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Disruption feared as Telefilm changes bosses

OTTAWA - One week after it
was announced that Andre
Lamy, Telefilm Canada’s execu-
tive director, would be stepping
down on Aug. 1 as head of the
corporation, Peter Pearson re-
signed his post as director of the
Canadian Broadcast Program
Development Fund, effective
June 1. The Pearson announce-
ment, made on May 2, took the
industry by surprise and the
combined departures have
spread concern about the
ability of the corporation to
maintain its efficiency during
the shuffle at the top.

Al presstime, Andre Picard,
head of French production at
Telefilm in Montreal. was
rumored to succeed Pearson as
head of the Fund, though Tele-
film would not confirm the
nomination.

In Montreal, industry feeling
about Lamy's departure is that,
although predictable given his
Liberal ties and the will of the
Conservative guvemmem to re-
place Liberal appointees to high-
profile posts like the one at
Telefilm, the timing couldn’t
have been worse. Both the Fund
in particular and Telefilm in
general had been functioning
smoothly and the new policies
were beginning to bear fruit,
Apprehension was widespread
that unless the government
chooses someone with a strong
private-industry experience in

film and television, the indus-
try will have to undergo another
waiting period while the new
executive masters the intrica-
cies of the industry.

These fears were echoed in
Toronto, although attenuated
by the belief that the new boss
would come from the ranks of
Toronto producers. The tradi-
tion at Telefilm is to have the
top post alternate between
Montreal and Toronto, and the
rumored appointment of fran-
cophone Picard as head of the
Fund suggests that an anglo-
phone will be tapped to head
the agency.

The announcement that
Marcel Masse, minister of Com-
munications, had asked Lamy
1o 5(0]7 dO\\'I\ was made ,‘\p[‘. 23.
The minister noted that the
appointment is “at the pleasure
of the Governor-in-Council” and
50 has no fixed term and can be
terminated at the minister's
descretion. Lamy has been
Telefilm executive-director for
five years.

"After five years, it is normal
to shuffle people Masse said
in an interview. "It has nothing
to do at all whether it is a Tory
government or a Liberal gov-
ernment. What is annoying
now is the fact that because it
is a new government doing
that, people suspect all sorts of
things.”

Telefilm Canada, formerly

the Canadian Film Develop-
ment Corporation, assumed a
major role in the production
industry when it took on the
administration of the Broad-
cast Program Development
Fund in 1983. Funded by a 6%
tax on the cable industry’s re-
venues the Broadcast Fund has
been a major booster of inde-
pendent film production in
Canada. Its current annual
budget is $68 million. Recently
the Fund appeared to be on the
verge of problems when the
CBC, the major player in acces-
sing the Fund, announced a
freeze on independent produc-
tions as a result of an $85 mil-
lion cutback in its budget. The
freeze prompted Communica-
tions minister Marcel Masse to
introduce changes in Telefilm's
mandate last month. It was
Lamy who oversaw new policy
directives to bring Telefilm in
line with the changed mandate.

Masse said that during his
term Lamy had “brilliantly
accepted” the double challenge
of strengthening the Canadian
film industry and improving
high-quality Canadian televi-
sion programs,

A senior DOC official noted
that Masse has been very
pleased with his relationship
with Lamy. However, Lamy is

(cont. on p. 49)

CRTC getsinact with own broadcast revision

TORONTO - Just days prior to
Communications minister
Marcel Masse's announcement
of a task force to conduct an
exhaustive review of broadcast
policy which would include a
look at the cable industry and
the CRTC, Canadian Radio-
television and Telecommuni-
cations Commission chairman
Andre Bureau announced that
the CRTC will be undertaking
its own major policy review of
cable regulations. In a press
release Apr. 4, Bureau said that
the review, slated to begin
hearings on Apr. 30, is an
attempt “to remove obstacles
through a more rigorous re-
view of our own objectives. We
intend to be rigorous in asking
ourselves whether or not we
can live without certain regula-
tions and still achieve the de-
sired ends. For example, the
thrust of the CRTC's approach
to cable rates is to speed up the
process and still ensure fairness
for cable operators and sub-
scribers.”

Bureau has taken a marked
deregulatory thrust to the ad-
ministration of the CRTC, par-
ticularly in relation to the de-
mands of the cable industry.

Through its decision-making
procedures the Commission
has de facto been making
broadcasting policy.

Its most recent policy deci-
sion has been the licensing of
distant television signals. The
creation of superstations which
would be carried across the
country by satellite and trans-
mitted to the home by cable
has been vigorously opposed
by off-air broadcasters who
fear audience fragmentation
and the erosion of their adver-
tising base. The CRTC decision
can be reversed by an appeal to
cabinet. Any interested party
can appeal to cabinet as soon
as a broadcaster is granted a
superstation license.

Bureau noted that other
issues to be discussed in the
cable review are signal carriage
priority, tiering arrangements,
audio services, simultaneous
substitution and subscription
television.

While Masse and senior DOC
officials were briefing the
media about the forthcoming
broadcast policy review, Bu-
reau was telling the annual
convention of the Canadian
Cable Television Association

how he was strengthening the
CRTC's policy making. He an-
nounced the introduction of a
strategic  planning branch
under the direction of Doug
Ryan. Bureau also said that he
has created “specific units
within the broadcasting direc-
torate of the commission which
will be exclusively concerned
with and responsible for policy
planning and development for
the various regulated sectors of
the broadcasting industry as a
whole.”

Masse denied that the CRTC
was pre-empting his policy re-
view. A senior DOC official said
it was in the CRTC's “best in-
terests not to make major policy
decisions.” He added that they
must all "sing from the same
song sheet.” In the meanwhile,
the official said, “the minister
will not do anything to contra-
vene his relationship with the
CRTC under the existing legis-
lative framework.”

Masse noted that he introdu-
ced Bill C-20 last December
which if passed by the begin-
ning of 1986 will allow him to

(cont. on p. 33)

Fundamental change
needed: hroadcast review

TORONTO - Communications
minister Marcel Masse Apr. 9
announced a long-awaited re-
view of broadcasting policy. In
a luncheon address jointly
hosted by the Canadian Cable
Television Association and the
Broadcast Executives Society,
Masse said that “changing
technologies and economics,
increased demand for services,
increased competition face
every broadcaster daily in the
exercise of the profession. Yet
that profession and that indus-
try are obliged to function
within the framework of legis-
lation that is more than 17
vears old. It is time for funda-
mental change.”

He said he will be appointing
a task force of “informed and
thoughtful people to guide the
review.” He noted that the task
force will undertake a funda-
mental review of the Canadian
broadcasting system. He added,
“policy for the Canadian broad-
casting system cannot be de-

veloped piece-by-piece. The
system is fragile — all its parts
are interrelated. All parts of the
system depend on each other
for success. The activities and
programs and investment plans
of cable operators and conven-
tional broadcasters and pay
operators and educational
broadcasters and specialty ser-
vices all have economic effects
on each other. And all these
partners, taken together, are a
single broadcasting system,
charged with achieving certain
cultural goals for the nation as
a whole. For these reasons
broadcasting policy must be
comprehensive. It cannot sim-
ply adjust one or two of the
pieces without considering the
effect on the rest of the system.”

The task force will under-
take its mission through a series
of closed-door meetings with
all interested parties. Ataback-
ground briefing with senior

(cont. on p. 33)

on

economic context.

Task Force Guidelines

The Task Force shall make recommendations to the Minister
of Communications on an industrial and cultural strategy
to govern the future evolution of the Canadian broadcasting
system through the remainder of this century recognizing |
the importance of broadcasting to Canadian life. The
strategy will take full account of the overall social and
economic goals of the government, of government policies
and priorities; including the need for fiscal restraint, |
increased reliance on private sector initiatives and federal-
provincial co-operation, and of the policies of the govern-
ment in other related economic and cultural sectors. It will
also take full account of the challenges and opportunitiesin
the increasingly competitive broadcasting environment
presented by ongoing technological developments. =
The Task Force will examine and make recommendations

e appropriate public policy uhiectives for the Canadian
Broadcasting system in tha environment of the 1986’3 an’t'i

casting service and the private broadcasting sector,
scope of the provincial broadcasting services . anﬂ’
nature of their interrelationships in the current aj

e the demands and desires of the public with
the services provided by the broadcasting s;
but not limited to, the balance to be sought
regional and local services ; the particular
phone and francophone audiences across
needs of ethnic audiences ; the needs nativa
andmespmahzednaedsofoﬂ!er _

e the role of regulation and other
including, in particular, expenditures
effective and eﬁieient mean ‘of achievir
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Masse to review and revamp broadcast policy

(cont. from p. 32)

DOC officials prior to Masse's
delivery of the speech it was
made clear that the task force
would consult important seg-
ments of the cultural commu-
nity as well as the industrial
sector. "We are not just talking
to private broadcasters and
cable,” said one official

The task force will be re-
quired to submit its report by
Jan. 15, 1986. The timetable as
outlined in the briefing is
roughly as follows: four-six
weeks for review of all previous
work ; six-seven months for
CDTISUI'((')“(JI]S across the coun-
try ; and two-three months for
the preparation of a report.

When questioned how open
the task force will be in re-
leasing briefs and background
information, a DOC official
said that would depend on the
task force. He noted that the
task force would have to offer
confidentiality in order to gain
the co-operation it requires. It
is not envisaged that the task
force will have statutory powers
to demand access to informa-
tion. “It will rely on moral
suasion.” He added that the
Freedom of Information Act
will be applicable.

Masse said he expected the
recommendations of the task
force to be incorporated into a
white paper. “I expect this
white paper to be referred to a
parliamentary committee, and
formal public discussion will
take place in that forum.” The
likely date for new legislation
is the fall of 1986.

In the background briefing,
DOC officials noted that the
uncertain broadcast environ-
ment was impeding investment
and growth. The officials spoke
of severe structural barriers in
the industry. When it was
pointed out that broadcasting
was the second most profitable
industry in the country, officials
noted that one “has to be aware
of an imbalance in profitability
between French and English
Canada, an imbalance between
the regional centres.”

Both Masse and Communi-
cations department officials
emphasized that despite the

fundamental review and the
likelihood of major policy
changes broadcasters should
not place “a freeze on activity.’
Masse said, "it is not the role of
government lo interfere in
vour pursuit of progress, nor to
further destabilize vour indus-
try. As a party and a govern-
ment committed to economic
growth and renewal, it is espe-
cially important tb us that vou
be able to pursue vour invest-
ment plans and vour strategies
for expansion in a healthy and
stable environment. Your role
is to run your businesses, to
fulfill vour commitments, and
to live up to vour mandates,
Our role is to ensure that you
do so within the best public
policy framework that it is pos-
sible to create for the good of
all Canada.”

The budget for the task force
has not yet been decided. The
task force will probably have
six members, their names to be
made public by the end of
April. At least one person has
volunteered to serve for 31 a
vear. A government official
said that members of the task
force “are not people who will
need this job for a living."

Response to the announce-
ment was cautiously optimistic.
Murray Chercover, president
of CTV, welcomed the initia-
tive. Paul Morton, president of
Global Communications, en-
thusiastically endorsed it. CBC
president Pierre Juneau told
the Canadian Film and Televi-
sion Association that he wel-
comed “the initiative taken by
the Minister to review the Ca-
nadian Broadcasting system.
Whether I will welcome the
results remains to be seen.” He
emphasized that it “is impor-
tant that the study consider the
evolution of the Canadian
broadcasting system through
the end of the century not just
for the next few years.” He
added that “the CBC will, of
course, be a willing participant
in the process.” He made it
clear that the CBC was under-
taking a continuing review of
changes in broadcasting. "We
have been,” he said, "and are
looking at the implications of
new distribution and produc-
tion systems using satellites

and digital technology, at more
sufficient and more economic
use of the broadcast spectrum,
and at the distribution of Cana-
dian programs not only within
this country but also abroad.”
He emphasized CBC's willing-
ness to work with other sectors
within broadcasting. “The svs-
tem is as complex asitisfragile
and, it we are to make the best
use of the opportunities avail-
able to us, then we will have to
work together with private
broadcasters, private produ-
cers, the cable companies, pro-
vincial  production  funds,
government educational agen-
cies, performing arts groups
across the country and the

whole creative community of

Canada.”

Bureau

(cont. from p. 32)

instruct the CRTC on broad
policy directives, He said that
“policy is government respon-
sibility. Policy will not be made
under the carpet. It will have
full parliamentary hearings.”
He remarked that in the mean-
while it was “always possible
to appeal to the government on

CRTC's decisions.’

In his lunchtime address to
the CCTA, Masse, sitting at the
same head table with Bureau,
made an impromptu reference
to the seeming differences
between himself and Bureau.
‘1 prefer to have his mind
working at the CRTC,” said
Masse, “than his head in my
office.”

In an interview with Cinema
Canada after Masse's speech
announcing a policy review
task force, Bureau seemed un-
abashed by the minister’'s refe-
rence to his head. Bureau told
Cinema Canada that the CRTC's
policy review “can't wait. we'll
have to adapt to the task force
later on depending on its poli-
cies. In the meantime we can't
sit and wait.”

He did say, however, that
renewal hearings for CTV,
CFTO, and Global will be de-
ferred, with their present
licences being renewed for
two vears. Because of forth-
coming policy changes, “it is
totally inappropriate to review
their five-vear plan” said
Bureau.

Bureau hinted that the main
focus of the task force would
be public broadcasting. "The
public sector Iriggered the
whole thing,” he said. “Because
of the impact of changes in the
public sector, the task force
will look at the whole broad-

casting sector.

Bureau welcomed the re-
view saving that “we've been
making changes piece-byv-piece
It is a timely revision." He
added that the CRTC's policy
studies could be blended into
the task force's research.

Senior DOC official Shirlev
Serafini denied that task force's
focus would be the public
sector. She told Cinema Canada
that it was mandated to look at
all sectors of the broadcast svs-
tem, including the CRTC. Sera-
fini said Bureau's view “"was
his own interpretation.”

Bureau welcomed a review
of the CRTC. "It is appropriate
to ask ourselves if regulations
are right,” he said. “There are
areas CRTC should withdraw
from.'

Bureau also had some qualms
about Bill C-20. "It is not as
clear as we would like it," he
told Cinema Canada. "There is
no doubt,” he said, “that the
power of direction should
come from the government if
well-defined. Whether the
appeal-tvpe clause should be
there or not remains to be seen.
It depends on the final word-
ing. I am concerned in Bill C-20
where the government can
intervene. The government
should not intervene on specific
licenses. It's not what the gov-
ernment wants to do. They
want to make broad policy.”

the
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@ a non-profit corporation

Q offering two national services
in French and in English

o designed exclusively for
Canada’s children and youth

2 and offering a major boost for
producers and distributors
across the country

e S R T R T S B W P

The application for Young Canada Television/Télé-jeunesse
Canada was filed with the CRTC on behalf of the corporation
by Government Film Commissioner, Francois N. Macerola,
April 30, 1985.
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Q une corporation sans but lucratif

Q@ Un réseau national offrant deux
services en francais et en anglais

Q une programmation innovatrice
destinee exclusivement aux
enfants et adolescents canadiens

Q une impulsion importante pour
les producteurs et les distributeurs
a travers le pays.

La demande de licence d’exploitation du réseau a éte
déposée aupres du CRTC le 30 avril 1985 par le
Commissaire du gouvernement a la cinématographie,
Francois N. Macerola, au nom de la corporation.
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Masse describes situation which provoked broadcast review

TORONTO - In a speech Apr. 9
to the annual convention of the
Canadian Cable Television
Association, Communications
minister Marcel Masse outlined
the upheavals in the broad-
casting industry which have
spurred the appointment of a
task force to conduct an ex-
haustive review of broadcast
policy.

He noted that since the last
Broadcast Act in 1968 total
broadcasting revenues in-
creased to three billion dollars
tincluding $905 million for the
CBC) from $356 million ($144
million for the CBC). “In 1968,
he noted, “over 30% of the
population received television
services only from the CBC.
Now, less than 2% of Canadians
rely only on the CBC and over
90% of Canadians have access
to at least 8 different channels.
Today Canadians spend 22% of
their viewing time watching
CBC, 46% watching other Cana-
dian channels and 32% watch-
ing American programming.”

There has been dramatic
technological change over the
past 17 vears : 21 programming
services, including the new
pay and specialty channels, are
now delivered by Canadian
satellites, and over 50 are re-
ceivable from American satel-

lites. Canadians are using sa-
tellite dishes to receive them.

“Thirty per cent of Canadian
homes can now ignore the
television programmer’s care-
ful work and watch programs
as they please on their video-
cassetle recorders and they
also have the option to ignore
the commercials on the pro-
grams they've recorded.”

Masse also noted that in the
same period the demands on
the CBC have grown immensely
and “the level of funding thatl
successive governments have
been able to provide in the face
of other priorities over the past
17 vears has not kept pace with
the increases in those de-
mands.”

He added that the "need for a
discussion of the role of public
broadcasting is clear. We must
be sure that the policies of the
government are in accordance
with the wishes of the people
whose tax dollars support the
public broadcaster and who
are served by its activities." He
said that a “new Canadian con-
sensus must be forged with
respect to our public broad-
casting. We must examine
Canada’'s expectations for its
national, regional and local
services and determine how
those expectations can best be

met.” He was al pains to poinl
oult, however, that he and the
government “intend to ensure
that public broadcasting nol
only survives but prospers in
the coming years.”

Last fall the CBC suffered an
$85 million budget cutback
which seriously threatened its
ability to meet its mandate
There is still some fear that the
CBC may face further cutbacks
in the Finance Minister's bud-
get announced for the week ol
May 20. Many observers feel
that the CBC cutbacks were a
major spur to the fundamental
review of broadcast policy.

In his speech Masse also in-
dicated how he has gone about
tackling some of the difficulties
encountered in broadcasting
since took he office last fall.

He listed the major problems:
cable’s concerns about revenue
restrictions and unlicensed
competition from satellite
dishes ; a production industry
struggling to develop in a "cli-
mate of unstable financing and
inconsistent public policy” ; an
underfunded public broad-
casting system ; a private tele-
vision industry facing increased
threats of technology and au-
dience fragmentation ; and an
overall lack of recognition of
the “profound importance of

ASTRAL BELLEVUE

the communications industry
to the Canadian economy.”

He said that he had respond-
ed quickly where he could. He
pointed to the work of the
Klingle commission (see Cine-
ma Canada No. 117] in estab-
lishing a regulatory framework
for broadcasting to remote and
underserved communities. He
noted that legislation intro-
duced last December will en-
able the CRTC to deal more
effectively with the threat of
unlicensed services. Masse
said another important step
was working with Quebec
communications minister J.F,
Bertrand to study the future of
French-language TV in Canada.
He noted a working group had
been established whose terms
of reference are :

e lo analyze the state of

French-language TV in Quebec
and Canada ;
e to examine, review the po-
licies, regulations and legisla-
tive frameworks of the two
levels of government ; and

e torecommend to ministers
the overview as well as an
outline of feasible and desirable
orientations and, where ap-
propriate, short and medium
term joint actions, taking into
account both private and public
sector contributions.

Masse said the report of the
working group, due in the next
few weeks, “will constitute a
major element in our overall
review of broadcasting policy.”

Finally, Masse pointed to the
changes in the Broadcast Fund
as his interim measure to help
the country's production in-
dustry.
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Juneau/CB C need policies for TV production, not distribution

TORONTO - In an emotional
departure from his prepared
text, CBC president Pierre Ju-
neau, in a luncheon address
Apr. 12 to the annual general
meeting of the Canadian Film
and Television Association,
called on Communications
minister Marcel Masse's forth-
coming broadcast policy task
force not “to piddle around
with distribution channels but,
for God's sake, how we can put
money back into production.”
Apologizing for his fervour he
said,"forgive me if I get heated,
but we find more ways of dis-
tributing foreign  product,
ignoring production.”
Juneau's outburst received
tepid applause from a private-
sector audience unmoved by
its public-sector suitor. At a
number of points in his speech
Juneau called for closer colla-

boration between the private
and public sectors but not at
the expense of existing CBC in-
house production. He added
the caveat that “we won't al-
ways see eye-to-eye because it
is a business relationship. But
we need each other; it's as
simple as that.”

Juneau told the CFTA that
the CBC plans to stick to its
ambitious Canadianization
program announced last Sep-
tember and jeopardized by the
$85 million budget cuts. He
said that CBC has set itself a
goal of bringing down foreign
programming in prime-time
by one hour per week or 26
hours per year in the peak
season until those programs
represent no more than four
hours a week of CBC's prime-
time schedule with a significant
proportion of foreign programs

coming from the UK. and Eu-
rope rather than the U.S. He

added there there were similar

goals for the French television
network.,

Juneau's timetable for re-
placing foreign programs is
1988-1989 at the latest. He in-
dicated that he regarded the
private sector "as our partners
in this enterprise ; it is still our
firm intention that 50% of prime-
time programs in drama, variety
and entertainment generally
come from private producers.”

He said that by the end of
February 1985, the English and
French networks of CBC had
committed between $35 and
$40 million to projects co-fi-
nanced by Telefilm, involving
the payment of about $17 mil-
lion in cash to independent
producers in 1984-85. This re-
presented 135 productions in

drama, variety and children’s

programming for a total of

about 400 broadcast hours.
Much of this production has
not yet been scheduled for
telecast.

The list of upcoming produc-
tions include 22 new episodes
of Danger Bay co-produced by
Paul Saltzman with Disney
Channel ; Anne of Green Gables,
co-produced by Kevin Sullivan
with PBS ; two features — Toby
McTeague and Striker’'s Moun-
tain ; seven new half-hours on
the children’s international
festival in Vancouver ; six new
hours of American Century
with Michael Maclear and Ian
McLeod and an international
co-production on Democracy
with Patrick Waltson. Juneau
noted that CBC is actively ne-
gotiating for two new sitcoms,
eight to 10 features, two mini-

We put it all fogether

coast - to - coast
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series, three or four children’s
series and 10 to 12 prime time
variely specials. He added that
the French network was just as
busy. Juneau called on pro-
ducers to present proposals for
popular series. “We must have
Canadian series with high pro-
duction values which generate
the same kind of interest on the
part of the audience” as the
American series they will re-
place.

Juneau noted that CBC's
financial position would have
to be solved if its Canadianiza-
tion goals are to be met. He
applauded the new rules for
the Broadcast Fund but made it
clear thev were a one-year
interim solution. He said “work
has to start quickly on a longer-
term financing solution.” He
added that the CBC has made
proposals 1o the government
and will continue efforts to
reduce administrative expenses
to direct more money into pro-
gramming. He warned, how-
ever, that “it would be very
unwise to create more work fOT'
independent producers by
cancelling CBC-produced pro-
grams and bringing about
more layoffs at the CBC."

He told the audience of pri-
vate-sector producers and ser-
vice suppliers that the proposed
Toronto  Broadcast Centre
would not take away jobs from
them. "It is not our intention to
bring ‘in house’ any of the craft
functions or services now
obtained from private compa-
nies,” he reassured his au-
dience. "Second, our calcula-
tions with regard to studios
and related support areas are
based on a mean or base pro-
duction-load and are not de-
signed to meet the peaks of
production.” In other words,
private sector procurement
would continue to play an
important part at the CBC.

Juneau concluded his speech
with a final call for co-operation
between the public and private
sectors. “The solution will
come when we stop fighting
over the territory like animals
and work together to develop
it, when we find ways to use all
the talent this country has to
offer, when we can offer our
audiences the quality and
quantity of Canadian television
they have every right to expect.”

Concordia screens
student production

MONTREAL - Y.E.S, Concordia
University’s Film and Photo-
graphy department's year-
end screenings take place May
2-4 at the university’s Conser-
vatory of Cinematographic Art
as students present films and
photographs of their work in
the academic year just ending.
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Bidding a failed experiment as theatres close

TORONTO - Bidding for the
product of major American
studios has failed, according to
many industry observers,

“There's been no bidding
since Christmas. Only one or
two summer pictures are being
bidded,” a leading independent
distributor says. Another dis-
tributor confirmed this, saying
that “the formality of bidding is
going on. Everyone follows the
procedure. But 90% of the films
goes to the circuits they went
to before bidding was intro-
duced. It's almost like a gentle-
man's agreement.” However,
Curly Posen, executive secre-
tary of Motion Picture Theatre
Associations of Canada, the
national lobby group of exhi-
bitors, said bidding is still
going on.

Bidding was introduced in
the summer of 1983 by Lawson
Hunter, the director of the
Combines Investigation branch,
to spur competition among
exhibitors. Hunter received
undertakings from the major
American studios to put films
up for bid to exhibitors. The

undertaking did not commit
the studios to disclose why
particular bids were accepted.
Independent exhibitors have
complained in the past about
secrecy around bid acceptance
and rejection, Prior Lo bidding
independent exhibitors were
locked out of access to the
product of the Hollywood stu-
dios which went to the two
major cinema chains, Odeon
and Famous Players. Garth
Drabinsky, then president of
Cineplex, complained about
lack of competition which led
to Hunter's investigation. Sub-
sequently Drabinsky purchased
Odeon Theatres. Industry ob-
servers felt that Odeon was
weakened as a result of bidding.

Independent exhibitors and
distributors have consistently
complained that the bidding
mechanism as introduced has
been fatal for independent
exhibitors. A leading industry
figure said, “"Lawson Hunter
lessened competition in exhi-
bition and distribution to a
degree that is unprecedented
in Canada film history. The

whole affair is badly handled.
It's a absolute disgrace. Those
people in Ottawa should lose
their jobs.”

Don Partridge, a senior offi-
cial with the Combines branch,
denied Ottawa's responsibility
for the decline in competition.
He lold Cinema Canada "bid-
ding may have declined be-
cause of fewer actors in the
marketplace and because there
is more product available.
There are more pictures chasing
a conslant number of screens.
Exhibitors don’t have to scram-
ble for product as theyv did
before. They're not going after
the same pictures.”

When asked ahout adverse
industry reaction to bidding
Partridge commented that “if
there is evidence of detriment
to competition under the mer-
ger provision then we can take
action, In terms of the under-
takings we are satisfied at pre-
sent that there doesn't exist a
situation that any exhibitor is
unable to obtain product.”

(cont. on p. 39)
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CONVERSIONS

PAL e SECAM e NTSC

We convert

17, %" and 2" Beta and VHS Video Tapes
to and from the three world TV Standards -

For all your worldwide video needs

Call Us At
416-449-3033
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29 Prince Andrew Place, Don Mills, Ontario Canada M3C 2H2 (416) 449-3033

Calling all producers, art directors,

production managers, etc. We are
here to save you money. If your
production requires products

for movies or T.V., call MMI.
MMI will supply merchandise

free of charge for your

future productions. Example of
merchandise supplied:

computers, stereos, food products,
motor cycles, footwear, beverages...
All merchandise is loaned free

of charge.

For more information,
call Philip Hart (416) 667-1300.

We service all of Canada.

MMI Product Placement Division
150 Norfinch Drive, Unit 2
Downsview, Ontario

M3N 1X9

A COURSE
IN FILM AND TELEVISION
WRITING

FOR PROFESSIONALS

OFFERED BY
YORK UNIVERSITY’S
FILM & VIDEO DEPARTMENT

TIME: SEPTEMBER 10to DECEMBER 10,1985
TUESDAYS 7-10 p.m.
(DOWNTOWN LOCATION)
INSTRUCTOR: BENASHUSTER

Formerly Story Editor, CBC Drama;
Literary Manager, Tarragon Theatre
ENQUIRIES: Professional Screenwriting
Department of Film & Video
4700 Keele Street
Downsview, Ont.
M3 1P3

APPLICATIONS: Should be accompanied by portfolio

Interview may be recommended

DEADLINE: June 1,1985.
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New TF policies reduce cash from CBC

TORONTO - Private producers
in Ontario expressed dissatis-
faction with elements of Tele-
film's new financing arrange-
ments at a packed Telefilm
information meeting Apr. 10.
The meeting was called to out-
line new Broadcast Fund ad-
ministrative policies resulting
from the changes in Telefilm's
mandate announced by Com-
munications minister Marcel
Masse last month. Facing a
standing-room-only crowd of
about 200, Andre Lamy, execu-
tive director of Telefilm, and
Peter Pearson, director of the
Broadcast Fund, were grilled
by producers on the exact
nature of the new licensing
arrangements.

At issue is the additional 16%
of the film's budget that Telefilm
is prepared to invest in a film
by matching license fees from
broadcasters. Producers would
like to see that additional
money as a license rather than
a loan. However, Pearson said
that Telefilm money is avail-
able only “as an investment,
loan or loan guarantee.”

What angers producers is
that the additional 16% of equity
investment by Telefilm will be
outweighed by a 16% reduction
in income from license fees
paid by the CBC. CBC has re-
duced license fees in order to
find the $15 million it promised
to independent producers for
the coming year. The CBC ar-
gued that the fees would be
made up by matching money
from Telefilm.

Bill Macadam of Norfolk Pro-
ductions told Cinema Canada
in a phone interview that all
the new arrangement does is
put producers further into
debt. “The economics are not
changed one whit,” he said. He
accused Telefilm of reinter-
preting Masse's meaning. In
his announcement Masse said,
"Telefilm Canada will be allow-
ed to match on a dollar-for-
dollar basis the license fees
being paid by Canadian broad-
casters. The impact of the
matching of license fees will be
to double the value of the
license fee commitmenlts
made by Canadian broad-
casters during the next vear.”
But if Telefilm advances the
matching money as a loan or
investment it does not double
the value of license fee com-
mitments.

Macadam is enraged thal
Telefilm does not seem to
understand the difference
between financing either
through equity or debt and
revenue streams. He noted that
“license fees are the only source
of income for producers.” He
added that the matching fund-
ing was supposed to be a sub-
sidy to the network and Trea-
sury Board has said there isn't
a problem. He accused Lamy of
never having understood
financing. “These guys have
got to go,” he said. “It's the
history of the bloody thing. The
reason we don't have a healthy
indigenous culture is because
no one looks at the economic

realities of production.” Maca-
dam said a viable system would
require the CBC to pay 50% of
a production’s budget in license
fees. He pointed to the example
of Channel 4 in the UK. which
pays on a sliding scale of 120%
to 110%. He said that CBC is
averaging under 20% on license
fees and that is now goingto be
cut in half.

Peter Mortimer, execulive
director of the Association of
Canadian Film and Television
Producers, told Cinema Canada
that the "CBC is renegotiating
downward commitments that
have been made.” He said that
CBC's license fees "are the
lowest in the western industrial
world. It's an absurd situation.”
He admitted, however, that
there mayv be a problem with
“Telefilm going outside its
legislated mandate as to how it
uses its money.”

Pearson told the producers
at the meeting that while he
shared their concerns they
weren't an impediment to
production. He quoted over
$30 million worth of produc-
tion signed in March. He said
that “the recoupment schedule
is being favourably organized
for the producer. The private
investor will be made whole
before we recoup the supple-
mentary 16%."

Under Telefilm's new poli-
cies, Telefilm can invest up to
49% of a project’s budget under
the following conditions : for
distinctly Canadian projects
which achieve 10 points in the

Canadian content point sys-
tem ; for the production of a
pilot program for series ; and
by matching license fees. The
latter is only available for the
period from April 1, 1985
March 31, 1986.

Other matters that raised the
interest of the producers were
the future of theatrical films,
the level of license fees from
broadcasters and the Broad-
cast Development Fund.

Filmmaker  Don Sherib
asked Lamv what Telefilm's
attitude  was about leature
films. Lamy said that “the first
budget of Telefilm is still there
but small relative to the Broad-
cast Fund.”" He added that "it is
up to the film industry to pro-
pose feature films to the broad-
casting industry. Last vear 25
out of 96 projects were features.”
However, independent distri-
butors polled by phone by
Cinema Canada indicated there
was little theatrical future for
Broadcast Fund features

On the development fund
Lamy said that he "will not
impose any strict guidelines. 1
want to make sure that the end
result is a serious project. I
trust broadcasters and produ-
cers without strict guidelines.”
To access development money
producers must show that a
broadcaster has an interest.
Under the new regulations
Telefilm can provide up to 10%
of the Broadcast Fund for pro-
ject development.

On the question of the level
of license-fee from broadcaster,
Pearson said there was no fixed
floor. "That's the hardest ques-
tion," he said. "The lowest
that's come in is $100."

L

On ‘Finders Keepers' starring Lou Gossett Jr, Beverley D'Angelo and Michael O'Keefe; Director
Richard Lester answered the question

In Any Vision Calgary Has It All!

: . WHY CALGARY?

“Well, it's my third time in Calgary, and |
was very well treated and very happy on
‘Superman [II'." The co-operation we had
from the Alberta Government and the City
of Calgary was marvelous. From the police
to the tuwmpeople, eVeryone was so generous
in allowing us to come in and interfere with
their lives. It seemed to be a wonderful place

to shoot.

Calgary contact

You have a wide variety of scenery within
an hour's drive of Calgary and plenty of hotel
rooms for a crew. [ enjoy working with the
Canadian members of the crew. [ know many
of the people in each grade. It made for a nice
homecoming and you don't have to introduce
yourself on the first day of shooting. There
are many reasons, certainly economics can-
not be ruled out. It is considerably cheaper
without any loss of quality”

Calgary has no retail sales or accommoda-
tion tax, and has regular air service to most
major cities in the L1.S

For further intormation on shooting 1

David Crowe, Film Commissioner
Calgary Economic Development Authonty
P.O. Box 2100, Station M

Calgary. Alberta T2P 2M5

Telephone (403) 268-2771

Andre Lamy noted that Tele-
film's administrative costs are
now 6.7 million up from $1.2
million two vears ago. Telefilm
has offices in Los Angeles,
London and Paris as well as
Montreal, Toronto, Vancouver
and Halifax. A second American
office is due to open in New
Vork, Telefilm employvs about
75 people. The heads of the
overseas offices were present
at the information meeting,

Cable prizes
for excellence

TORONTO - For the second
vear the annual convention of
the Canadian Cable Television
Association presented awards
for excellence in cable pro-
gramming. Awards were made
Apr. 11 in eight categories. The
winners were :

Current affairs/documen-
tary — Speakout Productions
and Dana Huggard of Rogers
Cable in Vancouver for Fight

Back : Vancouver Transition
House.
Entertainment -  Bryan

McRae of Armstrong Commu-
nications in Welland for Local
T7T77.

Ethnic — Margarida Aguiar of
Maclean Hunter Cable in Park-
dale, Ontario for Sim Podemos
(Yes, We Can).

Event — Gordon Donnelly for
CF Cable TV in Montreal for
Festival Multi-Ethnique.
Promotion - Leslie Payne,
Furio Sorrentino for Shaw Ca-
blesystems in Vancouver for
Emily Murphy House Christmas
Fund.

Seniors — Jocelyn Cowan and
Pat McKegney of Rogers Cable
in Kitchener for Roundabout.
Sports— Russ Greaves of Shaw
Cablesystems in Nanaimo, BC
for cCarling O'Keefe World
Championship Bathtub Race.
Youth — Gary Levine and Ste-
phen Henry for Rogers Cable in
Toronto for Kalaphraz.

Senior cable officials called
for greater integration of
marketing campaigns and pro-
gramming in speeches to the
audience of cable marketers
and programmers,

Bidding fails

fcont. from p. 38)

Earlier this vear executives
of the Landmark Theatre chain
leased almost hall their holdings
to Cineplex-Odeon because of
the adverse elfects of bidding
Posen said that theatres are
still closing as a result of hid-
ding Figures were not available

Foreign Oscar to York

FTORONTO - A York University
film student has copped top
foreign prize at the student
Oscars. Peter Wevman took the
Best Student Foreign Film
award for his 51-minute docu-
mentary, The Leahy's : Music
Most of All.
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HMI LIGHTING
Five New Models in the HMI Range —a
12kW ‘Sirio’ Fresnel

SIRIO 12kW HMI
A major development from
Quartz-color, this brand new 12kW

- fresnel spotlight has been produced to _
replace the traditional ‘Brute’ !ummam
for iarge—scaie film produetions g

Complete Film
 Equipment Rental
- 16mm and 35mm Cameras
Sound and Lighting Equipment
Generators, Sound Stud:os :

Sales

Distributors of Tiffen, Ros&o
Lowel and Osram
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Kupecek

It's springtime in the Rockies.
The cameras are rolling again.
The oil patch may revive. And
long-distance bouquets have
landed on some Alberta door-
steps. _
L ]

At the ACTRA Awards in Ottawa
April 3, Alberta moved into the
spotlight several times. Calgar-
ian Don Truckey won a Nellie
for best dramatic script for tele-
vision with his For the Record
script, Rough Justice, produced
by Marvke McEwen. Truckey,
29, an editorial writer at The
Calgary Herald, claims his long-
distance breakthrough with
network CBC was "a classic
case of someone {Peter Lower)
pulling something out of the
mail" Since then, Truckey's
Tools of the Devil has also
been broadcast on For the Re-
cord, and his half-hour Next
Year Country produced by CBC
Calgary.

In competition for the award
with Truckey was Jeannine
Locke's script for Chautauqua
Girl. That CBC movie, shot on
location in southern Alberta,
won the Nellie for Best Televi-
sion Program of the Year for
veteran producer Locke. Chau-
tauqua Girl, set in the “prairie
towns of the 1920's, drew a
record viewing audience of
nearly 2.6 million for its January
'84 telecast.

Another final nominee for
best television drama script
was Sharon Riis of Lac la Biche,
Alberta, for Change of Heart,
produced by Anne Frank for
For the Record. Riis has two
projects in the near future :
a mini-series on Metis women,
and a feature, Loyalties, to be
directed by Anne Wheeler in
June.

Fred Diehl was the recipient
of the John Drainie Award for
Distinguished Contribution to
Broadcasting. Diehl, a veteran
producer/director, spearhead-
ed the revival of national and
regional radio drama, and was
responsible for establishing
Calgary as a radio drama centre
over a decade ago.

In Jasper, Wendy Wacko is in
pre-production on Striker’s
Mountain, for a five-week shoot
with a start date of April 13.
The $1.5 million made-for-tele-
vision feature about a family-
run mountain resort will be
directed by Al Simmonds, with
Richard Leiterman as D.O.P.
Participants are  Telefilm,
AMPDC, Superchannel and
private investors.

In Calgary, Garry Toth and
Helene White of HBW/Toth Co-
productions have completed
taping nine episodes of Con-
necting, a Phil Donohue-style
talk-show for teenagers.

[ ]
Artists in Alberta united in

March to oppose the Mulroney
government's cuts to the CBC
and federal cultural agencies
In Edmonton March 10, a crowd
of more than 700 overflowed
the Shoctor Theatre in a highly
successful rally, The Alberta

Ballet Company, the Edmonton
Symphony, the Edmonton Art
Gallery. Northern Alberta Per-
formers Branch of ACTRA, the
Phoenix Theatre, the Directors
Guild of Canada, the Play-
wrights Union of Canada, Ca-
nadian Actors Equity and others
joined forces in an evening of
entertainment and presenta-
tions.

In Calgary on March 20, a

news conference timed to coin-
cide with the national protest
in Ottawa, bloomed into a mini-
rallv. Organized by the Southern
Alberta Branch ol ACTRA, the
conference featured speakers

from the Playwrights Union of

Canada, the Periodical Writers
Association of Canada IPWAC),
Equity, ACTRA, Dancers Studio

Wesl, American Federation of

Musicians, the Off-Centre Cen-

@

tre, and the Calgary Society of
Independent Filmmakers, Al-
though the CBC facilities in
Edmonton and Calgary were
realtively unscathed by the
cuts, it is generally acknowl-
edged that this is because the
CBC services here already
operate on such a lean budget
that futher trimming would
dissipate them — as a region —
and as a voice.

MOoTION PICTURE GUARANTORS INC.
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HOME BOX OFFICE
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HONG KONG
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CFTAseesindy future in alliance with broadcasting companies

TORONTO - Wilson Markle,
the new president of the Cana-
dian Film and Television Asso-
ciation, says that the indepen-
dent production sector must
come to the aid of the broad-
caster. In a phone interview
with Cinema Canada just after

hiselection Apr.12, he said that
“the independent sector will
only survive with the health
and help of the broadcaster.
The broadcaster is facing a lot
ol pressure and has to fight to
survive.” Markle noted that the
CFTA will be preparing briets

and consulting with the about-
to-be appointed task force on
broadcast policy. He noted that
“the main force of the briefs
will be hopeful rather than
critical.”

Markle is particularly hope-

TONY MASON

IR,

KATHY MICHAEL McGLYNN

CONTACT

BRUCE 6. KYLE

gy P

DIRECTOR

416/466-6549

¢

Bruce 6. Kyle
Personal Management, Inc.
One Shudell Avenue
Toronto, Ontario

M4d 105

GRANT COWAN

TOMY NARD!

CONTACT

LILIANE STILWELL

KAY TREMBLAY

LISA PIERCE

of The Characters - 416/964-8522

ful of an alliance with the CBC.
Commenting on Pierre Juneau's
speech Apr. 11 to the CFTA at
their annual meeting, Markle
said, "he turned an adversary
ime} into a support” Ju-
neau called on the CFTA to
work with the CBC for the
future of broadcasting. Markle
said that if Juneau “can admi-
nistrate what he promises to
deliver, he can count on a great
deal of support.” He cautioned,
however, that "to date they (the
CBCI have not been able to
administer what they promi-
sed.” Juneau promised the
CFTA a radical Canadianiza-
tion of prime time program-
ming with at least 50% of that
programming to be provided
by the private sector.

Markle praised the CBC for
its work with the private sector
on production services. How-
ever, he was not happy with
recent CBC decisions to do all
computer graphics in-house.
He complained that the CBC
was spending millions of dol-
lars on new equipment which
should be going to program-
ming. He noted that his com-
pany, Mobile Image. “supplies
more computer graphics and
special effects to the American
networks than to the CBC. The
CBC should be our largest
client. It's our smallest.”

In his speech Juneau pro-
mised that CBC's new broad-
cast centre will not compete
with private sector production
services, a statement which re-
lieved Markle. On the conten-
tious problem of CBC license
fees Markle said that "it would
be counter-productive to take
that issue on.”

Markle was acclaimed presi-
dent of the CFTA at their
annual general meeting Apr,
12. Markle told Cinema Canada
that he became president be-
cause he "was chairman of the
nominating  committee. [
couldn't find anyone else to do
it. Nobody wanted the job
knowing the issue. The presi-
dent has a lot to lose and little
to gain.”

Other members of the new
CFTA executive include Peter
O'Brian, vice-president pro-
duction; Isme Bennie, vice-
president distribution; Find-
lay Quinn, vice-president ser-
vices; John Ross, treasurer;
Robin Chetwynd, secretary;
Jack McAndrew, director Mari-
times; Francois Champagne,
director Quebec ; Alison Clay-
ton, director Ottawa; Les
Weinstein, director West;
Michael Macmillan, director;
Derek McGillivray, director,
Victor Solnicki, director. Markle
succeeds Stephen Ellis.

ARTHUR
WINKLER,
CLU

Creatively adapting insurance
protection for the media,
communications and
entertainment industries.

Our facilities include markets for :

Feature films @ Television e Theatrical
Productions e Broadcasters ® Book,
Magazine, Newspaper Publishers @
Writers @ Record, Tape, Music
Publishers ® Concerts @ Festivals @
Special Events.

Royal Bank Plaza
South Tower 28th Floor

P.O. B
DENIS SIMPSON RUDY WEBB Foronts DR
Ms) 2)3
CONTACT CONTACT $1CESGE

MICHAEL OSCARS
of Oscars & Abrams
416/860-1790

LARRY GOLDHAR
of The Characters
416/964-8522
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Ancillary sales only salvation for Canadian theatrical distributors

TORONTO - Ancillary sales are
keeping theatrical features
alive and well in Canada, say
leading independent distribu-
tors.

Phone interviews with five
leading distributors revealed
that ancillary sales are provid-
ing more than 50% of revenues
for these companies. The
fastest growing segment is in
home-video  sales. Daniel
Weinzweig, president of Nor-
star. said that home-video is
providing nearly as much re-
venue as theatrical releases
Other ancillary  sales come
from television, pay-T\" and
syndication. Despite the im-
portance of ancillary
Weinzweig emphasized that
theatrical releases are \vital
“They create the demand in
pav and home video. Theatrical
is the keyv to our business. It is

sales,

the thing that makes the rest
work.”

Larry Rittenberg, president
of Creswin, said that “the risk
with theatricals is so high that
it is necessary to have ancil-
laries to back yourself up.”

Morev Hamat, president of
Frontier Amusements, con-
firmed that “it is increasingly
ditficult to break even on thea-
trical releases. We have to have
other possible sources of re-
venue.” He added, "a good
theatrical release can still
make a greatl deal more money
than home video. On a poor
picture there is as much poten-
tial revenue in ancillary markets
as in theatrical

The most difficult problem
the distributors face is acquiring
product. The distributors com-
plained about having English-
Canadian rights tied up with

\merican. Weinzweig said
that at the recent American
Film Market buyers from third
world  countries could get
access to product but where he
couldn’t. "It's a mass injustice.
We need access to those pic-
tures.” He said that "buvers
from Quebec could sign where
we couldn't even get a conver-
sation.” Product is normalh
acquired second hand from
the  American  distributor
Weinzweig is angry that Cana-
da is part of the U.s. domestic
market. "We feel we should he
making deals directly with the
producers. In the Jlast six
months we bought three Bri-
tish films from Americans.”
Martin - Bockner, general
manager of New World Mutual
Pictures, told Cinema Canada
that the problem had been ex-
acerbated recently because the
major studios are acquiring

enormous numbers of pictures
“They get the best of the inde-
pendent crop that we used to
have,” he said.

Bockner's harshest words
are reserved for the govern-
ment. He accused them of
never having understood dis-
tribution. “Thev do not under-
stand the film industry.’ he
said, “all they understand is
making bureaucracies grow.”
He is scornful of Telefilm's dis-
tribution programs. "Thal's a
lot of nonsense.” he said. He
noted that he "does not see any
future for the motion-picture
production industry in  this
country as long as Telefilm
enists and its policies are fol-
lowed.” Bockner said he would
be “verv, very happy it N
Masse would take the whole of
Ielefilm and put it in a corner
ol CBC and let them getonwith
i "

Weinzweig agreed. “Telefilm
is doing nothing for theatrical
features.” he said. He added
that it is difficult to give Tele-
film products theatrical re-
lease. They are television pro-
ducts, Weinzweig noted. They
don’t work theatrically. And
financially they don't make
sense. "The TV rights are pre-
sold. What's in it for us " asked
Weinzweig. "If it's a CBC co-
production thev won't even
allow home-video or pay TV
sales.”

Weinzweig would like to see
a Canadianization of distribu-
tion. He argued that a greal
deal of the profits that resulted
from that could be plowed
back into Canadian production
I'he independent distributors
are currently trving (o resusci-
tate theirnational organization
to lobby the
their behall

government on

COMPUTER ANIMATION
(begins September, 1985)
— one year (eight-month) program from
September to May

SUMMER SCHOOL OF ANIMATION

(begins Summer 1986)
— 14-week concentrated program

Admission Requirements:
Applicants must be graduates of a post-secondary
art or design program of at least two years’ duration,
or have a minimum of four years professional
experience in artand/or design. A résumé is required.

Contact:
For further information about the program or

to arrange to attend an information session,
contact Computer Animation, School of Visual Arts,
(416) 845-9430, ext. 217.

JULIAN

CHOJNACKI
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Cable Association outlines planfor broadcasting policy changes

TORONTO The Canadian
Cable Television Association
has called for sweeping chan-
ges in the regulatorv environ-
ment governing the industry
The changes were documented
in the industry's strategic
planning document, Project 90,
released at the opening of the
CCTA's  annual convention
which took place April 9-11.

Project 90 pointed to an ero-
sion of cable revenues since
1979, increased competition
from home videos and unlicen-
sed satellite distribution sys-
tems and regulatory uncertain-
v as destabilizing factors within
the industry.

The document stated the
major changes will have to be
instituted to encourage the
investment needed to keep up
with advancing technology.

The cable industry would

like to see more flexible rate
regulation. They want cable to
be allowed to move toward
market-based rates for all ser-
vices. As an interim step the
CRTC should recognize the re-
quirements to earn sutficient
profits to attract capital ; pro-
vide built-in incentives for
operating efficiency ; and allow
rate adjustments on a timely
basis

The industry would like to
see cable participate in the
ownership and operation of
other broadcasting, content
production or distribution en-
tities.

On the programming side,
the industry called for an in-
crease in the number of U.S.
originated discretionary ser-
vices ; basic service to be de-
fined by local market condi-
tions

; and cable provision of

programming services such as
pay-per-view and video down-
loading.

The document suggested
that reduced Canadian content
on pay-TV would increase its
marketability, Although overall
premium services are not ex-
pected to contribute more than
20% of cable's total return on
investment by 1990. Other pay-
TV recommendations included
more flexibility in cable service
packaging ; the introduction of
a second, complementary pay-
TV service ; Canadian program-
ming expenditures geared to
new production rather than
old titles ; and direct access to
the Broadcast Fund for pay-TV.

The industry would also like
to see the introduction of non-
programming services on cable
such as classified advertising.
The industry demanded that

there should be no requirement
for licensing of non-program-
ming services ; no rate regula-
tion of these services ; and no
regulatory interference with
the arrangements beltween
cable operators and content or
service providers.

The industry is opposed to
distant signal copyright fees as
imposed in the United States. A
new copyright bill is presently
under discussion in Parlia-
ment. The major American dis-
tributors have been pressing
the government for changes in
the copyright act to allow for
rovalties on retransmitted si-
gnals. The cable industry
argued that U.S. border sta-
tions would be the primary
distant signals affected but
would not likely be dropped by
the cable industry. Canadian
distant signals, which are often
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Telephone (416) 596-8500 Telex 06-23125
oo oDDoDnDoD 0O oo o0DOo0Oo0D o000

affiliates of CBC or CTV, would
more likely be dropped. Copy-
right funds directed to a copy-
right tribunal would face the
guestions of how and to whom
would the funds be allocated.
The document pointed 1o the
6% tax for the Broadcast Fund
and said no further charge or
tax should be implemented in
the guise of copyright protec-
tion. It argued that the market-
place will sort out the rights
issue.-“1f rights holders want
more revenue from broad-
casters distributing their ser-
vice to distant markets, then it
will be up to the broadcaster to
elect to buy the right, not to buy
them or reduce his coverage.”

Al the CCTA convention Phil
Lind, senior vice-president of
Rogers Cable, called on his
cable colleagues to enlist public
support for cable’'s demands.
He told a gathering of cable
marketers and programmers,
“we need a lot of public support
to move the political people.
We need the support of the
people to deal with the compe-
titive threat. We are going to
have pay-per-view and other
services.” He added, "we have
to ban forever the curious
swedish notion of the separa-
tion of carrier and content.”

Project 90 was prepared by a
CCTA steering committee with
communications  consulting
firm Nordicity.

Rogers gross

TORONTO - Rogers Cablesys-
tems on Apr. 22 released its
results for the six months ended
Feb. 28.

Gross revenue rose to $1717
million from $142.5 million in
the same period the year be-
fore. Operating income in-
creased by 42% to $59.9 million
for the period compared with
$42.2 million the vear before.
The loss from continuing
operations was $9.7 million
compared with $9.5 million in
1984. A loss from discontinued
operations of $2.5 million
brought the 1984 loss to $§12.1
million. There was no compar-
able item in 1985. The net loss
per share was $049 in 1985
compared with a loss of 30.49
from continuing operations
and a final loss of $0.61 in the
prior yvear.

The prior vear's results are
restated to account for the
company's operations in Syra-
cuse, New York, and California
which are being carried as
"discontinued operations.” In
the current period there is no
impact from these operations,

Basic cable subscribers in-
creased by 58,000 in the first
half to 1,970,000. During the
same period, the number of
discretionary services sub-
scribed for increased by 109,000

to end the first half at 1,045,000
units,
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CRTC responds favorably to recommendations in Project 90

TORONTO - In a speech Apr. 9
to the annual convention of the
Canadian Cable Television
Association, Andre Bureau,
chairman of the CRTC, ap-
plauded the cable industry for
its strategic planning as out-
lined in Project 90. Undertaken
as aresult of a challenge issued
by Bureau to the industry last
vear, Project 90 outlines finan-
cial and structural strategies
for the cable industry to the
year 1990.

Project 90 calls for reduced
rate-regulation, reduced Cana-
dian content, greater access to
additional American and Ca-
nadian signals on the basic and
discretionary  tiers, cross-
ownership between cable and
broadcasting, and introduction
of new programming (pay-per
view and video downloading)
and non-programming (classi-
fied ads, security/alarm, busi-
ness datal services.

Bureau took a positive ap-
proach to most of the cable
industry’s  suggestions. He
pointed out that "the thrust of
the CRTC's answer to the whole
cable rate issue is reduced
rate-regulation.” He added that
the CRTC is trying to "eliminate
as much regulatory tape as
possible.” On the question of
cross-ownership, he pointed
out that “we are prepared to
take a completely flexible ap-
proach to this issue in order to
strengthen and expand the
Canadian broadcasting system.
I will even go as far as to say
that the Commission’s belief in
financially strong entities has
moved it to the point of being
prepared to examine a relaxa-
tion of CRTC-imposed cross-
ownership restrictions on a
case-by-case basis if that is
what it would take to ensure
strength and long-term viability.
Canada simply has not got the
luxury of being able to afford
failure in these areas.”

On the addition of new ser-
vices, Bureau noted that the
Commission has "not been
idle.” He said that six new
Canadian discretionary ser-
vices have been added, two
more are proposed, indepen-
dent TV stations have been
licensed and more applications
filed, as well as 16 U.S. discre-
tionary services authorized for
distribution. He added “it is
conceivable that if no suitable
Canadian alternatives emerge,
additional foreign services
could be authorized if the
demand warrants it.”

Bureau said that the Com-
mission would be ready to
improve the pay-TV system in
response to market needs. He
was cautious about intreducing
new pay services arguing it
would fragment already limited
markets.

He was concerned that new
programming services such as
pay-per-view would “deflect
the energy and interest of the

industry away from the major
challenge of ensuring the
success of the existing servi-
ces.” He added that “we are not
convinced that pay-per-view is
such a magic answer ; it has
had a questionable track re-
cord in the U.S. However, at the
appropriate time it is worth

exploring.”

Bureau indicated that non-
programming services would
be the subject of a public
hearing in the fall.

In concluding, Bureau urged
his cable audience to market
cable aggressively for the con-
tent it carries. He pointed to the

image campaigns of milk, butter
and telecommunications as
role models for the cable in-
dustry. “All of these industries
have actively and creatively
benefitted from powerful and
convincing image campaigns.
believe cable could enjoy simi-
lar rewards for similar efforts.”

Cable response to Bureau's
speech was enthusiastic. Phil
Lind, senior vice-president of
Rogers, commented that Bureau
was heading in the right direc-
tion. He dismissed the possibi-
lity that the DOC broadcasting
task force would produce a
policy at odds with the CRTC's

National
Film Board
of Canada

direction.

Office
national du film
du Canada

YOUTH TELEVISION
SERVICE APPLICATION
FIELD WITH CRTC

The application for Young Canada
Television/Télé-jeunesse Canada
was filed with the CRTC on April 30
by Government Film Commissioner
Francois N. Macerola, acting on
behalf of the corporation.

The proposed services will be
made available via satellite to cable
systems across the country. Intend-
ed to fill a substantial gap in the
Canadian broadcasting system, it
will provide a balanced and inte-
grated schedule of programming,
in both French and English, aimed
exclusively at young people.

In the application, Mr. Macerola
emphasized that the NFB is acting
as a catalyst in this project. While
the Film Board is funding the de-
velopment of the proposed service,
Young Canada Television/Téle-
jeunesse Canada will be completely
autonomous and will be run by its
Board of Directors. Establishment
of this new service will provide new
opportunities and amajor boost for
independent producers and distri-
bution companies across the coun-
try.

Young Canada Television/Télé-
jeunesse Canada expects that it
will be ready to go on-air in the fall
of 1986 if it is granted a licence by
the autumn of this year. The English
and French channels will each
broadcast over 100 hours of pro-
gramming a week. Both channels
will be made available to all Cana-
dian cable systems for telecast.on
their basic or extended basic ser-
vices. )

NEWS

Irene Angelico, co-director with Abbey Neidik of the forth-coming teature
documentary Dark Lullabies, co-produced by the National Film Board and D.L.I

film company.

In terms of actual programming,
Young Canada Television/Télé-
jeunesse Canada said it will offer a
varied menu aimed at the various
age groups within the category of
children and youth, which UNESCO
defines as being up to 24 years of
age. While programming will be
predominantly Canadian, a wide
variety of quality programs from
around the world will also be
scheduled.

FORTHCOMING FILM
SCREENED AT CATHERING
OF HOLOCAUST
SURVIVORS

Dark Lullabies, a powerful rew film
exploring the impact of the Holo-

caust on the children of survivors
and on their German peers, was
screened as a work-in-progress at
the “Canadian Gathering of Jewish
Holocaust Survivors and their
Children” held in Ottawa on April
28, 29 and 30. The audience’s re-
sponse to this moving film far
exceeded the organizers’ expecta-
tions. To meet the popular demand,
the planned single screening was
repeated three times.

Dark Lullabies, directed by Irene
Angelico, herself a child of survivors,
and Abbey Neidik, will be com-
pleted this summer. Shot in Israel, -
Montreal and Germany, the film |
chronicles . Angelico’s personal
efforts to come to terms with the |
Holodaust, and the parallel struggle
of her German tontemporaries.

NFB Offices in Canada:

Headquarters - Montreal (514) 333-3452
Pacific region - Vancouver (604) 666-1716
Prairie region - Winnipeg (204) 949-4129
Ontario region - Toronto (416) 369-4094

National Capital -Ottawa (613) 996-4259
Quebec region - Montreal (514) 283-4823
Atlantic region - Halifax (902) 426-6000
plus offices in most major cities
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Global to broadcast across country to counter threat from dishes

TORONTO - Global Television
has announced plans for a
national expansion program to
counter the threat of super-
stations,

At a press conference on
Apr. 16, Paul Morton, president
of Global Communications,
told reporters that Global will
invest $35 million in over 50
transmitters placed strategically
across the country. The trans-
mitters will provide free, over-
the-air broadcast of the Global
signal.

Global executives admitted
that the return on the invest-
ment would be marginal. Sev-
mour Epstein, chairman of
Global Communication's exe-
cutive committee, said that the
station already serves half of
the English population in Ca-
nada. He added that the expan-
sion is incremental in terms of
audience with two million
potential additional viewers.
He said that "it is a small ex-
pansion in terms of revenues
but a major expansion in terms
of expenditure.”

Epstein justified the move as
"buving an insurance policy
We are so fundamentally con-
cerned about the way pro-
gramming is bought. Even if
the expansion reduces profit-
ability it is worth doing com-
pared to the alternative.”

The alternative Global fears
is cable-transmitted supersta-
tions bidding for popular Ame-
rican programs thus driving up
their price. Morton pointed to

ton's CHCH television station
as an indicator of a trend. CTV
outbid the Hamilton station for
five popular American series.
The price tag of $24.7 million is
thought to be the largest paid
by a Canadian network for a

package of American pro-
grams. Global's prime-time

schedule relies heavily
American programming,

Global's “insurance policy”
relies on the recent Klingle
report which recommended
satellite distribution of pro-
gramming (o communities
with less than two channels.
The CRTC has said it will im-
plement the Klingle recom-
mendations. Global hopes to
block satellite programming in
its area of operation by provid-
ing a third service.

Morton admitted that the
scheme was a gamble. “"We're
betting our own money,” he
said. "The largest shareholders
are Sevmour Epstein, Izzy Asper
and myself.” Morton, Epstein
and Asper own about 72% of
Global's shares.

Michel Perrault, a market
analvst with Alfred Bunting,
was puzzled why Global didn't
go national via a satellite-cable
link at a fraction of the cost.
Morton responded that Global
was committed to free, off-air
broadcasting. He said that large
portions of the country will not
be cable accessible. "The great
panacea of cable is not all that
it may be cracked up to be,” he
said.

orn

“Global is in the broadcasting
business. We provide programs
free of charge. We continue to
subscribe to the principle that
off-air broadcasting is far from
dead in Canada. For 40% of the
people, it is the only way Lo
receive broadcasting.”

If approved by the CRTC,
Global will undertake the ex-
pansion in four phases. The
first is a substantial increase in
the power of two existing
transmitters at Ottawa and
Bancroft, Ontario. The second
is the addition of three major
new transmitters in Owen
Sound, Parry Sound and Corn-
wall. The third would be the
creation of 20 new transmitters
.‘it'l‘\'il'lg 20 major cenlres across
Canada which do not already
have an existing English third
service. The fourth extension
would be the addition of 37
low-power transmitters for 43
smaller communities.

Morton said that the Global
signal would be telecast with-
out programming changes to
account for time-differences.
He estimated that the invest-
ment would generate 3000
temporary jobs and between
50-100 permanent jobs. He
added that "Canadian content
in the design and construction
will be used in every possible
facet of the implementation of
this plan. The Canadian
markers of television techno-
logy will be given top priority
in awarding our contracts.”

He suggested that the in-

tional service would enable
Global to spend more on Cana-
dian programming.

Morton noted that the $35
million needed for the expan-
sion would be raised through
internal cash flow and the

banks. He said that eventually
Global will go to the market
with a $30 million preferred
share issue. Morton anticipated
filing an application with the
CRTC over the summer with a
decision by the end of the vear.,

Bazay in charge

TORONTO - Veteran CBC re-
porter, producer and foreign
news correspondent  David
Bazay has been named execu-
tive producer in charge of CBC
TV's nightly network newscast
The National. Bazay takes over
from John Owen who has re-
cently become managing editor
of CBC Television News.

In a press release Owen
stated that Bazay has “the ideal
background to take over The
National. He has been a re-
porter for radio, television and
print. As our foreign corres-
pondent based in Paris, he
covered all of the significant
European news events during
his posting. He reported exten-
sively from the Middle East,
covering the wars in Lebanon
and Israel. He was one of the
first to report on the massacre
in the Sabra and Shatilla camps.
Since returning to Canada in
1983 he has plaved a majorrole
as a producer in the develop-
ment of our regional news-
rooms in Montreal and Van-
couver.”

Prior to his Paris posting in

the recent CTV raid of Hamil- Epstein  emphasized that crease in audience for a na- 1980 Bazay was for four years
m— — —
E = O

FILM & VIDEO PRODUCTIONS:

FEATURES

TELEVISION
DOCUMENTARIES
COMMERCIALS

3-16/35 MM EDITING SUITES
%" ELECTRONIC ON-LINE EDITING SUITE
a" OFF-LINE EDITING SUITE

Neil Léger » Robin Spry * René Mongeau ¢ Francine St-Jean-Gagné * Roger Cardinal » Francis Mankiewicz ¢ Peter Svatek

TELESCENE PRODUCTIONS INC.

360 Place Royale, Montreal, Quebec H2Y 2V1

(514) 288-1638 Telex: 055-61744

of The National

CBC's national reporter assi-
gned to cover events in Quebec.
Bazay joined the CBC in 1972 as
a Quebec legislative reporter.

Global to film
in Sudan despite
political coup

TORONTO - The overthrow of
President Numeiri of Sudan
will not be stopping a Global
crew from filming an hour-
long documentary on Africa's
largest country. Global News is
producing the documentary in
association with UNICEF and
the assistance of the Canadian
International Development
Agency.

Global anchorman John
Dawe will be hosting the film
in his first major overseas
assignment and co-writing
with producer Larry Jackson,
Dawe told Cinema Canada the
crew will have “total latitude”
UNICEF is providing interpre-
ters and transportation and
opening doors that may re-
main closed to a film crew
entering the country cold.
Dawe said that the documen-
tary will look at Sudan in its
entirety. The only serious dan-
ger he believes the crew will
face is susceptibility to disease:
“Diseases are rampant.” Came-
raman/director for the project
is Dan Laffey. This will be Glo-
bal's second production with
UNICEF. Two years ago Peter
Trueman hosted The Children
of January which examined
the plight of Brazil's 10 million
homeless children.

Bell to sponsor
Global Playhouse

TORONTO - Global Television

has announced that Bell Canada

has undertaken sponsorship of

the remainder of the Global

Plavhouse series beginning

with The Cap airing April 25.

The series will now be called

Bell Canada Playhouse. Pro-
grams in the series will now be
aired without commercial
interruption to viewers in On-
tario. Global would not release
how much Bell was paying for
the series. The series is pro-
duced by award-winning Atlan-
tis Films. An earlier episode in
the series was nominated for
an Academy Award.




Massive deficit for Pay-TV if CanContent regulations respected

TORONTO - Citing an imminent
crisis for pay television, Fred
Klinkhammer, the president
and chief executive officer of
First Choice Canadian Com-
munications Corporation, has
applied to the Canadian Radio-
Television and Telecommuni-
cations Commission for relief
from the Canadian content
provisions of its license.

In a 98-page brief submitted
April 25 First Choice argued
that “conditions have proven to
be substantially more difficult
and more risky than any one

could have contemplated in
1984." The brief pointed to
stalled subscriber growth in
Western Canada, and major
new expenses incurred by First
Choice to maintain subscriber
growth. It warned that First
Choice would face a massive
deficit of $93.6 million by 1989 if
it complied with the condition
requiring 60% of the pay-TV
company's program budget to
be expended on Canadian
content.

Another problem is the lack
of Canadian content inventory.

The brief noted the "pay net-
works have already licensed the
great majority of usable Cana-
dian feature films and the
inventory is dwindling at an
alarming rate. The present oul-
put of the film industry is no-
where near the minimum of 36
to 40 feature films per year that
would be required by the pay
networks to meet the 30% time
quota requirement, much less
the upcoming 50% time quota
starting in January 1986." First
Choice also complained that
the market had become riskier

with the explosion of the home
video market and the growth of
unlicensed satellite delivery
systems in the west.

The company noted that it
had spent $34.1 million on
Canadian content by the end of
August 1984 which it said was
about 85% of total subscriber
revenues. First Choice noted
that it had been exceeding ifts
conditions of license “at a
crushing cost.”

First Choice is seeking relief
from the Canadian content
burden as of July 1, 1985. It has

THEBESTIS

BANFF!

LE SUCCES, CEST BANFF!

THE COMPETITION:

Already one ol the world's most prestigious television events, the Banfl
international program competition is growing in stature. In 1984, over 300
programs from 22 countries were available to delegates for public and
private screenings. In 1985, BanfT delegates will have even more
opportunities to see some of the world's best television programming. BanfT
offers its delegates maximum access to all entries, in a variety ol
comfortable settings.

A Programs in competition are screened on two channels simultaneously
from 2:00 p.m. until 2:00 a.m. daily. Watch them in relaxed surroundings
with other delegates, or — if you're staying "on site" — watch in the privacy
of your own room.

A There'll be special screenings of other programs, including 13 hours of
“Television” — the highly acclaimed definitive history of the medium — and
daily screenings of recently completed made-for-television Canadian movies.
A On demand screening rooms are available to delegates [ree of charge
from 9:00 a.m. until midnight daily. Watch a program at your convenience,
or bring your own material with you to show to other delegates.

A On Saturday, June 8. we'll screen all the winners at Banff "85, followed
by a round table discussion with the jury, festival delegates, and the
international media in attendance

THE PROGRAM:

The Banff seminars, workshops. and case studies regularly attract some of
the best minds in our industry. This year's line-up promises to be the
strongest ever.

Seminars:

A A Producer’s Guide to New Media: Global Opportunities for Quality
Programs

A Public Television Around the World: Facing the Conservative Wave

A Scsame Street — At Home In Any Language

A Wendy Wacko Goes to Market: Can She Make It Internationally?

A Acting Up — The Profession of Living Dangerously

Additional workshops: Programs for Youth; Sound; Animation; Training
for Television

Canadian Television Workshop: a selection of new, innovative Canadian
programming and an opportunity to meet the key creative people involved
International Showcase: selected highlights from the BanfT ‘85
competition, followed by group discussions featuring leading international
television critics

Writing for Television: every afternoon, all week long, an international
panel of distinguished television writers will discuss their work and answer
your guestions about the art, craft, and business of television writing, with
particular emphasis on longer forms (features and mini-series)

SPECIAL EVENTS:

“The Rockies Awards: the decisions of the 1985 International Jury; the
Award of Excellence: and the Awards Ball, Fniday, June 7

Marshall McLuhan Address

Tribute to Granada Television: Thursday, June & sponsored by Global
Television Network

Pioneer Day: Sunday, june 2: kick-off celebration in the town of Banfl
Casino Night: Monday, June 3. sponsored by the City of Edmonton
Alberta Barbecue: foot-stompin’ fun sponsored by Alberta Culture, with
k.d. lang and the reclines (Shoshona Media) Wednesday, June 5

Prime Time, Take 2: Saturday, June 8. Fashion Show sponsored by The
Snowflake

Wrap Party: Saturday, lune 8: Entertainment, Mr Edward Duke

HOW TO JOIN THE BEST AT BANFF:

To Register for the Sixth BanfT Television Festival;
Write: F.O. Box 1020, BanfT. Alberta, Canada TOL 0CO
or Phone: (403} 762-3000 or Telex: 03-826057

JOIN US FOR THE BEST AT BANFF JUNE 2-8 1985

asked that the minimum time
requirement for Canadian
programs be cut in half from
30% to 15%. [t would like to see a
minimum expenditure require-
ment of 50.1% of adjusted gross
revenues (total revenues from
operations  less  operating
expenses other than for pro-
grammingl. The }'}I‘(—!S(!Dt con-
ditions require First Choice to
spend not less than 45% of total
revenues from its operations on
Canadian programming and
not less than 60% of total pro-
gram expenditures on Cana-
dian programs. The company
would also like to see a loos-
ening of the cross-ownership
restrictions to attract new in-
vestors into pay-TV. The present
commission rules separate
ownership of carriers and pro-
gragrammers,

Under First Choice's middle
of the road projections (neither
the best case, nor the worst
case) the company would reach
21% of English cable homes in
Eastern Canada by 1989. With
an amended licence the com-
pany will have spent $34.9 mil-
lion on Canadian content pro-
duction over the five-year
period from 1984-85 to 1988-89.
At the same time First Choice's
cumulative  deficit would
decline from $36.5 million to
$31.9 million.

Film Board
launches two
new documentaries

TORONTO - The National Film
Board has released two new
documentaries, one on shared
custody, the other on nuns.

Dad's House, Mom’s House
explores the thoughts and feel-
ings of two divorced couples
who have worked through
their hurt and anger to reach a
joint-custody agreement. Under
a joint custody arrangement
both parents share equally in
the upbringing of the children.
The documentary was filmed
in and around Toronto by di-
rector Lyn Wright, herself a
parent sharing custody.Itis the
first Canadian film on the sub-
ject. The film was premiered
Apr. 10.

Behind the Veil : Nuns comes
out of Studio D, the NFB's wo-
men's filmmaking unit. The
two-hour documentary is the
first to record from a global
perspective the turbulent his-
tory and remarkable achieve-
ments of women in religion
The film was directed by Mar-
garet Westcott and narrated by
Gloria Demers who also wrote
the script.
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Pickets form to fight dishes

TORONTO - Retailers of satellite
dishes Apr. 9 picketed Toron-
to's Metro Convention Centre
where CRTC chairman Andre
Bureau was addressing the
Canadian Cable Television
Association. The cable indus-
try has been facing stiff compe-
tition from unlicensed satellite
distribution systems, particu-
larly in the west where thou-
sands of households have been
lost to cable. Federal regulator
Bureau has been fighting the
proliferation of home satellite
dishes,

David Brough, chairman of
the Canadian Satellite Antenna
Retailers Association, gathered
some half-dozen dishes out-
side the Convention Centre lo-
gether with an equal number
of picketers carrying signs de-
nouncing Bureau and the
CRTC.

In a release distributed to
media at the cable convention,
Brough alleged that "we are
being used by the chairman of
the CRTC as a scapegoat in
his well-publicized attempt to

sell out Canadian culture and
replace it lock, stock and barrel
with foreign-dominated pro-
gramming services.”

Brough argued that “Cana-
dians do not purchase satellite
dishes so they can hypass the
broadcasting system. They buy
dishes because for them there
is no broadcasting system.” He
added that dishes are capable
of joining the country by making
one end of the country accessi-
ble to the other. Brough noted
that prime-minister Brian Mul-
roney had a dish installed at his
country residence at Harring-
ton Lake

Cinema Canada's classified
ads are meant as a service
and are free to individuals
who subscribe to the
magazine. This offer does
not include companies or
institutions, for which the
charge is $1. per word. Ads
must be neatly typed and
sent to Cinema Canada,
Box 398, Outremont Station,
Montreal H2V 356.

CCA awards
mid-May in Montreal

OTTAWA - The Canadian Con-
ference of the Arts announced
Apr. 19 this year’s recipients of
the prestigious Diplome d'hon-
neur. Theyv are Toronto arts
patron Joan Chalmers, Mon-
treal poet and journalist Gilles
Henaull and Vancouver play-
wright and teacher Mavor
Moore.

r'he awards ceremony will
take place in Montreal May 15
as part of the CCA's annual
general meeting and conferen-
ce May 15-17. The theme of the
‘85 conference is "the Arts and
the Media.”

Meanwhile, also on Apr. 19,
CCA national director Brian
Anthony announced the ap-
pointment of Michelle d’'Auray
as associate director.

Until her appointment d'Au-
ray was a project officer in the
cultural initiatives program at
the department of Communi-
cations. She has worked with
the McDonald Royal Commis-
sion, Applebaum-Hebert, and
the Canada Council.

“MARIO”

WINNER, BEST OVERALL SOUND
1985 GENIE AWARDS

THANK YOU...
RICHARD BESSE, sound recording

WAYNE GRIFFIN and DAVID EVANS, sound editing

ANDY MALCOM, PETER McBURNIE
and LOUIS HONES, foley

GORDON THOMPSON, transfers
SUSAN LINDELL and JOHN BROOK, assistance
HANS PETER STROBL and ADRIAN CROLL, mix

FROM
BRYCE NYZNIK
SOUNDSCORE LTD.

TORONTO, CANADA

Do you require:
Shooting in ltaly?
Distribution of film or T.V. production?
Coproduction with ltaly?

Are you:
Looking for partners or investors in italy?

Looking for personal representation in Italy?

Contact:
Genvilm Enterprises Inc.
1 Yonge Street, Suite 1801
Toronto, Ontario M5E 1E5
Telephone: 416-865-1509 Telex 06-218683

AR/ inama Manada —
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Special measures for West from Telefilm

VANCOUVER - With the fine-
tuning measures to the Broad-
cast Program Development
Fund announced by federal
Communications minister
Marcel Masse on Mar. 15, Tele-
film Canada can asof Apr. 1 use
up to 10% of its annual funding
to support the development of
scripts and production pro-
jects. Particular emphasis is
being placed on developing
eligible projects and scripts in
the Atlantic and western pro-
vinces, for which some $2 mil-
lion have been earmarked.

In parched western Canada,
where Telefilm's development
programs include all points
west of Winnipeg, the news
couldn’t come sooner. In the
first year of Telefilm West's
Script and Development Pro-
gram, applicants totalled 16 ; of
these, seven met with approval.
Western applicants to the
Broadcast Fund totalled six ; of
these, four were approved. By
September 1984, the fund had
accepted another four projects
while the Development Pro-
gram accepted eight. The one
petitioner to the Equity Invest-
ment Program was rejected be-
cause funds weren't securely
in place.

But after a hesitant start,
things are beginning to pick
up.

In Calgary, Telefilm recent-
ly backed a program called
Connecting, which, in a variety/
documentary formal, deals
with the problems of teenage
youlth.

In Alberta, the Script and
Development Program Fund
has just given support to Whis-
pering, a made-for-TV movie
that will be set in Vancouver,
and deals with children.

Also acceptled for the Deve-
lopment Fund is Little David
Play Your Harp. This half-hour
project is based on a Canadian
short story set in Saskatche-
wan. Though the budget is
small, a commitment from a
regional broadcaster enabled
the program to move into
further stages of evolution.

Another Saskatchewan pur-
suit to receive Development
funding is a project called
Break Up, on the experiences
of a family moving into a small
town.

In Vancouver, a series called
Serendipity, based on Persian
fairy tales, has been accepted
for Development money and
will air on the CBC.

In Alberta, the Equity Invest-
ment Program will support a
project called Ranch, which
had no easily discernable slot.
The ranch of the title was an
artistic endeavour created out

of wood on several acres of
land. Telefilm felt it was an
important cullural work, needy
of documentation and comme-
moration.

With a renewed emphasis
on regionalism, the growing
number of approvals has
begun to put the west in a
position (o now encourage
applicants.

Telefilm loses
Lamy and Pearson:
industry concerned

(cont. from p. 32)

coming to the end of a five-year
term. The official said that
Masse is continuing discussions
with Lamy about a new role for
Lamy after his term ends on
July 31.

Lamy, a brother-in-law of
CBC president Pierre Juneau,
came to Telefilm from the CBC
where he was vice-president
audience relations. Prior to
that, Lamy headed the National
Film Board for five years. Ac-
cording to a senior DOC officials
Lamy learned of his dismissal
directly from Masse. Lamy was
not available for comment.

ACM

TELEVISION

A DIVISION OF

AMERICAN CINEMA MARKETING CORPORATION

FEATURE FILM ACQUISITION AND

DISTRIBUTION FOR

PAY/CABLE

SYNDICATION

NETWORK

FOR FURTHER INFORMATION CONTACT:

MICHAEL T. GEORGE
VICE-PRESIDENT, MARKETING

JACK F. MURPHY
VICE-PRESIDENT, ACQUISITIONS

(213) 850-3303

3575 CAHUENGA BLVD. WEST

SECOND FLOOR

LOS ANGELES, CALIF. 90068

Pour-tous renseignements:

Michael Spencer, Président

1001 DE MAISONNEUVE BLVD. WEST, SUITE 910
MONTREAL, QUEBEC H3A 3C8
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" Enhancement” key to Joshua controversy  Funding in place for 1985
celebration of National Film Day

TORONTO - Joshua Then and
Now is 10 have its world pre-
miere at the Cannes film fes-
tival. The $11 million film has
been the subject of a protracted
dispute  between producers
RSL Entertainment and com-
pletion guarantors, Motion Pic-
ture Guarantors, over $2 million
in budget overruns. A refinan-
cing agreement was finally
signed on April 10. Under the
terms of the agreement MPG.
MPG's reinsurer Llovds of Lon-
don, RSL, CBC, the banks, and
Telefilm Canada contributed
additional monies to ensure
completion of the film.

In an interview with Cinema
Canada, Robert Lantos, pre-
sident of RSL, said that RSL has
paid out $950,000 and expects lo
incur a further $50,000 in costs
by the time the film is com-
pleted. He noted that that in-
cludes "reinvestment of all our
fees plus additional cash.”

At the heart of the dispute be-
tween RSL and MPG is the ques-
tion of enhancement. MPG
argued that RSL had made a
film different from the one it
had originally agreed to guaran-
tee. Robert Lantos emphatically
denied that this was the case.
He said in “Joshua we made the
script that was written and read
by everybody. In fact, we cut in
excess of 20 pages off the
original script on which the
completion bond was issued
while we were shooting We
reduced the scope of the film.”

Lantos argued that if RSL had
erred it was in miscalculating
the true costs of the film. "What
became evident was, given the
complexities of making this
film, given the film we had set
oul to make, the film MPG gua-
ranteed and that all the parties
had financed, it would cost
more money than we had ex-
pected or budgeted for.” He said

that this had never happened to
RSL in its 10-vear, 16-film his-
torv. He added that all the
parties involved had under-
esltimated the costs of doing the
original film

“MPG studied the project,’ he
said. “You don't pul voursell al
such risk withoul evaluating
whal ilis going to cost based on
data such as script, shooting
schedule, budget and lengthy
talks  with  the producer,
director, etc. He looks at all of
this and decides, ves this is
realistic. This reflects what it's
going 10 cost. Yes, 1 will gua-
rantee it. We all evaluated it. We
all had information available to
us and the costs had not been
anticipatecd.”

Douglas Leiterman, execu-
tive officer of MPG, disagreed.
In a wrilten statement to
Cinema Canada he noted that

under our agreements a big
chunk of the overages are the
obligation of the producers.
They deferred $200,000 of their
fees on this account and also
pledged $300,000 in rebates.”

Leiterman also noted that
“the essence of all completion
agreements is that the producer
warrants his budget and agrees
to shoot and edit the filim within

the budgeted allowances. In
addition the producer signs an
inducement letter under which
he is personally liable for over-
budget living costs, musie, cast,
finance, legal and the like, The
guarantor does not pay for
enhancement of the film.”

Both Lantos and Leiterman
agreed that had it not been for
Llovds adjustor David Taylor a
final agreement may not have
been reached. Lantos said that
“if Llovds had not been involved
things would not have worked
oul the way thev did. We all per-
ceived in Llovds a greater desire
to settle this to everyhody's
comfort than we perceived in
MPG"

Leiterman said "there was a
hero, a Llovds adjustor named
David Taylor who persisted
until he achieved a settlement.”

Whatever the wrongs and
rights of the case, it will have
reverberations in the industry
for some time to come. John
Ross, head of Linpar com-
pletion guarantors, told Cinema
Canada one immediate effect of
Joshua would be an increase in
the cost of completion gua-
rantees. He noted that CBC and
Telefilm have added new
clauses to their agreements,

Dutch to highlight CBC

TORONTO = The Dutch national
lelevision service, Nederlandse
Omroep Stichting INOS), will
feature 10 hours of CBC pro-
gramming on June 2 in a Ca-
nada Day special. The mara-
thon program, beginning al
two in the afternoon and run-
ning through until 11 at night
will be hosted in Dutch by
veteran CBC radio announcer
kKen Haslam.

CBC programs featured in-
clude : Oscar Pelerson ;, War
Brides ; Strawberry Ice with
Toller Cranston ; Montreal en
Fete, a documentary on the
cultural life of Montreal ; Air
Wars, a TV documentary by
George Robertson; five City-
scapes— Vancouver, Winnipeg,
Toronto, Quebec City and St.
John's: and three episodes
from the This Land series.

VANCOUVER - National Film
Day '85, the city's fourth annual
celebration of Canadian cinema,
is taking place at Robson Square
on June 22 from 2 p.m. to mid-
night. A number of new f[ilms,
all Canadian productions, will
be shown for the first time in
Vancouver, and some for the
first time anywhere in Canada.

The aim of the event — pre-
senting a full day of historic
and contemporary Canadian
films — is not only to honor the
art and industry of filmmaking
in Canada, but also to heighten
publicawareness of the quality
of filmmaking in this country,
Titles include David Hauka's
Solus, Peeter Prince's ReDis-
covery : The Eagle's Gift, Jere-
my Podeswa's David Roche
Talks To You About Love, Janis
Lundman's Las Aradas, docu-
mentarian Peter Smilsky's Wall

to Wall, and, from the NFB,
documentaries Muscle and
Street Kids, drama Thanks For
The Bide. As wellthe event will
screen  Micheline  Lanctot's
award-winning feature, Sona-
tine.

The event will be placing
special emphasis on the fact
that 1985 is international vouth
vear. So programming reflects
many concerns and attitudes
of the 15-to-24 age-group usually
neglected in more commercial,
yvouth-oriented films.

Funding comes from various
levels of government as well as
donations from the film com-
munity, including Simon Fraser
University's Center For The
Arts, Community Arts council
of Vancouver, ACTRA, IATSE,
BCFIA. NFB and Telefilm Ca-
nada.

SENIOR AND INTERMEDIATE ANIMATORS
LAYOUT ARTISTS
WATERCOLOUR BACKGROUND ARTISTS

Permanent staff positions are available in a major
animation studio. Two years studio experience
required. Please respond with resume to:

VICE-PRESIDENT OF PRODUCTION
Cinema Canada, Box 202
834 Bloomfield Ave.
Montreal, QC H2V 356

ELIGIBILITY:

Sl b

video.

]

oM

1985.

FESTIVAL
OF FESTIVALS
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Pre-selection screenings of Canadian films for the 1985 Festival of Festivals will be
held in Toronto June 24-28, 1985. Please call or write to the Festival office for entry
forms or if you reguire further information.

1. Any Canadian film (except sponsored or industrial film) is eligible —
feature, short, documentary, animated and experimental.
Films must be certified Canadian productions or co-productions.
Films must have been completed after September 15, 1984.
Preference will be given to Canadian premieres.

Films for preview screenings may be submitted in 16mm, 35mm, %" or 12"

Films will be presented in the Festival in 16mm and 35mm only (optical
sound) and in their original language with English subtitles,
Deadline for receipt of entry forms is Monday, June 17, 1985.
Deadline for receiving prints or cassettes for preview is Friday, June 21,

Suite 205, 69 Yorkville Avenue
Toronto, Ontario MSR 1B8
(416) 967-7371 Telex: 06-219724

LE 10EME FESTIVALDESFESTIVALS DE TORONTO
du 5 au 14 septembre 1985
VISIONNEMENTS DE PRE-SELECTION DE FILMS CANADIENS

Les visionnements de pre-sélection de films canadiens pour le Festival des Festivals
auront lieu a Toronto du 24 au 28 juin 1985. Veuillez écrire au bureau du Festival ou
communiguer avec lui si vous désirez obtenir des formulaires d'inscription ou avoir de
plus amples renseignements.

TORONTO’S 10TH FESTIVAL OF FESTIVALS
September 5-14, 1985
PRE-SELECTION SCREENINGS FOR CANADIAN FILMS

X

ADMISSIBILITE:

1. Tout [ilm canadien (sauf les films industriels ou commandités) est
admissible, qu'il s'agisse d'un long métrage, d'un court métrage, d'un
documentaire, d'un f[ilm d'animation ou expérimental.

Les films doivent étre certifiés comme étant des productions ou des co-

o

productions canadiennes.
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Les films doivent avoir été terminés aprés le 15 septembre 1984.
_La préférence sera donnée aux premiéres canadiennes.
Les films, pour les visionnements préalables, peuvent étre soumis en 16 ou
35 mm, ou en bande vidéo de 34 ou de '~ po.
Les films seront présentés, pendant le Festival, en 16 et 35 mm seulement
(son optique), dans leur vision originale avec sous-titres anglais.
7. La date limite pour la réception des formulaires d’inscription est le lundi
17 juin 1985.
8. La date limite pour la réception des copies ou des cassettes pour les
visionnements préalables, est le vendredi 21 juin 1985,

FESTIVAL
DES FESTIVALS

Suite 205, 69 Yorkville Avenue

Toronto, Ontario M5R 1B8

(416) 967-7371 Télex: 06-219724
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Election gift to Toronto fest

T(}R(J\'TU — Three days before
the May 2 provincial election,
Ontario’'s minister of citizen
ship and culture handed a
$100,000 birthday gift to the
Festival of Feslivals. Toronto's
annual international film fes-
tival celebrates its 10th anni-
versary this vear.

Wayne Clarkson, the festival's
director, told Cinema Canada
that the one-time donation will
go to three special projects. The
first is movies in the park. Scree-
nings of classic films will take
place in selected parks through-
oul Toronto. The second is a
retrospective of Buried Trea-
sures, the best films which have
premiered at the Festival over
the past ten vears. The final pro-

ject is what Clarkson calls
“world crystal ball gazing”

The

Festival will choose 10 film-
makers from around the world
who will make film history in
the upcoming vears.

Clarkson noted that the Fes-
tival "has come a long way in a
very short period of time.
Toronto has achieved the status
of a major international fes-
tival”

The Festival will take place
september 5-14. It is budgeted
at $1.5 million cash and be-
tween $350-400,000 in services.
The ministry’s $100,000 dona-
tion is in addition to an annual
grant of $50,000. In addition the
Festival is supported by the
ministry of industry and trade,
Metro Toronto and the City of
Toronto as well as corporate
SPONSOrs.

ALC
RENTALS

A DIVISION OF
ALEX L. CLARK LIMITED

Professional equipment

Ccomplete editing rentals
— package deal
available

Complete lighting
rentals
Short-term/long-term
Competitive prices
video recorders/editors
Bulk erasers

Stellavox audio
recorders

Tripods, booms, dollies
Special effects

ALC DIRECT LINE
(416) 255-8598

NABET 700

Cineplex leases
L.A. theatres

TORONTO - Garth Drabinsky.
president and chiet executive
officer of Cineplex, announced
April 15 that Cineplex has
entered into a long-term lease
arrangement  with  Kurstin
Theatres of Los Angeles. Under
the agreement Cineplex assu-
mes management! and control
of the Fairfax theatre (three
screens with 1,050 seats), the
Gordon theatre (one screen with
890 seats! and the Brentwood
(two screens with 895 seals!
I'he Fairfax and Gordon are
located in west Los Angeles ;
the Brentwood is in Santa Mo-

nica. Financial details of the
agreement were nol made
available

The addition of the three

theatres will increase the num-
ber of Cineplex owned and/or
operated screens in the Los
Angeles area from 14 to 20
Cineplex repurchased the Be-
verly Centre cinema complex
(14 screens with 1,200 seats)
last December for $4 million
U.S. Cineplex plans to expand
the Beverly Center by two thea-
tres for a further investment of
$1 million. It will also invest $1
million in renovating and re-
furbishing the three newly
acquired theatres which will
carry  the Cineplex-Odeon
name for the first time into the
United States.

The Beverly Center is now
the highest-grossing theatre
complex in Los Angeles and
one of the most profitable thea-
tres in North America. It was
recently awarded the Findie
Award as Exhibitor of the Year
by the National Organization of
Independent Filmmakers for
its contribution to the US
independent feature film in-
dustry.

Lynda Friendly, Cineplex's
senior vice-president commu-
nications, told Cinema Canada
that Cineplex was in competi-
tion with some major New
York theatres as well as a lead-
ing American chain, She said
the award was a recognition of
Cineplex's commitment to
booking art-type and indepen-
dent films. “These are films,’
she noted, “that no one else

would book. We gave them life
in a high-powered environ-
ment.”

Features, Broadcast, Commercials,

Documentaries. Call us at 416/536-4827.

RS L takes two to Cannes fest

TORONTO - For the [first time
ever, a Canadian production
company has two films in offi-
cial selection al Cannes in the
same vear

RSi.  Entertainment Corp
producers Robert Lantos and
Stephen J. Roth announced
Apr. 16 that Joshua Then and
Now and Night Magic have
been invited to France's pre-
mier [ilm [festival, Joshua
screening in competition May
17 and Night Magic screening
May 16 out of competition

Joshua Then and Now, di-
rected by Ted Kotcheff from
Mordecai Richler's screenplay

of his novel, starring James
Woods, Gabrielle Lazure, Alan
Arkin and Michael Sarrazin.

was produced in association
with the CBC and. Telefilm
Canada. Director of photogra-

phy was Francois Protat. The
film is scheduled for world-
wide release by 20th Centun
Fox this fall. A four-hour mini-
series will run on CBC in 1986.

Night Magic, a musical fable
directed by Lewis Furey from a
screenplay by Furey and Leo-
nard Cohen, stars Carole Laure,
Nick Mancuso, Stephane Au-
dran and Jean Carmet. A Fran-
ce-Canada coproduction, Vight
Vagic was produced in asso-
ciation with Telelilm Canada,
French TV net TF1, Radio-Ca-
nada and the Societe generale
du cinema. It is scheduled for
North American release by
spectrafilm.

It's been five vears since an
English-Canadian  film has
competed at Cannes. The last,
in 1980, was Out of the Blue
directed by Dennis Hopper.

JACK THOMPSON
Dadoun Thompson Associates Ltd.

Insurance Specialists
for the
Entertainment Industry

® professiﬂonal

® personal
® service

Your Complete Insurance
Broker

Call:
Jack Thompson

100 Drumlin Circle, Suite 204
(Steeles & Keele)
Concord, Ont. L4K 2T9

(416) 669-6400

Association of Film Craftsmen
National Association of Broadcast Employees & Technicians

1179A King Street West, Studio 102, Toronto, Ontario, Canada M6K 3C5
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Bayo gets gala Newfoundland premiere  German Filmdays at Cinémathéque

ST. JOHN'S - Producer Harry
Gulkin launched the world pre-
miere of his fourth film on April
25 in this city better known for
fish than film. Bayo, based on
the novel "Lightly” by Atlantic
author Chipman Hall, was re-
ceived warmly by the New-
foundland audience which in-
cluded premiere co-host Neil
Windsor, the province's min-
ister of Tourism and Develop-
ment, and the mavor of St
John's, John Murphy.

The film set in an outport,
Tickle Cove, tells the story of a
boy's (Stephen McGrath) rela-
tionship with his mother (Patri-
cia Phillips), considered the
town trollop, and his grand-
father (Ed McNamara) who has
finally retired from the sea. The
film is spiced with a range of
minor Newfie characters who,
together with the location, give
the film its sense of place.

Gulkin told Cinema Canada
that it was important for him to

create a film that authentically

reflected Newfoundland. He
-noted that he had been uncom-
promising in his use of the dis-
tinctive Newfoundland brogue.
“We had to retain the integrity
of the place,” he said.

Gulkin  had nothing but
words of praise for Newfound-
landers. He told reporters that
he would have no hesitation in
recommending the province to
filmmakers if what one wanted
was "spectacularscenery that is

different” or for warm recep-
tion or talented local help
("Newtfies are natural actors”),
He cautioned, however, that
“Newfoundland has as many
disadvantages and impedi-
ments to the filmmaker as can
be found in the civilized world.”

Gulkin noted that the film
would not have been made
without the support of the CBC
and Telefilm. At a press recep-
tion before the screening and
after the show in a thank-vou
speech to the crowded hall
Gulkin had harsh words for
government cutbacks in the
arts.

“There is a tradition in this
country of public funding of the
arts,” he said. “The arts are not
an indulgence. To reduce
public support of the arts is a
danger to our national identity.
The public sector cannot fund
films that try to portray our
feelings and emotions honestly.
It is in our national interest to
stop the cutbacks. We must be
allowed to express ourselves
through our national agencies”

Phillips, appearing in her first
major cinematic role, echoed
Gulkin's sentiments. In an inter-
view with Cinema Canada she
said, "if cutbacks keep on there
will be a big exodus. If the
country doesn't want us, we
won't stay.” The Irish-born
actress who has made her
name on the stage is passionate
in denouncing Canadian self-

Reliable Service Saves Time

’

Fine Foods & Caterers

1114 Eglinton Avenue West

Toronto, Canada
M&C 2E2

"Serving the Television and
Movie Industry for
Over 20 Years"”

CBC. TV.
C.IV,

Mirisch Productions
Hal Roach Productions
M.G.M. Pictures
Kleinberg Studios

Please call - (416) 789-7306

deprecation. “We have to stop
pretending we are Americans,”
she said. "Our values are dil-
ferent. Our acting should reflect
il. We have to accept ourselves.”

For herself Phillips noted that
she wants “to build a career as a
person of the arts. I want to do
many things. So many things
interest me.” Right now she is
putting in a stint as an assistant
editor at the National Film
Board training to become a
director. Later this vear she will
direct a small dramatic short for
the NFB.

The big find of the film is
McGrath, the 10-year-old St
John's boy who plays Bavo. Mc-
Grath is captivating in his first
acting role as the boy who longs
to be like his grandfather. Now
he is revelling in all the atten-
tion responding with a sharp
wil to reporters’ questions. He
wants to continue acting but the
prospects of more roles in New-
foundland are dim.

Bayo is a CBC/Telefilm co-
production. The film is being
distributed by Norstar, It opens
in Montreal and Toronto in
May.

MONTREAL - West Germany
produces some of the most
avant-garde Super8 filmmaking
in the world as you can see for
voursell al the Cinématheque
quebecoise’'s German 8mm
Filmdays May 9-12.

Organized by the Associa-
tion pour le jeune cinema que-
becois and the Mainz Koordi-
nationsbiiro der 8mm Filme-
macher (KOB 8) at the invita-
tion of the Goethe Institute, the
program provides a 10-year
retrospective of independent
Supers production from all
regions of the Federal Republic
as well as highlights of current
postmodern tendencies.

The first two programs, May
9 and 10, focus on the period
1975-82 underlining 8mm's aes-
thetic break from amateur
filmmaking and the develop-
ment of an independent film
style.

The third program - Post-
modern Times - illustrates the
formal, conceptual and thema-
tic innovations of the years
1983-84, while the final pro-
gram — Underground Special -

presents recent innovative
tendencies in the German film
underground.

Highlights include 30 Okto-
ber 1947 in which playwright
Bertolt Brecht, then in exile in
the U.S., testified before Senator
Joseph  McCarthy’s  House
UnAmerican Activities Com-
mittee (May 91; Uberfall Auf
1004, a partisan documentary
of a popular protest against a
nuclear waste factory (May
10); Elegie, a film poem by
Peter Rithmkorf on war and
industry as symbols of male
power (May 12}, as well as the
prize-winning Persona Non
Grata, a surreal flight through
Berlin by night, which took first
prize at the 1984 Quebec Inter-
national Super8 Film Festival
in Montreal. Projection time
for each program will be about
75 minutes’ duration.

Hosting the event are KOB &
representatives Reinhard Wolf
and Christiane Schauder. KOB
8 is a non-profit agency that
promotes German 8mm film-
makers.
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Montreal film market grows

MONTREAL — Predicting buvers
from as many as 400 companies,
Montreal World Film Festival
president and director-general
Serge Losique expects a 50%
increase in the number of par-
ticipants at the Festival's Film,
Television and Video market.
At a press conference Apr.
19, Losique noted that in 1983
145 companies participated in
the festival market. followed
by 214 in 1984." At this moment,

we have strong reason to believe
that this vear's market will see
more than 400 companies re-
presented, Losique said.

The market will be held Aug

25-31 and will use the four

theatres of the Complexe Des-
jardins for 16 and 35 mm screen-
ings. As in previous yvears, Jac-
queline Dinsmore will be in
charge of the festival's markel
activities.

: monthly, weekly, daily rates available

191 Attwell Dr., Rexdale, Ontario, Canada

Screen Rushes on Location
Equipped with Xenon

: 3 systems available
:branches across Canada

GENERAL SOUND

Tel. (416) 675-7133
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At Trickett Productions we have a full range of
in-house services including live action, model
shooting, special effects, and more. With two
motion control boom arm systems, and a
computer assisted animation camera our
capacity is endless. Make the magic of film and
tape work for you. Give us a call, or write for a
brochure or tape to: Carol Mashke

/o TRICKETT PROD. INC.,
530 RICHMOND ST. WEST,

(REAR BUILDING)

TORONTO, ONTARIO M5V 1Y4
416 366-6658

World Fest reveals
plans, additional
provincial support

MONTREAL - Films in compe-
tition at this year's Montreal
World Film Festival (Aug. 21-
Sept. 1) will have their ver
own Palais des Festivals, says
WFF president and director-
general Serge Losique.,

Al a press conference Apr.
19, flanked by Quebec cultural
affairs minister Clement Ri-
chard, Losique announced that
the Theatre Maisonneuve of
Place des Arts would screen all
films in the festival’s official
competition, thanks 1o the
Quebec government's decision
to re-equip the facility with
state-of-the-art projection
equipment.

Films in the other festival
categories will continue to
screen at the five-theatre Pari-
sien cinema.

One-hundred and twenty-
four feature films from 40
countries are already under
consideration for the ninth
WFF, though Losique said he
would not be announcing final
programming before July.

Recently returned from Ja-
pan and the People's Republic
of China, Losique said that
Ohan, the most recent feature
by Japanese cinema master
Kon Ichikawa, had been selec-
ted for competition. The Fes-
tival will also screen Ichika-
wa's color remake of his 1955
anti-war film, The Burmese
Harp.

The festival will also screen
Masaki Kobavashi's Tokyvo
Trial, a feature on the 1945
trials of Japanese war crimi-
nals.

From China, Ling Zifeng's
The Border Town will be in
competition while Chen kaing's
Yellow Land will screen as par!
of the cinema of todav and
tomorrow category. Losique
noted that recent Chinese cine-
ma now treats of “themes re-
lated to individuals”

Mavis Theatrical Supplies Inc
697 GLASGOW ROAD
KITCHENER ONTARIO N2M 2N7

aves
Canada Distributor For

RESEARCH COUNCIL OF MAKEUP ARTISTS
(R.C.M.A.)

A superb line of makeup and special effects for film,
television, stage and photography

We have supplied R.C.M.A. products for :

e CBC o GLOBAL e TELE-METROPOLE
o STRATFORD FESTIVALe NATIONAL ARTS CENTRE
o NATIONAL THEATRE SCHOOL e “HEARST AND DAVIES”
e “JOSHUA THEN AND NOW" ¢ “LE MATOU"

For more information call (519) 745-3331
Monday to Friday 9 a.m. to 5:30 p.m.

Indy Alliance
to meet in Nfld

ST-JOHN'S —= The Independent
Film Alliance is holding the
1985 National Co-op Film and
Video Conference May 27-June
1 in St-John's, Newfoundland.
Participants include indepen-
dent distributors in Canada,
I'Association cooperalive des
productions  audio-visuelles
IACPAVI, and the second an-
nual Co-op Film and Video
Festival. Celebrating its 10th
anniversary, the Newfoundland
Filmmakers Co-op (NIFCO!
will serve as host to some 60
delegates and observers from
across Canada. The conference
will feature meetings, work-
shops and the first presentation
to independent film and video.

A man torn between his dreams of peace and his passion for justice

SAMUEL
LOUNT

MOONSHINE PRODUCTIONS e RH THOMSON  LINDA GRIFFITHS .
CEDRICSMITH .« “SAMUEL LOUNT" srecrctptorpn MARC CHAMPION
céaetn RICHARD MARTIN v g KIM STEER st PHIL SAVATH s
LAURENCE KEANE  goscesn ELVIRA LOUNT * seccess LAURENCE KEANE

produced in asociation with the  CANADIAN BROADCASTING CORPORATION, TELEFILM CANADA and ihe
DEPARTMENT of HISTORICAL and CULTURAL RESOURCES. NEW BRUNSWICK GOVERNMENT

Available for distribution in Spring 1985. Contact Elvira Lount MOONSHINE
PRODUCTIONS LTD. 2090 West 3rd Ave., Vancouver, B.C. V6I 1L4 (604)
738-5217 or 402 - 2 Sultan St., Toronto. Ontario MSS 1L7 (416) 920-8642.

1

A Competition and Showcase for
The World’s Best Animation

SEPTEMBER 25-29, 1985

For entry blank or info,, write: ANIMATION, 2222 S. Barrington, LA, CA 90064
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Alberta/Quebec establish prizes for filmmakers

MONTREAL - Quebec cultural
affairs minister Clement Ri-
chard along with his Alberta
counterpart has announced
the creation of rwo $5000 annual
prizes to celebrate innovation
and creativity in film and tele-
vision,

The announcement was
made at a press conference
Apr. 19 while, in Edmonton,
Alberta Culture minister Mary
Lemessurier was making a si-
milar announcement. The Al-
berta-Quebec prize will be
offered as of this year's Mont-
real World Film Festival (Aug.
21-Sept 1) to reward innova-
tion in Canadian filmmaking.
The Quebec-Alberta prize, also
worth  $5000, will first be
awarded in June at the Banff
Television Festival for innova-
tion in television.

Richard explained that the
prizes, decided upon following
arecent visit by Lemussurier to
Quebec, stress the importance
with which both provinces
view the promotion of cultural

and artistic excellence in the
Canadian film and videos in-
dustry. In Quebec, the Societe
generale du cinema and in
Alberta the Alberta Motion Pic-
ture Development Corporation
are the provincially funded
film development agencies.
Each prize will be attributed
a four-person jury made up of
two Quebecers and two Alber-
tans. Richard said that film
director Micheline Lanctat and

film historian Michel Houle
had both agreed to serve for
Quebec.

As well, Richard said that, as
of this vear, a greater portion of
Place des Arts would be given
over to the activities of the
Montreal World Film Festival,
Richard said renovating Place
des Arts' projection equipment
would be part “of a $3-4 million
renovation program over the
next few years.”

Belmondo talks co-pro business

MONTREAL - French super-
star and film producer Jean-
Paul Belmondo is the drawing
card for a luncheon organized
by the Chambre de Commerce
Francaise au Canada here on
May 6.

Belmondo is part of a panel
on the theme of Franco-Cana-
dian Cinema: A Question of
Business. Appearing with him
are producer Denis Heroux,
Telefilm Canada chairman Ed

Prevost and French banker
Yves Rousselin, vice-president
of the Credit Lyonnais.

This month and next, Bel-
mondo is shooting Hold-up, a
France-Canada feature film
coproduction set in Montreal.
Heroux is executive producer
along with Alexandre Mnouch-
kine of Paris. The big-budget
production will be helmed by
Alexandre Arcady.

Directors Guild names execs

TORONTO ~The Directors Guild
of Canada announced the re-
sults of elections for a new
execulive at its annual general
meeling Mar. 23-24, The 1985-
86 officers include : Alan Erlin,
president ; Randy Brandshaw,
first vice-president; Larry
Kent, second vice-president ;
and Clinton Solomon, secre-
tary-treasurer.

Elected to chair the Guild's
four district councils are : John
Juliani for British Columbia ;
Les Kimber for Alberta; Syd

Banks for Ontario and Larry
Kent for Quebec.

Departmental representati-
ves on the national executive
board are: Zale Dalen and
Randy Bradshaw (Directors) ;
Mac Bradden and Harold Ti-
chenor (PM/ADs); Barbara
Dunphy and Tony Hall (Art De-
partment) ; and Michael Mac-
Laverty and Clinton Solomon
(Editors).

Don Williams continues as
the ex officio president of the
Guild.

Up
on
the
Roof

We can’t act
but we do perform

RECENT PERFORMANCES

The April Fool
Srarcrossed

Crowd

Marionettes

The Playground
Peanuts

Tucker

Dark but Full of Diamonds
The House of Dies Dreer
Hockey Night
Younghblood

Follow That Bird
Unfinished Business
Special People

Dead Zone
Videodrome
Threshold
Tournament
Atlantis Film Series
Heartaches

Melanie

Currains

Prom Night

Hangin' Qur with Cici
Clown White

Scanners

The Last Chase
Kidnapping of the President
Blood and Guts

Nighr Eyes

Cries in the Night

Fast Company

Titleshot

\-"iru.a

Double Negative
Tanya’s lsland

The Intruder

Head On

Proper Channels

Off Your Rocker

An American Christmas Carol
Old Fishhawk

The Brood

Baker County U.S.A.
The Edison Twins Series
Stone Cold Dead

*

A

et X TR =

A firm believer in the premise that everyone's career needs a lift now and
again, Harry Carter has introduced the Carter Cartop Platform. This paten-
ted device transforms any automobile or van into a safe, sturdy camera plat-
form for catching on-the-scene action shots, enabling commercial and
industrial cinematographers and videographers to remain at the top of their
fields. Engineered 1o hold up to three people plus equipment, the product
features self-adjusting supports to fit any roof contour and evenly distribute
Ihe load. Stainless steel tie-down clamps hold the surface securely to the
vehicle with turn-buckle fastening for easy installation and detachment. An
access ladder is included, models from $995 to $1950 (model shown abo-
ve), size 47" x 108", The Viking. HC, P.O. Box 184, Welches, OR 87067,
(503) 622-4477.

TELECINE TRANSFERS
From: 35mm, 16mm, R8, S8
(with or without sound)
Optical or Magnetic Sound
To:  3/4" U-Matic
1/2" Beta I, Beta 11
1/2" VHS SP

3/4" EDITING

VIDEO DUPLICATION

From: 3/4” U-Matic, 1/2" Beta |,
Beta II, VHS SP

To: 1/2" Beta 11
1/2” VHS SP

SPECIALIZING IN SHORT-RUN,
QUICK TURNAROUND

IDEAL FOR WORK-PRINT
TRANSFER

The Association

of Chirdian Filna Crafispeople The Canadian Association of

Motion-Picture and Electronic
Recording Artists Local 81 CLC
directors of photography
operators * focus pullers * stills

* clapper/loaders

Contact:

CALL US FOR OUR VERY
COMPETITIVE RATES

(Z=—video labs
M ANTA@WL% Transter

and Editing Facilities

grips ® gaffers ¢ hair * make-up
® costumes ® sound ® continuity
® construction ® scenic art
* special effects ®* transportation
» props ¢ set decoration

Contact:

Donato Baldassarra Lynn Kelly
(416) 368-4672 (416) 863-6844

For crews that come through for you
43 Britain Street, Toronto, Ontario M5A 1R7

311 Adelaide Street East,
Toronto, Ontario M5A 1N2
(416) 863-9316
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Dynasty
Limousine

Services

The elegant way

of arriving

Specializing in V.L.P., celebrities, weddings,
anniversaries, conventions, theatres,
sight-seeing tours, airport service and all
other occasions.

Corporate accounts are welcome,

24 hour service.

(416) 638-1096

Call For Submissions!

The Ontario Film Association invites film and
videomakers to submit recent productions (of any
length) for this year's Grierson Documentary
Seminar. GDS'85 will take place from November
5-10, the programmer will screen material through
the spring and summer months. The Seminar
offers film and videomakers an opportunity to
present their work and to exchange ideas about
Canadian documentary production with educa-
tors, distributors, critics, and other media users.
People whose work is selected for the Seminar
will attend as guests of GDS'85.

For further information, contact:
Grierson Documentary Seminars, _
Ontario Film Association, Inc., Box 366, Station Q,

Toronto, Ont. M4T 2M5 (416-928-5188)

Ontario
Film
Association

8 CINE MAG o

Forty nations at Vancouver Festival

VANCOUVER - The Vancouver
International Film Festival is
aboul to rear its praise-winning
head for the fourth time. With
an energetic campaign Lo prove
itsell a contender in worldwide
film fests, Vancouver has come
into its own, and without major
financial backing.

This yvear, from May 10 to
June 6, lilmgoars can sample
features from over 40 nations
One hundred and fifty feature-
length films will premiere for
the first time before British
Columbian audiences ; seven-
tv-five of them for the first time
in Canada. As well, there will
be 20 shorts.

Canadian contribution is
significant and a testimony to a
growing industryv. Canflicks
include Bava, Maurice, Mario,
Mother's Meat And Freud's
Flesh, Next Of Kin, Night With-
out Fear and Unfinished Bu-
siness.

The month-long event will
be apportioned between three
of Vancouver's venerable old
theatres ; the Ridge, Holly-
wood and the Vancouver Last
Cultural Center

To present their works be-
lore the public eve, the follow-
ing foreign guests will be pre-
sent on the night of viewing
Bill  Forsvihe (Local Hero,
Comfort and Jov); Nicholas
Roeg (Performance, Walkabout,
Insignificance) ; Anthony
Harvey (Lion In Winter, The
Dutchman) ; Marsha Mason
(The Goodbve Girl, Promise In
the Dark) ; Martin Rosen (The
Plague Dogs); Barry Sandler
(Crimes of Passion); Henry

Jaglom (Can She Bake A Cherry

Pie 7, Always) ; Theresa Russell
(Bad Timing); John Antonelli
(Kerouac), and Milo Freni (The
Ceraveo Family).

Festival Director Leonard
Schein, with great pride in his

voice, feels the agonies of orga-
nization have been well worth
the end-result. “It's a tremen-
dous line-up of guests and the
number of premiere films will
make this a memorable and
superior event.’

The Fourth Annual Vancou-
ver Film Festival is looking
forward this vear 1o the ex-
pected attendance of 60,000
supporters. And a record that
would be

Film Board relocates

OUEBEC CITY - In a move to
streamline its cultural infra-
structure and improve film
and video services, the National
Film Board has relocated its
regional offices and operations
to the Bibliotheque centrale de
Quebec’s main branch.

A

HEARTSTAR

Productions
Limited

John Danylkiw

416-596-8305

Producer/Production
Supervisor

4444 Lakeside Drive, Suite 100
Burbank, California 91505

(818) 842-2299

439 Wellington St. W.
Toronto, Ont. M5V 1E7
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summer institute qf )
film/institut du film-ete

june 16 to 21, 1985

SCREENWRITING

Applicants will be recommended into groups
with similar skills and interests. Each
group will have a maximum of 15 participanis.

Advanced Screenwriting

Exclusively for writers who have some
knowledge of playwrnting, either screen or
slage. Segments of their works-in-progress
(treatment or scnpt) will form part of the
content of the class. The class will concentrate
on the key elements of the Iruly professional
screenplay

Intermediate Screenwriting

For writers with some experience writing
fiction or who have a theatrical or film
making background, Discussions concerning
dramalic story elements, scene design,
dialogue, elc. will constitute the major part
of the workshop.

Introduction to Screenwriting

Designed for the individual keen to learn
from a professional wnter the fundamentals

LA SCENARISATION

Atelier pratique intensif

® Analyse du travail de scénansation: écnture

dramalique, écriture visuelle, écriture

cinématographigue

Analyse des genres et des lormats en

vigueur dans le cinema actuel

= Methodologie: du resume au scenario
final

Robert Barclay veteran director of over
150 television documentaries and dramas.
Jean Beaudin ecrivain/réalisateur du long
metrages Quebegois extraordinaire —
MARIO, CORDELIA, J.A. MARTIN,
PHOTOGRAPH

André Bennett distributor of important
'small’ films, Canadian and international
Francois Boivier and Jean Beaudry
I'equipe ecrivain/réalisateur/acteur ont eut
un grand succes avec leur premier long
mélrage, JACQUES ET NOVEMBRE

(1984).

Douglas Bowie one of Canada's most
respecled screenwriters — CBC's successlul
mini-series EMPIRE, INC., BOY IN BLUE
(1985 feature); LOVE AND LARCENY (1985
mini-series)

With the generous assistance of: B+l

ol wriling stories for the screen. The
emphasis will be on story structure,
character development and the basic elements
of screenplays.

Writing for Television

For individuals interested in the demanding
world of writing telewvision stones. Participants
will learn the lechniques, possibilities, problems,
procedures, gain insights and make

contacts, necessary for writing for the television
market.

DIRECTING

An Introduction to Directing Drama

For individuals who would like to learn the
basics of direcling screen dramas from a
seasoned professional in a hands-on workshop
selling with actors. No film experience
required.

Topics will include: guiding actors —
staging — plotting action — coverage —
technical inlerpretation.

en francais

e Travail pratiqgue en groupe selon deux
procedes a discuter

® travail pratique a partir d'un scenario
exemplaire commun

® travail pratique a partir de synopsis
individuels

Il est recommandé d'apporter un travail

individuel soil sous forme de synopsis ou

sous forme de scenano, lequel fera

resource people

Bill Gough award-winning producer’ writer
director of CBC dramas, producer -
CHARLIE GRANT'S WAR, WAR BRIDES.
writer — SEEING THINGS, THE ACCIDENT
Harry Guilkin veteran feature film producer
— BAYO (1985); LIES MY FATHER TOLD
ME.

Allan Kroeker called Canada's mosl
promising dramatic writer/director IN THE
FALL; REUNION; THE PEDLAR.

Bill Kuhns internationally-known film
writer and teacher.

Micheline Lanctot actnce/écrivain realisatrice

renommeée SONATINE; L'HOMME A

TOUT FAIRE; DUDDY KRAVITZ. .
Jean-Pierre Lefebvre renomme inter-
nationalement écrivain/réalisateur de 19

du Candda

L didaid
Communicalong . - Cirmrurncalant

professional development workshops

PRODUCING

The Business of Producing Dramas

For those hardy people who are interested
in the unique challenges offered by the
business side of the Canadian film industry.
Resource people are expenenced producers.

Topics will include: Production planning
— budgeting — legal aspects — financing
~— distribution.

SENIOR WRITERS’ WORKSHOP

A once-in-a lifetime opportunity for writers
whose works have been published, or
praduced on stage or the screen.

Resource people: David Williamson (Australia)
Gallipoli, Year of Living Dangerously,

Phar Lap. Daniel Petrie, Jr. — Beverly Hills
Cop. June Roberis {(England) — Experience
Preferred But Not Essential

partie du procéde choisi par le groupe au
cours de la premiére journge.

PRODUCTION D'UN CINEMA INDEPENDANT
Scenariser, realiser et produire pour un
cinema d'ici, avec les moyens minimum
— ou: comment la pauvrelé relative des
moyens de creation provoque limagination
et engendre la solidarité.

longs métrages LE JOUR 'S'; LES
FLEURS SAUVAGES.

Peter Lower experienced script editor/
writer/producer for CBC's FOR THE RECORD
series: HEASONABLE FORCE; THE

BOY NEXT DOOR (1985).

David McLaren experienced writer in
radio and television VANDERBERG; FOR
REASON OF INSANITY.

Michael MacMillan Oscar-winning (1984),
Oscar-nominee (1985), co-producer of 42
short Canadian dramas; RAY BRADBURY
series (1985),

Anna Sandor a major screenwriting talent:
CHARLIE GRANT'S WAR, SEEING
THINGS; HANGING IN; RUNNING MAN,
POPULATION OF ONE.

Atom Egoyan writer/director of the successiul
low-budget. Toronto feature. NEXT OF
KIN.

_Canadian Film Institute
. Institut canadien du film

? nglionel gu fim  Fiim Board
du Canada ol Careda

Summer Institute of Film, Algonquin College, Room N306, 140 Main Street, Ottawa, Ontario K1S 1C2
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Fim Production Insurance

Insurance Specialists for

CANADIAN & INTERNATIONAL
FILMS

Since 1965

Michael Devine & Assocs. Ltd.

3901, JEAN-TALON OUEST
MONTREAL, QUEBEC H3R 2G4
Give us a call - we speak your language !
1-514-735-2579 1-514-739-3161
Telex 05-27317

Canada’s
argest
Production

ACFTP elects executive hoard

FORONTO - The Association of
Canadian Film and Television
Producers quietly held its an-
nual general meeting on \pril
2 lain Patterson of Hushky Pro
ductions was elected as new
president succeeding outgoing
presidents Pat Ferns ol Prime-
dia and stephen Roth of RSL.
Originally, the Association fell
it very important to have Que-
bec and English Canada repre-
sented in the Associalion's
executive, commented Peter
Mortimer, executive vice pre-
sident of the association. since
then the association has affi-
hated itselt with the APFO and
thinks it is no longer necessary
1o have the cumbersome dual-
president arrangement
Mortimer noted that the
association’s priorities will be
developing a strategy with
which to address Communica-
tion Minister Marcel Masse's
task force on broadcast policy

FILM/VIDEO SOUND STAGES

16/35 LAB. SERVICES - WET GATE PRINTING

RECORDING STUDIOS: ADR; FOLEY; MUSIC. MIXING — DOLBY STEREO
COMPLETE LANGUAGE DUBBING SERVICES

FILM/TAPE TRANSFERS; ALL FORMATS DUPLICATION

all underone roof

1500 PAPINEAU STREET. MONTREAL. QUEBEC CANADA H2K 4L9 (514) 527-8671

TELEX: 055-61722

In reporting to the AGM
Ferns said ”\\t'hu\l'])l'!’.\l'li'll'd
issues to the government clearly
and forcetullv with the resull
that we have received attentive
hearings on issues ol mutual
concern from both the Minister
and his staff.” Roth pointed to
the joint-negotiations the Asso-
ciation and the Canadian Film
and Television Association has
entered into with the Directors
Guild and ACTRA

Ferns and Roth both ex-
pressed their appreciativeness
ol the new government. "Now
we have the beginnings ol a
constructive partnership which
will benefit evervone' said
Roth.

Other officers appointed to
the board of the Association
are : David Perlmutter Velvet
Productions|, vice-president ;
Les Harris (Canamedia! vice-
president ;  Frank  Jacobs
(Entertainment Financing)
treasurer ; Jim MacDonald
(Marshall Arts) secretary. Ste-
phen Roth remains a board-
member along with Sam Ber-
liner (Astrall, Marcia Martin
{Chumeityl and Ian McCloud
(Cineworld).

Carmen breaks
house record
for Spectrafilm

TORONTO Spectrafilm re-
ported that Carmen Dbroke
house records at the Cremazie
Cinema in Montreal. The box-
office gross for the first week
was $42,007 and for the second
$33.828 and was the highest
grossing tilm in Quebec. Action
Films subcontracted the Que-
bec rights from Spectra. Car-
men will open in Edmonton at
the Meadowlark on Mav 10
following a Mayv 9 benefit for
the Edmonton Opera Society
Spectra will have three films
at this vear's Cannes Film Fes-
tival. These are a new Jean-Luc
Godard film Detective ; Flash
of Green by U.S. independent
filmmaker Victor Nunez which
has been invited to appear in
the prestigious Directors’ Fort-
night: and Nighr Magic, the
RSl production directed by
Lewis Furey and co-written by
Fureyv and Leonard Cohen who
is now on tour with a new
album release. Night Magic
will premiere al the Cannes
Festival in the official program
although not in competition.

Rouyn organizes
Fourth
International Festival

ROUYN — The 4th Festival du
Cinema International en Abi-
tibi-Temiscamingue will take
place this year Nov. 9-14.
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LEGAL EYE

by Michael Bergman

Who rules the waves?

Deregulation of industries is a
popular trend these davs. The
reduction or removal of govern-
ment interference and control
is seen as a source of growth in
many sections of the economy.
Many businessmen feel the
free hand of competitive forces
and private enterprise works
more efficiently and effectively.
This attitude is clearly not the
case in the Canadian film and
broadcast industries where
many producers consider in-
creasing regulation as the only
guarantee of continued growth
and development, but also as a
protection of the gains, such as
thev are, which have already
been achieved.

The Canadian film and
broadcast industries are re-
gulated both directly by the
government and through its
several agencies and commis-
sions, principally the Canadian
Radio-television and Telecom-
munications Commission
(CRTC), Telefilm Canada, the
departments of Communica-
tions and National Revenue
{oddly enough, but think of tax
shelters), and indirectlv by
such crown corporations as
the CBC and the NFB through
their respective statutory man-
dates.

Here, regulation and inter-
vention is not simply the result
of a licencing process or to
instill a sense of market and
management balance for public
benefit. Regulation in Canada
of film and TV has its roots in
several fundamental, but not
necessarily compatible, policy
aims.

The most difficult of these

policies is the promotion and
development of Canadian cul-
ture. The difficulty in this
laudable policy arises from
attitude and implementation
rhe inherent implication is
that government must create
Canadian culture ; that, with-
out government insistence.
Canadian culture would not
exist or would be too boring to
provoke any interest. This has
much to do with the Canadian
pastime of searching for an
identity and finding out that it
is the national nonsense sporl.
All this has tainted government
cultural policv as negative in
the sense that it is defensive
and passive. [ts aims are to pro-
tect the erosion of Canadian
culture, whatever it is, and to
compel the Canadian public to
take notice of it between
watching American films or
programs.

In pursuit of this policy,
government agencies and re-
gulatory bodies have sought to
force or entice the public with
Canadian content rules.
whether through the invest-
ment of funds to the film indus-

try or through the licencing
process for television. While

Canadian content requirements
are also laudible, they are to

some extent artificial. Rather

than creating an inherent spirit
of Canadianism in Canadian

film and television as the
achievement of the Canadian
potential in film and TV, policy
is often a numbers game. Cana-
dian content regulations are a
matter of percentages ; having
the right number of Canadians
and the right number of spots,
whether or not the film or
programme reflects or looks
like anything Canadian. Cana-

dian centent regulations have
generally not been able to
achieve their purpose because
they have not been able to
inject an attitude that Cana-
dian values, mores and atti-
tudes are something the public
or the world is interested in
seeing.

Balance with
Cinegel on
location and
you won’t
have todo a

alancing act

at the dailies.

Cinegel eliminates one embarrassing scene from the dailies. The one

where you have to explain unbalanced color to the producer.

Instead of “fixing it in the lab”, this Academy Award winning family of
tools corrects daylight, arc light, tungsten, fluorescent and HMI sources
right on the set.

The Cinegel line, which includes color-correcting gels and 17 different
diffusion materials, was developed over many years by
cinematographers, lighting directors and Rosco’s specialists. It has pro-
ven itself totally effective — on location and in the studio — during
thousands of motion picture and television productions.

For a free swatchbook and technical handbook, contact your rental
house, Rosco dealer or Rosco.

028

c\(\

Cinegel:

and Tokyo.

The Great Equalizer

i rOSCO

1271 Denison Street #66 Markham, Ontarlo,
Also in New York, Hollywood, London, Madrid,

Canada L3R 4BS = 418/475-1400
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Who rules the waves?

The pursuit of cultural poli-
cies in film and television has a
flip side which government
either ignores or has vet 1o
solve. Film and television are
not only cultural vehicles, they
are also businesses. Theyv do
not accent art for art's sake, but
are profit-making, capitalist
enterprises. In the United Sta-
tes, the film and broadcast
industries see American cul-

ture as one of its greatest assets
Their industry often expressly
— and certainly almost always
implicitly - takes advantage of
their culture to express its
ideals and even negative traits
Simply put, the Americans can

and do make money from their

culture. In Canada, the attitude
is quite different. There is an
unspoken sentiment that pro-
fitable film or television pro-

ductions and Canadian culture
don't mix. Canadian culture is
seen as a deadweight which
muslt be paid lip-service Lo in
order to satisfy the require-
ments for government funding
or licencing. A long-term, stable
and growing Canadian film
and broadcastindustry needs a
strong business emphasis
Pushing Canadian culture
seems Lo be a different kind of
thrust, Government's failure is
to understand that the two
must go together and develop a
rational process by which this
can be achieved.

O’
MOVING
PICTURES!

ONTARIO

The second great policy of
government has been to estab-
lish a national film and broad-
cast industry, the foundation
stones of which are the CBC
and, in film, the NFB and more
recently, the film tax-shelter
While the CBC, however ma-
ligned, has become a national
institution, the NFB
ways been relegated to the
background while the tax-
shelter, although it has resulted
in a film industry (of sorts/, is
itsell a spent force for the in-

has al-

CANADA.

Ontario Film/Video Office
Ministry of Industry & Trade
900 Bay Street, Toronto, Ontario M7A 2E1

Tel.: (416) 965-6392

Ministry of

Industry and

Hon. Andrew S. Brandt
Minister

dustry's continued develop-
ment. Again, this policy is laud-
able, but some of the thinking
behind it is also negative and
defensive. These government
initiatives were necessary be-
cause no one expecled thal
anvone else could do it
whether for want of money,
interest or initiative. This de-
fensive posture has inhibited
the unleashing of the full po-

tential of even the govern-
ment's most successful crea-
lions. Nowhere is this more

evident than in attitudes to-
wards the CBC. Instead of con-
sidering government lunding
of the network as an investment
in a dvnamic, successtul insti-
tution teven if in need of occa-
sional repair), the CBC's budget
is considered as so much
money from the taxpaver's
pocket. Broadcasting and film
are not viewed as growth in-
dustries but as fences to repel
American or foreign domina-
tion.

Delensiveness, uncertainty
of emphasis and the attitude
that it is up to government to
push the buttons resulted in
government itself being uncer-
tain of which button to push
I'his is evidenced by the other
failing of government
policy and regulation in recent
it is ad hoc, stop-gap
and without long-term direc-
tion. One of the principal rea-
sons for this uncertainty is the
question ol whether govern-

greal

Vedurs |

ment or private industny should
be responsible for the industry's
direction. Should government
be a marginal plaver or continue
aggressive intervention ? 1Gov-
ernment intervention was not
the result ol left- or right wing
ideology its inception
considered one of necessityv.)
The insistence from certain
sectors that government initia-
live continues to be necessar
for the survival of film in ])-‘tl‘li-
cularly has only reinforced
the pressure that government
must take initiatives which it
may notwishtotake Examples
abound, whether it be the ini-

Wwdads

tial pay-TV licencing fiasco, the
creation of broadcast funds
the recent increase of broadcasl
fund participation, and so on,

In order to simplify this ad
hoe process, the government
has embarked on another policy
which has to be seriously ques-
tioned : the linking of film and
broadcast policy. This is typi-
tied by the broadcast fund
Film will provide the Canadian
malterial for the broadcasters
while broadcasiers
the money

provide
and distribution
network for filmmakers, Blur-
ring the distinction between
film and broadcasting has a
very important - by-product
Designed to compel filmmakers
the Canadian broad-
casting distribution network, it
ignores the real problem ol
developing a Canadian film
distribution facility. It empha-
sizes that the Canadian film
industry must be dependent

10 use

i
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Who rules the waves?

on the broadcasting industry
instead of theatrical exhibi-
tion, its more customary and
traditional outlet. The problem
of foreign domination of the

film distribution system is uni-
quely avoided, notwithstanding
that healthy Canadian distri-
bution systems could provide
an immense source ol private

From futur

locales, ;

right place for you

as terrific loc

- supe

- tup—nutc

_ modern

- state-0

facilities

_ excellent transy

_ first-rate !

_ fast permit an
assistance

o, if you're pl

our city, why n

Together we

the right places-:

I

h crews
studios

d

pPlanning an
Departmen
18th Floor,
Toronto,

Canada

{stic setting:

Toronto can of
.

ations, We

rb P l‘odl.ll;'tiL“

f-the-art post-PT -

sorta
hotel ac

an |
ot give us a catl

4 make a sce

t
East Tower,
Ontario M5

o to elegant
fer the
scene. As we
have:

v cOmMpa nies

oduction

ron services
commodations

apprOVa
I'll'lng to ghOOt in

ne-—-—in

M LIAISON

TORONTO FlLCity of Toronto

. hf
Naish McH ungeve'lDPment

City Hall
H 2N2

funding for the film industry.

Government's concern for
the film and broadcast indus-
try is also selective. Witness the
recent round of budgel-culs
and reduction of government
funding made with little con-
cern lor the effects on the in-
dustry. This selective attitude
demonstrates another interest-

(416) 947-7570 @ o

ing trait of government policy-
making in this field : it can be
made with little attention from
the general public, While gov-
ernment policy may respond to
the pleas of various sectors of
the industry, the general public
has very little idea, input or
even concern as to what is

going on. Perhaps this is be-

cause the general effort to de-
velop Canadian film and broad-
casting was made with so little
overt pride of ability, achieve-
ment and national conscious-
ness. Interestingly enough,
there is clearly a national sense
of sentiment for the industry,
perhaps embryonic, but some-
thing to be developed which
can create a greater demand
for Canadian film and TV pro-
ducts. This is demonstrated by
the recent outery against CBC
budget-cuts.

The final great theme of
governmenlt policy is techno-
logy, though this seems to be
the most uncertain and tenta-
tive. The numerous implica-
tions of new technology and its
effect on production, exhibi-
tion, distribution and recep-
tion are unknown. The impor-
tant thinking behind an area
that requires much technical
regulation is still developing,
Here too, this important area
again is fraught with negative
and defensive attitudes. But
there is all the difference be-
tween trving to catch up and
understand new technology,
instead of seizing it as a useful
tool for aggressive and dynamic
growth.

Government policy is not
created in a vacuum. In many
ways it is really a response, a
response that indicates un-
easiness and hesitation in the
private sector. The one works
on the other. A great deal has
been accomplished by both
private industry and govern-
ment in their respective do-
mains ; a great deal more is
possible. It should be demand-
ed and must be expected. Both
governmentand private-sector
must reconsider their thinking
in developing new straltegies
for the future.

Michael N. Bergman,
Barrister & solicitor, is a
member of the Bars of Quebec,
Ontario and Alberta, with
offices in Montreal and
Toronto.

Montreux Fest takes
Vid Kids for prize

TORONTO - A Canadian half-
hour children’s musical variety
show has been nominated as a
finalist in the Golden Rose of
Montreux TV Festival in the
light entertainment category.
Vid Kids produced by M&M
Productions of Toronto with
Avenue Television won the
1984 Canadian film and Televi-
sion Association Award for
best variety program under 30
minutes last year. Producer
John Muller is delighted that
his children's program has
been selected over high-budget,
prime-time international TV
productions to compete for the
coveted award. Vid Kids is
aimed at 5-to-11 year-old au-
diences. The Golden Rose Fes-
tivalis in its 25th year and takes
place in Montreux, Switzer-
land, Mayv 8 to 15 this vear,
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Cable Ass’n happy with Hébert, CRTC

TORONTO The Canadian
Cable Television Association
elected Pierre Hebert as their
new national chairman at their
28th annual convention on
April 11. Hebert, who has served
on the CCTA’s board of direc-
tors since 1980, is the senior
vice-president of Le Groupe
Videotron Ltee in Montreal. He
is also president of Cablespec
which organizes and delivers
programming through the In-
ter-Vision co-operative net-
work in Quebec. He is also
chairman of Cablon Telegroup,
a consortium for the export of
cable technology to England
and Germany,

Al a press reception after his
election, Hebert told Cinema
Canada that CRTC chairman
(Andre] "Bureau opened the
door” for the cable industry. He
felt optimistic about Commu-
nications minister Marcel
Masse's policy directions. “The
Conservative party wants to
make business work in an
open fashion.” He thought
closer collaboration  with
broadcasters would take time
but is convinced that “there
will be a lot more cross-owner-
ship.” He noted that the issues
he will face as chairman are
not different from those in the
past — “TVRO's and no double
regulation.” He said Project 90,

the industry’s recently com-
pleted strategic plan “is a good
general pattern of what the
industry thinks. It is really the
feeling of this industry about
its future.”

Hebert will be happy to con-
sult with the CRTC and the task
force set up by Masse to review
broadcast policy. However, he
said, "what we're scared of is
this consulting process takes a
long, long time. We need action
from this consultation.” He
said that issues of major impor-
tance will have to be broken-
up and dealt with piece-by-
piece.

Elected alongside Hebert
were five regional vice-chair-

men : Vaughn Tozer of Fundy
Cablevision in Atlantic region ;
Paul Chamberland of CF Cable
TV in Quebec region; Bill
Rogers of Rogers Cablesystems
in Onlario region ; Clint Forster
of Saskatoon Telecable in Mid-
west/Northwest Territories
region ; and Bruce Atkinson of
Cowichan Cablevision in Bri-
tish Columbia/Yukon region.
Noel Bambrough, president of
Cablecasting Limited, was
elected as CCTA's secretary-
treasurer. Hebert succeeds
Hugh Comack as chairman.
Comack, president of Greater
Winnipeg Cablevision, served
as chairman of the CCTA in
1983/84 and 1984/85.

Norstar gets Canadian rights to Siege

TORONTO - Daniel Weinzweig,
president of Norstar, had to go
o the American Film Marketing
L.A. to pick up the rights to a
Canadian film, Siege. He met the
Halifax producers on the seventh
floor of the Hyatt Hotel. While
down there he made a deal on
Coca Cola Kid. Other films
coming up from Norstar are
1918, Bayo, War Boy, Pumping
Iron I, Insignificance and a
number of animated films.
These include a Master of the
Universe picture, He Man and

Shira: The Secret of the
Sword ; Starchaser, a 3-D
animated effort; and Here
Come the Littles from the
popular comic strip.

Norstar will be releasing
their first film on home video
in May. Brother From Another
Planet by independent film-
maker John Savles did well
critically and at the box office.
Weinzweig said that by Sep-
tember he hopes to have three
or four video releases a month.

FilmArts

16/35 post-production
Television and feature
production
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