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‘Uncertainty breeds pessimism

MONTREAL — Uncertainty
about the federal government’s
resolve concerning the licens-
ing of film distributors is caus-
ing alarm in the private sector
and discomfort in the depart-
ment of Communications.

The minister of Communica-
tions was subjected to tough
questioning on May 4 when she
came before the Commons
Standing Committee on Cul-
ture and Communications, and
the question was raised in the
House on May 8 and May 9. At
stake is whether or not the gov-
ernment has been intimidated
by Jack Valenti, president of the
Motion Picture Association of
America (MPAA), and pres-
sures emanating from the Con-
gress of the United States into
letting the proposed legislation
die before it is tabled or comes
to a vote in the House.

In a much publicized speech
in February, the minister of
Communications Flora Mac-
Donald announced her inten-
tion to introduce legislation to
license film distribution com-
panies within “a few weeks.”
The purpose of the legislation
was to curb the American
Majors, allowing them to distri-
bute only films which they had

produced themselves or to
which they held world rights
while releasing all indepen-
dently produced films for sale
to Canadian companies. Her
own timetable has come back
to haunt her.

After several months of si-
lence on the subject, the MPAA,
the lobby group for the Ameri-
can Major distributors,
launched a series of broadsides,
condemning the proposed
legislation.

It became known, first in the
US. press and then in Canada,
that President Reagan had
raised the question of distribu-
tion of films with Prime Minis-
ter Brian Mulroney and voiced
his concern. Soon afterward,
the minister of Communica-
tions met with Valenti, a meet-
ing which she had previously
avoided.

Valenti followed up the April
21 meeting with a series of
comments to the press and an
appearance on CBC's The Jour-
nal, claiming that the proposed
legislation would do grievous
harm to American distributors,
and might have a contagious ef-
fect which would cause other
countries to follow suit. His

tone was hysterical and press
coverage was abundant.

Before the Standing Commit-
tee on May 4, MacDonald reit-
erated “We have made a com-
mitment...to introduce legisla-
tion shortly...”, but that didn’t
stop the questions. Asked Sheila
Finestone (Lib. Mount Royal),
“I am curious to know how you
are going to respond to the al-
leged threats made by Mr. Jack
Valenti with respect to Hol-
lywood movie producers... that
would lead to a boycott of Can-
ada by the major film produc-
ers... I got the feeling that I was
listening to a Gulf and Western
scorched earth situation all
over again.”

The minister answered that
she didn’t feel she needed to re-
spond to “people outside of
Canada.” She continued, saying
she “cannot imagine someone
seriously sitting down, saying
‘We are going to boycott Cana-
da’..”

Meanwhile, in the film indus-
try the rumour circulated that
the minister would table legis-
lation prior to the opening of
the International Film Festival
at Cannes, and that date, May 7,
came and went.

Cont. on p. 45

CanPro sees future in CanContent

EDMONTON — The 13th an-
nual CanPro conference of in-
dependent television stations
was held in Edmonton early
April. Two ironic things re-
sulted from the four-day wing-
ding: private broadcasters man-
aged to produce what is proba-
bly the best awards show ever
(by virtue of eliminating all ac-
ceptance  speeches) and,
amidst the decadent splendour
of West Edmonton Mall's Fan-
tasyland Hotel, they attempted
to grapple with the inevitability
of Canadian content.

Specifically, the industry
seemed resigned to the fact that
it is going to have to start pro-
ducing Canadian programming
that is not news. A record
number of private broadcasters
listened to CRTC chairman
André Bureau tell them that ad-
vertising revenues from im-
ported American programming
have now peaked, and that “the
future strength of Canadian
television, in financial terms,
lies in Canadian programming.”
No one disagreed.

This change in attitude might
stem from the fact that broad-
casters recognize there is
money to be made in produc-
tion — specifically from foreign

sales. Industry reports estimate
that television export sales to-
talled about $14.5 million
(US.) in 1986, up one-third
from 1985. Expanding markets
in Europe and Asia, increasingly
cost-conscious American net-
works, and the video industry
have created growing demand
for new products.

Competitive production
costs and the oft-cited exper-
tise of Canadian crews encour-
age producers to meet that de-
mand.

The CRTC is using those
markets as lure to coax broad-
casters into production. Bureau
told his audience that the com-
mission “would like to encour-
age full scale syndication of the
domestic product coming out
of individual stations.” Recent
CRTC decisions to loosen regu-
lations governing twinning and
co-production ventures and
the re-definition of local prog:
ramming reflect that attitude.

If the CanPRO convention’s
program is any indication,
broadcasters are responding.
Half the workshops dealt with
fundamentals of development,
production, and distribution of
primetime dramatic shows.
Claude Veillet of CFTM Mont-

real and Pierre Potvin talked
about téléromans; Stan Thomas
of CFND Winnipeg hosted a
panel on drama production and
script selection; and Cathy Ellis
headed a discussion about ex-
port marketing.

Some basic truths presented
themselves: production is com-
plicated, expensive, and the re-
turn does not come quickly.
Bill Mackie, a 20-year veteran
of television who produced
Hamilton’s Quest for Penta-
One, a consortium of western
CTV affiliates, told the confer-
ence that “the rule of thumb is
$250 — $300,000 per episode.”
(Hamilton’s Quest ran at §2
million for 10 half-hour ep-
isodes.)

Cathy Ellis of Ralph C. Ellis
Enterprises, a Toronto-based
distribution company, used the
model of a 13 episode, half-
hour dramatic series to illus-
trate that “there are no fast
bucks to be made from produc-
tion of programs.” It is very dif-
ficult to recoup an investment
from Canadian sales, and for-
eign sales can literally take
years. The old adage that broad-
casting is a license to print
money may or may not be true,

Cont. on p. 44

Ontario offers credit

TORONTO - Independent film
production companies in On-
tario will receive a boost from
a provincial government pilot
project to provide guaranteed
lines of credit with financial
institutions.

The provincial treasurer will
guarantee lines of credit to elig-
ible production companies
under a program recommend-
ed by the Ontario Film Devel-
opment Corporation.

Jonathan Barker, OFDC legal
counsel, said the project will
be extended to only four to six
companies in the first year.

To be eligible production
companies must be Canadian-
owned and controlled with 75
per cent of shareholders and
employees living in Ontario.

The company must have two
years film work under its belt
and an existing minimum line
of credit of $50,000 and no
more than $750,000.

The additional line of credit

guaranteed is available to a
$250,000 maximum.

The OFDC, through the pro-
vincial treasurer, will guaran-
tee 2 maximum of 90 per cent
of the credit and banks will
handle the remaining risk, pro-
gram guidelines state

The full line of credit will be
released gradually depending
on need and the ability to re-
pay the loan and interest.

The interest rate will be set
at prime plus one per cent.

To qualify, at least 51 per
cent of production and devel-
opment costs must relate to a
Canadian production as de-
fined by the Income Tax Act or
the Canadian Radio-television
and Telecommunications
Commission.

The guidelines explain gua-
rantees are intended to streng-
then growing independent Ca-
nadian production companies.

Through guaranteed credit

Cont. on p. 44

Cable lobbies for license

MONTREAL — A fair access
proposal filed by the cable in-
dustry should convince the Ca-
nadian Radio-television and
Telecommunications Commis-
sion (CRTC) that cable indus-
try ownership of license, pay
and specialty services is per-
missible, says a spokesperson
for the Canadian Cable Televi-
sion Association (CCTA).

An interim report released in
April by the Parliamentary
Standing Committee on Com-
munications and Culture has
recommended that the CRTG
not be allowed to permit cable
industry ownership of license,
pay and specialty services un-
less the regulatory body can
satisfy all concerns of fair ac-
cess.

The report follows examina-
tion by the committee of the
legislative recommendations in
the Caplan-Sauvageau report
on broadcasting policy.

“Cable has always made a
great contribution to commu-
nity programming and there
are some services that we could
best provide. Thus, we feel we
shouldn’t be precluded from
that role,” says Bill Allen,
spokesperson for the CCTA
representing over 400 cable
television operators.

In a communique released
shortly after the interim report,
Michael Hind-Smith, president
of the CCTA, applauded the
committee’s recommendations
to reject several key proposi-
tions dealing with cable televi-
sion in the Caplan -Sauvageau

report.

Among these propositions
are mandatory “must carry/
must pay” national service on
every cable system in Canada
for which all cable subscribers
would pay an additional fee.

Instead, the committee ad-
vised that the carriage of these
services be linked to the car-
riage of other Canadian special-
ty services and that, although
generally favourable, aspects of
the TV-Canada concept be re-
developed by Communications
minister Flora MacDonald and
her provincial counterparts.

As proposed in the Caplan-
Sauvageau report, TV-Canada is
a nonprofit national satellite-
to-cable service devoted to Ca-
nadian and foreign program-
ming including NFB programs
and performing arts. It is to be
supported on a “must carry/
must pay” basis.

The CCTA has rejected the
mandatory component of this
service (as has the committee)
and has stated its support for a
nonprofit national service with
an emphasis on regional pro-
duction.

“There are still a lot of un-
answered questions about TV-
Canada,” says Allen, who ex-
plains that the means of
adequate funding remain un-
certain given the CCTA’s op-
position to the “must carry/
must pay” concept.

“We can’t even accept spe-
cialty services on a “must carry/
must pay” basis,” says Allen.
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“the OFDC will help them
overcome the day-to-day fluc-
tuations in operating capital
which often occur during pe-
riods of rapid growth,” the gui-
delines state.

The programs’ objectives are
to help the film and television
industry meet day-to-day costs,
improve business practices and
increase the banking industry’s
understanding of the financing
of the industry, the OFDC
states.

The province’s film agency
also outlined that film produc-
tion and distribution compa-
nies will be included as part of
a tax incentive program run by
the province.

Premier David Peterson first
announced the move in the fall
of 1986, but further details
were released at a recent
OFDC press conference.

To be eligible under the
Small Business Development
Corporations (SBDC) program
a production company must
maintain 51 per cent of its
spending on Canadian films. A
distribution company must
maintain at least 20 per cent of
distribution costs on Canadian
films.

The program is to encourage
the start-up and growth of on-
going companies and is not
aimed at single project com-
panies, the OFDC states.

The company must be Cana-
dian controlled, with a maxi-
mum of 150 workers and pay
75 per cent of its wages toward
Ontario projects.

Barker said the program is to
offer financial incentives to
private investors looking to in-
vest in film and television.

Individual investors receive
a 25 per cent grant from the
guvernment in return for every
dollar they invest in an SBDC
project, Barker said. Corporate
investors receive a 25 per cent
tax credit for each dollar they
invest.

CanPro

Cont. from p. 43

but it is unlikely that any single
station could invest that kind of
money when the returns come
so far down the road.

Even if one could, produc-
tion itselfis complex. Not many
stations have the capability to
expand their production. Bill
Mackie pointed out that “most
stations do not have the in-
house personnel who are ex-
perts in shooting film.” One sta-
tion manager added that “if our
people have time to work on a
production like that they aren’t
properly employed at the sta-
tion.”

Broadcasters may want to
create their own programming,
but they don’t want to produce
it. “Independents are in love
with film,” one distributor said,
“but they aren’t looking at what
they have the capacity to do

themselves.” Toronto's CITY-
TV averages involvement in 12
to 14 feature projects each
year, but only one is produced
in-house. The rest are co-pro-
duced with independents on
what Jay Switzer called an
“arm’s-length basis.”

Stations which set prece-
dents for in-house production
are considering this trend a
necessary evil. Stan Thomas,
program manager at CFND
Winnipeg admitted that “it is
somewhat difficult for particu-
lar stations who have been so
deeply involved to get both feet
out of that creative process.”
Still, he supports the “network
approach” in which stations
pool the financing and hire in-
dependent producers.“Hamil-
ton’s Quest is a very good new
model. We've been talking
about just that for five or six
years.”

The profit motive might be
strong enough to induce histor-
ically fractious independent

broadcasters to join forces.
Companies like Alliance Enter-
tainment Corporation will in-
crease their  production
budgets by almost 40% from
1986 to 1987. Network sales of
series like Night Heat estab-
lished a precedent for other po-
tential production consortiums
to follow.

André Bureau pointed out
that syndication revenues have
not kept pace with advertising
revenues, and suggested that
the potential for revenue from
“non-Canadian market oppor-
tunities” has never been so ap-
parent. In fact, he challenged
broadcasters to target a goal of
10% syndication revenue.

Increased investment from
broadcasters would be won-
derful for the production in-
dustry, and for independent
producers, but it might not
have the effect Bureau desires.
Locally-produced series de-
signed to captivate a foreign
market will not necessarily re-

flect local (or Canadian) cul-
ture.

Alliance co-owner Robert
Lantos has remarked that his
company’s strength lies in the
“fact that we straddle the Amer-
ican and the European market-
place, bridging them through
Canada, where we have great
access to both financing and to
network time. We have found a
way to marry these — on the
surface — disparate worlds.”

At the same time, some of the
products which appeal to
world markets are distinctly
generic. It has been argued that
Night Heat could be set in vir-
tually any city in North
America. Admittedly, the CBC
has sold Anne of Green Ga-
bles and The Beachcombers
worldwide, but there may very
well be a limit on universally
appealing Canadian tales.

Bureau made it quite clear
that the CRTC expects local
stations “to offer more and bet-
ter oriented services,” but felt

there should be no conflict be-
tween local service and pro-
duction for worldwide mar-
kets. Expecting broadcasters
with virtually no expertise in
production to develop pro-
grams that are universally ap.
pealing and locally-oriented for
several stations in a consortium
might be unreasonable. Hamil-
ton’s Quest followed a young
man’s search through various
western Canadian cities with
CTV affiliates. After a group of
maritime and central Canadian
and west coast broadcasters
have done their version, what
next?
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Uncertainty

Cont. from p. 42

May 8, Finestone raised the
same question in the House,
this time when MacDonald was
absent. The minister of Interna-
tional Trade, Pat Carney,
answered that “the Govern-
ment is acting on this issue.
Legislation will be introduced.”

This was not enough for Ste-
ven Langdon (NDP.Essex-
Windsor) who asked for confir-
mation that members of the
Ways and Means Committee of
the US. Congress had written
to the government about the
Bill. “Have they tied what they
have written to whether or not
they would support free trade
when the issue goes from Cana-
da to the US. Congress leter
this year?”

Carney could only respond
that she and the Deputy Prime
Minister felt that the Americans
had over-reacted to the issue
and that “The Prime Minister
has responded saying that he
feels that this is an issue which
should not cause any concern
to the Americans.”

In the light of the obvious
concern it does cause, her an-
swer appeared weak.

On the same day, ACTRA re-
leased a statement on film dis-
tribution, addressing the
rumours which were now ram-
pant. Afraid that the govern-

ment would back down, it
made public the following text
which was sent to the Prime
Minister: "In view of the entire
Canadian film industry, the im-
mediate introduction of the
proposed Bill on film distribu-
tion is paramount to the devel-
opment of the industry in Cana-
da. Rumours that the govern-
ment is altering its priorities are
causing serious alarm. Any
change in the declared policy
and intentions of the govern-
ment could only result in con-
cern and apprehension regard-
ing the government’s commit-
ment and firmness of resolve in
relation to all cultural issues,
particularly in relation to the
free trade discussions. We urge
that the film distribution Bill be
proceeded with as a matter of
priority.”

The statement had the full
accord of the 12 organizations
which comprise industry as-
sociations.

By the following Monday,
€xasperation was apparent at
the department of Communica-
tions as the reassurances of the
government failed to quell the
pessimism in the industry that
the project was indeed being
abandoned. Deputy Minister
Jeremy Kinsman spoke with
Cinema Canada about the
need to “legally sanitize” the
legislation (see accompanying
article) before it could be ta-
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bled, and insisted that it would
go forward as soon as it was
ready.

Meanwhile, one of two
things seemed certain. Either
the minister —generally consi-
dered a veteran of the political
process withalot of clout in the

Cabinet — was naive in believ-
ing she could produce such
legislation “within a few
weeks,” or she has run into op-
position which is using the
legislative process to slow her
down.

Either way, time is running

short. Parliament is due to re-
cess for the summer by the end
of June and experienced obser-
vers suggest that may be just
enough time to table the legis-
lation for first reading and let it
die before second reading dis-
cussions can take place.

Alegislative adventure for DOC

MONTREAL — Deputy minis-
ter of Communications Jeremy
Kinsman explained to Cinema
Canada in a telephone conver-

sation the process which was:

slowing down the distribution
legislation.

Originally, he said, the legis-
lation was conceived to hinge
on the inter-provincial trade
powers which would put the
question in the federal
domaine, but there were fears
of provincial opposition. Cur-
rently, it is being dealt with at

SIMVIDEO

the point of importation of
films.

Explaining the process, he
insisted that “things come up
which have nothing to do with
film,” but which must be dealt
with. For example, he stated
that a “recent Supreme Court
decision on the licensing of
energy products was suffi-
ciently unassertive of the fed-
eral position” to make the writ-
ers of the film legislation con-
sider, once again, the language
of the law. ’

Everytime it (the legislation)
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hits a new set of approvers, it
snags.” He wondered rhetori-
cally, now that it deals with the
importation of films, “Does this
now become a trade bill?” The
deprtment must now consider
the repercussions of this possi-
bility.

All the while insisting that
the legislation will be tabled
and that the government is
committed to it, he concluded
saying, “Writing laws is tough.
It's an art form."” One art form,
obviously, which is not in
danger in Ottawa.
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SHOOT ALBERTA

by Stacey Bertles

llarcom held a press con-
A ference late April to an-
nounce that construction
of the largest production facil-
ity in Canada was beginning im-

mediately. The completion
date is set for December of this
year.

Rumours of the production
facility have been circulating
for months. The deal was
finalized when the federal gov-
ernment agreed to a $1.1 mil-
lion grant. Edmonton South MP
Jim Edwards is chairman of the
House Standing Committee on
Communications, and pulled
the grant from a Western Indus-
trial Development program. He
rationalized the diversion of
funds from a program designed
to offset Crow rate shipping
disadvantages by explaining
the development represents di-
versification of the industry.

“We recognize that Alberta
has the capability of achieving a
world-class production facil-
ity..It is not in the national in-
terests to have all such work
concentrated in central Cana-
da.”

Edwards also used the occa-
sion to criticize inequities in
Telefilm Canada’s dispersal of
funds. Pointing to the “lamenta-
ble fact” that 91.8% of last
year’s Broadcast Fund was
spent in central Canada, he said
he hoped the production
centre would attract more
funding to western Canada. “I
would hope Telefilm Canada
would be involved in use of this
building.”

Some 15,000 square feet of
the 52,000 square-foot centre
will be occupied by a sound
stage. Support facilities includet
carpentry shops, stage assem-
bly bays, paint and set design
studios, lighting and grip stor-
age space, rehearsal rooms,
wardrobe and make-up rooms,
production offices, mobile tele-
vision production unit facili-
ties, full control-room and vid-
eotape facilities, and adminis-
trative offices.

Allarcom intends to hire
about 30 full-time employees
and contract 90 other ones on

a freelance basis. One floor of
office space will be allocated
for independent producers
who want to rent the facility:
Allarcom does not expect to
keep it filled with their own
productions.

Whether these renters will
be foreign or Canadian is un-
known. Charles Allard, founder
of Allarcom, said he wants to
book the studio with “as many
Canadian productions as we
can.”

Harold Roozen, executive
vice-president of Allarcom, said
that company representatives
toured “most of the major pro-
duction facilities in North
America” and the latest innova-
tions in technology have been
incorporated. These include
blue-grey tanks for filming un-
derwater sequences, as well as
film and video studios.

The centre will also house
complete post-production fa-
cilities. Film scanning, off and
on-line editing, special effects,
computer animation, and dup-
lication facilities will be in-
cluded. Allarcom expects to
generate revenues of more than
$56 million over the first three
years of operation. There is
probably no telling exactly
what effect the facility may
have upon the industry.

New news: Alliance mega-corp
will produce Bordertown, a
series of 26 1/2-hour episodes
about border skirmishes be-
tween Alberta and Montana. It
is set in the 1880s, making it a
companion to The Gun-
fighters, the other Alliance
project to shoot out west.

It has now been officially an-
nounced that Costa-Gavras will
shoot Summer Lightning, a
contemporary drama about the
farm crisis in the U.S. midwest,
outside Lethbridge. Stars are
Tom Berenger and Debra
Winger. Production is sched-
uled to begin in late July.

Specialty applicants for cable

OTTAWA — On its third call for
applications the Canadian
Radio-television and Telecom-
munications Commission has
received 36 proposals to pro-
vide specialty television prog-
ramming.

After several delays, caused
by policy changes and requests
for extensions, the Canadian
Radio-television and Telecom-
munications Commission
(CRTC) has accepted the appli-
cations and set a hearing date.

Hearings on applications
ranging from family and youth
programs to an all-news chan-
nel to a weather service will
begin July 20, 1987.

Although no firm time-frame
had been set by press time the
hearings are expected to last at
least two weeks.

Here is a list of applications
broken down by programming
area:

— Family and Youth Service

— Homeworthy Inc. of Beaver-
lodge, Alberta wants to provide
a youth/family oriented televi-
sion service; — The Family
Channel of Toronto wants to
run a national, general interest
English-language pay-TV ser-
vice for children, youth and
families; — Tele-Jeunesse Cana-
da/Young Canada Television
proposes English and French
language services for youth to
be included on basic cable.
Francis Fox is the president; —
Premier Choix: TVEC Inc. of
Montreal applied to provide
family oriented French-lan-
guage service on a discretio-
nary basis; — YTV Canada, Inc.
(Rogers Communications Inc.,
CUC Limited and Robert Bur-
ton) wants to provide a nation-
al children’s, youth and family
service on basic cable; — Vid-
éotron Ltée. of Montreal has
applied to renew its broadcast-
ing license to provide youth
programming Télé-des Jeunes;
— John Roston of Montreal
wants to provide a program ser-
vice for Canadian youth with
arts, regional and documentary
programming,.

— Sports Service

— The Sports Network of To-
ronto wants to amend its
license so its sports program-
ming becomes part of basic
cable rather than a discretio-
nary pay service; — Le réseau
des Sports (The Sports Net-
work faisant affaire sous la dé-
nomination Le Réseau des
Sports) wants to distribute
French language sports prog-
ramming on basic cable in
Quebec; — La télévision des
Sports Ltée. has applied to run
a French sports and leisure net-
work in Quebec.

— Ethnic Service

— Telelatino Network Inc. of,

Toronto wants to amend its
license to distribute its prog-
ramming on basic cable;—MTV
Broadcasting System Inc. of To-
ronto has applied to run a na-
tional ethnic broadcasting ser-
vice on basic cable.

— All News Service

— The Canadian Broadcasting
Commission wants to provide a
CBC owned and operated, 24-
hour, English-language national
news and information service
on basic cable; — Allarcom Li-
mited of Edmonton has applied
for a new Canadian service to
be devoted to news, public af-
fairs and information program-
ming.

— Teleshopping Service

— David Brough of Milton, On-
tario wants to provide a televi-
sion shopping service with
public service features; — David
Brough of Milton, Ontario
wants to provide a Canadian
programming network; — David
Brough of Milton, Ontario
wants to provide a travel re-
lated programming network; —
The Canadian Value Network of
Toronto has applied for a tele-
shopping channel; — Canadian
Home Shopping Network Li-
mited of Toronto wants to pro-
vide English and French spe-
cialty programming related to
home shopping and consumer
ideas on basic cable;

— Health Service

— Canal Santé Inc. of Montreal

has applied to provide a
French-language health prog-
ramming Service.

— Music Service

— CHUM Limited and
Radiomutuel Limitée want to
distribute MusiquePlus on
basic cable; — CHUM Limited
(MuchMusic Network) of To-
ronto want to amend their pre-
sent license by distributing
MuchMusic on basic cable; —
CHUM Limited (MusiquePlus)
of Montreal wants to provide a
French music channel through-
out eastern Canada on a dis-
cretionary pay-TV basis. Also
CHUM wants to amend its
MuchMusic license by deleting
MusiquePlus. — Réseau de
musique télévisée du Québec
of Montreal wants to offer a
French-language music servie
on basic cable.

- Religious Programming
— David Nostbakken and Ran-
dolph Lyle Naylor want to dis-
tribute a religious program-
ming service on basic cable.

— Public Affairs

— Cable Public Affairs Channel
wants to provide a House of
Commons/Public Affairs ser-
vice on basic cable; — 318710
B.C. Ltd. has applied for a new
channel called the Money
Channel to cover Canadian
markets; — Judith Noel of Ot-
tawa has applied to provide talk
shows with news and informa-
tion.

— Other applications

— Frangois Macerola and Cana-
dian Non-Commercial and
Public Television, Inc./La Télé-
vision canadienne publique et
noncommerciale, Inc. wants to
operate a national non-profit,
public, general interest net-
work in both French and Eng-
lish on basic cable; — TPTV Inc.
wants to offer a programming
service for native Canadians
and the general public; — Con-
sortium de Télévision Québec
Canada has applied for a French
language television service
called TV 5 Qu[bec, Canada; —
Metromedia Inc. has applied to
operate a Canadian weather
network.
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THE BEST CREWS IN FILM AND VIDEO ANYWHERE

11 film and videotape crafts including camera.

Call us at 416/536-4827 We're negotiable.

NABET 700

1179A King Street West, Studio 102, Toronto, Ontario, Canada M6K 3C5

Association of Film Craftsmen
National Association of Broadcast Employees & Technicians
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Cabinet muscles

OTTAWA — The federal broad-
cast regulator has been told to
reconsider a television license
it granted Baton Broadcasting
Inc. for an Ottawa television
station.

The federal cabinet has also
asked the Canadian Radio-tele-
vision and Telecommunica-
tions Commission (CRTC) to
set a new hearing date for the
licensing of the English-lan-
guage station.

Several broadcasters, includ-
ing Standard Broadcasting —
the owners of CTV affiliate sta-
tion CJOH-TV in Ottawa — ap-
pealed the March 2, 1987
CRTC decision to grant the
license.

Federal Communications
minister Flora MacDonald an-
nounced the move to refer the
decision back to the CRTC. She
said, at the time, the govern-
ment wanted to “ensure that all
relevant factors were fully
taken into account.”

MacDonald #aid Cabinet only
intervenes in a CRTC decision
when it is satisfied major con-
cerns demand the action.

“After thorough study of the
appeals made to the Governor
in Council (cabinet), the
CRTC'’s decision is being refer-
red back for reconsideration in
light of its possible impact on
the CTV network and conse-
quently on the Canadian broad-
casting system,” MacDonald
explained.

Baton, the owners of CTV's
flagship Toronto station CFTO-
TV, was granted a license for
Nation’s Capital Television In-
coporated to operate a new in-
dependent  English-language
television station in Ottawa.

Alan Slaight, president of
Standard Broadcasting whose
CJOH-TV would be in compet-
ition with the new station, later
predicted the decision could
have serious consequences for
the CTV network.

Douglas Bassett, president
and chief executive officer of
Baton, said he would have pre-
ferred if the cabinet and the
minister of communications
would have reaffirmed the
CRTC decision

“All the scores of people that
we were going to hire, all the
equipment we were going to
buy, all the land we were going
to buy and the bricks and mor-
tar to put up a studio and televi-
sion broadcasting station are on
hold,” Bassett said.

He said the move to review
the decision will have an im-
pact on the Canadian broad-
casting system.

“Its a whole new concept in
television broadcasting. You
know, strong Canadian prog:-
ramming in the heart of prime
time," Bassett told Cinema
Canada. He vowed to win with
that formula.

The CRTC, in its earlier deci-

sion, said the new station
would be independent and pro-
vide Ottawa viewers with 60
hours per week of local prog-
ramming. As well, the new sta-
tion promised to spend $31
million over five years on Cana-
dian programming,

A total of 26 hours per week
of Canadian programming was
to be shown between 6 p.m.

and midnight.

Bassett said CFTO in Toronto
and other Baton stations in Sas-
katchewan were going to pro-
vide financing on top of the
amount promised to finance
Nation’s Capital television.

He termed “ridiculous” sug-
gestions that Baton, with the es-
tablishment of an Ottawa sta-
tion, was planning to leave the

CTV network fold to form its
own network.

“We are fiercely, proudly
CTV all the way,” Bassett said.

“We're the largest sharehol-
der in CTV. If we screw up CTV
we screw up ourselves.”

As well, he said Baton is com-
mitted to being part of the CTV
network through conditions of

CRTC in Ottawa license appeal

MacDonald’s office, in a press
release, notes the Ottawa area
is already served by four En-
glish-language over-the-air
broadcasters as well as four
French-language over-the-air
stations. Cable networks carry
18 conventional television ser-
vices in the area.

National
Film Board
of Canada

license set up by the CRTC.

Office
national du film
du Canada

EASIER ACCESS TO NFB
FILMS AND VIDEOS

During the past two years, the NFB
has established several programs
that make it easier for Canadians to
see NFB films and videos. These in-
clude an expanded video rental col-
lection; electronic reproduction and
off-air video taping programs and a
public library video acquisition pro-
gram. Today, in addition to seeing
Film Board movies in NFB and com-
mercial theatres, on television, in
schools and at public screenings, Ca-
nadians can obtain National Film
Board productions through the follow-
ing sources.

e Video rental

The NFB has just added many new ti-
tles to its video rental collection, mak-
ing it the largest existing body of Ca-
nadian films on video. Over 800 of the
best dramas, documentaries and ani-
mated fiims are now available on
video and can be rented by phone,
mail or in person from NFB offices for
a daily $2.00 fee. Twenty-six NFB of-
fices house the entire English collec-
tion and 14 carry the French collec-
tion. Numerous video stores and pub-
lic libraries also carry selected titles.
Video catalogues can be obtained
free of charge from NFB offices. NFB
videos can also be purchased by the
public. Prices start at $39.95 and oc-
casionally, certain titles are made
available at special discount prices.
Over 100 new videos will be added to
the collection each year.

e Public library

video acquisition

program ‘

In keeping with the special relation-
ship the NFB has had with public lib-

® Eugene Levy discovers Home Safety

raries for the past 25 years, the Board
offers VHS and Beta videocassettes
of its films to libraries for $24 each,
provided they purchase a minimum of
50 titles per year for three years. Lib-
raries can choose from a list of 500 ti-
tles offered by the NFB.

e Electronic reproduction
Non-profit organizations may make
video copies of a film for which the
NFB owns all necessary rights. The
organization must purchase a 16 mm
or 1" video master and pay a nominal
fee of $3 per minute for three years or
$6 per minute for six years. The vid-
eos may be shown to the organiza-
tion's members provided there is no
cost to viewers. The rights granted

under this program cannot be trans-
ferred from one organization to an-
other.

Numerous organizations have
taken advantage of this program to
show their members Feeling Yes /
Feeling No, the highly acclaimed
program for the prevention of child
sexual assault. To date, the NFB has
sold nearly 8000 films and videos of
the English and French versions of
this production and another 4000
copies are in circulation through the
electronic reproduction program. In
addition, through the concerted ef-
forts of the NFB, Health and Welfare
Canada and the Canadian Library
Association, copies of Feeling Yes /
Feeling No will soon be available
from most public libraries in Canada.

e Single copy off-air video taping
Designed primarily for educational
and public institutions, this program
allows viewers to video-tape any NFB
film broadcast by a TV station or a
cable company. The recording can be
held for preview purposes without fee
for 7 days after which users purchase
an off-air taping license (a preprinted
form available from NFB offices) Cost
is $2.00 per minute for three years.

® 16mm purchase and lending

In addition to being able to rend vid-
eos from NFB offices, individuals may
also purchase or borrow 16 mm films.

e Multi-media products

for educators

Slide sets, multimedia kits, filmstrips
and filmstrips on video produced by
The NFB'’s Studio G are available in
English from Mcintyre Educational
Media in Toronto and in French from
Multimédia Audiovisuel Inc. in Mont-
real.

NFB Offices in Canada:

Headquarters — Montreal (514) 283-9253 National Capital — Ottawa (613) 996-4259
Pacific region — Vancouver (604) 666-3411 Quebec region — Montreal (514) 283-4823

Prairie region — Winnipeg (204) 949-2812  Atlantic region — Halifax (902) 426-7350

Ontario region — Toronto

(416) 973-0895  plus offices in most major cities
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ON (EXPERIMENTAL) FILM

by B. Sternberg

n interesting change in
A programming habits has

become evident; namely,
that of intermingling experi-
mental films with screenings of
documentaries and narratives.
This happened to a film of mine
that was invited to the
Women's Film Festival or-
ganized in Moncton by Femmies
a Focus. As one of the few ex-
perimental films shown, and
the only one that day, it was
seen by people who had not
especially selected an experi-
mental programme, but who
were surprised, pleasantly so I
might add, by the difference,
the change this form presented.
Quite a bit of response, discus-
sion, questioning and mulling
over occurred. The willingness
to consider my film was aided,
by being situated amongst films
that were easier to see; easier in
that their structure/conven-

tions/language are already
known by the audience.

This intermingling of genres
has occurred also in program-
mes investigating the docu-
mentary itself; for example,
Transmutations: Formal
Inventions in Documen-
tary included experimental
films in each of its programmes:
Richard Fung and Peter Steven
of DEC Films are planning a
seminar on politically-inten-
tioned films and are looking at
films whose form itself is re-
volutionary, asking, as did
feminist theory, whether con-
ventional forms or language
that reflects the status quo can
speak of other perspectives.
And last year’s Grierson Docu-
mentary Seminar invited Vera
Frenkel with her tape of Lost
Art: Cargo Cult Romance, a
reconstruction in documentary
style of an invented historical

event as a foil by which to
examine traditional documen-
tary.

An article by Yvonne Rainer,
“Thoughts on Women’s Cine-
ma: Eating Words, Voicing
Struggles”, published in April’s
Independent Film and Video
Monthly, addresses the prob-
lem of voicing women's experi-
ences without using narrative.
She comments: “In relation to
the various notions of an avant-
garde... [this] emphasis on voic-
ing what has previously gone
unheard, gives priority to un-
masking 2nd reassessing sociai
relations rather than overturn-
ing previously validated aes-
thetic positions.” Later in the
article she asks:

“Should a film whose main
Droject is to restore the voice
and subjectivity of a previ-
ously ignored or suppressed
person or segment of the popu-
lation, should such a film con-
tain argument, contradiction,
or express the director’s am-
bivalence within the film di-
rectly, through language, or

indirectly through stylistic in-
tervention?..My own solution
runs lo keeping an extra-
diagetic voice, a voice separate
Jrom the characters and story,
Sairly active in every scene...In
this film [The Man Who En-
vied Women] fictional and
documentary modes come
into play more fully than in
any of my previous work,
offsetting the calculation of
my still-cherished recitations
and readings with the immedi-
acy of dramatic and documen-
tary enactment. These last are,

admittedly, the strategies that
offer the spectalor the most
powerful sense of the real. But
reality, as we do so well Rnow,

always lies elsewhbere, a fact
that we nevertheless endlessly
seek to disavow and from

which we always retreat. [
shall continue to remind us of
that disavowal by challenging

reality’s representational pro-

xies with assorted banky-

panky. I bope others continue

to do likewise and otherwise.”

M8Y 3H8

36 Parklawn Road
Toronto, Ontario

(416) 252-7171

We put it all together

coast - to - coast

H3C 1L4

715 St. Maurice Street
Montreal, Quebec

(514) 866-3323

WILLIAM F. WHITE
LIMITED

A Canadian Company
Established since 1963

Cameraq, Lighting, Grip ... A Complete Film Service

43 West 6th Ave.
Vancouver, B.C.
VEY 1K2

(604) 873-3921

As much as experimental film is
being included in diverse prog-
rammes, it is still omitted from
articles on ART!! For example;
John Benty Mays’ vyear-end
synoptic look at the Toronto art
scene in the Globe and Mail
did not so much as mention the
word film nor, as I understand
it, will he be including any ex-
perimental filmmakers in his
upcoming book on 10 years of
Toronto art; Diana Nemiroffs
extensive preface to the cata-
logue of the exhibition Songs of
Experience which thoughtfully
outlines various directions,
trends, strategies of recent art-
making does not draw on any
experimental films to exempli-
fy her points despite the fact
that she was using examples of
work beyond that of the 15 art-
ists in the show and that many
experimental films would have
been so appropriate and were,
in fact, initiatory of the strategy
under discussion (not to men-

tion that there were film prog-

rammes with the show). Simi-

larly, I noted in reading an arti-

cle in an ICA publication Docu-

ment A 4 Post Modernism the

examples given of postmoder-

nist strategies were strikingly
familiar; for example ‘bricol-

age’... has anyone seen any of
David Rimmer’s films, espe-

cially a recent one entitled

Bricolage????

The Art Gallery of Ontario pre-
sented a retrospective exhibi-
tion of Joyce Wieland’s work,
including her films: Reason
Over Passion/La Raison
avant la passion, Pierre Val-
lieres, Patriotism, Part I, Pat-
riotism, Part II, Catfood,
Birds at Sunrise, Water Sark,
Handtinting Solidarity, A
and B in Ontario, Experi-
ment in Living, Rat Life and
Diet in North America, The
Far Shore, Peggy’s Blue
Skylight, Short Shave, 1933,
Dripping Water and Sailboat.

A feature of the presentation
of the films, I noted happily,
was the scheduled re-screen-
ings on different days and then
on different time slots. A wel-
come change from one-time-
only-sorry-you-missed-it prog-
ramming.

On the first evening of
screenings a panel of four pre-
sented talks on different as-
pects of Joyce’s work: Kass Ban-

Cont. on p. 49

OTTAWA - The Seventh An-
nual Summer Institute of Film
and Television will be held in
Ottawa, June 21 to 26.

Among invited workshop
and seminar leaders is Burt
Metcalfe, executive producer,
director and co-writer of the
television series M.A.S.H., and
Patricia Rozema, director of
I've Heard the Mermaids

Singing.
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Merger discussions on agenda in June for producers

TORONTO - The possible
merger of two producers’ asso-
ciations in English Canada has
moved a step closer to reality.

Both the board and the
membership of the Canadian
Film and Television Associa-
tion (CFTA) approved at a
meeting March 31, 1987 gene-
ral terms of a merger proposal
with the Association of Cana-
dian Film and Television Pro-
ducers (ACFTP).

The CFTA states in a news
release that it postponed its an-
nual general meeting one
month to June 3, 1987 in a

Magic in Laon

MONTREAL - The Young
Magician, a Canada/Poland co-
production produced by Rock
Demers of Les Productions La
Féte, has won two Grand Prizes
at the Laon Youth Film Festival
in France.

For the first time in the his-
tory of this international festi-
val, two juries have awarded
top honours to the same film.

The Young Magician, di-
rected by Waldsmar Dziki has
been awarded grand prizes by
both the children’s and adult
jury. This film is the fourth and
most recent release (as of
April) in the 12-film Tales For
All series of family-oriented
films.

The first five films in the
series, including The Great
Land of Small by Vojtar Jasny
will be presented at the Cannes
Film Festival.

On (experimental)

Cont. from p. 48

ning discussed the film Reason
Over Passion; Leila Sujir spoke
more broadly on the source
and manner of Joyce's work —
from the heart and flesh; Kay
Armatage pointed out the
strength and complexity of
Wieland’s picture and sound
and editing and Lauren
Rabinovitz gave an insightful
reading of The Far Shore in its
relation to conventional melo-
drama and Wieland’s experi-
mental films.

Artist on Fire, adocumenta-
ry film about Wieland directed
by Kay Armatage, premiered
during the retrospective. The
film linked her various art-mak-
ing practices (film, painting,
quilts, drawings) with her per-
spective on life, her ideals, her
light and joy.

The retrospective is travel-
ling and will be in Charlot-
tetown, Oct. 16, Fredericton,
Dec. 4, - Jan. 30, Regina, Feb.
19 —March 31. The tour ends in
British Columbia.

B. Sternberg ©

move intended to give the
ACFTP time to consider the
merger proposal.

The ACFTP is a group of
about 40 production com-
panies and financiers that split
with the CFTA about three
years ago over organizational

G.D Toronto’s Fj
that is fast,

b.L1 Toront
. 0 is the third-lar i ;
orth America gest film and video Production centre

inN

and policy differences. The
CFTA represents a broader
group of interests including
producers.

Sam Jephcott, executive di-
rector of the CFTA, said once
both groups agree to the

is to get approval for a detailed
final agreement.

Jephcott said the objective
of the merger is to create a uni-
fied voice for producers.

“[ think it is probably one of
the most significant things we

merger proposal, the next step could do,” he said.

]

AP

T oy

Members of the Canadian
Television Program Distribu-
tors Association have also deci-
ded to discuss a merger with
the CFTA. The CFTA states it’s
optimistic the idea can be rati-
fied at the June 3 meeting.
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LEGAL

EYE

by Michael Bergmian

resident Reagan during his
P recent visit to Ottawa af-

firmed his support for the
Free Trade talks between Cana-
da and the United States. These
talks have been continuing
apace trying to meet the fast-
track deadline imposed by the
United States Congress for its
simplified ratification in that
country.

Despite media coverage and
the intent of at least the leaders
of the two countries, it still re-
mains far from clear what the
talks encompass and what their
effect on the economy will be.
In the specific area of cultural
industries it remains difficult to
reconcile the statements of the
American Free Trade ambas-
sador and various members of
the United States Congress that
cultural industries are a subject
matter for negotiation and the
Canadian government's con-
tinued insistence that they are
not.

For the Canadian film indus-
try the issue of cultural sover-
eignty in the Free Trade talks
continues to be of cardinal con-
cern and so it should be since
the industry has grown and
flourished under a series of pro-
tectionist devices from sub-
sidies, fiscal incentives, content
quotas, etc. Interestingly
enough, even if the subject
matter of cultural industries is
excluded from the Free Trade
talks, the result of a Free Trade
deal could still have an ex-
tremely adverse effect on the
Canadian film industry.

The Free Trade talks are
aimed at reducing trade bar-
riers between the two coun-
tries. Barriers such as duties,
import/export quotas, etc. are
obvious, but it is also apparent
that one of the results of the
talks, and certainly the Ameri-
cans seem to be pressing this
position, is that the economies
of the two countries should
offer each other’s citizens equal
opportunity of investment and
competition according to rules
which make the marketplace
more or less standardized. An
element of this standardization
would be that lower costs or
greater return would be based
on pure market factors and not
artificial conditions created by
government subsidies or legis-
lation. Right there is the nub of
an important problem for the
Canadian film industry if Free
Trade is successful, even if cul-
tural industries are not directly
addressed in the talks.

The current boom in feature
filming in Canada is fueled by
both Canadian and American
production. Canadian produc-

update

tion is primarily financed by an
effective subsidy from a crown
corporation, Telefilm Canada.
It is further aided by fiscal in-
centives in the form of the Fea-
ture Film Tax Shelter. Not-
withstanding this assistance,
the monies generated from
these sources do not cover the
costs of a Canadian feature film.
More often than not the bal-
ance comes from American
financing, whether in the form
of a guaranteed sale or other in-
vestments into the project. Ca-
nadian producers who do not
accept government assistance
are more often than not in real-
ity servicing American produc-
tions which, by shooting in
Canada through the umbrella of
a Canadian production house,
save money on the exchange
rate, union benefits and fringes
and still have the advantage of
certification for Canadian con-
tent regulations. American pro-
duction in Canada shoots here
primarily for the benefit of the
exchange rate and lower costs
as well as reduced union be-
nefits and fringes.

There is no doubt that for
better or for worse the current
boom in Canadian feature film
production is heavily reliant on
American financing.  This
creates an iceberg effect where
the visible portion of the indus-
try seems to be Canadian film
which is really resting on a base
of invisible American support.
Presumably if it were not for fi-
nancial considerations, the
level of American production
and American investment in
Canadian film would be sig-
nificantly reduced.

The standardization that
could result from Free Trade
talks would probably affect the
exchange rate between the two
currencies making the Cana-
dian currency stronger and
therefore reducing the differ-
ence between them. Since Can-
ada hopes that the result of Free
Trade would be increased ex-
ports to the United States,
Americans buying Canadian
dollars to purchase these ex-
ports would push the value of
the Canadian dollar up. Fur-
thermore it is difficult to see
how the American government
would tolerate a Free Trade
situation where Canada was
more competitive purely be-
cause of the significant differ-
ence in the exchange rate,

Free Trade would result in
pressure to bring Canadian film
budget costs in line with Amer-
ican standards. One can easily
imagine a scenario where

American film unions begin to
insist that in light of the Free
Trade Treaty and the demise of
at least economic barriers be-
tween the two countries, Cana-
dian film crews, actors and di-
rectors should be paid a fee

comparable to the American
norm and Canadian film unions
should be charging similar be-
nefits. This pressure towards
standardization would push Ca-
nadian costs up for the film in-
dustry and not down.

These factors would tend to
cause Americans to remain
home when it comes to film
production and draw Canadian
producers into the United
States, closer to the financial
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base with which they are cur-
rently working in an attempt to
ingratiate themselves as makers
of American films at a lower
cost to the extent possible in
Canada.

Economic standardization

also means increased and more,

developed across-the-border
growth of distribution net-
works. All trade needs distribu-
tion. Free Trade would presum-
ably encourage the develop-

ment of such systems on the
basis of a complete open area
where there is no trade bound-
ary between the two countries.
This would leave any attempt at
Canadianization of the film dis-
tribution system in this country
by other than purely market
forces feeble at best. At any
rate, Free Trade would necessi-
tate the elimination of such
things as the requirement
under the Canada Business
Corporations Act that _the
majority of a board of directors

of the corporation be Canadian.
Such a measure would be
necessary to facilitate the new
open-door Free Trade ethic
which would reduce economic
discrimination against Ameri-
cans. By this means Americans
could acquire and assert con-
trol over Canadian distributors,
even if Canadian law required
Canadian ownership.

For these reasons it is dif-
ficult to see how the Canadian
film industry can be heartened
by any success the Canadian

government has in excluding
the cultural industries from the
Free Trade talks. The govern-
ment may find that the picket
fence around its film flower
garden is no substitute for a
cash-watering.

MICHAEL N. BERGMAN
Barrister & Solicitor

Member of the Bars of Quebec,
Ontario and Alberta with of-
[fices in Montreal and Toronto
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serving the performing arts

Mini-series takes
on Dieppe battle

TORONTO - Atlantis Films Li-
mited will co-produce a $6
million television mini-series
based on the lives of Canadian
soldiers in the World War II
battle of Dieppe.

Toronto based-Atlantis and
Paris-based FIT Production will
co-produce three 90-minute
dramas in the Dieppe '42
Series.

Shooting is scheduled to be-
gin in March 1988 in Canada,
France and England. The series
will be ready for release in
1989.

The television mini-series is
based on an idea by French
author Giles Perrault.

The story will follow the
lives of four young Canadian
soldiers about to be embroiled
in the tragic battle of Dieppe in
1942. Dieppe "42 will also look
at the political climate in Cana-
da at the time and then follow
the soldiers to England as they
train for the upcoming battle.

Atlantis spokesman Jeremy
Katz said part of the story will
also deal with the political in-
trigue involved in the battle
and examine behind-the-
scenes strategy of the Allied
forces.

The script will be co-written
by Perrault and Canadian writ-
er Bill Gough. Most recently,
Gough was producer of the
CBC television movie Charlie
Grant's War and also the tele-
vision movie The Marriage
Bed.

Dieppe 42 executive pro-
ducers are Michael MacMillan,
president of Atlantis, and Jean-
Pierre Ramsay, president of FIT
Production. Atlantis partner
Seaton McLean is producer.

Katz said the mini-series is
not an official co-production
under the terms of the treaty
signed by the Canadian go-
vernment and other countries.

The private co-production
deal between Atlantis and FIT
Production will allow for more
artistic freedom, Katz said.

At press time broadcasters
and a director were yet to be
lined up. With scripts curren-
tly being developed, Katz said,
the budget is tentatively set at
$6 million (Cdn.)

Women crown
Loyalties

MONTREAL —- Loyalties di-
rected by Anne Wheeler has
won the Grand Prize at the
ninth annual International
Women's Film Festival in Cre-
teil, France. The Grand Prize is
shared with Seppan directed

by Agneta Fagerstrom-Olsson
(Sweden).
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Board copes with propaganda

TORONTO - A ruling of the
United States Supreme Court to
label three National Film Board
productions as propaganda is a
disappointment, a film board
spokesperson says.

Mireille Kermoyan, director
of Communications for the Na-
tional Film Board (NFB), said
the board is examining exactly
what the US. Supreme Court
decision means.

In a 5-3 decision the court
recently ruled that the use of
the term “propaganda” did not
have a negative connotation.
The ruling, means the films will
have to carry a statement saying
they are foreign political prop-
aganda.

The three films involved are
If You Love This Planet,
which is about the devastating
impact of nuclear war; Acid
Rain From Heaven; and Acid
Rain; Requiem or Recovery.
If You Love This Planet won
an Academy Award in 1983.

In 1983, the U.S. Justice De-
partment ruled that the films

had to be classified as “political
propaganda” under the US.
Foreign Agents Registration
Act. That meant the documen-
taries had to carry a notice that
they were distributed by an
agent of the Canadian govern-
ment and were registered with
the U.S. Justice Department.

But Kermoyan said the films
achieved quite a broad circula-
tion.

She explained that the NFB
doesn’t think the Supreme
Court decision on the Foreign
Agents Registration Act means
copies of the films already in
circulation will have to be
labelled as propaganda.

As well, “the circulation of
those films is not restricted,”
Kermoyan said. She said the
film board will interpret the
judgement, but still comply
with the decision.

Kermoyan added that she is
not sure what impact the deci-
sion will have on the circula-
tion of future NFB productions
in the United States.

The Supreme Court decision
was handed down April 28.

Levesque in biz

MONTREAL — René Lévesque,
former Quebec premier, is re-
turning to television journalism
as host of four 60-minute tele-
vision documentaries on politi-
cal and cultural events that
have characterized Quebec
from 1960. As scriptwriter and
creator of the series, Lévesque
will project the theme into the
year 2000.

This $1 million docudrama
series, produced by Pierre
Thibault for André Perry Pro-
ductions, is scheduled for
shooting in July on locations in
Montreal and Quebec City.
Both French and English ver-
sions will be ready for broad-
cast in early 1988.

Lévesque, age 64, was the
host of Point de mire, a popu-
lar public affairs show on
Radio-Canada during the '50s.
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Allarcom into building
boom with big $6.9 studio

EDMONTON = The develop-
ment of a $6.9 million motion
picture and television produc-
tion studio in Edmonton has
been announced by Allarcom
Ltd. Construction, adjacent to
existing Allarcom facilities, is
scheduled for completion by
December.

The Edmonton-based com-
munications company with in-
terests in broadcasting, pay-TV,
production and distribution of
entertainment  programming
will build the studio with $1.1
million in federal government
assistance.

Jim Edwards (PC-MP, Ed-
monton South) says that gov-
ernment funding will come
from the Western Transporta-
tion Industrial Development
Program.

At 51,750 sq. ft. the Allarcom
facility will be the largest of its
kind in Canada, creating 30 full-
time positions. It is expected
that over $56 million in sales
will be generated by the state-
of-the-art facility which will in-
corporate film/television pro-
duction and post-production
technology.

Harold Roozen, executive
vice-president of Allarcom,
says the facility will be made

available for use by indepen-
dent producers.

“The facility will be an op-
portunity for western Canada,
and in particular Edmonton, to
participate in what is rapidly
becoming a growth industry,”
said Roozen.

AB/QC prize

MONTREAL - Canadian film-
makers have been invited, once
again, to qualify for the
Quebec-Alberta Prizes for in-
novation in cinema and televi-
sion.

Two $5,000 prizes are given
annually to individuals or orga-
nizations distinguished through
innovation in television or
cinema. The Quebec-Alberta
Prize for innovation in televi-
sion 1987 will be awarded at
the Banff Television Festival
this month, followed by the
presentation of the Alberta-
Quebec Prize for innovation in
cinema 1987 at the World Film
Festival in Montreal.

Sponsors of the Quebec-Al-
berta Prizes are Société
générale du cinéma du Québec
and Alberta Culture. Applica-
tion deadline was May 19,
1987.
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War Amps want debate, withdraw suit against The K|d

TORONTO - In an attempt to
prompt public debate, War Am-
putations of Canada has drop-
ped its Supreme Court of On-
tario case against the controv-
ersial film The Kid Who
Couldn’t Miss.

The National Film Board pro-
duction about Canadian World
War I flying ace Billy Bishop has
been opposed by War Amputa-
tions of Canada because it dis-
credits the war record of
Bishop.

Last November 10, the War
Amps applied to the Supreme
Court of Ontario for an injunc-
tion requesting the film be
withdrawn from circulation,
“citing a number of inac-
curacies and flaws in the film.”

The case was scheduled to be
heard in the Supreme Court on
May 26.

Clifford Chadderton, War
Amputations chief executive
officer, said a court case could
be started against the film again,
but a decision was made to
drop this particular injunction.

Chadderton said the NFB

wouldn’t talk about the film
while the case was before the
courts and public debate had
stopped.

“We are now moving into an-
other stage of this thing. We are
not dropping it by any means,”
Chadderton told Cinema Can-
ada.

He said War Amputations
wants public debate to now
take place, any errors in the film
to be acknowledged and the
NFB to voluntarily withdraw
the film.

Mireille Kermoyan, the
NFB'’s director of Communica-
tions, said the NFB would not
withdraw the film from circula-
tion.

Kermoyan also said the NFB
had participated in public de-
bate at a Senate hearing into the
controversy and also at a forum
at McGill University.

A 1986 report of a Senate
sub-committee inquiry on the
film said the film should be re-
leased with a notice stating it
was a “docudrama.”

On the issue of public de-

bate, Kermoyan said the film
has received extensive media
coverage,

“It is difficult for a film to be
more publicly debated than
this one,” Kermoyan told Cine-
ma Canada.

She questioned whether the
court case was really dropped
because of technical and legal
arguments put up by the NFB.

Kermoyan said when some-
one thinks they are going to
win a case they don’t usually
drop it. Instead they would nor-
mally pursue it.

The decision to withdraw
the injunction came as a sur-
prise, she explained. Kermoyan
said the NFB prefers that deci-
sion, but added the controversy
has been going on so long the
board wonders what will be
next.

The Kid Who Couldn't
Miss questions the total of 72
victories claimed by Bishop on
the Western Front; they are the
basis on which he received the
Victoria Cross.

Bishop received the Victoria
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Cross for a solo raid on a Ger-
man airfield. The film suggests
the raid never took place.

“It is a very challenging film
and it is a film that doesn’t deny
Billy Bishop’s bravery..but
raises some questions,” Ker-
moyan said.

She added, “A hero can be a
human being as well.”

Chadderton said Bishop may
have had character flaws, but
added he didn't have flaws as a
fighter.

Chadderton, who has done

extensive research on Bishop’s
claims himself, said the vast
majority of historians have long
supported Bishop's war record.

He said if proof could be
shown of the claims made in
the film, then he would accept
them. In the long run, Chadder-
ton said he is concerned about
the impact the film will have on
the historical record of Bishop.

Speaking of Bishop, Chadder-
ton added, “He was a Gretzky in
the air.”

Brooker moves
to Astral Toronto

MONTREAL — Ron Brooker has
been named vice-president of
distribution at Astral Films Ltd.

The former manager of As-
tral’s Winnipeg branch will be
based in Toronto where he
will be responsible for coordi-
nating theatrical distribution
and serve as a member of the
acquisition committee.

Brooker’s appointment was
announced by Stuart Cobbertt,
president of Astral Film Enter-
prises, the coordinating com-
pany for the entertainment ac-
tivities of Astral Bellevue Pathe
Inc.

Astral Films Ltd. is the thea-
trical distribution unit of Astral
Bellevue Pathe Inc. Astral
Films former president, Gor-
don Guiry, has moved to Cine-
ma Plus.

TORONTO - Primedia Produc-
tions has joined an association
of European production and
distribution companies known
as Vision.

The stated purpose of the
one-year old association is to
pool resources, increase funds
and compete with American
programming in Europe.

Other Vision members are;
HTV (Britain), Télécip and FMI
(France), TV60 (Germany) and
Racing Pictures (Italy).
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Low fees burden producers,increase production risks

MONTREAL — Low broadcast
licensing fees have created an
extra financial burden for Cana-
dian independent producers,
says Frangois Champagne of
SDA Productions Ltée in Mont-
real.

Champagne, whose com-
pany is a member of the Cana-
dian Film and Television As-
sociation (CFTA) and the As-
sociation of Canadian Film and
Television Producers (ACFTP),
is not alone in sharing this view.

In March, the CFTA, repre-
senting over 200 film and tele-
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vision producers, told the Par-
liamentary Standing Commit-
tee on Communications and
Culture that license fees paid
by Canadian broadcasters are a
small fraction of the actual cost
of production — “...a state of af-
fairs with disastrous long-term
implications for the health of
our industry and hence the
viewing choice of Canadians.”

The CFTA continues that
«.ridiculously low license fees
(in Canada) are less than a
quarter of the fees paid in any
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other producing country as a
proportion of typical produc-
tion budgets.”

Producers, says the CFTA,
are forced to resort to various
means of funding including tax
shelter investment and foreign
co-productions as a means of
compensating for low fees.

The brief also reveals the
CFTA contention that Telefilm
Canada “..does not subsidize
our production costs but rather
underwrites the license fees
paid by public and private sec-
tor broadcasters for our prog-
ramming.”

The ACFTP has suggested to
the parliamentary committee
that the CRTC develop license
fee guidelines for Canadian
broadcasters which indicate
the norm of 35 per cent of pro-
duction costs is the minimum
expectation for independently
produced Canadian content

programs. Current fee levels
range from 15 to 25 per cent.

“Low fees place an extremely
heavy weight on the shoulders
of producers in this country,”
says Champagne.

The immediate effect of what
amounts to inadequate funding
by the broadcasters, he ex-
plains, is an intensified effort to
pull together up-front financ-
ing and have principal photo-
graphy completed by year-end
for certification and investor/
tax purposes.

“There is extremely high
competition to get a (program-
ming) slot which you don’t
want to lose. Therefore most
start shooting very often before
financing is in place.”

This sort of risk-taking is not
for the weak of heart or weak of
pocketbook, says Champagne,
who has recently launched a
public share offering of an in-

vestment package of four tele-
vision projects. Bridge financ-
ing or the flexibility to provide
sufficient up-front capital for
each of the projects is the main
advantage (for the producer) of
similar package offerings.

Producers strong enough to
withstand the pressures of al-
ternative financing due to low
broadcast fees are often faced
with a particular “Catch-22" di-
lemma.

Explains Champagne: “If you
prove that you can do it, you set
a precedent. So don't try asking
for higher fees next time
around.

“There are few players who
can do it,” adds Champagne. “It
is unfair that the broadcast fees
are so low that all the burden of
network funding cuts are
placed on our (independent
producers) shoulders.”
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Sunrise into Civil War

Toronto — Sunrise Films Li-
mited of Toronto is producing
a four-hour television mini-
series for Operation Prime
Time in the United States.

Hoover vs the Kennedys:
The Second Civil War will be
produced in association with
Los Angeles-based Selznick/
Glickman productions.

It marks the first time
Selznick/Glickman Productions
have co-produced a project in
Canada. In 1983 the company
produced the Emmy award-
winning Blood Feud that
dramatized the battle between
Robert Kennedy and teamster
union president Jimmy Hoffa.

Hoover vs the Kennedys:
The Second Civil War was
written by Canadian Lionel
Siegel. The mini-series is
budgeted at more than $4 mil-
lion, said publicist Laura Golds-
tein.

A Sunrise press release says
the mini-series explores the
jealousies and power struggles
that separated Bobby and John
Kennedy from longtime FBI di-
rector J. Edgar Hoover.

Oscar — winning actor Rod
Steiger is cast as Hoover and
Canadian Nicholas Campbell as
US. attorney — general Robert
Kennedy.

Steiger during an award-
studded career captured,
among other awards, the 1967
best actor Oscar for work on In
the Heat of the Night.

Campbell’s most recent role
was in the World War I drama

Going Home, which aired on
CBC television earlier this year.

Campbell trained in the thea-
tre in England. His other film
credits include The Eagle Has
Landed, A Bridge Too Far,
The Omen and The Dead
Zone.

The mini-series began shoot-
ing in mid-May in Toronto. It
will also use a large amount of
original footage from the
period.

It is scheduled to air on Op-
eration Prime Time in
November, 1987.

Rights to the books Kennedy
Justice by Victor Navasky and
Of Kennedys and Kings by Har-
ris Wofford were acquired by
Sunrise and Selznick/Glickman.

Sunrise, in a press release,
promises to bring to light un-
told facts about both Hoover
and the Kennedys.

“The sexual exploits of the
Kennedys (JFK's relationship
with Marilyn Monroe and
Judith Campbell; Bobby's affair
with Monroe and Martin Luther
King's extramarital affairs) will
be treated in context,” Daniel
Selznick said.

Selznick said they aren’t in-
cluded for shock value, “but to
reveal the psyschological
blackmail with which Hoover
tried to control the Kennedys
and destroy King and his fam-
ily.”

Executive producers are
Paul Saltzman, Selznick and Joel
Glickman. Glickman will also
direct the series.
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The Banff Television Festival
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FRONTS

by Kathryn Allison

ith summer having ar-
W rived early in Vancouver,
hundreds of sun worship-
pers are hitting the city's
beaches, but film people aren’t
among them - four series, one
mini-series, three features and
three TV movies are currently
in production in the province.
The spectre of a Directors’
Guild of America (DGA) strike
still hangs over the summer
production schedule, with DGA
negotiations having begun in
mid-May and expected to last as
long as three months. Several
months ago, the tentative strike
date was hovering at the begin-
ning of June, now insiders pre-
dict if there is one, it’ll be closer
to September. Directors’ Guild
of Canada (DGC) president
John Juliani, meanwhile, is con-
tinuing work to bring the two
guilds into a more cooperative
relationship — he met with DGA
president Gilbert Cates in April
and reached an agreement in
principle to support each other
in their collective bargaining
with feature film and television
producers. A draft reciprocal
agreement stemming from their
Vancouver meeting was pre-
sented to their respective
éxecutive boards at the end of
April in the U.S,, and in mid-May
in Toronto.
[ ]

The B.C. Film Commission has
lost its production/location
consultant — Brent Clarkson left
the Commission in late April for
a job with Cannell Films of Can-
ada. He is currently production
manager on Cannell’s TV series
JJ. Starbuck. The Film Com-
mission has already been de-
luged with applications for the
vacant position.

[ ]

WEST

Harvey Crossland of Hy Per-
spectives Media Group is in
Saudi Arabia through July
shooting a documentary for the
Saudi government. It's one of a
series of 42 films that the gov-
ernment has commissioned on
various aspects of life in that
country. Meanwhile, Cross-
land’s partner, Rick Beairsto,
will continue work on their first
feature film project, Come
With Me, which has develop-
ment money from Telefilm and
from Astral Films Ltd. Appar-
ently, theirs is the first feature to
get cash from a distributor for
development. He and Crossland
are co-writing the script
(which was originally a 90-mi-
nute TV drama) and are com-
mitted to producing a final draft
and a complete creative team
by the fall. They hope to shoot
next summer in Vancouver and
the Gulf Islands.

John Conti of Talk Art Films was
in Los Angeles in May talking to
actress Chloe Webb (Sid and
Nancy) who reportedly is in-
terested in Conti’'s new-wave
action-suspense thriller
Ricochet. The stylish fugitive
story will shoot this summer in
Vancouver if Conti gets his lead-
ing lady.

Phil Savath is writing the pilot
script for a half-hour series
being developed (for US.
cable) through Columbia’s new
television arm Coca-Cola Tele-
vision. The premise involves a
group of orangutangs that in-
herit a large sum of money and
move into a mansion in Beverly
Hills. Savath was in Las Vegas in

May catching the act of the
series’ stars — The Berosini
Orangutangs. Their trainer,
Bobby Berosini is executive
producer on the series along
with former Torontonian Larry
Mollin. According to Savath, the
simians’ credentials are not to
be laughed at — their credits in-
clude Any Which Way But
Loose, Silver Spoon and
Going Ape.
®

On the post-production end of
things, Tegra Enterprises an-
nounced in late April that its
Alpha Cine Lab has been
selected as the film processing
lab for Bethune, The Making
of a Hero. The Canadian /
Chinese / French co-produc-
tion, directed by Vancouver's
Phil Borsos, began shooting in
China in April and will continue
there for three months. Alpha
Cine is processing the dailies.

Pinewood Soundtracks has ex-
panded its sound services
facilities to accommodate the
film industry’s expanding
needs. In May it opened a new
mixing theatre that has a 10-
foot-wide screen and a super
high-definition Sony video pro-
jector; the equipment room ac-
comodates 80 tracks of tape and
features mag playback.
Pinewood is currently mixing
Cannell Film’'s 21 Jump Street.

The New Play Centre (NPC) is
continuing its work developing
screen and TV writers. To date
it has been involved in develop-
ing 10 half-hours for CBC's Lies
from Lotus Land series, and
are also in development with
CKVU on a feature script. A five-
day screenwriters workshop
with Quebec screenwriter Jac-
ques Paris was held in early May
by the MPC, with participation

by Cineworks (the local film co-
op). A feature film workshop
which will involve not only
scripting refinements but the
taping of 10-15 minute seg-
ments of the three participating
features will be held in June and
July. Thirty-two submissions
were received.

Tom Howe has been elected to
the Board of Directors of First
Choice’s Foundation to Under-
write New Drama (FUND). He
and partner Bob Fredericks
(Orange Productions) are put-
ting together the financial pack-
age on their first feature, First
Season. The family drama was
scripted by Vancouver's Victor
Nicolle.

Howe’s distribution news has
a new twist this month - in ad-
dition to the myriad of Canadian
product that Thomas Howe and
Associates is distributing here it
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has acquired Canadian rights to
some solid foreign properties.
Among these are Paul Simon'’s
Graceland concert (Zenith
Production) which Howe ac-
quired from central Television
in the UK, and the CBC TV
movie Escape from Sobibor
which Howe acquired from the
Chrysler Corporation and has

LES PRODUCTIONS OZ EN ASSOCIATION AVEC L'OFFICE NATIONAL DU FILM DU CANADA

AVEC GILLES MAHEU £ ROGER LE BEL
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Jacquie Ross

already sold to the Global net-
work.

The resolution of the conflict
over ownership of CKVU still
hasn’t come. The trial drags on,
with local and national media
commentary reiterating the
conflict’s identifying features in
two catch phrases: “endless

complications”
twists”,

and “bizarre

The Department of Communi-
cations released a glossy 80-
page background information
paper on cultural industries
called Vital Links: Canadian
Cultural Industries. The report
is a handy, clearly written refer-
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ence guide to what’s goingonin
the cultural industries them-
selves and also provides illust-
rations of the government’s
perceptions of what’s going on
in the cultural industries.

A very interesting philosoph-
ical point was made in the Fea-
ture Film chapter, in a subsec-
tion entitled “A positive ap-
proach for the future.” After
outlining the creation of the fea-

CINE

MUSIQUE JEAN CORRIVEAU

Doug Leiterman

Telex 065-24697

ture film fund, and describing
the Canadian distributor in-
volvement requirement to ac-
cess the fund, the report states
very clearly the purpose of the
fund:

...the intention is very much
that this new fund will favor

[ilms valued for their cultural

significance in Canadian
terms. The objective is to ena-
ble Canadians to communi-
cate their stories and percep-
tions with each otber. The fund
belps Canadian filmmakers to

finance projects without bav-

ing to immerse their values in
those of a foreign commercial
market. The gamble is that Ca-
nadian cinema will, with
enough concentrated initial
support, earn a sufficient repu-
tation for quality and appeal
to permit Canadian films to
succeed elsewbere on theirown
terms.

The cultural bias expressed
in the paper must bhave Tele-
film decision-makers doing
double-takes. The Telefilm line
bas always been that fiscal re-
sponsibility and commercial
viability of submitted feature
projects were the primary
aeredas of concern in the Tele-
[film vetting process. Now that
the federal government is
pushing for cultural consider-
ations, it will be interesting to
see bow Telefilm will adjust its
Dhilosophby to suil. One can
only suppose that there'll be
Jewer comments such as,
“We're not a studio, We're just
abank” wafting doun the Tele-
film administrative corridors
in the future.
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EASTERN WAVE

by Chris Mujka

ecently, I attended the pre-
R miere of No Accident, a

well crafted new short
produced by the National Film
Board of Canada.

Directed by Paul Cowan and
Mike Mahoney, the film exam-
ines the topic of drinking and
driving by following, Bert
Robertson, whose son was kill-
ed by a drunken driver, as he
speaks to a high school class on
the issues and responsibilities
involved. It is a powerful 13 mi-
nutes intercut with black and
white dramatized footage of the
accident.

Many educators and law-en-
forcement officers at this
screening seemed to agree that
the film could be a powerful
and effective tool, especially for
educating young people. One
observer suggested that it be
compulsory viewing for in-
habitants of the detox cells at
the local police station where it
could be shown non-stop 24
hours a day! This screening re-
minded me of all the carefully
targeted, narrow-focus films an
important and current topies
that the NFB produces and
which many of us never see. It
was a pleasure to see this one.

Another current topic in the
Atlantic provinces is censor-
ship. The New Brusnwick Film
Classification Board has de-
cided to ban David Lynch’s
Blue Velvet (George Rom-

ero’s Day of the Dead was also
banned but received compara-
tively scant publicity). The case
of Blue Velvet has drawn ire
from a number of people in-
cluding Fredericton film pro-
ducer John Pedersen of Capitol
Films.

New Brunswick is the only
province in Canada which has
banned the film. The decision
has received support from
people like Rev. Ivan Rayner,
the past-president of the Saint
John and District Ministerial
Association, a group which en-
courages letter-writing cam-
paigns against certain films
which it feels could be
psychologically damaging. E.H.
Bringloe, who has been chair-
man of the Classification Board
for a year and a half, argues that
the quality of a film has nothing
to do with the board’s decision,
it simply follows “acceptable
community standards”

New Brunswick is in an odd
situation — its English-language
films are classified by this
Board, whereas French-lan-
guage films, shown in the pro-
vince’s 18 francophone thea-
tres, are classified in Quebec by
the Régie du cinéma. Now, |
wonder what would happen ifa
French-language version of
Blue Velvet were to be re-
leased?

The lower end of Argyle
Street in Halifax may someday

production.

Our specialists, with twenty years of
experience, can design an insurance
program to suit your specific needs.
We have world-wide facilities.

or

Telex:

TAILLEFER, DEVINE
& ASSOCIATES
INSURANCE BROKERS LTD.

Offering a comprehensive insurance
package on all your feature, television,
commercial, theatrical or special event

MICHAEL DEVINE, c.I.B.

JACQUES TAILLEFER,C.I.B.F.lIC.

240 St. Jacques Street, 10th Floor
Montreal, Quebec H2Y 1L9

Telephone: (514) 288-2544

055-61159

become Nova Scotia’'s answer
to London’s Wardour Street —a
veritable warren of filmmakers
are settling in. On one side of
the street is the NFB and facing
them are Gerard Dolan's new
company Videoactivity, Lulu
Keating’s Red Snapper Films
and Chris Zimmer's Imagex.

The latter served as the Nova
Scotia production end for the
Dutch company which filmed
Mind Shadows in Cape Breton
this winter. Their joint associa-
tion is continuing through this
summer, when final sequences
will be filmed in Amsterdam, to
the final release planned for

MUSICAND
POST PRODUCTION

early fall. The film will be re-
leased in English, English-
Dutch, and English-French ver-
sions targeted for specific audi-
ences in Canada (by Cinefile)
and in Europe (by a Dutch dis-
tribution company). This kind
of trans-Atlantic co-operation

—

SOUND PRODUCTIONS LTD.

322 DUFFERIN STREET, TORONTO, ONTARIO M6K 126 ¢ (416)534-4211
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is most exciting for us in this re-
gion. Zimmer pointed out to
me that several Canadian crew
members have already re-
ceived job offers in Europe as a
result of their participation on
this film.

Red Snapper/Imagex is also
hard at work in pre-production
on Lulu Keating's feature Af-
rica Chronicles. They have vi-
sited Africa once and are plan-
ning a second trip this summer
to Kenya and Tanzania to scout
locations and make various
local contacts. Zimmer told me

that funding is falling into place .

and, if all goes well, they hope
to be filming in Africa.

From Chris I learned that
though the legislation for the
proposed provincial Film Com-
mission is still pending, the pro-
vince has through the depart-
ment of Culture, Recreation
and Fitness become active in
providing production funding
for film projects. It provided
some financing for Mind
Shadows, for Bill MacGilliv-

ray’s Life Classes and Michael
Donovan'’s Codco productions.
It is encouraging to see the pro-
vince starting to take this posi-
tive stand with respect to film
financing.

Anyone out there remember
Star Channel, Atlantic Canada’s
shortlived contribution to the
pay-TV marketplace? After a
year of head-to-head competi-
tion with First Choice and C-
Channel (another shortlived
entity) the star fell and Star
Channel went into receiver-
ship. In the path of this plum-
meting meteor another entity
was formed — Studio East.

During its brief existence
Star had built a small but
sophisticated, studio facility
from which it broadcast its
packaged programs and which
it hoped to turn into a small
production center. Now this
facility has been rolled into
Studio East and under former
Star mover and shaker, Andrew
Cochran, is developing various
projects. A recent one is two
half-hour episodes of a chil-

dren’s TV drama called Bliz-
zard Island which it has un-
dertaken jointly with CBC. Di-
rected by Fraggle Rock alum-
nus George Bloomfield, they
will serve as pilots for a full-
fledged series. It is a fantasy
show involving two children
who have to return a magic
necklace to its rightful owner,
the Great Argon, and pass
through a variety of adventures
in the pursuit of this goal. The
production uses both CBC and
Studio East facilities as well as a
veritable bestiary of puppets. 1
can hear the chains rattling in
the dungeons already.

ERRATA

Director Ed Riche (not Rich)
telephoned to tell me that his
film is called Rolland's Prog-
ress and not Rollin’s Progress
as I had misspelled it in Cinema
Canada, #138. Furthermore
he told me that although it has
comic elements in it, it iS more
properly in the dramatic mold
than the comedic one. I also
heard from Maurice Victor

Deal yoursell a winning hand... call SONOLAB!

1500 PAPINEAU AVE,
MONTREAL. QUE. CANADA H2K 4L8

TELEX: 055-61722

TEL.: (514) 527-8671

YOUR BEST
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SHOOTING STAGES
LAB, SERVICES
NON LINEAR EDITING

Thorburne in New Brunswick
who informed me that the
Tourism, Recreation, and
Heritage Film Commission
which I had reported as already
being set up in Cinema Cana-
da, #1309, is only in the process
of being established. My
apologies to both.

Christopher Majka ©

MONTREAL — Anne of Green
Gables and director/ producer
Kevin Sullivan have been
awarded a George Foster Pea-
body Award for meritorious
service in broadcasting in
1986.

The highly acclaimed Cana-
dian television — movie is the
first Canadian production to
win a Peabody Award, present-
ed by the University of Georgia
School of Journalism and Mass
Communications.

In all, 25 ‘Peabodys’ were
awarded. They are to broad-
casting what a Pulitzer priize is
to literature, a Sullivan spokes
person explains.

RE-RECORDING STUDIOS
POST-SYNC. DUBBING FACILITIES
POST-PRODUCTION ASSISTANCE

VIDEQ DUPLICATION

Decline video
goes to market

TORONTO - Hailing it as the
most highly acclaimed movie in
the history of Canadian cinema,
New World Video has released
The Decline of the Ameri-
can Empire on video.

Denys Arcand’s sex comedy
began its run in theatrical
movie houses starting in July
1986. Still playing in major
movie houses across Canada
Decline has grossed over $4
million so far with $3 million of
that coming from Quebec
alone.

The video version of the De-
cline will be available in both
subtitled and dubbed versions,
states a New World Video news
release.

Marshall Forster, vice-presi-
dent and general manager of
New World Video, said that
based on Decline’s theatrical
success he is hoping it will be
equally popular on video.

Forster said a market-by-
market advertising campaign
will be used. He said an embos-
sed cover has been produced
that is “very classy.”

Decline won eight Genies
including best picture and best
director, was nominated for an
Academy Award as best foreign
picture of 1986 and won the
Critics International Award for
Best Picture at the Cannes Film
Festival. In total it has won 21
prizes worldwide.

The video will be available
starting June 11.

New World Video is a divi-
sion of New World Mutual Pic-
tures of Canada Limited.

Roxy closes as
old theatres
get converted

TORONTO - One of Toron-
to’s most well-known reper-
tory movie houses has closed
down after a 15-year stint as a
revue venue.

The Roxy Cinema, located
on Danforth Ave. in the eastern
part of the city, closed on June
5.

The building that houses the
Roxy has been sold and plans
have been made to redevelop
the facility, said Tom Lit-
vinskas, who manages the
Roxy. Litvinskas also owns and
operates a group of other re-
pertory movie houses in To-
ronto.

The Roxy is a 670-seat cine-
ma that had one of the biggest
movie screens left in Toronto,
Litvinskas said.

He added that he anticipates
the Bloor theatre will pick up
the slack left by the closing of
the Roxy.
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Arcand gets
$100,000 from
provincial SGCQ

MONTREAL - Denys Arcand,
director of the highly success-
ful Déclin de I'empire améri-
cain, is the winner of this year's
$100,000 prize presented by
the Société générale du cinéma
du Québec.

The prize, which must be re-
invested into the winning film-
maker’s next film within 24
months, is awarded by a jury for
overall quality of excellence.
Sixteen Quebec-made feature
films were in the running this
year.

An additional $100,000 for
excellence, also to be re-in-
vested, was divided evenly be-
tween two films: Pouvoir in-
time by Yves Simoneau and La
Couleur encerclée by Serge
and Jean Gagné.

Two $50,000 prizes — primes
au succes — went to producers
Rock Demers for La Guerre
des tuques and to Denis Dup-
ont for his documentary series
entitled Images perdues.

Both films were recognized for
cost efficiency — the best ratio
between the cost of production
and revenues.

Presiding over the awards
ceremony at the Montreal City
Hall, April 28, was cinematog-
rapher Michel Brault.

Prizes for excellence were
awarded last year to La Guerre
des tuques, directed by André
Melangon and Jacques et
novembre by  Frangois
Bouvier and Jean Beaudry.

Video by Nicholls
to fight cancer

MONTREAL — L’Esprit d’equi-
pe/Closer Together, a 25-mi-
nute film in aid of young cancer
victims, starring the Montreal
Canadiens, directed by Allan
Nicholls and shot by the award-
winning director of photo-
graphy Pierre Mignot, is now
available on video cassette.
This story about a young boy
undergoing cancer treatment,
who seeks solace in his dreams
of becoming a rock star and a
member of the Montreal Cana-

diens, was written and produc-
ed by Liz Morency of Les Pro-
ductions Liz Morency.

Proceeds from the sales of
video cassettes will go to
LEUCAN, a Montreal-based
non-profit organization, which
provides financial assistance
and moral support to young
cancer patients and their
families.

Vision 4 co-prod

MONTREAL - Sir John Gielgud,
age 78, will star in Daddy Nos-
talgie, a feature-length drama
to be directed by Francis Man-
kiewicz. This father-daughter
drama will co-star French ac-
tress Miou-Miou.

It will be produced by the
Montreal-based Film Vision 4
and AB Films (France). Shoot-
ing is scheduled for autumn in
France.

TORONTO’S TOP GUN!

B —————— .

TOP GUN EDITORS and COLOURISTS working
with leading edge technology for your video
posf-prqduction needs.

Last year we introduced the da VINC| COLOUR

CORRECTORS and the ABEKAS DIGITAL DISC RECORDER
to our market, watch for STEADI FILM, ULTIMATTE and a
PAINT SYSTEM capability this spring.

Now offering an efficient, economically viable, COMPLETE
video post production method for your long form projects.
Features one light picture with sync sound on film to tape
transfers, off-line editing systems in your production office with
your editors or ours, video tape master conform and tape to
tape final colour correction. ALL with the MAGNETIC NORTH
guarantee of quality service and technical back-up

throughout.

The Magnetic North Corporation
70 Richmond St. E. Toronto, Canada (416) 365-7622

FilmArts
FilmArts

16/35 post-production
Television and feature
production

461 Church Street
Toronto — Canada
M4Y 2C5

Telephone: (416) 962-0181

ONTARIO

ARTS
COUNCIL

The Ontario Arts Council offers grants to
professional artists who are residents of Ontario,
working in the following disciplines:

SCREENWRITING

to assist with the development of feature-length
dramatic screenplays.
Deadline: February 1

FILM

towards the production costs of documentary,
dramatic, animated or experimental films.
Deadlines: April 1, November 1

VIDEO

to assist with the production of original video art.
Deadlines: February 1, August 15

Please note: all applications must be supported
by examples of recent work.

For further information and application forms,
contact:

Film, Photography and Video Office
ONTARIO ARTS COUNCIL
151 Bloor Street West, Suite 500
Toronto, Ontario M5S 1T6 (416) 961-1660
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