
Trade News 

Cannes: good news/ 
bad news 
Low marks are given to this year's 
Cannes Film Festival by Canadian 
participants who say most buyers at 
the market were tightfisted and 
interested only in the top films in 
competition. The success of jeSIiS 

tended to lift the depression 

Less filmmaking on 
the streets of Ontario 
The first four months of 1989 see a 
downtrend in the amount of foreign 
and domestic production in 
Ontario. The experts remain 
undecided as to whether this trend 
will continue through 
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the summer 22 

Masse accounts 
for his budget 
Communications Minister Marcel 
Masse defends his department's 
budget for 1989-1990 and lists his 
priorities which include" a fair and 
equi table regulatory and policy 
framework for cul ture and 
communications. " . .... ........ ... . 

Montreal loses a film 
commISSIoner 
Guy Trinque leaves his post as city 
film commissioner after five years to 
become a film consultant. He says it 
is time for a change and that the 
commissioner's job ain' t what it 
used to be. Montreal also reports a 
downturn in production .... ..... . 

'Rose to shoot a 
Lanctot script 
Director Hubert-Yves Rose has two 
films lined up including Tarzalla , 
written by Micheline Lanctot, and 
an adaptation ofjacques Ferron's Les 
Roses SallVages. Cinemaginaire, a 
new production company in 
Quebec, will produce the Rosel 
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Lanctot project ..... ... .... .... .... .. 28 
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Open skies, open season at MIP-TV 
Even the Soviets are doing deals and peddling T 'n' A in the international television 
markets (see above). Toronto editor Tom Perlmutter finds the heart of television 
darkness in the bowels of the Palais des Festivals. 

Thinking globally, axing locally 
What are the responsibilities of public broadcasters in the changing international 
broadcast environment? How to protect cultural diversity and true choice as new 
technologies and commercialization threaten to erase boundaries? Marcel Masse, 
Bernard Ostry, Pierre Juneau, and Michael Ignatieff are among those thinking 
about these issues. 

The Banff Television Festival turns 10 
An interview with Carrie Hunter, Executive Director of the festival, who says Banff's 
competitive, but npn-market atmosphere is unique among such events. Plus, 
highlights of the first nine festivals. 
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COVER: Upper teft: Artist's rendering 
of the Anik·E satellite in orbit around 
the earth, courtesy of Telesat 
Canada. Lower right: harness racing 
sequence from Colin Low's Transi· 
tions, courtesy of the National Film 
Board. 

LEFT: The Soviet Video Export 
company's ad from the Mlp·TV 
handbook. 

ON LOCATION 
City of C!wlllpiOlIS 

by Matt Hays ..... 
SliakeEaler's Rmllge 

by Helene Auclair 

'FILM REVIEWS 
jr!SIIS de MOlltreal 

by Maurie AIioff ....... ...... , .... .. .... . 
Palais Royale and Buying Time 

by Paul Townend 
The Carpellter 

by Janet Neely 
Ollzicille Speciale 

by Harriet Wichin 
Walchers 

by Paul Gottlieb . 

MINI.REVIEWS 
by Pat Thompson 

COLUMNS 
Fmllis Wes l 

by Mark O'Neill 
Prairie Pilise 

by Greg K1ymkiw 
Shool Alberla 

.......... ............ 

. . . . . . , . . . . , , . , . . , . . . . 

by Linda Earl and Charles Mandel 
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