing and related 
costs. The investor paid for the 
cost of finding other investors 
so that all of them collectively 
could enable the producer to 
make the film. The result was 
that only 66 to 75 per cent was 
reflected in any kind of pro
duction value on the screen. 

The decline of investor and 
stockbroker interest in film 
investments at the beginning of 
the '80s has correspondingly 

I & II 

0(1) 

~E 
0',::: 
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Producer Paul Saltzman 
Line Producer John Eckert 

oE .., --.. .., 
Gii..: uo 
~"u of!! .... -
Q.C 

Producer Derek Lamb 
Assoc. ProducersJanet Perlman, Larry Shapiro 

SAMUEL 
LOUNT 

Producer Elvira Lount 
Director Laurence Keane 

STREETWISE 
Producer Harvey Crossland 

Director Ric Bearisto 

Producer Robert Cooper 
Line Producer Joyce Kozy King 

L'enfant douze 
Producer: Nicole Lamothe 
Director: Arthur Lamothe 

Evangeline Deusse 
Producer/Director Daniele Suissa 

Night Heat 
Exec. Producers Robert Lantos, Stephen Roth 

Producer Andras Hamori 

Producer Bill Hartle)' 
Director John Kastner 

Joshua Then And Now 
Producers Robert Lantos, Stephen Roth 

Director Ted Kotchelf 

!I1----;::;:~==o===(J::;w;::~=(J=(J====:=::.::::=:=p:r:o=d:u=c-er-=.J=o=a~n:sc~a-~=e-=--r~--:-~-=--'.---'c:i. ~~~~ 
Director Peter Tburting 

/ 

MOTION PICTURE GUARANTORS LTD. 
(The Fully-Reinsured Bonding Company) ...... _ ............. 

Jacquie Ross Beryl Fox Doug Leiterman 

• 
brought a significant decline in 
the number of prospectus
financed, Canadian feature
mms. This has not necessarily 
brought about a decline in the 
need to consider the different 
aspects of securities legislation 
in film finanCing. Today, those 
mm projects seeking public 
subscriptions concentrate on 
doing so by methods that 
either do not require prospec
tuses or are exempt from most 
securities legislation require
ments. One of the principal 
ways of being exempted from 
the necessity of a prospectus is 
to reduce the maximum 
number of investors eligible to 
buy into the project, normally, 
as mentioned earlier, 25 or 50. 

The exemption process, 
though, may not be automatic. 
In many cases it must be 
acquired through complying 
with certain minimum disclo· 
sure requirements. This means 
preparing a brief notice or cir
cular designed to be given to 
the prospectus investors in 
advance of their purchases and 
contammg certain essential 
information. The notice or cir
cular woold be deposited with 
the secuntles commission 
which, depending on local 
reqUirements, would then, if 
satisfied, grant an exemption. 
Although not as costly and 
complicated as the prospectus, 
it is still a detailed process. 

Most producers no longer go 
to the public market for private 
funds. They have lost interest 
in this approach because most 
private investors have lost 
interest in the Canadian mm 
industry. Today, Canadian fea
ture films, to the extent that 
they are privately funded , are 
financed by television or from 
principally American film com
panies or distributors. The 
prospectus method of film · 
financing today is rare. The use 
of notices or circulars to obtain 
exemptions under securities 
legislation is more frequent, 
although principally confined 
to first-time producers, smaller 
projects or special circum 
stances. 

Going to the public market 
requires a well -though-out 
pOSition. It is a commitment to 
work in the interests of others 
and not just oneself. 

In the past, financing devices 
subject to securities legislation 
were generally viewed as a 
means to tap tax-sheltered 
money. Re-thinking the aims 
and objectives of private 
finanCing to the public market 
may one day serve to reacti
vate this mode of financing in 
the Canadian feature film 
industry. 

Michael N. Bergman, barrister 
and solicitor, is a member of 
the Bars of Quebec, Ontario 
and Alberta, with offices in 
Montreal and Toronto. 
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SHOOT ALBERTA 

by Linda Kupecek 
-----~-' 
West Edmonton Mall, a S 1.6 
billion development billed as 
the largest shopping centre in 
the world, will be the site of a 
530 million futuristic feature 
starring Christopher Reeve, 
reports Doug Hutton, presi
dent of the Motion Picture and 

Television Bureau of Edmon
ton. Other locations in Edmon
ton include the MacDonald 
Hotel, the University of 
Alberta, the LRT, and the Con
vention Centre. 

Hutton says the original Sep
tember start-date has been 

CAMBIUM 
CAMBIU M Productions is pleased to announce 
commencement of principal taping of "THE 
ELEPHANT SHOW" Series 2 starring SHARON, 
LOIS & BRAM. Watch for it on CSC, January 
1986. 

Produced by Cambium Film & Video Produc
tions Ltd. with the part icipation of Telefilm 
Canada and in association with the cac_ 

CAMBIU M - 141 Gerrard St. East - Toronto, 
M5A 2E3 

I N E M A 
postponed to January because 
producer John Vietch of Taft
Barish Productions in Los 
Angeles was concerned that 
Christmas decorations in the 
mall would cause too lengthly 
a disruption in the filming. 

In the meantime, the newly 
formed Motion Picture Bureau, 
with the objective to create 
jobs and opportunities for the 
industry in Edmonton, prom
ises to provide "full coopera
tion from the community" for 
visiting filmmakers . "We want 
to bend over backwards to 
accommodate productions," 
says Hutton. 

• 
Patrick Tivy, an entertainment 
columnist at The Calgary 
Herald, ruffled a few feathers at 
the Children's Television 
Workshop, resulting in a 
change in the prints of Follow 
That Bird. 

The Kestrel Films, Henson 
Associates and Follow That 
Bird production, filmed at 
Toronto International Studios 
in Kleinburg last year, opens 
with a shot of Oscar the 
Grouch against a gigantic 
American flag. When Tivy took 
his children to a press review, 
he was incensed at what he 

G 
called "Yankee propaganda." 
He maintains that just as CTW's 
Sesame Street is international 
in natre, the film should use the 
same approach. 

Tivy called Ellen Rodman, 
Children's Television Work-, 
shop vice-president in charge' 
of corporate communications, 
who passed on his concerns at 
a board meeting at the end of 
July. Tivy was told that earlier 
discussion on the flag scene 
was revived thanks to his caU, 
and that the scene is being 
dropped from all prints of the 
movie to be released in foreign 
markets. 

But... since Canadian prints 
are already in circulation, the 
U.S. flag still flies in Canadian 
theatres. 

• 
Storm, a low-budget feature 
produced by Calgarian David 
Winning, had its Canadian pre
miere at the World Film Festi
val in Montreal. Winning also 
wrote and directed the 
screenplay. The original music 
score is by syntheSizer wizard 
Amin Bhatia, who has twice 
won the international Roland 
Synthesizer contest, and has 
now been invited to spend a 

In Any Vision Calgary Has It All! 

On 'Finders Keepers' starring Lou Gossett Jr, Beverley D'Angelo and Michael O'Keefe; Director 
Richard Lester answered the question 

WHY CALGARY? 
"Well , it's my third time in Calgary, and I 

was very well treated and very happy on 
'Supennan Ill' ." The co-operation we had 
from the Alberta Government and the City 
of Calgary was marvelous. From the police 
to the townspeople, everyone was so generous 
in allowing us to come in and interfere with 
their lives. It seemed to be a wonderful place 
to shoot. 

You have a wide variety of scenery within 
an hour's drive of Calgary and plenty of hotel 
rooms for a crew. I enjoy working with the 
Canadian members of the crew. I know many 
of the people in each grade. It made for a nice 
homecoming and you don't have to introduce 
yourself on the first day of shooting. There 
are many reasons, certainly economics can
not be ruled out. It is considerably cheaper 
without any loss of quality" 

Calgary has no retail sales or accommoda
tion tax, and has regular air service to most 
major cities in the U.S. 

For further information on shooting in 
Calga ry conr'act : 

David Crowe, Fi lm CommiSSioner 
Calgary Economic Development Authori ty 
P.O. Box 2100, Station M 
Calgary, Alberta T2P 2MS 
Telephone (403) 268-2771 

cc 

• 
week in Los Angeles working 
with Toto. Bill Campbell of 
Campbell Post Production 
edited. Telefilm Canada in Los 
Angeles has been promoting 
Storm, with copies available 
for preview. 

• 
The Can Pro Awards honoured 
three Alberta productions: 
Musical Portraits from CFAC 
in Calgary; Day by Day from 
the Southern Alberta Institute 
of Technology (Educational 
award from TV Guide and TV 
Hebdo) and Gagmell from 
CFAC in Lethbridge (special 
mention).. . Ruth Bertelsen 
Fraser has been appointed 
director of the Alberta Culture 
Film and Literary Arts Branch ... 
CBC Television will present 
the gala opening of the Calgary 
Centre for the Performing Arts 
live Sept. 14 during Canada 
Week. .. Glenn Ludlow of Take 
One Print One is in develop
ment with Kicking Horse Pro
ductions and Bradshaw Mac
Leod and Associates on two 
hours for television titled Tril
ogy. Don Haig of Toronto's 
Film Arts will serve as execu
tive producer, with hopes for a 
late fall shoot. 

• 
A consortium of CTV affiliates 
are pooling their resources to 
produce Canadian drama for 
television. The five prairie
based stations, CFRN-TV (Ed
monton), CFCN-TV (Calgary), 
CKY- TV (Winnipeg), CKCK
TV (Regina) and CFQC-TV 
(Saskatoon) will share a two
million dollar fund for ongOing 
production. Each station will 
accept scripts and present 
proposals to the board. Bruce 
Nelson in Calgary and Bob Gib
son in Edmonton will accept 
Alberta proposals. 

• 
Allan Stein and Mairi Maclean 
of Stein/MacLean Productions 
are in production on a compel
ling project, Sbooting Stars, a 
one-hour dramatized docu
mentary on the Edmonton 
Grads (the Edmonton Com
mercial Graduates Basketball 
Club). The female team, North 
American champions from 
1923 to 1940, collected fame, 
fans and stories along the way. 
The film, with support from 
the AMPDC, combines inter
views, historical footage and 
dramatic re-enactments. 

O1NADIAN 
FILMMAKERS 
Dl5TRIBlJlON 
CENrRE 

Watch for these films and other CFMDC titles at the 1985 Fest of Fests 

Richard Kerr's On Land Over Water 
Joyce Wieland's A and B in Ontario 
Barbara Sternberg's A Trilogy 
Yvonne Rainer's The Man Who Envied Women 

Peter Dudar's Transylvania 1917 

Inquire: 
67 A Portland Street 
Toronto, OntariO 
M5V2M9 
(416) 593-1808 
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DOC integrates in reorganization 
OTTAWA Federal minister of 
Communications Marcel Masse 
has announced a reorganiza
tion of the structure of the 
department of Communica
tions. 

The changes are intended to 
improve the integration of 
departmental activities and to 
consolidate the provision of 
advice to the minister con
cerning the agencies and 
Crown corporations, which 
include Telefilm, the Canadian 
Radio-Television and Tele
communications Commission 
(CRTC), and the CUe. 

The reorganization is taking 

place in two stages with stage 
one effective as of the begin
ning of August. It involves the 
consolidation and rationaliza
tion of programs and activities 
within the department and the 
clarification and integration of 
the functional responsibilities 
of all assistant deputy minis
ters. 

As a result, the Broadcasting 
and Content Services Policy 
branch will be transferred from 
the policy sector to the Cul
tural Affairs sector. The effect 
of this change will be to group 
all copyright-based industries 
- video, broadcasting, sound 

ARTHUR 
WINKLER, 
CLU 

Creatively adapting insurance 
protection for the media, 
communications and 
entertainment industries. 

Our facilities include markets for : 

Feature films. Television. Theatrical 
Productions. Broadcasters. Book, 
Magazine, Newspaper Publishers. 
Writers. Record, Tape, Music 
Publishers. Concerts. Festivals. 
Special Events. 

Royal Bank Plaza 
South Tower 28th Floor 
P.O. Box 126 
To ronto, Ontario 
M5J 2J3 
(416) 865-0131 

recording, film and publishing 
- in a single sector. The depart
ment indicated that the change 
is essential because all these 
industries are closely related to 
each other both in commercial 
and artistic terms. It will also 
augment the resources availa
ble to the sector. 

The current assistant deputy 
minister for cultural affairs, 
David Silcox, is resigning. A 
successor has not been named. 

The telecommunications 
policy branch will be transfer
red from the Policy sector to a 
reorganized Research and 
Technology sector which will 
include the former Technology 
and Industry sector. This sec
tor will also assume temporary 
responsibilities for the depart
ment's laboratories until the 
second stage of the reorganiza
tion is completed. 

The Research and Technol
ogy sector will concentrate its 
activities for the support of 
industrial and technological 
development in the telecom
munications field. Ken Hep
burn will be assistant deputy 
minister for the new sector. 

The present PoliCY sector 
will be renamed as the Corpo
rate Co-Ordination sector and 
will include only corporate 
activities, strategic planning 
and policy. It will take over 
those functions from other sec
tors. This sector will also 
develop centralized capacities 
for socio-economic research, 
tax and labour relations. 

Alain Gourd will continue as 
senior assistant deputy minis
ter and will also assume the 
duties of assistant deputy 
minister of this sector. 

The functions of the person
nel and administration branch 
will be grouped with the 
former financial management 
sector to improve coordina
tion of the department's 
human and financial resources. 
Michaeillinder will act as assis
tant deputy minister. 

New financial analyst at Telefilm 
MONTREAL - Telefilm Canada 
executive director Peter Pear
son announced the appoint
ment Aug. 21 of Francine 
Forest as financial analyst with 
Telefilm's head office in 
Montreal. 

Forest has worked in the 
Canadian production industry 
for the past 10 years and has 
held many different positions 
including line producer, pro
duction manager and location 
manager. 

Most recently, Forest work
ed as line producer on the fea
ture film Pouvoir intime 
directed by Yves Simoneau and 

produced by Les Films Visions 
4 Inc. Prior to thiS she had 
been involved in the produc
tions of Divine Sarah, Les 
Petits contes cruels, Les Beaux 
souvenirs and several promo
tional films. 

Based in Montreal, Forest 
replaces Diane Arcand who 
recently returned to private
sector production. Under the 
direction of program director 
Andre Picard, Forest will be 
responsible for evaluating the 
financial aspects of all projects 
submitted to Telefilm's Mon
treal and Halifax offices. 

Fi'lmArts 
il s 

16/35 post-production 
Television and feature 

production 

461 Church Street 

Toronto - Canada 

M4Y 2C5 

Telephone: 416-962-0181 



• CINEMAG • 

C RTC publishes policies for ethnic broadcasting across Canada 
orr A W A - After 10 months of 
public discussion, three con
secutive public hearings, lO7 
submissions from organizations 
representing 3.2 million Cana
dians, the Canadian Radio-Tele
vision and Telecommunications 
Commission (CRTC) has issued 
its policy on ethnic broadcast
ing. 

,The 35-page public notice, 
entitled A Droadcasting Policy 
Reflecting Canada's linguistic 
and Cultural Diversity, was 
released July 4. The basic tenet 
of the CRTC's approach is "that 
the scarcity of broadcast fre
quencies will not permit the 
licensing of a single language 
service to each ethnic group in a 
given market." As a result, the 
Commission proposes five types 
of ethnic programming that 
would qualify: A) programs in a 
language other than French, 
English or native Canadian; D) 

programs in French or English 
directed to cultural groups 
whose first or common language 
is French or English (e.g., Fran
cophone Africans or groups from 
India(; C) programs in French or 
English directed to culturally or 
racially distinct groups whose 
heritage language is neither 
French , English nor 'native Cana
dian; D) bilingually mixed prog
rams (e.g., French and Arabic, 
English and Punjabi); and lastly 
E) programs in French or English 
directed to an ethnic group or 
mainstream audience and 
depicts Canada's cultural diver
sity. 

Since 1962, Canada's broad
casting regulatory authority has 
licensed seven radio stations to 
provide significant amounts of 
third-language broadcasting; TV 
station CFMT in Toronto in 
1979; D.C. regional pay network 
World View in 1982; and two 

discretionary pay services, 
Chinavision and TcJcJatino, in 
19~4. Subsequent applications 
were frozen pending the formu
lation of an ethnic broadcasting 
policy. 

~n its new policy, the Commis
sion defines an ethnic radio or 
television station as "required to 
devote not less than 60% of its 
weekly programming time 
between 0600 and 2~00 hours 
to ethnic programs of types 
A,D,C, D or any combination 
thereof. " 

The remaining 40% of the 
broadcast week can be devoted 
to A,B,C,D,E ethnic program
ming or combinations thereof, 
or any other type of conven
tional programming. 

Among conventional broad
casters, CFCF Montreal, CIll-TV 
Toronto, CHFD Thunder Bay 
broadcast some type A program
ming, while 52 conventional AM 

and FM radio stations currently 
broadcast some total 260 hours 
of type A programming weekly. 

With the exception of unn,:
stricted type E programming, the 
CommiSSion "expects all broad
casters to increase their efforts 
to provide adequate levels of 
multicultural programming." 
, Under the new policy, where 
an ethnic television station has 
been licensed, any conventional 
television station whose signals 
reach the area may devote up to 
10% of its weekly programming 
to types A, IJ, C, D or combina
tions thereof without application 
to the CRTC. 

Where an ethnic radio station 
has been licensed, any conven
tional radio station whose signals 
reach that area may devote up to 
15% of its weekly programming 
time to ethnic programs types A, 
13 , C, D or any combination 
thereof without application to 
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... FAST! 
Film, equipment - even crews. 
We're film industry specialists. 

Trax Cargo 
A Member of The Weiner Group 
Canada U.S.A. United Kingdom 

380 Wellington Street West, 
Toronto, €anada M5V lE3 

Telephone (416) 596-8500 Telex 06-23125 
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the CRTC. 
Where there is no ethniC radio 

or television licensee, conve n
tional radio and TV licenses can 
devote up to 15% of program
ming time to the types A, 13, C, D 
or combinations thereof. 

And any conventional or radio 
or television station may apply 
to the CRTC for authorization to 
devote up to 40% of of weekly 
programming to types A, 13, C, D 
or any combination thereof. The 
CRTC would establish by condi
tion of license the percentage of 
that 40% to be devoted to prog
ram types A and 13. 

The issue of Canadian content 
em""erged as a central concern at 
the ethnic policy hearings. With 
60% Can con requirements for 
TV, and 30% for mUSical selec
tions, the intervening parties 
unanimously called for Canadian 
content reduction for ethnic 
programs due to the high cost of 
productions, lack of access to 
production facilities, insufficient 
Canadian resources, and scarcity 
of quality ethnic programming. 

While the Commission recog
nized the difficulties faced by 
television stations broadcasting 
significant amounts of ethnic 
programming, "present regula
tions do not, at this time, allow 
for an exception to the genral 
requirement." 

The CRTC has proposed to 
amend television regulatiOns to 
make Canadian content require
ments vary by condition of 
' ;r ense. A similar variability for 
l) pes A, 13, C, D or E ethnic prog
rams has been referred for 
further study, as has the determi
nation of appropriate levels of 
Canadian content for radio sta
tions broadcasting "significant 
amounts" of ethnic programs. 

In a separate public notice, the 
CRTC called for FM radio appli
cations to provide ethnic prog
ramming services in Vancouver, 
Victoria, Chatham, Gravenhurst, 
Parry Sound, Hamilton, London, 
Niagara Falls, Toronto and 
IJrockville. Deadline for applica
tions is Aug. 15 . 

Existing ethnic broadcasters, 
and all Am. FM and TV licensees 
wishing to devo te a significant 
portion of weekly programming 
to ethnic programs have until 
Aug. 30 to file an application to 
revise their licenses. 
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The Cam-Remote™ mounted on the Sky-Mote extension arm of 
the Tulip Crane. The Tulip Crane enabled the camera to be 
positioned at the most desirable point. The Sky-Mote can be 
manually operated in coordination with the remote controls of 
the camera to achieve specifically desired movements, sweeps, 
angles and rotational views. 
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SALES 
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Clarkson announces final fest choices 
TORONTO - Wayne Clarkson, 
director of Toronto's Festival 
of Festivals, has announced the 
latest selection of gala films. 

Topping the list is the North 
American premiere of Volker 
Schlondorffs film of the Arthur 
Miller classic Death of a Sales
man starring Dustin Hoffman, 
John Malkovich, Kate Reid, 
Stephen Land and Charles 
Durning. The film will close 
the 10th anniversary festival on 
Saturday, Sept. 14. Dustin 

Hoffman and Volker Schlon
dorffwill be present at the gala. 

Other galas include the 
Canadian premiere ofI3ud Yor
kin's Twice in a Lifetime 
featuring Gene Hackman, Ann
Margret, Ellen I3urstyn, Amy 
Madigan, Ally Sheedy and Brian 
Dennehy; the festival will have 
the North American premiere 
of Paul Aaron's Maxie starring 
Glenn Close, Mandy Patinkin 
and Ruth Gordon; Richard 
Marquand's Jagged Edge with 

Glen Cose and Jeff Bridges will 
have its world premiere at the 
festival; as well Hector 
Babenco's Kiss of the Spider 
Woman will have hs Canadian 
premiere at the festival. 

Another Canadian premiere 
will be Jeremy Kagan's Tile 
Journey of Nat~)' Gann 
Finally, the Festival will be hav
ing the world premiere of Fred 
Schepisi's Plel1~)J based on 
David Hare's acclaimed play. 

Yorkton gears up for short film and videos 
YORKTON North America's 
oldest continuous short film 
and video festival, the Golden 
Sheaf Awards, will be held in 
Yorkton, Saskatchewan from 
Oct 30 to Nov. 3. The Golden 
Sheaf symbolizes the best in 
Canadian short subjects. 

The Golden Sheaf Award of 
Excellence will be presented 

to the best film or video pro
ductipn in the festival while 
others will be awarded in pro
duction and craft categories. 

There will also be a new 
music video category for the 
first time this year, as well as 
numerous special and cash 
awards. 

The Film and Video Mar
ketplace will hold a central 
part in the five-day event in an 
effort to bring some of 
Canada's major distributors to 
Y orkton. The marketplace wi!! 
offer 24-hour-a-day screenin~ 
facilities , as well as free pop
corn. 

YOU SHOULD PUT 
US IN YOUR 

NEXT PICTURE 
You have highly specialized insurance needs and we 
have the know-how to put it all together. 

From negative film and videotape, to animal and 
livestock insurance. 

From props, sets and wardrobe to boats and helicopters. 

For 25 years, Thomas I. Hull Insurance Limited has 
been part of the Film and Broadcasting Industry, 
providing creative solutions for creative problems. 

Well produce realistic estimates for your budget and 
work to get you the best rates available. 

A 'phone call to Alan Mote or John Head is all it takes 
to get us rolling. 

HULL 
INSURANCE 
GROUP 

Royal Bank f- Yia1'3,Sf,A,th lov·l~}t 
28tl \, Fk)or, t-1,O. Box 1:1'6, 
Toronto ,Ontario , M5J 2J3 

(416) 865-0131 
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Le Matou recreates 
beanery for publicity stunt 
MONTREAL - A "coming 
together" of the cast of Jean 
Beaudin's latest film , Le Matou, 
was celebrated in suburban 
Montreal's Rockland Center 
shopping mall Aug. 21 as a 
promotional event for the 
film 's completion and theatri
cal premiere at this year's 
World Film FestivaL 

The event was attended by 
most of Le Matou cast mem
bers, as well as by director 
Beaudin, producer Justine 
Heroux and the author of the 
best-selling novel of the same 
name, Yves Beauchemin. 

The promotional event 
attracted many members of the 
press, as well as the general 
public. Who were invited to 
lunch with the celebrities in a 
mock-up of the Binerie restau
rant where much of Le Matou's 
action takes place. 

"It is nice to have finally 
finished the five months of pro-
duction that this mm 
required," Beaudin told 
Cinema Canada. "In fact I saw 
the final release print for the 
first time just yesterday. The 

film looks great and I am 
optimistic about its success." 

Production of Le Matou con
sisted in the shooting of a six
hour made· for-television mini
series, as well as a two-and half
hour feature mm on a 56.25 
million budget. 

"We could see the potential 
of the film from the very begin
ning," Le Matou 's producer 
Justine Heroux told Cinema 
Canada. "The actual produc
tion was very efficient. I was 
very much in control of the 
scheduling and the budget 
requirements and with a direc
tor like Beaudin the producer's 
task is made easier. The entire 
process of a production is a 
very delicate balance of all the 
elements and in this produc
tion they all came together. I 
am very satisfied with the end 
product." 

The promotional event was 
staged by Heroux, the film's 
distributor, Carmela Tutino of 
IFFC International, and the 
promoters of the Rockland 
Center in collaboration with 
C]MS radio. 

Serving the entertainment industry 

Weddings 
Anniversaries 
Celebrities 
Conventions 
Corporate 

Night on the Town 
Out of Town 
Sigh-seeing 
Airport Service 

Seven cia_I ', 2.J:-hour sen'ice 

Specializing in white limousines 

Corporate accounts are welcome 

(416) 638-1096 II 
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Montreal marketgathersstrenght as buyers, sellers join at fest 
MONTREAL - Early reactions 
to the International Film Mar
ket, held in conjunction with 
the ninth Montreal World Film 
Festival, range from 
enthusiasm to disenchantment 
on the part of the large interna
tional contingent of particip
ants. 

Held in Montreal's Meridien 
Hotel, this year's market has 
attracted a record 250 com
panies from over 37 countries. 
This marks an increase from 
the 214 companies in atten
dance at last year's market. 

Two participants which have 
received considerable interest 
in their products are the 
National Film Board of Canada 
and the Australian Film Com
mission, both government film 
agencies. 

"It is hard to say exactly how 
successful our product will be 
this year since it is still very 
early," Richard Guardian, the 
APe's North American repre
sentative, told Cinema Canada. 
"But there has been a lot of 
interest in our films. Empzv 
Beach by Chris Thomson and A. 
Street to Die by Bill Bennett in 
particular have attracted a lot 
of attention. 

"Part of the reason the 
Montreal mm market has 

.. 

become so important to us, 
and that it is successful this 
year, is that there are more 
American buyers here than in 
the past." 

In the short time Cinema 
Canada spent in the office of 
the Australian Film Commis
sion, seven buyers, most of 
them Americans, came in to 
inquire about both Empty 
Beach and A Street to Die. 

"Coming to Montreal is also 
important for us in that the film 
festival itself is interesting. It is 
a good place for us to see audi
ence reaction to our mms, 
especially North American 
audience reaction," concluded 
Guardian. "It is also our only 
real opportunity to have access 
to the French Canadian mar
ket." 

The NFB has also had early 
success in this year's market 
and has already struck major 
deals with American dis
tributors. 

"It is still a little early to say 
whether or not we will be 
more successful this year than 
in the past, but we h;Ive been 
more . aggreSSive and so far 
we've started off with a bang," 
Anthony Kent, sales represen
tative for the NFB, told Cinema 
Canada. "We have already sold 

!NEW TELECINE FROM STEEN BECK! 

Standard Features 

- High running resolution of 5 MHz in 35 and 4.5 MHz in 16 -
- No Noticeable Flicker or Strobing -

- Instantaneous Picture Changeover between 16 and 35 -
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- Stereo Line Input -
- Comopt or Commag Sound with 16mm -

- Comopt Sound with 35mm -
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- Negative Reversal -
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- Character Generator with Keypad -
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Head Office : 821 Kipling Avenue, Toronto, OntariO M8Z 5G8 
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Giles Walker'S 90 Days to CBS! 
Fox. Everybody has been in the 
office to ask about that film. 

"We have also made a deal 
with Columbia Pictures. They 
were interested in our children 
and family oriented produc
tions, and they ended up buy
ing three of our animations, 
Paradise, The Boy and the 
Snowgoose and The Owl That 
Married the Goose. Actually, 
many of the requests we have 
had have been for these type of 
productions. We've been 
approached by representatives 
from Bulgaria, Holland, China 
and four u.s. distributors." 

Some foreign distributors, 
although pleased with the size 
and importance of the film 
market, had certain reserva
tions about the Six-day event, 
while others are here to try and 
take advantage of Canadian co
production money. 

"We have come to this mar
ket before and it is a pretty 
good one," Joseph Lai, repre
sentative for Hong Kong's IFD 

Film & Art Ltd. , told Cinema 
Canada. "But our main purpose 
this year is not really to buy or 
to sell. What we are looking for 
are possible co-production 
partners. We have had some 
interesting contacts but we 
have the problem of combin
ing both countries' co-produc
tion regulations. 

"If we do have the opportu
nity to buy or sell, well, that 
makes this market all the bet
ter. Actually, we were looking 
for a Canadian feature-length 
documentary but have been 
unable to find one that is really 
interesting and really Cana
dian," Lai concluded. 

The People's Republic of 
China has also sent a large con
tingent to buy and sell and to 
represent that country's ever
growing film production 
industry. 

"This is the second year we 
come to the Montreal market 
to do some buying as well as 
some selling," Chen Xialin, 
sales representative for China 

Export/Import Corporation, 
told Cinema Canada. "We also 
have two films in the festival, 
one of which, Border Town, is 
in the official competition. We 
have also had some buyers 
interested in our other film 
Yellow Land, but we have 30 
films here to sell and so far 
things have been pretty slow. 

"Weare also looking for 
some Canadian features for 
theatrical release in China. We 
have bought The Terry Fox 
Story and wiII be looking at 
other ones, but there is a real 
lack of Canadians films here, 
conSidering that it is a Cana
dian festival. " 

The Soviet Union is also 
reresented at the film festival, 
as well as at the market by the 
Russian film distributors 
Sovex-portfilm. The RUSSians, 
although mainly interested in 
selling their mms, are also 
manifesting some interest in 
the purchasing of foreign pro
ductions. 
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Payette new S G C 
legal consultant 
MONTREAL Nico le M. Dois-
vert, president . of the Societe 
generaie du cmema du 
Quebec, announced July 4 that 
Jean- Raymond Payette has 
been selected to ac t as the p ro
vincial film- funding agency's 
legal consultant. 

Paye tte, associate o f the law 
finn Montgrain, St. Germain, 
Dubreuil Lapointe e t Payette, 
will be bringing to the SGCQ 
his experience in government 
relations with the public and 
private sectors. 

Payette is replacing Zenaide 
Lussier, recently named gen
eral director of the Societe du 
droit des auteurs, com · 
positeurs et editeurs du 
Canada (SARDEC ). 

AeTRA writers 
TORONTO - For the third 
consecutive year the ACTRA 
Writers' Guild of Toronto is 
presenting six seminars featur -

c I 
ing leading screen wri ters. The 
seminars are tentatively sched
uled for the th ird Sunday of 
each month from October 
1985 to April 1986 

Seminar leaders signed up 
are Norman Jewison, Mordecai 
Richler, Ted Allan , Liste r 
Sinclair, Jean- Claude Labreque 
and Donald Brittain . 

The seminars will be pre · 
sented at Medallio n bbs, 19 
Mercer St. in Toro nto. Season 
ti cke ts are 550 . 

Toronto film women 
form organization 
TORO NTO A Toronto chap
te r has been formed of Wo men 
in Film and Video. To ronto 
Women in Film and Video is an 
non-profit o rganizatio n of p ro
fessional wome n founded to 
recognize and pro mote the 
contributions o f women in the 
Canadian film and video indus
try. It maintains a suppo rt ne t
work and an education fo ru m 
that links women in the inter
na~ional film and video fields. 
The organizatio n is concerned 
to ensure that all areas of the 

N E M A 
public and private secto rs are 

i . 
responsIve to the needs o f 
women in the industry. 

TWIFV was initiated in 
December 19H<f by a gro up of 
Canadian film professionals 
who came together at the 
internatio nal women's film fes· 
ti val, Thro ugh Her Eyes. 
n VIFV is linked to similar 
chapte rs in New York 
Chicago , Wash ington and Lo~ ' 
Angeles and thro ugh Women 
in Film International to chap
te rs in ove r a doze n foreign 
countries. 

Memhership is open to all 
women working in every facet 
of the film and video industry. 
Full membe rs must have a 
minimum of three years of p ro
fessional experie nce. For 
wo me n w ho do not meet the 
requirements for full member
ship there is an associate 
member category which gives 
them access to the TWIFV's 
newsle tte r and meetings w ith· 
out voting privileges .. Member
sh ip is S50 a year for full mem
bers; 525 for associate m em
bers. TWIFV is sponsoring a 
p roduction workshop at the 
1985 Trad e Forum. 

Academy of Canadian Cinema 
& Television IJ:I Academie canadienne du cinema 

et de la h!levision 

Producers! Directors! Screenwriters! 
ARE YOU 

• Looking for new scripts or t rea tments? 
• Trying to sell your script or t reatment? 
• Looking for a co-production partner? 

THEN 

• The Academ y's two new Industry Services 
can help you! 

Script Database Service 

• a compute rized database se rvice 
des ig ned to m a tch Canadi an 
screenw rite rs wit h Canad ia n and 
internatio na l produce rs a nd d irecto rs. 

• en a bles producers a nd direc to rs to 
receive curre n t info rmati o n o f 
Canadian scripts a nd trea tm ents 
avai lable for developm ent . 

• script o u t lin es, de ta il ed syno pses. 
~pda t es a nd additi o ns compi led and 
dist r ibuted bi-mon th ly. 

Co-Production Burea u 

• a com puterized da ta base service 
designe d to assis t producers in Finding 
co- pr od uci ng pa rtn ers . 

• basic pro jec t in fo rm ation and de tai led 
sy nopses com piled and pub lished on a 
bi -mo nth ly basis. 

• bi -m o nthly package di st rib u ted to 
Canadi a n and inte rn a ti ona l Fi lm a nd 
TV produ ce rs, produ cti on co m pani es. 
produ cers' associa tions a nd 
broa dcaste rs. 

If YOU WISH 
• Further Information 
• To register your scrip t, trea tment or co-production 
• To subscribe to either of these services FREE du ring 1985/86. 

CONTACT 
Je nnifer Stark 
Aradem y of Canadia n C inema & Television 
653 Yonge St. . 2nd Floor , 
Turon to. Ontario M4 Y lZ9 
(416) Q67-03 15 

or 

I bOO avenue de Lorimier 
M ontrea l, Quebec 
H 2K 3W5 
(5 14) 598-7507 

G 
Montreal market 
conl from p. 70 

"We have been coming to 
this market for the past five or ' 
si:x years and we can see it has 
grown in scope and in the 
numher of partiCipants," 
Sovexportfilm representa tive, 
Yury Zh ukov, told Cinema 
Canada. "Since we do not par
ticipate in the Los Angeles mar
ke t the Mon treal market 
hecomes o ur only North Amer
ican participa tion and is, there
fore , very important to us. 

"We actually do most of our 
business here and at the Mos· 
cow market and have brought 
with us some of the hest Rus
sian film s from the past two 
years. The problem \ve have in 
making many sales here, 
though , is that our films are not 
well eno ugh dubbed for Cana
dian TV. O n the buying side we 
are ready to buy Canadian films 
but they are too representative 
of a social reality very diffe rent 
to our own. They are aimed at 
a Canadian audience. If we find 
a film that suits us, we w ill no t 
hesitate in buying it ." 

For o thers the market has 
been quie t, and in some cases, 
even counter-productive. 

"Up to now the market has 
been very quiet ," Ro land Per-

• 
rault , sales representative of 
the Belgian Wallo nie Bruxelles, 
to ld Cinema Canada. "E,-en " 
thing here works by person~l 
contact. It is o ur fi rst year a t 
th is m arket and w e did not 
really know what to expect, 
but there is yery little contact 
and very little ac tivity. 

"It is, hmyever, a very impor 
tant market for us to attend in 
order to mai ntain good rela· 
tions with the (,2 uebec film 
communi ty and to discuss pos
sible co-production deals. Any
way, we ha'-e a policy to attend 
all the film markets and the fes 
tival itself is becoming more 
and more importan t interna
tionally. " 

The biggest disappoin tment 
seemed to come fro m Egyptian 
representatives w ho were dis
enchanted w ith th e uncoop 
erative attitude of fes tival and 
market o rganizers. 

"We came here to enter the 
international marke t fo r the 
first time because we heard 
that it was an important event," 
Dr. Adel Hosny, representative 
of Egypt's Sphinx International, 
told Cinema Canada. "We are 
looking to buy some scary 
films and some love stories for 
theatrical release in Egypt and 
also to sell our film A ClJ' From 
Bey ond. So far w e have found 
neither a buyer nor a seller that 
is inte resting. I don 't think it 
will be a good marke t:" 

October 1985 - Cinema Canadan1 



SOUND & POST PRODUCTION 

and 

athe INC. 

Cong ratu lates 

R.S.L. ENTERTAINMENT CORPORATION 
TED KOTCHEFF 
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AND 

TWENTIETH CENTURY FOX 
For their fine production 

JOSHUA THEN AND NOW 
We are proud to have participated in the 

sound track and laboratory services 

SOUND & POST PRODUCTION 

Canada's largest and post production organization 

ANNOUNCES 

ADDITIONAL NEW 
VIDEO 24 - TRACK 
MIXING FACILITIES 

FULL PICTURE AND SOUND VIDEO 
POST-PRODUCTION SERVICES 

This new facility will provide an important extension of services 
to producers in both Film and Video. 

athe ~ 
SOUND & POST PRODUCTION ~ 
121 St. Patrick St., Toronto, Ontario M5T 1 V3 
Telephone: (416) 598-2521 
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Gagnon takes Pale Face to festivals 
MONTREAL - With his third 
feature screening at both the 
Montreal and Toronto festivals, 
Claude Gagnon is confident 
that both he and his company 
are on the right track - making 
a long-term commitment to 
the film industry. 

Visage Piile, like his earlier 
film Larose, Pierrot et La Luee, 
initially generated little enthu
siasm at Telefilm or at the 
Societe Generale: "I just don't 
fit easily into their require
ments," comments Gagnon. 
The stumbling block is his 
insistance on using improvised 
dialogue, with the result that 
he never has a proper 
screenplay to present to the 
funding bodies. 

"This time, I simply wrote 
out dialogue in which every
body sounded the same. I went 
in to ask for fund~ng and said, 
'Let's both admit this is a lousy 
dialogue. It'll be better in the 
film . ", While TF and SGC may 
not have believed him, both 
agencies were impressed by 
the 5400,000 investment that 
Gagnon had raised in Japan. 

The irony is that Claude 
Gagnon is big box-office in 
Japan. Having spent the first 10 
yeats of his adult life there 
where he made his first feature, 
Keiko, which was a success, 
Gagnon has little trouble get
tingJapanese investment. Shiro 
Sasaki of the Art Theatre Guild 
of Japan provided the money 
which eventually brought both 
TF and the SGC on-board. 

With Visage Pale, Gagnon 
feels that he has delivered a 
52.5 million film for the 51.5 
million he spent."Every penny 
went on the screen, and the 
investors are going to be 
happy." Nevertheless, he is 

anxious to have the festival 
screenings to judge the public 
reaction . 

The film will be launched in 
Quebec in seven theatres Oct. 
11 by Yoshimura-Gagnon Inc. 
which also has a distribution 
branch, run by Gagnon 's wife, 
Yuri Yoshimura, and his 
brother, Alain. "We began to 
distribute with Larose and cer
tainly did a better job with it 
than anyone else would have 
done. It had a better box-office 
than Lefebvre's Les jleurs sauv
ages, Dansereau's DOllx aveux 
or Simoneau's Les yeux rouges 
which were all playing at the 
same time," reports Gagnon. 
Since then, Yoshimura-Gagnon 
have also distributed a few 
foreign films, among them The 
Tatooed Lad)' and Brussels by 
Night, both of which did well 

Video centre 'east 
HALIFAX The first videotape 
duplicating center in Atlantic 
Canada will be opened by 
Studio East Limited of Halifax, 
Andrew Cochran, Studio East 
preSident, announced Aug. 21 . 

The operation will provide 
services to business, govern
ment departments and institu
tions who require several 
copies of marketing training 
tapes. 

Until now volume orders for 
videotape duplicating have 
been going to similar opera
tions in Montreal and Toronto. 
The new equipment purchased 
by Studio East will enable the 
Maritime company to provide 
equivalent services at a lower 
cost to Atlantic Canadian cus
tomers. The new facilities will 
enable Studio East to turnout 
multiple copies of any VHS, 

for the company. 
Being in distribution makes 

things easier for Gagnon as a 
producer, providing a steady 
flow of business when produc
tion is in a lull. And diversifica
tion is fine with him. "In Japan, 
there's no such thing as a film 
company which isn't also 
investing in other things like 
manufacturing or real estate. 
It's the other investments that 
make the involvement in film 
possible." 

Gagnon, who has always 
thought in terms of the long 
term - despite his tendency to 
improvise - is ready to under
take production of Le rtit Per
ron, whose script he wrote 
after he came back from Japan 
for a film he felt was too 
ambitious for him then. Now 
he's ready. 

Iktama..-...: , 3h inch or one inch 
videotape. 

Studio East is already one of 
the main suppliers of people 
and equipment for original 
productions in the Atlantic 
provinces serving all four 
Atlantic provinces. 

TORONTO Ralph Ellis, presi
dent of Ralph C. Enterprises 
Limited, has joined the board 
of directors of Young Canada 
Television, one of the appli
cants to the CRTC for a 
national non-profit cable chan
nel for children. 

The board, chaired by 
former Canadian minister of 
Communications Francis Fox, 
held its inauguraql meeting in 
Montreal June Hand 9, and 
expects to appear before the 
regulatory agency at a public 
hearing scheduled in October. 

MR. MICHAEL DEVINE, C.I.B. 
PRESIDENT OF MICHAEL DEVINE & ASSOCIATES INC. 

AND 
MR. JACQUES TAILLEFER, C.LB., F.LI.C. 

PRESIDENT OF JACQUES TAILLEFER, 
INSURANCE BROKER LTD. 

Wish to advise that they have joined their 
brokerage offices specializing in insurance 

for the entertainment industry. 

This association wi" allow even better service to 
their producer clients. 

They wi" do business under a new corporate 
name as follows: 

TAlllEFER, DEVINE & ASSOCIES 
COURTIERS 0' ASSURANCES l TEE 
240. RUE ST-JACQUES. lOE ETAGE 
MONTR~L (QUEBEC) H2Y ll9 

Tt:l.: (514) 288-2544 TELEX: 055-61159 

Give Us Your 
Best Shots! 

Give us your best shots and we'll give you a 
shot at our Golden Sheaf Awards. 

North America's oldest continuous short 
film and video festival invites you to enter 
your work for the 1985 awards competition_ 

The Golden Sheaf is granted for the top entry 
in each of 12 categories, symbolizing the 
best in Canadian film-making . All entries 
become eligible for awards in seven craft 
categories as well. Any under-60 minute 
production may be submitted . 

Mail us the coupon below and we'll be happy 
to send you complete details. Deadline for 
entries: September 30, 1985. 

Join Us at the Festival! 
The Golden Sheaf Awards competition is 
just part of a total film and video festival 
designed for Canadian film-makers_ 

Our 24-Hour Marketplace brings producers 
together with distributors in a setting with 
round- the-clock screening and service 
facilities . 

Our workshops and seminars this year focus 
on financing: raising funds, tax planning, 
cash flow and budget management_ Top
level experts will share their know-how to 
help you manage. 

For 1985, special travel packages make it 
easier than ever to attend. And the low cost 
will be a pleasant surprise. 

Plan now to be there. The Golden Sheaf 
Awards. In Yorkton, October 30 ~ 
November 3, 1985_ 

GOLD1ElNI 
SHEAF 

Send me complete information on entries 
and participation! 
Name: ____________________________ _ 

Addren: ______________________ __ 

City/Town: 
Postal Code: __________ __ 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

Golden Sheaf Award. : 
49 Smith Street East I 
Yorkton, Se.katchewen I 
S3N OH4 I 

--------------------- _____ J 
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Owl's editors move from print to TV 
TORONTO - OwllTV, a new 
weekly series of 1 () half· hour 
television programs for chil
dren, will premiere in Canada 
and the United States in 
November. The series is based 
on Canada's award·winning 
children'S nature/science 
magaZine Owl, published by 
the Young Naturalist Founda· 
tion. 

The series is the first Cana· 
dian one to be sold prior to ini· 
tial broadcast to public televis· 
ion in the United States. CBC 
will carry the series in Canada. 

The series, says Annabel 
Slaight, executive producer 
and founding editor of Owl, 
aims to help children learn 
respect for all living things 
while teaching them how they 
themselves can take responsi· 
bilit), for protecting the envi· 
ronment. 

Each half· hour show con· 
tains four segments of three to 
seven minutes that present dif· 
ferent facets of nature, science 

and the environment. Linking 
the segments are fast·paced 
games and puzzles. Slaight says 
that the series is based on a 
decade of research by Owl 
magazine on what captures a 
child's imagination. 

Regular features include: 
The Might Mites - three chil· 
dren, able to shrink at will, dis· 
cover firsthand the "whys" as 
well as the fact so of animal 
behaviour; 

Fooling around with Science 
- kids are taught how to turn 
everyday household objects 
into safe, easy science experi· 
ments; 

Animals Close· Up - will 
attempt to nurture an aware· 
ness of civilization 's impact on 
wildlife and the importance of" 
human responsibility toward 
the environment. 

Tomorrow Toclay - looks at 
the 21st century through kids ' 
eyes; 

You and Your Body - is a 
dramatized segment in which 

kids learn all about themselves 
with the surprising aid of a 
wisecracking skeleton; 

Real Kids - are minidramas 
of kids showing courage and 
determination in saving the 
environment; 

and Hoot - the finale to each 
show in which kids trade ideas 
about life through projects 
they create themselves. ' 

OwllTV is coproduced with 
the National Audubon Society, 
a global conservation organiza· 
tion with over 500,000 memo 
bers. 

Brought in to help with the 
production are Linda Scuyler 
ancl Kit Hood of Playing With 
Time which produces Kids of 
DeGmssi Street. Michael Len· 
nick is the writer/director. 
Robert Fresco and Philip 
Earnshaw are the cinematog· 
raphers ; Christopher Howard 
the editor and Claude Bon· 
niere the art director. 

SCHAFERITHURLING 
PRODUCTIONS 

and 
CSC TV VARIETY 

60 Min. TV Special 

Video Services by 

bile 
Image 

MOBILE IMAGE CANADA LIMITED 
26 SOHO ST., TORONTO, ONTARIO M5T 1Z7 

TELEPHONE (416) 591-1400 
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Academy adds databased services 
TORONTO· The Academy of 
Canadian Cinema and Televis· 
ion has announced a number of 
new programs and services. 

The co-production bureau 
inaugurated at last year's Festi· 
val of Festivals will be back. 
The bureau is a computerized 
database service with multiple 
cross-indexing possibilities. It 
is designed to assist producers 
in finding co· producing part· 
ners. Producers register their 
projects with the Academy and 
a booklet containing basic 
information is compiled and 
distributed on a hi·monthly 
basis to Canadian and interna· 
tional film and television pro· 
ducers, production companies, 
producers' associations and 
broadcasters. The service will 
be free for a one· year trial 
basis. 

A new service is the script 
database service designed to 
match Canadian screenwriters 
with Canadian and interna· 
tional producers and directors. 
The service enables producers 
and directors to receive cur· 
rent lists of Canadian scripts 
and treatments. This service is 
also free for a one· year trial 
basis. 

The Academy is in the pro· 
cess of compiling a com· 
prehensive all·in·one directory 
listing personal data and ere. 
dits of all Canadians who work 
in ftlm and television. The 
Who's Who in Canadian Film 
and Television will include 
writers, directors, distributors 
producers, Cinematographers: 
actors, etc. The listings will be 
computerized and updated 
yearly. To·date a four· month 
pilot project focussing on 
directors and editors has been 
completed and will be pub· 
lished in October. 

The Academy is also work· 
ing on a comprehensive hand· 
book on the business of film 
and television production in 
Canada. Leading experts in the 
field have been commissioned 
to write contributions to the 
handbook which will provide 
practical assistance to those 
engaged in all level of film and 
television production. The 
publication is being overseen 
by a steering committee 
chaired by Louis Applebaum. 
Publication is set for the spring 
of 1986. 

INTRODUCING ... 

HARRIS HELD 

Performing artist HARRIS HELD 
appearing daily on T.V. in 2 principal 

contrasting roles in hit 
GOWAN rock video "STRANGE 

ANIMAL", directed by Rob Quartly 
Champagne Pictures/CBS Records and 

in principal role for 'Ruffles' 
Frito-Lay apd with Pierre Lalonde, 

directed by Kenny Takasaki, Boardwalk 
Motion Pictures. Also appearing 

in ELENI, directed by Peter Yates and 
postsync/voice over work on 
MEATBALLS III, directed by 

George Mendeluk. 
- Represented by: 

~N~RE 
:Pr,l~(1"oQ J UoMgehlenl 
179 CA RLTON STREET 
TORONTO, ONTARIO 
TELE : (4161923-0919 

GET EffECTE~., .. 
Special Effected that IS. _ 

~t Trickett Prc;>duc!ions we have a full range of 
m.ho~se servl~es mcluding live action, model " 
sho<?tmg, speCial effects, and more. With two 
motion control boom arm systems, and a 
computer assisted animation camera our 
capacity is endless. Make the magic of film and 
tape work for you. Give us a call, or write for a 
brochure or tape to: C I aro Mashke - :·" 

c/o TRICKETT PROD. INC., 
530 RICHMOND ST. WEST, 

(REAR BUILDING) 
TORONTO, ONTARIO M5V 1V4 

416 366·6658 
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Dry Noodles new Newland ingredient 
VANCOlNER Director/ 
animator Dan Collins has just 
completed a new animated 
short entitled Dry Noodles for 
the Vancouver-based produc
tion company International 
Rocketship Limited. 

Collin's previous film , 
Points, was invited to the Can
nes Film Festival in 1984 and 
was a prize winner at the 12th 
annual Northwest Film and 
Video Festival in Portland, Ore
gon. Dry Noodles is a three
minute cartoon produced in 
the same style as Points, with a 
stronger emphasis on action 
and danger. 

International Rocketship has 
also sent award-winning direc
tor/producer, Marv Newland to 
the first Hirosahima Interna
tional Anima.tion Festival held 
Aug. 16- 30. This festival, along 
with many related events, 
commemorates the 40th 
anniversary of the atom bomb
ing of that city during the Sec
ond World War. 

Three animated shorts pro-
duced and directed New-

land will be screened at Pyramid films, who distribute 
Hiroshima. They are Sillg Beast Rambi Meets Godzilla. 
Sing, in a "Best of the World" 
screening, Anijmn and Hooray 
for Sandbox Land in regular 
festival presentations. Allijmn 
will be eligible for a festival 
award. Telefilm Canada's Festi
vals bureau provided the funds 
for transportation of Newland 
and the films to Hiroshima. 

Newland has also been rec
ognized by the Denver Interna
tional Film Festival which 
asked him to put together a 90-
minute program of animated 
shorts for the primarily feature 
film festival. The Denver festi
val will be screening the ani
mation program from Oct. 16-
20. 

The 1969 International Roc
ketship production of the ani
mated classic Bambi Meets 
Godzilla will be the cartoon
short to run before the latest 
Toho Studios feature film, The 
Return of Godzilla. The deal 
was made by New World Pic
tures, the U.S. distributors of 
The Return 

Banft Mountain 
Fest in 10th year 
13ANFF The Banff Festival of 
Mountain Films will be held 
rhis year from November }- 3. 
The festival which began in 
1976 has grown to be one of 
the top six internationally 
celebrated mountain film com
petitions along with Kendal in 
England, Trento in Italy, San 
Sebastian in Spain, Telluride in 
the United States and Les Diab
lerets in Switzerland. 

To celebrate its 10th 
anniversary the Festival will 
feature award-winning entries 
from past years as well as its 
usual selection of new films. 

All films are judged prior to 
the Festival by a national panel 
of judges with accredited 
experience in mountaineering 
and film. 

G • 

JACK THOMPSON 
Oadoun Thompson Associates Ltd. 

Call: 

Insurance Specialists 
for the 

Entertainment Industry 

• professional 
• personal 
• service 

Your Complete Insurance 
Broker 

Jack Thompson 
100 Drumlin Circle, Suite 204 

(Steeles & Keele) 
Concord, Ont. L4K 2T9 
(416) 669-6400 

Ginette 0 Amico 
CASTING DIRECTOR 

Make a Success Out of Your Next Production 
Get the Right Cast 

PARTIAL CREDITS INCLUDE: 
Joshua Then & Now - Alan Arkin, James Woods, 

Gabrielle Lazure. Meatballs III - Loretta Swit. 
Fun Park - Carl Marotte, Carolyn Dunn. 

Paroles et Musiques - Catherine Deneuve, 
Christophe Lambert. Of Unknown Origin - Peter 

Weller, Shannon Tweed. Au Nom de Tous Les Miens 
- Michael York, Brigitte Fossey, Jacques Penot. 
Cover Girl - Jeff Conaway, Irena Ferris . Gas -
Donald Sutherland, Helen Shaver. Scanners -

Jennifer O'Neill. Patrick McGoohan. Visiting Hour -
William Shatner, Lee Grant, Michael Ironside. 

Plus many documentaries and conunercials_ 

GINETTE D'AMICO 
970 avo de l'H6tei de Ville 

Montreal, Quebec H2X 3A5 
Tel.: 514-876-1370 
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" Frank and passionate," Hersch 
offers course in script writing for pros 
TORONTO Phillip Hersch , 
noted film and television 
screenwriter, will be offering a 
30-week course in the craft 
and mechanics of screenplay 
writing through the Continu
ing Ed department of the Uni
versit y of Toronto. 

In an interview with Cinema 
Canada, Hersch , who created 
and wrote the first year of the 
'60s cnc hit Wojeck series, 
said that "the writing level for 
TV and film in Canada is Low, 
indeed non-existent. Anyone 
who can write a note to the 
milkman gets scooped up by 
Hollywood." He added that 
"Canadian producers are so 
stupid. They imitate bad Amer
ican films badly. They misman
age screenplays." He hopes his 
course will produce writers 
"tough enough to stand up to 
producers. " 

Hersch, who has been work
ing in Hollywood for most of 
his career, returned to Canada 
four years ago. He feels that, 
,after spending a few years here 
talking to producers, watching 
films made here, "it's all sheer 
garbage. If we can't do better 
let's give it up." 

The place to start, Hersch 
proposes, is with the writers. 

He noted that he "would be 
happy ifat the end of 30 weeks , 
I come up with 20 anarchists 
who will throw bombs at film 
producers and apply for visas 
to the U.S. or Britain." 

The course , co-ordinated by 
Dr. Sierra Shiffman, will be 
structured so that each student 
will have a fully completed 
screenplay at the end of it it. 
Hersch emphasized it was not a 
course in creative writing. "It is 
divided into three ten-week 
segments because more writer/ 
producer contracts are written 
in lO-week periods: 10 weeks 
for the story and first draft; 10 
weeks for the second draft; and 
10 weeks for the final draft and 
polish ." 

Hersch said that he gets 
"very passionate about teach
ing. I become very frank abou t 
some things." He added that he 
doesn't believe he can teach 
writing. "This is about 
mechanics, the craft of writing 
a screenplay. It's a very practi
cal, hands-on course. I want to 
get a Lot of people writing, 
arguing, shooting. Canadians 
are very placid, easy-going, 
banal people. We should 
scream our heads off." 

ALe 
RENTALS 
A DIVISION OF 
ALEX L. CLARK LIMITED 

Professional equipment 
Complete editing rentals 

- package deal 
available 

Complete lighting 
rentals 

Short-term/ long-term 
Competitive prices 

Video recorders/editors 
Bulk erasers 

Stella vox audiO 
recorders 

Tripods, booms, dollies 
special effects 

ALC DIRECT LINE 
(4-16) 255-8598 
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Latin American fest runs at Outremont Studio Centre opens 

near Broadcast Centre 
MONTREAL - Carrefour Inter
national, an information center 
for international and develop
ment problems specializing in 
film and television distribution, 
will be presenting Images de 
I'Autre Amerique, a film festival 
on Latin America at Montreal's 
Cinema Outremont, from Sept. 
5-12 

Directed by Latin American, 
European, American and Que 
becois ftimmakers , the 1-4 films 
that have been selected for the 
festival all reflect the SOCial , 
political and cultural realities 
of South America. Most will be 
premiering in Montreal, and 
seven of the features have been 
picked up for commercial dis
tribution. 

Some of the films to be pre
sented include the wjnner of 
the Grand Prize of the 6th Fes
tival of New Latin America 
Cinema, Memories of Prison 
(Memorias do Careere) by 
Brazilian filmmaker Nelson 
Pereira dos Santos; A.lsino and 
the Condor (A.lsino y el Con-

1 9 3 5 

dor) by Chilian Miguel Littin , 
and To a Certain Extent 
(Hasta Cierto Pun to) by 
Cuban director Tomas Gut
tierez Alea, as well as many 
others. 

In addition to the screenings 
other activities are planned, 
including meetings with in
vi ted filmmakers Eduardo 
Coutinho from Brazil, Guil
lermo Escalon from El Sal
vador, and Mirta Ibarra from 
Cuba; an exhibition of Cuban 
poster art, and a photography 
exhibition. 

The ministry of Cultural 
Communities and Immigration 
has donated 55000 to the 
event in support of the promo
tion of culture and cultural 
exchange. The Quebec minis
try of International Relations 
took care of the transportation 
costs for the three guests and 
the National Film Board 
assisted by offering several 
technical services in the pro
duction of French versions. 

TORONTO A development 
company is undertaking a 535 
million studio development in 
Toronto within a stone's throw 
of the proposed CBC Broadcast 
Centre. 

City Core Developments say 
that the "Studio City Centre" 
will provide a one-stop pro
duction centre with two major 
studios and a host of post-pro
duction facilities. Alndon Pro
ductions will be running the 
two fully equipped studios. 
Other tenants presently signed 
up for the development, ready 
for occupancy in the spring of 
1986, include Masters Work
shop, Insight Productions, 
Krash Video. 

The developers are also 
negotiating with equipment 
suppliers, an animation house 
and other production houses. 
Lili Fournier, sales representa
tive for the development, told 
Cinema Canada she is not wor
ried about potential competi
tion from the CBC Broadcast 
Centre Development project. 

Canada's 1 st Film Society 
Salutes Toronto's Festival of Festivals 

ANN 
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Mavis Theatncal Supplies In c 
697 GLASGOW ROAD 
KITCHENER . ON TARIO N 2M 2N7 

Kitchener festival for third world films 
Canada Distributor For 

RESEARCH COUNCIL OF MAKEUP ARTISTS 
(R.C.M.A.) 

A superb line of makeup and special effects for film, 
television, stage and photograph y 

We have supplied R.C.M.A. products for 

• CBC • GLOBAL. TELf:-METROPOLE 
• STRATFORD FESTIVAL. NATION AL ARTS CENTRE 

• NATIONAL THEATRE SCHOOL. "HEARST AND DAVIES" 
• "JOSHUA THEN AND NOW" • "LE MATOU" 

For mo re information call (519) 7 45-3331 
Monday to Friday 9 a.m. to 5:30 p.m. 

KlTCHNER An internatio nal 
film fes tival , bill ed as the Third 
Cinema Festival ·H5. takes 
place in Ki t<.;:hener-Waterloo 
Oct. 30 Nov . .3 amI w iII fea
tu re films and videos rarely 
seen in Canada. 

The director and founder of 
the Third Cinema Festival 'HS. 
Renate Wickens is attempting 
to make the fou r-day event a 
unique film festival which will 
foc us on the works by artists 
from Third World countries 
and works hy directors iden
tified with what is call ed "the 
Third Cinema." The films and 
videos to he shown emphasize 

the importance of social and 
po li tical concerns of develop
ing countries. 

Countries represented at the 
Kitchener festival include 
Brazil, Bolivia, Colombia, India, 
Argentina. Algeria, Nicaragua, 
El Salvador. Cuha. Chile, Korea, 
and Senegal. Indonesia, the 
Ph ilipp ines, Sri Lanka, the Arah 
States and the Peoples' Repub
tic of China are also expected 
to participate . 

Popular films , short features, 
documentaries and serious 
social commentary comprise 
th e program . Videos are 
included because of their 

We put it all together 
coast · to · coast 

WILLIAM F. WHITE 
LIMITED 
A Canadian Company 
Established since 1963 

Camera, Lighting, Grip ... A Complete Film Service 

36 Parklawn Rood 
Toronto, Ontario 
M8Y3H8 
(416) 252-7171 

715 rue St. Maurice 
Montreal, Quebec 
H3C1L4 
(514) 966-3323 

43 West 6th Ave. 
Vancouver, B.C. 
V5Y1K2 
(604) 873-3921 

importance in many develop
ing countries, where they 
serve as sources for news. 
political comment, entertain
ment and community develop
ment, Wickens explained. 

A number of current films 
from Canada. the L·.~ .. \Vest 
Germany and France will 
screen as well. Several of these 
are co-productions with 
developing countries. 

Along with th e film and 
video screenings, the festival 
will hold two panel discussions 
and o ther forms of exchange. 
The panels w ill deal with 
women and Third Cinema and 
technology-exchange between 
developed and developing 
countries. Panelists include 
filmmakers and informed com
m entators. The events take 
place at several locations in 
Kitchener- Waterloo. The Uni
verSity of Waterloo, Wilfrid 
Laurier University and the e 
Kitchener Public Library wiil 
serve as screening sites. Ethnic 
food -booths, child-care facili
ties and book-stalls featuring 
rare books on Third World 
cinema w ill also be in p lace. 
Passes for all screenings and 
individual tickets go on sale in 
early Octoher. 

Support for the fest ival 
comes from the Canadian 
International . Development 
Agency's ( CIDA) Public Par
ticipation Program, the Univer 
sity of Waterloo, Wilfrid 
Laurier UniverSity, the Univer
sity of Waterloo federated and 
affiliated colleges, Global Com
munity Centre. St. Jerome 's 
Centre for Catholic Experience 
(Waterloo). the Goethe Insti
tute (To ronto), embassies of 
various countries, ethnic 
organizations and other age n
cies. 

Festival director Wickens. 
who has served as founding 
member and program advisor 
of the Guelph International 
Film Festival , as programmer 
for Canadian Images Film Festi
val (19H4 ) and as program 
organizer for a Latin American 
film series at York University 
(l9H3), is assisted by a four
person executive. 

The executive members are 
Professor Jane Uhde of the Uni
versity of Waterloo Film 
Studies department, professor 
John Charriberlin of Wilfrid 
Laurier University's Communi
cation Studies department, Ken 
Epps, co-ordinator of the 
Glohal Community Centre, and 
Stephen Jones, a private con
sultant. 
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quality productions. C B C celebrates 

Canadian programs 
orr A WA - As a special tribute 
to Canada's crative artists, the 
CDC's six national networks 
(lV, AM & .FM radio, in both 
French and English) will be 
featuring Canadian program
ming exclusively during the 
week fo September 8-15. 

CDC president Pierre Juneau 
stated that the week of exclu
sive Canadian programming 
was a continuation of the 
nearly 50 year commitment of 
the CDC toward Canadian art
ists and that the CDC has 
always been the best vehicle 
for the country's artists to 
reach wider audiences. 

8 - 15 will be Canadian. These 
include highlights from past 
seasons, international award
winners as well as a mixture of 
new drama and variety spec
ials, sports and news. 

Rim Transit business 

of Montreal report that 1984-
85 were banner years for the 
sale of their Canadian products 
in world film and television 
markets. 

Per company president Jan 
Rofekamp, Films Transit attri 
butes their success to the good 
reputation established on the 
international market over the 
past five years; increased oper
ation resources, and higher-

As well, says Rofekamp, the 
distribution assistance funds 
established by Telefilm Canada 
and by the Societe Generale du 
Cinema helped in diversifying 
Films Transit's presence at 
international markets and 
improving advertising and 
marketing capabilities. 

All the programs aired after 
6 p .m. during the week of Sept. 

MONTREAL International 
film sales agents Films Transit 

What's the Secret of our Success? 

TEAMWORK ... 
Our teamwork makes us an unbeatable combination. 

* Top Cinematographers and Top Technicians * 
Working together to bring you top quality motion pictures 

in a cost effective and co-operative mode. 

For Unbeatable Full Service Crews in Canada Call 

• The Association 01 
Canadian Film Craftspeople 

"i---i04 GAFFER. GRIPS. SOUND. HAIR. MAKEUP. WARDROBE . l~E~, ~J~l 
The Canadian Association of 
Motion-Picture and Electronic Recording 
Artists, Local 81 CLC 

"'--_ .... 

CONSTRUCTION. SCENIC ART. CONTINUITY. PROPS. 
SET DECORATORS. SPECIAL EFFECTS. 
TRANSPORTATION. LABOURERS 

Contact Donato Baldassarra 
(416) 368-4672 

43 Britain Street, Toronto, Ontario M5A 1A7 

DIRECTORS OF PHOTOGRAPHY. CAMERA 
OPERATORS. FOCUS PULLERS. CLAPPER LOADERS 
STILLS PHOTOGRAPHERS 

Contact Lynn Kelly 
(416) 863-6844 

~ , - .,:;: "-
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". r " • • 

To help get your film in on 
time and under budget ... ~ 
TI LDEN is the best assistant 
to the producer! 

For prompt personal service contact: 

Vancouver 
AI Collins 

604~273-7341 

Calgary 
RosdeGiaxa 

403-250-1395 

Toronto. 
W. Bruce Tilden 
416-925-4551 

Montreal 
Paul Pilon 

514-875-2850 

OVER 60 YEARS OF RENTAL EXPERIENCE WORKING FOR YOU 
Affiliated with National Car Rental 
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