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Annual report shows 
NFB in need of funds 

ficit was $7,759,808. The cost 
of operations was $67,178,7 11 
and the Parliamentary appropri­
ation was $59,4 18,903. 

Cost of operations includes 
English and French program­
ming at $33,871,709 
(537,642,351 in 1986) and 
$18,224,427 ($16,319,530 in 
1986), respectively. 

tribution and other services, re­
search and development) is up 
slightly at $11,601,483 
($10,829,539 in 1986). 

Management and administra­
tion expenses are down slightly 
at $8,749,732 from $8,829,658 
in 1986. 

tion and marketing of Englis 
programming at $1,702,73 
($5,451,337 in 1986). Th 
French programming sid 
shows revenues of $269,33 
( $612,032 in 1986). 

Macerola attributes this de 
crease to the loss of revenue 
from sponsored programs . 
films sponsored by CanadiaJ 

MONTREAL - All is not what it 
appears to be at the National 
Film Board, says Fran~ois 

Macerola, government film 
commissioner and chairman of 
the board. 

Showing a smaller operations 
deficit at year's end (March 31. 
1987) than in the preceding 
year, the 1986-1987 annual re­
port of the National Film Board 
of Canada was recently tabled in 
the House of Commons. 

However, Macerola told 
Cinema Canada, that although 
the report indicates a degree of 
stabilization in the wake of gov­
ernment funding cutbacks and 
the transfer of revenues from 
sponsored programs to the De­
partment of Supply and Ser­
vices, the NFB is in dire need of 
financial support. 

Thus, Macerola has requested 
a Parliamentary appropriation 
(1987-1988) of close to S72 
million representing an in­
crease of close to S 1 0 million 
over funding received from the 
federal government in 1986-
1987 

Macerola 's main concern is 
not simply generating revenue 
but rather generating revenue 
within the limits of the NFB 
mandate as a public producer 
and distributor of Canadian 
films with a cultural emphasis. 

He says that successful 
money-making films like 90 
Days, Last Straw, Train of 
Dreams are pushing the limits 
of the mandate into the com­
mercial realm. 

"I don 't want the NFB to be­
come too commercial," he says . 

.. I know very well that if! was 
going to sponsor a Decline II or 
a second Un Zoo la nuit or a 
television series we could make 
lo ts of mopey but this is not our 
mandate. " 

Should the government fail to 
increase the Parliamentary ap­
propriation in 1987 -1988, 
Macerola says, NFB will have to 
resort to the commercial mar­
ket at the price of transforming 
its mandate . This, Macerola 
says, he would not personally 
endorse. 

"As well as affirming our role 
as producer and distributor it is 
time for the government to give 
us the financial support we need 
in order to meet our mandate 
,,-ith competence," says 
Macerola. He says the increased 
appropriation would spark new 
incentive in the underfunded 
areas of feature. regional . 
women 's and animation film­
making. 

The annual general report 
( 1986- 1987) indicates that the 
cost of operations for the crown 
corporation in 1987, including 
the balance at the beginning of 
the year, was S69 ,818,9 13. The 
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annual Parliamentary appropri­
ation (operations) was 
563,272,631, the deficit -
56,546,282. 

In 1986, the operations de-
Operations also shows that 

the cost of general services (dis-

Revenues are down at 
$10,388,246 from $13,571,937 
in 1986. The largest decrease in 
revenues is found in the produc-
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government departments. 
"Two or three years ago total 

revenues generated by the NFB 
were $16 to S18 million," he 
says. 

Revenues from film prints 
rentals and royalties in the 
domestic market is S2,279,719 
($1,791,601 in 1986). Interna-

C I 
tional sales amounted to an all­
time record of $3,077,465 
($2,289,039 in 1986). 

"This has occurred because 
we have redefined the roles of 
our cultural ambassadors over­
seas. We have reduced their 
mandate strictly to marketing 
our films . This has created a vac­
uum where cultural informa­
tion is concerned but with extra 
money we will be able to rees­
tablish that. " 

Despite shrinking revenues, 
Macerola points out that the 
NFB completed 238 test-print 

N E M A 
approvals between April 1 , 
1986 and March 31, 1987, an in­
crease of 52 overlastyear. Close 
to 65 films went into produc­
tion during the same period. 

Many NFB achievements, 
highlighted in the report, were 
noted by the news media 
throughout the year. And it was 
this year, says Macerola, that the 
NFB began to renew its interna­
tional reputation through win­
ning a record number offestival 
awards ( 148 awards). 

Among 71 award-winning 
productions in 1986-1987 is 

G 
Deny Arcand's Le Decline de 
('empire amerlcain, an NFBI 
M&M co-production, made for 
$1.8 million, which has outper­
formed all previOUS Quebec fea­
tures in the box office. 

Anne Trister, directed by 
Lea Pool won a 1987 Genie 
Award for Best Achievement in 
Photography. Other 1987 
Genie award-winning films 
showing the NFB logo were Get 
a Job directed by Brad Caslor 
and Le Decline de ('empire 
amerlcain which won eight 
Genies. 

Here are the products 
that make it happen! 

• Lighting Filters • Painting 

• Projections • Dance Floors 

• Screens • Stage Platforms 

• Designer Materials • Special Effects 

• Fog and Smoke • Computer Software 
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• 
Majors 
taken to task 

TORONTO - The association 
representing the major Ameri­
can film companies in Canada 
was verbally blasted at a Par­
liamentary committee meeting 
for recommending an end to Ca­
nadian content quotas in broad­
casting. 

The Canadian Motion Pic 
ture Distributors Association 
(CMPDA) states in a written 
brief to a House of Commons 
committee that it regards con­
tent quotas as "unreasonable in­
terference with the free play of 
market forces . " 

But New Democratic MP 
Lynn McDonald, a member of 
the Commons Standing Com­
mittee on Communications and 
Culture, told association repre­
sentatives the recommendation 
is " totally irresponsible. " 

McDonald asked CMPDA 
president Millard Roth how he 
could make such a recommen­
dation when American pro­
grams carry 10 times the market 
force of Canadian programs. 
McDonald asked what the im­
pact would be if Canadian con­
tent quotas were dropped. 

Roth replied that you can 
look at television production as 
either market-driven or con­
tent-driven and suggested that 
using a market-driven system 
would be more successful. 

In the brief the CMPDA states 
its members recognize any 
country is entitled to ensure its 
broadcasting system represents 
its national image. 

"They do not, however, re­
gard content quotas designed to 
discriminate against foreign 
motion pictures and television 
shows as an appropriate means 
of achieving this objective," the 
brief states. 

As a matter of principle they 
are opposed to quotas "which 
they regard as an unreasonable 
interference with the free play 
of market forces which should 
govern the supply of entertain­
ment programming for broad­
casting purposes. " 

In response to recommenda­
tions contained in the Caplan! 
Sauvageau task force on broad­
casting the written brief also 
discusses a variety of other is­
sues such as copyright, the im­
portation of distant signals and 
a possible tax on videocasset­
tes. 

Voting member companies of 
the CMPDA include Columbia 
Pictures Industries, Inc., De 
Laurentiis Entertainment 
Group, Inc. , MGMlUA Com­
munications Co., Orion Pic­
tures Corporation, Paramount 
Pictures Corporation, The Walt 
Disney Productions Company, 
Twentieth Century Fox Film 
Corporation, Universal City 
StudiOS, Inc. , and Warner Bros. 
Inc . 
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